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AEROSPACE & AIR TRANSPORT INDUSTRIES
Dummy text to keep placeholder

Airimagination
Extending the Airline Business Boundaries
Nawal K. Taneja, Faculty Emeritus, Aviation, Ohio State
University
AIRIMAGINATION: Extending the Airline Business Boundaries raises
some thought-provoking questions and provides a direction for
practical solutions. For example, what if airlines developed
products and services that finally meet end-to-end needs of
customers seamlessly by collaborating in the value-adding open
ecosystems,?
This book, the latest in a long and well-regarded series by Nawal
K. Taneja, explores innovative best practices within the airline
business world, complemented by numerous insightful
perspectives contained in multiple forewords and
thought-leadership pieces.
Routledge
Market: Transport / Aviation
September 2022: 6.14 x 9.21: 216pp
Hb: 978-1-032-32746-4: £44.99
eBook: 978-1-003-33282-4
* For full contents and more information, visit: www.routledge.com/9781032327464

Dummy text to keep placeholder

The Space Industry of the Future
Capitalism and Sustainability in Outer Space
Mark W. McElroy Jr
The Future of the Space Industry consists of the first instance of
guidance for the space industry on how value creation in space
can occur for the greater benefit of humanity using principles
of capitalism and sustainability. The timing of this book is ideal
given (1) sustainability challenges facing humanity and (2) that
the growth of the commercial space economy is now occurring
at a rate never seen before. The primary audience for this book
is practitioners within the space industry; this includes investors,
business managers, policy makers, engineers, and scientists.

Routledge
Market: Transport / Space
September 2022: 6.14 x 9.21: 176pp
Hb: 978-1-032-34144-6: £120.00
Pb: 978-1-032-21508-2: £49.99
eBook: 978-1-003-26873-4
* For full contents and more information, visit: www.routledge.com/9781032341446

Browse and order online:
www.routledge.com

BANKING, ACCOUNTING & INVESTMENT
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7th Edition

Distress Risk and Corporate Failure Modelling

The Psychology of Investing

3

John R. Nofsinger

The State of the Art

While traditional finance focuses on the tools used to optimize
return and minimize risk, this book shows how psychology can
explain our decisions more than financial theory. Analyzing how
investors behave in the real world, this is the first book of its kind
to delve into the ways biases influence investment behavior,
and how overcoming these biases can increase financial success.
Fully updated with the latest research in the field, The Psychology
of Investing will prove fascinating and educational for advanced
students in behavioral finance, investment and portfolio
management classes, as well as investors and financial planners.

Stewart Jones, University of Sydney, Australia
Series: Routledge Advances in Management and Business
Studies
This book is an introduction text to distress risk and corporate
failure modelling techniques. It illustrates how to apply a wide
range of corporate bankruptcy prediction models and in turn,
highlights their strengths and limitations under different
circumstances. It also conceptualises the role and function of
different classifiers in terms of a trade-off between model
flexibility and interpretability. The book’s comprehensive review
and use of real-life data will make this a valuable, easy-to-read
text for researchers, academics, institutions and professionals
who make use of distress risk and corporate failure forecasts.
Routledge
September 2022: 6.14 x 9.21: 240pp
Hb: 978-1-138-65249-1: £120.00
Pb: 978-1-138-65250-7: £44.99
eBook: 978-1-315-62322-1
* For full contents and more information, visit: www.routledge.com/9781138652491

Routledge
Market: Finance / Psychology
September 2022: 7 x 10: 256pp
Hb: 978-0-367-74821-0: £120.00
Pb: 978-0-367-74818-0: £54.99
eBook: 978-1-003-15970-4
* For full contents and more information, visit: www.routledge.com/9780367748210
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The Responsible Investor

Financial Regulation in China
Edited by Jing Bian, School of African and Oriental Studies,
University of London, UK
Series: Critical Concepts in Finance

An Introductory Guide to Responsible Investment
Anna Hyrske, Magdalena Lönnroth, Antti Savilaakso and
Riikka Sievänen
Series: The Responsible Investment Series

China’s financial system and its legal reform have drawn a great
deal of attention from around the world. This fast development
is motivated by political, social, and economic factors. In addition,
the continuing calls for establishing economic justice have
contributed to further reforms of this system. Nevertheless,
despites these rapid developments, the challenges and
constraints are many; eg, the mismatch between the legal framework and financial
development, inefficiency of the legal regime, difficulties in enforcing the law, and financial
crimes. This collection uncovers the motivation, strength and strategy of these reforms,
and examines their real impact in China.
Routledge
Market: Finance, Business and Chinese Studies
October 2022: 6.14 x 9.21: 1156pp
Hb: 978-1-138-80738-9: £840.00
* For full contents and more information, visit: www.routledge.com/9781138807389

The Responsible Investor is a practical introductory guide for
private as well as institutional investors and financiers interested
in environmental, social and governance (ESG) issues. The
authors have academia, advisory, asset management, asset
owner and central bank backgrounds, bringing diverse
perspectives and extensive senior-level experience in
implementing responsible investment across different types of
portfolios. This book suits both rookies and veterans – be they
private investors, managers of investment funds or institutional
investors or financiers. It is also valuable reading for students.
Routledge
Market: Business & Management
October 2022: 6.14 x 9.21: 184pp
Hb: 978-1-032-25731-0: £120.00
Pb: 978-1-032-25764-8: £49.99
eBook: 978-1-003-28493-2
* For full contents and more information, visit: www.routledge.com/9781032257310

Dummy text to keep placeholder

Responsible Investment in Fixed Income Markets
Edited by Joshua Kendall and Rory Sullivan
Series: The Responsible Investment Series
This book provides the world’s first comprehensive account of
responsible investment for fixed income investors. Fixed income
has become the world’s largest asset class, but it is relatively
little understood by the public or by those concerned with
sustainability issues. Using case studies from leading investor
companies and markets, the book provides investors with
practical guidance on how they might improve the financial
and sustainability-related performance and the environmental,
social and governance (ESG) performance of their investments.
Routledge
Market: Business & Management
October 2022: 6.14 x 9.21: 496pp
Hb: 978-0-367-51832-5: £120.00
Pb: 978-1-032-35010-3: £49.99
eBook: 978-1-003-05534-1
* For full contents and more information, visit: www.routledge.com/9780367518325

Complimentary Exam Copy

e-Inspection

2nd Edition

The Routledge Handbook of Accounting
Information Systems
Edited by Erik Strauss, Witten/Herdecke University, Germany
and Martin Quinn, Dublin City University, Ireland
Series: Routledge International Handbooks
This is a prestige reference work offering a comprehensive
overview of the state of current knowledge and emerging
scholarship in the discipline of AIS. It has been updated to
capture the changes in technology since the previous edition.
It now includes chapters and scholarly thought on artificial
intelligence, predictive analytics and data visualisation, among
others. It is a complete and indispensable guide for students
and researchers in accounting and accounting information
systems, academics and students seeking convenient access to
an unfamiliar area, as well as established researchers seeking a single repository on the
current debates and literature in the field.
Routledge
Market: Accounting
November 2022: 6.85 x 9.69: 368pp
Hb: 978-0-367-67811-1: £190.00
eBook: 978-1-003-13294-3
Prev. Ed Hb: 978-1-138-12586-5
* For full contents and more information, visit: www.routledge.com/9780367678111

New in Paperback

Companion Website
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A History of Business Cartels

Indian Business in the Twentieth Century

International Politics, National Policies and Anti-Competitive Behaviour

Development within an Era of Globalisation

Edited by Martin Shanahan and Susanna Fellman
Series: Routledge International Studies in Business History

Edited by Swapnesh K. Masrani, Carlo J. Morelli, University of Dundee, UK and Amiya
K. Bagchi

International cartels are powerful organizations that impact our
everyday lives, although they are little known. This book presents
fifteen historical case studies of international cartels that include
agricultural and mineral commodities, the machinery industry,
telephone equipment, whiskey and cement. They reveal that
international cartels manipulated prices and shared markets
over many decades, but that their real impact was far wider. This
book will be of interest to researchers, academics and advanced
students in the fields of business and economic history, political
economy, and government policy and those interested in cartels
and their impact on the wider economy.

This book uses a combination of business history and political economy to chart the
development of Indian business organisation from independence in 1947 through to the
twenty-first century. It highlights how Indian businesses proved capable of both importing
new managerial ideas and organizational developments while adapting them to the specific
domestic context.
The chapters in this book were originally published as a special issue of Business History.

Routledge
Market: Business & Management
June 2022: 6 x 9: 344pp
Hb: 978-0-367-64918-0: £130.00
eBook: 978-1-003-12892-2
* For full contents and more information, visit: www.routledge.com/9780367649180

Routledge
Market: Business & Management
September 2022: 6.85 x 9.69: 158pp
Hb: 978-1-032-32937-6: £120.00
eBook: 978-1-003-31742-5
* For full contents and more information, visit: www.routledge.com/9781032329376

Dummy text to keep placeholder

Dummy text to keep placeholder

Between Coercion and Private Initiative

Industrial Clusters

Entrepreneurial Freedom of Action during the ‘Third Reich’

Knowledge, Innovation Systems and Sustainability in the UK

Edited by Ralf Banken, Roman Köster and Ben Wubs, Erasmus University Rotterdam,
the Netherlands
This book, through six case studies of different economic sectors, attempts to explore the
extent of the freedom of action private companied had in the German economy, controlled
by the National Socialist state.
The chapters in this book were originally published as a special issue of Business History.
Routledge
Market: Business/ Business History
September 2022: 6.85 x 9.69: 126pp
Hb: 978-1-032-34213-9: £120.00
eBook: 978-1-003-32104-0
* For full contents and more information, visit: www.routledge.com/9781032342139

Edited by John F. Wilson, Northumbria University, UK, Chris
Corker and Joe Lane
Series: Routledge International Studies in Business History
This book shows the latest state of knowledge on the topic of
industrial clusters, with a particular focus on clustering in the
UK. This set of original essays by a group of leading business and
industrial historians offers fresh perspectives about clusters and
clustering. Its focus is on how knowledge is generated and
disseminated across a cluster, and whether these processes
stimulated innovation and consequently longer-term
sustainability. This collection will be of interest to researchers,
academics, and students in the fields of business and
management history, innovation, industrialisation, and clusters.
Routledge
Market: Business & Management
July 2022: 6 x 9: 292pp
Hb: 978-0-367-46522-3: £130.00
eBook: 978-1-003-03635-7
* For full contents and more information, visit: www.routledge.com/9780367465223
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Forms of Organising in Industrial History

Utilities and Industrial History

Edited by John F. Wilson, Northumbria University, UK,
Steven Toms, University of Leeds, UK and Ian G. Jones,
Northumbria University
Series: Routledge Focus on Industrial History
This shortform book presents key peer-reviewed research
selected by expert series editors and contextualised by new
analysis from each author on different forms of organising British
industry. With contributions on the strengths and weaknesses
of the holding company structure, government organisation of
industry during war time, the effects of forms of organisation
on innovation, and debates over the suitability of international
comparisons, this volume provides an array of fascinating insights
into industrial history.
Routledge
Market: Business & Management
June 2022: 5.5 x 8.5: 98pp
Hb: 978-1-032-32211-7: £44.99
eBook: 978-1-003-31339-7
* For full contents and more information, visit: www.routledge.com/9781032322117

Edited by John F. Wilson, Northumbria University, UK, Steven Toms, University of
Leeds, UK and Ian G. Jones, Northumbria University
Series: Routledge Focus on Industrial History
This shortform book presents key peer-reviewed research selected by expert series editors
and contextualised by new analysis on the industrial history of delivering utilities. With
contributions on the strengths and weaknesses of the creation of electricity networks, the
organisation and performance of Britain’s nationalised gas industry, and the environmental
impact of delivering water and removing waste water, this volume provides an array of
fascinating insights into industrial history. Of interest to business and economic historians,
this shortform book also provides analysis and illustrative case-studies that will be valuable
reading across the social sciences.
Routledge
Market: Business & Management / History
August 2022: 5.5 x 8.5: 128pp
Hb: 978-1-032-36350-9: £44.99
eBook: 978-1-003-33150-6
* For full contents and more information, visit: www.routledge.com/9781032363509

Browse and order online:
www.routledge.com

CORPORATE GOVERNANCE
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Comparative Corporate Governance

Responsible Leadership in Corporate Governance

A Research Overview

An Integrative Approach

Thomas Clarke
Series: State of the Art in Business Research

Brad Jackson, Ljiljana Erakovic, Monique Cikaliuk, Chris Noonan and Susan Watson
Series: Routledge Studies in Leadership Research

This work provides a concise insight into the defining impulses of late 20th and early 21st
century corporate governance through a series of competing epoch-making paradigmatic
contests. This book will be of value to researchers, scholars and students in corporate
governance, sustainability, business and accounting subjects. Managers, professionals and
other general business readers will also find this text of interest.

Responsible Leadership in Corporate Governance: An Integrative Approach introduces an
integrative model of responsible leadership in governance that positions the board as a
nexus of all corporate participants. Far-sighted and experienced-based, this book will not
only help students connect to real world situations but also will benefit those that interact
with and support boards of directors.

Routledge
Market: Business & Management
July 2022: 5.5 x 8.5: 152pp
Hb: 978-0-367-26694-3: £44.99
eBook: 978-0-429-29464-8
* For full contents and more information, visit: www.routledge.com/9780367266943

Routledge
Market: Business & Management
October 2022: 6 x 9: 240pp
Hb: 978-0-367-48156-8: £120.00
eBook: 978-1-003-05419-1
* For full contents and more information, visit: www.routledge.com/9780367481568
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Fraud Investigation Reports in Practice

Supply Chain Management and Corporate
Governance

Convenience and Corporate Crime
Petter Gottschalk, BI Norwegian Business School, Oslo,
Norway
Investigation reports are written by fraud examiners after
completion of internal reviews in client organizations when
there was suspicion of financial wrongdoing. . Fraud examiners
are expected to answer questions regarding what happened,
when it happened, how it happened, and why. This book
presents a number of case studies of investigation reports by
fraud examiners, offering a framework for studying the report
as well as insights into convenience of fraud.

Routledge
Market: Business
October 2022: 6.14 x 9.21: 232pp
Hb: 978-1-032-30433-5: £120.00
eBook: 978-1-003-30507-1
* For full contents and more information, visit: www.routledge.com/9781032304335

2nd Edition
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Artificial intelligence, game theory and robust optimisation
Catherine Xiaocui Lou, Victoria University, Australia, Sardar
M. N. Islam, Victoria University, Australia and Nicholas
Billington, Victoria University, Australia
Series: Routledge Studies in Corporate Governance
Supply Chain Management and Corporate Governance: Artificial
Intelligence, Game Theory and Robust Optimisation is the first
innovative, comprehensive analysis and analytical robust
optimisation modelling of the relationships between corporate
governance principles and supply chain management for risk
management and decision making under uncertainty in supply
chain operations. This book shows the latest state of knowledge
on the topic and will be of interest to researchers, academics,
practitioners, policymakers, and advanced students in the areas
of corporate governance, supply chain management, finance, strategy, and risk
management.
Routledge
Market: Business & Management
July 2022: 6 x 9: 278pp
Hb: 978-1-032-21039-1: £120.00
eBook: 978-1-003-26645-7
* For full contents and more information, visit: www.routledge.com/9781032210391

Governance, Stewardship and Sustainability
Theory, Practice and Evidence
George Dallas and Mike Lubrano
This book brings together principles of corporate governance,
investor stewardship, and enterprise sustainability in the context
of institutional investment. It explores the theoretical foundations
of stewardship, linking these to day-to-day decision making,
providing real-life examples and practical tools on how to
evaluate issues that arise for a company from an environmental,
social and governance perspective. Investor stewardship and
ESG professionals, portfolio managers, senior managers,
regulators, and finance students will appreciate this unique
guide to develop, refine, and operationalize investor stewardship
capabilities in line with the respected ICGN policy framework.
Routledge
Market: Business / Corporate Governance
November 2022: 7 x 10: 328pp
Hb: 978-1-032-30879-1: £120.00
Pb: 978-1-032-30878-4: £38.99
eBook: 978-1-003-30708-2
* For full contents and more information, visit: www.routledge.com/9781032308791

Complimentary Exam Copy

e-Inspection

New in Paperback
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CORPORATE SOCIAL RESPONSIBILITY & BUSINESS ETHICS
Dummy text to keep placeholder

Corporate Social Responsibility and Sustainability
From Values to Impact
Edited by Katarzyna Bachnik, Hult International Business
School, Magdalena Kaźmierczak, Poznan University,
Magdalena Rojek-Nowosielska, Poznan University,
Magdalena Stefańska, Poznan University and Justyna
Szumniak-Samolej, SGH Warsaw School of Economics,
Poland
Series: Routledge Studies in Management, Organizations and
Society
The aim of this book is to present selected theoretical and
practical aspects of corporate social responsibility and
sustainability, with particular emphasis on the journey (transition)
from values to impact. The book is an extension and enrichment
of the existing knowledge in the field of socially responsible management in organizations.
Itwill be of value to academics, researchers and advanced students in the fields of business
and management, especially those interest in the intersection of management and CSR
and sustainability, and those focusing the impact that business activities have on the
environment.
Routledge
Market: Business & Management
June 2022: 6 x 9: 260pp
Hb: 978-1-032-21981-3: £120.00
eBook: 978-1-003-27076-8
* For full contents and more information, visit: www.routledge.com/9781032219813

Sustainable Fashion Management
Claudia E. Henninger, University of Manchester, UK, Kirsi
Niinimäki, Marta Blazquez and Celina Jones
Series: Mastering Fashion Management
This book provides a holistic and accessible approach to
Sustainable Fashion Management. It offers an interdisciplinary
and practical outlook, combining theory with practical
application from a management perspective and underpinned
by the Sustainable Development Goals throughout.
This is an essential textbook for those investigating sustainable
fashion, whether from a design or management perspective,
providing the knowledge and tools for a future career. It is
designed to serve Fashion courses, at all levels, and will also be
valuable reading for those already working within the fashion industry and studying for
professional qualifications.
Routledge
Market: Business and Management/Fashion
July 2022: 6.85 x 9.69: 252pp
Hb: 978-0-367-56454-4: £140.00
Pb: 978-0-367-56455-1: £39.99
eBook: 978-1-003-09784-6
* For full contents and more information, visit: www.routledge.com/9780367564544
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Principles of Sustainable Business

Sustainable Operations Management

Frameworks for Corporate Action on the SDGs

Key Practices and Cases

Rob van Tulder and Eveline van Mil
Series: The Principles for Responsible Management Education Series
This book provides a timely account of the systemic, strategic and operational challenges
that need to be addressed to enhance the effectiveness of corporate involvement in society,
by using the SDGs as leading principles-based framework for actionable, powerful and
transformative change. The book is organized around the three questions on the SDGs –
why, what or who, and how – in order to present a framework for accelerating their adoption
across and within business.
Routledge
Market: Business & Management
September 2022: 6.85 x 9.69: 780pp
Hb: 978-0-367-56558-9: £120.00
Pb: 978-0-367-56559-6: £39.99
eBook: 978-1-003-09835-5
* For full contents and more information, visit: www.routledge.com/9780367565589

Breno Nunes, Aston University, UK, Luciano Batista, Aston
University, UK, Donato Masi, Aston University, UK and David
Bennett, Aston University, UK
This book applies the issues of sustainability to all strategic
decisions of operations: capacity management, supply network,
process technology, and development and organisation and
extends the existing literature of operations management that
for years has been paramount in creating economic value with
little consideration of environment and social dimensions.

Routledge
Market: Business & Management
October 2022: 6.85 x 9.69: 256pp
Hb: 978-0-367-44379-5: £120.00
Pb: 978-0-367-44383-2: £39.99
eBook: 978-1-003-00937-5
* For full contents and more information, visit: www.routledge.com/9780367443795
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Sustainability Accounting, Management Control
and Reporting

The Impact of Corporate Social Responsibility

A European Perspective
Edited by Pierre Baret, Lucrezia Songini, Università Bocconi,
Italy and Anna Pistoni, Università Bocconi, Italy
Series: Business for Society
Sustainability Accounting, Management Control and Reporting: A
European Perspective traces a picture of innovative performance
measurement tools and approaches to drive organizations to
implement their shared value and sustainability strategy,
considering different perspectives around accounting,
managerial control and reporting. Aimed at researchers,
academics, managers, business leaders and advanced students,
the book will be especially valuable to those in the fields of
corporate social responsibility, strategic management, and
accounting.
Routledge
Market: Business & Management
August 2022: 6 x 9: 288pp
Hb: 978-1-032-16950-7: £130.00
eBook: 978-1-003-25109-5
* For full contents and more information, visit: www.routledge.com/9781032169507

Corporate Activities, the Environment and Society
Edited by Robert Kudłak, Ralf Barkemeyer, Lutz Preuss and
Anna Heikkinen
Series: Routledge Studies in Management, Organizations and
Society
The Impact of Corporate Social Responsibility: Corporate Activities,
the Environment and Society adds to the current debate on the
societal-level impacts of corporate social responsibility (CSR).
This book will appeal to scholars and students as well as
practitioners and policy makers interested in practical and
theoretical aspects of CSR impacts at the societal-level.

Routledge
Market: Business & Management
August 2022: 6 x 9: 208pp
Hb: 978-1-032-02188-1: £120.00
eBook: 978-1-003-18227-6
* For full contents and more information, visit: www.routledge.com/9781032021881

Browse and order online:
www.routledge.com
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The Lawyer's Guide to Business Ethics

Trade Unions and Regions

Keith William Diener
Series: Giving Voice to Values

Better Work, Experimentation, and Regional Governance
Edited by Christian Lévesque, Peter Fairbrother, RMIT
University, Australia, Blandine Emilien, María C. González
and Lucie Morissette
Series: Routledge Studies in Employment and Work Relations
in Context

Written in a highly accessible style, this book transforms business ethics theory for the
practice of law, identifies the unique applications and provides a framework to guide the
practicing lawyer through the various levels of ethical complexity that are unique to their
profession. The book examines the social, ethical, personal and economic forces influencing
lawyers' work, explains the rules of professional conduct, and presents real-life ethical
dilemmas to enhance learning and to assist in finding appropriate outcomes.
Routledge
Market: Business & Management
November 2022: 6.14 x 9.21: 224pp
Hb: 978-1-138-54974-6: £120.00
Pb: 978-1-138-54973-9: £29.99
eBook: 978-0-429-50784-7
* For full contents and more information, visit: www.routledge.com/9781138549746

2nd Edition
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Trade Unions and Regions: Better Work, Experimentation, and
Regional Governance is about the place of workers and their
unions in the modern world. It addresses current challenges for
unions working in regions and the experiments that may take
place at this level of governance. Researchers and students of
labour markets, political mobilisation and engagement will take
the analyses further.
Routledge
Market: Business & Management
August 2022: 6 x 9: 226pp
Hb: 978-0-367-37012-1: £120.00
eBook: 978-1-003-00108-9
* For full contents and more information, visit: www.routledge.com/9780367370121
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The Three Levels of Sustainability

Trust and Digital Business

Elena Cavagnaro and George H. Curiel, Notified by Rebecca
Marsh. SF Case No: 01542191
Understanding the complexity of sustainability is crucial for the
leadership of business organizations, national governments and
non-governmental organizations. This second edition of the
bestselling book The Three Levels of Sustainability uses the same
interdependent three-level and three-dimensional framework
as the first edition, encompassing societal, organizational and
individual levels to clearly demonstrate what sustainability means
and how to implement it. This new edition incorporates
important developments in reporting and measuring, corporate
behaviours, the impact of Covid19, and the UN Sustainable
Development Goals.

Theory and Practice
Edited by Joanna Paliszkiewicz, Kuanchin Chen and Markus
Launer
Series: Routledge Studies in Trust Research
Trust and Digital Business: Theory and Practice brings together
the theory and practice of trust and digital business. The
intended audiences of this book are professionals, scholars, and
students.

Routledge
Market: Business & Management
August 2022: 6.14 x 9.21: 348pp
Hb: 978-0-367-72624-9: £120.00
Pb: 978-0-367-72625-6: £34.99
eBook: 978-1-003-15561-4
* For full contents and more information, visit: www.routledge.com/9780367726249

Routledge
Market: Business & Management
October 2022: 6 x 9: 280pp
Hb: 978-1-032-21052-0: £120.00
eBook: 978-1-003-26652-5
* For full contents and more information, visit: www.routledge.com/9781032210520
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The Wonderful Circles of Oz

Trust, Digital Business and Technology

A Circular Economy Story

Issues and Challenges

Ken Webster and Alex Duff
The Wonderful Circles of Oz provides both the framework and
solutions for navigating towards an effective circular economy
– the gateway to an abundant, autonomous and democratic
future. Widely regarded as one of the world’s most key circular
economy thought leaders, Ken Webster, together with creative
writer, Alex Duff, use a storytelling approach based on the Wizard
of Oz to offer a new accessible and compelling narrative about
the future direction of our economy. The Wonderful Circles of
Oz goes beyond the tired debates (capital vs labour and market
vs state) and blends fiction and non to effectively communicate
complex business change.

Edited by Joanna Paliszkiewicz, Jose Luis Guerrero Cusumano, Georgetown
University, USA and Jerzy Gołuchowski
Series: Routledge Studies in Trust Research
Trust, Digital Business and Technology: Issues and Challenges presents and discusses the main
issues and challenges related to digital trust and information technologies. The intended
audiences of this book are professionals, scholars, and students.
Routledge
Market: Business & Management
September 2022: 6 x 9: 280pp
Hb: 978-1-032-21046-9: £120.00
eBook: 978-1-003-26649-5
* For full contents and more information, visit: www.routledge.com/9781032210469

Routledge
Market: Business & Management
July 2022: 5.06 x 7.81: 228pp
Hb: 978-1-032-10907-7: £120.00
Pb: 978-1-032-10910-7: £29.99
eBook: 978-1-003-21765-7
* For full contents and more information, visit: www.routledge.com/9781032109077
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Applying Entrepreneurship to the Arts

Entrepreneurship, Innovation, and Crisis

How Artists, Creatives, and Performers Can Use Startup Principles to
Build Careers and Generate Income

SME Responses to the COVID-19 Pandemic
Edited by Joanna Duda and Rafał Kusa
Series: Routledge Studies in Entrepreneurship and Small Business

Paula Landry
This book puts successful startup tools in the hands of creators:
performers, artists, entertainers, creatives and media makers
seeking to launch like a business and generate more income.

Productivity Press
Market: Business and Management / Entrepreneurship
June 2022: 7 x 10: 180pp
Hb: 978-1-032-12560-2: £105.00
Pb: 978-1-032-12557-2: £30.99
eBook: 978-1-003-22514-0
* For full contents and more information, visit: www.routledge.com/9781032125602

Entrepreneurship, Innovation, and Crisis: SME Responses to the
COVID-19 Pandemic aims to address the conditions for the
operations of SMEs during the time of the COVID-19 pandemic
as well as the governmental support for entrepreneurs in such
industries as tourism, manufacturing, recycling, education, and
printing as well as the creative industry. This approach will allow
our results to be useful for a wide audience – making it especially
valuable to researchers, academics, policymakers, and advanced
students who are interested in crises, entrepreneurship, small
and medium-sized enterprises, and strategic management.
Routledge
Market: Business & Management
August 2022: 6 x 9: 192pp
Hb: 978-1-032-24721-2: £120.00
eBook: 978-1-003-27989-1
* For full contents and more information, visit: www.routledge.com/9781032247212
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Empowering Entrepreneurial Communities and
Ecosystems

Family Business and Management
Objectives, Theory, and Practice
Magdalena Biel and Beata Ślusarczyk
Series: Routledge Advances in Management and Business
Studies

Case Study Insights
Edited by Morgan R. Clevenger and Michael W-P Fortunato,
Sam Houston State University, USA
Series: Routledge Studies in Entrepreneurship and Small Business
Entrepreneurial Communities and Ecosystems: Case Study Insights
aims to provide applied examples that embody the theories,
principles, and processes that contribute to empowering
everyday entrepreneurial communities and ecosystems. This
research volume is equally useful as an undergraduate or
graduate text on the sociology of entrepreneurs and
entrepreneurship as it is a field guide for ecosystem builders,
policy makers, nonprofits, and entrepreneurship and social
researchers worldwide.
Routledge
Market: Business & Management
July 2022: 6 x 9: 346pp
Hb: 978-1-032-26317-5: £130.00
eBook: 978-1-003-28768-1
* For full contents and more information, visit: www.routledge.com/9781032263175

Family Business and Management: Objectives, Theory, and Practice
characterizes the specificity of the functioning of family
businesses through the prism of their objectives. This book will
be valuable to students at an advanced level, academics and
practitioners. It addresses the topics with regard to management
and organizational studies and will be of interest to
organizational scholars, consultants and leaders interested in
establishing and realizing goals in family business.
Routledge
Market: Business & Management
August 2022: 6 x 9: 224pp
Hb: 978-1-032-05998-3: £120.00
eBook: 978-1-003-20019-2
* For full contents and more information, visit: www.routledge.com/9781032059983
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Entrepreneurial Communities and Ecosystems

Foundations of Social Entrepreneurship

Theories in Culture, Empowerment, and Leadership

Theory, Practical Tools and Skills

Edited by Morgan R. Clevenger and Michael W-P Fortunato,
Sam Houston State University, USA
Series: Routledge Studies in Entrepreneurship and Small Business
This book examines the deep sociocultural dynamics supporting
effective and emergent entrepreneurial ecosystems and
communities for a new generation of ecosystem builders and
researchers. It provides current theories and discussion with
relevant examples regarding culture, empowerment, and
leadership in entrepreneurship to build more entrepreneurial
communities anywhere, beginning with any set of local
advantages. It will be equally useful as an undergraduate or
graduate text on the sociology of entrepreneurs and
entrepreneurship as it is a field guide for ecosystem builders,
policy makers, nonprofits, and entrepreneurship and social researchers worldwide.
Routledge
Market: Business and Management
June 2022: 6 x 9: 332pp
Hb: 978-0-815-37862-4: £130.00
eBook: 978-1-351-04571-1
* For full contents and more information, visit: www.routledge.com/9780815378624

Tanja Collavo, Judge Business School, University of
Cambridge, UK
Foundations of Social Entrepreneurship presents definitions of
social entrepreneurship, explains the benefits and challenges
of social entrepreneurs and enterprises, describes the
components of an ecosystem of support and presents practical
tools to approach social entrepreneurial projects. It is designed
to be easily approachable by anyone without prior in-depth
knowledge of the subject. Truly global in its scope, with a strong
emphasis on combining theory with practice, this text should
be core reading for advanced undergraduate and postgraduate
students studying Social Entrepreneurship, Enterprise and
Responsible Business.
Routledge
Market: Business & Management
September 2022: 6.85 x 9.69: 328pp
Hb: 978-0-367-64021-7: £120.00
Pb: 978-0-367-64023-1: £36.99
eBook: 978-1-003-12182-4
* For full contents and more information, visit: www.routledge.com/9780367640217

Browse and order online:
www.routledge.com
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2nd Edition

Franchising Strategies

Social Entrepreneurship

The Entrepreneur’s Guide to Success

Building Impact Step by Step

Ed Teixeira and Richard Chan

Teresa Chahine

A comprehensive and accessible companion to a proven
business model, this book shows how to franchise an existing
business, supported by case studies, data, and research reports
on the franchise industry. Utilizing a proprietary dataset with the
most up-to-date statistics regarding a range of franchising trends,
with its clear focus and practical orientation, this book will be a
valuable resource for entrepreneurs, as well as undergraduate
and postgraduate students, interested in acquiring the
knowledge, skills, and abilities to succeed in franchising.

