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ACCOUNTING & FINANCE
Dummy text to keep placeholder

3rd Edition

Accounting Ethics Education

Sustainability Accounting and Accountability
Matias Laine, Helen Tregidga and Jeffrey Unerman, Royal
Holloway, University of London, UK

Making Ethics Real
Edited by Alberto J. Costa and Margarida M. Pinheiro
Series: Routledge Studies in Accounting
Accounting education ought to prepare future professionals to
enter a principle-based, rules-oriented field of activity wherein
technical knowledge of accounting standards (principles, rules
and decision-procedures) and ethical awareness (capacity to
discern moral issues and resolve ethical dilemmas) are crucial.
Examining multiple perspectives, the book improves the
scholarly debate by providing cutting edge and insightful
research, vital for all those interested and immersed in these
matters. It will be of great value to academics, students,
researchers, and professionals in the fields of accounting,
accounting education and ethics.

This bookwalks the reader through a spectrum of themes, which
are essential for all accountants and organisations. It helps the
reader to understand why our traditional accounting techniques
and systems are not sufficient for navigating the contemporary
sustainability challenges our societies are facing. Each chapter
is supplemented with practical examples and academic reading
lists to allow in-depth engagement with the key questions. This
key book will be an essential resource for undergraduate and
postgraduate instructors and students, as an entry point to
sustainability accounting and accountability, as well as being a
vital book for researchers.

Routledge
Market: Business & Management
June 2021: 6 x 9: 222pp
Hb: 978-0-367-85797-4: £120.00
eBook: 978-1-003-01750-9
* For full contents and more information, visit: www.routledge.com/9780367857974

Routledge
Market: Accounting
July 2021: 6.85 x 9.69: 326pp
Hb: 978-1-032-02880-4: £170.00
Pb: 978-1-032-02310-6: £49.99
eBook: 978-1-003-18561-1
Prev. Ed Pb: 978-0-415-69558-9
* For full contents and more information, visit: www.routledge.com/9781032023106
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Financial Literacy and Responsible Finance in the
FinTech Era

The Financialized Economy
Theoretical Views and Empirical Cases
Alexander Styhre
Series: Routledge International Studies in Money and Banking

Capabilities and Challenges
Edited by John O.S. Wilson, University of St Andrews, UK,
Georgios A. Panos and Chris Adcock, University of Sheffield,
UK
In an era of mounting student debt, increased (digital) financial
inclusion, and threats arising from instances of (online) financial
fraud, financial education and enlightened financial advising
appropriate policy interventions that enhance financial and
overall well-being. This book emgages in this important
academic and policy agenda by presenting a set of seven
chapters emanating from four parallel streams of literature
related to financial literacy and responsible finance.
The chapters in this book were originally published as a special
issue of European Journal of Finance.
Routledge
Market: Finance
July 2021: 8.25 x 11: 160pp
Hb: 978-0-367-76977-2: £120.00
eBook: 978-1-003-16919-2
* For full contents and more information, visit: www.routledge.com/9780367769772

The book provides a theoretically condensed, empirically
grounded account of the contemporary finance-led economy.
It summarizes relevant literature and points at two empirical
cases, the construction industry and life science venturing, to
better illustrate how the expansion of the finance industry has
contributed to the capital formation process, and how the
sovereign state has actively assisted. It offers a credible, accessible
overview of the economic conditions that will arguably shape
economic affairs for a foreseeable future. The book will find an
audience amongst a variety of readers, including graduate
students, management scholars, policy-makers, and
management consultants.
Routledge
Market: Economics and Finance
April 2021: 6.14 x 9.21: 202pp
Hb: 978-0-367-90272-8: £120.00
eBook: 978-1-003-02350-0
* For full contents and more information, visit: www.routledge.com/9780367902728
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Frauds and Financial Crimes
Trends, Strategic Responses, and Implementation Issues in England
and Wales
Edited by Alan Doig and Michael Levi
Frauds and Financial Crimes: Trends, Strategic Responses and
Implementation Issues in England and Wales contributes insights
about the continuing interplay of strategic responses, priorities
and implementation in an era of budget reductions, competing
local and national agendas and a continuing absence of
joined-up oversight and ownership.
The chapters in this book were originally published in the Public
Money and Management.

Routledge
Market: Business and Economics
September 2021: 8.27 x 11.69: 106pp
Hb: 978-1-032-01532-3: £120.00
eBook: 978-1-003-17898-9
* For full contents and more information, visit: www.routledge.com/9781032015323

Browse and order online:
www.routledge.com
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5th Edition

Airline Finance

Fundamentals of Airline Marketing

Peter S. Morrell
Revised and updated in its fifth edition, this internationally
renowned and respected book provides the essentials to
understanding all areas of airline finance. Designed to address
each of the distinct areas of financial management in an air
transport industry context, it also shows how these fit together,
while each chapter and topic, for example aircraft leasing,
provides a detailed resource which can also be consulted
separately. The book is written for employees of airlines, airports
and their suppliers, and investment bank and other analysts. It
is also popular for use by universities and in-house courses on
air transport management, both within academia and industry.
Routledge
Market: Air Transport / Aviation Business
June 2021: 6.14 x 9.21: 346pp
Hb: 978-0-367-48141-4: £120.00
Pb: 978-0-367-48138-4: £44.99
eBook: 978-1-003-03819-1
* For full contents and more information, visit: www.routledge.com/9780367481414

Scott Ambrose, Embry-Riddle Aeronautical University,
Daytona Beach, USA and Blaise Waguespack, Embry-Riddle
Aeronautical University, Daytona Beach, USA
Series: Aviation Fundamentals
Airline Marketing is written primarily for undergraduate college
students enrolled in aviation business administration programs
and related courses. This textbook will also serve as an accessible
primer on airline marketing for industry professionals and for
frontline airline employees seeking to learn more about
marketing.
Routledge
Market: Transport
May 2021: 7.44 x 9.69: 234pp
Hb: 978-0-367-17802-4: £120.00
Pb: 978-0-367-17803-1: £39.99
eBook: 978-0-429-05773-1
* For full contents and more information, visit: www.routledge.com/9780367178031
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Airlines in a Post-Pandemic World
Preparing for Constant Turbulence Ahead
Nawal K. Taneja, Faculty Emeritus, Aviation, Ohio State
University
The COVID-19 pandemic represents an extraordinary inflection
point that caught airlines worldwide unprepared, causing CEOs
to recalibrate their business models. Airlines in a Post-Pandemic
World explains why this unprecedented pandemic is different
from the past disruptions experienced by the airline industry
during the past 50 years, and what airlines and related businesses
now can do to adapt to the dramatically changed
marketplace.This book is recommended reading for all
senior-level practitioners of airlines and related businesses, as
well as aviation policy makers worldwide.
Routledge
Market: Air Transport / Aviation / Airlines
June 2021: 6.14 x 9.21: 362pp
Hb: 978-0-367-71582-3: £44.99
eBook: 978-1-003-15270-5
* For full contents and more information, visit: www.routledge.com/9780367715823
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Drone Law and Policy
Global Development, Risks, Regulation and Insurance
Edited by Anthony A. Tarr, Robyn Ashton Consulting,
Australia, Julie-Anne Tarr, Queensland University of
Technology, Australia, Maurice Thompson and Jeffrey Ellis
Drone Law and Policy describes the done industry and its
evolution, describing the benefits and risks of its exponential
growth. It outlines the current and proposed regulatory
framework in Australia, the United States of America, the United
Kingdom and Europe, taking into consideration the current and
evolving technological and insurance landscape.
Routledge
Market: Air Transport / Drones / Aviation Regulation
August 2021: 6.85 x 9.69: 470pp
Hb: 978-0-367-46302-1: £120.00
Pb: 978-1-032-05027-0: £41.99
eBook: 978-1-003-02803-1
* For full contents and more information, visit: www.routledge.com/9781032050270

Complimentary Exam Copy

e-Inspection

New in Paperback

Companion Website
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BRAND MANAGEMENT
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Better Customer Service

Building Corporate Identity, Image and Reputation
in the Digital Era

Simple Rules You Can Apply Today
Edward C. Brewer and Terence L. Holmes

Edited by T C Melewar, Middlesex University London,
Business School, UK, Charles Dennis, Middlesex Business
School, UK and Pantea Foroudi, Middlesex University
London, UK
Series: Routledge Studies in Marketing

This readable and concise research-based book discusses seven
simple rules that will help businesses and individuals improve
their customer satisfaction and workplace environments – and
make the world a little better and more pleasant. The primary
audience of this work includes any business that desires to
improve customer service. However; anyone who works with
people will appreciate the conversational tone and specific
illustrative examples in this clear and immediately actionable
book.

Routledge
Market: Business / Customer service
June 2021: 6 x 9: 96pp
Hb: 978-0-367-75737-3: £120.00
Pb: 978-0-367-75733-5: £29.99
eBook: 978-1-003-16376-3
* For full contents and more information, visit: www.routledge.com/9780367757335

Brands - corporate, products, service- today are collectively
defined by their customers, , deriving from personal experiences
and word-of-mouth. This book acts as a forum for examining
current and future trends in corporate branding, identity, image
and reputation. The book provides scholars, researchers and
postgraduate students in business and marketing with a
comprehensive treatment of the nature of relationships between
companies, brands, and stakeholders in different areas and
regions of the world.
Routledge
Market: Business / Marketing / Branding
July 2021: 6.14 x 9.21: 600pp
Hb: 978-0-367-53123-2: £120.00
eBook: 978-1-003-08057-2
* For full contents and more information, visit: www.routledge.com/9780367531232
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Brand Management in a Co-Creation Perspective

Corporate Brand Design

Communication as Constitutive of Brands

Developing and Managing Brand Identity

Heidi Hansen
Series: Routledge Studies in Marketing
This book articulates a new theoretical approach to branding,
labelled the Communication as Constitutive of Brands (CCB)
approach. This approach combines understandings from the
CCO (Communication as Constitutive of Organization)
perspective with the branding literature.

Routledge
Market: Business / Marketing / Branding
July 2021: 6.14 x 9.21: 208pp
Hb: 978-0-367-50489-2: £120.00
eBook: 978-1-003-05010-0
* For full contents and more information, visit: www.routledge.com/9780367504892

Mohammad Mahdi Foroudi and Pantea Foroudi, Middlesex
University London, UK
This book offers a unique and comprehensive exploration of the
relationship between companies, their brand design and their
stakeholders. International case studies from a range of industries
demonstrate how the theory translates to practice, alongside
case questions to cement learning and definitions of the key
constructs. Readers will gain a thorough understanding of the
corporate brand design process and how it influences customer
identification and loyalty to the brand. This book is a useful
resource for advanced undergraduate and postgraduate
students of strategic brand management, corporate brand
design and visual identity, and marketing communications.
Routledge
Market: Business & Management/Marketing
September 2021: 6.85 x 9.69: 288pp
Hb: 978-0-367-51499-0: £130.00
Pb: 978-0-367-51502-7: £36.99
eBook: 978-1-003-05415-3
* For full contents and more information, visit: www.routledge.com/9780367515027
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Brand Metrics

International Luxury Brand Strategy

Measuring Brand Efficacy along the Customer Journey
Jacek Kall
This book gathers and explains the key brand analysis tools that
measure brand effectiveness and awareness along the customer
journey. It not only shows the formula for a metric and explains
how it should be interpreted, but also considers what each
metric really measures, how it impacts the brand’s equity and
how is it related to other metrics. As such it should be perfect
recommended reading for advanced undergraduate and
postgraduate students of Strategic Brand Management,
Marketing Planning and Strategy, Marketing and Branding
Metrics.
Routledge
Market: Business & Management/Routledge
September 2021: 6.14 x 9.21: 168pp
Hb: 978-0-367-76503-3: £130.00
Pb: 978-0-367-76504-0: £36.99
eBook: 978-1-003-16723-5
* For full contents and more information, visit: www.routledge.com/9780367765040

Edited by Pierre Xiao Lu, Fudan University, China
This book looks at luxury brand management and strategy from
theory to practice and presents new theoretical models and
solutions for how to create and develop a worldwide luxury
brand in the twenty-first century.
From the international brand management perspective this
book is a useful reference for anyone who wants to learn more
about luxury brand management and to better understand how
the international market has evolved and how products may
change the rules of the game.

Routledge
Market: Business
November 2021: 6.14 x 9.21: 216pp
Hb: 978-1-138-61483-3: £120.00
Pb: 978-1-138-61484-0: £34.99
eBook: 978-0-429-46388-4
* For full contents and more information, visit: www.routledge.com/9781138614840

Browse and order online:
www.routledge.com

BRAND MANAGEMENT
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Nation Branding in Europe
Edited by João Freire
Series: Routledge Focus on Nation Branding
This book provides an explanation of nation branding theory
and practice within the European context, exploring how
countries build and manage their reputations globally. Nation
Branding in Europe is valuable supplementary reading for
advanced undergraduate, postgraduate and doctoral students
interested in nation branding and will appeal to students from
marketing, communications, and international relations
disciplines. Outside of academia, the book will be of interest to
those working in the areas of public diplomacy and strategic
communications, as well as public relations and branding
practitioners involved in designing nation branding campaigns.
Routledge
Market: Business & Management/Marketing
July 2021: 5.5 x 8.5: 128pp
Hb: 978-0-367-54013-5: £44.99
eBook: 978-1-003-08405-1
* For full contents and more information, visit: www.routledge.com/9780367540135

Complimentary Exam Copy

e-Inspection

New in Paperback

Companion Website

6

BUSINESS MANAGEMENT
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5-Star Career

Becoming a Supply Chain Leader

Define and Build Yours Using the Science of Quality Management

Mastering and Executing the Fundamentals

Penelope Przekop

Edited by Sourya Datta, Sudip Das and Debasis Bagchi

Whether you recently joined the workforce or are well into your career and if you’re feeling
less than inspired and, as a result, you find yourself sitting zoned out in your office or
workspace wondering why you're there, 5-Star Career: Why You Still Don’t You Have One
and How to Get It, may be the book for you.

The book explains how to emerge and grow as a supply chain
leader and details supply chain and procurement processes and
operational activities in real-work scenarios across multiple
supply chain verticals.

Productivity Press
Market: Business and Management / Career Development
October 2021: 6 x 9: 216pp
Hb: 978-0-367-42808-2: £79.99
Pb: 978-0-367-42635-4: £21.99
eBook: 978-0-367-85526-0
* For full contents and more information, visit: www.routledge.com/9780367428082
Productivity Press
Market: Business and Management / Supply Chain
August 2021: 6.14 x 9.21: 496pp
Hb: 978-0-367-22081-5: £47.99
eBook: 978-0-429-27315-5
* For full contents and more information, visit: www.routledge.com/9780367220815
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A Search for Competitive Advantage

Blockchain for Business

Case Studies in Industrial History

A Practical Guide for the Next Frontier

Edited by John F. Wilson, Northumbria University, UK, Ian
Jones, Northumbria University and Steven Toms, University
of Leeds, UK
Series: Routledge Focus on Industrial History
This shortform book presents key peer-reviewed research
selected by expert series editors and contextualised by new
analysis from each author on how British industrial firms achieved
a competitive advantage. Of interest to business and economic
historians, this shortform book also provides analysis and
illustrative case-studies that will be valuable reading across the
social sciences.

Yannis Kalfoglou
This book sets out to explain blockchain for the non-technical
expert, to decipher the dense technicalities that dominate the
field, and present the opportunities for busy professionals using
practical applications and case studies. Presented in a clear and
structured way, and with documented, real-world cases, the
book is a practical reference guide that can be used across
different industries.

Routledge
Market: Business & Management
June 2021: 5.5 x 8.5: 102pp
Hb: 978-0-367-02415-4: £45.00
eBook: 978-0-429-39973-2
* For full contents and more information, visit: www.routledge.com/9780367024154

Routledge
Market: Business and Management
July 2021: 6.14 x 9.21: 202pp
Hb: 978-0-367-77323-6: £120.00
Pb: 978-0-367-77324-3: £29.99
eBook: 978-1-003-17081-5
* For full contents and more information, visit: www.routledge.com/9780367773243
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Applying Theories for Information Systems
Research

Buddhist and Taoist Systems Thinking
The Natural Path to Sustainable Transformation

Tiko Iyamu, Cape Peninsula University of Technology, Cape
Town, South Africa

Josep M. Coll
Series: Systems Thinking

This book sets out to provide postgraduate researchers with
guidance on selecting and applying socio-technical theories to
the study of information systems, including how they can be
combined to complement each other. Until now it has been
difficult to source advice on the application of these theories,
and there has been no single book that combines multiple
theories as this does.
Examining the impacts of technological developments and
seeking to understand how humans interact with computers
and systems is a dynamic field but can often confuse researchers
with the overwhelming number of social theories that are utilised

This book, for the first time, explores the benefits of applying
Buddhist and Taoist Systems Thinking to sustainable
management. Grounded in Taoist and Zen Buddhist
philosophies, it offers a modern scientific perspective
fundamentally based on the concepts of bio-logical adaptability
and lifefulness amidst complexity and constant change. The
book offers a vital toolkit for purpose-driven practitioners,
management researchers, students, social entrepreneurs, systems
evaluators and change-makers to reinvent, create and mindfully
manage sustainable and agile organizations that drive systemic
transformation.

to derive insights.
Routledge
Market: Business / Information Management
September 2021: 6.14 x 9.21: 248pp
Hb: 978-1-032-02600-8: £120.00
eBook: 978-1-003-18411-9
* For full contents and more information, visit: www.routledge.com/9781032026008

Routledge
Market: management / planning
July 2021: 6.14 x 9.21: 218pp
Hb: 978-1-032-00972-8: £120.00
Pb: 978-0-367-47896-4: £29.99
eBook: 978-1-003-03721-7
* For full contents and more information, visit: www.routledge.com/9780367478964

Browse and order online:
www.routledge.com
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Building Excellence in Higher Education

Business, Entrepreneurship and Innovation Toward
Poverty Reduction

Singapore’s Experience
Arnoud De Meyer and Jovina Ang

Edited by Steven Si, David Ahlstrom, Wei Jiang and John
Cullen, Washington State University, USA

Over the last thirty years Singapore has developed a system of
higher education that is the envy of many other countries or
regions. How has Singapore developed such a highly performing
system? Was it all planned? Was it mere luck? Written by Arnoud
de Meyer, widely regarded as one of the pre-eminent
management educators and leaders in higher education, the
book takes Singapore as an in-depth case study of how to build
a system of higher education.

Routledge
Market: Business and Management
August 2021: 6.14 x 9.21: 204pp
Hb: 978-0-367-53915-3: £120.00
Pb: 978-0-367-53916-0: £29.99
eBook: 978-1-003-08371-9
* For full contents and more information, visit: www.routledge.com/9780367539153
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This book provides new and valuable analyses of poverty and
business, entrepreneurship, and innovation in the current nations
and regions including developing and developed countries. As
business, entrepreneurship, and innovation can help to generate
greater business activity in settings of severe poverty, they will
help to solve poverty as individuals in severe poverty are able
to both generate greater incomes and accumulate greater assets
as they participate with those large firms in those activities.
The chapters in this book were originally published as a special
issue of the Entrepreneurship & Regional Development.
Routledge
Market: Business
July 2021: 6.85 x 9.69: 260pp
Hb: 978-1-032-00851-6: £120.00
eBook: 978-1-003-17610-7
* For full contents and more information, visit: www.routledge.com/9781032008516
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Business and Management Internships

Charity Management

Improving Employability through Experiential Learning

Leadership, Evolution, and Change

Kawana W. Johnson, North Carolina State University, USA.

Sarah Mitchell
Series: Charity and Non-Profit Studies

Business schools are increasing their focus on experiential
learning and are encouraging faculty to incorporate internships
into their existing curriculum. Linking theory, history and practice,
the book is ideal reading for students participating in an
internship for academic credit and as a guidebook for business
schools that wish to improve their academic internship
program. It explains the benefits that experiential learning brings
to the business student and the institution, and can be linked
to work-based learning or an experiential learning module to
deepen students’ knowledge of both the theory and the practical
aspects of an internship.
Routledge
Market: Business and Management
July 2021: 6.85 x 9.69: 114pp
Hb: 978-0-367-49331-8: £120.00
Pb: 978-0-367-49333-2: £34.99
eBook: 978-1-003-04577-9
* For full contents and more information, visit: www.routledge.com/9780367493318

Britain faces challenges that weren’t imaginable thirty years ago,
challenges which charities, rooted as they are in community
action and the public good, should be ideally suited to
tackle. Even after a decade of cuts and immense social and
environmental disruption charities are still fighting hard to
maintain business as usual. This book explores how charities in
the UK really operate, as seen through the eyes of people who
work in and with charities, and investigates what holds charities
back from change. This volume is especially valuable for
academics and professionals in the fields of charity and
non-profit management, organisational change, and strategic
management.
Routledge
Market: Business & Management
July 2021: 6 x 9: 160pp
Hb: 978-0-367-68794-6: £120.00
Pb: 978-0-367-68796-0: £34.99
eBook: 978-1-003-13908-9
* For full contents and more information, visit: www.routledge.com/9780367687960
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Business for Communicators

Citizen Activities in Energy Transition

The Essential Guide to Success in Corporate and Public Affairs

User Innovation, New Communities, and the Shaping of a Sustainable
Future

Sandra Duhé
Corporate communicators aspire to sit at the decision-making
table but too often fall short because of an inability to speak the
language of business or effectively apply a business mindset to
communication strategy. Business for Communicators provides
future and current professional communicators with a hands-on,
working knowledge of how businesses profit, grow, and adapt
in their competitive environments. It is an essential resource for
advanced undergraduate and postgraduate students, as well as
professional corporate communicators ready to enhance their
influence and advance their careers with business acumen.
Routledge
Market: Business & Management
September 2021: 7 x 10: 224pp
Hb: 978-0-367-43007-8: £120.00
Pb: 978-0-367-43008-5: £34.99
eBook: 978-1-003-00060-0
* For full contents and more information, visit: www.routledge.com/9780367430078

Complimentary Exam Copy

e-Inspection

Sampsa Hyysalo, Aalto University, School of Art, Design and
Architecture
Series: Routledge Studies in Innovation, Organizations and
Technology
This book addresses the rapidly changing citizen roles in
innovation, technology adoption, intermediation, market
creation and legitimacy building for low-carbon solutions. It links
research in innovation studies, sustainability transitions and
science & technology studies and builds a new approach for the
study of user contributions to innovation and sociotechnical
change. Academics, policy makers and managers are given a
new resource to understand the "demand side" of sociotechnical
change beyond the patterns of investment, adoption and social
acceptance that have traditionally occupied their attention.
Routledge
Market: Business / Innovation / Sustainability
June 2021: 6.14 x 9.21: 190pp
Hb: 978-0-367-64013-2: £120.00
eBook: 978-1-003-13391-9
* For full contents and more information, visit: www.routledge.com/9780367640132
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Contemporary Selling

Engineering Sustainable Life on Earth

Building Relationships, Creating Value

Alleviating Adverse Climate Change Through Better Design

Mark W. Johnston, Rollins College, USA and Greg W.
Marshall, Rollins College, USA
Contemporary Selling is the only book that combines full coverage
of up-to-date personal selling processes with a straightforward
look at sales management practices, delivered in a way that
students want to learn and instructors want to teach. The
overarching theme of the book is enabling salespeople to build
relationships successfully and to create value with customers.
This fully updated new edition is an invaluable resource for
students of personal selling at both undergraduate and
postgraduate levels. Supplementary resources include an
instructor’s manual, PowerPoints, and other tools to provide
additional support for students and instructors.
Routledge
Market: Sales Management
August 2021: 8.25 x 11: 436pp
Hb: 978-0-367-85952-7: £280.00
Pb: 978-0-367-43517-2: £79.99
eBook: 978-1-003-13469-5
Prev. Ed Pb: 978-1-138-95123-5
* For full contents and more information, visit: www.routledge.com/9780367435172

John F. Coplin
Climate scientists have clarified the main causes of climate
change, and the tight timescale within which humans must
change behaviour, and implement effective solutions, wherever
they are needed across the world. This book uncovers many of
the powerful actions and use them effectively to achieve
sustainable human life, of improved quality, in a way that is
affordable out of earned income for all humans, wherever they
live. The book is written in a language for all. It is small enough
to be used is a practical guide to where some of the most useful
improvements are to be found and as a way to start the
important conversations.
Routledge
Market: Business and Management
September 2021: 6.14 x 9.21: 176pp
Hb: 978-1-032-04495-8: £120.00
Pb: 978-1-032-04496-5: £34.99
eBook: 978-1-003-19347-0
* For full contents and more information, visit: www.routledge.com/9781032044965
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Creating Value with Data Analytics in Marketing
Peter C. Verhoef, Edwin Kooge, Natasha Walk, Metriclab
Big Data Analytics, The Netherlands and Jaap E. Wieringa
This book is a refreshingly practical yet theoretically sound
roadmap to leveraging data analytics and data science. The vast
amount of data generated about us and our world is useless
without plans and strategies that are designed to cope with its
size and complexity, and which enable organisations to leverage
the information to create value in marketing. By tying data and
analytics to specific goals and processes for implementation,
this book is essential reading for advanced undergraduate and
postgraduate students and specialists of data analytics,
marketing research, marketing management, and customer
relationship management.
Routledge
Market: Business & Management
November 2021: 6.85 x 9.69: 344pp
Hb: 978-0-367-81978-1: £140.00
Pb: 978-0-367-81979-8: £39.99
eBook: 978-1-003-01116-3
Prev. Ed Pb: 978-1-138-83797-3
* For full contents and more information, visit: www.routledge.com/9780367819798

Entrepreneurship in Indonesia
From Artisan and Tourism to Technology-based Business Growth
Edited by Vanessa Ratten, La Trobe University, Australia
Series: Routledge Studies in Entrepreneurship
Whilst other countries in Asia particularly China and India have been studied in terms of
entrepreneurial endeavors, there is a lack of research on Indonesia despite it being amongst
the fastest growing economies in the world. Indonesia is also one of the largest recipients
of venture capital in Asia. This book looks at the growth of entrepreneurship in Indonesia
from artisan and cultural endeavors to an increased awareness of digital and
technology-based forms of entrepreneurship. This book will be amongst the first to explore
how Indonesia is leaping ahead of competitors in its quest to be a dominant world power
through its entrepreneurial pursuits.
Routledge
Market: Business Management
November 2021: 6.14 x 9.21: 160pp
Hb: 978-1-032-03524-6: £120.00
eBook: 978-1-003-18776-9
* For full contents and more information, visit: www.routledge.com/9781032035246
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Delivering Impact in Management Research

Fundraising Management

When Does it Really Happen?