Social Entrepreneurship provides a twelve-step framework for
building impactful ventures in new and existing organizations.
The book summarizes the basic steps and tools needed to
understand the challenge you are tackling, develop potential
solutions, build a business model, measure, and grow your
impact. This fully updated 2nd edition builds on the concepts
and tools introduced previously, broadening the scope to those
working or preparing to work in organizations globally. The
book’s applied 12-step approach, and those in Executive
Education, as well as professionals and entrepreneurs looking
to equip themselves with the tools needed to succeed.

Routledge
Market: Entrepreneurship/Franchising
July 2022: 6 x 9: 184pp
Hb: 978-0-367-47235-1: £165.00
Pb: 978-0-367-45842-3: £53.99
eBook: 978-1-003-03428-5
* For full contents and more information, visit: www.routledge.com/9780367472351

Routledge
Market: Business & Management
October 2022: 6.85 x 9.69: 318pp
Hb: 978-0-367-55686-0: £180.00
Pb: 978-0-367-55687-7: £49.99
eBook: 978-1-003-09471-5
* For full contents and more information, visit: www.routledge.com/9780367556860
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Partners in Life and Work

Succession Planning for Small and Family
Businesses

Finding Success Through a Partner Business
Elma Levy and Dov Levy
Providing candid advice on the ups and downs of
entrepreneurship, this book interweaves the world of tech
startups, the American immigrant experience, and the realities
of running a business with your life partner. Aspiring
entrepreneurs, growth-focused founders, family business owners,
and government and technology professionals will especially
value the Levys’ business and personal success stories, with
guidance on how to manage a marriage and business
simultaneously, creating boundaries with a home office, and
showing mutual respect in the boardroom.
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Navigating Successful Transitions
Edited by William J. Rothwell and Robert Prescott
Many organizations often wonder where to start and what to do. The Succession Planning
for Sustainable Small and Family Business book provides a comprehensive approach in
guiding such efforts.
Productivity Press
Market: Business and Management / Succession Planning
October 2022: 7 x 10: 272pp
Hb: 978-1-032-24988-9: £96.00
Pb: 978-1-032-24987-2: £32.95
eBook: 978-1-003-28105-4
* For full contents and more information, visit: www.routledge.com/9781032249889

Routledge
Market: Business / Entrepreneurship
July 2022: 6 x 9: 194pp
Hb: 978-1-032-19746-3: £120.00
Pb: 978-1-032-19728-9: £29.99
eBook: 978-1-003-26065-3
* For full contents and more information, visit: www.routledge.com/9781032197463

2nd Edition

2nd Edition

Resourcing the Start-up Business

Women's Entrepreneurship

Creating Dynamic Entrepreneurial Learning Capabilities
Oswald Jones, University of Liverpool, UK, Allan
Macpherson, De Montfort University, UK and Dilani
Jayawarna, University of Liverpool, UK
Series: Routledge Masters in Entrepreneurship
Drawing on the most up-to-date and relevant research, this
concise textbook is an accessible guide to harnessing the
appropriate resources when launching a new start-up business.
The focus is on the wide range of tangible and intangible
resources available to entrepreneurs in the early stages of a new
venture. This second edition brings in material on crowdfunding,
digitalization and covid-19, and dedicates new chapters to: •
lean start-ups and business models • idea generation and
opportunity development • and business incubators and accelerators.
Routledge
Market: Business & Management
October 2022: 6.14 x 9.21: 416pp
Hb: 978-1-032-32119-6: £120.00
Pb: 978-1-032-32003-8: £44.99
eBook: 978-1-003-31291-8
* For full contents and more information, visit: www.routledge.com/9781032321196

Complimentary Exam Copy
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Maura McAdam, Dublin City University, Ireland
Series: Routledge Masters in Entrepreneurship
Drawing on the entrepreneurial ecosystem as a frame of
reference, this book continues to challenge contemporary
assumptions regarding who or what is an entrepreneur. It draws
upon relevant literature and research to enable research-led
teaching delivery and provides students with a comprehensive
understanding of women’s entrepreneurship and a solid
foundation from which they can pursue further studies.An
important supplementary reading on entrepreneurship, small
business management and women's and gender studies courses,
it will prove particularly useful to women moving towards
starting their own business as well as postgraduate students
researching the topic for the first time.
Routledge
Market: Business & Management
August 2022: 6.14 x 9.21: 188pp
Hb: 978-0-367-65071-1: £120.00
Pb: 978-0-367-65072-8: £39.99
eBook: 978-1-003-12771-0
* For full contents and more information, visit: www.routledge.com/9780367650711

New in Paperback
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Advancing Big Data Analytics for Healthcare Service
Delivery

Hacking Healthcare
How AI and the Intelligence Revolution Will Reboot an Ailing System
Tom Lawry

Tiko Iyamu, Cape Peninsula University of Technology, Cape
Town, South Africa
Series: Routledge Studies in Innovation, Organizations and
Technology

In his book, AI in Health: A Leader’s Guide to Winning in the New
Age of Intelligent Health, author Tom Lawry put forward the
concept of Intelligent Health Systems. Unlike traditional health
systems, Intelligent Health Systems are emerging as entities that
leverage data, AI, the cloud and digital tools to create strategic
advantages.

In recent years, there has been steady increase in the interest
shown in both big data analytics and the use of technology to
improve healthcare services. Despite the growing interest, there
are limited materials to address the needs and challenges posed.
This book aims to technologically advance the deployment and
use of big data analytics to increase patients’ big data usefulness
and improve healthcare service delivery.
Routledge
Market: Business
October 2022: 6.14 x 9.21: 200pp
Hb: 978-1-032-16933-0: £120.00
eBook: 978-1-003-25106-4
* For full contents and more information, visit: www.routledge.com/9781032169330

Productivity Press
Market: Business & Management: Healthcare Management
July 2022: 7 x 10: 252pp
Hb: 978-1-032-26016-7: £120.00
Pb: 978-1-032-26015-0: £26.99
eBook: 978-1-003-28610-3
* For full contents and more information, visit: www.routledge.com/9781032260167
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Digital Health and Patient Data

Health Informatics

Empowering Patients in the Healthcare Ecosystem

Multidisciplinary Approaches for Current and Future Professionals

Disa Lee Choun and Anca Petre

Edited by Salvatore Volpe
Series: HIMSS Book Series

This book explores what means to empower patients in a digital
world and how this empowerment will bridge the gap between
science (healthcare and pharmaceutical companies), technology
(life science technology companies), and patients.

This book explores how clinicians, patients, and health IT
stakeholders are collaborating to support high-value care
through health IT. The revised and updated Fourth Edition
continues to explore information technologies applied in
hospital settings, at the physician's office and in patients' homes
to provide high-value patient care. Developed for healthcare
executives, the book looks at how clinicians, patients and health
IT stakeholders are collaborating on a 'team-based,' IT-enabled
approach to healthcare in today’s world of meaningful use and
accountable care.

Productivity Press
Market: Business & Management: Healthcare
August 2022: 6 x 9: 240pp
Hb: 978-1-032-10556-7: £120.00
Pb: 978-1-032-10554-3: £29.99
eBook: 978-1-003-21586-8
* For full contents and more information, visit: www.routledge.com/9781032105567

Productivity Press
Market: Business & Management
July 2022: 7 x 10: 500pp
Hb: 978-1-138-39088-1: £120.00
Pb: 978-1-032-20774-2: £59.99
eBook: 978-0-429-42310-9
* For full contents and more information, visit: www.routledge.com/9781138390881
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3rd Edition

EHR Governance

Healthcare Delivery in the U.S.A.

A Practical Guide to User Centric, Consensus Driven Optimization

An Introduction

Paula Scariati
Series: HIMSS Book Series
Organizations spend large amounts of money to purchase,
deploy and optimize their EHRs. They are not plug-n-play
systems. This requires commitment to an ongoing improvement
cycle that, when done well, responds to the people and process
as well as the platform.

Productivity Press
November 2022: 7 x 10: 216pp
Hb: 978-0-367-44225-5: £120.00
Pb: 978-0-367-40392-8: £46.99
eBook: 978-1-003-00840-8
* For full contents and more information, visit: www.routledge.com/9780367442255

Margaret Schulte, DBA
With the same clarity that made the previous editions bestsellers,
Healthcare Delivery in the U.S.A.: An Introduction, Third Edition
provides readers with the understanding required to navigate
the healthcare provider field.

Productivity Press
Market: Healthcare Management
June 2022: 7 x 10: 222pp
Hb: 978-1-032-06590-8: £120.00
Pb: 978-1-032-06589-2: £38.99
eBook: 978-1-003-20295-0
* For full contents and more information, visit: www.routledge.com/9781032065908

Browse and order online:
www.routledge.com
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Patient Safety Now
Applying Concepts, Theories, and Ideas for Creating a Safe Environment
Suzette Woodward
This book will have distinct chapters with each section providing
key messages in the form of a slide set that readers can use in
order to share the ideas and lessons discussed with others.

Productivity Press
Market: Business Management - Healthcare Management
October 2022: 6 x 9: 208pp
Hb: 978-1-032-01837-9: £120.00
Pb: 978-1-032-01832-4: £38.99
eBook: 978-1-003-18029-6
* For full contents and more information, visit: www.routledge.com/9781032018379

2nd Edition

The CAHIMS Review Guide
Preparing for Success in Healthcare Information and Management
Systems
HIMSS
Series: HIMSS Book Series
This book is a comprehensive and timely introduction to
healthcare information and management systems. It’s also an
invaluable resource for staying current in all aspects of the
industry. In addition to sample exam questions, this book
provides an overview of the eligibility requirements, testing
procedures and the CAHIMS examination itself.

Productivity Press
Market: Business & Management
August 2022: 8.25 x 11: 232pp
Hb: 978-1-138-33656-8: £200.00
Pb: 978-1-138-33529-5: £125.00
eBook: 978-0-429-44386-2
* For full contents and more information, visit: www.routledge.com/9781138336568
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A Global Guide to Human Resource Management

Mastering the Power of You

Managing Across Stakeholders

Empowered by Leader Insights

Thomas Klikauer

Edited by Lalit Johri, University of Oxford, UK., Katherine
Corich and Gay Haskins, University of Oxford, UK.

A Global Guide to Human Resource Management is a concise HRM
introductory text offering a uniquely non-region-specific
approach to people management in international business
organisations. The book presents an alternative to standard
managerial approaches, reflecting the perspectives of multiple
stakeholders (workers, trade unions, states and governments,
NGOs) to critically evaluate HRM in practice and, in so doing,
enables students to make effective decisions in their own
practice, wherever their careers take them.
Routledge
Market: Business / Management
June 2022: 6.85 x 9.69: 356pp
Hb: 978-1-032-27663-2: £160.00
Pb: 978-1-032-27661-8: £44.99
eBook: 978-1-003-29363-7
* For full contents and more information, visit: www.routledge.com/9781032276632

Leaders from around the world share their experiences in
adapting to the changing world and the lessons they have learnt.
The simple and easy-to-follow format of each chapter (grouped
around the core concepts of Leadership, Entrepreneurship and
Volunteering; Purpose and Values; Authenticity, Trust and
Presence; Strategising, Thinking and Decision Making; Mentoring
and Development; Mental Resilience; Diversity and Inclusion;
Negotiating and Collaborating; and Social and Environmental
Impact) will inspire you to master these concepts and skills and
use them to open new opportunities in your life and workplace.
Routledge
Market: Business & Management
November 2022: 6.14 x 9.21: 440pp
Hb: 978-1-032-11299-2: £120.00
Pb: 978-1-032-11300-5: £29.99
eBook: 978-1-003-21929-3
* For full contents and more information, visit: www.routledge.com/9781032112992
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Business Intelligence and Human Resource
Management

Motivation

Concept, Cases, and Practical Applications

Catherine Stothart

Edited by Deepmala Singh, Anurag Singh, Amizan Omar and SB Goyal
This book will discuss the relationship between Business Intelligence (BI) and Human
Resource Management (HRM). It will also discuss how BI can be used as a strategic
decision-making tool for the sustainable growth of an organization or business.
Productivity Press
Market: Business and Management / Business Intelligence
August 2022: 7 x 10: 314pp
Hb: 978-1-032-02730-2: £130.00
Pb: 978-1-032-02729-6: £45.95
eBook: 978-1-003-18492-8
* For full contents and more information, visit: www.routledge.com/9781032027302

The Ultimate Guide to Leading Your Team
Motivation is a cornerstone of performance in the workplace, both personally and for
organisations. If you are a leader, manager or HR professional, this book will show you how
to tap into what motivates every individual so that you can enable them to use their talents
and fulfil their potential. You will also learn more about your own motivation and how it
impacts your leadership style. Written by bestselling author and leadership coach, Catherine
Stothart, the book captures the essence of motivation in an insightful, practical way. You
will learn specific tools and techniques for four key management capabilities: how to
engage, develop, delegate to, and communicate with your teams.
Routledge
Market: Business & Management
November 2022: 5.06 x 7.81: 180pp
Hb: 978-1-032-26128-7: £120.00
Pb: 978-1-032-26130-0: £29.99
eBook: 978-1-003-28664-6
* For full contents and more information, visit: www.routledge.com/9781032261287
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Employment Relations as Networks

Strategic Human Capital Development in Asia

Methods and Theory

Building Ecosystems for Business Growth

Edited by Bernd Brandl, Durham University, UK, Bengt
Larsson, Alex Lehr and Oscar Molina, Universitat Autonoma
de Barcelona, Spain
Series: Routledge Research in Employment Relations
This volume provides a seminal starting point for a paradigm
shift in the field of employment relations by applying theories
and methodologies from social network analysis to the study of
employment relations.
Managers, trade unions, employers’ organizations and state
authorities at national and international levels will find it helpful
in understanding how networks shape their world.
Routledge
Market: Business & Management
July 2022: 6 x 9: 276pp
Hb: 978-0-367-64654-7: £120.00
eBook: 978-1-003-12573-0
* For full contents and more information, visit: www.routledge.com/9780367646547

Richard R. Smith, John Hopkins University, USA
Asia continues to ascend as an economic powerhouse and a
strategic priority for business leaders around the world, yet there
is often limited understanding of the human capital systems
that fuel the economic engines of the region. This book brings
together the perspectives from economics, sociology and
management to highlight the business implications of human
capital development in Asia. Through the application of a
"Human Capital Ecosystem" framework across Asian countries,
this book will serve as a helpful reference for managers or
supplemental study guide for graduate students working to
understand how to execute business strategy in major
economies of Asia.
Routledge
Market: Business Management
June 2022: 6.14 x 9.21: 328pp
Hb: 978-1-032-02691-6: £130.00
Pb: 978-1-032-02694-7: £36.99
eBook: 978-1-003-18460-7
* For full contents and more information, visit: www.routledge.com/9781032026916

Browse and order online:
www.routledge.com
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Strategic Human Resource Management

Workplace Monitoring and Technology

A Systems Approach
Nigel Bassett-Jones, Oxford Brookes University, UK
This innovative text applies a systems theory perspective to
strategic human resource management, drawing particularly
on the Viable Systems Model and soft systems methodology.
It will be suitable for upper-level undergraduate, postgraduate
and MBA students of strategic HRM, HRM and strategic
management. It will also be thought-provoking for HR
professionals looking to embrace a strategic role in their
organizations.

Routledge
Market: Business & Management
October 2022: 6.14 x 9.21: 288pp
Hb: 978-1-138-64135-8: £95.00
Pb: 978-1-138-64136-5: £34.99
eBook: 978-1-315-63055-7
* For full contents and more information, visit: www.routledge.com/9781138641358
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Jacek Woźniak
Series: Routledge Studies in Management, Organizations and
Society
Workplace Monitoring and Technology aims to showcase results
of research and explanatory theories that influence employees'
acceptance of the fact that work is monitored using ICT-based
monitoring tools. Presenting a broad overview of the current
state of different areas of scientific knowledge regarding smart
and electronic monitoring systems of work performance, this
book will be of relevance for academics within the fields of
human resource management and performance management,
and for similar groups of researchers in psychology and
sociology.
Routledge
Market: Business & Management
August 2022: 6 x 9: 272pp
Hb: 978-1-032-05851-1: £120.00
eBook: 978-1-003-19950-2
* For full contents and more information, visit: www.routledge.com/9781032058511

3rd Edition

Team Roles at Work
R. Meredith Belbin and Victoria Brown
Considered one of the first and most important ‘management
gurus’, the name Belbin is synonymous with Team Role theory,
a familiar concept for managers and management trainers across
the world. This fully updated third edition of Team Roles at Work
provides the practical application of the theory in everyday work
situations. The new edition has up-to-date practical examples
and summaries to reflect contemporary scenarios, and a
brand-new chapter on ‘remote team working’, an issue that has
gained even greater significance in recent times.

Routledge
Market: Business & Management
August 2022: 6.14 x 9.21: 156pp
Hb: 978-0-367-75600-0: £120.00
Pb: 978-0-367-75603-1: £32.99
eBook: 978-1-003-16315-2
* For full contents and more information, visit: www.routledge.com/9780367756000
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Total Inclusivity at Work
Stephen Whitehead, Total Inclusivity, Thailand
Despite inclusivity’s importance and most people’s desire for it,
understanding inclusivity can be tricky. This book introduces
the concept of Total Inclusivity to organisations, their leaders
and employees around the world. Written in an accessible style,
while informed by contemporary research into the self,
organisations and identities, this book will not only guide
organisational members – owners, CEOs, leaders, managers,
administrators and every staff member – along the pathway to
creating a Totally Inclusive community, it will establish a bold
and provocative ethical standard for organizations to follow as
they venture further into this century.
Routledge
Market: Human Resource Management
July 2022: 6.14 x 9.21: 220pp
Hb: 978-1-032-15420-6: £120.00
Pb: 978-1-032-15419-0: £26.99
eBook: 978-1-003-24407-3
* For full contents and more information, visit: www.routledge.com/9781032154206
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Big Data and Information Theory

Digital Transformation and Innovation in Tourism
Events

Edited by Jiuping Xu, Sichuan University, Chengdu, China,
Syed Ejaz Ahmed and Zongmin Li
This book covers a broad range of topics including statistics,
data mining, data warehouse implementation, engineering
management in large scale infrastructure systems, data-driven
sustainable supply chain network, information technology
service offshoring project issues, online rumors governance,
preliminary cost estimation, and information system project
selection.
The chapters in this book were originally published in the journal,
International Journal of Management Science and Engineering
Management.
Routledge
Market: Business and Economics
June 2022: 8.27 x 11.69: 128pp
Hb: 978-1-032-26631-2: £120.00
eBook: 978-1-003-28917-3
* For full contents and more information, visit: www.routledge.com/9781032266312

Edited by Azizul Hassan, UK Tourism Society
Series: Routledge Advances in Management and Business
Studies
The pandemic has accelerated the digital transformation in
tourism and there has been a surge in new, innovative digital
initiatives to help tourism businesses. This book provides a
comprehensive treatment of the nature of tourism, events and
practices in the digital context. It will be a useful reference to
those researching on tourism, culture, hospitality and marketing
and as well as destination planners, managers of tourism
destination marketing organizations, regulators, standards and
certification bodies, local tourism board authorities and policy
makers.
Routledge
Market: Tourism
June 2022: 6.14 x 9.21: 258pp
Hb: 978-1-032-22096-3: £120.00
eBook: 978-1-003-27114-7
* For full contents and more information, visit: www.routledge.com/9781032220963
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China’s Drive for the Technology Frontier

Digital Transformation in Aviation, Tourism and
Hospitality in Southeast Asia

Indigenous Innovation in the High-Tech Industry
Yin Li, Fudan University
Series: Routledge Frontiers of Business Management

Edited by Azizul Hassan, UK Tourism Society and Nor Aida Abdul Rahman
Series: Routledge Frontiers of Business Management

China has become an innovation powerhouse in high-tech
industries, but the widely held view assumes the Chinese model
is built on technological borrowing and state capitalism. This
book debunks the myths surrounding the Chinese model with
a fresh take on China’s strategies for technological innovation.
The in-depth look into China’s experience in indigenous
innovation provides valuable lessons for advanced and emerging
economies.

This book brings together contributions from leading scholars in the field and explores the
digital transformation in these industries in Southeast Asia.
The book looks at the impact of digital transformation on the region and the issues and
challenges brought about by this transformation. It also addresses trends in the industries
from blockchain technology, AI, biometric and mobile technology applications to inflight
catering.
The book aims to help scholars and policy makers understand the digital advances in the
industries to better formulate responses in research and policy making and deliver effective
digital transformation.

Routledge
Market: Innovation Management
July 2022: 6.14 x 9.21: 202pp
Hb: 978-0-367-74183-9: £120.00
eBook: 978-1-003-15645-1
* For full contents and more information, visit: www.routledge.com/9780367741839

Routledge
Market: Tourism
October 2022: 6.14 x 9.21: 240pp
Hb: 978-1-032-32465-4: £120.00
eBook: 978-1-003-31517-9
* For full contents and more information, visit: www.routledge.com/9781032324654
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Digital Transformation

Machine Learning for Business Analytics

A Strategic Structure for Implementation

Real-Time Data Analysis for Decision-Making

Nirjhar Chakravorti
How will a business embrace digital transformation? How will
it formulate a digital transformation strategy? To answer all the
questions, a strategic structure is created which can provide a
guideline to the business to create a framework for digital
transformation that includes strategy, enabler, process,
governance, and funding.

Productivity Press
Market: Business and Management / Digital Transformation
June 2022: 6 x 9: 122pp
Hb: 978-1-032-22021-5: £90.00
Pb: 978-1-032-22019-2: £22.99
eBook: 978-1-003-27090-4
* For full contents and more information, visit: www.routledge.com/9781032220215

Edited by Hemachandran K, Sayantan Khanra, Raul V.
Rodriguez and Juan Jaramillo
Machine Learning is an integral tool in a business analyst’s arsenal
because the rate at which data is being generated from different
sources is increasing and working on complex unstructured data
is becoming inevitable.

Productivity Press
Market: Business and Management / Machine Learning / Business Analytics
July 2022: 7 x 10: 190pp
Hb: 978-1-032-07281-4: £140.00
Pb: 978-1-032-07277-7: £45.99
eBook: 978-1-003-20631-6
* For full contents and more information, visit: www.routledge.com/9781032072814
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Managing Logistics Systems
Planning and Analysis for a Successful Supply Chain
John M. Longshore, Embry Riddle Aeronautical University,
David B. O'Maley College of Business, USA and Angela L.
Cheatham, Embry Riddle Aeronautical University, David B.
O'Maley College of Business, USA

The Routledge Companion to Technology
Management
Edited by Tugrul Daim, Marina Dabić and Yu-Shan Su
Series: Routledge Companions in Business, Management and
Marketing

This textbook introduces logistics from a broad perspective to
include all activities throughout the product and service life
cycle pertaining to supply chain and logistics management, the
physical supply and distribution of products, and the
corresponding maintenance and support. It is intended for both
upper-level undergraduate and lower-level graduate students
in both Business and Engineering on logistics and supply chain
tracks. It can also serve as a reference for practitioners actively
engaged in day-to-day management of logistics and supply chain activities.

Bringing together an international range of expertise, this
comprehensive Companion to technology management is
designed to facilitate the development of management
frameworks adaptable for a wide range of organizations, as well
as an overview of the development and integration of
technology in advanced and emerging economies. This
Companion is an essential comprehensive source of new and
emerging approaches for researchers and advanced students
in engineering and technology management, as well as
professionals seeking an authoritative global reference source.

Routledge
Market: Business & Management
June 2022: 6.85 x 9.69: 304pp
Hb: 978-0-367-65329-3: £170.00
Pb: 978-0-367-65331-6: £49.99
eBook: 978-1-003-12893-9
* For full contents and more information, visit: www.routledge.com/9780367653293

Routledge
Market: Business & Management
July 2022: 6.85 x 9.69: 656pp
Hb: 978-0-367-49613-5: £190.00
eBook: 978-1-003-04689-9
* For full contents and more information, visit: www.routledge.com/9780367496135
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Media Management and Artificial Intelligence
Understanding Media Business Models in the Digital Age
Alex Connock
This cutting-edge textbook examines contemporary media
business models in the context of Artificial Intelligence and
digital transformation.
The media is examined through four sections. Then in each
chapter, a standard value creation model is applied, mapping a
single sector through development, production, distribution
and monetisation. Diverse case studies are analysed around
creative entrepreneurship, revenue models, profit drivers, rights
and emerging AI tools.
This text offers core reading for advanced undergraduate and
postgraduates studying Media Management - or the relationship
between Entertainment, Media and Technology.
Routledge
Market: Business and Management/Media
November 2022: 6.85 x 9.69: 408pp
Hb: 978-1-032-10095-1: £140.00
Pb: 978-1-032-10094-4: £39.99
eBook: 978-1-003-21361-1
* For full contents and more information, visit: www.routledge.com/9781032100951

The Routledge Handbook of Systems Thinking
Edited by Derek Cabrera, Cornell University, USA, Laura
Cabrera and Gerald Midgley, University of Hull, UK
Series: Routledge International Handbooks
This Handbook presents Systems Thinking applied to
management and policy. It shows both the diversity of the field
and also patterns that unify this diversity. It offers a rich resource
of approaches, theories, methodologies and methods to tackle
complex ecological, social and organizational problems. This
handbook will be of interest to researchers, academics and
students in the fields of business and management, especially
those focusing on systems thinking and its development and
application to management and policy.
Routledge
Market: Business & Management
December 2022: 6.85 x 9.69: 784pp
Hb: 978-1-138-73739-6: £250.00
eBook: 978-1-315-18543-9
* For full contents and more information, visit: www.routledge.com/9781138737396

Simulation Modelling
Concepts, Tools and Practical Business Applications
Andrew Greasley, Aston University, UK
While simulation has a vast area of application, this textbook
focuses on the use of simulation to analyse business processes.
It provides an up-to-date coverage of all stages of the Discrete
Event Simulation (DES) process, covering important areas such
as conceptual modelling, modelling input data, verification &
validation and simulation output analysis. Simulation Modelling
offers a uniquely practical overview of the subject, which makes
it perfect required reading for advanced undergraduate and
postgraduate students.
Routledge
Market: Business & Management
September 2022: 6.85 x 9.69: 450pp
Hb: 978-0-367-64351-5: £120.00
Pb: 978-0-367-64353-9: £32.99
eBook: 978-1-003-12409-2
* For full contents and more information, visit: www.routledge.com/9780367643515
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Collaborative Leadership and Innovation

Managing Innovative Projects and Programs

Management, Strategy and Creativity

Using the ISO 56000 Standards for Guidance and Implementation

Elis Carlström
Series: Routledge Advances in Management and Business Studies

H. James Harrington and Sid Ahmed Benraouane
Series: Management Handbooks for Results

Collaborative Leadership and Innovation: Management, Strategy and Creativity aims to inspire
the team leader, innovation manager or research group leader. It deals with the delicate
balance of managing and controlling intellectual property in a collaborative environment.
The book will be of interest to researchers, academics, product developers, entrepreneurs,
and advanced students in the fields of technology and innovation management and
entrepreneurship and small business management but also for leadership.

It has been estimated that over 75% of the innovative projects
that begin through the Innovation Management System are
either failures or they failed to produce the desired results. The
biggest wastes most medium to large size organizations face
are the waste of money, time, reputation, opportunity and
income that these failures are costing them.

Routledge
Market: Business & Management
September 2022: 6 x 9: 160pp
Hb: 978-1-032-07813-7: £120.00
eBook: 978-1-003-21165-5
* For full contents and more information, visit: www.routledge.com/9781032078137

Productivity Press
Market: Business and Management / Product Development / Innovation
July 2022: 6 x 9: 354pp
Hb: 978-1-032-19762-3: £47.99
eBook: 978-1-003-30586-6
* For full contents and more information, visit: www.routledge.com/9781032197623
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Innovation

Organizational Change, Innovation and Business
Development

Edited by Renu Agarwal, Eric Patterson, Sancheeta Pugalia
and Roy Green, University of Technology Sydney, Australia
In recent years, a great deal of attention has focused on the
undertaking of managing innovation. Without the right focus,
resourcing and capabilities, firms struggle to create value
through innovation. However, the task of managing innovation
is one of continuous paradoxes where an overly structured
mind-set can impede entrepreneurship, creativity, culture and
the right conditions for disruption. The question remains of how
we can have the right lens to properly understand and
appreciate innovation, and how we can have a flexible set of
tools, techniques and perspectives to support innovation.
Routledge
Market: Business & Management
September 2022: 6.14 x 9.21: 432pp
Hb: 978-0-367-36442-7: £120.00
Pb: 978-0-367-34302-6: £34.99
eBook: 978-0-429-34603-3
* For full contents and more information, visit: www.routledge.com/9780367364427

The Impact of Non-Technological Innovations
Edited by Magdalena Popowska and Julita E. Wasilczuk
Series: Routledge Studies in Innovation, Organizations and Technology
This volume presents a collection of different views and perspectives, featuring both
theoretical and empirical contributions, to provide deep insight into the role of innovation
and of non-technological innovations (NTIs) in contemporary business. It illustrates how
NTIs encourage organizational development as well as competitive advantage.
Routledge
Market: Business / Innovation
September 2022: 6.14 x 9.21: 208pp
Hb: 978-0-367-75232-3: £120.00
eBook: 978-1-003-16161-5
* For full contents and more information, visit: www.routledge.com/9780367752323
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Innovation and Leadership in the Public Sector

Public Innovation and Digital Transformation

The Australian Experience

Edited by Hannele Väyrynen, Tampere University, Finland, Nina Helander, Tampere
University, Finland and Harri Jalonen, Tampere University, Finland
Series: Routledge Studies in Innovation, Organizations and Technology

Mahmoud Moussa, Leonie Newnham, Adela McMurray and Nuttawuth Muenjohn
Series: Routledge Studies in Innovation, Organizations and Technology
The book reviews the relationship between culture and workplace innovation as a
multi-dimensional, subjective and context specific phenomenon operating dynamically
as organisational innovation, organisational climate for innovation, team and individual
innovation. It identifies a variance in the perception of workplace innovation and
organisational culture between public sector employees with different demographic and
employment characteristics. The demographic and employment characteristics confirm
that employees in a Public Sector Department of State exhibit significant differences
between various groups in how culture impacts on workplace innovation.
Routledge
Market: Business
September 2022: 6.14 x 9.21: 200pp
Hb: 978-1-032-04252-7: £120.00
eBook: 978-1-003-19113-1
* For full contents and more information, visit: www.routledge.com/9781032042527

Public innovation and digitalization are reshaping organizations and society in various ways
and within multiple fields, as innovations are essential in transforming our world and
addressing global sustainability and development challenges. This book addresses the
fascinating relationship of these two contemporary topics and explores the role of digital
transformation in promoting public innovation.
Routledge
Market: Business
August 2022: 6.14 x 9.21: 224pp
Hb: 978-1-032-13741-4: £120.00
eBook: 978-1-003-23085-4
* For full contents and more information, visit: www.routledge.com/9781032137414

Browse and order online:
www.routledge.com

INTERNATIONAL BUSINESS
2nd Edition

Dummy text to keep placeholder

Conflict Management and Intercultural
Communication

Managing Manufacturing Knowledge in Europe in
the Era of Industry 4.0

The Art of Intercultural Harmony
Edited by Xiaodong Dai, Shanghai Normal University, China
and Guo-Ming Chen, University of Rhode Island, USA
Conflict management and harmony building are two key issues
of intercultural communication research and merit particular
attention in the globally interconnected world. In the expanded
second edition, the book explores the effective ways to manage
intercultural conflict and develop intercultural harmony, and
takes an interdisciplinary approach to address the two issues.
Drawing on the current research findings, this book covers the
major theoretical perspectives and provides for a wide range of
discussions on intercultural conflict management. It is a crucial
reference for teachers, students, researchers, and practitioners
alike.
Routledge
Market: Business
November 2022: 6.14 x 9.21: 400pp
Hb: 978-1-032-18123-3: £130.00
Pb: 978-1-032-18121-9: £59.99
eBook: 978-1-003-25295-5
* For full contents and more information, visit: www.routledge.com/9781032181233
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Justyna Patalas-Maliszewska
Series: Routledge Advances in Management and Business
Studies
Manufacturing companies need to adapt to the requirements
of functioning in the era of Industry 4.0 and major technological
disruptions. The use of knowledge-based decision support tools
has also become necessary in order for enterprises to survive in
a competitive environment. This book offers a new approach to
designing the knowledge management process and integrating
it with the implementation of Industry 4.0 technology.