Analysis, Planning and Practice

Robert MacIntosh, Katy Mason, Nic Beech, Middlesex
University London, UK and Jean M. Bartunek
Series: Management Impact
Impact is of increasing importance to all researchers, given its
growing centrality to those who fund, assess and use research
around the world. Delivering Impact in Management Research
sets out a detailed and nuanced analysis of how research impact
is best delivered in practice. Starting with a rich
conceptualisation, the authors move on to discuss models
through which meaningful impact is framed and delivered. The
book explains processes, skills and approaches to impact, along
with examples and insights into potential pitfalls and solutions.
Routledge
Market: Business & Management / Higher Education
May 2021: 5.5 x 8.5: 124pp
Hb: 978-0-367-55055-4: £45.00
eBook: 978-1-003-09589-7
* For full contents and more information, visit: www.routledge.com/9780367550554

Adrian Sargeant, Institute for Sustainable Philanthropy, USA
and Jayne George, RNLI, UK
This comprehensive how-to guide provides a thorough
grounding in the principles underpinning professional practices
and critically examines the key issues in fundraising policy,
planning and implementation. Combining scholarly analysis
with practical real-life examples, Fundraising Management has
been endorsed by the Chartered Institute of Fundraising, and is
mapped to the Certificate and Diploma in Fundraising, making
it the definitive guide to best practice both in the UK and
globally. This is a clear, problem-solving guide that no fundraising
student or professional should be without.
Routledge
Market: NonProfit Management
September 2021: 6.85 x 9.69: 536pp
Hb: 978-0-367-56370-7: £190.00
Pb: 978-0-367-56371-4: £56.99
eBook: 978-1-003-09743-3
* For full contents and more information, visit: www.routledge.com/9780367563714
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Knowledge Management

Management Education and Automation
Hamid H. Kazeroony and Denise Tsang, Henley Business
School, UK
Series: Routledge Advances in Management and Business
Studies

Dependency, Creation and Loss in Industrial History
Edited by John F. Wilson, Northumbria University, UK, Ian
Jones, Northumbria University and Steven Toms, University
of Leeds, UK
Series: Routledge Focus on Industrial History
This shortform book presents key peer-reviewed research
selected by expert series editors and contextualised by new
analysis from each author on the subject of knowledge
management in industrial history. Of interest to business and
economic historians, this shortform book also provides analysis
and illustrative case-studies that will be valuable reading across
the social sciences.
Routledge
Market: Business & Management
July 2021: 5.5 x 8.5: 128pp
Hb: 978-0-367-02391-1: £45.00
eBook: 978-0-429-05900-1
* For full contents and more information, visit: www.routledge.com/9780367023911
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Due to automation, nearly half of the jobs will vanish over the
next two decades in the USA. However, the problem is not
confined to any particular country. Management educators in
the higher education are faced with two fundamental questions:
(a) how we prepare our students for new required technology
competencies when conducting international business and (b)
how we work with new technologies to prepare our students.
While the next generation of employees requires competencies
in working with artificial intelligence, the emergence of artificial
intelligence and new technologies in augmenting teaching is changing the nature of
higher education across the globe.
Routledge
Market: Business & Management
August 2021: 6 x 9: 184pp
Hb: 978-0-367-86111-7: £120.00
eBook: 978-1-003-01770-7
* For full contents and more information, visit: www.routledge.com/9780367861117
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Leading the Economic Risorgimento

Ship Management

Lombardy in the 19th Century

Theory and Practice

Edited by Silvia A. Conca Messina, University of Milan, Italy
Series: Routledge International Studies in Business History
Lombardy is today the most populated and prosperous region
of Italy, and Milan is a renowned capital of art, fashion and design.
During the 19th century until WWI, the region gradually became
the leader in Italy’s economic development and distinguished
itself in the European economic landscape for its long-standing
industrial strength and diversified economy, which included
one of the Europe’s most productive agricultural systems. Aimed
at scholars, researchers and students in the fields of early modern
and modern history, economic and social history, the book
provides a clear explanation of Lombardy’s economic
development during the long 19th Century.
Routledge
Market: Business & Management
September 2021: 6 x 9: 392pp
Hb: 978-0-815-37076-5: £140.00
eBook: 978-1-351-05871-1
* For full contents and more information, visit: www.routledge.com/9780815370765

Pengfei Zhang, Solent University, Southampton and Lijun
Tang, University of Plymouth, UK
Series: Routledge Maritime Masters
This book unpacks the complexity of this crucial maritime activity
by spelling out its key elements, and the connections and
linkages between them.
It offers dedicated chapters on strategic management,
commercial management, operations management, technical
management, human resource management and compliance
management, weaving in numerous international examples
throughout, then looks to the future, exploring the challenges
facing ship management, and the impact of digitalisation. It will
be valuable for upper-level students of shipping management and maritime operations,
and can also serve as a one-stop reference for researchers and industry practitioners.
Routledge
Market: Maritime / Shipping
September 2021: 6.85 x 9.69: 208pp
Hb: 978-0-367-53278-9: £120.00
Pb: 978-0-367-53277-2: £32.99
eBook: 978-1-003-08124-1
* For full contents and more information, visit: www.routledge.com/9780367532772

Dummy text to keep placeholder

Management Control Systems, Decision-Making,
and Innovation Development
The CDI Model
Dawid Szutowski, Poznan University of Economics and Business, Poland
Series: Routledge Advances in Management and Business Studies
The systematic approach to innovation development today is one of the world’s most
prominent scientific fields, and with good reason. When applied correctly, such system
produces regular outcomes, which consistently drive lasting competitive advantage.
Unfortunately, as much as it is beneficial, the orchestration of an undisturbed flow of
multiple complex, dynamic, and flexible innovation development processes is structurally
demanding. In this book, a recognised innovation management specialist sets the record
straight, offering a comprehensive approach to the improvement of innovation efficiency
with the use of management control system.
Routledge
Market: Business & Management
November 2021: 6 x 9: 344pp
Hb: 978-1-032-10372-3: £130.00
eBook: 978-1-003-21503-5
* For full contents and more information, visit: www.routledge.com/9781032103723

Complimentary Exam Copy
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Supply Chain Processes
Developing Competitive Advantage through Supply Chain Process
Excellence
Peter W. Robertson
Supply Chain Processes introduces readers to the view that
genuine supply chain competitive advantage is achieved via
supply chain excellence which in turn is underpinned by supply
chain process excellence. The ultimate supply chain goal is to
deliver the right product, of the right quality, in the right quantity,
to the right place, at the right time and for the right cost. The
author identifies four core supply chain processes – strategy,
design, execution and people – to which the process improvement
techniques explained can be applied to ensure superior supply
chain performance.
Routledge
Market: Business & Management
June 2021: 6.85 x 9.69: 180pp
Hb: 978-0-367-54007-4: £120.00
Pb: 978-0-367-54008-1: £36.99
eBook: 978-1-003-08403-7
* For full contents and more information, visit: www.routledge.com/9780367540081
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Technological Change and Industrial
Transformation

The Case Study Companion

Edited by Vicky Xiaoyan Long, Stockholm Business School,
Stockholm University, Sweden and Magnus Holmén,
Chalmers University of Technology, Sweden
Series: Routledge Studies in Innovation, Organizations and
Technology
Industrial transformation is a research and teaching field with a
focus on the phenomenon and mechanisms of industrial
development and renewal. In this book, the authors present the
key theories, frameworks and concepts of industrial
transformation and use empirical cases to describe and explain
the causes, processes and outcomes of transformation in the
context of digitalisation and sustainability. The areas under
investigation are of great relevance for strategic management
decisions and for industrial and technology policies, and for understanding the mechanisms
underlying transformation and sustainable growth.
Routledge
Market: Business and Management
August 2021: 6.14 x 9.21: 272pp
Hb: 978-1-138-39002-7: £120.00
Pb: 978-1-138-39003-4: £34.99
eBook: 978-0-429-42355-0
* For full contents and more information, visit: www.routledge.com/9781138390034

Teaching, Learning and Writing Business Case Studies
Scott Andrews, University of Worcester, UK
The Case Study method of teaching and learning, adopted by
business schools and management centres globally, provides
an important function in management education, but employing
it effectively can often be a challenge. This book provides
practical insights, tools and approaches for both case teaching
and writing, drawing on perspectives from expert practitioners
around the world. This book is designed for lecturers using cases
within their teaching across all management disciplines, as well
as those training for Professional Development and Management
Education qualifications. It will also be useful for postgraduate,
MBA and Executive Education students.
Routledge
Market: Business and Management
May 2021: 6.14 x 9.21: 228pp
Hb: 978-0-367-42697-2: £120.00
Pb: 978-0-367-42696-5: £34.99
eBook: 978-0-367-85449-2
* For full contents and more information, visit: www.routledge.com/9780367426972
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The Business Model Innovation Process

The Development of Professional Management

Preparation, Organization and Management

Training, Consultancy, and Management Theory in Industrial History

Yariv Taran, Aalborg University, Denmark., Harry Boer,
Aalborg University, Denmark. and Christian Nielsen, Aalborg
University, Denmark
Series: Routledge Studies in Innovation, Organizations and
Technology
The book offers a detailed account of the relatively unknown
process of business model innovation by looking into the
intersection of strategic, operations and innovation
management, organizational design, decision-making and
performance management. In doing so, this book addresses
fundamental issues, and introduces new ideas and theoretical
perspectives. In envisioning and thinking about various potential
scenarios of business model innovation and understanding how
to organize for each of these under different conditions, the book provides original
arguments and suggestions for practitioners.
Routledge
Market: Business
November 2021: 6.14 x 9.21: 208pp
Hb: 978-1-032-10388-4: £120.00
eBook: 978-1-003-21509-7
* For full contents and more information, visit: www.routledge.com/9781032103884

Edited by John F. Wilson, Northumbria University, UK, Ian
Jones, Northumbria University and Steven Toms, University
of Leeds, UK
Series: Routledge Focus on Industrial History
This shortform book presents key peer-reviewed research
selected by expert series editors and contextualised by new
analysis from each author on the development of professional
management. With contributions on consultancy and training
consultants, Taylorism and its appeal to socialists, the social
position of managers, and the growth of the managerial class.
Of interest to business and economic historians, this shortform
book also provides analysis and illustrative case-studies that will
be valuable reading across the social sciences.
Routledge
Market: Business / History
July 2021: 5.5 x 8.5: 132pp
Hb: 978-1-032-03840-7: £44.99
eBook: 978-1-003-20699-6
* For full contents and more information, visit: www.routledge.com/9781032038407
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The Business of Less

The Fashion Business

The Role of Companies and Households on a Planet in Peril

Theory and Practice in Strategic Fashion Management

Roland Geyer

Dario Golizia

The Business of Less rewrites the book on business and the
environment. This book introduces new paradigms designed
to finally reconcile business and the environment in an accessible
way. The first is called ‘net green’, which means that in these
times of ecological overshoot green business activities need to
reduce total environmental impact and not just improve the
eco-efficiency of individual products. The second paradigm of
the book is called ‘labor, not materials’ and builds on the insight
that substituting material and energy inputs with labor is virtually
guaranteed to reduce environmental impact.

This book provides a clear understanding of the different
business strategies and models across all markets of the fashion
industry. It provides a wholistic and practical approach to
strategic fashion management and marketing, the book covers
brand image, supply chain, communication, price point, and
social media. Each chapter features interviews with experts,
student activities and reflection points. Theoretically grounded
yet practical in its approach, this is important reading for
advanced undergraduate and postgraduate students of Strategic
Fashion Management, Fashion Marketing and Communications,
Fashion Merchandising and Luxury Fashion.

Routledge
Market: Business and Management
September 2021: 6.14 x 9.21: 152pp
Hb: 978-0-367-75583-6: £120.00
Pb: 978-0-367-75585-0: £29.99
eBook: 978-1-003-16306-0
* For full contents and more information, visit: www.routledge.com/9780367755850

Routledge
Market: Business and Management/Fashion
July 2021: 6.85 x 9.69: 238pp
Hb: 978-0-367-49053-9: £130.00
Pb: 978-0-367-49055-3: £36.99
eBook: 978-1-003-04424-6
* For full contents and more information, visit: www.routledge.com/9780367490553
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The Innovation Engine for Growth

The Sustainable Fashion Quest

An Actionable Roadmap to Thriving in a Hyper-Competitive World

Innovations in Business and Policy

Sanjay Mazumdar and Cheryl Perkins

Nikolay Anguelov

Written by experts on innovation and growth, this book provides
the necessary tools to systematically develop and sustain
profitable innovation pipelines.
Managers and leaders will welcome the innovation insights and
examples, as well as the templates to build an organization’s
plan to diagnose patterns of innovation, identify opportunities,
and apply emerging innovations in their own industries and
businesses.

When thinking about lowering or changing consumption to
lower carbon footprints, the obvious offenders come easily to
mine: petroleum and petroleum products, paper and plastic,
even food. But not clothes.

Routledge
Market: Business / Innovation
September 2021: 6 x 9: 192pp
Hb: 978-1-032-01253-7: £120.00
Pb: 978-1-032-01256-8: £29.99
eBook: 978-1-003-17790-6
* For full contents and more information, visit: www.routledge.com/9781032012537

Productivity Press
Market: Business & Management
June 2021: 7 x 10: 186pp
Hb: 978-0-367-72076-6: £68.99
Pb: 978-0-367-72073-5: £46.99
eBook: 978-1-003-15334-4
* For full contents and more information, visit: www.routledge.com/9780367720766
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The One Belt One Road (OBOR) Initiative and the
Port of Piraeus

Transforming Museum Management

Understanding Greece’s Role in China’s Strategy to Construct a Unified
Large Market
Tatiana Gontika
One Belt One Road (OBOR), a signature initiative of Chinese
President Xi Jinping, is currently one of the most frequently
discussed enterprises. This controversial mix of worldwide
projects has put China and Xi in the center of attention, and not
always in a positive way.

Routledge
Market: Business and Management / Global Trade
August 2021: 6 x 9: 136pp
Hb: 978-1-032-05151-2: £37.99
eBook: 978-1-003-19631-0
* For full contents and more information, visit: www.routledge.com/9781032051512

Evidence-Based Change through Open Systems Theory
Yuha Jung
Series: Routledge Research in the Creative and Cultural Industries
Based on a unique longitudinal ethnographic study, Transforming
Museum Management illustrates how a traditional art museum
attempted to transform into a more inclusive and
community-based institution. Valuable reading for researchers
and advanced students of museum studies, cultural
management, arts administration, non-profit management, and
organizational studies.

Routledge
Market: Business & Management
July 2021: 6.14 x 9.21: 134pp
Hb: 978-0-367-13603-1: £120.00
eBook: 978-0-367-13604-8
* For full contents and more information, visit: www.routledge.com/9780367136031
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The Routledge Companion to Global Value Chains

Using the ISO 56002 Innovation Management
System

Reinterpreting and Reimagining Megatrends in the World Economy
Edited by Renu Agarwal, Christopher Bajada, Roy Green,
University of Technology Sydney, Australia and Katrina
Skellern, University of Technology Sydney, Australia
Series: Routledge Companions in Business, Management and
Marketing
This Companion provides a review of Global Value Chains (GVCs)
and the megatrends that are shaping them and will continue
to reshape them in deep-set trajectories of change over the next
few decades. provides a timely analysis of leading edge global
megatrends and practices in one volume.
Routledge
Market: Business
September 2021: 6.85 x 9.69: 272pp
Hb: 978-0-415-78791-8: £190.00
eBook: 978-1-315-22566-1
* For full contents and more information, visit: www.routledge.com/9780415787918
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A Practical Guide for Implementation and Building a Culture of
Innovation
Sid Ahmed Benraouane and H. James Harrington
Series: Management Handbooks for Results
The objective of this standard is to provide a framework on how
to build an innovation ecosystem that can be sustained over
time. Similar to the quality management system that ISO
established decades ago, this standard provides instructions
related to best practices on how to manage innovation activities,
projects, and programs.

Productivity Press
Market: Business and Management / Product Development / Innovation
June 2021: 6 x 9: 338pp
Hb: 978-0-367-70140-6: £46.99
eBook: 978-0-367-70142-0
* For full contents and more information, visit: www.routledge.com/9780367701406
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An Introduction to Cybernetic Synergy

Management in the Age of Digital Business
Complexity

Improving Decision-Making and Cost Efficiency in Business and
Commercial Environments
Mark Rowbotham
Cybernetics is about having a goal and taking action to achieve
that goal. Knowing whether you have reached your goal (or at
least are getting closer to it) requires “feedback”, a concept that
was made rigorous by cybernetics.

Productivity Press
Market: Business and Management / Leadership / Decision-Making
May 2021: 6 x 9: 314pp
Hb: 978-0-367-76135-6: £45.99
eBook: 978-1-003-16568-2
* For full contents and more information, visit: www.routledge.com/9780367761356

Edited by Bill McKelvey
Series: Routledge Studies in Innovation, Organizations and
Technology
Management in the Age of Digital Business Complexity focuses on
how the digital age is changing management and vastly
speeding up complexity dynamics. The book has been created
for academics seeking to upgrade management thinking into
the modern digital age and vastly improve the change
capabilities of firms facing digital-oriented competition.

Routledge
Market: Business
July 2021: 6.14 x 9.21: 296pp
Hb: 978-0-367-23074-6: £120.00
eBook: 978-0-429-27821-1
* For full contents and more information, visit: www.routledge.com/9780367230746
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Formula 4.0 for Digital Transformation

Management, Organisations and Artificial
Intelligence

A Business-Driven Digital Transformation Framework for Industry 4.0
Venkatesh Upadrista
A staggering 70% of digital transformations have failed as per
McKinsey. The key reason why enterprises are failing in their
digital transformation journey is because there is no standard
framework existing in the industry that enterprises can use to
transform themselves to digital.

Productivity Press
Market: Business and Management / Digital Transformation
May 2021: 7 x 10: 348pp
Hb: 978-0-367-74686-5: £115.00
Pb: 978-0-367-74684-1: £34.99
eBook: 978-1-003-15907-0
* For full contents and more information, visit: www.routledge.com/9780367746865

Where Theory Meets Practice
Piotr Buła, Cracow University of Economics, Poland and Bartosz Niedzielski, Cracow
University of Economics, Poland
Series: Routledge Studies in Innovation, Organizations and Technology
This book combines academic research with practical guidelines in methods and techniques
to supplement existing knowledge relating to organisational management in the era of
digital acceleration. It offers a simple layout with rich content presented in an engaging,
accessible style and the authors’ holistic approach is unique in the field. From a universalist
perspective, the book examines and analyses the development of, among others, Industry
4.0, artificial intelligence (AI), AI 2.0, AI systems and platforms, algorithmics, new paradigms
of organisation management, business ecosystems, data processing models in AI-based
organisations and AI strategies in the global perspective.
Routledge
Market: Business / Management
November 2021: 6.14 x 9.21: 168pp
Hb: 978-1-032-02582-7: £120.00
eBook: 978-1-003-18402-7
* For full contents and more information, visit: www.routledge.com/9781032025827
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Management and Information Technology after
Digital Transformation
Edited by Peter Ekman, Mälardalens University, Sweden,
Peter Dahlin, Mälardalen University, Sweden and Christina
Keller, Lund University, Sweden
Series: Routledge Studies in Innovation, Organizations and
Technology
With the widespread transformation of information into digital
form throughout society – firms and organizations are embracing
this development to adopt multiple types of IT to increase
internal efficiency and to achieve external visibility and
effectiveness – we have now reached a position where there is
data in abundance and the challenge is to manage and make
use of it fully. This book addresses this new managerial situation,
the post-digitalization era, and offers novel perspectives on
managing the digital landscape. The topics span how the post-digitalization era has the
potential to renew organizations, markets, and society.
Routledge
Market: Business / Management / Information Technology
September 2021: 6.14 x 9.21: 272pp
Hb: 978-0-367-61276-4: £120.00
eBook: 978-1-003-11124-5
* For full contents and more information, visit: www.routledge.com/9780367612764

Managing Digital Transformation
Understanding the Strategic Process
Edited by Andreas Hinterhuber, Università Ca' Foscari
Venezia, Italy, Tiziano Vescovi, Ca' Foscari University Venice,
Italy and Francesca Checchinato, Università Ca' Foscari
Venezia, Italy
This book provides practising executives and academics with
the theories and best practices to plan and implement the digital
transformation successfully. Managing Digital Transformation is
unique in its approach, combining rigorous academic theory
with practical insights and contributions from companies that
are, according to leading academic thinkers, at the forefront of
global best practice in the digital transformation. It is a
recommended reading both for practitioners looking to
implement digital strategies within their own organisations, as well as for academics and
postgraduate students studying digital transformation, strategy and marketing.
Routledge
Market: Business & Management
May 2021: 6.85 x 9.69: 296pp
Hb: 978-0-367-44268-2: £140.00
Pb: 978-0-367-44197-5: £39.99
eBook: 978-1-003-00863-7
* For full contents and more information, visit: www.routledge.com/9780367441975
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Managing Information Technology Outsourcing
Erik Beulen and Pieter M. Ribbers, Tilburg University, the
Netherlands
For decades, outsourcing has been a major international
phenomenon in business. The areas of Technology, Information
Technology and Management represent a unique case for
outsourcing both in terms of benefits and potential
interorganisational problems. This fully updated text focuses on
both sides of the outsourcing relationship, providing a balanced
exploration of the ways in which these partnerships can be
managed successfully. Accessible and cutting-edge, this third
edition provides an in-depth, practical perspective on this
important and far-reaching challenge in information technology
management. It is an ideal text for students, academics and
practitioners alike.
Routledge
Market: Business & Management
November 2021: 6.14 x 9.21: 248pp
Hb: 978-1-032-12253-3: £150.00
Pb: 978-1-032-12254-0: £42.99
eBook: 978-1-003-22378-8
* For full contents and more information, visit: www.routledge.com/9781032122533

Sustainability, Technology and Innovation 4.0
Edited by Zbigniew Makieła, Jagiellonian University, Poland.,
Magdalena M. Stuss, Jagiellonian University, Poland. and
Ryszard Borowiecki, WSB University in Dabrowa Górnicza,
Poland.
Series: Routledge Studies in Innovation, Organizations and
Technology
Sustainability, Technology and Innovation 4.0 is a holistic
perception and analysis of innovation at the level of public
organizations, innovation in industry and innovation in HR. Its
chapters collectively present a thesis that Innovation 4.0 signals
a technological revolution that has the opportunity to prevent
environmental degradation, and in particular to stop climate
warming, the effects of which may disrupt the process of sustainable development. Uniquely,
this edited book offers a comprehensive and multi-faceted examination of Innovation 4.0,
fulfilling methodical, empirical and utilitarian goals.
Routledge
Market: Business / Innovation
September 2021: 6.14 x 9.21: 376pp
Hb: 978-1-032-02590-2: £120.00
eBook: 978-1-003-18406-5
* For full contents and more information, visit: www.routledge.com/9781032025902
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Managing IT for Innovation
Dynamic Capabilities and Competitive Advantage
Mitsuru Kodama
Series: Routledge Studies in Innovation, Organizations and
Technology
With recent advances in IT in areas such as AI and IoT,
collaboration systems such as business chat, conferencing
systems and unified communications are rapidly becoming
widely used as new applications in global corporations’ strategic
activities. Through in-depth longitudinal studies of global
corporations, the book presents a new theoretical framework
and implications for IT-enabled dynamic capabilities using
collaboration systems from the perspective of micro strategy
theory and organization theory. Primarily written for academics,
researchers and graduate students, but will also offer practical
implications for business leaders and managers.
Routledge
Market: Business / Management / Innovation
July 2021: 6.14 x 9.21: 336pp
Hb: 978-0-367-46298-7: £120.00
eBook: 978-1-003-02799-7
* For full contents and more information, visit: www.routledge.com/9780367462987
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Publishing in the Digital Age
How Business Can Thrive in a Rapidly Changing Environment
Michael N. Ross
The world of publishing is evolving at an ever-increasing speed,
with developments in digital workstreams and products,
customer expectation, enriched content curation, and
user-generated content becoming commonplace. In Publishing
in the Digital Age: How Business Can Thrive in a Rapidly Changing
Environment, Ross discusses the most significant and recent
developments in educational and trade publishing, educational
technology, and marketing that has enabled a new generation
of content creators reach more consumers. It is the only book
that addresses disruption in the industry head on.
Routledge
Market: Business and Management
October 2021: 6.14 x 9.21: 184pp
Hb: 978-0-367-75483-9: £120.00
Pb: 978-0-367-75484-6: £34.99
eBook: 978-1-003-16263-6
* For full contents and more information, visit: www.routledge.com/9780367754846
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Effective Directors

Sustainability and Corporate Governance

The Right Questions to Ask (QTA)

A Guide to Law and Practice

Edited by Charlotte Valeur and Claire Fargeot
Series: Questions to Ask (QTA)
The Effective Board: Questions To Ask (QTA) is a reference book
for board members and executives globally to support them in
their work. With chapters written by senior company board
members and respected figures in corporate governance, the
questions have been drawn together to offer food for thought
and useful prompts that take Boards beyond operational
discussions.