Routledge
Market: Business
July 2022: 6.14 x 9.21: 182pp
Hb: 978-1-032-20470-3: £120.00
eBook: 978-1-003-26370-8
* For full contents and more information, visit: www.routledge.com/9781032204703

2nd Edition

Global Business
Managing Risk and Responsibility Across Borders
Rob van Tulder, Erasmus University, The Netherlands
This new and thoroughly revised textbook starts with the basics of international business,
before moving quickly on to discuss and analyze the dilemmas associated with international
corporate responsibilities. In bridging the gap between globalization and corporate
responsibility, this edition establishes its unique position in introducing and moving beyond
the core concepts required for classes in international business.
art 1: Risk Part 2: Responsibilities Part 3: Transititons
Routledge
Market: Business & Management
October 2022: 7.44 x 9.69: 480pp
Hb: 978-0-415-60035-4: £95.00
Pb: 978-0-415-60037-8: £39.99
eBook: 978-1-315-84835-8
Prev. Ed Hb: 978-0-415-34241-4
* For full contents and more information, visit: www.routledge.com/9780415600354
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International Entrepreneurship in Emerging
Markets
Contexts, Behaviours, and Successful Entry
Edited by Vahid Jafari-Sadeghi and Leo-Paul Dana,
Montpellier Business School, France
Series: Routledge Studies in International Business and the World
Economy
International Entrepreneurship in Emerging Markets: Contexts,
Behaviours, and Successful Entry aims to provide a comprehensive
understanding of international entrepreneurship in emerging
markets. This book is essential reading for researchers, scholars,
and practitioners seeking international entrepreneurial activities
related to emerging markets.

Routledge
Market: Business & Management
September 2022: 6 x 9: 352pp
Hb: 978-1-032-11086-8: £140.00
eBook: 978-1-003-21835-7
* For full contents and more information, visit: www.routledge.com/9781032110868

Complimentary Exam Copy

e-Inspection

New in Paperback

Companion Website

18

LEADERSHIP
2nd Edition

Dummy text to keep placeholder

Arts and Cultural Leadership

Complexity and Leadership

Kenneth Foster, University of Southern California, USA
Series: Discovering the Creative Industries

Edited by Kiran Chauhan, Emma Crewe and Chris Mowles,
University of Hertfordshire, UK
Series: Complexity and Management

This textbook provides an expert overview of the challenge of
arts and cultural leadership in the contemporary world.
Grounded in theories of sustainability and with a renewed global
focus for this second edition, the author’s insights from
contemporary arts organizations facilitate meaningful student
comprehension. This updated edition will be a valuable resource
both for present-day arts and cultural leaders who are working
to adapt to the current environment as well as students and
future leaders who aspire to make change in the world through
arts and cultural leadership.

This book challenges the more orthodox discourse on leadership
– often expressed in heroic and individualistic terms – and
instead presents a way of thinking about leadership that pays
closer attention to experience. The contributors in this book, all
senior managers or facilitators of leadership development, resist
easy solutions, new typologies or unrealistic prescriptions.
Focusing on understanding leadership as a practice within which
communication, research, imagination and ethical judgements
are continuously improvised, they suggest how leaders might
become more politically, emotionally and socially savvy.

Creating Sustainable Arts Organizations

Routledge
Market: Business / Arts
October 2022: 6.14 x 9.21: 200pp
Hb: 978-1-032-20462-8: £120.00
Pb: 978-1-032-20459-8: £44.99
eBook: 978-1-003-26365-4
* For full contents and more information, visit: www.routledge.com/9781032204628

Routledge
Market: Business & Management
September 2022: 6.14 x 9.21: 264pp
Hb: 978-0-367-54481-2: £120.00
Pb: 978-0-367-55159-9: £34.99
eBook: 978-1-003-09223-0
* For full contents and more information, visit: www.routledge.com/9780367544812

Dummy text to keep placeholder

Dummy text to keep placeholder

Building a Culture of Conscious Leadership

Creating a New Management University

David Potter, The Cultural Change Company, UK and Jens
Starke
The key driver of disengagement amongst employees is a lack
of psychological safety, generated from weak and
underdeveloped intra and interpersonal skills on the part of
managers. Addressing the issue head on, this book enables
leaders to lead with conscious awareness to build and sustain
psychologically safe cultures through which team members
may positively engage with work in a far more meaningful and
purposeful way.
Routledge
Market: Business & Management
August 2022: 6.85 x 9.69: 192pp
Hb: 978-1-032-22491-6: £120.00
Pb: 978-1-032-22487-9: £34.99
eBook: 978-1-003-27279-3
* For full contents and more information, visit: www.routledge.com/9781032224916

Tracking the Strategy of Singapore Management University (SMU) in
Singapore (1997–2019/20)
Howard Thomas, Alex Wilson and Michelle P. Lee
This book provides an in-depth exploration of one of the most
significant success stories of the development of an
entrepreneurial university in recent times, as well as its role within
society and the economy. Written by leading business school
dean and scholar, Howard Thomas, and Alex Wilson and Michelle
Lee, the book tracks the genesis of the idea of a third local
university in Singapore to its fruition as Singapore Management
University (SMU). Using an engaging storytelling style
throughout, it provides important insight and lessons for senior
university and business school leaders, as well as regional and
national governments.
Routledge
Market: Business & Management
July 2022: 6.14 x 9.21: 358pp
Hb: 978-0-367-86240-4: £120.00
Pb: 978-0-367-86241-1: £34.99
eBook: 978-1-003-01784-4
* For full contents and more information, visit: www.routledge.com/9780367862404
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Building Resilient Organizations through Change,
Chance, and Complexity

Determining Leadership Potential
Powerful Insights to Winning at the Talent Game

David Lindstedt

Kimberly Janson and Melody Rawlings

A must-read in the wake of COVID-19, this book unpacks the
nature of resilient organizations and how they prepare for
unpredictable, complex, and profound change.This book
introduces 14 elements of resilience that consistently emerge
in organizations that have thrived amid adversity and volatility.
Senior business leaders, consultants, entrepreneurs, students,
and professionals will appreciate this book’s practical,
approachable, and engaging guidance, including insights by
leaders from Health Care for the Homeless, The Ohio State
University, NBCUniversal, retail stores, and more.

We are in the midst of a leadership crisis that is derailing business
success, and it’s time to get rigorous about talent. This book will
show you how, with an effective and consistent framework to
help galvanize decision-makers around leadership potential. For
too long, leadership potential has been treated as an imprecise
art and inconsistently applied. CEOs, board members, senior
managers, and HR professionals will welcome the
thought-provoking insights and practical tools this book gives
to build a pipeline of strong leaders.

Routledge
Market: Business / Organizational development
July 2022: 6 x 9: 214pp
Hb: 978-1-032-28082-0: £120.00
Pb: 978-1-032-28081-3: £29.99
eBook: 978-1-003-29524-2
* For full contents and more information, visit: www.routledge.com/9781032280820

Routledge
Market: Business / Leadership
August 2022: 6 x 9: 160pp
Hb: 978-1-032-22346-9: £120.00
Pb: 978-1-032-22033-8: £29.99
eBook: 978-1-003-27221-2
* For full contents and more information, visit: www.routledge.com/9781032223469
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Future Human Behavior

Leadership and China

Understanding What People Are Going To Do Next

Philosophy, Place and Practice

Thimon De Jong
The world continues to develop at an astonishing speed –
socially and technologically. Human behavior is continually
influenced by this ever-changing environment. Is it possible to
predict what those new behaviors will be? And what are their
implications for our future societies? This book is a unique and
accessible examination of our thrilling, challenging and
unpredictable world and how we respond, react and shape it.
Using insightful and original examples aligned with pertinent
analysis, the author takes the reader on a compelling journey
through future behavioral dynamics and engages with a wide
variety of topics, from digitalisation to trust, from ethics to mental
health.
Routledge
Market: Business / Leadership
October 2022: 8.62 x 10.8: 240pp
Hb: 978-1-032-12990-7: £120.00
Pb: 978-1-032-12991-4: £29.99
eBook: 978-1-003-22714-4
* For full contents and more information, visit: www.routledge.com/9781032129907

Edited by Ralph J Bathurst, Massey University, New Zealand and Michelle Sitong
Chen
Series: Routledge Studies in Leadership Research
Leadership and China: Philosophy, Place and Practice explores the impact of the radical
change undergone in China as the country entered the global market and loosened controls
from central government, allowing for a more free-market approach that facilitated easier
trading partnerships across national boundaries. With an orientation towards conversations
rather than polemics, graduate students, scholars and business leaders across the globe
will benefit from this book.
Routledge
Market: Business & Management
November 2022: 6 x 9: 184pp
Hb: 978-1-032-10092-0: £120.00
eBook: 978-1-003-21360-4
* For full contents and more information, visit: www.routledge.com/9781032100920
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Health Tech Innovation

Leadership Failures

How Entrepreneurs Can Define and Build the Value of Their New
Products

Precautionary Tales and Prevention Strategies

Silvia Micalo
How to Learn to Fly is a down-to-earth survival guide for
entrepreneurs struggling to secure a strategic position within
the health tech ecosystem. This guide is designed to help
innovators navigate this complex and newly volatile landscape.

Productivity Press
Market: Business & Management: Entrepreneurship
September 2022: 7 x 10: 240pp
Hb: 978-1-032-34793-6: £120.00
Pb: 978-1-032-34791-2: £29.99
eBook: 978-1-003-32386-0
* For full contents and more information, visit: www.routledge.com/9781032347936

Kate M. Fenner, Mark W. Reifsteck and Peter Fenner
Through real-life stories that focus on senior/board leadership
from multiple walks of life, and brief discussions of significant
attributes, you will be challenged to diagnose and turn missteps
into positive growth experiences.

Productivity Press
Market: Business & Management - Leadership
August 2022: 6 x 9: 160pp
Hb: 978-1-032-30303-1: £120.00
Pb: 978-1-032-30299-7: £24.99
eBook: 978-1-003-30437-1
* For full contents and more information, visit: www.routledge.com/9781032303031
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History and Leadership

Leading with Compassion

The Nature and Role of the Past in Navigating the Future

How to Make Leadership Authentic by Managing with Integrity

Mark E. Blincoe and John R. Shoup
Series: Leadership Horizons

Gregory E. Worden

History and Leadership: The Nature and Role of the Past in
Navigating the Future demonstrates that intentional historical
perspective-taking provides a sort-of wisdom for doing business
in the present and future and equips leaders to leverage the
past to help their organizations thrive. The book cultivates an
appreciation for history and equips readers to be connoisseurs
of history for the betterment of themselves and society.

Routledge
Market: Business & Management
June 2022: 5.5 x 8.5: 134pp
Hb: 978-0-367-56978-5: £44.99
eBook: 978-1-003-10017-1
* For full contents and more information, visit: www.routledge.com/9780367569785
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This book is about helping you to become your best self and
helping those around you to achieve their best. Inherently it’s
about authenticity, integrity, and empathy and how these simple
traits can lead to high performance.

Productivity Press
Market: Business & Management - Leadership
October 2022: 6 x 9: 168pp
Hb: 978-1-032-34788-2: £120.00
Pb: 978-1-032-34785-1: £24.99
eBook: 978-1-003-32385-3
* For full contents and more information, visit: www.routledge.com/9781032347882
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Managing Complexity and COVID-19

The 10 Cardinal Sins of Leadership

Life, Liberty, or the Pursuit of Happiness

What Thought Leaders Must Never Do to Succeed in High-Risk
Environments

Edited by Aurobindo Ghosh, Amit Haldar and Kalyan
Bhaumik
This book brings together insights and perspectives from leading
medical, legal and business professionals, as well as academics
and other members of civil society, on the threats and
opportunities to life during the Covid19 pandemic. It provides
a uniquely inter-disciplinary perspective for policymakers,
researchers and medical professionals to assess the different
practical strategies, and risk and crisis management
processes available to them in addressing the very difficult
choices with which they are presented and their implications.
Routledge
Market: Business & Management
July 2022: 5.06 x 7.81: 252pp
Hb: 978-1-032-11193-3: £120.00
Pb: 978-1-032-11516-0: £29.99
eBook: 978-1-003-21880-7
* For full contents and more information, visit: www.routledge.com/9781032111933

Casey J. Bedgood
The purpose of this book is to provide a simple road map for
leaders, aspiring leaders, students and anyone interested in the
art of leadership to succeed in high risk environments. Often,
leaders don’t know what they don’t know.

Productivity Press
Market: Business and Management / Leadership / Management
June 2022: 7 x 10: 198pp
Hb: 978-1-032-21349-1: £105.00
Pb: 978-1-032-21346-0: £30.99
eBook: 978-1-003-26796-6
* For full contents and more information, visit: www.routledge.com/9781032213491
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2nd Edition

The Executive's Guide to AI and Analytics

Nine Practices of 21st Century Leadership

The Foundations of Execution and Success in the New World

Gary A. DePaul

Scott Burk and Gary D. Miner

The author has researched the evolution of leadership and
summarizes seven contemporary principles, 26 underlying
leadership beliefs, and nine crucial practices of 21st Century
Leadership.

Professionals are challenged each day by a changing landscape
of technology and terminology. In recent history, especially the
last 25 years there has been an explosion of terms and methods
born that automate and improve decision-making and
operations.

Productivity Press
Market: Business & Management: Leadership
July 2022: 7 x 10: 414pp
Hb: 978-1-032-22634-7: £120.00
Pb: 978-1-032-22633-0: £38.99
eBook: 978-1-003-27344-8
* For full contents and more information, visit: www.routledge.com/9781032226347

Productivity Press
Market: Business & Management: Leadership
June 2022: 6 x 9: 138pp
Hb: 978-1-032-00795-3: £120.00
Pb: 978-1-032-00794-6: £26.99
eBook: 978-1-003-17575-9
* For full contents and more information, visit: www.routledge.com/9781032007953
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Tailored Approaches to Self-Leadership

The Model Black

A Bite-Size Approach Using Psychology and Neuroscience

How Black British Leaders Succeed in Organisations and Why It Matters

Grant Bosnick, Managing Director and Executive Coach YES

Barbara Banda

This book provides an adaptable approach to develop awareness
(of self, others and one’s environment) of self-leadership through
real behavioral change. Through neuroscience, psychology and
behavioral science approaches, each chapter will help readers
make their learning and development personal and take it to a
deeper level. Readers are encouraged to take an original online
self-assessment quiz that provides a suggested reading order
of chapters. Filled with practical activities, reflective questions,
and personal anecdotes, this is a book tailored for leaders of all
levels, professionals in a transitory phase of their career, as well
as those just starting out in the working world.

This book provides the insights and ideas required to have
positive conversations about race at work and to create work
environments where black leaders can thrive. Based on candid
interviews with 30 successful black leaders, it peels away the
multifaceted layers of Black British leaders in organisations to
offer a new way of thinking about the Black British experience.

Routledge
Market: Leadership
September 2022: 6.14 x 9.21: 296pp
Hb: 978-0-367-64935-7: £120.00
Pb: 978-0-367-64933-3: £36.99
eBook: 978-1-003-12700-0
* For full contents and more information, visit: www.routledge.com/9780367649357

Routledge
Market: Business & Management
June 2022: 5.06 x 7.81: 224pp
Hb: 978-1-032-06053-8: £120.00
Pb: 978-1-032-06054-5: £29.99
eBook: 978-1-003-20048-2
* For full contents and more information, visit: www.routledge.com/9781032060538

Browse and order online:
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The Power of Organizational Knowledge

Win the Leadership Game Every Time

11 Keys that Help Leaders Leverage Accurate Insight, Data, and Metrics

Nine Invaluable Laws to Magnify Your Success

Casey J. Bedgood

Payal Nanjiani

This book is for leaders, aspiring leaders, professionals, students,
performance improvement practitioners, and strategists
regardless of industry. It provides a clear and concise quick guide
for readers to understand organizational knowledge, create
knowledge transfer plans, and leverage knowledge to lead from
the front.

Are you in the leadership game to win or are you just a player
in the game? Do you wake up each morning deciding to win or
do you wake up to go to work and simply complete your tasks?

Productivity Press
Market: Business and Management / Leadership / Strategy
August 2022: 6 x 9: 136pp
Hb: 978-1-032-32633-7: £105.00
Pb: 978-1-032-32631-3: £23.99
eBook: 978-1-003-31625-1
* For full contents and more information, visit: www.routledge.com/9781032326337

Productivity Press
Market: Business and Management / Leadership Development
July 2022: 6 x 9: 184pp
Hb: 978-1-032-19754-8: £85.00
Pb: 978-1-032-19699-2: £22.99
eBook: 978-1-003-26071-4
* For full contents and more information, visit: www.routledge.com/9781032197548
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The Remote Working Handbook

Women Business Leaders

The Definitive Guide for Operationalizing Remote Work as a Competitive
Business Strategy

Identity, Resistance, and Alternative Forms of Knowledge in Saudi Arabia

Mari Anne Snow

Liela A. Jamjoom
Series: Routledge Studies in Leadership Research

It is a practical guide for building and implementing remote
work at any size organization. C-suite executives, operation
leaders, business owners, or entrepreneurs who recognize the
workplace is changing, can use it to re-tool their operations for
a strategic business advantage.

Women Business Leaders: Identity, Resistance, and Alternative Forms of Knowledge in Saudi
Arabia aims to counter the master narrative on Saudi women in leadership by offering an
intimate reading of the women’s stories and experiences. This book will be of value to
researchers, academics, and professionals in the fields of leadership, management, gender,
and diversity.
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Routledge
Market: Business & Management
September 2022: 6 x 9: 232pp
Hb: 978-1-032-06740-7: £120.00
eBook: 978-1-003-20364-3
* For full contents and more information, visit: www.routledge.com/9781032067407
Productivity Press
Market: Business & Management
September 2022: 6 x 9: 192pp
Hb: 978-1-032-15307-0: £120.00
Pb: 978-1-032-15305-6: £26.99
eBook: 978-1-003-24355-7
* For full contents and more information, visit: www.routledge.com/9781032153070
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Transformation Leader’s Guide
The Complete Accelerated Corporate Transformation (ACT) Method
Robert H. Miles
Sure to become the definitive guide for leaders facing the
challenges of rapid enterprise-wide transformation, this book is
the first detailed release of Robert H. Miles’s proven Accelerated
Corporate Transformation (ACT) process – the ACT Method.
Complemented by an optional online course, this Guide will be
an indispensable resource for anyone leading or supporting a
rapid transformation in their organization. Line managers,
Strategy consultants, learning and development professionals,
human resources managers, and anyone interested in the inner
workings of top leadership circles will appreciate the insights
this book provides.
Routledge
Market: Business / Leadership
June 2022: 7 x 10: 186pp
Hb: 978-1-032-22481-7: £120.00
Pb: 978-1-032-22479-4: £29.99
eBook: 978-1-003-27272-4
* For full contents and more information, visit: www.routledge.com/9781032224817
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Assess and Analyze

Leading Lean by Living Lean

A Guide to Process Flow Analysis, Work Flow Analysis, and Changeover
Analysis

Changing How You Lead, Not Who You Are
Philip Holt

Charles Protzman, Fred Whiton and Joyce Kerpchar
Series: BASICS Lean® Implementation

This book is aimed at those leaders who seek to experience the
full transformative effects of Lean in their organizations and want
to practice it at the principle level of deployment. Holt's aim is
to help business leaders enhance who they are by changing
what they do and the way that they do it.

Each book is chocked full of case studies and stories from the authors’ own experiences in
training organizations who have started or are continuing their Lean journey of continuous
improvement. Contents include valuable lessons learned and each chapter concludes with
questions pertaining to focus of the chapter.
Productivity Press
Market: Business & Management: Lean Methodology
November 2022: 7 x 10: 240pp
Hb: 978-1-032-02914-6: £120.00
Pb: 978-1-032-02913-9: £38.99
eBook: 978-1-003-18578-9
* For full contents and more information, visit: www.routledge.com/9781032029146

Productivity Press
Market: Business and Management / Leadership / Lean Methodology
July 2022: 7 x 10: 176pp
Hb: 978-1-032-17007-7: £115.00
Pb: 978-1-032-17005-3: £30.99
eBook: 978-1-003-25138-5
* For full contents and more information, visit: www.routledge.com/9781032170077
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Business Automation and Its Effect on the Labor
Force
A Practical Guide for Preparing Organizations for the Fourth Industrial
Revolution
Edward Uechi
Business Automation and Its Effect on the Labor Force provides
reviews of specific technological systems that have been
developed for agriculture, manufacturing, construction,
transportation and warehousing, accommodation and food
services, health care, administrative and support, and educational
services.

Productivity Press
Market: Business & Management
September 2022: 7 x 10: 208pp
Hb: 978-1-032-03837-7: £120.00
Pb: 978-1-032-03834-6: £32.99
eBook: 978-1-003-18932-9
* For full contents and more information, visit: www.routledge.com/9781032038377

5th Edition

Quality Management
John Beckford, Loughborough University, UK
Quality Management: Reconsidered for the Digital Economy
continues to provide a one-stop-shop for anyone studying the
theory and practice of quality management. Exploring the
essentials of management theory and the work of the ‘quality
gurus’ who have formed the foundation of current practice, this
new edition builds upon the previous editions’ unique critical
perspective of quality. Replete with examples, vignettes and
diagrams, this comprehensive textbook is ideal for those new
to the field of quality management and for students on advanced
undergraduate and postgraduate courses in Operations
Management.
Routledge
Market: Business & Management
August 2022: 6.85 x 9.69: 352pp
Hb: 978-0-367-86301-2: £170.00
Pb: 978-0-367-86302-9: £49.99
eBook: 978-1-003-01826-1
* For full contents and more information, visit: www.routledge.com/9780367863012
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Implementing Lean

Short-Run SPC for Manufacturing and Quality
Professionals

Using the BASICS Lean Model Implementation Approach
Charles Protzman, Fred Whiton and Joyce Kerpchar
Series: BASICS Lean® Implementation
Each book is chocked full of case studies and stories from the authors’ own experiences in
training organizations who have started or are continuing their Lean journey of continuous
improvement. Contents include valuable lessons learned and each chapter concludes with
questions pertaining to focus of the chapter.
Productivity Press
Market: Business & Management: Lean Methodology
November 2022: 7 x 10: 240pp
Hb: 978-1-032-02918-4: £120.00
Pb: 978-1-032-02917-7: £38.99
eBook: 978-1-003-18580-2
* For full contents and more information, visit: www.routledge.com/9781032029184

William A. Levinson
Readers will be able to deploy practical and simple control charts
for production runs for which no prior history is available and
control the processes until enough data accumulate to enable
the traditional methods (assuming it ever does).

Productivity Press
Market: Business and Management / Quality/ Statistical Process Control
September 2022: 7 x 10: 96pp
Hb: 978-1-032-24990-2: £105.00
Pb: 978-1-032-24989-6: £30.99
eBook: 978-1-003-28106-1
* For full contents and more information, visit: www.routledge.com/9781032249902
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Suggest Solutions

The Toyota Production System Journey

Creating Standard Work, Lean and Strategic Materials, Creativity Before
Capital Solutions, and Engineering and Lean

The Continuously Changing Features of TPS and Lean Thinking

Charles Protzman, Fred Whiton and Joyce Kerpchar
Series: BASICS Lean® Implementation

The Toyota Production System (TPS) is regarded as a sophisticated concept that helps us
understand the world of manufacturing. It evolved from the system of mass-producing
cars, established by Ford, and the Japanese have since endeavored to make their own
universal production system.

Each book is chocked full of case studies and stories from the authors’ own experiences in
training organizations who have started or are continuing their Lean journey of continuous
improvement. Contents include valuable lessons learned and each chapter concludes with
questions pertaining to focus of the chapter.
Productivity Press
Market: Business & Management: Lean Methodology
November 2022: 7 x 10: 272pp
Hb: 978-1-032-02916-0: £120.00
Pb: 978-1-032-02915-3: £38.99
eBook: 978-1-003-18579-6
* For full contents and more information, visit: www.routledge.com/9781032029160

Noboru Takeuchi

Productivity Press
Market: Business and Management / Toyota Production System / Lean
October 2022: 6 x 9: 304pp
Hb: 978-1-032-34678-6: £110.00
Pb: 978-1-032-34677-9: £29.99
eBook: 978-1-003-32331-0
* For full contents and more information, visit: www.routledge.com/9781032346786
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The Green Six Sigma Handbook

Transform Behaviors, Transform Results!

A Complete Guide for Lean Six Sigma Practitioners and Managers

Identifying and Using Behavioral Indicators to Drive Sustainable Change
and Improvement

Ron Basu
This comprehensive handbook provides up-to-date guidance on how to use these tools
and processes in different settings such as start-up companies and stalled projects as well
as establish enterprises where the ongoing drive is to improve processes, profitability, and
long-term growth.
Productivity Press
Market: Business and Management / Sustainability / Green Business
September 2022: 7 x 10: 512pp
Hb: 978-1-032-21402-3: £120.00
Pb: 978-1-032-21401-6: £39.99
eBook: 978-1-003-26823-9
* For full contents and more information, visit: www.routledge.com/9781032214023

Morgan Jones, Drew Butler and Gerhard Plenert
The book defines and describes the importance of focusing on the behaviors necessary
for sustainable change rather than focusing on the tools and methodology behind change
management.
Productivity Press
Market: Business and Management
September 2022: 7 x 10: 248pp
Hb: 978-1-032-12476-6: £120.00
Pb: 978-1-032-12475-9: £32.99
eBook: 978-1-003-22474-7
* For full contents and more information, visit: www.routledge.com/9781032124766
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The Lean Business Guidebook

Work That Makes Sense

How to Satisfy Your Customers and Maximize Your Profit

Operator-Led Visuality, Second Edition

MJS Bindra and Ekroop Kaur

Gwendolyn D. Galsworth

This book introduces a powerful system that explains how to
run a company with a focus on continuous improvement – The
results are a satisfied customer base, evolving products, and an
increase in revenue and profits.

This book presents the mechanics of implementing visuality on
the value-add level known as “Work That Makes Sense" (WTMS).
The step-by-step WTMS process described in this book teaches
operators a proven method for translating information deficits
into visual solutions that take the struggle out of their day-to-day
work.

Productivity Press
Market: Business and Management
June 2022: 7 x 10: 482pp
Hb: 978-1-032-11834-5: £120.00
Pb: 978-1-032-11825-3: £40.99
eBook: 978-1-003-22174-6
* For full contents and more information, visit: www.routledge.com/9781032118345
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Productivity Press
Market: Business and Management
June 2022: 290pp
Hb: 978-1-032-05485-8: £115.00
Pb: 978-1-032-05481-0: £37.99
eBook: 978-1-003-19774-4
* For full contents and more information, visit: www.routledge.com/9781032054858
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Anti-Consumption

Consumer Ethnocentrism, Country of Origin and
Marketing

Exploring the Opposition to Consumer Culture
Edited by Hélène Cherrier and Michael S W Lee, Auckland University, New Zealand
Series: Routledge Studies in Critical Marketing
In this edited volume, the leading scholars in the field engage with consumers, marketers,
corporations and policymakers as well as space dynamics and network formation to provide
an in-depth examination of anti-consumption: a voluntary behavioural inclination to
minimize rather than grow, to decelerate and simplify, and to reduce the unnecessary
exploitation of resources fuelled by consumer culture.
Routledge
Market: Marketing
September 2022: 6.14 x 9.21: 248pp
Hb: 978-0-367-42075-8: £120.00
eBook: 978-0-367-82158-6
* For full contents and more information, visit: www.routledge.com/9780367420758

Food Market in Poland
Paweł Bryła, University of Lodz, Poland. and Tomasz Domański, University of Lodz,
Poland.
Series: Routledge Studies in Marketing
This book explores the phenomena of consumer ethnocentrism and country-of-origin
effect on the food market using examples from Polish retailers. The book aims to determine
how appeals to the domestic or foreign country-of-origin provided through claims, symbols,
labels and quality signs can affect consumer attitudes and food purchase intentions as well
as to contextualise the consumer behaviour issues in the broader picture of the entire
system of food production and distribution.
Routledge
Market: Business
October 2022: 6.14 x 9.21: 368pp
Hb: 978-1-032-26900-9: £120.00
eBook: 978-1-003-29041-4
* For full contents and more information, visit: www.routledge.com/9781032269009
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Artificial Intelligence for Marketing Management

Consumer Packaging Strategy

Edited by Park Thaichon, Griffith University, Australia and Sara Quach, Griffith
University, Australia
Series: Routledge Studies in Marketing

Localisation in Asian Markets

Artificial intelligence (AI) has driven businesses to adopt new business practices rapidly,
enhance product development and services, has helped to power AI-based market
intelligence and customer insights, and improve customer relationship management. This
timely book addresses the use of AI in marketing.
The book also explores the dark side of AI in marketing management and discusses ethics
and transparency of automated decision making in AI applications, data privacy, and cyber
security issues, and biases in various facets of marketing.
It will be a useful reference for those researching on marketing and for marketing
professionals.
Routledge
Market: Marketing
November 2022: 6.14 x 9.21: 200pp
Hb: 978-1-032-24848-6: £120.00
eBook: 978-1-003-28039-2
* For full contents and more information, visit: www.routledge.com/9781032248486

Huda Khan, University of South Australia Online, Australia,
Richard Lee, University of South Australia, Australia and
Polymeros Chrysochou
Series: Routledge Advances in Management and Business
Studies
The consumer packaged goods (CPG) industry is dominated by
major Western brands. The dominance of such major brands
extends to Asian burgeoning markets. These conglomerates
often rely on packaging as a strategic tool to entice Asian
consumers. This book illustrates how packaging as a marketing
tool is more than simply changing the label or translating the
brand into vernacular language. It examines how different
packaging elements (e.g. information, imagery, packaging type)
can help to communicate product values to Asian consumers. The book includes in-depth
interviews with brand managers of several major Western CPG brands and retailers, and
sheds light on emerging trends in Asia.
Routledge
Market: Marketing, Product Design
August 2022: 6.14 x 9.21: 184pp
Hb: 978-0-367-43036-8: £120.00
eBook: 978-1-003-00082-2
* For full contents and more information, visit: www.routledge.com/9780367430368
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Behavioural Research for Marketing

4th Edition

A Practitioner's Handbook

Digital Marketing

Julian Adams

Alan Charlesworth

This book, the first of its kind, provides market researchers and
marketeers with the tools to better understand human behaviour
by drawing upon social science theory from different schools
of thought, including sociology, psychology and behavioural
economics. It has practical examples throughout to help illustrate
how to operationalise theory in market research and to underpin
the way we understand how people think, behave, decide and
make the choices. Each theory is explained in accessible terms
to ensure that the content is relevant and useful to commercial
market researchers.