Alan S. Gutterman
This is the first extensive and targeted guide for creating a
governance framework for corporations that integrates all the
recognized principles of sustainability. The book will provide a
step-by-step approach on integrating sustainability principles
into the activities of the board of directors including detailed
guidance on legal, regulatory, and business aspects of organizing
and operating board committees and designing the
sustainability management unit. Corporate board members will
appreciate the book’s practical forms and checklists, complete
coverage of all facets of sustainability governance, summaries
of relevant international and national guidelines and instruments

Routledge
Market: Business and Management
October 2021: 6.14 x 9.21: 256pp
Hb: 978-1-032-06202-0: £120.00
Pb: 978-1-032-06204-4: £29.99
eBook: 978-1-003-20118-2
* For full contents and more information, visit: www.routledge.com/9781032062020

Routledge
Market: Corporate social responsibility
December 2020: 6 x 9: 178pp
Pb: 978-0-367-54974-9: £29.99
eBook: 978-1-003-09162-2
* For full contents and more information, visit: www.routledge.com/9780367549749
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Governance and Leadership in Health and Safety

The Black Box of Governance

A Guide for Board Members and Executive Management

Boards of Directors Revealed by Those Who Inhabit Them

Waddah S. Ghanem Al Hashmi, Emirates National Oil
Company and Bob Arnold, ICE Health & Safety Registered
& Lead Consultant, Director, Managing Director, The
BarGroup
It takes the high-level leadership and top management
principles put forward in ISO 45001 and develops them into a
comprehensive discourse on how, at the very top of any
organization, large or small, leaders can drive the occupational
health and safety (OH&S) agenda and ensure the effective
implementation of the OH&S management systems. The book
is written for top management teams of both non-executive
and executive leadership, as well as senior advisors, in all
organizations seeking to effectively implement OH&S policies
and management systems. It can also be utilized to create training and learning materials
to assist with implementation.
Routledge
Market: Health and Safety / Business / Economics
July 2021: 6.14 x 9.21: 128pp
Hb: 978-0-367-28061-1: £120.00
Pb: 978-1-032-02391-5: £29.99
eBook: 978-0-429-29948-3
* For full contents and more information, visit: www.routledge.com/9781032023915

Sandra Guerra
In the world of corporate governance, the board of directors is
often viewed as the ‘black box’ of companies: only the board
members who are seated at the meeting table understand how
this ‘decision-making machine’ works. In this book, a board
member with over 25 years’ experience pulls off the lid and
shows both how boards have worked and how they could work.

Routledge
Market: Business / Corporate Governance
August 2021: 6 x 9: 332pp
Hb: 978-1-032-05223-6: £120.00
Pb: 978-1-032-05224-3: £38.99
eBook: 978-1-003-19664-8
* For full contents and more information, visit: www.routledge.com/9781032052243
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Pervasive Powers

The Emergence of Corporate Governance

The Politics of Corporate Authority

People, Power and Performance

Edited by Sara A. Aguiton, Marc-Olivier Déplaude, Nathalie
Jas, Emmanuel Henry and Valentin Thomas
Series: Routledge International Studies in Business History

Edited by Knut Sogner and Andrea Colli, Bocconi University,
Italy
Series: Routledge International Studies in Business History

In an era of systemic crisis and of global critiques of the
unsustainable perpetuation of capitalism, Pervasive Powers: The
Politics of Corporate Authority critically questions the conditions
for the maintenance and expansion of corporate power. The
book explores empirical case studies in the realms of finance,
urban policies, automobile safety, environmental risk, agriculture,
and food in western democracies. It renews understanding of
the power of big business, focusing on how the study of
temporalities, of multi-sited influence and of sociotechnical tools
is crucial to an analysis of the evolution of corporate authority.

Corporate governance is not just about models of best practice
organization or prescriptions following laws or social
conventions. Corporate governance is also about persons of
power-seeking performance, and they do so in ways that
transcend structures and pre-conceived notions of the structural
set-up of the business. This book emphasizes the
decision-making dimensions of corporate governance, placing
it right in the messy middle of the ever-changing world of
capitalism, focussing on the interplay between professional
managers and shareholders.

Routledge
Market: Business & Management
September 2021: 6 x 9: 200pp
Hb: 978-0-367-47661-8: £120.00
eBook: 978-1-003-05387-3
* For full contents and more information, visit: www.routledge.com/9780367476618

Routledge
Market: Business & Management
June 2021: 6 x 9: 238pp
Hb: 978-0-367-44334-4: £120.00
eBook: 978-1-003-00914-6
* For full contents and more information, visit: www.routledge.com/9780367443344
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Base of the Pyramid Markets in Affluent Countries

Capital and Capitalism

Innovation and challenges to sustainability

Old Myths, New Futures

Edited by Stefan Gold, Marlen Gabriele Arnold, Chemnitz
University of Technology, Germany, Judy N. Muthuri,
University of Nottingham, UK and Ximena Rueda,
Universidad de los Andes, Colombia
Series: Innovation and Sustainability in Base of the Pyramid
Markets
Each volume in this series presents several theoretical strands
that highlight the diverse approaches and solutions to
developing BOP markets further. This book focuses on more
engineered countries, such as Europe, North America, Australia,
etc. where BOP is also an issue, as it addresses the poorest
socioeconomic order in a country, society or region. It provides
critical reflections on BOP concepts, presents respective business models and offers a vivid
impression of ongoing challenges, as well as fruitful solutions.
Routledge
Market: Business and Management
May 2021: 6.14 x 9.21: 184pp
Hb: 978-1-138-39011-9: £115.00
Pb: 978-1-032-00879-0: £34.99
eBook: 978-0-429-42351-2
* For full contents and more information, visit: www.routledge.com/9781138390119

Rogene A. Buchholz
Series: Routledge Frontiers of Political Economy
Capitalist societies need to undergo major change to provide
for the material needs of all the people who work within the
system, not just the 1%. They have become dysfunctional and
need a different kind of orientation to continue in existence.
This book does not advocate the need to turn to a form of
socialism, however, to give most workers a chance at a decent
life for themselves. What is needed is a redefinition of capitalism
to make it work for everyone. It will be of interest to researchers,
academics, and students in the fields of business and society,
leadership, and business ethics.
Routledge
Market: Business & Management
September 2021: 6 x 9: 264pp
Hb: 978-0-367-76984-0: £120.00
eBook: 978-1-003-16922-2
* For full contents and more information, visit: www.routledge.com/9780367769840
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Base of the Pyramid Markets in Latin America

Climate Positive Business

Innovation and Challenges to Sustainability

How You and Your Company Hit Bold Climate Goals and Go Net Zero

Edited by Ximena Rueda Fajardo, Universidad de los Andes,
Colombia, Marlen Gabriele Arnold, Chemnitz University of
Technology, Germany, Judy N. Muthuri, University of
Nottingham, UK and Stefan Gold
Series: Innovation and Sustainability in Base of the Pyramid
Markets
This book focuses on the Base of the Pyramid (BOP) in Latin
America and examines the role of the markets in serving
low-income populations as consumers, distributors and
entrepreneurs. It presents a collection of cases in which the
private sector has attempted to close the gap in access to goods
and services, and offers a theoretical reflection on the role
community enterprises can play in serving markets and creating income opportunities for
the rural poor. The book is recommended for managers, policy makers, students and
scholars interested in Base of the Pyramid markets and their potential to lift people out of
poverty and to promote a more equal society.
Routledge
Market: Business and Management
August 2021: 6.14 x 9.21: 160pp
Hb: 978-1-138-38912-0: £120.00
eBook: 978-0-429-42416-8
* For full contents and more information, visit: www.routledge.com/9781138389120

David Jaber
The need for businesses to reduce their carbon footprint is now
unquestioned, but how to achieve this is neither clear nor easy.
This book lays out the path of business climate strategy,
highlighting how your business can set goals, measure impact
and improve performance. Rooted in real experience and written
in an entertaining and engaging style, the book provides you
with the tips, tools and techniques to tackle your company’s
carbon footprint, and do so in a way that is credible and
appropriately ambitious to meet the expectations of those
watching you.
Routledge
Market: Business and Management
October 2021: 5.06 x 7.81: 152pp
Hb: 978-1-032-04343-2: £120.00
Pb: 978-1-032-04344-9: £29.99
eBook: 978-1-003-19154-4
* For full contents and more information, visit: www.routledge.com/9781032043449
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Business Transformation for a Sustainable Future

Collaborating for Climate Resilience

Edited by Samuel Petros Sebhatu, Bo Enquist and Bo
Edvardsson
Series: The Principles for Responsible Management Education
Series

Ann Goodman and Nilda M. Mesa
Series: Giving Voice to Values

Interconnecting the concepts of sustainability, innovation and
societal transformation, this book explains how organizations
have successfully transformed themselves and wider society to
foster a more sustainable future, and also identifies the difficulties
and challenges along the way. Part of the Principle of
Responsible Management Education (PRME) series, the book
promotes a strong voice for meeting sustainability challenges
in a globalized world through management education.
Routledge
Market: Business and Management
September 2021: 6.14 x 9.21: 256pp
Hb: 978-1-032-03743-1: £120.00
eBook: 978-1-003-18877-3
* For full contents and more information, visit: www.routledge.com/9781032037431
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Supporters of environmental wellbeing and climate resilience
are awakening and mobilizing – cities, states, business, academia,
community-based organizations, and the military. They
understand the imminent and long-term risks of climate
deterioration and they are creating new structures beyond the
top-down government policy efforts of the past. Through case
studies of key organizations such as the NYC Sustainability Office,
IBM, and West Point Military Academy, readers will understand
each party’s role in a cooperative enterprise and the means by
which they support climate resiliency, their institutional goals,
and their communities.
Routledge
Market: Business & Management
September 2021: 6.14 x 9.21: 128pp
Hb: 978-0-367-23709-7: £120.00
Pb: 978-0-367-23705-9: £29.99
eBook: 978-0-429-28124-2
* For full contents and more information, visit: www.routledge.com/9780367237059
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Ethics and Business

Giving Voice to Values

A Global Introduction

An Innovation and Impact Agenda

Bart Wernaart
Series: Routledge-Noordhoff International Editions
This book starts from the position that ethics in business should
imply an open debate on norms and values, using a sound
methodology to get there.
Each chapter ends with an extensive literature list in which the
original sources are listed for further reading. Furthermore, at
the end of each chapter, a summary is written in which the most
important defi nitions and viewpoints are highlighted. The
frequent use of colorful and bold examples make this an
accessible read for bachelor and master students at business
schools and professionals in international business.
Routledge
Market: Business / Management
May 2021: 350pp
Hb: 978-1-032-04624-2: £120.00
Pb: 978-9-001-86518-4: £39.99
eBook: 978-1-003-19395-1
* For full contents and more information, visit: www.routledge.com/9789001865184

Edited by Jerry Goodstein and Mary Gentile
Series: Giving Voice to Values
Giving Voice to Values, under the leadership of Mary Gentile, has
fundamentally changed the way business ethics is taught and
discussed in academic and corporate settings worldwide.
This book shifts attention to the future of Giving Voice to Values
(GVV) and provides thought-pieces from leading experts in
business ethics on the possibilities for sustaining the growth
and success of the method. These include the creation of new
teaching materials (Content), reaching different audiences
(Context), and evaluating the ways Giving Voice to Values is
making a difference in classrooms and the workplace (Impact)
and acts as a catalyst for organizational change.
Routledge
Market: Business & Management
June 2021: 6.14 x 9.21: 274pp
Hb: 978-0-367-76833-1: £120.00
Pb: 978-0-367-76836-2: £29.99
eBook: 978-1-003-16874-4
* For full contents and more information, visit: www.routledge.com/9780367768362
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Exercising Your Ethics

Greed Gone Good

Bringing Moral Strength to Business

A Roadmap to Creating Social and Financial Value

Leslie E. Sekerka

Jane Elizabeth Hughes

Through a witty and engaging style, this book is for anyone who
has a job (employees, managers, and leaders), and who wants
to do the right thing, but aren’t always sure what that means,
how to go about it, or how to withstand the forces that push all
of us away from being ethical. In a world that seems to reward
winning, regardless of how it is achieved, we need a clearer
reason for wanting to be and become our best selves. HR
professionals, team leaders, professional coaches, and
organizational ethics trainers will find the book particularly
insightful and useful.

Greed Gone Good: A Roadmap to Impact Investing brings the
how-tos of impact finance to a broad-based audience of
investors, from the individual to the institutional. Written in an
engaging, jargon-free style and loaded with practical advice, it
explores the pitfalls and potential of the burgeoning impact
revolution – the increasingly widespread belief that business
and financial leaders should weigh social value as well as financial
value in all of their decisions, to create both a better business
model and a better world. Green Gone Good will have widespread
appeal to investors ranging from individuals to the world’s largest
asset managers and investors.

Routledge
Market: Business and Management
September 2021: 6.14 x 9.21: 306pp
Hb: 978-0-367-34176-3: £120.00
Pb: 978-1-032-00937-7: £29.99
eBook: 978-0-429-32428-4
* For full contents and more information, visit: www.routledge.com/9781032009377

Routledge
Market: Business and Management
September 2021: 5.5 x 8.5: 202pp
Hb: 978-0-367-56651-7: £120.00
Pb: 978-0-367-56805-4: £29.99
eBook: 978-1-003-09937-6
* For full contents and more information, visit: www.routledge.com/9780367568054
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Faithful Careers

Leading with Love

Integrating the Catholic Faith and Work

Rehumanising the Workplace

Peter M. Smudde, Illinois State University, USA

Karen Blakeley and Chris Blakeley

In this book Peter Smudde contends that God calls us to live an
"integrated life" that unifies both the spiritual and the secular
aspects of life. Smudde demonstrates how the Catholic faith
truly does apply to our labor, putting forth particular matters of
the faith that pertain to faithful careers. He then applies pertinent
teachings and concepts to real-world contexts, enabling lessons
to be practically applied on a daily basis. Catholic professionals
at all stages of their careers will welcome this insightful book,
that explores the call to put spirituality in the foreground—to
obtain ever-deeper faith and, thereby, greater integration of
faith in everyday life and career.

The book presents original research based on leaders who were
nominated by their people for leading with love. It shows how
they learned to lead with love for the benefit of themselves, their
organisations and their people. It shows that leading with love
is something that is practised by leaders who are more
emotionally, morally and spiritually mature. Leading with love
is a sign of psychological maturity whilst leading with fear is a
sign of hindered emotional and spiritual development. Based
on this research, the book presents a simple framework to help
leaders who wish to develop this psychological maturity and
apply practices which will enable them to successfully lead with
love.

Routledge
Market: Business / Work-life balance
July 2021: 6 x 9: 132pp
Hb: 978-0-367-69151-6: £120.00
Pb: 978-0-367-69150-9: £29.99
eBook: 978-1-003-14058-0
* For full contents and more information, visit: www.routledge.com/9780367691509

Routledge
Market: Business & Management
July 2021: 6.14 x 9.21: 214pp
Hb: 978-0-367-23426-3: £120.00
Pb: 978-0-367-23428-7: £29.99
eBook: 978-0-429-27981-2
* For full contents and more information, visit: www.routledge.com/9780367234287
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Purpose Delivered

The Economics and Business of Sustainability

Bigger Benefits for Society and Bigger Profits for Business – A CEO’s
Experience
Alan Barlow
Going beyond the why and what of purpose-led business, this
book sets out an innovative business model of how to lead and
operate a company to deliver its purpose. Current and aspiring
business leaders and executives will benefit from not only this
new business model, but a fully documented route map for
monitoring and reviewing successful impact, and highly focused
non-financial and financial metrics for benchmarking.
Completing the loop for 'company purpose’ means that business
can become a force for good for society.

Routledge
Market: Business / Corporate Social Responsibility
May 2021: 6 x 9: 134pp
Hb: 978-0-367-75782-3: £120.00
Pb: 978-0-367-75781-6: £29.99
eBook: 978-1-003-16397-8
* For full contents and more information, visit: www.routledge.com/9780367757816

Peter Nemetz
Given the emergence of sustainability as the defining issue of
our time, it is essential for university graduates, and especially
business and economics students, to have a fundamental grasp
of the key issues in this emerging multidisciplinary field of study.
This book accentuates the value and importance of a strong
sustainability approach in an age of climate change emergency.
It is an ideal companion for instructors and students of
sustainability in business, economics, and related disciplines
such as geography and political science.
Routledge
Market: Business / Management
September 2021: 6.85 x 9.69: 352pp
Hb: 978-0-367-77311-3: £120.00
Pb: 978-0-367-77309-0: £32.99
eBook: 978-1-003-17073-0
* For full contents and more information, visit: www.routledge.com/9780367773090

Dummy text to keep placeholder

The Handbook of Ethical Purchasing

Sustainability

Principles and Practice

A Key Idea for Business and Society
Suzanne Benn, University of Technology, Sydney, Australia,
Melissa Edwards, University of Technology Sydney, Australia
and Tim Williams, University of Technology Sydney, Australia
Series: Key Ideas in Business and Management
The heightening impact of ecological and societal crises makes
sustainability an increasingly urgent imperative, requiring a
fundamental shift in how we understand and practice
management and business. In this book, the authors set out the
key characteristics of sustainability such as its temporal and
multilevel effects and highlight the complex array of
sustainability risks and opportunities for business and
management.It challenges students and scholars to draw from
across the sciences and social sciences to understand, reflect upon and deliver responsible
business outcomes in contemporary society.
Routledge
Market: Business & Management
September 2021: 6.14 x 9.21: 176pp
Hb: 978-0-367-07701-3: £120.00
Pb: 978-0-367-07702-0: £29.99
eBook: 978-0-429-02217-3
* For full contents and more information, visit: www.routledge.com/9780367077020

Rob Harrison
From plastics to palm oil and from carbon footprints to modern
slavery, buying ethically has now fully captured the public
interest. The Handbook of Ethical Purchasing is designed to help
people understand this new movement, its political background
and, most importantly, how to become involved more effectively.
By looking at companies, governments, citizens and campaigners
in turn, this book operates as a practical handbook for people
across all industries and sectors to become involved in the
important changes that need to be made.

Routledge
Market: Business and Management
October 2021: 6.14 x 9.21: 184pp
Hb: 978-1-032-05994-5: £120.00
Pb: 978-1-032-05995-2: £29.99
eBook: 978-1-003-20018-5
* For full contents and more information, visit: www.routledge.com/9781032059952
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Sustainable Work and the Environmental Crisis

The Living Wage

The Link between Labour and Climate Change

Advancing a Global Movement

Chris Baldry and Jeff Hyman

Edited by Tony Dobbins and Peter Prowse

Compared to twenty years ago, the jobs many people do today
are increasingly characterised by low pay and insecurity, while
countless others cope with workplace stress and ill-health. The
consequences of our current model of economic activity are
creating dangerous and critical changes in the planet’s climate.
This book demonstrates that there are definite and complex
connections between degraded jobs and a degraded
environment. The book will be of interest to researchers,
academics and students in the fields of HRM, labour studies,
employment relations, sociology, environmental studies and
sustainability.
Routledge
Market: Business & Management
July 2021: 6.14 x 9.21: 292pp
Hb: 978-0-367-32209-0: £120.00
eBook: 978-0-429-31728-6
* For full contents and more information, visit: www.routledge.com/9780367322090
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As wealth inequality skyrockets and trade union power declines,
the living wage movement has become ever more urgent for
public policymakers, academics, and—most importantly—those
workers whose wages hover close to the breadline. Most
governments’ minimum wages are falling short, meaning
millions of workers struggle to cover their living costs. By
including the voices of those workers earning at, or near, the
living wage alongside the opinions of leading experts in this
field, this book is a pioneering contribution for public
policymakers, as well as students and academics of work and
employment relations, public policy, organisational studies,
social economics and politics.
Routledge
Market: Business / Management
September 2021: 6.85 x 9.69: 240pp
Hb: 978-0-367-51490-7: £120.00
Pb: 978-0-367-51487-7: £32.99
eBook: 978-1-003-05407-8
* For full contents and more information, visit: www.routledge.com/9780367514877
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The Routledge Companion to Corporate Social
Responsibility
Edited by Thomas Maak, Centre for Business Ethics and
Responsible Leadership, University of South Australia, Nicola
M. Pless, Marc Orlitzky and Sukhbir Sandhu
Series: Routledge Companions in Business, Management and
Marketing
While the concept and domain of Corporate Social Responsibility
(CSR) is not new - its beginnings can be tracked back to the
1960s - its scope, urgency, and relevance have shifted
dramatically in recent years. CEO responses show that the
majority of business leaders understand that they operate in an
environment of contested values and that stakeholders expect
companies to do better and more. As a consequence, corporate
social responsibility has become a widely accepted common denominator of the role and
responsibilities of business in society.
Routledge
Market: Business & Management
August 2021: 7 x 10: 432pp
Hb: 978-0-367-71309-6: £190.00
eBook: 978-1-003-15265-1
* For full contents and more information, visit: www.routledge.com/9780367713096
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Trust, Organizations and the Digital Economy
Theory and Practice
Edited by Joanna Paliszkiewicz and Kuanchin Chen
Series: Routledge Advances in Management and Business
Studies
Trust is a pervasive catalyst of human and business relationships
that has inspired interest in researchers and practitioners alike.
It has been shown to enhance engagement, communication,
organizational performance, and online activities. Despite its
role to cultivate cooperation, knowledge-sharing, and innovation,
trust through digital means or even trust on digital media has
presented new opportunities and challenges in society. This
book aims to bring together the theory and practice of trust in
the new digital era and will present theoretical and practical
foundations.
Routledge
Market: Business & Management
September 2021: 6 x 9: 312pp
Hb: 978-0-367-76214-8: £130.00
eBook: 978-1-003-16596-5
* For full contents and more information, visit: www.routledge.com/9780367762148
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Asia's Social Entrepreneurs

Entrepreneurship As Practice

Do Well, Do Good... Do Sustainably

Grounding Contemporary Theories of Practice into Entrepreneurship
Studies

Edited by Howard Thomas and Havovi Joshi
This book presents a collection of ten case studies that
demonstrate the important role played by social enterprises in
driving inclusive growth in Asia’s economies. The ten case studies
in the book provide a ring-side view of how social enterprises
operate and evolve to create, sustain and scale up their social
impact. The readers will gain a practical understanding of how
social entrepreneurs struggle to maintain a balance between
their two seemingly contradictory goals of creating social value
and generating economic returns.

Routledge
Market: Business and Management
October 2021: 6.14 x 9.21: 128pp
Hb: 978-1-032-06729-2: £120.00
Pb: 978-1-032-06731-5: £34.99
eBook: 978-1-003-20358-2
* For full contents and more information, visit: www.routledge.com/9781032067315

Edited by Neil Aaron Thompson, Karen Verduijn, VU
University Amsterdam, The Netherlands and William B.
Gartner, Babson College, MA, USA
Entrepreneurship-as-Practice takes ordinary activities of
entrepreneurship seriously by mapping out new pathways for
scholars to consider the everyday practices through which
entrepreneurship occurs. Each chapter draws on contemporary
theories of practice to illuminate the nature, properties, and
implications of studying the practices of entrepreneurship.
The chapters in this book were originally published as a special
issue of the Entrepreneurship and Regional Development.
Routledge
Market: Business
August 2021: 6.85 x 9.69: 118pp
Hb: 978-1-032-04633-4: £120.00
eBook: 978-1-003-19400-2
* For full contents and more information, visit: www.routledge.com/9781032046334
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Culture, Innovation and Entrepreneurship

Entrepreneurship Education

New Directions in Theory and Research

Scholarly Progress and Future Challenges

Edited by Michael Lounsbury, Joep Cornelissen, Nina
Granqvist and Stine Grodal

Gustav Hägg and Agnieszka Kurczewska
Series: Routledge Focus on Business and Management

Even though the study of innovation and entrepreneurship is a
diverse, multi-disciplinary endeavour, the role of culture is often
neglected or under-emphasized. Building on the cultural turn
that has swept across the social sciences and humanities over
the past couple of decades, Culture, Innovation and
Entrepreneurship provides cutting-edge theoretical and empirical
insights about how culture shapes innovation and
entrepreneurship.

The discussion around whether entrepreneurship can be taught
is becoming obsolete as the number of entrepreneurship
courses, specializations and degrees is rising at an
unprecedented rate all over the world and the demand for
entrepreneurial education teachers or instructors is constantly
growing. This book is a solid reference point for all who are
interested in conducting research on entrepreneurial education
or engaged in teaching entrepreneurship. It provides practical
insights for educators when developing their teaching practice
and will be of interest to entrepreneurship educators and
entrepreneurship education researchers.