Building on the previous editions, this fully updated 4th edition
takes an approach that prepares students for an active role in
digital marketing. As well as topic-based exercises, the text also
includes practical case-study exercises - based on theory and
recognized good practice.
This essential text equips advanced undergraduate, postgraduate
and executive education students with the tools to undertake
any digital marketing role within a variety of organizations.
Comprehensive support material available online for both
students and instructors includes links to articles and opinion
pieces, PowerPoint lecturer slides and questions based on the

Routledge
Market: Business & Management
July 2022: 6 x 9: 218pp
Hb: 978-0-367-77131-7: £120.00
Pb: 978-0-367-77133-1: £29.99
eBook: 978-1-003-16993-2
* For full contents and more information, visit: www.routledge.com/9780367771317

chapter material.
Routledge
Market: Business & Management/Marketing
November 2022: 6.85 x 9.69: 384pp
Hb: 978-0-367-70658-6: £150.00
Pb: 978-0-367-70659-3: £42.99
eBook: 978-1-003-14741-1
* For full contents and more information, visit: www.routledge.com/9780367706586
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European Consumers in the Digital Era

Digital Marketing Excellence

Implications of Technology, Media and Culture on Consumer Behavior

Dave Chaffey, Independent Consultant, UK and PR Smith,
Independent Marketing Consultant, UK
Now in its sixth edition, the hugely popular Digital Marketing
Excellence is a practical guide to creating and executing
integrated digital marketing plans, combining established
approaches to marketing planning with the creative use of new
digital models and digital tools.

Routledge
Market: Business & Management
July 2022: 6.85 x 9.69: 676pp
Hb: 978-0-367-44401-3: £150.00
Pb: 978-0-367-44475-4: £42.99
eBook: 978-1-003-00949-8
* For full contents and more information, visit: www.routledge.com/9780367444013

Edited by Małgorzata Bartosik-Purgat, Department of
International Management, Institute of International Business
and Economics, Poznan University of Economics and
Business, Poland. and Nela Filimon, Department of Business,
Faculty of Business and Economic Sciences, Universitat de
Girona, Spain.
Series: Routledge Studies in Marketing
Consumers make purchasing decisions every day, taking into
account their needs, preferences and beliefs which may change
due to various determinants; some depending on the consumers
themselves and others on the organizations acting in the market.
What determinants are inducing these changes in consumers`
needs, perceptions, attitudes, values, and finally, purchasing behavior? This edited collection
offers a comprehensive description of the consumer behavior process and the determinants
that affect it in the era of digitalization.
Routledge
Market: Business
October 2022: 6.14 x 9.21: 216pp
Hb: 978-1-032-20461-1: £120.00
eBook: 978-1-003-26368-5
* For full contents and more information, visit: www.routledge.com/9781032204611
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eMarketing

Implementing and Managing Collaborative
Relationships

Digital Marketing Strategy
Raymond Frost, Ohio University, USA, Alexa K. Fox,
University of Akron, USA and Terry Daugherty
th

eMarketing, 9 edition, equips students with the solid foundation
in digital marketing required to excel in practice and "think like
a marketer".The book connects digital marketing topics with the
traditional marketing framework, making it easier for students
to grasp the concepts and strategies involved in developing a
digital marketing plan. With a strategic approach that focuses
on performance metrics and monitoring, it is a highly practical
book. The 9th edition has been fully updated to include the
most cutting-edge trends and topics, including SEO, Customer
Experience, digital media consumption, Analytics, Big Data and
AI, and Diversity and Ethics.
Routledge
Market: Business / Marketing / Digital Marketing
November 2022: 7 x 10: 452pp
Hb: 978-1-032-16158-7: £550.00
Pb: 978-1-032-16149-5: £160.00
eBook: 978-1-003-24731-9
* For full contents and more information, visit: www.routledge.com/9781032161587

A Practical Guide for Managers
Andrew Humphries and Linda McComie
This book is a unique "‘go-to" guide for all managers who should
be looking at collaboration with other organizations as a new
way to attain outstanding results that would not be achieved
on their own. Currently, there is nothing of this nature on the
market.

Productivity Press
Market: Business and Management / Relationship Management
June 2022: 7 x 10: 172pp
Hb: 978-1-032-11750-8: £115.00
Pb: 978-1-032-11738-6: £34.99
eBook: 978-1-003-22134-0
* For full contents and more information, visit: www.routledge.com/9781032117508
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Essentials of Marketing

Marketing Higher Education

Theory and Practice for a Marketing Career

Understanding How to Build and Promote the University Brand

David Brown, Newcastle Business School, UK and Alex
Thompson
This comprehensive textbook introduces students to all the core
principles of Marketing practice using an employability-focused
approach. Essentials of Marketing is underpinned by six pillars,
which flow through each chapter: marketing ethics, sustainability,
stakeholder engagement, globalisation, the power of new media,
and measuring success. The book demystifies theory by placing
it in contexts which are recognisable to a diverse readership,
using real-life case studies and examples designed to engage
today’s technologically savvy and internationally-oriented
students. Essentials of Marketing is designed as a core text for
undergraduate and postgraduate students.
Routledge
Market: Business & Management/Marketing
September 2022: 6.85 x 9.69: 400pp
Hb: 978-0-367-77341-0: £150.00
Pb: 978-0-367-77342-7: £42.99
eBook: 978-1-003-17089-1
* For full contents and more information, visit: www.routledge.com/9780367773410
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Paul Sergius Koku
This book provides a comprehensive and accessible guide to
marketing Higher Education institutions, discussing both how
universities are service providers and how education is a service,
both of which need to be defined and marketed together.
Holistic and practical, Marketing Higher Education is an ideal guide
for academics and students studying services marketing, Higher
Education management and leadership, and marketing in the
public sector. It will also be an invaluable resource for
professionals working in Higher Education administration looking
to develop their skills and understanding of marketing and brand
building.
Routledge
Market: Marketing/Higher Education
July 2022: 6.85 x 9.69: 206pp
Hb: 978-0-367-74917-0: £140.00
Pb: 978-0-367-74919-4: £39.99
eBook: 978-1-003-16026-7
* For full contents and more information, visit: www.routledge.com/9780367749170
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Personal Branding in the Knowledge Economy

Strategic Creativity

The Inter-relationship between Corporate and Employee Brands

A Business Field Guide to Advertising, Branding, and Design

Wioleta Kucharska
Series: Routledge Advances in Management and Business
Studies
Personal Branding in the Knowledge Economy: The Inter-relationship
between Corporate and Employee Brands aims to contribute to
the academic debate about the marketization of individuals’
knowledge, creativity, and personal images, alongside a growing
interest in the whole area of branding in the networked economy
based on knowledge. The book will be of interest to researchers,
academics, professionals, and students in the fields of
organizational branding, marketing, management and
communications.

Robin Landa
The secret weapon for business experts to ensure strategically
creative results, this is an indispensable field guide to evaluating
creative advertising, branding, and design ideas and solutions,
and to working with creatives. Featuring insightful conversations
with creative experts, this book will earn a place on the desks of
executives, leaders, managers, and middle managers across
industries, whose work requires them to understand and execute
on branding initiatives, advertising campaigns, social media, and
other customer-facing content.

Routledge
Market: Business & Management
August 2022: 6 x 9: 176pp
Hb: 978-1-032-01336-7: £120.00
eBook: 978-1-003-17824-8
* For full contents and more information, visit: www.routledge.com/9781032013367

Routledge
Market: Business / Design
June 2022: 6 x 9: 194pp
Hb: 978-1-032-13780-3: £120.00
Pb: 978-1-032-13779-7: £29.99
eBook: 978-1-003-23078-6
* For full contents and more information, visit: www.routledge.com/9781032137803
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Power in Business Relationships

The Dynamics of Influencer Marketing

Dynamics, Strategies and Internationalisation

A Multidisciplinary Approach

Dariusz Siemieniako, Bialystok University of Technology, Poland, Maciej Mitręga,
University of Economics in Katowice, Poland, Hannu Makkonen, University of Vaasa,
Finland and Gregor Pfajfar, University of Ljubljana, Slovenia
Series: Routledge Focus on Business and Management

Edited by José M. Álvarez-Monzoncillo
Series: Routledge Studies in Marketing

Focusing on the issue of power as the main building block of relationships between business
buyers and sellers, this book explains the complex nature of power with its multidimensional
and multi-directional character.
As a complex construct, inter-firm power is treated as a matter of perception as well as in
terms of total and relative power. The book analyses extensively the issue of power
asymmetry with its dynamics and its consequences for business-to-business (B2B)
relationships, particularly analyzing the dynamic mechanism of power.
Routledge
Market: Business / Marketing
July 2022: 5.5 x 8.5: 136pp
Hb: 978-0-367-54992-3: £44.99
eBook: 978-1-003-09593-4
* For full contents and more information, visit: www.routledge.com/9780367549923

YouTube, Instagram, Facebook, Vimeo, Twitter, etc. have their own logics, dynamics and
different audiences. This book analyses how the users of these social networks, especially
those of YouTube and Instagram, become content prescribers, opinion leaders and, by
extension, people of influence. Who is the owner of the content? Are they to blame for
"fake news"? In this changing, challenging and intriguing environment, The Dynamics of
Influencer Marketing discusses all of these questions and more.
Routledge
Market: Business / Marketing / Social Media
August 2022: 6.14 x 9.21: 240pp
Hb: 978-0-367-67890-6: £120.00
eBook: 978-1-003-13417-6
* For full contents and more information, visit: www.routledge.com/9780367678906
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The Rise of Positive Luxury

2nd Edition

Strategic Communication
Jesper Falkheimer, Lund University, Sweden and Mats
Heide, Lund University, Sweden
This textbook provides an overview of the core concepts,
theories and methods in strategic communication, using
examples from research
and experiences from practice. The
nd
content of this 2 edition has been fully updated to incorporate
the latest research and practice examples, including a new
chapter on ‘The Future of Strategic Communication’. After
reading the book the student or reader will be able to define
and reflect upon strategic communication as an academic field
and professional practice, describe relevant theories and apply
these to communication problems. It is primarily aimed towards
Advanced Undergraduate and Postgraduate students.
Routledge
Market: Business & Management
August 2022: 6.14 x 9.21: 224pp
Hb: 978-0-367-76926-0: £120.00
Pb: 978-0-367-76929-1: £36.99
eBook: 978-1-003-16899-7
* For full contents and more information, visit: www.routledge.com/9780367769260

Transformative Research Agenda for Well-being, Social Impact, and
Sustainable Growth
Edited by Wided Batat, B&C Consulting Group
Series: Routledge Studies in Luxury Management
Offering a holistic approach to positive luxury, this
comprehensive book provides a novel framework grounded in
the new paradigm of Transformative Luxury Research (TLR)
stream. TLR helps luxury businesses and researchers develop
in-depth knowledge about the mechanisms and factors that
shape the future of positive luxury thinking and doing while
promoting collective and individual well-being outcomes, social
justice, eco-friendly practices, and sustainable growth, involving
various stakeholders, communities, and institutions across
developed and developing countries.
Routledge
Market: Business / Marketing
July 2022: 6.14 x 9.21: 260pp
Hb: 978-0-367-75727-4: £120.00
eBook: 978-1-003-16373-2
* For full contents and more information, visit: www.routledge.com/9780367757274
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The Routledge Companion to Marketing and
Society
Edited by Krzysztof Kubacki, Auckland University of
Technology, New Zealand, Lukas Parker, Christine
Domegan and Linda Brennan, RMIT University, Australia
Series: Routledge Companions in Business, Management and
Marketing
The Routledge Companion to Marketing and Society focuses on
marketing for social impact as the use of marketing strategies,
tools and techniques to improve the well-being of society. As
such it does not exclude the use of marketing to increase profit
and shareholder value but rather prioritises the social impact of
marketing, both positive and negative (even if largely
unintended).
Routledge
Market: Marketing / Social Marketing
August 2022: 6.85 x 9.69: 504pp
Hb: 978-0-367-46308-3: £190.00
eBook: 978-1-003-02807-9
* For full contents and more information, visit: www.routledge.com/9780367463083

2nd Edition

The Routledge Handbook of Digital Consumption
Edited by Rosa Llamas and Russell Belk, York University,
Canada
Series: Routledge International Handbooks
Fully revised and updated, the new edition brings together an
expertly curated and authoritative overview of the impact and
emerging horizons of digital consumption. Divided into sections,
it addresses key topics including digital entertainment,
self-representation, communication, Big Data, digital spirituality,
online surveillance, and algorithmic advertising. This unique
volume is an essential resource for scholars, practitioners, and
policy makers, and will continue to provide a new generation
of readers with a deep understanding of the universe of digital
consumption.
Routledge
Market: Business & Management
September 2022: 6.85 x 9.69: 560pp
Hb: 978-1-032-32959-8: £190.00
eBook: 978-1-003-31752-4
Prev. Ed Hb: 978-0-415-67992-3
* For full contents and more information, visit: www.routledge.com/9781032329598
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The Unstoppable Sales Machine
How to Connect, Convert, and Close New Customers
Shawn Casemore
This book, a comprehensive review of the author's work with clients, introduces
"Unstoppable Selling" -- it captures the strategies and tactics the author's clients have used
to allow them predictability in their sales.
Productivity Press
Market: Business and Management / Sales and Marketing
August 2022: 6 x 9: 220pp
Hb: 978-1-032-18056-4: £95.00
Pb: 978-1-032-18054-0: £21.99
eBook: 978-1-003-25264-1
* For full contents and more information, visit: www.routledge.com/9781032180564
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NONPROFIT MANAGEMENT

Fundraising in the Creative and Cultural Industries

3rd Edition

Leading Effective Fundraising Strategies

Nonprofit Organizations

Michelle Wright, Cause4, UK, Ben Walmsley, University of
Leeds, UK and Emilee Simmons, University of Leeds, UK
Series: Discovering the Creative Industries
The need for effective fundraising in the arts has never been
more acute. Specialist yet accessible, Fundraising in the Creative
and Cultural Industries is designed to provide strategic and
practical support to individuals needing to lead or develop
fundraising in their organisations. This book is a practical and
accessible guide to exploring current fundraising thinking,
enabling the reader to develop their own fundraising expertise
and to embed knowledge and practice into their own
organisations. The fundraising experience from industry pioneers
sets this book apart and will inspire readers to achieve their own
ambitious goals.
Routledge
Market: Business & Management
October 2022: 6.14 x 9.21: 216pp
Hb: 978-0-367-17558-0: £120.00
Pb: 978-0-367-17559-7: £49.99
eBook: 978-0-429-05742-7
* For full contents and more information, visit: www.routledge.com/9780367175580

Theory, Management, Policy
Helmut K. Anheier, Hertie School of Governance, Germany
and Stefan Toepler, George Mason University, USA
Anheier and Toepler cover the full range of nonprofit
organizations – service providers, membership organizations,
foundations, community groups – in different fields, such as arts
and culture, health and social services, and education.
Introducing central terms such as philanthropy, charity, social
entrepreneurship, social investment, and civil society, they
explain how the field relates to public management and
administration. Nonprofit Organizations: Theory, Management,
Policy is an ideal resource for students of both undergraduate
and post-graduate courses.
Routledge
Market: Business & Management / Public Administration and Management
August 2022: 6.85 x 9.69: 600pp
Hb: 978-1-138-62548-8: £130.00
Pb: 978-1-138-62549-5: £52.99
eBook: 978-0-429-29968-1
Prev. Ed Hb: 978-0-415-55046-8
* For full contents and more information, visit: www.routledge.com/9781138625488
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Innovation in the Arts
Concepts, Theories, and Practices
Jason C. White
Series: Routledge Focus on the Global Creative Economy
This concise guide aims to increase what we understand by
innovation in the arts and identify and support opportunities
and strategies for the unique ways in which artists and arts
administrators think about, engage in, and pursue successful
innovation in their diverse creative practice. This readable book
will be essential reading for students in all aspects of the creative
and cultural industries and an essential guide to developing and
promoting innovation in the arts for practitioners and researchers
alike.
Routledge
Market: Creative & Cultural Industries Management
August 2022: 5.5 x 8.5: 104pp
Hb: 978-0-367-68877-6: £44.99
eBook: 978-1-003-14239-3
* For full contents and more information, visit: www.routledge.com/9780367688776
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Internal Evaluation in Non-Profit Organisations
Practitioner Perspectives on Theory, Research, and Practice
Leanne M. Kelly and Alison Rogers
Series: Routledge Studies in the Management of Voluntary and
Non-Profit Organizations
Focused on the interpersonal aspects of internal evaluation in
non-profit organisations, this book presents practice-based
discussions centred on six key topics identified through the
authors’ experience as evaluation practitioners. This book will
be of interest to researchers, scholars and students focusing on
non-profit management and will hold specific value for internal
evaluators who want to harness their unique and influential
position to help organisations achieve their goals.
Routledge
Market: Business & Management
June 2022: 6 x 9: 174pp
Hb: 978-1-032-02347-2: £120.00
eBook: 978-1-003-18300-6
* For full contents and more information, visit: www.routledge.com/9781032023472

Browse and order online:
www.routledge.com

ORGANIZATIONAL STUDIES
Dummy text to keep placeholder

Dummy text to keep placeholder

Crowdsourcing for Innovation in Higher Education

Futurize! Dealing with Megatrends and Disruptors

Regina Lenart-Gansiniec, Jagiellonian University, Kraków, Poland and Łukasz
Sułkowski
Series: Routledge Advances in Management and Business Studies

A Handbook for the Future-Oriented CEO

Crowdsourcing for Innovation in Higher Education aims to transform the education space by
enhancing existing methodologies and offering innovative possibilities to develop new
pedagogical techniques. The book offers invaluable guidance and will be of interest to
researchers, academics, policymakers, and students in the fields of higher education,
development studies, organizational studies, management science, and knowledge
management.
Routledge
Market: Business & Management
November 2022: 6 x 9: 128pp
Hb: 978-1-032-12996-9: £120.00
eBook: 978-1-003-22717-5
* For full contents and more information, visit: www.routledge.com/9781032129969

André de Waal and Julie Linthorst
The future will bring only more megatrends and disruptions.
With the guidance of this book, which centers around the
authors’ years-of-research-backed high-performance
organizations (HPO) framework and includes the unique
self-assessment tool Futurize! Diagnosis, business leaders and
organizations will be prepared and truly ‘future ready.’ This book
is a must for management teams, aspiring leaders, and
professionals and students interested in the future of work,
human resource management, and innovation.

Routledge
Market: Business / Strategic planning
June 2022: 6 x 9: 176pp
Hb: 978-1-032-22606-4: £120.00
Pb: 978-1-032-22605-7: £29.99
eBook: 978-1-003-27326-4
* For full contents and more information, visit: www.routledge.com/9781032226064
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Empathy and Business Transformation

High-Performance Coaching for Managers

Edited by Melanie Sarantou, University of Lapland, Finland and Satu Miettinen

A Step-by-Step Approach to Increase Employees' Performance and
Productivity

The book presents a practical four-step approach to the challenges presented concerning
how organisations can turn from merely feeling empathy with or for people, to actions of
empathy and compassion that can be implemented with and by communities. A wide
range of organisations and organisational settings can benefit from the presented case
studies and research methods. Through them, the book explores how to discover, share
and act with empathy and compassion in the new digitally driven post-pandemic era to
innovate across a wide range of organisations, including for-profit and not-for-profit
businesses and those in the public and third sectors.
Routledge
Market: Business
October 2022: 6.14 x 9.21: 320pp
Hb: 978-1-032-13076-7: £120.00
eBook: 978-1-003-22755-7
* For full contents and more information, visit: www.routledge.com/9781032130767

William J. Rothwell and Behnam Bakhshandeh
This book differs significantly from other books in the coaching
market. Many books on coaching cast coaches as facilitators
who questions their clients, helping them to articulate their own
problems, formulate their own solutions, develop their own
action plans to solve problems, and measure the success of
efforts to implement those plans.

Productivity Press
Market: Business and Management / Leadership / Coaching
July 2022: 7 x 10: 560pp
Hb: 978-0-367-74060-3: £95.00
Pb: 978-0-367-74058-0: £38.99
eBook: 978-1-003-15592-8
* For full contents and more information, visit: www.routledge.com/9780367740603
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Engaging the Workforce

Human Capital, Innovation and Disruptive Digital
Technology

The Grand Management Challenge of the 21st Century
Nicos Rossides
Grounded in 25 years of research and practical experience, this
book shows how to create engaging work environments and
practices that harness employees’ energy and talents towards
achieving organizational goals, while enhancing workers’
motivation and well-being. This insightful book will be of great
interest to CEOs, board members and line managers across
industries, as well as HR/OD practitioners and students, especially
those who wish to learn how to apply time-tested intervention
strategies to the workplace engagement challenge.

Routledge
Market: Business / Organizational development
August 2022: 6 x 9: 224pp
Hb: 978-1-032-22438-1: £120.00
Pb: 978-1-032-22035-2: £29.99
eBook: 978-1-003-27257-1
* For full contents and more information, visit: www.routledge.com/9781032224381
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A Multidimensional Perspective
Muhammad Shujaat Mubarik, Institute of Business Management, Pakistan.,
Muhammad Shahbaz and Qaisar Abbas
Series: Routledge Studies in Management, Organizations and Society
Human Capital, Innovation and Disruptive Digital Technology: A Multidimensional Perspective
offers a comprehensive analysis on the role of human capital in industry 4.0, firm
internationalization, and organizational ambidexterity and outlines strategies for the firm
to improve its human capital readiness, keeping in view the contemporary business
dynamics. The book would be extremely useful for top-tier managers, researchers,
academicians, consultants, and practitioners interested in gaining a current, relevant, and
diverse perspective on human capital, its dimensions, and development.
Routledge
Market: Business & Management
September 2022: 6 x 9: 192pp
Hb: 978-1-032-05079-9: £120.00
eBook: 978-1-003-19589-4
* For full contents and more information, visit: www.routledge.com/9781032050799
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Love and Organization

Marx in Management and Organisation Studies

Lessons of Love for Human Dignity, Leadership and Motivation

Rethinking Value, Labour and Class Struggles

Edited by Michael Pirson
Series: Humanistic Management

Frederick Harry Pitts
Series: Routledge Focus on Business and Management

This book explores the impact of love within organizational
contexts from various viewpoints including management,
psychology, and philosophy. It explores love in the organizational
context by looking at how it affects meaning, purpose,
well-being, motivation, faith, care, spiritual development and
how the identity and well-being of each person in the
organization positively affects retention and the growth and
success of that organization. It will be of interest to researchers,
academics, and advanced students in the fields of organizational
studies, leadership, and management.

This book introduces new approaches that deploy concepts
from Marx’s critique of political economy to renew the study of
labour, value and social antagonisms in the broad area of
management and organisation studies. The book will be of
interest for academics, postgraduate students and researchers
interested in radical perspectives on work, organisation and
economic life. Representing both a critical introduction to
existing theories and a theoretical contribution to the
development of the field of study in its own right, it condenses
challenging ideas into a short, readable volume without losing
their complexity or sophistication.

Routledge
Market: Business & Management
June 2022: 6 x 9: 348pp
Hb: 978-1-032-18319-0: £130.00
eBook: 978-1-003-25403-4
* For full contents and more information, visit: www.routledge.com/9781032183190

Routledge
Market: Business & Management
July 2022: 5.5 x 8.5: 152pp
Hb: 978-1-032-05724-8: £44.99
eBook: 978-1-003-19889-5
* For full contents and more information, visit: www.routledge.com/9781032057248
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Managing Psychosocial Hazards and Work-Related
Stress in Today’s Work Environment

The Impact of Cognitive and Social Bias

International Insights for U.S. Organizations
Ellen Pinkos Cobb, The Isosceles Group, Boston, MA, USA
Today’s evolving world of work makes it imperative for employers
to manage psychosocial hazards (PSH) and risks leading to
work-related stress. This book contains essential, general and
country-specific information and templates for the successful
management of hazards so as to prevent psychological harm
in the workplace. Practitioners and students in the fields of
management, occupational health and safety, human resource
management, ethics and compliance, occupational health
psychology, and organizational psychology will come away with
a deeper understanding of the importance of PSH and their
management.
Routledge
Market: Business / Workplace culture
August 2022: 6 x 9: 184pp
Hb: 978-1-032-03450-8: £120.00
Pb: 978-1-032-03448-5: £29.99
eBook: 978-1-003-18734-9
* For full contents and more information, visit: www.routledge.com/9781032034508

Organizational Behaviour and Change Management
Cornell Vernooij, Judith Stuijt, Maarten Hendriks, Wouter ten Have, de Vrije
Universiteit Amsterdam, the Netherlands and Steven ten Have, de Vrije Universiteit
Amsterdam, the Netherlands
Series: Routledge Studies in Organizational Change & Development
Organizational Behaviour and Change Management: The Impact of Cognitive and Social Bias
aims at unleashing the potential of cognitive and social biases to develop a more effective
change management theory and practice. With its evidence-based, systematic and
integrative approach, this book provides scientists and practitioners in the field of
organisational behaviour and change management with the best available evidence, linking
biases to organisational behaviour and change and thereby further enriching the field of
change management.
Routledge
Market: Business & Management
October 2022: 6 x 9: 264pp
Hb: 978-1-032-26423-3: £120.00
eBook: 978-1-003-28823-7
* For full contents and more information, visit: www.routledge.com/9781032264233
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2nd Edition

Managing the Digital Workplace in the
Post-Pandemic

Organizational Change, Leadership and Ethics
Leading Organizations Towards Sustainability
Edited by Rune Todnem By, Staffordshire University, UK,
Bernard Burnes, University of Stirling, UK and Mark Hughes,
University of Brighton, UK
Series: Routledge Studies in Organizational Change &
Development

A Companion for Study and Practice
Edited by Fahri zsungur
Digital Workplace Management and Strategy in the
Post-Pandemic provides a cutting-edge survey of digital
organizational behaviour in the post-pandemic workplace,
drawing from a international range of expertise. It introduces
and guides students and practitioners through the current best
practices, laboratory methods, policies and protocols in use
during these times of rapid change to workplace practices. This
book is essential reading for students, researchers and
practitioners in business and management.

Organizational Change, Leadership and Ethics challenges
leadership orthodoxy, assumptions, and myths currently
preventing the further development of theory and practice. It
encourages intelligent disobedience in support of greater
leadership capabilities and capacity in organisations and
societies. As such, the book is written for everyone who wants
to be MAD – to Make A Difference - students, scholars, and
practitioners alike.

Routledge
October 2022: 6.14 x 9.21: 224pp
Hb: 978-1-032-25474-6: £120.00
Pb: 978-1-032-25387-9: £34.99
eBook: 978-1-003-28338-6
* For full contents and more information, visit: www.routledge.com/9781032254746

Routledge
Market: Business & Management
October 2022: 6 x 9: 320pp
Hb: 978-0-367-47749-3: £120.00
Pb: 978-0-367-47750-9: £34.99
eBook: 978-1-003-03639-5
Prev. Ed Hb: 978-0-415-59244-4
* For full contents and more information, visit: www.routledge.com/9780367477493
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Organizational Cognition

Speaking Up in a Culture of Silence

The Theory of Social Organizing

Changing the Organization Activity From Bullying and Incivility to One
of Listening and Productivity

Edited by Davide Secchi, Rasmus Gahrn-Andersen and Stephen J. Cowley
Series: Routledge Studies in Organizational Change & Development
Organizational Cognition: The Theory of Social Organizing takes the perspective of cognition
as distributed in the sense that it needs tools, artifacts, objects, and other external entities
to allow the brain to operate properly and applies it to the organization by introducing a
model that defines the elements that allow cognition to work. By bringing meso activities
to the center of cognition, the book develops and presents the Theory of Social Organizing.
Not only this is useful to organizational scholars, but it also opens a new path for cognition
research
Routledge
Market: Business & Management
September 2022: 6 x 9: 312pp
Hb: 978-0-367-76951-2: £130.00
eBook: 978-1-003-16909-3
* For full contents and more information, visit: www.routledge.com/9780367769512

David Naylor
To notice and call out bad behaviour and resist being silenced.
This book is a guide to what it takes to do this in a way that
doesn’t expose you to the counter measures of people who do
not like being questioned.

Productivity Press
Market: Business & Management
August 2022: 6 x 9: 192pp
Hb: 978-1-032-29846-7: £120.00
Pb: 978-1-032-29845-0: £24.99
eBook: 978-1-003-30232-2
* For full contents and more information, visit: www.routledge.com/9781032298467
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Organizational Management and the COVID-19
Crisis

The Dark Side of Organizational Behavior

Security and Risk Management Dilemmas
Edited by Wioletta Wereda, Jacek Wozniak and Justyna Stochaj
Series: Routledge Advances in Management and Business Studies
The COVID-19 pandemic has re-shaped organizations on many levels: resource, process,
structural and relational. Such a wide range of forced changes has resulted in a greater
need to implement risk management principles and procedures to secure an organizations
position in the market. This book presents selected and key aspects of managing
contemporary organizations in the conditions of the COVID-19 pandemic, enriched with
empirical analyzes relating to various countries of the world.
Routledge
Market: Business
August 2022: 6.14 x 9.21: 180pp
Hb: 978-1-032-25584-2: £120.00
eBook: 978-1-003-28571-7
* For full contents and more information, visit: www.routledge.com/9781032255842

Examining Undesirable Aspects of Organizational Life
Edited by H. Cenk Sözen, Baskent University, Turkey and H.
Nejat Basım, Baskent University, Turkey
Series: Routledge Studies in Management, Organizations and
Society
The Dark Side of Organizational Behavior aims to gather all the
micro and meso level topics about the dark side of organizations
that may guide management practitioners, researchers, and
students. This book will be of interest to researchers, academics,
practitioners, and advanced students in the fields of
organizational studies and behavior, human resource
management, employment relations, and organizational
psychology.
Routledge
Market: Business & Management
July 2022: 6 x 9: 204pp
Hb: 978-1-032-27366-2: £120.00
eBook: 978-1-003-29240-1
* For full contents and more information, visit: www.routledge.com/9781032273662
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Self-Organised Schools

The Secret Sauce for Leading Transformational
Change

Educational Leadership and Innovative Learning Environments
Alberto F. De Toni, Univeristy of Udine, Italy and Stefano
De Marchi
Series: Routledge Advances in Management Learning and
Education
Self-Organised Schools: Educational Leadership and Innovative
Learning Environments describes the results of the research we
carried out at fourteen Italian schools that highlight how the
more self-organized schools are, the more innovative learning
environments are. This book is aimed specifically at school
principals of all levels, scholastic reformers, educational scholars,
organisation and management consultants who want to
innovate learning and management of learning.
Routledge
Market: Business & Management
August 2022: 6 x 9: 280pp
Hb: 978-1-032-13234-1: £120.00
eBook: 978-1-003-22826-4
* For full contents and more information, visit: www.routledge.com/9781032132341
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Ian Ziskin
Written by a collaborative, diverse, and inclusive community of
contributors and business experts, this book is about leading
transformational change on an individual, organizational, and
societal level. This work is fundamental to aspiring leaders,
professionals, and academics who wish to learn the secret sauce
for leading transformational change. The compilation of practical
tools provides readers with a deep and diverse analysis of
top-notch thinking and practices for leading transformational
change. This work is fundamental to aspiring leaders,
professionals, and academics who wish to learn the secret sauce
for leading transformational change.
Routledge
Market: Business / Change management
June 2022: 6 x 9: 212pp
Hb: 978-1-032-12985-3: £120.00
Pb: 978-1-032-12988-4: £29.99
eBook: 978-1-003-22713-7
* For full contents and more information, visit: www.routledge.com/9781032129853
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Toxic Cultures at Work
The Eight Drivers of a Toxic Culture and a Process for Change
James Cannon
Taking a holistic approach, this book gives a succinct summary
of how toxic cultures develop and shows how they can be
remedied with practical takeaways for
organisations. Organisational development expert James Cannon
presents an all-in-one resource based in organisational and
individual psychology research that offers actionable suggestions
for needed change. Professionals and students in organisational
psychology, business, and change management, as well as those
with an interest in the political and social issues raised by toxic
cultures, will appreciate this guide on how to tackle a problem
that is much discussed but seldom solved.
Routledge
Market: Business / Organizational Change
September 2022: 7 x 10: 256pp
Hb: 978-1-032-30936-1: £120.00
Pb: 978-1-032-30935-4: £44.99
eBook: 978-1-003-30733-4
* For full contents and more information, visit: www.routledge.com/9781032309361
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Universities, Stakeholders and Social Mission
Building Cooperation Through Action Research
Ewa Bogacz-Wojtanowska, Piotr Jedynak, Jagiellonian University, Poland, Sylwia
Wrona and Anna Pluszyńska
Series: Routledge Studies in Management, Organizations and Society
The core message of Universities, Stakeholders and Social Mission: Building Cooperation
Through Action Research is the development of a cooperation process in which the university
leaves its "ivory tower," builds relationships with its stakeholders and, as a result, engages
more effectively in social life. This book will be of value to university managers, academics,
students of social, management and economic sciences, as well as managers and specialists
employed in organizations from various sectors that may be interested in cooperation with
universities.
Routledge
Market: Business & Management
September 2022: 6 x 9: 208pp
Hb: 978-1-032-12966-2: £120.00
eBook: 978-1-003-22706-9
* For full contents and more information, visit: www.routledge.com/9781032129662
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Workplace Communication
Promoting Workplace Wellbeing and Interpersonal Relationships in
Multicultural Contexts
Joanna Crossman, University of South Australia, Australia
Workplace Communication highlights how we can build
interpersonal relationships through effective communication
and why this is essential to workplace wellbeing. Well-supported
by contemporary, reputable empirical studies, the book comes
with 'road-tested' exercises and open-ended questions to
promote student reflection, experiential learning, critical thinking,
research skills and application of theory to practice. Designed
for a broad audience, this book will appeal to academics and
students in the fields of business management and
communications. It will also be a useful reference for
organisational practitioners and leaders.
Routledge
Market: Workplace Wellbeing, Communication
August 2022: 6.14 x 9.21: 304pp
Hb: 978-0-367-33266-2: £120.00
Pb: 978-0-367-33267-9: £39.99
eBook: 978-0-429-31894-8
* For full contents and more information, visit: www.routledge.com/9780367332662
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Baseline the Process
Preparing for the BASICS Lean Implementation
Charles Protzman, Fred Whiton and Joyce Kerpchar
Series: BASICS Lean® Implementation
Each book is chocked full of case studies and stories from the authors’ own experiences in
training organizations who have started or are continuing their Lean journey of continuous
improvement. Contents include valuable lessons learned and each chapter concludes with
questions pertaining to focus of the chapter.
Productivity Press
Market: Business & Management: Lean Methodology
October 2022: 7 x 10: 216pp
Hb: 978-1-032-02911-5: £120.00
Pb: 978-1-032-02910-8: £38.99
eBook: 978-1-003-18577-2
* For full contents and more information, visit: www.routledge.com/9781032029115
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Strategic Thinking Illustrated
Strategy Made Visual Using Systems Thinking
Dennis Sherwood
This book is about the behavior of systems. Systems are important, for we interact with
them all the time, and many of the actions we take are influenced by a system - for example,
the system of performance measures in an organization influences, often very strongly,
how individuals within that organization behave.
Productivity Press
Market: Business and Management / Systems Thinking
September 2022: 8.25 x 11: 152pp
Hb: 978-1-032-30234-8: £125.00
Pb: 978-1-032-30233-1: £44.99
eBook: 978-1-003-30405-0
* For full contents and more information, visit: www.routledge.com/9781032302348
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The Front-end of Large Public Projects
Paradoxes and Ways Ahead
Edited by Terry M. Williams, University of Hull, UK., Knut
Samset, Norwegian University of Science and Technology,
Norway. and Gro Holst Volden, Norwegian University of
Science and Technology, Norway.
Series: Routledge Frontiers in Project Management
Large public projects represent major complex investment and
whilst there has been much written about how to develop,
manage and deliver such projects, practice still does not match
up with expectations. In this book, researchers from the
Norwegian Concept Research Programme explore the paradoxes
between theory and practice in collaboration with experts in
the field of project governance.
Routledge
Market: Business
June 2022: 6.14 x 9.21: 254pp
Hb: 978-1-032-18972-7: £120.00
eBook: 978-1-003-25717-2
* For full contents and more information, visit: www.routledge.com/9781032189727
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Business Issues in the Arts
Edited by Anthony Rhine, Pace University, USA and Jay
Pension, Florida State University, USA
Series: Discovering the Creative Industries
Business Issues in the Arts is a text designed to address some of
the most prescient business issues that nonprofit arts
organizations face today. This text is not a how-to but an
in-depth dive into fourteen topics and their associated theories
to augment learning in arts administration programs. This book
is designed for an advanced undergraduate course or a
stand-alone graduate course on the intersection of business and
management and the cultural and creative industries, especially
those focusing on business issues in the arts.
Routledge
Market: Business / Management / Arts
August 2022: 6.14 x 9.21: 320pp
Hb: 978-1-032-07532-7: £120.00
Pb: 978-1-032-07084-1: £49.99
eBook: 978-1-003-20753-5
* For full contents and more information, visit: www.routledge.com/9781032075327

Decentralization, Local Governance, and Localizing
the Sustainable Development Goals in Asia and the
Pacific
Edited by Bruno Carrasco, Asian Development Bank,
Philippines, Hanif A. Rahemtulla, Asian Development Bank,
Philippines and Rainer Rohdewohld, Asian Development
Bank, Philippines
Series: Routledge Studies in Sustainable Development
The 2030 Agenda on Sustainable Development has shaped
international development cooperation and the design of
national trajectories for social and economic development. This
publication explores the nexus between fiscal, political, and legal
arrangements for subnational governments in localizing the
Sustainable Development Goals (SDGs); their involvement in
national policy arenas; and the need for locally disaggregated
data systems and effective SDG localization strategies. The text
will interest policy-makers, scholars, students and practitioners in public policy and public
administration, decentralization, and sustainable development, with a focus on the Asia
and Pacific region.
Routledge
Market: Government
September 2022: 6.14 x 9.21: 384pp
Hb: 978-1-032-25252-0: £160.00
eBook: 978-1-003-28229-7
* For full contents and more information, visit: www.routledge.com/9781032252520
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Business, Society and Global Governance

Managing Cultural Joint Ventures

A Skills Approach

An Identity-Image View
Anna Ya Ni, California State University, San Bernardino, USA
and Montgomery Van Wart, California State University, San
Bernardino, USA
Business, Society and Global Governance is a thoroughly revised
and updated new edition of Building Business-Government
Relations: A Skills Approach to ensure this successful book
continues to be the go-to textbook introducing US
business-government relations in the institutional context of
the United States. Written from a practitioner's perspective, it
provides historical, descriptive, and comparative accounts of
the public and private sectors, the different roles government
plays with business (including several conceptual models to
contextualise the two sectors) and various economic policies

associated with business.
Routledge
Market: Business & Management
December 2022: 6.14 x 9.21: 428pp
Hb: 978-1-032-01439-5: £120.00
Pb: 978-1-032-01432-6: £32.99
eBook: 978-1-003-17862-0
* For full contents and more information, visit: www.routledge.com/9781032014395

Tanja Johansson, University of the Arts Helsinki, Finland, Annukka Jyrämä, University
of Aalto, Finland and Kaari Kiitsak-Prikk, Estonian Academy of Music and Theatre,
Estonia
Series: Routledge Research in the Creative and Cultural Industries
This book provides an in-depth exploration of two key aspects of managing cultural
collaborations: managing the multiple identities of venture participants and managing the
diverse images and brand relationships. Taking a global view and covering a variety of
creative collaborations, the authors present case studies from Scandinavia, Europe, North
and South America, and New Zealand. From a managerial point of view, this book is valuable
not only for a range of managers working in different types of cultural centres but also for
managers working within various collaborative efforts in the creative industries more
broadly.
Routledge
Market: Business & Management
August 2022: 5.5 x 8.5: 144pp
Hb: 978-0-367-22226-0: £44.99
eBook: 978-0-429-27391-9
* For full contents and more information, visit: www.routledge.com/9780367222260
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Complexity and the Public Sector

Non-profit Organizations and Co-production

Edited by Chris Mowles, University of Hertfordshire, UK and
Karen Norman
Series: Complexity and Management
Since the early 90s public and not-for-profit sector organisations
have been overwhelmed with what has come to be termed
New Public Management (NPM) methods. NPM idealises
performance, metrics, transparency and marketisation. This book
explores some of the tensions which arise in institutions where
NPM methods prevail, introduces different ways of thinking
about the task of managing for public good, and offers a radical
challenge to the dominant assumptions regarding why and how
professional communities of practice may (or may not) come
to change their working practices.
Routledge
Market: Business & Management
October 2022: 6.14 x 9.21: 260pp
Hb: 978-0-367-54473-7: £120.00
Pb: 978-0-367-56920-4: £34.99
eBook: 978-1-003-09992-5
* For full contents and more information, visit: www.routledge.com/9780367544737

The Logics Shaping Professional and Citizen Collaboration
Caitlin McMullin
Series: Routledge Studies in the Management of Voluntary and
Non-Profit Organizations
Non-profit Organizations and Co-production: The Logics Shaping
Professional and Citizen Collaboration develops a novel framework
for analyzing the practices of co-production between citizens
and professionals in the non-profit sector. This book will be of
interest to researchers, policymakers, practitioners, and graduate/
postgraduate students in public administration and
management, particularly within Public & Nonprofit
Management and Organization Studies.
Routledge
Market: Business & Management
October 2022: 6 x 9: 200pp
Hb: 978-1-032-15767-2: £120.00
eBook: 978-1-003-24560-5
* For full contents and more information, visit: www.routledge.com/9781032157672
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Public Sector Volunteer Management
Best Practices and Challenges
Aminata Sillah
Series: Routledge Studies in the Management of Voluntary and Non-Profit Organizations
Public Sector Volunteer Management: Best Practices and Challenges adds to the understanding
of how management practices may affect retention of volunteers. This book focuses on
best practices identified as necessary for successful volunteer management in the public
sector, specifically in a local government setting, making it a valuable text for researchers,
academics, and students in the fields of public and non-profit management, leadership,
and human resource management.
Routledge
Market: Business & Management
September 2022: 6 x 9: 168pp
Hb: 978-0-367-56716-3: £120.00
eBook: 978-1-003-09912-3
* For full contents and more information, visit: www.routledge.com/9780367567163
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The Venice Arsenal
Between History, Heritage, and Re-use
Edited by Luca Zan
Series: Routledge Research in the Creative and Cultural Industries
This book reviews four decades of debate about restoring an
industrial heritage site of inestimable value - the Venice Arsenal.
Focussing on the challenges of economic, financial, and
institutional feasibility, it reveals how failing to address these
aspects has undermined potential solutions from both
technicians and heritage professionals. Featuring numerous
colour photographs and exploring the particular challenges of
restoration and re-use facing the Venice Arsenal, this insightful
evaluation of the history of this site provides a uniquely
informative case for the discipline of industrial heritage.
Routledge
Market: Business & Management
June 2022: 5.5 x 8.5: 152pp
Hb: 978-1-032-05961-7: £44.99
eBook: 978-1-003-20005-5
* For full contents and more information, visit: www.routledge.com/9781032059617
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Trust, Power and Public Sector Leadership
A Relational Approach
Steen Vallentin
Series: Routledge Studies in Trust Research
Trust, Power and Public Sector Leadership: A Relational Approach provides a critical theoretical
treatment of trust in the realm of public management and governance. There is a need for
more elaborate theorizing about trust and power in a public sector setting, and the Danish
experience is useful as a starting point for this ambition.
Routledge
Market: Business / Trust
October 2022: 6 x 9: 176pp
Hb: 978-1-138-36482-0: £120.00
eBook: 978-0-429-43110-4
* For full contents and more information, visit: www.routledge.com/9781138364820
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Depth Public Relations

Reputation in Business

After the Masquerade

Lessons for Leaders

Johanna Fawkes, University of Huddersfield, UK
Series: Routledge New Directions in PR & Communication Research
Contemporary global culture increasingly emphasises appearance over substance. From
local charities to multinational corporations, both private and public organisations employ
professional PR staff to manage promotional communication in the marketplace. To what
extent has the PR profession contributed to this culture and its dark side of false narratives
and fake news? This book explores the rise of promotional communication and explores
‘depth communication’ using the best theory and practice to offer a counterargument to
the culture of superficiality.
Routledge
Market: Business & Management
November 2022: 6.14 x 9.21: 216pp
Hb: 978-0-815-35873-2: £120.00
eBook: 978-1-351-12191-0
* For full contents and more information, visit: www.routledge.com/9780815358732

Stuart Thomson
A compelling mix of reputation management, crisis leadership
and the role of politics in business, this book provides unique
practical steps that leaders can take to protect their reputations
and those of the organisations they head in an ever-more open
social media-led world. Boards, trustees, non-executive directors,
senior management, and leaders of all types of organisations
need to consider the steps that should be taken to build,
maintain and defend their reputation, and that means knowing
what their reputation is and the audiences that matter most to
them. This book is the roadmap.
Routledge
Market: Business / Leadership
September 2022: 6 x 9: 256pp
Hb: 978-1-032-27750-9: £120.00
Pb: 978-1-032-27746-2: £29.99
eBook: 978-1-003-29388-0
* For full contents and more information, visit: www.routledge.com/9781032277509
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Invention in PR

Social Media for Progressive Public Relations

Adam Ritchie, Adam Ritchie Brand Direction, USA.
A handbook for pushing the limits of PR to inventing things,
rather than only promoting them. When PR teams live or die on
the success or failure of the products and services they support,
"Invention in PR" shows how they can take a stronger hand in
their creation.
This book says the profession can do better than waiting for
someone else to determine, develop and package what a
company sells. It spurs PR pros to go beyond what they're
handed and come up with new products and services that
change a brand's life.
Routledge
Market: Business / Public relations
June 2022: 5.06 x 7.81: 129pp
Hb: 978-1-032-10751-6: £120.00
Pb: 978-1-032-10749-3: £29.99
eBook: 978-1-003-21687-2
* For full contents and more information, visit: www.routledge.com/9781032107516

Edited by Outi Niininen, Jyväskylä University School of Business and Economics,
Mattilanniemi, Finland
Series: Routledge New Directions in PR & Communication Research
This edited book presents a comprehensive, research-led coverage of the progressive ways
public relations (PR) and social media is utilised today. It offers innovative research
approaches to explore PR and social media initiatives, and in so doing, provides guidance
on how to direct PR communication across the complex canvas of social media where
some of the communication can be highly emotional varying from overt expressions of
loyalty to brandjacking.
Routledge
Market: Business / Public relations
November 2022: 6.14 x 9.21: 256pp
Hb: 978-1-032-01233-9: £120.00
eBook: 978-1-003-17779-1
* For full contents and more information, visit: www.routledge.com/9781032012339
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Strategic Communication in a Global Crisis

3rd Edition

Public Relations Cases
Edited by Danny Moss and Barbara Desanto
This unique collection of contemporary international public
relations (PR) case studies gives the reader in-depth insight into
effective public relations practice in a range of organizational
contexts. The global cases demonstrate the breadth and
sophistication of the public relations function, both in public
and private sector organizations. Featuring updated cases from
across industries and around the world, including South East
Asia, Latin America, the UK and the US, this book is an invaluable
resource for researchers, postgraduate and executive education
students studying public relations, corporate communication
and public affairs.
Routledge
Market: Business & Management
November 2022: 6.14 x 9.21: 192pp
Hb: 978-1-138-33211-9: £120.00
Pb: 978-1-138-33212-6: £39.99
eBook: 978-0-429-44685-6
Prev. Ed Hb: 978-0-415-77336-2
* For full contents and more information, visit: www.routledge.com/9781138332119

National and International Responses to the COVID-19 Pandemic
Edited by Ralph Tench, Leeds Beckett University, UK., Juan
Meng, University of Georgia, USA. and Ángeles
Moreno-Fernández, University Rey Juan Carlos, Spain.
Series: Routledge New Directions in PR & Communication
Research
This edited volume makes a unique and timely contribution by
exploring in depth the topic of strategic communication and
COVID-19 from a global perspective. With the ongoing and
possibly long-lasting impact COVID-19 has generated to many
aspects of communication and multiple sectors of our societies,
it is critical to explore the role of strategic communication in
change management during the COVID-19 pandemic and
beyond. Therefore, this book addresses such a need and is
thoroughly grounded in rich empirical evidence gained through a global study of COVID-19
communication experiences and strategies.
Routledge
Market: Marketing / Public Relations / Communication
October 2022: 6.14 x 9.21: 360pp
Hb: 978-1-032-02695-4: £120.00
eBook: 978-1-003-18466-9
* For full contents and more information, visit: www.routledge.com/9781032026954
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2nd Edition

Strategic Public Relations Leadership
Anne Gregory and Paul Willis
This revised and updated edition provides a framework to enable
public relations professionals to clearly articulate and
demonstrate their own contribution to organisational
effectiveness, while also setting out the specific capabilities
public relations leaders must exhibit to operate at the highest
levels of the organisation.

Routledge
Market: Business & Management / Public Relations
July 2022: 6.14 x 9.21: 224pp
Hb: 978-1-032-02799-9: £130.00
Pb: 978-1-032-02801-9: £36.99
eBook: 978-1-003-18525-3
* For full contents and more information, visit: www.routledge.com/9781032027999
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The Routledge Companion to Public Relations
Edited by Donnalyn Pompper, University of Oregon, USA, Katie R. Place and C. Kay
Weaver
Series: Routledge Companions in Business, Management and Marketing
Public Relations is a uniquely pervasive force in our modern economy, influencing every
aspect of our lives from the personal to the political. This comprehensive volume provides
an expert overview of current scholarship, reflecting the impact of technology, society,
and demographic shifts in a complex global environment. This unique Companion will be
an essential resource for students and researchers in PR, communication, marketing, media,
and cultural studies. It provides an authoritative reference for educators and a one-stop
repository of PR knowledge, scholarship, and debates for the enquiring professional.
Routledge
Market: Business / Communication Studies
October 2022: 6.85 x 9.69: 472pp
Hb: 978-0-367-65464-1: £190.00
eBook: 978-1-003-13170-0
* For full contents and more information, visit: www.routledge.com/9780367654641
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Towards a New Understanding of Masculine Habitus
and Women and Leadership in Public Relations
Edited by Martina Topić, Leeds Beckett University, UK.
Series: Routledge New Directions in PR & Communication Research
This edited volume analyses leadership in the public relations (PR) industry with a specific
focus on women and their leadership styles and preferences. It looks at how women lead,
the influence of the socialization process on leadership styles, the difference between
feminine and masculine leadership styles, and the impact of leadership style on career
opportunities for women.
Routledge
Market: Marketing / Public Relations / Communication
September 2022: 6.14 x 9.21: 304pp
Hb: 978-0-367-75239-2: £120.00
eBook: 978-1-003-16162-2
* For full contents and more information, visit: www.routledge.com/9780367752392

Complimentary Exam Copy

e-Inspection

New in Paperback

Companion Website

38

RISK MANAGEMENT
Dummy text to keep placeholder

Dummy text to keep placeholder

Disaster Resilience and Sustainability

Risk in the Film Business

Japan’s Urban Development and Social Capital

Known Unknowns

Hitomi Nakanishi, University of Canberra, Australia
Series: Routledge Research in Sustainable Planning and Development in Asia

Michael Franklin
Series: Routledge Research in the Creative and Cultural Industries

This book examines urban planning and infrastructure development in Japanese cities
after the second world war as a way to mitigate the risks of disasters while pursuing
sustainable development. It looks at the benefits of social capital and how communities
organise to tackle problems during the recovery phase after a disaster. The book also
illustrates with case studies to highlight community attitudes which improve recovery
outcomes. It will be of interest to scholars in city development and planning, urban studies
and human geography, as well as those interested in building resilient communities.

This book explores the complex, multifaceted and contested
subject of risk in the film business. How risk is understood and
managed has a substantial impact upon which films are financed,
produced and seen. Examining a persistent business issue in a
new way, this book analyses top level industry practice through
established mechanisms, and innovations like data analytics.
The result is a book that will be essential reading for scholars
with an interest in the film business as well as risk management
more broadly.

Routledge
Market: disaster management, risk management
August 2022: 5.5 x 8.5: 112pp
Hb: 978-0-367-71291-4: £44.99
eBook: 978-1-003-15019-0
* For full contents and more information, visit: www.routledge.com/9780367712914

Routledge
Market: Business / Economics / Film Studies
July 2022: 6.14 x 9.21: 314pp
Hb: 978-0-367-67530-1: £120.00
eBook: 978-1-003-13167-0
* For full contents and more information, visit: www.routledge.com/9780367675301
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2nd Edition

Information, Security and Society in the COVID-19
Pandemic

Risk Management in Organisations

Edited by Natalia Moch, Wioletta Wereda and Jerzy Stańczyk
Series: Routledge Advances in Management and Business Studies
The COVID-19 pandemic has forced society to re-evaluate security, crisis and risk
management principles and policies so we are better prepared to deal with contemporary
threats. This book provides an overview of selected and key changes that have taken place
in the security environment across entities.
Routledge
Market: Business
October 2022: 6.14 x 9.21: 230pp
Hb: 978-1-032-31442-6: £120.00
eBook: 978-1-003-30977-2
* For full contents and more information, visit: www.routledge.com/9781032314426

An Integrated Case Study Approach
Margaret Woods, Aston University Business School, UK
Risk management is vital to organisational success, from
government down to small businesses and the discipline has
developed rapidly over the last decade. Learning lessons from
the good and bad practice of others is a key feature of this book,
which includes multiple illustrative examples of risk management
practice, in addition to detailed case studies. This completely
revised edition contains updates on regulations and practice,
together with new chapters covering technology risk and Covid
19, which are major risks faced by all organisations today. It is
essential reading for risk management professionals and
postgraduate and executive learners.
Routledge
Market: Business & Management / Accounting
June 2022: 6.14 x 9.21: 244pp
Hb: 978-1-138-63233-2: £120.00
Pb: 978-1-138-63231-8: £32.99
eBook: 978-1-315-20833-6
Prev. Ed Hb: 978-0-415-59172-0
* For full contents and more information, visit: www.routledge.com/9781138632332

2nd Edition

Making Risk Management Work
Engaging People to Identify, Own and Manage Risk
Ruth Murray-Webster and Penny Pullan
This book articulates the need to engage people in the process
of risk management. Through translating a highly technical and
complex subject into an easy-to-follow guide, the book goes
beyond ‘tick-box’ approaches and provides top tips on how to
engage others in developing risk management solutions and
how to avoid many of the common pitfalls. This new edition
includes two brand new chapters, one taking a deeper dive into
the common decision biases amongst groups in organisations,
and one looking at virtual and hybrid ways of communication
and facilitation.
Routledge
Market: Business & Management
October 2022: 6.14 x 9.21: 298pp
Hb: 978-1-032-15834-1: £120.00
Pb: 978-1-032-15835-8: £29.99
eBook: 978-1-003-24585-8
* For full contents and more information, visit: www.routledge.com/9781032158341

Strategic Cyber Security Management
Peter Trim and Yang-Im Lee
This textbook places cyber security within an organizational and
strategic framework, enabling students to develop their
knowledge and skills for a future career. Non-technical and
comprehensive, this textbook shows postgraduate students of
Cyber Security Management, as well as reflective practitioners,
how to adopt a pro-active approach to cyber security.

Routledge
Market: Business and Management/IT
August 2022: 6.85 x 9.69: 268pp
Hb: 978-1-032-15475-6: £140.00
Pb: 978-1-032-15476-3: £39.99
eBook: 978-1-003-24429-5
* For full contents and more information, visit: www.routledge.com/9781032154756
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Supply Chain Security
How to Support Safety and Reduce Risk In Your Supply Chain Process
Andrzej Szymonik and Robert Stanisławski
To meet the needs of creating modern supply chains, the authors analyze and present
current and future solutions that affect security and the continuity of supply chains.
Productivity Press
Market: Business and Management / Supply Chain Management
August 2022: 7 x 10: 344pp
Hb: 978-1-032-26018-1: £115.00
Pb: 978-1-032-26017-4: £38.99
eBook: 978-1-003-28611-0
* For full contents and more information, visit: www.routledge.com/9781032260181
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Asking Smarter Questions

Differentiation Strategy

How To Be an Agent of Insight

Winning Customers by Being Different

Sam Knowles
Series: Using Data Better
Insight is the superpower that drives innovation and enables us
to understand the world from other peoples’ points of view –
our customers and colleagues, our advocates and competitors.
Asking truly brilliant questions is the key to cutting through the
clutter, thriving in a data-heavy world, and gaining meaningful
insight. This book explains how. Put simply, you will learn how
to ask smarter questions – questions that, by design, stimulate
better and more useful answers than the questions you and
your teams likely ask today. Asking Smarter Questions seeks to
champion the art of curiosity by setting out a framework for
making every question count.
Routledge
Market: Business & Management
August 2022: 5.06 x 7.81: 312pp
Hb: 978-1-032-11115-5: £120.00
Pb: 978-1-032-11116-2: £29.99
eBook: 978-1-003-21847-0
* For full contents and more information, visit: www.routledge.com/9781032111155

Kevin W. Holt
This comprehensive and richly illustrated book explains how to
create a differentiation strategy—a strategy for being different
in a way that causes customers to prefer your products and
services to those of your competitors. Business leaders in
companies large and small, business students, and leaders in
government, higher education, and the non-profit sector will
gain a deep understanding of all that goes into creating a
successful, difficult-to-copy differentiation strategy.

Routledge
Market: Business / Strategic planning
June 2022: 7 x 10: 204pp
Hb: 978-1-032-22236-3: £120.00
Pb: 978-1-032-22232-5: £29.99
eBook: 978-1-003-27170-3
* For full contents and more information, visit: www.routledge.com/9781032222363
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Business Model Transformation

Essential Management Models

The AI & Cloud Technology Revolution

Tried and Tested Business Frameworks for Strategy, Customers and
Growth

Danny Samson, University of Melbourne, Australia, Alon
Ellis, Deloitte Australia, Australia and Stuart Black, La Trobe
University, Australia
A large opportunity exists for Australian organisations to use
new and powerful technologies to transform their businesses
to keep pace with or ahead of the leading edge of
competitiveness.
This book showcases inspirational Australian case studies in
order to inspire Australian (and non-Australian) organisations to
undertake the challenge. This book synthesises the key learnings
and contrasts those with the conventional wisdom on this topic.
This book provides guidance and motivation for business
executives, managers and students interested in innovating and transforming their
businesses through the use the two critical new technologies.
Routledge
Market: Business
September 2022: 6.14 x 9.21: 184pp
Hb: 978-1-032-18641-2: £120.00
Pb: 978-1-032-18640-5: £39.99
eBook: 978-1-003-25552-9
* For full contents and more information, visit: www.routledge.com/9781032186412

Grant S. Foster and Chris J. Grannell
Essential Management Models is a compilation of business tools
that actually work. It’s a guide to the very best in practical
management thinking. No reinventing the wheel, no
management fads and no corporate word-bingo.

Routledge
Market: Business & Management
July 2022: 6.85 x 9.69: 140pp
Hb: 978-0-367-48157-5: £120.00
Pb: 978-0-367-52187-5: £29.99
eBook: 978-1-003-03827-6
* For full contents and more information, visit: www.routledge.com/9780367481575
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Delivering Distinctive Value in Emerging Economies

Fostering Culturally Diverse Leadership in
Organisations

Efficient and Sustainably Responsible Perspectives from Management
Researchers and Practitioners
Edited by Thomas Anning-Dorson, Sheena Lovia Boateng
and Richard Boateng
The idea behind editing this book is to present a contemporary
reference that tells the story of how businesses and institutions
in emerging economies are circumventing or can better
circumvent institutional voids, in order to create distinct value
for consumers, and develop resilient and sustainable economies.

Productivity Press
Market: Business & Management
June 2022: 7 x 10: 414pp
Hb: 978-0-367-71471-0: £120.00
Pb: 978-0-367-71473-4: £53.99
eBook: 978-1-003-15221-7
* For full contents and more information, visit: www.routledge.com/9780367714710

Lessons from Those Who Smashed the Bamboo Ceiling
Karen Loon
Leveraging academic research and case studies, knowledge as
a business leader and diversity practitioner, and personal
experience, Karen Loon examines how successful culturally
diverse leaders at work resolve the contradictions and tensions
of their identities within organisations. The book proposes
research-based recommendations for aspiring leaders and
corporate practitioners whilst revealing the potential inhibitors
to progress. Written for both people new to diversity and those
keen on new perspectives, the book is well-suited for aspiring
leaders at any stage of their careers looking to accelerate their
careers, as well as C-Suite, HR and Diversity leads.
Routledge
Market: Business
August 2022: 6.14 x 9.21: 270pp
Hb: 978-1-032-27079-1: £120.00
Pb: 978-1-032-27078-4: £29.99
eBook: 978-1-003-29123-7
* For full contents and more information, visit: www.routledge.com/9781032270791
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Getting from the Bar to the Boardroom

Pandemic Governance

25 Proven Sales Techniques for Relationship Building, Networking,
Negotiating, and Dealmaking

Learning from COVID and Future Pathways

Doug Gentilcore
This book is a sales guide, but more importantly, it is a guide on
how to transition into the professional world and how to avoid
the many pitfalls that have claimed countless numbers of victims.

Productivity Press
Market: Business and Management /
July 2022: 6 x 9: 138pp
Hb: 978-1-032-11063-9: £95.00
Pb: 978-1-032-11062-2: £22.99
eBook: 978-1-003-21825-8
* For full contents and more information, visit: www.routledge.com/9781032110639
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Walter Amedzro St-Hilaire
This book attempted to analyze the issues raised by the
chronicity of the Covid pandemic and its governance. The author
analyses, the information resources mobilized to combat the
pandemic in industrialized countries and pays particular
attention to the operational mechanism.

Productivity Press
Market: Business & Management
June 2022: 6 x 9: 328pp
Hb: 978-1-032-22011-6: £120.00
Pb: 978-1-032-22010-9: £59.99
eBook: 978-1-003-27089-8
* For full contents and more information, visit: www.routledge.com/9781032220116
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Navigating Digital Transformation in Management
Richard Busulwa, University of South Australia, Australia
Series: Business and Digital Transformation
Navigating Digital Transformation in Management provides a
thorough introduction to the implications of digital
transformation for leaders and managers. The book clearly
outlines what new or enhanced roles and activities digital
transformation requires of them. The book takes a practical
approach and shapes an actionable guide that students can
take with them into their future careers as managers themselves.
With core theoretical grounding, the book explains how the
digital transformation imperative requires all organizations to
continuously undertake digital business transformation to adapt
to ongoing digital disruption and to effectively compete as
digital businesses
Routledge
Market: Business / Management
October 2022: 6.14 x 9.21: 636pp
Hb: 978-1-032-18407-4: £39.99
Pb: 978-1-032-18404-3: £39.99
eBook: 978-1-003-25461-4
* For full contents and more information, visit: www.routledge.com/9781032184074

Reframing Mergers and Acquisitions around
Stakeholder Relationships
Economic, Political and Social Processes
Simon Segal, Mergermarket Australia, Australia, James
Guthrie, Macquarie University, Australia and John Dumay,
Macquarie University, Australia
Series: Routledge Advances in Management and Business
Studies
This book looks at escalating public questioning of the
desirability and sustainability of the market economy and the
societal role of business. These concerns are linked to merger
and acquisition (M&A) activity, with significant disruptive
consequences for stakeholder relationships and their
management. Segal provides a dialectic understanding of
stakeholder relationships around M&A activity and challenges
the view that M&A activity is static, linear, and predictable. Useful
for academics, researchers, managers, advisors, investors, analysts, and other stakeholders,
this book highlights the need to understand the EPS implications and processes involved
around M&A.
Routledge
Market: Business
July 2022: 6.14 x 9.21: 148pp
Hb: 978-1-032-20780-3: £120.00
eBook: 978-1-003-26518-4
* For full contents and more information, visit: www.routledge.com/9781032207803
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Orchestra Management

Restorative Just Culture in Practice

Models and Repertoires for the Symphony Orchestra

Implementation and Evaluation

Arne Herman
Series: Routledge Research in the Creative and Cultural Industries

Edited by Sidney Dekker, Amanda Oates and Joseph
Rafferty

Based on case study research in Flanders, Amsterdam and
London, this book reflects on the sustainability crisis of the
orchestra by framing it as a legitimacy crisis that affects both the
orchestra’s artistic and organizational identity. The book reflects
on conventional as well as innovative orchestra models, making
the comparative point of view relevant for academic or
practice-based researchers, orchestra managers, policymakers
and subsidizing bodies interested in sustainable and
future-oriented orchestra management.