Routledge
Market: Business and Management
May 2021: 6.85 x 9.69: 264pp
Hb: 978-0-367-64000-2: £120.00
eBook: 978-1-003-12174-9
* For full contents and more information, visit: www.routledge.com/9780367640002

Routledge
Market: Business & Management
July 2021: 5.5 x 8.5: 112pp
Hb: 978-1-032-04875-8: £44.99
eBook: 978-1-003-19497-2
* For full contents and more information, visit: www.routledge.com/9781032048758
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Digital Entrepreneurship and the Sharing Economy

Entrepreneurship in China

Edited by Evgueni Vinogradov, Birgit Leick and Djamchid
Assadi
Series: Routledge Studies in Entrepreneurship
The digital and increasingly digitised world is shaped by the
interplay of new technological opportunities and ubiquitous
societal trends. These developments facilitate the rise of the
sharing economy and open for a variety of new entrepreneurial
opportunities that businesses can take up. The novel
entrepreneurial opportunities, however, imply a paradigmatic
shift in the understanding of entrepreneurship. This book
combines digital entrepreneurship with the sharing economy.
It presents cutting-edge research for scholars and practitioners
interested in either one of the topics – digital entrepreneurship
or sharing economy – or their connection.
Routledge
Market: Business & Management
July 2021: 6 x 9: 238pp
Hb: 978-0-367-47240-5: £120.00
eBook: 978-1-003-03682-1
* For full contents and more information, visit: www.routledge.com/9780367472405
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Edited by Qihai Huang, Xueyuan Liu and Jun Li
China has grown to become the world’s second largest economy
in merely three decades and entrepreneurship has been
identified as a key driver of China’s fast growth. Since the
mid-2000s, the country has transitioned from a predominance
of necessity-based entrepreneurship to that of an
opportunity-based entrepreneurship. This book attempts to deal
with the unanswered queries as well as provide an insightful
and updated understanding of entrepreneurship development
in China.
The chapters in this book were originally published as a special
issue of the journal, Entrepreneurship & Regional Development.
Routledge
Market: Business and Management
September 2021: 6.85 x 9.69: 128pp
Hb: 978-1-032-01239-1: £120.00
eBook: 978-1-003-17783-8
* For full contents and more information, visit: www.routledge.com/9781032012391
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Entrepreneurship in India

Small Business, Big Government and the Origins of
Enterprise Policy

Alexander Newman, Deakin University, Australia, Andrea
North-Samardzic, Deakin University, Australia, Madhura
Bedarkar, Symbiosis Institute of Business Management Pune,
India and Yogesh Brahmankar, Symbiosis Institute of
Business Management Pune, India
Series: Routledge Studies in Entrepreneurship
India is presently the world’s third largest source of start-ups,
and was ranked the second most entrepreneurial country in the
world in the recent Global Entrepreneurship Monitor (GEM)
report, ahead of economic powerhouses such as the United
States, China and the UK. This book looks examines the history
of entrepreneurship in India, the different entrepreneurship
models adopted, the entrepreneurial ecosystem and the future of entrepreneurship in the
country. This book will benefit business people, policy makers and researchers looking to
understand more about entrepreneurship in India, and offers guidance to foreign business
looking to engage with Indian entrepreneurs.
Routledge
Market: International Business
September 2021: 6.14 x 9.21: 200pp
Hb: 978-0-367-49769-9: £120.00
eBook: 978-1-003-04728-5
* For full contents and more information, visit: www.routledge.com/9780367497699

The UK Bolton Committee
Robert Wapshott, University of Nottingham, UK and Oliver Mallett, Durham University,
UK
Series: Routledge Focus on Business and Management
The Report of the Committee of Inquiry on Small Firms (the Bolton Committee Report) was
produced at a time of significant political change. The 1970s in the UK saw the beginning
of the end for interventionism and ‘big government’ and the emergence of a new free
market, economic liberalism. However, the same period also saw the creation of an agenda
to intervene in the economy through an extensive range of government initiatives aimed
at encouraging and enabling small firms and entrepreneurship. This book provides
researchers with new insights into the tensions between these potentially contradictory
political agendas that would come to shape our modern economy.
Routledge
Market: Business & Management
August 2021: 5.5 x 8.5: 136pp
Hb: 978-0-367-63430-8: £44.99
eBook: 978-1-003-11914-2
* For full contents and more information, visit: www.routledge.com/9780367634308
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Entrepreneurship in Korea

Social Enterprise in China

From Chaebols to Start-ups

Benedicte Brøgger, BI Norwegian Business School, Norway.
Series: Routledge Studies in Management, Organizations and Society

Martin Hemmert, Korea University, South Korea and Jae-Jin
Kim, Republic of Korea
Entrepreneurship in Korea offers a fresh perspective on
entrepreneurship in Korea by combining a historical review of
the achievements of Korean entrepreneurs at each stage of
economic development with an analysis of the activities of
current entrepreneurs who are at the forefront of the new Korean
age.

Routledge
Market: Entrepreneurship, International Business
July 2021: 6.14 x 9.21: 188pp
Hb: 978-0-367-64920-3: £120.00
eBook: 978-1-003-12694-2
* For full contents and more information, visit: www.routledge.com/9780367649203

This book explores social innovation and entrepreneurship in China. Focusing on selected
social enterprises and processes, it addresses the question of "why China?", not in terms
of military, economic or political ambitions, but in the terms of social innovation and welfare
policies. The analyses range from detailed ethnography to discussions of broad global
trends. This book will be of interest to researchers, students and academics in the fields of
business and social entrepreneurship, especially to those with a particular interest in the
Chinese case.
Routledge
Market: Business & Management
November 2021: 6.14 x 9.21: 192pp
Hb: 978-0-367-24461-3: £120.00
eBook: 978-0-429-28259-1
* For full contents and more information, visit: www.routledge.com/9780367244613
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Researching Art Markets

Social Enterprise, Health and Wellbeing

Past, Present and Tools for the Future

Theory, Methods and Practice

Edited by Elisabetta Lazzaro, Nathalie Moureau and
Adriana Turpin
Series: Routledge Research in the Creative and Cultural Industries
Researching Arts Markets brings together a chorus of
contributors from various disciplinary perspectives. In doing so,
this collection offers a unique multi-disciplinary contribution to
disentangle key aspects and trends in art market practices from
the past to nowadays, namely art collectors, the artist as an
entrepreneur and career paths, and the formation and
development of new markets. Overall, this book provides a
valuable tool for understanding art markets within their wider
context. The volume is of interest to scholars researching with
the cultural and creative industries from any perspective.
Routledge
Market: Business / Arts
May 2021: 6.14 x 9.21: 230pp
Hb: 978-0-367-89339-2: £120.00
eBook: 978-1-003-01867-4
* For full contents and more information, visit: www.routledge.com/9780367893392

Edited by Michael J. Roy and Jane Farmer
Series: Routledge Studies in Social Enterprise & Social Innovation
In recent decades, governments have promoted social enterprise
as a mean to address welfare and tackle disadvantage. Early
academic work reflected this development and engaged with
their ability to deliver and create jobs, work towards remedial
environmental goals and address societal challenges. More
recently, researchers have started to investigate the broader
potential of social enterprise for the wellbeing of people and
the planet. This book will be of interest to researchers, academics,
policymakers, and students in the fields of entrepreneurship,
public and social policy, community development, public health,
human geography and urban planning.
Routledge
Market: Business & Management
August 2021: 6 x 9: 304pp
Hb: 978-0-367-64729-2: £120.00
eBook: 978-1-003-12597-6
* For full contents and more information, visit: www.routledge.com/9780367647292
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The New Arts Entrepreneur
Navigating the Arts Ecologies
Gary Beckman, North Carolina State University, USA
Series: Discovering the Creative Industries
The New Arts Entrepreneur is the first uniquely designed pedagogy
for arts entrepreneurship educators and students. Melding an
arts-first approach with understandable entrepreneurial concepts
and newly formulated tools, the text helps arts students to
envision themselves as an entrepreneurial CEO.

Routledge
Market: Business & Management
June 2021: 6.14 x 9.21: 174pp
Hb: 978-1-138-31419-1: £120.00
Pb: 978-1-138-31421-4: £32.99
eBook: 978-0-429-45718-0
* For full contents and more information, visit: www.routledge.com/9781138314214
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Trademarks and Their Role in Innovation,
Entrepreneurship and Industrial Organization
Edited by Carolina Castaldi, Joern Block and Meindert J.
Flikkema
This booktakes stock of the emerging academic research on
how companies use trademarks. It collects a rich set of
contributions from several research perspectives and disciplines
and proposes an integrated view bridging different levels of
analysis: individual, firm, industry, and country level. Specifically,
the book combines an industrial organisation, innovation and
entrepreneurship perspective to understand why, when and
with what effects entrepreneurs, innovators and firms use
trademarks.
The chapters in this book were originally published in Industry
and Innovation.
Routledge
Market: Business and Management
June 2021: 6.85 x 9.69: 360pp
Hb: 978-0-367-70664-7: £120.00
eBook: 978-1-003-14744-2
* For full contents and more information, visit: www.routledge.com/9780367706647
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Women and Entrepreneurship in India
Governance, Sustainability and Policy
Edited by Harpreet Kaur
Series: Women and Sustainable Business
The Indian Constitution is the largest written constitution that
guarantees equality to women and empowers the State to take
affirmative actions in favour of women. Currently, India is the
only country where the economic gender gap is larger than the
political gender gap. Women are required to understand their
own potential and overcome social barriers. With constant
support of the government, change in stereotype mindset and
skill development in women, India will continue witnessing
gradual increase in women entrepreneurship in future.
Routledge
Market: Business & Management
September 2021: 6 x 9: 240pp
Hb: 978-0-367-75027-5: £120.00
eBook: 978-1-003-16078-6
* For full contents and more information, visit: www.routledge.com/9780367750275
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A Virtual Care Blueprint

Crony Capitalism in US Health Care

How Digital Health Technologies Can Improve Health Outcomes,
Patient Experience, and Cost Effectiveness

Anatomy of a Dysfunctional System
Naresh Khatri
Series: Routledge Focus on Business and Management

Robert Longyear
Mobile Health: The Digital Revolution in Healthcare examines
innovation in U.S. healthcare with respect to digital health and
mobile health technologies.

Productivity Press
Market: Business & Management: Healthcare Management
August 2021: 6 x 9: 216pp
Hb: 978-1-032-04409-5: £120.00
Pb: 978-0-367-65094-0: £30.99
eBook: 978-1-003-19306-7
* For full contents and more information, visit: www.routledge.com/9781032044095

The US political system has come to depend upon money too
much. The government regulatory agencies have been
"captured" by the health industry interest groups meaning that
the regulatory agencies respond to the interests of the industry
but not those of citizens. This book employs a broad theoretical
framework of crony capitalism to understand US health care
system dysfunction. It will be of interest to researchers,
academics, policymakers, and students in the fields of health
care management, public and non-profit management, health
policy, administration, and economics, and political science.
Routledge
Market: Business & Management
July 2021: 5.5 x 8.5: 144pp
Hb: 978-0-367-63117-8: £44.99
eBook: 978-1-003-11220-4
* For full contents and more information, visit: www.routledge.com/9780367631178
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2nd Edition

After a Life-Threatening Diagnosis...What's Next?

Getting to Standard Work in Health Care

A New Approach to Improve Healing Potential, Communications, and
Life Quality

Using TWI to Create a Foundation for Quality Care
Patrick Graupp and Martha Purrier

Carolyn Hornblow

Addressing the challenges involved in achieving standard work
in healthcare, Getting to Standard Work in Health Care, 2nd
Edition describes how to incorporate the most widely used
Training Within Industry (TWI) method, the Job Instruction (JI)
training module, to facilitate performance excellence and boost
employee morale in a health care organization.

Converging and replicated evidence indicate that psychological
stress, fears and anxiety can affect the healing process of patients
recovering from surgery or given the diagnosis of a
life-threatening condition.

Productivity Press
Market: Business & Management: Healthcare Management
September 2021: 6 x 9: 204pp
Hb: 978-0-367-77358-8: £120.00
Pb: 978-0-367-77356-4: £24.99
eBook: 978-1-003-17098-3
* For full contents and more information, visit: www.routledge.com/9780367773588

Productivity Press
Market: Healthcare Management
September 2021: 7 x 10: 296pp
Hb: 978-0-367-47393-8: £120.00
Pb: 978-0-367-46267-3: £46.99
eBook: 978-1-003-03530-5
* For full contents and more information, visit: www.routledge.com/9780367473938
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Careers in Healthcare and Beyond

Health Tech

Tools, Resources, and Questions to Prepare You for What’s Next

Rebooting Society's Software, Hardware and Mindset

Evelyn Lee

Trond Arne Undheim

This book is intended for someone curious to learn more about
a career in healthcare, but not certain if it is right for them, or if
the industry would be a good fit for them. For the person who
is already interested in pursuing a career in healthcare, it provides
added excitement to continue on this path. It will encourage
readers to explore ways to gain hands-on experience to
determine what is the best approach for them to take to start
this journey. This book is also intended for those who currently
work in healthcare but may be considering a different job in the
field.

Global healthcare will change drastically in the next decade due
to key technologies, social dynamics, and systemic shifts that
are already in motion.

Productivity Press
Market: Business & Management
July 2021: 6 x 9: 152pp
Hb: 978-1-032-03986-2: £105.00
Pb: 978-1-138-62673-7: £25.99
eBook: 978-1-315-22268-4
* For full contents and more information, visit: www.routledge.com/9781032039862

Productivity Press
Market: Business & Management: Healthcare Management
September 2021: 6 x 9: 248pp
Hb: 978-1-032-01293-3: £120.00
Pb: 978-1-032-01292-6: £24.99
eBook: 978-1-003-17807-1
* For full contents and more information, visit: www.routledge.com/9781032012933
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Lean Healthcare Systems Engineering for Clinical
Environments

Power from Within
A Guide to Success as a Medical Malpractice Defense Expert
Jeffrey A. Krompier, Esq.

A Step-by-Step Process for Managing Workflow and Care Improvement
Projects

There is no end in sight to the frequency with which health care
providers become lawsuit targets in our litigious society. While
politicians, practioners, insurance companies and trial attorneys
debate the nation’s "malpractice crisis", suits continue to be filed.

Bohdan Oppenheim
It has been almost 20 years since the Institute of Medicine
released the seminal report titled, Crossing the Quality Chasm.
In it, the IoM identified six domains of care quality (safe, timely,
effective, efficient, equitable, and patient-centric) and noted a
huge gap between the current state and the desired state.

Productivity Press
Market: Business & Management / Healthcare
May 2021: 7 x 10: 224pp
Hb: 978-0-367-75533-1: £120.00
Pb: 978-0-367-75532-4: £38.99
eBook: 978-1-003-16283-4
* For full contents and more information, visit: www.routledge.com/9780367755331
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Productivity Press
Market: Business & Management - Healthcare
August 2021: 6.14 x 9.21: 176pp
Hb: 978-0-367-67738-1: £120.00
Pb: 978-0-367-67737-4: £38.99
eBook: 978-1-003-13260-8
* For full contents and more information, visit: www.routledge.com/9780367677381

2nd Edition
4th Edition

Medical Informatics

Taking Improvement from the Assembly Line to
Healthcare

An Executive Primer

The Application of Lean within the Healthcare Industry

Salvatore Volpe
Series: HIMSS Book Series

Ronald G. Bercaw
Quality healthcare is a cornerstone of any healthy society. In the
U.S., we have access to sophisticated medical technology, world
renowned physicians, highly trained nurses and hospital
personnel, advanced pharmaceuticals, and innovations in
diagnosis and treatment.

This fourth edition of HIMSS' award-winning, bestseller explores how clinicians, patients,
and health IT stakeholders are collaborating to support high-value care through health IT.
The revised and updated Fourth Edition continues to explore information technologies
applied in hospital settings, at the physician's office and in patients' homes to provide
high-value patient care. Developed for healthcare executives, the book looks at how
clinicians, patients and health IT stakeholders are collaborating on a 'team-based,' IT-enabled
approach to healthcare in today’s world of meaningful use and accountable care.
Productivity Press
Market: Business & Management
January 2022: 6.14 x 9.21: 256pp
Hb: 978-1-138-39088-1: £69.99
* For full contents and more information, visit: www.routledge.com/9781138390881

Productivity Press
Market: Business & Management: Healthcare Process Improvement
July 2021: 6 x 9: 212pp
Hb: 978-0-367-47238-2: £120.00
Pb: 978-0-367-47154-5: £38.99
eBook: 978-1-003-03432-2
* For full contents and more information, visit: www.routledge.com/9780367472382
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4th Edition

Mobile Medicine

The CPHIMS Review Guide

Overcoming People, Culture, and Governance
Edited by Sherri Douville
No topic in healthcare technology is more urgent and yet more
elusive to date than mobile computing in medicine. It adheres
to no boundaries, stagnates in silos, and demands not just the
attention of dedicated professionals, but also teams of teams.

Productivity Press
Market: Business & Management: Healthcare Management
October 2021: 7 x 10: 336pp
Hb: 978-1-032-11564-1: £120.00
Pb: 978-0-367-65150-3: £29.99
eBook: 978-1-003-22047-3
* For full contents and more information, visit: www.routledge.com/9781032115641
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Healthcare Information & Management Systems Society
(HIMSS) and Mara Daiker
Series: HIMSS Book Series
Whether you're taking the CPHIMS exam, or simply want the
most current and comprehensive overview in healthcare
information and management systems today - this completely
revised and updated fourth edition has it all. But for those
preparing for the CPHIMS exam, this book is an ideal study
partner. The content reflects the exam content outline covering
healthcare and technology environments; systems analysis,
design, selection, implementation, support, maintenance, testing,
evaluation, privacy and security; and administration leadership management. Candidates
can challenge themselves with the sample multiple choice questions at the end of the
book.
Productivity Press
Market: Business & Management
October 2021: 208pp
Hb: 978-1-138-33743-5: £155.00
Pb: 978-1-138-32761-0: £155.00
eBook: 978-0-429-44239-1
* For full contents and more information, visit: www.routledge.com/9781138337435
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The Power of Virtual Reality Cinema for Healthcare
Training
A Collaborative Guide for Medical Experts and Media Professionals
Edited by John Bowditch and Eric R. Williams
Cinematic Virtual Reality brings a combination of documentary,
narrative and game design principles to the medical profession
and, in the healthcare arena, collaboration is a key component
for creating intellectually- and emotionally- rich immersive
experiences.

Productivity Press
Market: Business & Management: Healthcare Management
October 2021: 7 x 10: 224pp
Hb: 978-0-367-76823-2: £120.00
Pb: 978-0-367-76822-5: £38.99
eBook: 978-1-003-16868-3
* For full contents and more information, visit: www.routledge.com/9780367768232
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Transforming Mental Health Care
Applying Performance Improvement Methods to Mental Health Care
Sunil Khushalani and Antonio DePaolo
Each of us working in the mental health system has grappled
with the inadequacies and shortcomings of our current system.
We have been reminded time and time again that our system
is fraught with quality and safety problems that leave patients
and their families at the receiving end of sub-standard care and
dissatisfied.

Productivity Press
Market: Business & Management
August 2021: 7 x 10: 184pp
Hb: 978-1-138-29746-3: £120.00
Pb: 978-1-032-07038-4: £38.99
eBook: 978-1-315-09922-4
* For full contents and more information, visit: www.routledge.com/9781138297463
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Achieving HR Excellence through Six Sigma
Daniel T. Bloom, Daniel Bloom & Associates, Inc., Largo,
Florida, USA
Although world-class firms like GE and Motorola have relied on
Six Sigma to build their performance cultures, these processes
are all too often left out of human resources (HR) functions.

Productivity Press
Market: Business & Management
August 2021: 7 x 10: 268pp
Hb: 978-1-138-35940-6: £100.00
Pb: 978-1-138-35919-2: £30.99
eBook: 978-0-429-43383-2
* For full contents and more information, visit: www.routledge.com/9781138359406

Contemporary Talent Management
A Research Companion
Edited by Ibraiz Tarique, Pace University, USA
Series: Routledge Research Companions in Business and
Economics
The field of Talent Management (TM) has grown and advanced
exponentially over the past several years as an essential area of
research. While interest in the field is growing, and recent
research has provided valuable insight into various topics, there
remain many opportunities for additional exploration and
research. One such opportunity is to examine Talent
Management topics related to the modern workforce and
organizations - an area identified as contemporary talent
management.
Routledge
Market: Business & Management
September 2021: 6 x 9: 376pp
Hb: 978-1-032-02297-0: £150.00
eBook: 978-1-003-18278-8
* For full contents and more information, visit: www.routledge.com/9781032022970
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Comparative Human Resource Management

Critical Human Resource Management

Contextual Insights from an International Research Collaboration

People Management Across the Global South and North

Edited by Michael J. Morley and Noreen Heraty
This volume documents aspects of the development of Cranet
Network on International Human Resource Management, and
presents a series of recent contributions from the network. The
chapters highlight, inter alia, the limits to convergence in human
resource management as a result of contextual determinism,
the role of institutional actors, markets and work regulation in
accounting for variations in practices, the contextual specificities
and dynamics at play in transition economies.
The Chapters in this book were originally published as a special
issue of International Studies of Management & Organization.

Dhammika Jayawardena
Series: Routledge Studies in Human Resource Development
Human resource management (HRM) is the predominant
apparatus for people management across the world. Since its
inception, HRM has nevertheless been subjected to critical
scrutiny. This work has produced a corpus of literature now
referred to as ‘Critical HRM’. This book on Critical HRM traces the
development of the critical scholarly tradition in people
management. The book will be of interest to professionals,
researchers, and academics focusing on critical issues in people
management across the Global South and North.

Routledge
Market: Business and Management/HRM
June 2021: 6.85 x 9.69: 140pp
Hb: 978-0-367-76769-3: £120.00
eBook: 978-1-003-16846-1
* For full contents and more information, visit: www.routledge.com/9780367767693

Routledge
Market: Business & Management
June 2021: 6 x 9: 168pp
Hb: 978-0-367-60896-5: £120.00
eBook: 978-1-003-10243-4
* For full contents and more information, visit: www.routledge.com/9780367608965
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Conflict Coaching Fundamentals

Culture and Resilience at Work

Working With Conflict Stories

A Study of Stress and Hardiness among Indian Corporate Professionals

Samantha Hardy
This book provides an accessible framework for understanding
why people tell their conflict stories the way they do, and how
to help them move away from conflict stories that prevent them
from understanding and responding to conflict in an effective
way. This is a book specifically for those who work with people
in conflict (mediators, conflict coaches, managers, lawyers, HR
staff, teachers) and for anyone who wishes to better understand
their own experience of conflict.

Routledge
Market: Business and Management
September 2021: 6.14 x 9.21: 160pp
Hb: 978-0-367-65142-8: £120.00
Pb: 978-0-367-65144-2: £29.99
eBook: 978-1-003-12803-8
* For full contents and more information, visit: www.routledge.com/9780367651442
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Pallabi Mund
Series: Routledge Focus on Business and Management
In 1979, Suzanne C. Kobasa propounded her theory of "hardiness"
where she hypothesized her 3Cs: Commitment, Control, and
Challenge, as the basic ingredients of hardiness that make an
individual stress resilient. In current times, the discourse has
enjoyed a sustained scholarly interest but there is hardly any
study on the corporate professionals or the Indian context. This
book examines the efficacy of hardiness on the Indian corporate
professionals in the post-globalization scenario. It will be of
interest to researchers, academics and students in stress
management, human resource management, culture studies,
and organizational behaviour.
Routledge
Market: Business & Management
July 2021: 5.5 x 8.5: 160pp
Hb: 978-1-032-02345-8: £44.99
eBook: 978-1-003-18298-6
* For full contents and more information, visit: www.routledge.com/9781032023458
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Employment, Trade Unionism, and Class

Human Performance Improvement through Human
Error Prevention

The Labour Market in Southern Europe since the Crisis
Gregoris Ioannou
Series: Routledge Research in Employment Relations
The economic crisis has brought about a watershed in
institutional, political and social relations, reshaping the labour
market and the class structure in southern Europe. This book
provides a critical comparative assessment of the dynamics of
change in the employment field, focusing on Spain, Greece and
Cyprus. It will be of value to researchers, academics, professionals,
and students working on issues of employment and industrial
relations, labour market and labour law, political economy and
class structure as well as those interested in the contemporary
society and economy of southern Europe in general, and Spain,
Greece and Cyprus in particular.

A Comprehensive Implementation Guide for Protecting Employees
and Maintaining Cost Efficiency
Ben Marguglio
The book is a simulation of a live course on Human Performance
Improvement/Human Error Prevention (HPI/HEP) created by the
preeminent authority on HPI/HEP. This book has the greatest
breadth of scope and specificity on this topic.