This book offers organization leaders and stakeholders a practical
guide to the experiences of implementing and evaluating
restorative practices and creating a sustainable just, restorative
culture. It contains the perspectives from leaders, theoreticians,
regulators, employee and patient representatives.

Routledge
Market: Business / Management / Music
August 2022: 6.14 x 9.21: 280pp
Hb: 978-1-032-05232-8: £120.00
eBook: 978-1-003-19751-5
* For full contents and more information, visit: www.routledge.com/9781032052328
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Productivity Press
Market: Business & Management
June 2022: 7 x 10: 300pp
Hb: 978-0-367-75529-4: £120.00
Pb: 978-0-367-75461-7: £30.99
eBook: 978-1-003-16258-2
* For full contents and more information, visit: www.routledge.com/9780367755294
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Strategic Management and Governance

The Complexity of Consultancy

Strategy Execution Around the World

Exploring Breakdowns Within Consultancy Practice

Paul Joyce, Birmingham City University, UK
Series: Routledge Critical Studies in Public Management
This is an investigation into the evolving nature and
consequences of strategic management in public governance.
It is prompted by the practical and academic interest in the
application of strategic management to public governance and
to the public sector. Its main features are its management focus,
its use of published statistics and expert ratings, and its concern
for practical relevance. It will be relevant reading to researchers,
scholars, advanced students, policy makers and public
administrators in the fields of strategy, strategic management,
and public governance.
Routledge
Market: Business & Management
June 2022: 6 x 9: 264pp
Hb: 978-1-138-48633-1: £120.00
eBook: 978-1-351-04579-7
* For full contents and more information, visit: www.routledge.com/9781138486331

Edited by Nicholas Sarra, Karina Solsø and Chris Mowles,
University of Hertfordshire, UK
Series: Complexity and Management
Consultancy is a lucrative industry dependent on the production
and use of tools and techniques which hold out the promise of
success for the organisations it supports: transformation, or
greater efficiency and effectiveness, perhaps even culture
change. A critical question is whether these promises are fulfilled
in everyday practice in organisations. In this series looking at
management and complexity, the expert authors bring together
their experiences to provide vibrant accounts of how to lead in
everyday organizational situations using practical judgement.
The book reframes the role of consultants and includes
real-world narratives illustrating concrete dilemmas in the workplace.
Routledge
Market: Business & Management
September 2022: 6.14 x 9.21: 190pp
Hb: 978-0-367-54470-6: £120.00
Pb: 978-0-367-55980-9: £34.99
eBook: 978-1-003-09594-1
* For full contents and more information, visit: www.routledge.com/9780367544706

Strategic Negotiations for Sustainable Value
A Guide to Lasting Business Deals
Stefanos Mouzas, Lancaster University, UK
Thisis a practical guide to learning how to conclude lasting
business deals that are environmentally, socially and
economically sustainable in an international business context.
Managers today need to negotiate with multiple stakeholders
to be able to access the resources that they need. The book is
ideal as a core textbook for advanced undergraduate and
postgraduate students in negotiation, business administration,
management, or related courses such as business marketing,
customer or key account management. It is equally valuable to
industry professionals, managers involved in negotiations, and
those pursuing accreditation in marketing, sales or management.
Routledge
Market: Business & Management
July 2022: 6.14 x 9.21: 184pp
Hb: 978-0-367-43059-7: £120.00
Pb: 978-0-367-43060-3: £34.99
eBook: 978-1-003-00101-0
* For full contents and more information, visit: www.routledge.com/9780367430597
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Strategy Savvy
Balanced Strategy Development Approach Using Insights, Culture,
Operations, and Digitization
Hesham O. Dinana
This book will demonstrate that our approach to strategy
development and implementation needs to change to be able
to help organizations change.

Productivity Press
Market: Business & Management
August 2022: 7 x 10: 254pp
Hb: 978-1-032-24967-4: £120.00
Pb: 978-1-032-24964-3: £38.99
eBook: 978-1-003-28094-1
* For full contents and more information, visit: www.routledge.com/9781032249674
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China's Economic Development

Household Demand for Consumer Goods in
Developing Countries

Implications for the World
Cai Fang
Series: China Perspectives

A Comparative Perspective with Developed Countries

Cai Fang is one of China’s most distinguished economists. This
book elucidates the worldwide significance of China’s economic
development over the past 70 years from the perspectives of
economic history and growth theory. The book will be a
must-read for students, scholars and general readers interested
in the Chinese economy, economic development, political
economy, and development economics.

Routledge
Market: Economics / Chinese Economic Development / World Economy / Development Economics
October 2022: 6.14 x 9.21: 432pp
Hb: 978-1-032-35908-3: £160.00
eBook: 978-1-003-32930-5
* For full contents and more information, visit: www.routledge.com/9781032359083

Eliyathamby A. Selvanathan, Griffith University, Australia, Saroja Selvanathan, Griffith
University, Australia and Maneka Jayasinghe, Charles Darwin University, Australia
Series: Routledge Studies in Development Economics
This book analyses the household demand for consumer goods using a diverse database,
consisting of 45 developed and developing countries. Household consumption patterns
have undergone dramatic changes due to rapid economic growth, increasing household
income and changing demographics. Using the most recent data available and the latest
econometric techniques, the authors model demand for 12 different commodities such
as food, alcohol and tobacco, housing, health, transport, health communication, and
recreation and provide insightful comparisons of consumption patterns in developed and
developing countries.
Routledge
Market: Economics / Development
October 2022: 6.14 x 9.21: 356pp
Hb: 978-0-367-19061-3: £120.00
eBook: 978-0-429-20012-0
* For full contents and more information, visit: www.routledge.com/9780367190613
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Corporate Governance and Economic Development

State Building and Social Policies in Developing
Countries

Identifying Critical Institutional Reforms
Anna Lanoszka, University of Windsor, Canada
This book explores the links between different corporate
governance systems and their impact on economic
development. It focuses on how institutional reforms, legislative
changes and codified measures have influenced performance
at the firm and country level. Drawing on detailed cases from
the UK, USA, China, India, Poland, Brazil, Russia and South Africa,
this book takes a truly international and comparative approach
to understanding the relationship between regulatory
frameworks and economic development. This will be a valuable
text for students and researchers of economic development,
corporate governance, international political economy, and
economic and business history.

The Political Economy of Development
Rashed Al Mahmud Titumir
Series: Routledge Studies in Development Economics
This book moves away from the orthodox neoliberal paradigm
to suggest a new framework linking social policy with citizenship
and transformation. The interjection of nation-building, public
society and public provisioning to the study of education,
healthcare and employment caters to the needs of citizens
equitably. By combining and coagulating these three broad
arenas of politico-economic discussion, this book takes a new
approach to the analysis of social policymaking in developing
countries to indicate the drivers and triggers of transformation.

Routledge
Market: Development Economics
July 2022: 6.14 x 9.21: 196pp
Hb: 978-1-138-33592-9: £115.00
Pb: 978-1-138-33594-3: £34.99
eBook: 978-0-429-44345-9
* For full contents and more information, visit: www.routledge.com/9781138335929

Routledge
Market: Development Economics
July 2022: 6.14 x 9.21: 344pp
Hb: 978-1-032-25610-8: £120.00
eBook: 978-1-003-28422-2
* For full contents and more information, visit: www.routledge.com/9781032256108
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Digitalization and Economic Development

Sustainability and Megaproject Development

Insights from Developing Countries
Edited by Mohamed Sami Ben Ali
Series: Routledge Studies in Development Economics
This book analyses the impact of Information and
Communication Technologies (ICTs) on economic development.
It contains theoretical and empirical studies, including panel
studies on various issues facing developing countries, such as
education, corruption, economic growth, government
expenditure, financial inclusion, foreign direct investment,
infrastructure, economic and social welfare, and inequality. Each
chapter offers a well-conceived analysis of the most recent trends
in both theory and empirics and addresses numerous policy
implications related to the different aspects dealt with in the
volume.
Routledge
Market: Development Economics
June 2022: 6.14 x 9.21: 176pp
Hb: 978-1-032-05601-2: £120.00
eBook: 978-1-003-19828-4
* For full contents and more information, visit: www.routledge.com/9781032056012

Complimentary Exam Copy

43

e-Inspection

Edited by Franca Cantoni and Edoardo Favari
Series: Routledge-Giappichelli Studies in Business and
Management
This book, through its multidisciplinary approach, offers food
for thought and alternative interpretations for the complex world
of megaprojects. It promotes the debate among all categories
of stakeholders involved in the megaproject’s supply chain, in
order to increase the awareness of complex phenomena relating
to the critical issues and common problems they face, all over
the world, and to seek performance improvement across the
whole life cycle of a megaproject, including the selection, design,
construction, operation and de- commissioning. The
multidisciplinary approach cultivated in the book conveys an
innovative way to study megaprojects and their inherent complexities.
Routledge
Market: Economics
July 2022: 6.14 x 9.21: 244pp
Hb: 978-1-032-30577-6: £120.00
eBook: 978-1-003-30575-0
* For full contents and more information, visit: www.routledge.com/9781032305776
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The Economic Rise of China
Multidisciplinary Perspectives
Edited by Zhihua Wang, Eleftherios Giovanis and Nikolaos
Karagiannis
This book seeks to reinvigorate debates on the growing forces
influencing China’s social and economic evolution. It draws
attention to several neglected areas in the discussion of China’s
rapid economic expansion, such as unbalanced growth, mass
internal migration, international labour flows, and disparities in
access to education, public health, and housing.
One of the chapters in this volume was originally published in
the Review of Evolutionary Political Economy. Other chapters were
originally published in the Forum for Social Economics.
Routledge
Market: Economics
August 2022: 6.85 x 9.69: 214pp
Hb: 978-1-032-27679-3: £120.00
eBook: 978-1-003-29368-2
* For full contents and more information, visit: www.routledge.com/9781032276793
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A History of Ecological Economic Thought

The Informal Sector and the Environment

Marco P. Vianna Franco and Antoine Missemer
Series: Routledge Studies in Ecological Economics

Edited by Ranjula Bali Swain and Uma Kambhampati
Series: Routledge Studies in Ecological Economics

Contributing to a better understanding of contemporary issues
of environmental sustainability from a historical perspective, this
book provides a cohesive and cogent account of the history of
ecological economic thought (EET). The work unearths a diverse
set of ideas within a Western and Slavic context, from the
Renaissance and the Enlightenment to the late 1940s, to reveal
insights firmly grounded in historiographical research and of
import for addressing current sustainability challenges, not least
by means of improving our grasp on how humans and nature
can generously coexist in the long term.

The informal economy sustains a large part of the world's workforce. It is a diverse, complex
and growing area of activity. However, being largely unregulated, its impact on the
environment has not been closely scrutinised. This edited volume demonstrates that the
informal sector is a major source of environmental pollution and a major reason behind
the environmental degradation accompanying the expansion of economic activity in
developing countries. This book marks a significant contribution to the literature on both
the informal economy and sustainable development, and will be of great interest to readers
in economics, geography, politics, environment studies and public policy.

Routledge
Market: Economics
August 2022: 6.14 x 9.21: 200pp
Hb: 978-0-367-36392-5: £120.00
eBook: 978-0-429-34562-3
* For full contents and more information, visit: www.routledge.com/9780367363925

45

Routledge
Market: Economics / Environment / Sustainable Development
September 2022: 6.14 x 9.21: 240pp
Hb: 978-1-032-12266-3: £120.00
eBook: 978-1-003-22385-6
* For full contents and more information, visit: www.routledge.com/9781032122663

Dummy text to keep placeholder

Economics, Ecology and Policy for the Bioeconomy
A Holistic Approach
Sanja Tišma, Institute for Development and International Relations, Hungary,
Anamarija Farkaš, Anamarija Pisarović, Marina Funduk and Iva Tolić
Series: Routledge Studies in Ecological Economics
This book demonstrates that a holistic approach to the bioeconomy is essential if it is to
achieve its full potential in driving economic growth while simultaneously providing
ecological, social and technological benefits. It argues that a strengthening of the monitoring
and evaluation of the impacts of the bioeconomy on society is an essential starting point.
This book will be essential reading for anyone interested in the bioeconomy including
students and scholars of ecological economics, environmental economics, sustainability,
innovation, and regional development.
Routledge
Market: Economics/Environment Studies
September 2022: 6.14 x 9.21: 152pp
Hb: 978-1-032-12241-0: £120.00
eBook: 978-1-003-22373-3
* For full contents and more information, visit: www.routledge.com/9781032122410
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Radical Ecological Economics and Accounting to
Save the Planet
The Failure of Mainstream Economists
Jacques Richard
Series: Routledge Studies in Ecological Economics
The solutions and tools generally offered to policy-makers on
environmental issues – such as carbon pricing and
environmental taxation – most often emanate from neoclassical
economists. This book shows that the tools of these economists
are ineffective for the job and must be replaced by methods
from the sphere of ecological accounting. The book will interest
all readers who want to understand how anti-capitalist ecological
accounting can contribute to cooling and saving the planet, in
particular readers in ecological economics and accounting.
Routledge
Market: Economics / Accounting
August 2022: 6.14 x 9.21: 184pp
Hb: 978-1-032-30027-6: £120.00
eBook: 978-1-003-30312-1
* For full contents and more information, visit: www.routledge.com/9781032300276
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Complexity Economics

Economics and Art Theory
Edited by Stratos Myrogiannis, Hellenic Open University,
Greece and Constantinos Repapis, University of London,
United Kingdom
Series: Routledge Frontiers of Political Economy

Economic Governance, Science and Policy
Olivér Kovács
Series: Routledge Studies in Economic Theory, Method and
Philosophy
This book demonstrates how to apply complexity science to
economics, in an effective and instructive way, in the interest of
life-enhancing policies. The work revolves around the
non-negligible problem of why economics, to date, seems to
be insufficient in guiding economic governance to navigate
through real and ever-intensifying complex socio-economic and
environmental challenges. The book deciphers
recommendations both for economic theory, practice, and
education and economic governance. It will be of interest to
students, scholars, academics, think tank researchers and
economic policy practitioners at the national and/or supranational level.
Routledge
Market: Economics
July 2022: 6.14 x 9.21: 374pp
Hb: 978-1-032-26455-4: £150.00
eBook: 978-1-003-28839-8
* For full contents and more information, visit: www.routledge.com/9781032264554

Drawing on an interdisciplinary panel of contributors, this book
presents a stimulating dialogue between economics and art
theory and considers how this might aid our understanding of
both areas of research.
This innovative volume will be of interest to advanced students
and scholars of economic theory, cultural economics, literary
and art theory and it intends to be a starting point for new
avenues of interdisciplinary research.
Routledge
Market: Economics
August 2022: 6.14 x 9.21: 228pp
Hb: 978-0-367-61538-3: £120.00
eBook: 978-1-003-10543-5
* For full contents and more information, visit: www.routledge.com/9780367615383
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Doing Statistical Analysis
A Student’s Guide to Quantitative Research
Christer Thrane
Doing Statistical Analysis looks at three kinds of statistical
research questions – descriptive, associational and inferential –
and shows students how to conduct statistical analyses and
interpret the results. Keeping equations to a minimum, it uses
a conversational style and relatable examples such as football,
covid-19 and tourism, to aid understanding. Each chapter
contains practice exercises, and a section showing students how
to reproduce the statistical results in the book using Stata and
SPSS. Its accessible approach means this is the ideal textbook
for undergraduate students across the social and behavioural
sciences needing to build their confidence with statistical
analysis.
Routledge
Market: Statistics / Economics
July 2022: 6.85 x 9.69: 270pp
Hb: 978-1-032-18030-4: £120.00
Pb: 978-1-032-17132-6: £44.99
eBook: 978-1-003-25255-9
* For full contents and more information, visit: www.routledge.com/9781032180304

Economics, Anthropology and the Origin of Money
as a Bargaining Counter
Patrick Spread
Series: Routledge Frontiers of Political Economy
This book argues that money originated as a bargaining counter in a system of
money-bargaining, emerging almost seamlessly from barter-bargaining. This is not the
‘money’ of mainstream economic conception – a ‘veil’ cast over a system of resource
allocation defined in mathematical terms. Confidence in the bargaining counter is sustained
through ‘support-bargaining,’ a process in which individuals seek the support of their
associates but seek at the same time to advance their own interests. This book will be of
great interest to researchers in the history and origins of money, banking and economic
theory more broadly.
Routledge
Market: Economics
October 2022: 6.14 x 9.21: 336pp
Hb: 978-1-032-32227-8: £120.00
eBook: 978-1-003-31347-2
* For full contents and more information, visit: www.routledge.com/9781032322278
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Economic Biology and Behavioral Economics

Economics, Social Science and Pluralism

The Prophesy of Alfred Marshall

A Real-World Approach

Gerald A. Cory Jr.
Series: Routledge Advances in Behavioural Economics and Finance

Victor A. Beker, Universidad de Buenos Aires, Argentina
Series: Routledge Frontiers of Political Economy

Economic Biology and Behavioral Economics: The Prophesy of Alfred Marshall explores the
prophesy of Alfred Marshall, the grand synthesizer of neoclassical economics, that the
"Mecca of the economist lies in economic biology". This book provides invaluable reading
for anyone interested in the future of economics and economic theory, and particularly
those interested in behavioral economics and neuroeconomics.

In the work of most classical economists – including Smith and
Keynes – theory was often embedded in application. But from
the second half of the last century on, mainstream economics
styled itself as "pure" economics, where the theory is presented
in a very abstract form detached from any application. This book
maintains that economics is a social science whose mission is
to explain and, when possible, predict, phenomena of the
real-world economy. The book argues that the first step to
restore economics as a social science is to define what issues
economics should address. This book is essential reading for
anyone who wants to see economics return to its origins as a

Routledge
Market: Economics
September 2022: 6.14 x 9.21: 176pp
Hb: 978-1-032-30046-7: £120.00
eBook: 978-1-003-30319-0
* For full contents and more information, visit: www.routledge.com/9781032300467

social science.
Routledge
Market: Economics
June 2022: 6.14 x 9.21: 154pp
Hb: 978-1-032-21230-2: £120.00
eBook: 978-1-003-26739-3
* For full contents and more information, visit: www.routledge.com/9781032212302
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Feminism and Gender Research in Japan

Methodology and History of Economics

Edited by Diane Elson, University of Essex, UK

Reflections with and without Rules

There is a large gap between Japan’s ranking on indicators of economic development and
on indicators of gender equality. This book helps us to understand why. It illuminates
important dimensions of gender inequality in Japan — in relation to class, and in comparison
to other countries.
The chapters in this book were originally published in The Japanese Political Economy
Routledge
Market: Economics
October 2022: 7 x 10: 126pp
Hb: 978-1-032-34499-7: £120.00
eBook: 978-1-003-32244-3
* For full contents and more information, visit: www.routledge.com/9781032344997
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Edited by Bruce Caldwell, John Davis, Uskali Mäki,
University of Helsinki, Finland and Esther-Mirjam Sent
Series: Routledge INEM Advances in Economic Methodology
This edited volume provides an in-depth exploration into the
influential work of Wade Hands, examining the changing
relationship between methodology and the history of economics
in connection with contemporary developments in economics.
Together, the contributors show how Hands’ insights in
complexity theory, identity, and stratification are key to
understanding a reconfigured economic methodology. This
unique volume will be essential reading for advanced students
and researchers across social economics, history of economic
thought, economic methodology, political economy and
philosophy of social science.
Routledge
Market: Economics
August 2022: 6.14 x 9.21: 264pp
Hb: 978-1-032-20946-3: £120.00
eBook: 978-1-003-26605-1
* For full contents and more information, visit: www.routledge.com/9781032209463
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Law, Legislation, and Liberty

The Economics of Scientific Misconduct

A New Statement of the Liberal Principles of Justice and Political
Economy

Fraud, Replication Failure, and Research Ethics in Empirical Inquiry

F.A. Hayek and Jeremy Shearmur
Series: The Collected Works of F.A. Hayek
Jeremy Shearmur collates Hayek’s three-part study of law and
liberty and places Hayek’s writings in careful historical context.
These three volumes constitute a scaling up of the framework
offered in Hayek’s famed The Road to Serfdom. Volume 1, Rules
and Order, espouses the virtues of classical liberalism; Volume 2,
The Mirage of Social Justice, examines the societal forces that
undermine liberalism and, with it, liberalism’s capacity to induce
"spontaneous order"; and Volume 3, The Political Order of a Free
People, proposes alternatives and interventions against emerging
anti-liberal movements.
Routledge
Market: Economics
August 2022: 6 x 9: 612pp
Hb: 978-0-415-03532-3: £120.00
eBook: 978-1-003-32077-7
* For full contents and more information, visit: www.routledge.com/9780415035323

James R. Wible
Series: Routledge Advances in Social Economics
The Economics of Scientific Misconduct explores episodes of
misconduct in the natural and biomedical sciences and
replication failure in economics and psychology over the past
half century.
This book offers valuable insights for students and scholars of
research ethics across the sciences, philosophy of science and
social science, and economic theory.

Routledge
Market: Economics
August 2022: 6.14 x 9.21: 328pp
Hb: 978-0-367-44360-3: £120.00
eBook: 978-1-003-00925-2
* For full contents and more information, visit: www.routledge.com/9780367443603
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Liberalism and the Philosophy of Economics

The Positive and the Normative in Economic
Thought

Tsutomu Hashimoto
Series: Routledge Studies in the History of Economics
Drawing on recent work in the contemporary philosophy of economics, this book presents
new ideas on liberalism, including the concept of ‘growth-oriented liberalism’. The chapters
in this work trace the trajectory of the concept of liberalism in the philosophy of economics
by exploring the ideological implications of the methodological debate between socialism
and liberalism, the idea of liberty as real freedom, the ethical implications of Max Weber’s
methodology on autonomy and liberty, and new typological theories of ideologies. This
book is highly recommended for readers who seek updated ideas on liberal society in its
ethical and philosophical contexts.
Routledge
Market: Economics
September 2022: 6.14 x 9.21: 224pp
Hb: 978-1-032-27808-7: £120.00
eBook: 978-1-003-29420-7
* For full contents and more information, visit: www.routledge.com/9781032278087
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Edited by Sina Badiei and Agnès Grivaux
Series: Routledge INEM Advances in Economic Methodology
The book responds to the need for greater clarity regarding the
relationship between descriptive, evaluative and prescriptive
approaches within positive and normative economics. It also
analyses the entanglement between evaluative and prescriptive
perspectives within several theoretical frameworks in normative
economics, such as social choice theory, the capability approach,
behavioural welfare economics and various theories of justice.
Given the scope of questions treated in this book, it will be of
interest to economists, historians of economic thought, political
philosophers and philosophers of science, especially those
interested in the philosophy and epistemology of economics.
Routledge
Market: Economics
June 2022: 6.14 x 9.21: 264pp
Hb: 978-1-032-16153-2: £120.00
eBook: 978-1-003-24728-9
* For full contents and more information, visit: www.routledge.com/9781032161532
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2nd Edition

Cities Learning from a Pandemic

Energy Economics
Peter M. Schwarz
Series: Routledge Textbooks in Environmental and Agricultural
Economics

Towards Preparedness
Edited by Simonetta Armondi, Politecnico di Milano, Italy,
Alessandro Balducci, Martina Bovo and Beatrice Galimberti
Series: Routledge Advances in Regional Economics, Science and
Policy
This book is about how cities and territories, within a Continental
European context, responded to the COVID-19 pandemic and
examines their respective level of preparedness or
unpreparedness. It proposes preparedness as a key concept in
urban geography, planning, and policy, inviting international
scholars to discuss its pros and cons. The book mainly targets
academics in urban planning, policy, and geography. However,
the prominence of the topic of preparedness makes the volume
an essential reading not only within social sciences but further
in engineering, basic sciences, and life science.
Routledge
Market: Regional Studies
October 2022: 6.14 x 9.21: 296pp
Hb: 978-1-032-14766-6: £120.00
eBook: 978-1-003-24098-3
* For full contents and more information, visit: www.routledge.com/9781032147666

Energy Economics outlines the fundamental issues and possible
solutions to the challenges of energy production and use, with
a framework for decisions based upon sound economic analysis.
This approach considers market forces and policy goals, including
economic prosperity, environmental protection, and societal
well-being. A new chapter on electric vehicles examines its
impact on transportation, the electricity market and carbon
emissions. This textbook should be essential reading for students
of energy economics, environmental and natural resource
economics, energy-related disciplines, and general readers seeking to expand their
knowledge of energy economics and policy.
Routledge
Market: Environment, Politics, Economics, Business
October 2022: 6.85 x 9.69: 504pp
Hb: 978-0-367-75608-6: £120.00
Pb: 978-0-367-75517-1: £59.99
eBook: 978-1-003-16319-0
* For full contents and more information, visit: www.routledge.com/9780367756086
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Designing Smart and Resilient Cities for a
Post-Pandemic World

The Emission Reduction Effects of Spatial
Agglomeration

Metropandemic Revolution

Zhang Ke
Series: China Perspectives

Anthony Larsson, Karolinska Institute, Sweden and Andreas
Hatzigeorgiou
Series: Routledge Advances in Regional Economics, Science and
Policy
Through a series of investigative studies, this book seeks to
critically discuss and compare different cases, innovations and
approaches as to how cities can utilise nascent and future digital
technology and/or new strategies in order to build stronger
resilience to better tackle comparable large-scale pandemics
and/or disruptions in the future. The authors offer solid policy
recommendations of what courses of action to take to help
increase the resilience in smart cities for each designated area.
Securing resilience and cohesion between each area will bring
about the metropandemic revolution.

This book studies the relationship between economic agglomeration and environmental
pollution from a spatial perspective through theoretical analyses and empirical discussions.
The title will appeal to researchers, students, government officials and policymakers
interested in development economics, regional economics, urban economics, and
environmental economics.
Routledge
Market: Environmental Economics / Development Economics/ Regional Economics / Urban Economics
September 2022: 6.14 x 9.21: 256pp
Hb: 978-1-032-34330-3: £120.00
eBook: 978-1-003-32201-6
* For full contents and more information, visit: www.routledge.com/9781032343303

Routledge
Market: Regional Studies
July 2022: 6.14 x 9.21: 400pp
Hb: 978-1-032-11995-3: £120.00
eBook: 978-1-003-22258-3
* For full contents and more information, visit: www.routledge.com/9781032119953
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Economics and Climate Emergency
Edited by Barry Gills, University of Helsinki, Finland and Jamie Morgan, Leeds Beckett
University, UK
Series: Rethinking Globalizations
This book explores a series of connected themes focused on the role economics and other
influential forms of theory and thinking have played in creating the current predicament
and the scope for alternatives and how they might be framed. It explores the issues and
offers a variety of ways to think through the problems at hand, from postgrowth, degrowth
and social ecological economics to policy assemblage and transversalism.
The chapters in this book were originally published in the journal, Globalizations
Routledge
Market: Economics/Environment/Politics
August 2022: 6.85 x 9.69: 356pp
Hb: 978-1-032-00566-9: £120.00
eBook: 978-1-003-17470-7
* For full contents and more information, visit: www.routledge.com/9781032005669
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Artificial Intelligence and Big Data for Financial Risk
Management

Central Banks in Organizational Networks

Intelligent Applications
Edited by Noura Metawa, University of New Orleans, USA,
M. Kabir Hassan, University of New Orleans, USA and Saad
Metawa
Series: Banking, Money and International Finance
This book presents a collection of high-quality contributions on
the state-of-the-art in Artificial Intelligence and Big Data analysis
as it relates to financial risk management applications. It brings
together, in one place, the latest thinking on an emerging topic
and includes principles, reviews, examples, and research
directions. The book presents numerous specific use-cases
throughout, showing practical applications of the concepts
discussed. It looks at technologies such as eye movement
analysis, data mining or mobile apps and examines how these
technologies are applied by financial institutions, and how this affects both the institutions
and the market.
Routledge
Market: Finance and Banking
August 2022: 6.14 x 9.21: 256pp
Hb: 978-0-367-70056-0: £120.00
eBook: 978-1-003-14441-0
* For full contents and more information, visit: www.routledge.com/9780367700560
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Entangled Market Actors
Christoph F-D. Wu
Series: Routledge International Studies in Money and Banking
This interdisciplinary and wide-ranging study unravels the social
processes of decision-making at the interface of central banks
and financial market participants and thereby raises important
questions about responsible central bank governance and its
obligations to other stakeholders in society. The book challenges
common-held assumptions on how central banking works and
critically assesses unconventional monetary policy and its
underlying theoretical tenets.

Routledge
Market: Economics
July 2022: 6.14 x 9.21: 192pp
Hb: 978-1-032-07881-6: £120.00
eBook: 978-1-003-21194-5
* For full contents and more information, visit: www.routledge.com/9781032078816
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Artificial Intelligence in Accounting

Corporate Narrative Reporting

Organisational and Ethical Implications

Beyond the Numbers

Edited by Othmar M. Lehner, ACRN Oxford Research Centre,
UK and University of Applied Sciences Upper Austria and
Carina Knoll
Series: Routledge Studies in Accounting
Artificial intelligence (AI) and Big Data based applications in
accounting and auditing have become pervasive in recent years.
However, research on the societal implications of the widespread
and partly unregulated use of AI- and Big Data in several
industries remains scarce despite salient and competing utopian
and dystopian narratives.
This book offers academics a variety of new research and theory
building on digital accounting and auditing from and for
accounting and auditing scholars, economists, organisations and management academics
and political and philosophical thinkers.
Routledge
Market: Accounting and auditing
August 2022: 6.14 x 9.21: 328pp
Hb: 978-1-032-05562-6: £120.00
eBook: 978-1-003-19812-3
* For full contents and more information, visit: www.routledge.com/9781032055626

Edited by Mahmoud Marzouk and Khaled Hussainey
This book presents a comprehensive and expert-led insight into
the role, types, practices and determinants of corporate narrative
reporting (CNR). It provides a detailed overview of the
importance of narrative disclosure in understating the full annual
report and, consequently, company performance and future
prospects. Providing a global insight into CNR in practice,
Corporate Narrative Reporting is an invaluable resource for both
students and practitioners interested or involved in preparing,
reviewing/auditing, analysing and understanding annual reports.
It should also be of particular interest to policymakers, regulators
and investors.
Routledge
Market: Accounting and Finance
October 2022: 6.14 x 9.21: 456pp
Hb: 978-0-367-55844-4: £120.00
Pb: 978-0-367-55833-8: £44.99
eBook: 978-1-003-09538-5
* For full contents and more information, visit: www.routledge.com/9780367558444
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Banks and Business Networks

Digital Financial Inclusion and Regulation

Josanco Floreani, Enrico Geretto, Maurizio Polato and
Giulio Velliscig
Series: Routledge-Giappichelli Studies in Business and
Management
This book fills a gap in the existing literature by exploring the
financial implications of networking. It investigates the
phenomenon of business networks in the context of
management and governance processes, and the related effects
on interactions with the financial system in general, and credit
institutions in particular. It will be of particular interest to
researchers and scholars in the field of banking and finance but
also entrepreneurship and small business management. It will
also find an audience among scholars from a wide array of
additional fields, working on the relationship between financing concerns and growth
opportunities.
Routledge
Market: Business and Finance
June 2022: 6.14 x 9.21: 160pp
Hb: 978-1-032-30574-5: £120.00
eBook: 978-1-003-30574-3
* For full contents and more information, visit: www.routledge.com/9781032305745
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Ogochukwu Monye
Series: Routledge Studies in Development Economics
This book explores the various considerations for achieving an
effective regulatory strategy to improve financial access and
usage in Nigeria and beyond. Gaps in the legal and institutional
framework for digital financial services (DFS) as well as the
barriers that contribute to financial exclusion are identified as
are the policy changes needed to provide more extensive,
accessible and sustainable financial inclusion value. In addition,
the book covers divergent themes around the use of and insights
for regulating industry financial services providers and challenger
entities that herald industry disruption.
Routledge
Market: Economics
October 2022: 6.14 x 9.21: 168pp
Hb: 978-1-032-10955-8: £120.00
eBook: 978-1-003-21788-6
* For full contents and more information, visit: www.routledge.com/9781032109558
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Financial Market Analysis and Behaviour

Infrastructure Finance

The Adaptive Preference Hypothesis

Critical Concepts in Finance

Emil Dinga, Camelia Oprean-Stan, Cristina-Roxana
Tănăsescu, Vasile Brătian and Gabriela-Mariana Ionescu
Series: Routledge Studies in Economic Theory, Method and
Philosophy
This book addresses the functioning of financial markets, in
particular the financial market model, and modelling. More
specifically, the book provides a model of adaptive preference
in the financial market, rather than the model of the adaptive
financial market, which is mostly based on Popper's objective
propensity for the singular, i.e., unrepeatable, event. As a result,
the concept of preference, following Simon's theory of satisficing,
is developed in a logical way with the goal of supplying a
foundation for a robust theory of adaptive preference in financial
market behavior.
Routledge
Market: Economics
July 2022: 6.14 x 9.21: 298pp
Hb: 978-1-032-25516-3: £120.00
eBook: 978-1-003-28369-0
* For full contents and more information, visit: www.routledge.com/9781032255163

Edited by Roberto Cardinale, Roberto Cardinale is Assistant
Professor in economics at the American University in Cairo.
He is also Honorary Research Associate at the Bartlett School
of Sustainable Construction, University College London
(UCL)., Tehreem Husain, Tehreem Husain is a doctoral
candidate at the Bartlett School of Construction and Project
Management. She previously worked at the Monetary Policy
Department of the State Bank of Pakistan. and D'Maris
Coffman, University College London, UK
Series: Critical Concepts in Finance
This new four volume collection gathers together the key literature from the field of
Infrastructure Finance from the past 20 years. Organized thematically, and drawing on a
range of disciplines, the collection will discuss economic principles and policy, explore
project financing, public-private partnership policy and finance, and examine infrastructure
as an asset class.
Routledge
Market: Finance
August 2022: 6.14 x 9.21: 1373pp
Hb: 978-1-138-90560-3: £900.00
* For full contents and more information, visit: www.routledge.com/9781138905603
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6th Edition

Foundations of Family Resource Management
Elizabeth B. Goldsmith, Florida State University, USA
Foundations of Family Resource Management uses the lenses
of consumer science, management and economics and beyond
to help students make intelligent decisions about resources,
time and energies at the individual and family level. It has a
strong interdisciplinary, global and multicultural focus.
The sixth edition brings in new material on millennials, delayed
marriage, household composition, neuroscience, behavioural
economics, sustainable consumption, technology and handling
crises.
Routledge
Market: Family and Consumer Sciences
August 2022: 7 x 10: 540pp
Hb: 978-0-367-76384-8: £74.99
eBook: 978-1-003-16674-0
* For full contents and more information, visit: www.routledge.com/9780367763848

Intuitive Expertise and Financial Decision-Making
Michael Grant and Fredrik Nilsson, Uppsala University, Sweden
Series: Routledge Focus on Accounting and Auditing
This book provides insights into the hidden role of intuitive expertise in financial
decision-making. The authors show and discuss how expertise combined with intuitive
judgements positively affect decision-making outcomes. For scholars, students and
professionals, the book offers a concise and up-to-date summary of an emergent stream
of research, exploring how cognition and judgement affect financial decision-making.
Routledge
Market: Accounting
August 2022: 5.5 x 8.5: 136pp
Hb: 978-0-367-47662-5: £44.99
eBook: 978-1-003-03572-5
* For full contents and more information, visit: www.routledge.com/9780367476625
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Inclusive and Sustainable Finance

Islamic Finance in the Financial Markets of Europe,
Asia and America

Leadership, Ethics and Culture
Atul K. Shah, University College, Suffolk, UK
Series: Contemporary Issues in Finance

Faiza Ismail
Series: Islamic Business and Finance Series

The role of ethics and faith has been diminished by neoliberalism
over the last forty years, such that we are living through a
profound moral crisis, rising inequality and plutocracy. This
pioneering book draws upon diverse wisdom traditions and
their current living business practices to show that not only is
another world possible, it is hiding in plain sight. Through real
life examples and case studies, this book illustrates and develops
a new organic theory of finance which can be taught and shared
all over the world, helping society to prepare for a sustainable
inclusive future.

This is the first book to be written about Islamic finance
operations in the Eurozone. The book offers an in-depth
description of International Financial Centres and the growth
of Islamic Finance, compares the growth of Islamic finance in
London, Dubai and Kuala Lumpur, outlines the implications of
Brexit for financial service providers in London in general and
Islamic investors in particular and also presents a case study of
Ireland to establish the latter as the most appropriate country
to promote IF in the Eurozone. The time is particularly right for
a book exploring the potential of Ireland to emerge as a
Eurozone hub of Islamic finance, as a result of Britain’s exit from

Routledge
Market: Finance and Banking
October 2022: 6.14 x 9.21: 216pp
Hb: 978-0-367-75942-1: £120.00
Pb: 978-0-367-75940-7: £39.99
eBook: 978-1-003-16474-6
* For full contents and more information, visit: www.routledge.com/9780367759421

Europe.
Routledge
Market: Economics
August 2022: 6.14 x 9.21: 232pp
Hb: 978-1-032-03583-3: £120.00
eBook: 978-1-003-18807-0
* For full contents and more information, visit: www.routledge.com/9781032035833
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Islamic Financial Markets and Institutions

The Financial Reporting Quality of Public
Companies

Abul Hassan, KING FAHD UNIVERSTITY OF PETROLEUM AND
MINERALS, Aktham Issa Almaghaireh and Muhammad
Shahidul Islam
This timely and unique book focuses on the foundations of
Islamic financial markets and institutions, in the context of various
products, their market application, Islamic asset management
and regulation. The authors provide a thorough overview of
Islamic financing instruments and markets, such as Islamic debt
and equity markets, through shares and the stock market, mutual
funds, private equity, lease financing, sukuk, green sukuk, money
market instruments, exchange traded funds, cryptocurrencies
and derivatives etc., which have emerged as alternative sources
of financing.
Routledge
Market: Economics
August 2022: 6.14 x 9.21: 368pp
Hb: 978-0-367-33673-8: £120.00
Pb: 978-0-367-33672-1: £49.99
eBook: 978-0-429-32120-7
* For full contents and more information, visit: www.routledge.com/9780367336738
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The Cultural Dimension
Katarzyna Mokrzycka-Kogut
Series: Routledge Studies in Accounting
This book explores the impact of cultural conditions on the financial reporting quality of
public companies preparing financial statements according to International Accounting
Standards (IAS) and International Financial Reporting Standards (IFRS). It discusses the main
trends in the theory of capital and earnings in the economy. It focuses on the relationship
between the cultural dimensions under analysis, such as power distance,
individualism/collectivism, masculinity/feminity, strong uncertainty/weak uncertainty,
short/ long time orientation and indulgence/restraint, and the properties of the financial
results; persistence, predictive value and earnings smoothing.
Routledge
Market: Finance and Accounting
September 2022: 6.14 x 9.21: 240pp
Hb: 978-1-032-24783-0: £120.00
eBook: 978-1-003-28008-8
* For full contents and more information, visit: www.routledge.com/9781032247830
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Reforming UK Public Policy Through Elected
Regional Government
Edited by Malcolm J. Prowle, Nottingham Trent University,
UK
This book takes an in-depth look at the enormous challenges
facing UK public services and considers what might be done to
resolve them. The book comprises four distinct parts:
introduction and context; the need for major reform; policies
for individual public services and cross-cutting themes. It will
appeal to students and academics in the fields of government
and politics, economics, finance and accounting, public
administration, public service management and social policy,
as well as policymakers, practicing civil servants, public service
managers and elected representatives.
Routledge
Market: Economics / Politics
August 2022: 6.14 x 9.21: 312pp
Hb: 978-1-032-06357-7: £120.00
Pb: 978-1-032-06356-0: £39.99
eBook: 978-1-003-20189-2
* For full contents and more information, visit: www.routledge.com/9781032063577
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Taxation in the Digital Economy
New Models in Asia and the Pacific
Edited by Nella Hendriyetty, Chris Evans, Chul Ju Kim and
Farhad Taghizadeh-Hesary, Tokai University, Japan
Series: Routledge Studies in Development Economics
This book presents a critical review of the status of tax systems
in Asia and the Pacific in the era of the digital economy.
The book suggests how countries can maximize their domestic
resource mobilization when confronted by the challenges that
digitalization inevitably produces, as well as how they can best
harness or take advantage of aspects of digitalization to serve
their own needs.
This book will be a timely reference for those researching on
taxation in digital economy and for policy makers.
Routledge
Market: Taxation, International Economics
July 2022: 6.14 x 9.21: 272pp
Hb: 978-1-032-05100-0: £120.00
eBook: 978-1-003-19602-0
* For full contents and more information, visit: www.routledge.com/9781032051000
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An Economic Philosophy of Production, Work and
Consumption

Global Commerce in the Age of Enlightenment

A Transhistorical Framework
Rodney Edvinsson
Series: Routledge Studies in the History of Economics
An Economic Philosophy of Production, Work and Consumption presents a new transhistorical
framework of defining production, work and consumption. It shows that they all share the
common feature of intentional physical transformation of something external to the agent,
at some point in time. This essential volume will be of interest to scholars of economic
philosophy and methodology, the history of economic thought, economic history and
national accounting.
Routledge
Market: Economics
August 2022: 6.14 x 9.21: 208pp
Hb: 978-0-367-52225-4: £120.00
eBook: 978-1-003-05701-7
* For full contents and more information, visit: www.routledge.com/9780367522254

Theories, Practices, and Institutions in the Eighteenth Century
Jesús Bohorquez, University of Lisbon, Portugal
Series: Routledge Studies in the History of Economics
Combining contextual, institutional and global perspectives,
this book evaluates the impact of international trade on
eighteenth-century economic thought. It meticulously delineates
how economic ideas and institutions flowed between North
and South Europe and across the Indian and Atlantic Oceans
during the Age of Enlightenment.

Routledge
Market: Economics / History
August 2022: 6.14 x 9.21: 264pp
Hb: 978-0-367-13706-9: £120.00
eBook: 978-0-429-02819-9
* For full contents and more information, visit: www.routledge.com/9780367137069
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Classical Economics, Keynes and Money

Metaphors in the History of Economic Thought

Edited by John Eatwell, Pasquale Commendatore and Neri
Salvadori
Series: Routledge Studies in the History of Economics
Classical Economics, Keynes and Money casts new light on an
approach to economic theory and policy that combines the
modern classical theory of prices and income distribution with
a Keynesian analysis of money and finance. Structured in four
parts, the work considers issues within classical economics,
monetary economics, Keynesian and post-Keynesian Economics,
rationality and economic methodology. These themes are all
central to the work of Carlo Panico, and the chapters both reflect
on and build on his key contributions to the field.
Routledge
Market: Economics
July 2022: 6.14 x 9.21: 348pp
Hb: 978-0-367-61570-3: £120.00
eBook: 978-1-003-10555-8
* For full contents and more information, visit: www.routledge.com/9780367615703

Crises, Business Cycles and Equilibrium
Edited by Roberto Baranzini and Daniele Besomi
Series: Routledge Studies in the History of Economics
This book explores the evolution of economic theorizing through
the lens of metaphors. The edited volume sheds light on
metaphors which have been used by a range of key thinkers
and schools of thought to describe economic crises, business
cycles and economic equilibrium. Structured in three parts, the
book examines a wide range of metaphors ranging from
mechanics, waves, storms, medicine and beyond. The
international panel of contributors focuses primarily on economic
literature up to the Second World War. This work will be of
interest to advanced students and researchers in the history of
economic thought, and economics and language.
Routledge
Market: Economics
August 2022: 6.14 x 9.21: 280pp
Hb: 978-0-367-70106-2: £120.00
eBook: 978-1-003-14460-1
* For full contents and more information, visit: www.routledge.com/9780367701062
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Essays on Liberalism and the Economy

Moral Discourse in the History of Economic Thought

F.A. Hayek and Paul Lewis, Kings College London, UK
Series: The Collected Works of F.A. Hayek

Laurent Dobuzinskis
Series: Routledge Frontiers of Political Economy

Across seventeen volumes to date, the Collected Works of F. A.
Hayek series has anthologized the diverse and prolific writings
of the Austrian economist synonymous with classical liberalism.
Essays on Liberalism and the Economy traces the author’s long
and evolving writings on the cluster of beliefs he championed
most: liberalism, its core tenets, and how its tradition represents
the best hope for Western civilization. This volume contains
material from almost the entire span of Hayek’s career, the
earliest from 1931 and the last from 1984.

Providing an account of the development of economic thought,
this book explores the extent to which economic ideas are
rooted in moral values. This key work is of great interest to
readers in the history of ideas, political and moral philosophy,
and political economy.

Routledge
Market: Economics
August 2022: 6 x 9: 630pp
Hb: 978-0-415-03524-8: £120.00
eBook: 978-1-315-73492-7
* For full contents and more information, visit: www.routledge.com/9780415035248

Routledge
Market: Economics
June 2022: 6.14 x 9.21: 322pp
Hb: 978-1-032-10611-3: £120.00
eBook: 978-1-003-21621-6
* For full contents and more information, visit: www.routledge.com/9781032106113
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Neo-Marxism and Post-Keynesian Economics

Theology, Morality and Adam Smith

From Kalecki to Sraffa and Joan Robinson
Ludo Cuyvers, Universiteit Antwerpen, Belgium
Series: Routledge Studies in the History of Economics
Piero Sraffa and Joan Robinson, both iconic Cambridge
economists, were highly influenced by the economic theory of
Karl Marx, and integrated important elements of Marx’s economic
system into their theories. This book argues, based on published
and unpublished documents, that the work of Sraffa and
Robinson can in fact be considered as essentially post-Keynesian
neo-Marxist. Following on from ideas briefly introduced in
Cuyvers’s Economic Ideas of Marx’s Capital (2017), this book will
particularly appeal to readers interested in the history of
economic thought, the work of Sraffa, Robinson and Marx,
post-Keynesian economics and neo-Marxism.
Routledge
Market: Economics
June 2022: 6.14 x 9.21: 264pp
Hb: 978-1-032-25480-7: £120.00
eBook: 978-1-003-28341-6
* For full contents and more information, visit: www.routledge.com/9781032254807
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Edited by Jordan J. Ballor and Cornelis van der Kooi
Series: Routledge Studies in the History of Economics
This work details the theological sources and moral significance
of the life and work of the Scottish moral philosopher Adam
Smith (1723–1790). The panel of contributors deepen our
understanding of Adam Smith in his religious and theological
context and the significance of this understanding for
contemporary moral, economic, and political challenges to
modern social life. The chapters cover a broad range of
disciplinary and historical concerns, from Smith’s view of
providence and his famous "invisible hand" to the role of
self-interest and benevolence in Smith’s social and economic
thought.
Routledge
Market: Economics/Philosophy
June 2022: 6.14 x 9.21: 314pp
Hb: 978-0-367-53465-3: £120.00
eBook: 978-1-003-08206-4
* For full contents and more information, visit: www.routledge.com/9780367534653
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The Early History of Economics in the United States
The Influence of the German Historical School of Economics on
Teaching and Theory
Birsen Filip
Series: Routledge Studies in the History of Economics
th

Since the latter half of the 20 century, the economics
departments of American universities were internationally
renowned for providing competitive and advanced levels of
education. However, from the 1870s up until the beginning of
WWI, German universities held international supremacy when
it came to the quality of teaching, the enrollment of foreign
students, and scholarly publications. This book examines the
role of the German Historical School of Economics in the
development of economics in the US during this period. It will
be of interest to students and scholars of economics, political
science, sociology, and the philosophy of economics.
Routledge
Market: Economics
October 2022: 6.14 x 9.21: 288pp
Hb: 978-1-032-16240-9: £120.00
eBook: 978-1-003-24771-5
* For full contents and more information, visit: www.routledge.com/9781032162409
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The Socioeconomics of Nationalism in China
Historical and Contemporary Perspectives
C. Simon Fan, Lingnan University, Hong Kong
Series: Routledge Studies in the Modern World Economy
This book analyzes Chinse nationalism from the perspective of
social economics. It posits a conceptual framework in which
national status is treated as a "luxury" while material consumption
is considered as a "necessity" in people’s preferences, which
implies that popular nationalism tends to increase with
economic development.
The author's economic approach to the subject of nationalism
brings fresh and critical insights into the Chinese historical events
and relations with foreign countries. This book may be interesting
to the readers of international relations and, China studies.
Routledge
Market: China
July 2022: 6.14 x 9.21: 232pp
Hb: 978-1-032-03017-3: £120.00
eBook: 978-1-003-18626-7
* For full contents and more information, visit: www.routledge.com/9781032030173
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Economic Innovations

Industry Dynamics and Industry 4.0

Creating New Instruments to Improve Economic Life

Drones for Remote Sensing Applications

Beth Webster and Bill Scales
Series: Routledge Focus on Economics and Finance

Bernardino Quattrociocchi, Mario Calabrese, Francesca
Iandolo and Francesco Mercuri
Series: Routledge-Giappichelli Studies in Business and
Management

Economic system innovations have had a profound impact on our lives, from the invention
of banking in the middle ages to the United Nations institutions post-WWII. However, their
intangible nature means that few people identify these changes alongside physical
inventions. This book is a series of vignettes about changes to Australian institutions and
systems that have significantly improved economic and social well-being. This key volume
can be used to teach students of economics, political economy and politics. It illustrates
the type of networks, actions and advocacy that is needed to get reform implemented and
is written in a style to also engage policy and think-tank audiences.
Routledge
Market: Economics
July 2022: 5.5 x 8.5: 152pp
Hb: 978-1-032-15514-2: £44.99
eBook: 978-1-003-24442-4
* For full contents and more information, visit: www.routledge.com/9781032155142

This book represents a collaboration of leading international
experts on the study of innovation management, grouping
experiences from various countries within an empirical context
while using a consistent methodology and analytical framework.
It investigates the forms and methods being used by companies
to confront Industry 4.0, as well as the impact of new digital
technologies on corporate evolutionary dynamics and related
business models.
Routledge
Market: Economics
July 2022: 5.5 x 8.5: 142pp
Hb: 978-1-032-35861-1: £44.99
eBook: 978-1-003-32904-6
* For full contents and more information, visit: www.routledge.com/9781032358611
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European Port Cities and Urban Regeneration

State-Owned Enterprises in the Global Economy
Maciej Bałtowski and Grzegorz Kwiatkowski
Series: Routledge Studies in the Modern World Economy

Exploring Cultural and Sporting Mega Events at the Water's Edge
Enrico Tommarchi
Series: Routledge Advances in Regional Economics, Science and
Policy
This book examines the underexplored mutual links between,
on the one hand, urban and socio-economic regeneration driven
by cultural and sporting mega events and, on the other hand,
the spatial, political and symbolic ties between cities and their
ports. It provides insights for port city policy makers and mega
event promoters, drawing from a range of international
experiences. The book also shows how societal and political
change in the current ‘ontologically-insecure’ times may
undermine the very paradigm of culture- and event-led
regeneration in the years to come.
Routledge
Market: Regional Studies
July 2022: 6.14 x 9.21: 272pp
Hb: 978-0-367-76176-9: £120.00
eBook: 978-1-003-16581-1
* For full contents and more information, visit: www.routledge.com/9780367761769

This book focuses on the scope and importance of SOEs in a
broad group of the largest economies, primarily on a variety of
quantitative estimates. It contains the results of an extensive
and unique empirical study of 37 of the world’s largest
economies over the period from 2009 to 2018. The book also
contains an in-depth discussion of selected key issues, such as
the functions of SOEs in various types of economies, the role of
SOEs in capital markets and the phenomenon of SOEs with
foreign capital. It is addressed to both academic economists,
dealing with macroeconomics and economic policy, as well as
researchers and analysts from various international organizations
and think-tanks.
Routledge
Market: Economics
June 2022: 6.14 x 9.21: 342pp
Hb: 978-1-032-15520-3: £120.00
eBook: 978-1-003-24446-2
* For full contents and more information, visit: www.routledge.com/9781032155203
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Industrial Revolution 4.0

The COVID-19 Pandemic and the Future of Working
Spaces

Economic Foundations and Practical Implications
Edited by Stanisław Mazur, Cracow University of Economics,
Poland
Series: Routledge Studies in the Economics of Innovation
The book addresses the future and flexibility of the labour market
in the era of digital transformation; issues related to the
emergence of new patterns of production and the distribution
of public services. It examines the impact of Revolution 4.0 on
the global business services sector and business project
management models, in times of increasing complexity. The
book covers a broad spectrum of concerns associated with
Industry 4.0., such as social, economic, technological, and
environmental, making it a comprehensive resource offering
state-of-the-art knowledge.
Routledge
Market: Economics
September 2022: 6.14 x 9.21: 264pp
Hb: 978-1-032-20563-2: £120.00
eBook: 978-1-003-26417-0
* For full contents and more information, visit: www.routledge.com/9781032205632

Edited by Ilaria Mariotti, Mina Di Marino and Pavel Bednář
Series: Regions and Cities
This book presents a compendium of emerging and innovative
studies on the proliferation of new working spaces, both formal
and informal, such as co-working spaces, maker spaces, Fab labs,
public libraries and coffeeshops, and their role during and
post-Covid-19. It contributes to the understanding of the
theoretical and practical implications of NWS for our society,
economy and urban and regional planning, considering the
growth and use of emerging workplaces and new ways of
working.
Routledge
Market: Urban and regional economics
August 2022: 6.14 x 9.21: 288pp
Hb: 978-1-032-01434-0: £120.00
eBook: 978-1-003-18116-3
* For full contents and more information, visit: www.routledge.com/9781032014340
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The Decline of British Industrial Hegemony
Bengal Industries 1914–46
Indrajit Ray
Series: Routledge Explorations in Economic History
Through two World Wars and the Great Depression, this book
explores the turbulent history of colonial Indian industry in the
period immediately prior to independence.

Routledge
Market: Economics/History
June 2022: 6.14 x 9.21: 346pp
Hb: 978-1-032-21200-5: £130.00
eBook: 978-1-003-26724-9
* For full contents and more information, visit: www.routledge.com/9781032212005

Dummy text to keep placeholder

The Economic Geography of the Car Market
The Automobile Revolution in an Emerging Economy
Edited by Bartłomiej Kołsut and Tadeusz Stryjakiewicz
Series: Routledge Advances in Regional Economics, Science and Policy
This book provides a comprehensive analysis of long-term changes in the car market of
an emerging economy, with a focus on its spatial and temporal dimensions. Poland, the
case study in question, represents a unique "laboratory of automobile revolution" during
the late 20th and early 21st centuries. The volume brings to the fore several key aspects of
the car market, such as car ownership, markets for new cars, import of second-hand cars,
car use, electromobility, and environmental impact. The new results and findings will
broaden the field of discussion on the car market onto the emerging economies, especially
those of Central and Eastern Europe.
Routledge
Market: Regional economics
September 2022: 6.14 x 9.21: 224pp
Hb: 978-1-032-31420-4: £120.00
eBook: 978-1-003-30965-9
* For full contents and more information, visit: www.routledge.com/9781032314204
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Behavioral Political Economy and Democratic
Theory

Capitalist Agriculture and the Global Bee Crisis

Fortifying Democracy for the Digital Age
Petr Špecián
Series: Routledge Frontiers of Political Economy
Drawing on current debates at the frontiers of economics,
psychology, and political philosophy, this book explores the
challenges that arise for liberal democracies from a confrontation
between modern technologies and the bounds of human
rationality. The book has two key strands: it provides a systematic
argument for building a behaviourally informed theory of
democracy; and explores how scientific knowledge on quirks
and bounds of human rationality can inform the design of
resilient democratic institutions. This book is invaluable reading
for anyone interested in behavioural economics and sciences,
political philosophy and the future of democracy.

Rebecca Ellis
Series: Routledge Frontiers of Political Economy
Capitalist agriculture relies heavily on the pollination work of bees, but this system harms
bees in innumerable ways. Indeed, human agriculture is one of the main culprits for the
declining populations of wild bees and the declining health of honeybees. This book
presents a political ecology of pollination that critically examines how managed honey
bees and wild bees are harmed by capitalist agriculture. This book will be of significant
interest to readers of political ecology, animal geographies, environmental anthropology,
food system studies, and critical animal studies.
Routledge
Market: Political Ecology / Agriculture
September 2022: 6.14 x 9.21: 192pp
Hb: 978-0-367-69561-3: £120.00
eBook: 978-1-003-14229-4
* For full contents and more information, visit: www.routledge.com/9780367695613

Routledge
Market: Economics/Politics
June 2022: 6.14 x 9.21: 194pp
Hb: 978-1-032-22973-7: £120.00
eBook: 978-1-003-27498-8
* For full contents and more information, visit: www.routledge.com/9781032229737
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Bernard Schmitt’s Quantum Macroeconomic
Analysis

China, Trust and Digital Supply Chains

Alvaro Cencini, Universita della Svizzana Italiana, Switzerland
Series: Routledge Frontiers of Political Economy

Warwick Powell
Series: Routledge Frontiers of Political Economy

Bernard Schmitt’s main original contributions concern the theories of value, profit, and
capital, as well as his explanation of inflation, unemployment and international payments,
unified as quantum macroeconomic analysis. This book expounds the key principles of
quantum macroeconomic analysis as he conceived and developed them. This book provides
essential reading for all those interested in heterodox approaches to macroeconomics,
monetary economics, banking, international economics, and history of economic thought.

China, Trust and Digital Supply Chains presents a critical reflection on blockchain technologies
in the context of their adoption in China and the world that China is engaged in and
shaping. Approaching the issues of blockchain technology adoption and development on
China’s own terms is critical if policy makers and others are to make effective sense of one
of the key dynamics shaping the next few decades of the global landscape. The work
challenges the ‘trust’ trope that dominates much discussion of blockchain technology’s
application. This book is of significant interest to readers of political economy, public policy,
blockchain technology and Chinese studies.

Routledge
Market: Economics
November 2022: 6.14 x 9.21: 520pp
Hb: 978-1-138-57601-8: £120.00
eBook: 978-1-351-27132-5
* For full contents and more information, visit: www.routledge.com/9781138576018

Dynamics of a Zero Trust World

Routledge
Market: Economics
September 2022: 6.14 x 9.21: 216pp
Hb: 978-1-032-02681-7: £120.00
eBook: 978-1-003-18461-4
* For full contents and more information, visit: www.routledge.com/9781032026817
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Capitalism and Agrarian Change

Chinese Macroeconomy

Class, Production and Reproduction in Indonesia

Dynamic Models, Calibration and Analysis

Muchtar Habibi
Series: Routledge Frontiers of Political Economy

Ninghua Sun
Series: China Perspectives

Capitalism and Agrarian Change challenges the idealistic view
that small-scale agricultural producers are assumed to be a single
social class pitted against the state or corporation by
demonstrating that under current capitalist social relations these
agricultural producers have been differentiated into different
agrarian classes by exploitation. This book marks a significant
contribution to the literature on agrarian change, the political
economy of development, rural development and Marxist
political economy.

This book deploys quantitative methods to study the operation
of the Chinese economy as a whole since the reform in 1978,
by combining a range of mathematical, algorithmic and
computational methods to analyze rich empirical data, seeking
to demonstrate the long-term economic trends and dynamics
of economic growth and fluctuations in China. This book is an
essential reference for researchers and students interested in
the Chinese economy, methods of microeconomic dynamics
and macroeconomic theory and policy.

Routledge
Market: Economics
August 2022: 6.14 x 9.21: 288pp
Hb: 978-1-032-21217-3: £120.00
eBook: 978-1-003-26734-8
* For full contents and more information, visit: www.routledge.com/9781032212173

Routledge
Market: Macroeconomics / Chinese Macroeconomy / DSGE Modeling / Calibration
July 2022: 6.14 x 9.21: 248pp
Hb: 978-1-032-30448-9: £130.00
eBook: 978-1-003-30565-1
* For full contents and more information, visit: www.routledge.com/9781032304489
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Ecological Imperialism, Development, and the
Capitalist World-System

Free Trade and the US–China Trade War
A Network Perspective
Yoon Heo, Sogang University, Seoul, Korea
Series: Routledge Studies in the Modern World Economy

Cases from Africa and Asia
Mariko Lin Frame, Westminster College, USA
Series: New Political Economy
Two major trends are currently challenging the sustainability of human civilization: extreme
inequality and the ecological crisis. This book argues that these are intrinsically linked.
Drawn from extensive theoretical, historical, policy, and empirical research, as well as
fieldwork in Africa and Asia, this work examines the crucial characteristics of the capitalist
world-system and how it enables and drives ecological imperialism. It will be of keen interest
to scholars and students of political economy, critical development studies, environmental
sociology, and political ecology.
Routledge
Market: Economics/Development
October 2022: 6.14 x 9.21: 232pp
Hb: 978-0-367-20410-5: £120.00
eBook: 978-0-429-26130-5
* For full contents and more information, visit: www.routledge.com/9780367204105

The book attempts to find out what the future of free trade could
be and how the global trading system would unfold.
The book assesses four main waves of challenges to free trade
and open society: the COVID-19 Pandemic, the US-China Trade
War, Economic Nationalism, and the Fourth Industrial Revolution.
This book will interest those who wish to have a better
understanding of the US-China Trade War and the challenges
to the global trading system.
Routledge
Market: Economics
August 2022: 6.14 x 9.21: 216pp
Hb: 978-1-032-30562-2: £120.00
eBook: 978-1-003-30570-5
* For full contents and more information, visit: www.routledge.com/9781032305622
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Economic and Political Democracy in Complex
Times

Human Nature in Modern Economics

History, Analysis and Policy
Andrés Solimano
Series: Routledge Studies in the Modern World Economy
The concept of economic democracy is traditionally identified
with workplace democracy and participation at the enterprise
level. This book takes a fresh look at the concept of economic
democracy from various perspectives.
The book expands the notion of economic democracy from
factory level to the macro-economy and covers issues of global
economic governance. It also discusses the critical links between
political democracy and economic democracy and the need for
a more democratic and socially equitable economy in the 21st
century. Thus, it will find an audience among economists,
political scientists, social activists, philosophers and sociologists.
Routledge
Market: Economics
July 2022: 6.14 x 9.21: 152pp
Hb: 978-1-032-27312-9: £120.00
eBook: 978-1-003-29321-7
* For full contents and more information, visit: www.routledge.com/9781032273129

Structure, Change and Perspectives
Anna Horodecka
Series: Routledge Advances in Social Economics
Human Nature in Modern Economics offers a precise definition
of the concept of human nature in economics, something that
is so far lacking in the theoretical and methodological
literature. This book marks a significant addition to the discourse
on the history of economic thought, heterodox economics,
economic theory and economic methodology. For students, it
is a supplement to standard textbooks as it explains the current
state of economics, especially in its heterodox branches. It will
allow scholars to discover the importance of what they assume
about human nature and how it may influence their research
process.
Routledge
Market: Economics
June 2022: 6.14 x 9.21: 272pp
Hb: 978-1-032-07341-5: £120.00
eBook: 978-1-003-20648-4
* For full contents and more information, visit: www.routledge.com/9781032073415
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Economic Growth and Income Distribution in the
Development of China’s Dual Economy

Insurance Market Integration in the European Union

Wang Dihai
Series: China Perspectives
Since the start of the process of economic reform in 1978, China
has maintained the structure of a dual economy, with concurrent
development of the agricultural and industrial sectors. This book
explores the key issues of China's economic growth and income
distribution in this context. This book is targeted at scholars,
students and policymakers interested in China's economy,
income distribution, and economic growth.