Routledge
Market: Business / Employment Relations
July 2021: 6 x 9: 224pp
Hb: 978-0-367-14288-9: £120.00
eBook: 978-0-429-03116-8
* For full contents and more information, visit: www.routledge.com/9780367142889

Productivity Press
Market: Business and Management / Workplace Safety
August 2021: 8.25 x 11: 544pp
Hb: 978-0-367-67239-3: £390.00
eBook: 978-1-003-13041-3
* For full contents and more information, visit: www.routledge.com/9780367672393
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Happiness Through Goal Setting

Industry 4.0

A Practical Guide to Reflect on and Change the Reasons Why You
Pursue Your Most Important Goals in Life

A Glocal Perspective
Jerzy Duda and Aleksandra Gąsior
Series: Routledge Studies in Management, Organizations and
Society

Christian Ehrlich and Sashenka Milston
An evidence-based, practical guide to reflection on the most
important goals in life, this book provides a unique framework
and thought-provoking exercises to modify personal and
professional goals to increase happiness.
There are many books on happiness – no other discusses
happiness specifically from a goal setting perspective. HR and
mental health professionals, mindfulness practitioners, coaches,
mentors, higher education staff, postgraduate students and
others will benefit from the hands-on guidance in this book.

Routledge
Market: Business / Personal Success
July 2021: 6 x 9: 78pp
Hb: 978-1-032-00231-6: £120.00
Pb: 978-1-032-00230-9: £29.99
eBook: 978-1-003-17325-0
* For full contents and more information, visit: www.routledge.com/9781032002309

This book deals with issues related to the challenges of Industry
4.0 that are faced by enterprises and universities. Contrary to
most publications on the subject, it covers both technological
and business aspects of these challenges and shows how strong
they are intertwined, which brings new value to the readers. The
book also presents new findings that will guide enterprises
through Industry 4.0.

Routledge
Market: Business & Management
September 2021: 6 x 9: 240pp
Hb: 978-1-032-03042-5: £120.00
eBook: 978-1-003-18637-3
* For full contents and more information, visit: www.routledge.com/9781032030425
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HR Futures 2030

Information Security and Employee Behaviour

A Design for Future-Ready Human Resources

How to Reduce Risk Through Employee Education, Training and
Awareness

Isabelle Chappuis and Gabriele Rizzo
This design for future-ready human resources is a futurist guide
to the challenges and changes lying ahead in the world of work
and offers a way forward. The world of work is evolving at an
exponential rate, and significant shifts are expected. This is an
academic-grade book backed up by evidence-based trends and
signals and offering pragmatic upskilling pathways. It is priceless in such an environment
for forward-looking scholars and present-oriented, pragmatic industry captains and HR
leaders compelled to find answers for their inevitably obsolescing, inorganically morphing
workforce.
Routledge
Market: Business / Management
July 2021: 6.85 x 9.69: 208pp
Hb: 978-1-032-00108-1: £140.00
Pb: 978-1-032-00103-6: £39.99
eBook: 978-1-003-17279-6
* For full contents and more information, visit: www.routledge.com/9781032001036

Angus McIlwraith
Angus McIlwraith's book explains how corporate culture affects
perceptions of risk and information security, and how this in turn
affects employee behaviour. He provides a pragmatic approach
for educating and training employees in information security
and explains how different metrics can be used to assess
awareness and behaviour. In this second edition, Information
Security and Employee Behaviour will help you develop the
capability and culture that will enable your organization to avoid
or reduce the impact of unwanted security breaches.

Routledge
Market: Business and Management
August 2021: 6.14 x 9.21: 210pp
Hb: 978-0-367-24331-9: £120.00
Pb: 978-1-032-05591-6: £29.99
eBook: 978-0-429-28178-5
* For full contents and more information, visit: www.routledge.com/9781032055916
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International Perspectives on Employee
Engagement

Relational Analytics
Guidelines for Analysis and Action

Edited by Michael Segalla

Jody Hoffer Gittell and Hebatallah Naim Ali

International Perspectives on Employee Engagement offers a
predominately non-American view of employee engagement.
The authors address employee engagement from a variety of
perspectives. They represent both empirical research and
theoretical discussions. The chapters have a distinctly
international viewpoint with authors hailing from Europe, Middle
East, Africa, and North America. Given the cultural diversity of
the authors, this book offers a unique, non-American, perspective
on employee engagement.
The chapters in this book were originally published as a special
issue of International Studies of Management & Organization.

This guidebook goes beyond people analytics to provide a
research-based, practice-tested methodology for doing relational
analytics, based on the science of relational coordination.
Graduate students and practitioners in human resource
management, organizational behavior, engineering, and network
analysis will appreciate the methodology and hands-on guidance
this book provides, with its focus on identifying and building
networks of talent.
Online resources include data appendices and statistical
commands that can be used to conduct all these analyses in
readers’ own organizations.

Routledge
Market: Business and Management/ Human Resource Management
June 2021: 6.85 x 9.69: 142pp
Hb: 978-0-367-69604-7: £120.00
eBook: 978-1-003-14249-2
* For full contents and more information, visit: www.routledge.com/9780367696047

Routledge
Market: Human Resource Management
June 2021: 6.14 x 9.21: 204pp
Hb: 978-0-367-47746-2: £120.00
Pb: 978-0-367-43625-4: £28.99
eBook: 978-1-003-03637-1
* For full contents and more information, visit: www.routledge.com/9780367436254
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Performance Drivers in the Australian Banking and
Financial Industry

The Handbook of Continuing Professional
Development for the Health Informatics
Professional

Ami-Lee Kelly, Ashish Malik, Dr Ashish Malik, University of
Newcastle, Australia. and Philip J. Rosenberger III, The
University of Newcastle, Australia
Series: Routledge Advances in Management and Business
Studies
This book provides an in-depth look at the relationship between
personality types and individual-level performance in
knowledge-based environments through cases in Australia
banking and financial sector. The book also looks at how
high-performance workplace systems influence individual
performance in relation to productivity through a multi-level
analysis of micro and meso-level factors. The findings in the book
would have relevant implications not only for the Australian
system but also for other banking and financial service contexts outside of Australia.
Routledge
Market: Banking and Finance
July 2021: 6.14 x 9.21: 196pp
Hb: 978-0-367-50318-5: £120.00
eBook: 978-1-003-04946-3
* For full contents and more information, visit: www.routledge.com/9780367503185

Edited by JoAnn Klinedinst
Series: HIMSS Book Series
The Handbook of Continuing Professional
Development for the
nd
Health Informatics Professional, 2 edition can get you started on
your lifelong journey in professional development. There are
suggestions on a variety of topics and you are certain to find
many of interest.

Productivity Press
Market: Business & Management
September 2021: 7 x 10: 384pp
Hb: 978-0-367-02685-1: £110.00
Pb: 978-0-367-02678-3: £31.99
eBook: 978-0-429-39837-7
* For full contents and more information, visit: www.routledge.com/9780367026851
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Performance through Diversity and Inclusion

The Neurodivergent Job Candidate

Leveraging Organizational Practices for Equity and Results

Recruiting Autistic Professionals

Ruth Sessler Bernstein, Paul F. Salipante and Judith Y.
Weisinger
This book moves the focus from achieving numerical diversity
to achieving frequent, high quality, equitable, and productive
interactions that enable individuals to leverage their distinctive
talents, and provides the steps to do so. Examples of good
practice are provided from across the for-profit, nonprofit and
governmental sectors and social and educational contexts. The
book is ideal for postgraduate and undergraduate students
studying human resource management and diversity, and
includes a clear step-by-step approach for implementation by
forward-thinking HR professionals and managers.
Routledge
Market: Business and Management
September 2021: 6.14 x 9.21: 240pp
Hb: 978-0-367-42179-3: £120.00
Pb: 978-0-367-42178-6: £34.99
eBook: 978-0-367-82248-4
* For full contents and more information, visit: www.routledge.com/9780367421786
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Marcia Scheiner and Joan Bogden
This book provides guidance on recruiting, interviewing, and
onboarding practices that will allow employers to successfully
hire neurodivergent professionals into inclusive, competitive
employment. Written by authors with extensive experience
working in the corporate world and consulting with Fortune
1000 companies on autism hiring efforts, this book is targeted
at employers, acknowledging their perspective. This book also
provides background on the thinking styles of autistic individuals,
giving the reader a deeper understanding of how to best support
neurodivergent jobseekers.
Routledge
Market: Human Resource Management
November 2021: 6 x 9: 176pp
Hb: 978-0-367-68389-4: £120.00
Pb: 978-0-367-68388-7: £29.99
eBook: 978-1-003-13730-6
* For full contents and more information, visit: www.routledge.com/9780367683894
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The Routledge Companion to Talent Management
Edited by Ibraiz Tarique, Pace University, USA
Series: Routledge Companions in Business, Management and Marketing
The field of Talent Management has grown and advanced exponentially over the past
several years as organizations, large and small, public and private, global and domestic,
have realized that to gain and sustain a global competitive advantage, they must manage
their talents effectively. This Companion is an indispensable source that provides an
authoritative, in-depth, and comprehensive examination of emerging talent management
topics. It is essential reading for anyone involved in the scholarly study of talent
management, including academic researchers, advanced postgraduate and graduate
students, and management consultants.
Routledge
Market: Business & Management
August 2021: 7 x 10: 680pp
Hb: 978-1-138-20214-6: £190.00
eBook: 978-1-315-47468-7
* For full contents and more information, visit: www.routledge.com/9781138202146
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Work in the Gig Economy
A Research Overview
James Duggan, Anthony McDonnell, Ultan Sherman and
Ronan Carbery
Series: State of the Art in Business Research
Throughout the last decade, the ‘gig economy’ has emerged as
one of the most significant developments in the world of work.
As a novel, hyper-flexible form of labour, gig work features a
uniquely fragmented working arrangement wherein
independent workers partner with digital platform organisations
to provide a range of on-demand services to customers. A critical
introduction for students, scholars and reflective professionals
and policymakers, this book provides much needed direction
through the rapidly growing and expansive body of research
on work in the gig economy.
Routledge
Market: Business / Management
July 2021: 5.5 x 8.5: 136pp
Hb: 978-0-367-36792-3: £44.99
eBook: 978-0-429-35148-8
* For full contents and more information, visit: www.routledge.com/9780367367923
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4th Edition

A Basic Guide to International Business Law

Export–Import Theory, Practices, and Procedures

Harm Wevers
Series: Routledge-Noordhoff International Editions

Belay Seyoum, Nova Southeastern University, USA
This book remains the sole export-import textbook aimed at the
academic audience. Discussing theoretical issues in depth, while
maintaining a practical approach, it offers a comprehensive
exploration of import procedures and export regulations. In
addition to updated cases, this new edition includes: new major
developments in bilateral and regional trade agreements;
changes to INCOTERMS 2010; coverage of the role of
e-commerce; expanded updates on methods of payment, export
pricing and government export finance. Suitable for upper-level
undergraduates and postgraduates of international trade, the
book stands alone in its blend of conceptual frameworks and

A Basic Guide to International Business Law aims to give students
an understanding as well as practical knowledge of legal
problems arising in the area of international business, and to
equip them with the skills needed to prevent and tackle these
problems.

Routledge
Market: Business & Management
May 2021: 224pp
Hb: 978-1-032-04861-1: £120.00
Pb: 978-9-001-89978-3: £49.99
eBook: 978-1-003-19492-7
Prev. Ed Pb: 978-9-001-70100-0
* For full contents and more information, visit: www.routledge.com/9789001899783

cogent analysis.
Routledge
Market: International Trade
July 2021: 6.85 x 9.69: 670pp
Hb: 978-0-367-89681-2: £230.00
Pb: 978-0-367-89678-2: £68.99
eBook: 978-1-003-02050-9
Prev. Ed Pb: 978-0-415-81838-4
* For full contents and more information, visit: www.routledge.com/9780367896782
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Design for Global Challenges and Goals

Global Networks and Innovation in China

Edited by Emmanuel Tsekleves, Imagination Lancaster,
University of Lancaster, UK, Rachel Cooper and Jak Spencer,
Helen Hamlyn Centre, Royal College of Art, UK
Series: Design for Social Responsibility

International Linkages and Indigenous Efforts
Edited by Tian Wei and Maoliang Bu
This book investigates innovation in China at international and
domestic levels. It investigates how the global networks
contribute to innovation in China and how domestic Chinese
firms strengthen their innovation capability. The volume , thus,
makes an important attempt to extend existing knowledge on
this subject and provides new insights to scholars and
practitioners.
The chapters in this book were originally published as a special
issue of International Studies of Management & Organization.

Design for Global Challenges charts the developments,
opportunities and challenges for design research in addressing
global challenges facing developing contexts focusing on the
UN’s Sustainable Development Goals. Providing a guide to the
state-of-the-art of design research that addresses the Sustainable
Development Goals, this book will be of interest to researchers,
practitioners and students who want their research to address
global challenges.
Routledge
Market: Business & Management
March 2021: 6.14 x 9.21: 268pp
Hb: 978-0-367-56851-1: £120.00
eBook: 978-1-003-09968-0
* For full contents and more information, visit: www.routledge.com/9780367568511

Routledge
Market: Business
July 2021: 6.85 x 9.69: 124pp
Hb: 978-0-367-77139-3: £120.00
eBook: 978-1-003-16995-6
* For full contents and more information, visit: www.routledge.com/9780367771393
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How to Rule?

Economics and Business Environment

The Arts of Government from Antiquity to the Present

Wim Hulleman and Ad Marijs
Series: Routledge-Noordhoff International Editions
Economics and Business Environment is targeted at students
preparing for a career in a managerial position in business or
public service.
Environment has been fully updated; including the
measurements taken to reinforce supervision of the banking
industry.

Routledge
Market: Business & Management
May 2021: 392pp
Hb: 978-1-032-04877-2: £120.00
Pb: 978-9-001-88943-2: £79.99
eBook: 978-1-003-19498-9
Prev. Ed Pb: 978-9-001-71379-9
* For full contents and more information, visit: www.routledge.com/9789001889432
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Grant Duncan, Massey University, New Zealand
This book rediscovers diverse models of government, including
the successful statecraft and drastic mistakes of past rulers and
their advisers. From ancient to modern times, what methods of
government have arisen and succeeded, or what were their fatal
flaws? What ethical and political ideas informed the rulers and
the ruled? How have states dealt with unexpected calamities or
with cultural and religious differences? And what kept things
(more or less) running smoothly?
This book will appeal to students in political theory, political
history, or history of government and public policy.
Routledge
Market: Government, Political Science
September 2021: 6.14 x 9.21: 288pp
Hb: 978-0-367-76449-4: £120.00
Pb: 978-0-367-76448-7: £34.99
eBook: 978-1-003-16695-5
* For full contents and more information, visit: www.routledge.com/9780367764487
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International Business

Language, Translation and Management
Knowledge

Themes and Issues in the Modern Global Economy
Debra Johnson, North Carolina State University, USA. and Colin Turner, Heriot-Watt
University, UK

A Research Overview
Susanne Tietze, Sheffield Hallam University, UK
Series: State of the Art in Business Research

In the contemporary business world, international is the default setting. Most organizations
operate globally on some level which adds value but brings complexity and challenges.
This textbook provides an introduction to understanding how businesses create value in
global settings.
In this updated edition, the authors cover the traditional key themes including
multinationals, internationalization and international market entry, as well as contemporary
issues. New topics analyzed in this edition include risk, business models and
hyperglobalization. With dedicated chapters on the role on non-market actors in
international business, the book provides a multi-disciplinary world-view for readers.
Routledge
Market: Business & Management
September 2021: 7.44 x 9.69: 528pp
Hb: 978-1-138-73568-2: £125.00
Pb: 978-1-138-73882-9: £49.99
eBook: 978-1-315-18450-0
Prev. Ed Hb: 978-0-415-43763-9
* For full contents and more information, visit: www.routledge.com/9781138735682

The book provides insights, description, and analysis over the
knowledge production process within business, organization,
and management research. Importantly, it does so from a
language and translation perspective. It critically engages with
the role of English in this process, provides theoretical argument
for the need to include multilingualism in research. Translation
is investigated as a concept for future inquiry. The book is an
invaluable source for all research students, researchers and
academics who take a language-sensitive approach to their
research.
Routledge
Market: Business / Management
June 2021: 5.5 x 8.5: 92pp
Hb: 978-0-367-35982-9: £44.99
eBook: 978-0-429-34303-2
* For full contents and more information, visit: www.routledge.com/9780367359829
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International Law and Business

The Future of Global Retail

A Global Introduction

Learning from China's Retail Revolution

Bart Wernaart
Series: Routledge-Noordhoff International Editions

Winter Nie, Mark J. Greeven, Zhejiang University, China,
Yunfei Feng and James Wang

This book introduces law in the context of international business.
The basics of law are explored using a clear comparative
methodology.
The book goes beyond the usual focus on Western legal systems
and uses examples from all over the world to provide students
with comprehensive knowledge of business law. It is set up
rather broadly, so that it can be used by teachers throughout
their entire curriculum. Each chapter ends with a clear summary,
and practice questions. Due to its colourful cases, this book is
accessible and fun to read.

China’s new retail revolution will completely transform how the
world thinks about retail and digital innovation. In this book, the
authors share an insider’s perspective on what is happening in
China to reveal the future for global retail, and a clear framework
to help you prepare. It presents a number of real-world cases,
based on interviews and first-hand consumer experience, to
decode China’s retail revolution so that you can understand
what is happening and why, and what it means for the rest of
the world.

Routledge
Market: Business / Management
July 2021: 390pp
Hb: 978-1-032-04988-5: £120.00
Pb: 978-9-001-87157-4: £39.99
eBook: 978-1-003-19547-4
* For full contents and more information, visit: www.routledge.com/9789001871574

Routledge
Market: Business and Management
September 2021: 6.14 x 9.21: 208pp
Hb: 978-1-032-07041-4: £120.00
Pb: 978-1-032-07042-1: £26.99
eBook: 978-1-003-20507-4
* For full contents and more information, visit: www.routledge.com/9781032070421
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Internationalisation of Chinese Enterprises

The Oil Business and the State

A Comparative Study of Cross-border Mergers and Acquisitions

National Energy Companies and Government Ownership

Jia Zongda
Series: China Perspectives

Øystein Noreng
Series: Routledge Studies in International Business and the World
Economy

The book investigates tcross-border mergers and acquisitions
(M&A) conducted by Chinese enterprises, seeking to evaluate
the pivotal factors that influence the results of this dominant
form of China’s outbound direct investment. This work will be
a practical reference for M&A practitioners as well as academics
interested in transnational corporations and mergers, capital
market and international investment.

Routledge
Market: Investment / International Mergers and Aquisitions/ Chinese Outbound Investion
May 2021: 6.14 x 9.21: 194pp
Hb: 978-1-032-00440-2: £120.00
eBook: 978-1-003-17483-7
* For full contents and more information, visit: www.routledge.com/9781032004402

National oil companies are big business with about eighty
percent of the world’s proven oil reserves, and they are crucial
to the world’s energy supplies. They are giants, some of the
world’s largest companies, measured by market capitalisation,
cash-flow and investment. Little is known about their modus
operandi, how they make decisions about investment and
production, or about relations with their government owners. The
Oil Industry and the State explains the practice of state ownership
in a capital-intensive industry with high risks and high return,
and how these companies act in a market with imperfect
competition.
Routledge
Market: Business & Management
October 2021: 6 x 9: 264pp
Hb: 978-0-367-86014-1: £130.00
eBook: 978-1-003-02528-3
* For full contents and more information, visit: www.routledge.com/9780367860141

Browse and order online:
www.routledge.com

INTERNATIONAL BUSINESS

31

Dummy text to keep placeholder

The Right Place
How National Competitiveness Makes or Breaks Companies
Arturo Bris
The Right Place explains why firms succeed in one country and
fail in another, irrespective of their inner drivers, and suggest
potential initiatives that governments can take to help the private
sector create jobs and, consequently, make their countries more
prosperous. In this book, competition and macroeconomics
expert, Arturo Bris, provides the analysis of country competitive
performance based on 30 years advising countries on this topic.

Routledge
July 2021: 6.85 x 9.69: 492pp
Hb: 978-0-367-67462-5: £120.00
Pb: 978-0-367-67463-2: £29.99
eBook: 978-1-003-13139-7
* For full contents and more information, visit: www.routledge.com/9780367674632
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The Role of Governments in Markets
Interventions and Unexpected Consequences in Industrial History
Edited by John F. Wilson, Northumbria University, UK,
Steven Toms, University of Leeds, UK and Ian Jones,
Northumbria University
Series: Routledge Focus on Industrial History
This shortform book presents key peer-reviewed research
selected by expert series editors and contextualised by new
analysis from each author on government intervention and
unexpected consequences in industrial history. Of interest to
business and economic historians, this shortform book also
provides analysis and illustrative case-studies that will be valuable
reading across the social sciences.
Routledge
Market: Business & Management
June 2021: 5.5 x 8.5: 134pp
Hb: 978-0-367-02406-2: £46.99
eBook: 978-0-429-39980-0
* For full contents and more information, visit: www.routledge.com/9780367024062
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A Leader’s Guide to Storytelling

Conflict, Power, and Organizational Change
Deborah A. Colwill
Series: Routledge Focus on Business and Management

Restoring Authentic Communication in a World of Change
Mark Dailey

A capacity for learning, adapting, and changing is an important
facet of organizational resilience. What is involved in generative
organizational change? Is it an event, a process, or constantly
ongoing? What makes organizational change "good" for the
organization? Who has the power to decide what is "good" for
the organization and its members? How is it decided? What if
there is strong disagreement or conflict? What is the role of
organizational members and leaders in these discussions? These
questions demonstrate the triad of change, power and conflict
are intimately linked. This book explores the topics of change,
power and conflict as they relate to organizational life.

Part manual, part memoir and part call to action, this book
demonstrates why the core skill needed by leaders in the next
decade and into the future will be authentic and effective
communication. C-suite executives, leaders about to take that
last step into the C-suite, or millennial leaders about to enter
the boardroom, will value this book as an advisory guide, as a
handbook to be used in internal coaching and training sessions
and as a manual and aide memoir for themselves.

Routledge
Market: Business / Leadership
October 2021: 7 x 10: 216pp
Hb: 978-1-032-05745-3: £120.00
Pb: 978-1-032-05744-6: £34.99
eBook: 978-1-003-19899-4
* For full contents and more information, visit: www.routledge.com/9781032057453

Routledge
Market: Business & Management
August 2021: 5.5 x 8.5: 136pp
Hb: 978-0-367-34099-5: £44.99
eBook: 978-0-429-32395-9
* For full contents and more information, visit: www.routledge.com/9780367340995
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Age Friendly

Ignition

Ending Ageism in America

Superior Communication Strategies for Creating Stronger Connections

Lawrence R. Samuel

Matthew L. Moseley

Age Friendly: Ending Ageism in America is a rallying call to make
the United States a more equitable and just nation in terms of
age. "Age friendliness" means being inclusive towards older
people as workers, consumers, and citizens, something that can’t
be said to exist today.

Ignition is a book of dispatches from the frontlines of
communication strategy. Matthew Moseley draws on his eclectic
life experiences to investigate the link between success and
effective communication.

Productivity Press
Market: Business & Management
September 2021: 6 x 9: 200pp
Hb: 978-1-032-05145-1: £120.00
Pb: 978-1-032-05144-4: £26.99
eBook: 978-1-003-19623-5
* For full contents and more information, visit: www.routledge.com/9781032051451

Productivity Press
Market: Business and Management / Leadership / Communication
June 2021: 6 x 9: 224pp
Hb: 978-0-367-74781-7: £115.00
Pb: 978-0-367-55942-7: £26.99
eBook: 978-1-003-15951-3
* For full contents and more information, visit: www.routledge.com/9780367747817
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Blockchain Applied

Leadership Levers

Practical Technology and Use Cases of Enterprise Blockchain for the
Real World

Releasing the Power of Relationships for Exceptional Participation,
Alignment, and Team Results

Stephen Ashurst and Stefano Tempesta

Diana Jones

Blockchain is an emerging technology for organizations to almost
instantaneously make and verify transactions, streamlining
business processes, saving money, and reducing the potential
for fraud.

There’s an epidemic of leadership failure—whether something as small as a meeting, or
as large as implementing enterprise wide change. Leaders know that sinking feeling when
a gap emerges between themselves and the groups they most need to engage with.
Productivity Press
Market: Business and Management / Leadership / Workplace Culture
November 2021: 6 x 9: 184pp
Hb: 978-0-367-76519-4: £90.00
Pb: 978-0-367-76518-7: £22.99
eBook: 978-1-003-16733-4
* For full contents and more information, visit: www.routledge.com/9780367765194

Productivity Press
Market: Business & Management
September 2021: 7 x 10: 240pp
Hb: 978-0-367-67736-7: £120.00
Pb: 978-0-367-67735-0: £38.99
eBook: 978-1-003-13259-2
* For full contents and more information, visit: www.routledge.com/9780367677367
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Leadership Resilience in a Digital Age

Leading With Awareness

Janette Young

A Roadmap for Awakened Leaders

This book presents stories of good leadership, of how leaders
have faced significant challenge and pressure, and how they
have used these difficult experiences as catalysts to begin to
develop emotional resilience and to flourish. The book focusses
particularly on the challenges faced in the digital age, and the
increasing demands to communicate, performance manage
and adapt to change in an inter-connected digital world. The
book does not assume prior knowledge of the field of resilience
and is ideal for executive education courses, and for leaders and
managers seeking personal and professional transformation.
Routledge
Market: Business and Management
September 2021: 6.14 x 9.21: 144pp
Hb: 978-0-367-28096-3: £120.00
Pb: 978-1-032-04774-4: £29.99
eBook: 978-0-367-28097-0
* For full contents and more information, visit: www.routledge.com/9781032047744

Joan Marques, Woodbury University, USA
Presenting the essentials of awakened leadership through 50
contemplative branches, this text is a revolutionary yet sensible
leadership manual that takes the reader from self-reflection to
interaction, touching on internal and external factors that
influence business decision-making.
Postgraduate students and practicing leaders in the workplace
will value this book, that tells them in a straightforward way how
to undertake no-nonsense action with a compassionate and
visionary foundation.