Routledge
Market: China's Economy / Dual Economy / Economic Growth / Income Distribution
July 2022: 6.14 x 9.21: 504pp
Hb: 978-1-032-19961-0: £160.00
eBook: 978-1-003-26162-9
* For full contents and more information, visit: www.routledge.com/9781032199610
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Sławomir Ireneusz Bukowski, Kazimierz Pulaski University
of Technology and Humanities, Poland and Marzanna
Barbara Lament
Series: Banking, Money and International Finance
This book offers an in-depth analysis of the mechanisms of
insurance market integration and measures the degree of this
integration. It examines the operation of the EU single financial
market and against this backdrop, the regulation relating to the
insurance market; the specificity and determinants of
international insurance market development and the issues with
assimilation, set against other financial market segments, such
as the money market, credit-deposit market and bond and equity
market. The book will find an audience among academics and
researchers in the fields of international economics and finance, applied, financial and
growth economics.
Routledge
Market: Economics
October 2022: 6.14 x 9.21: 144pp
Hb: 978-1-032-13118-4: £120.00
eBook: 978-1-003-22776-2
* For full contents and more information, visit: www.routledge.com/9781032131184
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Macroeconomic Modelling, Economic Policy and
Methodology

Pensions and Informal Sector in India

Economics at the Edge

This book deals with the pension of uncovered people in India, the informal or unorganized
sector workers who contribute more than fifty percent of India’s total output.
This book empirically demonstrates a relationship between financial literacy and willingness
to save for retirement benefits among the informal sector workers in India. Access to banking
also improves the probability of retirement savings along with the gender and education.
By reading this book, readers can understand the demographic change India is going to
witness within the next thirty years and its challenges to meet the longevity risk of these
workers.

Edited by Mikael Randrup Byrialsen, Hamid Raza and Finn
Olesen
Series: Routledge Frontiers of Political Economy
Demonstrating that there are (superior) alternatives to the
modern macroeconomic mainstream and its DSGE models, this
book presents the cutting edge of in macroeconomic modelling,
economic policy, and methodology from the perspective of
heterodox economic thinking. This book will be of significant
interest to students and scholars of macroeconomics, economic
modelling, economic methodology and heterodox economics
more broadly.

Amlan Ghosh, National Institute of Technology Durgapur, West Bengal, India

Routledge
Market: Economics
July 2022: 5.5 x 8.5: 140pp
Hb: 978-1-032-30772-5: £44.95
eBook: 978-1-003-30657-3
* For full contents and more information, visit: www.routledge.com/9781032307725

Routledge
Market: Economics
October 2022: 6.14 x 9.21: 248pp
Hb: 978-1-032-18211-7: £120.00
eBook: 978-1-003-25345-7
* For full contents and more information, visit: www.routledge.com/9781032182117

Dummy text to keep placeholder

Macroeconomic Principles and Problems

Political Geography of Cities and Regions

A Pluralist Introduction

Changing Legitimacy and Identity

Geoffrey Schneider, Bucknell University, USA
Series: Routledge Pluralist Introductions to Economics
This text presents a ground-breaking pluralistic introduction to
macroeconomics. Incorporating the best ideas of each major
heterodox school of thought, this book offers a comprehensive
introduction to macroeconomics, the financial system and
economic policy, with a focus on the major economic problems
confronting contemporary society such as climate change,
inequality, and the Great Recession. Avoiding the overuse of
economic models, the text contains numerous stories and
examples, and the supporting website contains additional
learning and teaching resources. This book offers the most
contemporary and complete package for any pluralistic macroeconomics class.
Routledge
Market: Economics
September 2022: 6.85 x 9.69: 440pp
Hb: 978-0-367-02481-9: £180.00
Pb: 978-0-367-02482-6: £59.99
eBook: 978-0-429-39935-0
* For full contents and more information, visit: www.routledge.com/9780367024819

Kees Terlouw
Series: Routledge Advances in Regional Economics, Science and
Policy
This monograph presents a novel typology of relational and
territorial perspectives on legitimacy and identity. This typology
is then applied to two different political and historical contexts,
namely the trajectories of the Amsterdam metropolitan region
in the Netherlands and the Ruhr metropolitan region in Germany.
It will be stimulating reading for advanced students, researchers
and policymakers working in political geography, human
geography, regional studies, and broader social and political
sciences.
Routledge
Market: Economics/Geography
September 2022: 6.14 x 9.21: 200pp
Hb: 978-0-367-67815-9: £120.00
eBook: 978-1-003-13296-7
* For full contents and more information, visit: www.routledge.com/9780367678159
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Marx’s Capital, Capitalism and Limits to the State

Re-Constructing the Global Network Economy

Theoretical Considerations

Building Pathways to Resilience in Local Economies

Raju J Das, York University, Canada
Series: Routledge Frontiers of Political Economy
Marx’s Capital examines the capitalist state in the abstract, and
as it exists in advanced capitalism and peripheral capitalism,
illustrating the ideas with evidence from the North and the
South. Marx’s Capital will interest scholars researching
state-society/economy relations. It is suitable for university
students as well as established scholars in sociology, political
science, heterodox economics, human geography, and
international development.

Routledge
Market: Economics/Politics
June 2022: 6.14 x 9.21: 348pp
Hb: 978-0-815-34795-8: £150.00
eBook: 978-1-351-16800-7
* For full contents and more information, visit: www.routledge.com/9780815347958

Andrew Taylor and Adam Bronstone
This book looks at how to build more resilience into
socio-economic networks within local communities.
Understanding the relationships between attachment to place,
complex systems and patterns of knowledge creation is not
straightforward, but these relationships are emerging as the
challenges that we face in bridging the gap between the social
worlds that we inhabit and an emerging digital world. These
issues have been brought into even sharper focus through
changes resulting from the Covid-19 pandemic.

Routledge
Market: Economics
October 2022: 6.14 x 9.21: 240pp
Hb: 978-0-367-70257-1: £120.00
Pb: 978-0-367-70259-5: £44.99
eBook: 978-1-003-14529-5
* For full contents and more information, visit: www.routledge.com/9780367702571
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Routledge Handbook on the Green New Deal

The Political Economy of Covid-19

Edited by Kyla Tienhaara, Queens University, Canada. and
Joanna Robinson, York University, Canada.
Series: Routledge International Handbooks
Over the past year, the "Green New Deal" has moved from
relative obscurity to front and centre of policy discussions and
public debates about how to respond to the climate crisis. It has
been credited with radically changing the nature of the
conversation on climate change and with re-energizing the
environmental movement at a critical time. The main element
that all Green New Deal proposals share is that they are
government-led but while they share a Keynesian interventionist
economic model, they differ in other respects. This Handbook
analyses the fundamentals underlying all of the Green New Deals as well as exploring the
differences in emphasis and national or regional variations.
Routledge
Market: Economics / Environment / Policy Studies
August 2022: 6.85 x 9.69: 520pp
Hb: 978-0-367-62804-8: £190.00
eBook: 978-1-003-11088-0
* For full contents and more information, visit: www.routledge.com/9780367628048
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Covid-19, Inequality and Government Responses
Edited by Jonathan Michie, Oxford University, UK and Maura
Sheehan
This comprehensive book brings together research published
during 2021 analysing the impact of the Covid-19 pandemic on
the economy – on output and employment, on inequality, and
on public policy responses. Some chapters in this edited volume
report on specific countries, while some take a comparative look
between countries, and others analyse the impact upon the
global economy.
The chapters in this book were originally published as special
issues in the journal International Review of Applied Economics.
Routledge
Market: Economics
August 2022: 6.85 x 9.69: 356pp
Hb: 978-1-032-30957-6: £120.00
eBook: 978-1-003-30744-0
* For full contents and more information, visit: www.routledge.com/9781032309576
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Social Cohesion and Welfare States

2nd Edition

From Fragmentation to Social Peace

The Routledge Handbook of the Belt and Road

Edited by Christopher Lloyd, University of New England,
Australia and Matti Hannikainen, University of Tampere,
Finland
Series: Perspectives in Economic and Social History
Aiming to go beyond reiterating the stereotypical narrative of
the rise of welfare states, this interdisciplinary book examines
the long-run historical processes of the development of the
welfare state. It focuses on the complex political, social, economic
and institutional transformations which give rise to these
peaceful and cohesive societies. This thought-provoking
collection of essays is well suited for advanced students and
researchers in social history, economic history, political economy
and social policy.
Routledge
Market: Economics
June 2022: 6.14 x 9.21: 230pp
Hb: 978-1-138-58754-0: £120.00
eBook: 978-0-429-50387-0
* For full contents and more information, visit: www.routledge.com/9781138587540

The second edition of Routledge Handbook of the Belt and Road
encompasses the many recent developments across the Belt
and Road Initiative (BRI) from 2019 to 2021, while retaining the
comprehensive introduction to BRI from the first edition. Already
serving as the essential “encyclopedia” of the BRI, this second
edition will be a must-read for members of global think tanks,
policy makers and observers involved in BRI ¡¡construction, and
researchers interested in international relations, Chinese
economics, politics and international policy.

Routledge
Market: Economics
July 2022: 6.85 x 9.69: 734pp
Hb: 978-1-032-26038-9: £200.00
eBook: 978-1-003-28620-2
Prev. Ed Hb: 978-0-367-19526-7
* For full contents and more information, visit: www.routledge.com/9781032260389
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The Routledge Handbook of the Gig Economy

Startups and Crisis Management
Dafna Kariv
Drawing on a mixture of theory, cases and interviews, Startups
and Crisis Management provides a valuable overview of how
new ventures fared in the wake of covid-19. It then considers
the wider lessons for startups operating in times of crisis and
adjusting to the ‘new normal’. The macroeconomic shocks of
rising unemployment, lockdowns and remote working have
impacted the entrepreneurial ecosystem and raised questions
about how startups can survive, adjust and thrive once more.
This book analyses the reciprocal relationship between startups
and their ecosystems, using theoretical lenses such as push and
pull factors, necessity entrepreneurship, networking and
embeddedness.
Routledge
Market: Business and Management
October 2022: 6.14 x 9.21: 240pp
Hb: 978-1-032-00358-0: £120.00
Pb: 978-1-032-00104-3: £32.99
eBook: 978-1-003-17380-9
* For full contents and more information, visit: www.routledge.com/9781032003580
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Edited by Cai Fang, Chinese Academy of Social Sciences,
China, Peter Nolan and Wang Linggui
Series: Routledge International Handbooks

e-Inspection

Edited by Immanuel Ness
Series: Routledge International Handbooks
This handbook presents comprehensive theoretical, empirical
and historical accounts of the political economy of informal work
from the late twentieth century to the present. It highlights the
political, social, cultural and developmental impact of the
deterioration of employment in the global North and global
South, and the extreme threat posed to the planet by the growth
of contingent work, poverty and enduring and increasing
inequalities produced and reproduced by the reformation of
capitalism in the contemporary age of neoliberal capitalism.
Routledge
Market: Economics
October 2022: 6.85 x 9.69: 560pp
Hb: 978-0-367-75290-3: £190.00
eBook: 978-1-003-16187-5
* For full contents and more information, visit: www.routledge.com/9780367752903
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Toward a More Strategic View of Strategic Planning
Research

Worker Mobility and Urban Policy in Latin America

Edited by John M. Bryson, Humphrey School of Public Affairs, University of Minnesota,
Minneapolis, USA, Lauren Hamilton Edwards and David M. Van Slyke

David López-García
Series: Routledge Advances in Regional Economics, Science and Policy

This book summarizes the current state of research on strategic planning and offers an
agenda for future research. It comes with a new introduction that argues that strategizing
by public, non-profit and business organizations should be a major focus of research.
The chapters in this book were originally published as a special issue of the journal, Public
Management Review.

This book argues that urban outcomes are better understood as the result of the interactions
between policies from distinct policy domains rather than from any single policy silo. In
doing so, the Policy Interactions Framework is developed and applied to the study of the
mobility experience of workers in Greater Mexico City.

Routledge
Market: Business and Economics/Politics
August 2022: 6.85 x 9.69: 146pp
Hb: 978-1-032-28136-0: £120.00
eBook: 978-1-003-29549-5
* For full contents and more information, visit: www.routledge.com/9781032281360

Policy Interactions and Urban Outcomes in Mexico City

Routledge
Market: Regional Studies
October 2022: 6.14 x 9.21: 168pp
Hb: 978-1-032-19970-2: £120.00
eBook: 978-1-003-26169-8
* For full contents and more information, visit: www.routledge.com/9781032199702
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Urban Change in Central Europe
The Case of Kraków
Edited by Jacek Purchla
Series: Routledge Advances in Regional Economics, Science and Policy
The changes that Central European cities have undergone since 1989 deserve a complex,
interdisciplinary analysis that offers deep insight into the specific nature of the
transformation taking place in the region. This book presents a multidimensional and
cross-disciplinary case study of Kraków, focusing on the changes taking place in Central
Europe over the last three decades.It will be valuable reading for academics, researchers
and postgraduate and PhD students of economic geography, urban studies, public
management, political studies, sociology, culture and heritage management, and modern
history, as well as those with an interest in Central European and transformation issues.
Routledge
Market: Regional Studies
October 2022: 6.14 x 9.21: 264pp
Hb: 978-1-032-18079-3: £120.00
eBook: 978-1-003-25275-7
* For full contents and more information, visit: www.routledge.com/9781032180793
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Well-being and Growth in Advanced Economies
The Need to Prioritise Human Development
Maurizio Pugno, University of Cassino and Southern Lazio,
Italy
Series: Routledge Focus on Economics and Finance
Economic growth is generally regarded by governments and
most ordinary people as a panacea for all problems. But is further
growth in advanced economies able to increase well-being once
people’s basic subsistence needs are met? Some advanced
market economies have exhibited a decline in well-being despite
seeing economic growth during the same period. This book
provides an explanation: economic growth, as driven by market
forces, induces people, through both the demand- and
supply-side channels, to pursue command over more material
resources, and this weakens the self-generation of capabilities,
putting well-being at risk of deterioration.
Routledge
Market: Economics
July 2022: 5.5 x 8.5: 152pp
Hb: 978-1-032-14905-9: £44.99
eBook: 978-1-003-24167-6
* For full contents and more information, visit: www.routledge.com/9781032149059
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Human Capital and Gender Inequality in
Middle-Income Countries

The Economics of Gender in China
Women, Work and the Glass Ceiling
Sisi Sung
Series: Routledge Studies in Gender and Economics

Schooling, Learning and Socioemotional Skills in the Labour Market
Elizabeth M. King and Dileni Gunewardena
Series: Routledge Studies in Development Economics

China’s rapid socio-economic development has achieved
remarkable equalizing conditions between men and women in
the aspects of health, education and labor force participation,
but the glass ceiling phenomenon has become more prominent.
The book develops a cross-disciplinary paradigm, with
economics at its core, to better understand gender in China and
women in management in the Chinese business context. The
book offers multi-disciplinary evidence on the economics of
gender in China that is highly relevant for gender studies in
general, and across a number of subject areas, and it can be
used in any setting as an introductory reference.

Using comparable survey data on these schooling, skills, and
labour market outcomes from 13 developing and emerging
economies worldwide, this book revisits human capital and
gender inequality models. It presents new estimates of the
returns to different levels of schooling as well as the cognitive
and socioemotional skills for women and men. This book will
be of interest to scholars of human capital, gender inequality in
the labour market and development economics, as well as,
gender and development policy makers.
Routledge
Market: Economics
September 2022: 6.14 x 9.21: 288pp
Hb: 978-0-367-77492-9: £120.00
eBook: 978-1-003-17165-2
* For full contents and more information, visit: www.routledge.com/9780367774929

Routledge
Market: Economics
August 2022: 6.14 x 9.21: 256pp
Hb: 978-1-032-30994-1: £120.00
eBook: 978-1-003-30756-3
* For full contents and more information, visit: www.routledge.com/9781032309941
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Robots and AI

The Economics of Women and Work in the Global
Economy

A New Economic Era
Edited by Lili Yan Ing, Economic Research Institute for
ASEAN and East Asia (ERIA), Indonesia and Gene M.
Grossman, Princeton University, USA
Series: Routledge-ERIA Studies in Development Economics
Robots and Artificial Intelligence (AI) are powerful forces that
will likely have large impacts on the size, direction and
composition of international trade flows.
The book explains new approaches on how robots and artificial
intelligence affect the world economy by presenting detailed
theoretical framework and country-specific as well as
firm-product level-specific exercises.
This book will be a useful reference for those researching on
robots, automation, AI and their economic impacts on trade, industry, and employment.
Routledge
Market: Economics
June 2022: 6.14 x 9.21: 370pp
Hb: 978-1-032-23066-5: £120.00
eBook: 978-1-003-27553-4
* For full contents and more information, visit: www.routledge.com/9781032230665

Edited by Reyna Elizabeth Rodríguez Pérez and David
Castro Lugo
Series: Routledge Studies in Gender and Economics
This book offers an analysis of the key issues facing women in
the labor market in the 21st century. It identifies the factors that
inhibit women's participation in the labor market, studies
occupational segregation by gender and analyzes labor
transitions, questioning whether the experience for men and
women differs. It also explores the effect of entrepreneurship
support programs on women's economic and social positions,
as well as the public policy implications of women's entry into
the labor market.
Routledge
Market: Economics
July 2022: 6.14 x 9.21: 316pp
Hb: 978-1-032-05603-6: £120.00
eBook: 978-1-003-19831-4
* For full contents and more information, visit: www.routledge.com/9781032056036
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The Digital Economy and the European Labour
Market

The Political Economy of Patriarchy in the Global
South

Edited by Maria Urbaniec
Series: Routledge Studies in Labour Economics

Ece Kocabıçak
Series: Routledge Studies in Gender and Economics

The book presents a theoretical, conceptual and empirical
analysis of employment relations in the digital economy, which
are manifested, among others, in flexible or non-standard forms
of employment, contract work and a radical shift from
position-based to skill-based work. The approach taken in the
book provides researchers and students of economics, business
and other social sciences with an overview of interdisciplinary
theoretical and conceptual perspectives and frameworks on
labour market and employment relations. In particular, it presents
a comprehensive range of research on flexible forms of
employment in the digital economy.

This book suggests that the shortcomings of social theory
prevent feminist strategies from initiating transformative changes
and achieving permanent gains. It investigates the impact of
theoretical shortcomings upon feminist strategies by engaging
with two clusters of work: ungendered accounts of capitalist
development and theories on gendered oppression and
inequality. Decentring feminist theorising grounded in histories
and developments of the global North, the book provides an
original theory of the patriarchal system by analysing changes
within its forms and degrees as well as investigating the
relationship between the gender, class and race-ethnicity based

Routledge
Market: Economics
July 2022: 6.14 x 9.21: 302pp
Hb: 978-1-032-18458-6: £120.00
eBook: 978-1-003-25463-8
* For full contents and more information, visit: www.routledge.com/9781032184586
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inequalities.
Routledge
Market: Economics
July 2022: 6.14 x 9.21: 208pp
Hb: 978-0-367-51578-2: £120.00
eBook: 978-1-003-05451-1
* For full contents and more information, visit: www.routledge.com/9780367515782
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Agriculture and the Great Depression

The Future of Economic Development in the Gulf
Cooperation Council States

The Rural Crisis of the 1930s in Europe and Americas
Edited by Gérard Béaur, Centre de Recherches Historiques (CNRSEHESS), France and
Francesco Chiapparino, Università Politecnica delle Marche, Italy
Series: Perspectives in Economic and Social History
What role did the agricultural sector play in the economic crash of 1929? Taking evidence
from country cases across Europe and the Americas, this edited volume explores short-,
medium- and long-term perspectives on the primary sector. This illuminating book will be
of interest to advanced students and researchers in economic history, agricultural history,
globalization, and economic development.
Routledge
Market: Economics
August 2022: 6.14 x 9.21: 312pp
Hb: 978-0-367-61550-5: £120.00
eBook: 978-1-003-10546-6
* For full contents and more information, visit: www.routledge.com/9780367615505

Evidence-Based Policy Analysis
Weshah Razzak
Series: Routledge Studies in the Modern World Economy
This book is a research–based, structural macroeconomic
analysis, providing evidence-based and future-facing, policy
recommendations for Gulf Cooperation Council (GCC)
governments. It assesses what the future of the GCC economies
will look like if climate change and the COVID-19 pandemic
continue to adversely affect oil supply and demand, and the
price of oil, given their current policies and institutions. As well
as scholars and researchers of economics and finance, the book
will engage policymakers in central banks, treasury departments,
planning councils, research institutes and think tanks.
Routledge
Market: Economics
July 2022: 6.14 x 9.21: 180pp
Hb: 978-1-032-26433-2: £120.00
eBook: 978-1-003-28828-2
* For full contents and more information, visit: www.routledge.com/9781032264332
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Digital Finance and the Future of the Global
Financial System

The Role of Crises in Shaping Financial Systems

Disruption and Innovation in Financial Services
Edited by Lech Gąsiorkiewicz and Jan Monkiewicz
Series: Routledge International Studies in Money and Banking
This book offers an in-depth analysis of the most salient features
of contemporary financial systems and clarifies the major
strategic issues facing the development of digital finance. It
provides insight into how the digital finance system actually
works in a socioeconomic context. It presents three key
messages: that digital transformation will change the financial
system entirely, that the State has a particularly important role
to play in the whole process, and that consumers will be offered
more opportunities and freedom but simultaneously will be
exposed to more risk and challenges.
Routledge
Market: Economics
August 2022: 6.14 x 9.21: 256pp
Hb: 978-1-032-20548-9: £120.00
eBook: 978-1-003-26410-1
* For full contents and more information, visit: www.routledge.com/9781032205489

From the Global Financial Crisis to COVID-19
Małgorzata Iwanicz-Drozdowska, Elżbieta
Malinowska-Misiąg, Piotr Mielus, Paweł Smaga and Bartosz
Witkowski
Series: Banking, Money and International Finance
The Role of Crises in Shaping Financial Systems underscores the
role of crises as turning points for the financial sector and its
interactions with the real economy. It sheds new light on the
financial industry through the lens of three recent crises.
The authors outline their predictions for the future of financial
systems, focusing on the structural changes and legacy of the
COVID-19 crisis and global financial interlinkages.
The book adopts both theoretical and practical approaches to
explore the key issues and as such, will appeal to academics and students of financial
economics and international finance, as well as policymakers and financial regulators.
Routledge
Market: Economics
October 2022: 6.14 x 9.21: 216pp
Hb: 978-1-032-12641-8: £120.00
eBook: 978-1-003-22553-9
* For full contents and more information, visit: www.routledge.com/9781032126418
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Responsible Finance and Digitalization

The Solow Model of Economic Growth

Implications and Developments

Application to Contemporary Macroeconomic Issues

Edited by Panu Kalmi, Tommi Auvinen and Marko
Järvenpää
Series: Routledge International Studies in Money and Banking
This book examines how the financial sector is evolving, and
how the existing actors are adapting to the institutional change,
and to the challenges from new actors and competitors. It also
addresses the issue of how financial organizations are providing
fixes to the challenges at the systemic level and how a healthier,
more diverse and socially responsible financial sector is beneficial
to the operations of the market economy as a whole. It equips
both students (at MBA and other levels) and practitioners with
analytical tools to reflect on this change and to take appropriate
action to ensure that their organization can successfully navigate
it and create value.
Routledge
Market: Finance
September 2022: 6.14 x 9.21: 320pp
Hb: 978-0-367-70061-4: £120.00
eBook: 978-1-003-14442-7
* For full contents and more information, visit: www.routledge.com/9780367700614

Paweł Dykas, Tomasz Tokarski and Rafał Wisła
Series: Routledge Studies in Economic Theory, Method and Philosophy
The book identifies six spheres of interest in modern macroeconomic theory: the impact
of fiscal and monetary policy on growth; the effect of different returns to scale on
production; the influence of mobility of factors of production among different countries
on their development; the effect of population dynamics on growth; the periodicity of
investment rates and their influence on growth; and the effect of exogenous shocks in the
form of an epidemic. For each of these issues, the authors construct and analyze an
appropriate growth model that focuses on the description of the specific macroeconomic
problem.
Routledge
Market: Economics
October 2022: 6.14 x 9.21: 192pp
Hb: 978-1-032-34775-2: £120.00
eBook: 978-1-003-32379-2
* For full contents and more information, visit: www.routledge.com/9781032347752
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3rd Edition

Applied Welfare Economics

Cost-Benefit Analysis

Cost-Benefit Analysis of Projects and Policies

Financial and Economic Appraisal Using Spreadsheets

Massimo Florio, University of Milan, Italy and Chiara Pancotti
Series: Routledge Advanced Texts in Economics and Finance

Harry F. Campbell, University of Queensland, Australia and
Richard P.C. Brown, University of Queensland, Australia

This book presents a consistent framework for applied welfare
economics and is grounded in a comprehensive theory of
cost-benefit analysis, specifically focused on offering a practical
approach to policy and project evaluation. The new edition
presents updated data, more international examples, and more
coverage of topics such as very long run discounting effects and
climate change as an intergenerational effect. It also includes
more practical examples and end-of-chapter questions to aid
student’s learning. Applied Welfare Economics is a valuable
textbook for upper-level courses on welfare economics,
cost-benefit analysis, public policy analysis and related areas.

Now in its third edition, Cost-Benefit Analysis has been updated,
offering readers the perfect introduction to project, programme
and policy appraisal using basic tools of financial and economic
analysis. This updated edition is an ideal text for a course on
cost-benefit analysis where the emphasis is on practical
application of principles and equipping students to conduct
appraisals. It is also a useful handbook for professionals looking
for a logical framework in which to undertake their cost-benefit
analysis work.

Routledge
Market: Economics / Public Policy
August 2022: 6.85 x 9.69: 336pp
Hb: 978-1-032-04300-5: £120.00
Pb: 978-1-032-02218-5: £49.99
eBook: 978-1-003-19137-7
* For full contents and more information, visit: www.routledge.com/9781032043005

Routledge
Market: Economics / Finance
October 2022: 6.85 x 9.69: 458pp
Hb: 978-1-032-32077-9: £120.00
Pb: 978-1-032-32075-5: £54.99
eBook: 978-1-003-31275-8
* For full contents and more information, visit: www.routledge.com/9781032320779
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Behavioural Economics and Regulation

Economic Well-being and Household Debt

The Design Process of Regulatory Nudges
Maria C. de Campos
Series: Routledge Advances in Behavioural Economics and Finance
In recent years, the idea of ‘nudges’ has entered policy discourse and practice to address
various problems ranging from energy usage to retirement savings. However, how nudges
can be incorporated into regulatory practice, and whether the experimental methodologies
used to design nudges are still appropriate is still an unexplored issue. As this book shows,
the translation of ideas into the world of regulation is not so simple and straightforward.
This book is crucial for researchers and policy-makers interested in the incorporation of
nudging into regulation and anyone interested in the implications of behavioural economics
for regulatory design.
Routledge
Market: Economics / Public Policy
September 2022: 6.14 x 9.21: 240pp
Hb: 978-1-032-07721-5: £120.00
eBook: 978-1-003-20848-8
* For full contents and more information, visit: www.routledge.com/9781032077215

Agnieszka Wałęga, Grzegorz Wałęga and Ryszard Kowalski
Series: Routledge Studies in the European Economy
This book provides insight into the concepts, measures and
determinants of household indebtedness, over-indebtedness,
and well-being by integrating theoretical perspectives, adopting
recent analytical methods, using a sample of Polish households.
The authors offer an approach that accounts for material and
financial dimensions of economic well-being, and two ways of
assessing them: objective and subjective. The book holds appeal
for researchers, scholars and students of economics, finance,
consumer economics and economic psychology and offers
practical guidance for policymakers and advisors who deal with
consumer affairs.
Routledge
Market: Economics
August 2022: 6.14 x 9.21: 224pp
Hb: 978-1-032-18470-8: £120.00
eBook: 978-1-003-25470-6
* For full contents and more information, visit: www.routledge.com/9781032184708
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Corporations, Accounting, Securities Laws, and the
Extinction of Capitalism

Public Goods and the Fourth Industrial Revolution
Inclusive Models of Finance, Distribution and Production

Wm. Dennis Huber
Series: Routledge Frontiers of Political Economy

Edited by Maria Płonka
Series: Routledge Studies in Public Economics and Finance

This book examines the factors that converged to contribute to
and hasten the extinction of capitalists, and thus of capitalism
as an economic system, in an ironic case of the law of
unintended consequences. The very things that were intended
to promote, protect, and sustain capitalism are the things that
caused its death. It exposes the fallacy that capitalism as an
economic system not only continues to exist but is expanding
globally. The author argues that capitalism is extinct and the
social system constructed on capitalism as an economic system
cannot be sustained.

This book redefines the current paradigm of public goods in the
era of the fourth industrial revolution. It proposes a model of
production and distribution of public goods that acknowledges
the participation of entities from the public, private, and
nonprofit sectors. The authors argue that these entities would
participate in the production, financing, distribution, and
consumption of such goods. From a theoretical point of view,
such an inclusive approach involving the expansion of the
classical state - market dichotomy with new entities, including
citizens themselves, leads to a new conceptualization and
approach towards public goods.

Routledge
Market: Economics
July 2022: 6.14 x 9.21: 198pp
Hb: 978-1-032-14761-1: £120.00
eBook: 978-1-003-24096-9
* For full contents and more information, visit: www.routledge.com/9781032147611
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eBook: 978-1-003-27468-1
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State and Local Public Finance
Ronald C. Fisher, Michigan State University, USA
State and Local Public Finance provides a comprehensive and
sophisticated analysis of state and local government public
finance practices and issues, using the basic tools of economics.
This fifth edition maintains its focus on key local services such
as education, healthcare and transportation, and brings in new
coverage of land use and housing, applications from behavioural
economics, and more international comparisons. This stalwart
text will continue to be invaluable reading for those who study
public finance, local government finance, urban economics,
public policy and public administration.
Routledge
Market: Economics / Public Administration
November 2022: 7 x 10: 742pp
Hb: 978-0-367-46724-1: £120.00
Pb: 978-0-367-46723-4: £32.99
eBook: 978-1-003-03064-5
Prev. Ed Hb: 978-0-765-64427-5
* For full contents and more information, visit: www.routledge.com/9780367467241
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The Economics of Gender and Sport
A Quantitative Analysis of Women's Cricket
Vani Kant Borooah
Series: Routledge Studies in Gender and Economics
While women’s cricket, and women’s sport in general, has gained
enormously in popularity in terms of both spectators and TV
audiences, comparatively little is known about it and its
participants, and there are few, if any, quantitative assessments
of the game. This book fills that gap. The work analyses the
different forms of cricket and is based on the latest sets of
available data. It seeks to answer questions such as how well
female cricketers play, how well they are paid, who the superstars
are, and how competitive women’s cricket is. The volume will
find an audience among advanced students and researchers in
sports economics, sports-related and gender studies.
Routledge
Market: Economics
August 2022: 6.14 x 9.21: 184pp
Hb: 978-1-032-10958-9: £120.00
eBook: 978-1-003-21790-9
* For full contents and more information, visit: www.routledge.com/9781032109589
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