Routledge
Market: Leadership
July 2021: 6 x 9: 214pp
Hb: 978-0-367-89628-7: £125.00
Pb: 978-0-367-89399-6: £39.99
eBook: 978-1-003-02017-2
* For full contents and more information, visit: www.routledge.com/9780367893996

Dummy text to keep placeholder

Dummy text to keep placeholder

Leadership Unravelled

Lean Leadership on a Napkin

The Faulty Thinking Behind Modern Management

An Executive's Guide to Lean Transformation in Three Proven Steps

Mark Cole and John Higgins

Ken Pilone

By calling attention to, and exploring in rigorous detail, these
paradoxes and myths, this book helps leaders, and the leadership
systems they are part of, to wriggle free of the tacit assumptions
that lock them into a cul-de-sac of simplistic prescription and
heroic individualism. This book is essential reading for leaders
and managers at all levels looking for solutions to traditionally
simplistic leadership practice and who want to affect systemic
change. It will be beneficial to all those in the world of leadership
development including business schools and HR departments.

This straightforward book is for top executives in virtually any
industry who are either new to the concept of Lean and its
benefits to them or who have stalled in their transformations
and are trying to resurrect their momentum.

Routledge
Market: Business & Management
August 2021: 6.14 x 9.21: 258pp
Hb: 978-0-367-47347-1: £120.00
Pb: 978-1-032-03368-6: £29.99
eBook: 978-1-003-03501-5
* For full contents and more information, visit: www.routledge.com/9781032033686

Productivity Press
Market: Business and Management / Lean Methodology / Leadership
September 2021: 7 x 10: 170pp
Hb: 978-1-032-06686-8: £80.00
Pb: 978-1-032-06685-1: £26.99
eBook: 978-1-003-20338-4
* For full contents and more information, visit: www.routledge.com/9781032066851
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Leadership, Organizational Change and
Sensemaking

Making Meetings Work

Ronald Skea
Series: Routledge Studies in Organizational Change &
Development
Organizational change literature focuses on the leaders role in
giving sense to others of the need for change and there is a
plethora of models and recipes on how to influence employees
thinking about change, organizational design and performance.
Notwithstanding this ready supply of advice, research has shown
that up to 90% of change programs fail to deliver their expected
outcomes. This book surfaces the elements behind leader
sensemaking that add to or detract from their ability to critically
question their current thinking.
Routledge
Market: Business & Management
June 2021: 6 x 9: 176pp
Hb: 978-0-367-89876-2: £120.00
eBook: 978-1-003-02250-3
* For full contents and more information, visit: www.routledge.com/9780367898762
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The Art of Chairing
Richard Hooper
This short, accessible book on the art of chairing is an
indispensable guide to help Chairs and meetings (of all types)
to work more effectively. A poor Chair can lead to unproductive
meetings, weak outcomes, unclear actions and even major
fallouts. Many types of meeting within business settings and
beyond are covered in this short book – from regular meetings
to company board meetings, conferences and senior level
regulatory meetings. It covers both physical meetings and virtual
chairing.

Routledge
Market: Business and Management
May 2021: 5.06 x 7.81: 104pp
Hb: 978-0-367-74302-4: £120.00
Pb: 978-0-367-74303-1: £19.99
eBook: 978-1-003-15703-8
* For full contents and more information, visit: www.routledge.com/9780367743031
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Manufacturing Mastery

Rethinking Leadership

The Path to Building Successful and Enduring Manufacturing Businesses

A Critique of Contemporary Theories

Rebecca Morgan

Annabel Beerel

This book is a dynamic guide for manufacturing leaders who
want to reduce the ambiguity and overwhelming changes and
develop a realistic, progressive, and responsive thinking process
that enables success.

This book provides a comprehensive understanding of the key
leadership theories and skills required during times of crises and
radical uncertainty, how they can be developed and how they
work in practice. Written over the course of the 2020 pandemic,
the book highlights the pervasive lack of leadership
competencies required for effective leadership in times of radical
uncertainty and provides in-depth insights into the capacities
and skills that should be part of all leadership development. It
will be valuable for advanced undergraduate as well as
postgraduate courses as a foundational resource on leadership
theory and its application in practice.

Productivity Press
Market: Business and Management / Leadership and Strategy / Manufacturing
September 2021: 7 x 10: 158pp
Hb: 978-0-367-69119-6: £90.00
Pb: 978-0-367-69116-5: £30.99
eBook: 978-1-003-14048-1
* For full contents and more information, visit: www.routledge.com/9780367691196

Routledge
Market: Business & Management
July 2021: 6.14 x 9.21: 416pp
Hb: 978-0-367-49087-4: £170.00
Pb: 978-0-367-49088-1: £49.99
eBook: 978-1-003-04444-4
* For full contents and more information, visit: www.routledge.com/9780367490881

Dummy text to keep placeholder

Meaningful Partnership at Work

Service Leadership

How The Workplace Covenant Ensures Mutual Accountability and
Success between Leaders and Teams

Leading with Competence, Character and Care in the Service Economy

Seth R. Silver and Timothy M. Franz
This book explores how to foster and improve partnership in
the workplace with a focus on leaders and their teams. The
ingredients of these successful partnerships are contained in
the model -- ERTAP (Empathy, Respect, Trust, Alignment and
Partnership).

Productivity Press
Market: Business and Management / Leadership / Workplace Culture
August 2021: 6 x 9: 212pp
Hb: 978-1-032-02014-3: £105.00
Pb: 978-1-032-02011-2: £26.99
eBook: 978-1-003-18147-7
* For full contents and more information, visit: www.routledge.com/9781032020143

A. Reza Hoshmand and Po Chung
Service Leadership offers students, researchers and leaders a
leadership model originating in the service economy--but which
is gaining ground in all sectors and industries--explained by
experts that were key actors in that origination at DHL
International. Designed for undergraduates and graduates, but
also useful for professionals in leadership positions, Hoshmand
and Chung structure the book around the 3Cs of leadership in
the service economy: competence, character, and care. It shows
how the integration of the 3Cs when applied in combination to
each other creates an environment of trust within and outside
the organization.
Routledge
Market: Business / Management
August 2021: 6.14 x 9.21: 208pp
Hb: 978-1-032-00962-9: £170.00
Pb: 978-1-032-00957-5: £49.99
eBook: 978-1-003-17656-5
* For full contents and more information, visit: www.routledge.com/9781032009575
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Paradoxes of Power and Leadership

Seven Essentials for Business Success

Miguel Pina e Cunha, Nova University of Lisbon, Portugal,
Stewart R. Clegg, University of Technology, Sydney,
Arménio Rego, Catholic University of Portugal, Portugal and
Marco Berti
Leadership is a much-discussed but ill-defined idea in business
and management circles. The book explores the paradoxes of
power and leadership not as a panacea for solving organizational
problems but as a lens through which leadership and power
are seen as an exercise in dynamic balance. Providing a
thought-provoking guide to the traits and skills that will help
readers to understand and navigate paradoxical leadership
behaviour, this reflexive book will be useful reading for students
and scholars of business, management and psychology globally.
Routledge
Market: Business & Management
May 2021: 6.14 x 9.21: 248pp
Hb: 978-1-138-48283-8: £120.00
Pb: 978-1-138-48284-5: £34.99
eBook: 978-1-351-05666-3
* For full contents and more information, visit: www.routledge.com/9781138482845

Lessons from Legendary Professors
George Siedel
Successful leaders are great teachers and successful teachers
serve as models of leadership. This book enables leaders and
teachers to understand and use the best practices developed
by award-winning professors, each of whom teaches one of the
seven areas that are essential for business success.
If you are a leader or teacher—or if you are interested in the
content of a business school education—this book provides an
insider’s perspective on the best practices used by legendary
professors when teaching the seven essentials that represent
the core body of knowlege for business success.
Routledge
Market: Business / Leadership
August 2021: 6 x 9: 244pp
Hb: 978-1-032-03445-4: £120.00
Pb: 978-1-032-03444-7: £29.99
eBook: 978-1-003-18731-8
* For full contents and more information, visit: www.routledge.com/9781032034447

Browse and order online:
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Spirituality and Emotional Intelligence
Wisdom from the World’s Spiritual Sources Applied to EQ for Leadership
and Professional Development
Gilmore Crosby
This book weaves together spirituality and a systemic version of
emotional intelligence that incorporates Kurt Lewin’s social
science and other sources. Emotional intelligence calls on us to
be fully present "to the moment." It calls on us to be appreciative
of ourselves and our relationships.

Productivity Press
Market: Business and Management / Career Development
August 2021: 6 x 9: 176pp
Hb: 978-1-032-03841-4: £100.00
Pb: 978-1-032-03839-1: £22.99
eBook: 978-1-003-18933-6
* For full contents and more information, visit: www.routledge.com/9781032038414

Dummy text to keep placeholder

The Kind Leader
A Practical Guide to Eliminating Fear, Creating Trust, and Leading with
Kindness
Karyn Ross
Kindness and leadership aren’t often synonymous. Ask someone to describe "good
leadership" to you and you will hear many adjectives used: authentic, bold, challenging,
charismatic, decisive, empowering, fearless, goal-oriented, humble, inspiring, original,
passionate, role-model, strategic, and transparent, to name of a few.
Productivity Press
Market: Business and Management / Leadership
September 2021: 7 x 10: 218pp
Hb: 978-0-367-69343-5: £75.00
Pb: 978-0-367-69342-8: £22.99
eBook: 978-1-003-14143-3
* For full contents and more information, visit: www.routledge.com/9780367693435
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Welcome Problems, Find Success
Creating Toyota Cultures Around the World
Nate Furuta
In this book, author Nate Furuta, former chair and CEO of Toyota
Boshoku America Inc., shares the story of his decades of
experience directly leading the establishment of Toyota cultures
outside Japan.

Productivity Press
Market: Business and Management / Leadership / Toyota Production System
September 2021: 6 x 9: 190pp
Hb: 978-1-032-06593-9: £115.00
Pb: 978-1-032-06592-2: £30.99
eBook: 978-1-003-20296-7
* For full contents and more information, visit: www.routledge.com/9781032065939
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Continuous Improvement

Lean Leadership BASICS

Seek Perfection, Assure Quality at its Source, Embrace Scientific Thinking,
Focus on Process, and Improve Flow & Pull

Develop and Empower Lean Leaders to Sustain Continuous
Improvement

Edited by Larry Anderson, Dan Fleming, Bruce Hamilton and Pat Wardwell
Series edited by Jen Payne
Series: The Shingo Model Series

Michael Meyers, Consultant, W3Group, Latham, New York, USA, Charles W. Protzman
III, Business Improvement Group, LLC., Towson, Maryland, USA, Daniel Protzman,
Business Improvement Group, LLC, Perry Hall, Maryland, USA, William Keen, Davide
Barbon and Cliff Owens

The Shingo Model is not an additional program or another initiative to implement; rather,
it introduces Shingo Guiding Principles on which to anchor your current initiatives and to
fill the gaps in your efforts towards ideal results and enterprise excellence.
Productivity Press
Market: Business & Management
November 2021: 6.14 x 9.21: 200pp
Hb: 978-1-032-10553-6: £38.99
eBook: 978-1-003-21669-8
* For full contents and more information, visit: www.routledge.com/9781032105536

Shop floor management is the most effective form of leadership on the plant floor. It
supports the consistent development of processes and procedures where they happen.
It also safeguards Lean success and with it a new corporate structure. Collaboration is
characterized by simple management tools, improved communication and an increased
level of competence and responsibility on the shop floor. This book outlines the Lean tools
needed on the front lines including visual management tools, Gemba walks, standard work,
time analysis, kanban, 5S and more. The authors use engaging stories and case studies to
demonstrate the effectiveness of shop floor management.
Productivity Press
Market: Business & Management
October 2021: 7 x 10: 272pp
Hb: 978-1-032-12582-4: £120.00
Pb: 978-1-498-78095-7: £31.99
eBook: 978-1-498-78096-4
* For full contents and more information, visit: www.routledge.com/9781032125824
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Facilitating Rapid Process Improvement Workshops

Real-time Simulation for Sustainable Production

The Self-Study Guide for Lean Leaders

Enhancing User Experience and Creating Business Value

Sheilah P. O'Brien
This is self-study guide for facilitators of rapid process
improvement workshops helps those who feel they are not truly
gaining the full results of improvement initiatives and kaizen
events. They know they can do better, but don’t know how.

Productivity Press
Market: Business and Management / Lean Facilitation
May 2021: 7 x 10: 234pp
Hb: 978-0-367-72468-9: £120.00
Pb: 978-0-367-72467-2: £37.99
eBook: 978-1-003-15490-7
* For full contents and more information, visit: www.routledge.com/9780367724689

Edited by Juhani Ukko, Minna Saunila, Janne Heikkinen,
R.Scott Semken and Aki Mikkola
Series: Routledge Advances in Production and Operations
Management
This book provides a comprehensive overview of potential
opportunities and the business value position related to
implementing physics-based real-time simulation to production.
The objective of real-time simulation is to provide value for all
three dimensions of sustainability: economic, social and
environmental. This book will appeal to researchers and scholars
in areas as diverse as strategic management, manufacturing and
operations management, marketing, industrial economics, and
product lifecycle management.
Routledge
Market: Business / Production and Operations
May 2021: 6.14 x 9.21: 242pp
Hb: 978-0-367-51516-4: £120.00
Pb: 978-0-367-51518-8: £34.99
eBook: 978-1-003-05421-4
* For full contents and more information, visit: www.routledge.com/9780367515164
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Lean in a High-Variability Business

The Power of Process

A Graphic Novel about Lean and People at Zingerman’s Mail Order

A Story of Innovative Lean Process Development

Eduardo Lander, Jeffrey K. Liker and Thomas E. Root

Matt Zayko and Eric Ethington

This clever and highly engaging graphic novel details a story
about one organization’s Lean journey with inspiration from the
Toyota Way.

Lean Process Creation (LPC) teaches the specific frames -- the 6CON model -- to look
through to properly design any new process while optimizing the value-creating resources.
Productivity Press
Market: Business and Management / Lean Processes
October 2021: 7 x 10: 256pp
Hb: 978-1-032-11391-3: £115.00
Pb: 978-0-367-69030-4: £30.99
eBook: 978-1-003-21971-2
* For full contents and more information, visit: www.routledge.com/9781032113913

Productivity Press
Market: Business & Management
July 2021: 230pp
Hb: 978-1-138-38785-0: £77.00
Pb: 978-1-138-38776-8: £21.99
eBook: 978-0-429-42602-5
* For full contents and more information, visit: www.routledge.com/9781138387850
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The Sensei Way at Work
The Five Keys to a Lean Business Transformation
Dan Prock
It contends that leading change to a Lean enterprise requires
leaders who can play in the zone, that is, lead with presence in
the moment, that is, with a Zen mind.

Productivity Press
Market: Business & Management
August 2021: 7 x 10: 184pp
Hb: 978-0-367-37614-7: £99.00
Pb: 978-0-367-37070-1: £30.99
eBook: 978-0-429-35527-1
* For full contents and more information, visit: www.routledge.com/9780367376147
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Why Bother?
Why and How to Assess Your Continuous-Improvement Culture
Chris Butterworth, Morgan L. Jones and Peter Hines
This book focusses on the importance of creating an internal assessment program to
periodically assess the maturity of the organizations transformation journey. It discusses
the best approach to designing and implementing an assessment program by answering
key questions posed when people resist.
Productivity Press
Market: Business and Management / Continuous Improvement
September 2021: 7 x 10: 240pp
Hb: 978-1-032-02829-3: £95.00
Pb: 978-1-032-02828-6: £30.99
eBook: 978-1-003-18539-0
* For full contents and more information, visit: www.routledge.com/9781032028293
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Advertising Management in a Digital Environment

Corporate Heritage Marketing

Text and Cases

Using the Past as a Strategic Asset
Larry D. Kelley, University of Houston, USA and Kim Bartel
Sheehan, University of Oregon, USA

The book blends the latest methods for digital communication
and an understanding of the global landscape with the best
practices of the functional areas of management. It covers
advertising management and human capital management, as
well as strategic planning, decision making and brand strategy.
This new edition textbook offers an integrated and global
approach to Advertising Management and should be core or
recommended reading for undergraduate and postgraduate
students of Media Management, Advertising, Marketing
Management and Strategy, Communications and PR. It is
also suitable for those in executive education and studying for professional qualifications.
Routledge
Market: Business & Management/Media
July 2021: 6.85 x 9.69: 202pp
Hb: 978-0-367-62071-4: £160.00
Pb: 978-0-367-62074-5: £44.99
eBook: 978-1-003-10782-8
* For full contents and more information, visit: www.routledge.com/9780367620745

Angelo Riviezzo, Antonella Garofano and Maria Rosaria
Napolitano
Series: Routledge Studies in Marketing
Corporate Heritage Marketing introduces the reader to the design
and implementation of a heritage marketing strategy. It aims to
propose a new and integrated reading of this marketing strategy,
both from a theoretical and a managerial perspective. The nature
of this book, being both theoretical and empirical, can contribute
to increasing the curiosity and interest towards heritage
marketing of both academics and practitioners.

Routledge
Market: Business
May 2021: 6.14 x 9.21: 120pp
Hb: 978-0-367-76495-1: £120.00
Pb: 978-0-367-76499-9: £34.99
eBook: 978-1-003-16725-9
* For full contents and more information, visit: www.routledge.com/9780367764999
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Business Networking

Creating a Successful Digital Presence

Innovation and Ideas in Theory and Practice

Objectives, Strategies and Tactics

Catherine O'Sullivan, Coventry University, UK and Terry
O'Sullivan

Gordon Fletcher, University of Salford, UK and Noel
Adolphus

The term ‘networking’ can mean very different things in different
contexts: formal organisational structures, personal or career
development, or a technique for increasing sales. This is an
approachable book which brings together the basics of all these
meanings, underpinned by an overview of multiple theoretical
models that support the various approaches to networking. This
book should be recommended reading for a broad range of
postgraduate courses, from relationship marketing and
entrepreneurship skills, to employability and degree
apprenticeship programmes. It should also be useful for reflective
practitioners looking to expand and utilize their networks

Increasingly graduates, and anyone entering employment, need
an individual digital presence to showcase themselves to secure
their first professional role. It takes an employability approach
to encourage readers to recognise and deliver an effective digital
presence. By using a strategic and systematic process, this book
draws together academic thinking with practical outcomes. It
is essential reading for advanced undergraduate and
postgraduate students studying any discipline related to the
digital world, particularly digital marketing and digital business,
entrepreneurship and strategy, as well as those taking
employability and personal professional development

effectively.

programmes.

Routledge
Market: Business & Management
November 2021: 6.14 x 9.21: 160pp
Hb: 978-0-367-46027-3: £120.00
Pb: 978-0-367-46028-0: £34.99
eBook: 978-1-003-02654-9
* For full contents and more information, visit: www.routledge.com/9780367460280

Routledge
Market: Business & Management/Marketing
July 2021: 6.85 x 9.69: 212pp
Hb: 978-0-367-46034-1: £120.00
Pb: 978-0-367-46037-2: £34.99
eBook: 978-1-003-02658-7
* For full contents and more information, visit: www.routledge.com/9780367460372
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Consumer Behaviour and the Arts

Digital Dawn in Adland

A Marketing Perspective

Transforming Australian Agencies

François Colbert, HEC Montréal, Canada and Alain D’Astous,
HEC Montréal, Canada
Series: Discovering the Creative Industries
Although the literature on marketing of the arts is abundant,
very few (if any) full-length works have examined the other side
of the coin and closely studied the people who consume the
products of the cultural industry. This book offers a summary of
the knowledge garnered in recent decades by researchers
exploring consumer behaviour in arts and culture.

Routledge
Market: Business & Management
September 2021: 6.14 x 9.21: 144pp
Hb: 978-0-367-20728-1: £120.00
Pb: 978-0-367-20730-4: £39.99
eBook: 978-0-429-26311-8
* For full contents and more information, visit: www.routledge.com/9780367207304

Robert Crawford, University of Technology, Sydney
Series: Routledge Studies in the History of Marketing
A historical study of Australian advertising agencies from the
late 90s into present century, this book provides a compelling
account of the emerging and profound impact of the digital era
on a powerful but complacent industry. Based on reports,
company archives, and over fifty interviews with practitioners
across the range of agency departments, this in-depth history
reveals how power shifts between agencies and other media
platforms forged our current landscape of advertiser-funded
digital media. For scholars of marketing, media, communication
and contemporary history, this is an illuminating perspective on
the early impact of the digital revolution and its relevance today.
Routledge
Market: Business & Management
June 2021: 6.14 x 9.21: 176pp
Hb: 978-1-138-39388-2: £120.00
eBook: 978-0-429-40149-7
* For full contents and more information, visit: www.routledge.com/9781138393882
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Digital Marketing Fundamentals

Humor in Advertising

From Strategy to ROI

Classic Perspectives and New Insights

Marjolein Visser, Berend Sikkenga and Mike Berry
Series: Routledge-Noordhoff International Editions

Edited by Marc G. Weinberger, Charles S. Gulas and Charles
R. Taylor

Marketing is now fundamentally a digital process, and this
textbook was the first to comprehensively analyse marketing
through a digital lens. As the field is evolving rapidly, this edition
is fully updated to cover the latest developments in theory and
practice, incorporating many international examples and cases.
The field is covered comprehensively, including expert insights
into strategy, market research, product development, branding,
and the customer journey. With contributions from over twenty
digital marketing experts, Digital Marketing Fundamentals is
essential reading for students and reflective marketing

This comprehensive volume both summarizes the cumulative
state of knowledge on humor in advertising and provides new
cutting edge research on key topics such as humor’s use in
conjunction with emotional and sexual appeals, its use in digital
advertising, and issues related to gender and cross-cultural
applicability. Special emphasis is placed on defining humorous
advertising and types of humor used, as well as outlining what
conditions works for advertisers.
The chapters in this book were originally published in
International Journal of Advertising

practitioners.
Routledge
Market: Business / Marketing
July 2021: 650pp
Hb: 978-1-032-06741-4: £200.00
Pb: 978-9-001-74984-2: £56.99
eBook: 978-1-003-20365-0
Prev. Ed Pb: 978-9-001-88712-4
* For full contents and more information, visit: www.routledge.com/9789001749842

Routledge
Market: Business and Marketing/Advertising
June 2021: 6.85 x 9.69: 250pp
Hb: 978-0-367-72261-6: £120.00
eBook: 978-1-003-15410-5
* For full contents and more information, visit: www.routledge.com/9780367722616
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Entrepreneurial Marketing

Information Asymmetry in Online Advertising
Jan W. Wiktor, Cracow University of Economics, Poland and
Katarzyna Sanak-Kosmowska, Cracow University of
Economics, Poland
Series: Routledge Studies in Marketing

How to Develop Customer Demand
Edwin J. Nijssen
How do you sell an innovative product to a market that does
not yet exist? Entrepreneurial businesses often create products
and services based on radically new technology that have the
power to change the marketplace. Existing market research data
will be largely irrelevant in these cases, making sales and
marketing of innovative new products especially challenging
to entrepreneurs. Entrepreneurial Marketing focuses on this
challenge. It equips advanced undergraduate and postgraduate
students of marketing strategy, entrepreneurial marketing and
entrepreneurship with the fundamental tools to succeed in
marketing.
Routledge
Market: Business & Management / Marketing
September 2021: 6.14 x 9.21: 184pp
Hb: 978-0-367-44531-7: £140.00
Pb: 978-0-367-44532-4: £38.99
eBook: 978-1-003-01019-7
Prev. Ed Pb: 978-1-138-71291-1
* For full contents and more information, visit: www.routledge.com/9780367445324
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Advertising is a company’s major form of communication with
the market; it is a component of the IMC system, having a special
impact on the addressee, and is a form of persuasive
communication affecting consumer behaviour. Advertising may
reflect information asymmetry between an advertiser and
recipients. This book presents an assessment of the forms and
range of consumer behaviour manipulation through information
asymmetry in online advertising and explores the possible
causes, forms and effects. The work offers a new approach to
the role of advertising in the digital world, especially its forms and impact strategies.
Routledge
Market: Business / Marketing / Advertising
September 2021: 6.14 x 9.21: 240pp
Hb: 978-0-367-65212-8: £120.00
eBook: 978-1-003-13412-1
* For full contents and more information, visit: www.routledge.com/9780367652128

Introduction to Advertising

Global Marketing

Understanding and Managing the Advertising Process

Kate Gillespie, University of Texas, USA and K. Scott Swan

Emmanuel Mogaji, University of Greenwich, UK

Strategic, comprehensive, and concise, the fifth edition of this
popular textbook introduces students to the important concepts
of global marketing today, and their managerial implications.
Increasingly, marketing activities must be integrated at a global
level. Yet, the enduring influence of culture requires marketers
to adapt local strategies in light of cultural differences. Global
Marketing takes a strategic approach, recognizing the need to
address both the forces of globalization and those of localization.
Written in a student-friendly style, this fully updated new edition
continues to be the textbook of choice for students of global
marketing.

This book is an introductory roadmap to the advertising process.
Advertising is explored as a creative communication message
from a brand, created by advertising agencies and distributed
across different media to target the right consumers. The book
provides an understanding of the benefits of advertising, its role
in the economy, and even more so acknowledges that
advertisements are not all about selling but are also about
effectively communicating a message. Taking students step by
step through the advertising process, it is important reading for
undergraduate and postgraduate students studying Advertising,
Brand Management, Marketing Communications and Media

Routledge
Market: International Marketing
September 2021: 8.27 x 11.69: 528pp
Hb: 978-1-138-32606-4: £300.00
Pb: 978-0-367-69412-8: £150.00
eBook: 978-1-003-14170-9
Prev. Ed Hb: 978-0-765-64295-0
* For full contents and more information, visit: www.routledge.com/9781138326064
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Planning.
Routledge
Market: Business and Management: Advertising
May 2021: 6.85 x 9.69: 308pp
Hb: 978-0-367-44278-1: £140.00
Pb: 978-0-367-44199-9: £39.99
eBook: 978-1-003-00872-9
* For full contents and more information, visit: www.routledge.com/9780367441999
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Leveraged Marketing Communications

Social and Sustainability Marketing

The Importance of Studying the Transfer of Object-to-Brand
Associations

A Casebook for Reaching Your Socially Responsible Consumers through
Marketing Science

Edited by Sukki Yoon, Bryant University, Smithfield, RI, USA,
Yung Kyun Choi and Charles R. Taylor

Jishnu Bhattacharyya, Manoj Kumar Dash, Chandana
Hewege, Sathyaprakash Balaji Makam and Lim Weng Marc

This collection examines the association between brands and
entities, ideas, and contexts and combines theory and practice
to offer new perspectives to help academics, practitioners, and
policymakers better understand and apply LMC research.
The chapters in this book were originally published in the
International Journal of Advertising.

Experts in the field of economics, management science, and
particularly in the marketing domain, have always been
interested in and acknowledged the importance of sustaining
profitable businesses while incorporating societal and
environmental concerns.

Routledge
Market: Business and Marketing/ Marketing Communications
May 2021: 6.85 x 9.69: 250pp
Hb: 978-0-367-72546-4: £120.00
eBook: 978-1-003-15524-9
* For full contents and more information, visit: www.routledge.com/9780367725464

Productivity Press
Market: Business and Management / Marketing
August 2021: 6 x 9: 912pp
Hb: 978-0-367-55363-0: £45.99
eBook: 978-1-003-18818-6
* For full contents and more information, visit: www.routledge.com/9780367553630
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New Consumer Culture in China

Social Media Storms

The Flower Market and New Everyday Consumption

Empowering Leadership Beyond Crisis Management

Xi Liu, Tsinghua University, China
Series: Routledge Studies in Marketing
This book looks at the recent emergence of "new ordinary
consumption," in urban China and defines new ordinary
consumption as a consumer practice in which people routinely
integrate products and items, traditionally reserved for special
occasions, into their daily lives, to accentuate their own
well-being.
Anyone interested to learn more about the Chinese consumers
and their novel consumption habits would find the book a useful
reference.
Routledge
Market: Chinese Consumers/Marketing
July 2021: 6.14 x 9.21: 122pp
Hb: 978-0-367-23517-8: £120.00
eBook: 978-0-429-28012-2
* For full contents and more information, visit: www.routledge.com/9780367235178

Pernille Rydén, Technical University of Denmark, Denmark,
Muhammad Ismail Hossain, University of Dhaka,
Bangladesh, Efthymia Kottika and Vatroslav Škare
This fascinating new book explores the benefits and dynamics
of social media storms and identifies the possible opportunities
that they present for further engagement with customers. It
provides actionable managerial advice on planning for,
measuring and navigating social media storms in an innovative
way. Social Media Storms provides advanced undergraduate and
postgraduate digital marketing, marketing communications,
strategy and crisis management students with a comprehensive
understanding of the social media storm phenomenon and
helps marketing and communications professionals to leverage
the opportunities that social media storms are bringing.
Routledge
Market: Business & Management
August 2021: 6.14 x 9.21: 192pp
Hb: 978-0-367-42530-2: £120.00
Pb: 978-0-367-42527-2: £34.99
eBook: 978-0-367-85329-7
* For full contents and more information, visit: www.routledge.com/9780367425272
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Philosophy of Marketing

Storytelling and Market Research

The New Realist Approach

A Practical User Guide

Matteo Giannasi and Francesco Casarin
Series: Routledge Frontiers in the Development of International
Business, Management and Marketing
How can we overcome the rapidly ageing postmodernist
paradigm, which has become sterile orthodoxy in marketing?
This book answers this crucial question using fresh philosophical
tools developed by New Realism. It indicates the opportunities
missed by marketing due to the pervasive postmodernist
ideology, and propose a new and fruitful approach pivoting on
the significance of reality to marketing analyses and models.
It will be of interest to philosophers interested in New Realism
and to researchers, scholars and marketing professionals sensitive
to the importance and fruitfulness of reference to reality, for
their own purposes.
Routledge
Market: Business & Management
September 2021: 6 x 9: 304pp
Hb: 978-1-032-07233-3: £130.00
eBook: 978-1-003-20603-3
* For full contents and more information, visit: www.routledge.com/9781032072333

C. Frederic John
Showing how market researchers can get a seat at the
decision-making table, this book is the essential guide to
mastering storytelling techniques that can dramatically enhance
the impact of research reports and presentations, commanding
full audience engagement and buy-in. Drawing on examples
from ancient and modern literature, drama, opera, and other
arts, this book will help today’s (and tomorrow’s) market research
professionals to thrive in a world demanding insights, real-world
recommendations, and more relevant deliverables.

Routledge
Market: Business / Marketing Research
November 2021: 6 x 9: 176pp
Hb: 978-1-032-06487-1: £120.00
Pb: 978-1-032-06485-7: £29.99
eBook: 978-1-003-20251-6
* For full contents and more information, visit: www.routledge.com/9781032064871
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The Routledge Companion to Marketing Research
Edited by Len Tiu Wright, Luiz Moutinho, University College
Dublin, Ireland, Merlin Stone and Richard P. Bagozzi
Series: Routledge Companions in Business, Management and
Marketing
This single volume reference provides an alternative to traditional
marketing research methods handbooks, focusing entirely on
the new and innovative methods and technologies that are
transforming marketing research and practice. Including original
contributions and case studies from leading global specialists,
this handbook covers many pioneering methods and emerging
approaches, including shadowing, netnographies and
ethnographies. Transcending the old divisions between
qualitative and quantitative research methods, this book is an essential tool for market
researchers in academia and practice.
Routledge
Market: Business & Management
June 2021: 6.85 x 9.69: 632pp
Hb: 978-1-138-68278-8: £190.00
eBook: 978-1-315-54489-2
* For full contents and more information, visit: www.routledge.com/9781138682788
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Change and Development in Organisations

Facet Theory in Organizational Research

Towards Consciousness, Humanity and Innovation
Edited by Ricardo Chiva
Series: Routledge Studies in Management, Organizations and
Society
Due to the increasing transformation and changes in the
economy, society, technology, ecology or even human health,
organizations and companies are or should be continuously
changing in order to survive as they are open systems. This book
illustrates both how organizations can transform or change and
where the most cutting-edge and innovative organizations and
companies are heading. The book reviews underlying ideas
related to leadership, technology, trust and compassion. This
volume is principally addressed to management and business
students and researchers, as it offers a pedagogical review and
analysis of the topics from the latest literature and research.
Routledge
Market: Business & Management
July 2021: 6 x 9: 158pp
Hb: 978-0-367-71627-1: £120.00
eBook: 978-1-003-15299-6
* For full contents and more information, visit: www.routledge.com/9780367716271

Edited by Esther Solomon
The chapters in this volume provide recent advances and
applications of Facet Theory, demonstrating how it enhances
rigor and new insights for organizational research.
The chapters in this book were originally published as a special
issue of International Studies of Management & Organization.

Routledge
Market: Business
July 2021: 6.85 x 9.69: 118pp
Hb: 978-0-367-77627-5: £120.00
eBook: 978-1-003-17215-4
* For full contents and more information, visit: www.routledge.com/9780367776275
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Compliance Capitalism

Founders and Organizational Development

How Free Markets Have Led to Unfree, Overregulated Workers

The Etiology and Theory of Founder's Syndrome

Sidney Dekker
Series: The Business, Management and Safety Effects of
Neoliberalism

Stephen R. Block and Katrina Miller-Stevens
Series: Routledge Studies in Management, Organizations and
Society

In this book, Sidney Dekker sets out to identify the market
mechanisms that explain how less government paradoxically
leads to greater compliance burdens. This book gives shape and
substance to a suspicion that has become widespread among
workers in almost every industry: we have to follow more rules
than ever—and still, things can go spectacularly wrong.

Founders and Organizational Development: The Etiology and Theory
of Founder’s Syndrome is designed to help today’s
researchers, faculty, students and practitioners become familiar
with the etiology and dynamics of Founder’s Syndrome as an
organizational condition challenging
nonprofit/nongovernmental, social enterprise, and for-profit
and publicly traded organizations. Readers will find
thought-provoking case studies from the real world of
organization development practice.

Routledge
Market: Business / Health & Safety Management
August 2021: 6.14 x 9.21: 228pp
Hb: 978-1-032-01236-0: £120.00
Pb: 978-1-032-01235-3: £29.99
eBook: 978-1-003-17780-7
* For full contents and more information, visit: www.routledge.com/9781032012353

Routledge
Market: Business & Management
June 2021: 6 x 9: 220pp
Hb: 978-0-367-47983-1: £120.00
eBook: 978-1-003-05762-8
* For full contents and more information, visit: www.routledge.com/9780367479831
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Corporate Research Laboratories and the History
of Innovation

How Ideas Move

David M. Pithan
Series: Routledge Studies in Management, Organizations and
Society
With the beginning of the twentieth century, American
corporations in the chemical and electrical industries began
establishing industrial research laboratories. Some went on to
become world-famous. Innovative ideas do not simply appear
out of the blue and spread on their own merit. Rather, the
laboratory's diffusion takes place in a cultural context that goes
beyond corporate capital and technological change. Using
discourse analysis as a method to comprehensively capture the
organizational field of the early American R&D laboratories from
1870 to 1930, this book uncovers the collective meanings
associated with the industrial laboratory.
Routledge
Market: Business & Management
July 2021: 6 x 9: 278pp
Hb: 978-0-367-47660-1: £120.00
eBook: 978-1-003-08347-4
* For full contents and more information, visit: www.routledge.com/9780367476601

Theories and Models of Translation in Organizations
John Damm Scheuer, a/c placed on hold as overpayment
made of GBP 92.10 (DKK 801.71) have requested return of
funds sf case 01817453
Series: Routledge Studies in Innovation, Organizations and
Technology
When implementing ideas into practice, companies must take
into account that in order to carry out innovative change,
translation is key. From strategic and leadership changes to
policy decisions and ideas about concepts like "LEAN", "TQM"
and "BPR" are introduced to improve organizational processes.
This book builds on the research done in translation studies of
change in organizations and show the implications and
application of these findings for managing innovation and
change. This vital study will be a must read for researchers, students and practitioners
including change agents, general managers, public servants as well as strategic managers
and policy-decision-makers.
Routledge
Market: translation
July 2021: 6.14 x 9.21: 258pp
Hb: 978-1-138-35480-7: £120.00
eBook: 978-0-429-42454-0
* For full contents and more information, visit: www.routledge.com/9781138354807
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2nd Edition

Integrating Change

Organisational Behaviour

Mel Toomey and Judi Neal

Gert Alblas and Ella Wijsman
Series: Routledge-Noordhoff International Editions

Change processes in organizations are time consuming,
expensive, and often don’t create the intended results. This book
creates a new way for leaders to relate to change from a place
of deeper understanding. Based on years of research, consulting,
and teaching, the models and frameworks described in this book
have been applied successfully in organizations such as Johnson
& Johnson, AT&T, IBM, Facebook, Charles Schwab & Company,
and Accenture.

For many years, Organizational Behaviour has been the number
one introduction into organizational psychology. Alblas and
Wijsman offer an inspirational description of the behavior of
people in organization and offer explanations for these behaviors.
Its clear use of language, comprehensive summaries, case
histories with evaluation assignments, and practice tests on the
accompanying website make this book a very suitable tool for
self-study.

The Art, the Science and the Craft of Transforming Organizations

Routledge
Market: Business and Management
September 2021: 6.14 x 9.21: 256pp
Hb: 978-0-367-67573-8: £120.00
Pb: 978-0-367-67575-2: £29.99
eBook: 978-1-003-13184-7
* For full contents and more information, visit: www.routledge.com/9780367675752
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Market: Business & Management
May 2021: 458pp
Hb: 978-1-032-04807-9: £120.00
Pb: 978-9-001-89895-3: £64.99
eBook: 978-1-003-19473-6
Prev. Ed Pb: 978-9-001-80759-7
* For full contents and more information, visit: www.routledge.com/9789001898953
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Organizing For Resilience

Intercultural Communication for Global Business
Elizabeth A. Tuleja, University of Notre Dame
As concise and practical as ever, this new edition brings together
principles and new theories in intercultural communication,
focusing on communication as the foundation for management
and global leadership. It examines the concepts associated with
understanding culture and communication in the global
business environment. This fully updated new edition also
includes completely updated case studies, with an increased
emphasis on non-US perspectives, to show real-world
applications across the globe. Richly illustrated with new
examples and activities, this text is ideal for any business student
or manager dedicated to communicating more effectively in a
globalized society.

Leading and Managing Risk in a Disruptive World
Christopher Williams, Durham University, UK and
Jacqueline Jing You
The Resilient Organization provides a fresh and novel insight
into how leaders can prepare their organizations to face up to
shocks and disruptions in a turbulent and unpredictable world.
It provides an analysis of the topic of organizational resilience
in a comprehensive and integrative way, bringing fresh
theoretical and research implications, as well as important
implications for leaders. Cases are presented to bring the topics
to life. The book is ideally suited to courses on organizational
behaviour and leadership, and for MBA classes focussing on
organisational resilience and risk management. The book is also
appropriate for business leaders.

Routledge
Market: Business communication
July 2021: 7 x 10: 342pp
Hb: 978-1-032-00078-7: £240.00
Pb: 978-0-367-37556-0: £68.99
eBook: 978-0-367-42382-7
Prev. Ed Pb: 978-1-138-93284-5
* For full contents and more information, visit: www.routledge.com/9780367375560

Routledge
July 2021: 6.14 x 9.21: 318pp
Hb: 978-0-367-27968-4: £120.00
Pb: 978-0-367-68045-9: £36.99
eBook: 978-0-429-29897-4
* For full contents and more information, visit: www.routledge.com/9780367680459
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Organisation Studies and Human Resource
Management

Partnerships for Regional Innovation and
Development

An Educator's Handbook

Implementing Smart Specialization in Europe

Edited by Kate Black, Northumbria University, UK and Russell
Warhurst, Northumbria University, UK
This book advances educational understanding and practice in
Organisation Studies and HRM. It develops new theoretical
perspectives on learning in OSHRM and introduces and evaluates
a range of educational approaches, methods and techniques
to advance teaching and assessment and student learning in
the field.

Routledge
Market: Business & Management
November 2021: 6.14 x 9.21: 256pp
Hb: 978-0-367-20689-5: £120.00
Pb: 978-0-367-20690-1: £34.99
eBook: 978-0-429-26293-7
* For full contents and more information, visit: www.routledge.com/9780367206901
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Edited by Marta Gancarczyk, Anna Ujwary-Gil and Manuel
González-López
Series: Routledge Studies in Business Organizations and
Networks
This monograph presents the experience in the implementation
of smart specialization strategies (S3) from multi-level policy
governance, as well as from the bottom-up perspectives of firms,
clusters, and networks in selected European countries. The
presented research focuses on relevance and feasibility of the
S3 adoption, emphasizing the importance of linking policy
considerations with partnerships at lower governance levels.The
book will be of interest and useful to the academic community
of researchers and doctoral students focused on regional
innovation development and related policy, as well as on entrepreneurship, networks, and
clusters.
Routledge
Market: Business & Management
August 2021: 6 x 9: 288pp
Hb: 978-0-367-35264-6: £120.00
eBook: 978-0-429-33026-1
* For full contents and more information, visit: www.routledge.com/9780367352646
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Philosophy and Management Studies

Self-Management, Entrepreneurial Culture, and
Economy 4.0

A Research Overview
Raza Mir, William Paterson University, USA and Michelle
Greenwood, Monash University, Australia
Series: State of the Art in Business Research
Irrespective of whether one thinks of philosophy explicitly, each
organizational researcher is a philosopher. Depending on where
one stands with regard to philosophical building blocks, their
orientation may be characterized as positivist, realist,
critical-realist and constructivist, with pragmatist and political
considerations weighing in as well. Philosophy and Management
Studies targets a new generation of management researchers,
whose interest in philosophy vastly exceeds their resources to
engage with it, partly because of their unfamiliarity with its often
mystifying and outsider-unfriendly conventions.
Routledge
Market: Business & Management
June 2021: 5.5 x 8.5: 116pp
Hb: 978-1-138-49236-3: £44.99
eBook: 978-1-351-03070-0
* For full contents and more information, visit: www.routledge.com/9781138492363

A Contemporary Approach to Organizational Theory Development
Edited by Agnieszka Rzepka, Lublin University of Technology, Poland, Zbigniew
Olesiński, Vistula University, Poland and Elżbieta Jędrych, Vistula University, Poland
Series: Routledge Studies in Management, Organizations and Society
This book offers practical insight into the changing ways in which organizations operate
today. Building on a ground-breaking concept of teal organisations, the book illustrates
the practicality of advocating a lack of hierarchy of predetermined positions and the
introduction of roles that come with clear responsibilities constantly defined according to
current needs. It will be of value to researchers, academics, managers, and students in the
fields of management and organizational studies.
Routledge
Market: Business & Management
November 2021: 6 x 9: 256pp
Hb: 978-1-032-08120-5: £120.00
eBook: 978-1-003-21304-8
* For full contents and more information, visit: www.routledge.com/9781032081205
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3rd Edition

Pierre Bourdieu in Studies of Organization and
Management

Talking Health, Safety and Wellbeing

Societal Change and Transforming Fields
Edited by Sarah Robinson, University of Glasgow, Scotland,
UK., Jette Ernst, Roskilde University, Denmark, Kristian
Larsen, University of Copenhagen, Denmark and Ole Jacob
Thomassen, University of South-Eastern Norway, Norway
Series: Routledge Studies in Management, Organizations and
Society
There is increasing academic interest in how Pierre Bourdieu’s
sociology can be applied to management and organization
studies (MOS). In a context of increasing complexity faced by
organizations and those who work in them due to globalisation,
neoliberalism, austerity, financial crisis, ecological issues,
populism, and developing technologies, there is untapped
potential to use Bourdieu’s theoretical inventions to arrive at greater understandings of
how change, transition and crisis shape work, organizational life as well as relations between
different organizational and sectorial fields.
Routledge
Market: Business & Management
September 2021: 6 x 9: 272pp
Hb: 978-0-367-89335-4: £120.00
eBook: 978-1-003-02251-0
* For full contents and more information, visit: www.routledge.com/9780367893354

Building an Empowering Culture in a Post-COVID World
Tim Marsh
The book considers what makes an excellent face-to-face health
and safety contact on the workplace, and why these contacts
are a fundamental building block of any strong, caring and
empowering workplace culture. It stresses the vital importance
of inquiry, empathy and analysis in understanding what
employees need to mitigate risk factors around safety and mental
health. Written in an accessible and engaging manner, this book
is an ideal read for any frontline supervisor, HR manager, mental
health first aider, safety rep or company director.

Routledge
Market: Business / Health, Safety & Welfare
November 2021: 5.5 x 8.5: 120pp
Hb: 978-1-032-01231-5: £120.00
Pb: 978-1-032-00630-7: £29.99
eBook: 978-1-003-17778-4
* For full contents and more information, visit: www.routledge.com/9781032012315
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Profitability, Productivity, and Sustainability

The Metamorphosis of Cultural and Creative
Organizations

Organizational Behavior and Strategic Alignment
Dennis N. Onyama
Series: Routledge Studies in Management, Organizations and
Society
This book presents an in-depth study of how the drive to
optimize organizational performance can be significantly
improved by investigating the causal relationships between
profitability, productivity, and sustainability (PPS) through an
assessment of a triple combined therapy that studies the
interplay between Organizational DNA, Strategic Alignments
for Value, and their implications for Sustainability. It will be of
value to researchers, academics, and students in the fields of
organizational studies, strategy, and sustainability.
Routledge
Market: Business & Management
June 2021: 6 x 9: 344pp
Hb: 978-0-367-60892-7: £120.00
eBook: 978-1-003-10241-0
* For full contents and more information, visit: www.routledge.com/9780367608927

Exploring Change from a Spatial Perspective
Edited by Federica De Molli, Università Cattolica del Sacro
Cuore, Italy and Marilena Vecco, Burgundy Business School
(BSB), Dijon, France
Series: Routledge Research in the Creative and Cultural Industries
Organizations in the creative and cultural sector are experiencing
transformational change. This book offers a new way of exploring
the transformational processes that creative and cultural
organizations are going through, by focussing on their
organizational space. By bringing together theoretical and
empirical contributions from international scholars belonging
to different fields of research, this collection provides readers
with a multifaceted and comprehensive understanding of the
changes creative and cultural organizations are facing.
Routledge
Market: Management / Arts
November 2021: 6.14 x 9.21: 256pp
Hb: 978-0-367-68193-7: £120.00
eBook: 978-1-003-13467-1
* For full contents and more information, visit: www.routledge.com/9780367681937
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6th Edition

AI and the Project Manager

Management Consulting Projects

How the Rise of Artificial Intelligence Will Change Your World

A Step-by-Step Experiential Guide

Peter Taylor, Head of Global PMO, Aptos Retail, UK

Ronald Cook, Michael Harris and Dennis Barber III

Enabling project managers to adapt to the new technology of
artificial intelligence, this first comprehensive book on the topic
discusses how AI will reinvent the project world and allow project
managers to focus on people. Filled with insights and examples
from tech providers and project experts, this book is an
invaluable resource for PMO leaders, change executives, project
managers, programme managers and portfolio managers.
Anyone who is part of the global community of change and
project leadership needs to accept and understand the
fast-approaching AI technology, and this book shows how to
use it to their advantage.

This textbook provides students with an easy to use, proven
roadmap for completing a successful consulting project from
start to finish. It's structure first explains the consulting process
to students and then depicts it in a chronological flow, using
real-life examples to demonstrate practical application. This
well-renowned model promotes a conceptual understanding
of the consulting process and the interactions between and
among students, the team, the client and the instructor. It should
be essential reading for experiential Business Consulting
modules, Small Business Management and Strategic
Management at postgraduate and MBA level.

Routledge
Market: Business / Project Management
October 2021: 6 x 9: 136pp
Hb: 978-1-032-00656-7: £120.00
Pb: 978-1-032-00657-4: £29.99
eBook: 978-1-003-17506-3
* For full contents and more information, visit: www.routledge.com/9781032006567

Routledge
Market: Business and Management
August 2021: 6.14 x 9.21: 160pp
Hb: 978-1-032-00515-7: £140.00
Pb: 978-1-032-00516-4: £39.99
eBook: 978-1-003-17451-6
* For full contents and more information, visit: www.routledge.com/9781032005164
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Building Virtual Teams

Navigating Project Selection and Execution for
Competitive Advantage

Trust, Culture, and Remote Working
Catalina Dumitru, University of Bremen, Germany
Series: Routledge Focus on Business and Management

A Guide to Evaluating Prospective Projects at the Idea Stage
John E. Triantis

Exploring the practices developed by remote teams to maintain
trust across cultures, this book offers both theoretical and
practical resources to enable better working in challenging
contexts of project work. The book emphasizes building trust
between team members from a practice perspective, meaning
patterns of collective, shared activities that are produced and
reproduced within the virtual team with the purpose of
developing team trust.The author explores the trust practices
that members of remote project teams use to describe their
relationships and interactions.
Routledge
Market: Business / Project Management
July 2021: 5.5 x 8.5: 88pp
Hb: 978-0-367-55004-2: £44.99
eBook: 978-1-003-09578-1
* For full contents and more information, visit: www.routledge.com/9780367550042

For many organizations, the way in which processes and projects
are selected and executed is a fundamental factor in how well
they can prosper in today’s marketplace. By improving efficiency,
driving productivity and reducing costs, organizations can
increase throughput, improve service and bring new products
to market faster.

Productivity Press
Market: Business & Management
June 2021: 7 x 10: 454pp
Hb: 978-0-367-77545-2: £120.00
Pb: 978-0-367-77544-5: £44.99
eBook: 978-1-003-17186-7
* For full contents and more information, visit: www.routledge.com/9780367775445

2nd Edition

5th Edition

Communicating Projects

Project Management

From Waterfall to Agile

A Practical Approach

Ann Pilkington
The communication of projects to each stakeholder group is
essential to their success. This book is an end-to-end guide for
project managers and communication teams seeking to
communicate effectively with all constituents, both internal and
external. This new edition includes a number of key topical
themes that build on the first edition: Communicating ‘Agile’;
the important role of social media and enterprise social networks
as vital communication channels; the role of storytelling; and
crisis communication – ensuring there is a crisis or emergency
communication process in place in case it is ever needed.
Routledge
Market: Business and Management
October 2021: 6.14 x 9.21: 120pp
Hb: 978-0-367-68528-7: £120.00
Pb: 978-0-367-68533-1: £29.99
eBook: 978-1-003-13796-2
* For full contents and more information, visit: www.routledge.com/9780367685331
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Roel Grit
Series: Routledge-Noordhoff International Editions
Project Management introduces students in a unique and
accessible way to projectbased working as a means to tackle
projects successfully.
Added to this fifth edition are examples and illustrations, new
sections about various subjects and a chapter about the flexible
project approach Scrum.

Routledge
Market: Business & Management
July 2021: 226pp
Hb: 978-1-032-04721-8: £120.00
Pb: 978-9-001-57562-5: £39.99
eBook: 978-1-003-19439-2
Prev. Ed Pb: 978-9-001-79092-9
* For full contents and more information, visit: www.routledge.com/9789001575625
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PROJECT MANAGEMENT
3rd Edition

The Project Manager's Guide to Health Information
Technology Implementation
Susan B. Houston
Series: HIMSS Book Series
This book focuses on providing information on project
management specific for software implementations within the
healthcare industry. It can be used as a guide for beginners as
well as a reference for current project managers who might be
new to software implementations.

Productivity Press
Market: Business & Management
September 2021: 7 x 10: 200pp
Hb: 978-1-032-07388-0: £120.00
Pb: 978-1-032-07387-3: £38.99
eBook: 978-1-003-20666-8
* For full contents and more information, visit: www.routledge.com/9781032073880
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The Silver Bullets of Project Management
Christopher Lennon
This book is designed to be ‘clean and simple’ in its delivery –
allowing the reader to immediately have ‘take aways’ that could
be implemented within a project, adding value to any approach
dealing with the key common problems and issues that arise
within the project medium. The book can be applied to a wide
range of scenarios in which project management is required –
from setting up an organisation, creating distribution networks,
bringing new technology to market, and to designing a
leadership and training architecture within an organisation.

Routledge
Market: Business and Management
September 2021: 5.06 x 7.81: 106pp
Hb: 978-1-032-03781-3: £120.00
Pb: 978-1-032-03782-0: £29.99
eBook: 978-1-003-18896-4
* For full contents and more information, visit: www.routledge.com/9781032037820
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Corporate Social Responsibility and Environmental
Affairs in the British Press

Public Management

An Ecofeminist Critique of Neoliberalism
Martina Topić, Leeds Business School, UK
Series: Routledge New Directions in PR & Communication
Research
An ecofeminist criticism of neoliberalism, this book uses
economic growth, CSR and the press coverage of environmental
affairs as a case study. The author argues that CSR is part of a
wheel of neoliberalism that continually perpetuates inequality
and the exploitation of women and Nature. Using an ecofeminist
sense-making analysis of media coverage of food waste, global
warming, plastic, economic growth and CSR, the author shows
how the press discourse in writing is always similar and serves
to preserve the status quo with CSR being just a smokescreen
that saved capitalism and just one cog in the wheel of
neoliberalism.
Routledge
Market: Marketing / Public Relations / Communication
October 2021: 6.14 x 9.21: 216pp
Hb: 978-0-367-55011-0: £120.00
eBook: 978-1-003-09159-2
* For full contents and more information, visit: www.routledge.com/9780367550110

A Research Overview
Tom Entwistle, Cardiff University, UK
Series: State of the Art in Business Research
Public Management: A Research Overview provides a structured
survey of the state of the art of public management research.
Looking at the enduring themes of bureaucracy, autonomy,
markets and collaboration, each chapter introduces key
foundational studies before reviewing contemporary research.
Drawing on evidence from across the world, the book will speak
to all those studying and practising public management.

Routledge
Market: Business / Management
June 2021: 5.5 x 8.5: 114pp
Hb: 978-0-367-35374-2: £44.99
eBook: 978-0-429-33104-6
* For full contents and more information, visit: www.routledge.com/9780367353742
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Corruption, Infrastructure Management and
Public–Private Partnership

Public Relations and Online Engagement

Optimizing through Mathematical Models
Mohammad Heydari, Nanjing University, China, Kin Keung
Lai, Shaanxi Normal University, China and Zhou Xiaohu,
Nanjing University, China
Series: Routledge Advances in Risk Management
Public-Private Partnerships (PPP) allow the public sector to seek
alternative funding and expertise from the private sector during
procurement processes. Such partnerships, if executed with due
diligence, often benefit the public immensely. Unfortunately,
Public-Private Partnerships can be vulnerable to corruption. This
book looks at what measures we can put in place to check
corruption during procurement and what good governance
strategies the public sector can adopt to improve the
performance of PPP.
Routledge
Market: Business Management
October 2021: 6.14 x 9.21: 216pp
Hb: 978-1-032-01119-6: £120.00
eBook: 978-1-003-17725-8
* For full contents and more information, visit: www.routledge.com/9781032011196
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Audiences, Fandom and Influencers
Edited by Amber L. Hutchins, Lamar University, USA and
Natalie T. J. Tindall, Lamar University, USA
Series: Routledge Insights in Public Relations Research
As media continues to evolve, social media has become even
more integral to public relations activities, presenting new
opportunities and challenges for practitioners. Relationships
between publics and organizations continue to be first and
foremost, but the process and possibilities for mutually beneficial
relationships are being rewritten in situ. This volume aims to
explore and understand highly engaged publics in a variety of
social media contexts and across networks. This book will be of
interest to researchers, academics and students in the field of
public relations and communication.
Routledge
Market: Public Relations and Communication Studies
June 2021: 5.5 x 8.5: 88pp
Hb: 978-0-367-34675-1: £44.99
eBook: 978-0-429-32709-4
* For full contents and more information, visit: www.routledge.com/9780367346751
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Human Resource Management in Public Service
Organizations
Rona S. Beattie, Glasgow Caledonian University, UK and
Jennifer Waterhouse, University of Technology, Brisbane,
Australia
Series: Routledge Masters in Public Management
Human Resource Management in Public Service Organizations
addresses a significant gap in texts that are available to
practitioners and scholars of public sector management. The
authors combine practical techniques of HRM within the context
of the public sector focussing on a number of key areas
including: The various components of how HRM may be applied
in a public sector environment; the latest debates in the benefits
of HRM within the public sector, and the interaction between
HRM and voluntary sector values.
Routledge
Market: Business & Management
September 2021: 6.14 x 9.21: 270pp
Hb: 978-0-415-41154-7: £95.00
Pb: 978-0-415-41155-4: £34.99
eBook: 978-1-315-74033-1
* For full contents and more information, visit: www.routledge.com/9780415411547
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Public Relations and Whistleblowing
Golden Handcuffs in Corporate Wrongdoing
Cary A. Greenwood, Middle Tennessee State University,
USA.
Series: Routledge New Directions in PR & Communication
Research
There is a growing interest in corporate whistleblowing, but no
comprehensive research has yet focused on public relations
practice. Drawing on extensive research on Fortune 1000 and
Wilshire 5000 corporations, this book reveals executives’ attitudes
and relationships toward their organizations and their impact
on whistleblowing. As public attitudes to corporations, CSR and
transparency harden, these findings have serious implications
for companies globally.
Routledge
Market: Marketing
August 2021: 6.14 x 9.21: 216pp
Hb: 978-1-138-29377-9: £120.00
Pb: 978-1-032-00537-9: £34.99
eBook: 978-1-315-23189-1
* For full contents and more information, visit: www.routledge.com/9781138293779
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Public Sector Reform and Performance
Management in Emerging Economies

Sustainable Public Management

Outcomes-Based Approaches in Practice
Edited by Zahirul Hoque, La Trobe University, Australia
Series: Routledge Studies in Management, Organizations and
Society
In the recent decade, governments worldwide are increasingly
focusing on being community-centric and outcomes-based.
Consequently, they are starting to move towards
outcomes-based approaches to public financial management
systems. An outcomes-based approach allows government
service agencies and specific program areas to organise and
communicate priorities to achieve what matters and makes a
difference rather than just going through the motions. This
edited collection of chapters is aimed at covering public sector
reform and performance management in emerging economies
with special reference to outcomes-based approaches in practice in government services.

Edited by Neil M. Boyd and Eric C. Martin
Sustainable Public Management explores key issues in public
sector sustainable management that span from Nation/State to
local government. It highlights state-of-the art articulations of
public-private partnerships, public engagement,
inter-organizational networks, sustainability policy, strategy,
standard setting, and reporting.
The chapters in this book were originally published as a special
issue of the Public Management Review.

Routledge
Market: Business
September 2021: 6.14 x 9.21: 237pp
Hb: 978-1-032-06478-9: £120.00
eBook: 978-1-003-20247-9
* For full contents and more information, visit: www.routledge.com/9781032064789

Routledge
Market: Business & Management
May 2021: 6 x 9: 400pp
Hb: 978-0-367-43552-3: £130.00
eBook: 978-1-003-00410-3
* For full contents and more information, visit: www.routledge.com/9780367435523
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Public Value and the Digital Economy

Talent Strategies and Leadership Development of
the Public Sector

Usman W. Chohan
Series: Routledge Advances in Management and Business
Studies
How can the public manager create and co-create value in the
digital economy? There is a pressing need to recontextualize
public value theory, specifically in the fluid and dynamic
environment that the digital economy has produced. This is why
a conceptually-driven exercise in contemporizing PVT would be
of great value to public administration’s theoreticians seeking
to lead the theory in catching up to the praxis. This book seeks
to answer the question of creating and co-creating public
managerial value by proposing chapters that revisit categories
central to the functions of public managers in relation to other
value-creating agents under PVT.
Routledge
Market: Business & Management
July 2021: 6 x 9: 172pp
Hb: 978-0-367-67389-5: £120.00
eBook: 978-1-003-13116-8
* For full contents and more information, visit: www.routledge.com/9780367673895

Insights from Southeast Asia
Celia Lee, Nanyang Technological University, Singapore
Series: Routledge Focus on Public Governance in Asia
To stay ahead of the competition, the public sector has to ensure
effective talent management strategy to attract, develop and
retain talents. This book adopts a comparative country analysis,
which takes into account of the institutional emphasis,
organisational configuration and unique characteristics of the
public sector.
This book will be of great interest to scholars and public
managers working on public administration and civil service
reforms in Asia towards developing a contextualised
understanding of talent management and leadership
development in the region.
Routledge
Market: Talent Management, Public Service
June 2021: 5.5 x 8.5: 144pp
Hb: 978-0-367-86224-4: £44.99
eBook: 978-1-003-01777-6
* For full contents and more information, visit: www.routledge.com/9780367862244

2nd Edition
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Research Methods in Public Administration and
Public Management

The Communications Consultant’s Foundation

Sandra van Thiel, Erasmus University, the Netherlands
Series: Routledge Masters in Public Management
Research Methods in Public Administration and Public Management,
Second Edition, represents a comprehensive guide to undertaking
and using research in public management and administration.
New and revised material includes, but is not limited to: a closer
look at popular methods like the experiment and the systematic
literature review; a deeper examination of research ethics and
data management; new examples from a wide range of
countries; updated ‘Further Reading’ material and additional
useful websites. This exciting new edition will be core reading
for students at all levels as well as practitioners who are carrying
out research on public management and administration.

Routledge
Market: Business & Management
August 2021: 6.14 x 9.21: 224pp
Hb: 978-1-032-02764-7: £140.00
Pb: 978-1-032-02766-1: £39.99
eBook: 978-1-003-19690-7
Prev. Ed Pb: 978-0-415-65582-8
* For full contents and more information, visit: www.routledge.com/9781032027661

Leveraging Public Relations Expertise for Personal and Client Success
Roger Darnell
For all professionals and students who want to improve their
prospects in business, this book prepares and positions them
to build dream careers, giving them the education and guidance
required to develop vital soft skills, and work remotely and
independently.
This book brings home all instruction with sophisticated
questions and challenges, ensuring readers have every
opportunity to comprehend and grow, step by step.

Routledge
Market: Public Relations
September 2021: 6 x 9: 160pp
Hb: 978-1-032-01265-0: £120.00
Pb: 978-1-032-01267-4: £29.99
eBook: 978-1-003-17795-1
* For full contents and more information, visit: www.routledge.com/9781032012674
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The Global Foundations of Public Relations
Humanism, China and the West
Edited by Robert E. Brown, Burton St. John III, Old Dominion
University, USA and Jenny Zhengye Hou
Series: Routledge New Directions in PR & Communication
Research
The Global Foundations of Public Relations: Humanism, China and
the West explores the growing humanistic turn in public relations
processes and proposes that this has compelling parallels in the
roots of Chinese philosophies. The conclusions drawn enhance
and advance our understanding of public relations globally. This
innovative work is of interest to educators and researchers in
the fields of public relations, strategic communications, and
public diplomacy.
Routledge
Market: Public Relations & Communications Studies
September 2021: 6.14 x 9.21: 232pp
Hb: 978-0-815-37248-6: £120.00
eBook: 978-1-351-24534-0
* For full contents and more information, visit: www.routledge.com/9780815372486
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Catastrophic Risk

Risk Management in Crisis

Business Strategy for Managing Turbulence in a World at Risk

Winners and Losers during the COVID-19 Pandemic

Richard L. Alfred
Imagine that you are a corporate executive or small business
owner in a midwestern city under water after weeks of extreme
weather and drenching rainfall. Infrastructure has been damaged
beyond repair, transportation arteries are closed, and your supply
chain is broken.

Productivity Press
Market: Business & Management: Leadership
September 2021: 7 x 10: 208pp
Hb: 978-0-367-42532-6: £120.00
Pb: 978-0-367-42386-5: £38.99
eBook: 978-0-367-85330-3
* For full contents and more information, visit: www.routledge.com/9780367425326

Piotr Jedynak, Faculty of Management and Social
Communication Jagiellonian University and Sylwia Bąk,
Faculty of Management and Social Communication
Jagiellonian University
Series: Routledge Advances in Risk Management
Risk management is a domain of management which comes to
the fore in crisis. This book looks at risk management under crisis
conditions in the COVID-19 pandemic context.
The book synthesises existing concepts, strategies, approaches
and methods of risk management and provides the results of
empirical research on risk and risk management during the
COVID-19 pandemic.
The final part of the book reflects on how firms can build resilience in challenging times
and suggests a model for business resilience. The comparative analysis will provide useful
insights into key strategic approaches of risk management.
Routledge
Market: Risk Management
August 2021: 6.14 x 9.21: 232pp
Hb: 978-0-367-67454-0: £120.00
eBook: 978-1-003-13136-6
* For full contents and more information, visit: www.routledge.com/9780367674540
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Enterprise Cybersecurity in Digital Business

Risk Science

Building a Cyber Resilient Organization

An Introduction

Ariel Evans
Cybersecurity typically is viewed as the boogeyman: it strikes fear into the hearts of
non-technical employees. This book provides a clear guide for companies to understand
cyber from a business perspective rather than a technical perspective, and to build resilience
for their business. Written by a world-renowned expert in the field, the book is based on
three years of research with the Fortune 1000 and cyber insurance industry carriers,
reinsurers and brokers. It acts as a roadmap to understand cybersecurity maturity, set goals
to increase resiliency, create new roles to fill business gaps related to cybersecurity and
make cyber inclusive for everyone in the business.
Routledge
Market: Business and Management
November 2021: 6.85 x 9.69: 480pp
Hb: 978-0-367-51147-0: £120.00
Pb: 978-0-367-51149-4: £34.99
eBook: 978-1-003-05261-6
* For full contents and more information, visit: www.routledge.com/9780367511470

Terje Aven, University of Stavanger, Norway and Shital
Thekdi
Risk science is becoming increasingly important as businesses,
policymakers and public sector leaders are tasked with
decision-making and investment using varying levels of
knowledge and information. This book explores the theory and
practice of risk science, providing concepts and tools for
understanding and acting under conditions of uncertainty.
Presenting both the foundational and most recent
advancements in the subject matter, this work particularly suits
students of risk science courses at college and university level.
The book provides broader key reading for students and scholars
in other domains also, including business, engineering, and public health.
Routledge
Market: Risk Management
September 2021: 6.85 x 9.69: 440pp
Hb: 978-0-367-74269-0: £120.00
Pb: 978-0-367-74268-3: £39.99
eBook: 978-1-003-15686-4
* For full contents and more information, visit: www.routledge.com/9780367742683
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Optimal Spending on Cybersecurity Measures

Urban Flood Risk Management

Risk Management

Looking at Jakarta
Tara Kissoon
Series: Routledge Focus on Business and Management
This book explores the strategic decisions made by organizations
when implementing cybersecurity controls, leveraging economic
models and theories from the economics of information security
and risk management frameworks. It is ideal for business school
students and technology professionals with an interest in risk
management.

Routledge
Market: Business
July 2021: 5.5 x 8.5: 144pp
Hb: 978-1-032-06140-5: £44.99
eBook: 978-1-003-20089-5
* For full contents and more information, visit: www.routledge.com/9781032061405

Christopher Silver
Series: Routledge Research in Sustainable Planning and
Development in Asia
This book offers a comprehensive and systematic historical
assessment of Jakarta’s water management practices from the
colonial era through the early years of the Indonesian republic
and Jakarta’s emergence as a sprawling megacity. Drawing upon
multidisciplinary literature and government documents, the
book unravels the complex history of water management that
has led to approximately 40% of the city now lying below sea
level. It will be a useful reference to those who research on
urbanization in Southeast Asia, sustainable development, urban
and planning history, environmental planning, issues of water
management (and flooding) and the politics of planning and development.
Routledge
Market: Urban Planning
November 2021: 6.14 x 9.21: 232pp
Hb: 978-0-367-77427-1: £120.00
eBook: 978-1-003-17132-4
* For full contents and more information, visit: www.routledge.com/9780367774271
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Agile Portfolio Management

It's All Analytics - Part II

A Guide to the Methodology and Its Successful Implementation
“Knowledge That Sets You Apart”

Designing an Integrated AI, Analytics, and Data Science Architecture
for Your Organization

Klaus Nielsen

Scott Burk, David Sweenor and Gary Miner

Agile portfolio management deals with how an organization
identifies, prioritizes, organizes, and manages different products.
This is done in a streamlined way in order to optimize the
development of value in a manner that’s sustainable in the long
run.

Professionals are challenged each day by a changing landscape
of technology and terminology. In recent history, especially the
last 25 years there has been an explosion of terms and methods
born that automate and improve decision-making and
operations

Productivity Press
Market: Business & Management
August 2021: 7 x 10: 264pp
Hb: 978-0-367-65093-3: £52.99
eBook: 978-1-003-20040-6
* For full contents and more information, visit: www.routledge.com/9780367650933

Productivity Press
Market: Business & Management
September 2021: 7 x 10: 240pp
Hb: 978-0-367-35971-3: £53.99
eBook: 978-0-429-34395-7
* For full contents and more information, visit: www.routledge.com/9780367359713
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Chinese Business and the Belt and Road Initiative

Organization Development Interventions

Institutional Strategies

Executing Effective Organizational Change

Jerry J. Zhang, China Orient Asset Management, Hong Kong
Series: Routledge Advances in Management and Business
Studies
This book looks at how Chinese companies optimize investment
opportunities while implementing the Belt and Road (B&R)
Initiative. Specifically, it studies five high-profile infrastructure
projects undertaken by Chinese firms. Going in-depth through
case-study analysis, this book fills a gap by providing the
background stories of these projects. With first-hand data from
host stakeholders and on-ground project managers, this book
is a highly relevant and valuable text for policy makers and
researchers hoping to understand the policy impact and
implications of B&R investments on targeted countries.
Routledge
Market: Strategic Management, International Business
September 2021: 6.14 x 9.21: 200pp
Hb: 978-0-367-76248-3: £120.00
eBook: 978-1-003-16610-8
* For full contents and more information, visit: www.routledge.com/9780367762483
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Edited by William J. Rothwell, Sohel M. Imroz and Behnam
Bakhshandeh
Organization Development (OD) is a planned system of change
and can be defined as "an effort, planned, organization-wide,
and managed from the top, to increase organization
effectiveness and health through planned interventions in the
organization's processes, using behavioral-science knowledge
(Beckhard, 1969)."

Productivity Press
Market: Business and Management / Organizational Development
August 2021: 7 x 10: 256pp
Hb: 978-1-032-04913-7: £120.00
Pb: 978-0-367-89397-2: £38.99
eBook: 978-1-003-01980-0
* For full contents and more information, visit: www.routledge.com/9781032049137
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Collaborative Problem Solving

Strategic Luxury Management

A Guide to Improving your Workplace

Value Creation and Creativity for Competitive Advantage

Chris J. Shannon
Drawing on knowledge from process improvement, organization
theory, human resource management, change management,
occupational health and safety and other fields, the book is a
practical, easy-to-read guide to problem solving. Offering
practical advice on problem-solving in an easy-to-understand
way, this book is aimed at people working in office environments,
service industries, and knowledge organizations, enabling them
to feel confident in applying the knowledge from the book in
their own workplace.

Routledge
Market: Business
June 2021: 6 x 9: 170pp
Hb: 978-0-367-55763-8: £120.00
Pb: 978-0-367-55758-4: £29.99
eBook: 978-1-003-09505-7
* For full contents and more information, visit: www.routledge.com/9780367557584
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David Millán Planelles
Series: Mastering Luxury Management
Strategic Luxury Management is a case-rich and practical overview
of how luxury creates value and why some firms are more
successful than others. Luxury is rarely discussed from a strategic
perspective: how luxury managers make complex decisions
relative to their competitive environment. With examples and
case studies from international firms illustrating each chapter, this
book is essential reading for postgraduate, MBA and executive
education students studying luxury management, luxury brand
management, luxury creativity and innovation, and strategic
management, as well as reflective practitioners within the luxury
industry.
Routledge
Market: Business & Management
November 2021: 6.14 x 9.21: 256pp
Hb: 978-0-367-85834-6: £120.00
Pb: 978-0-367-85837-7: £34.99
eBook: 978-1-003-01532-1
* For full contents and more information, visit: www.routledge.com/9780367858346
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Strategic Management During a Pandemic

The Toyota Way of Dantotsu Radical Quality
Improvement

Edited by Vikas Kumar and Gaurav Gupta
Series: Routledge Research in Strategic Management
The COVID-19 pandemic changed world dynamics, working
scenarios, as well as professional and emotional dimensions.
The virus has emerged as a significant threat for the continuity
of business. Keeping the gravity of the problem in mind,
companies must understand the need for change and must
now update their strategy to account for pandemics. This rich
collection of chapters will provide insights regarding the business
challenges, opportunities, and practices during the pandemic
situations like COVID-19, making it particularly valuable to
researchers, academics, and students in the fields of strategic
management, leadership and disaster management.
Routledge
Market: Business & Management
August 2021: 6 x 9: 272pp
Hb: 978-0-367-64647-9: £120.00
eBook: 978-1-003-12564-8
* For full contents and more information, visit: www.routledge.com/9780367646479

Sadao Nomura
In this book, author Sadao Nomura taps into his decades of
experience leading and advising Toyota operations in a wide
variety of operations to tell the story of radical improvement at
Toyota Logistics & Forklift (TL&F).

Productivity Press
Market: Business and Management / Quality Improvement
June 2021: 5.83 x 8.27: 286pp
Hb: 978-0-367-67238-6: £115.00
Pb: 978-0-367-67236-2: £37.99
eBook: 978-1-003-13039-0
* For full contents and more information, visit: www.routledge.com/9780367672386

Strategic Risk Leadership
Context and Cases
Torben Juul Andersen, Copenhagen Business School,
Denmark and Peter C. Young
This casebook extends Strategic Risk Leadership: Engaging a World
of Risk, Uncertainty and the Unknown, bringing theory and practice
grounded in the first book to life with an array of applicable,
real-world examples. The book enables critical thinking about
the current state of risk management and ERM. Providing a basis
for for developing more effective risk management approaches,
the book specifies how to deal with the major risks we face
today, illuminated by a variety of comprehensive global
examples. This book will be a hugely valuable resource for those
studying or teaching risk management.
Routledge
Market: Business / Management
September 2021: 6.85 x 9.69: 208pp
Hb: 978-0-367-70939-6: £120.00
Pb: 978-0-367-70938-9: £32.99
eBook: 978-1-003-14857-9
* For full contents and more information, visit: www.routledge.com/9780367709389

3rd Edition

The Strategic Manager
Harry Sminia
The Strategic Manager provides a comprehensive, logical and
applied insight in strategic management. Unlike some more
theory-heavy texts, this book focuses on how strategy works in
everyday practice, taking readers’ expectations and
understanding beyond that of strategy as a matter of planning
only. It enables the reader to learn and reflect upon their practical
skills and knowledge, and critically evaluate the strategy process
and their own decision-making. Essential reading for
postgraduate students of Strategic Management, MBA students
and those in executive education, this text will also be a useful
tool for reflective managers trying to develop a better
understanding.
Routledge
Market: Business & Management
July 2021: 6.85 x 9.69: 222pp
Hb: 978-0-367-46808-8: £150.00
Pb: 978-0-367-46806-4: £42.99
eBook: 978-1-003-03126-0
Prev. Ed Pb: 978-0-415-78587-7
* For full contents and more information, visit: www.routledge.com/9780367468064
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A Comparative Study of Islamic Finance in Australia
and the UK

Auditor Going Concern Reporting
A Review of Global Research and Future Research Opportunities

Imran Lum
Series: Islamic Business and Finance Series

Marshall A. Geiger, Anna Gold and Philip Wallage
Series: Routledge Studies in Accounting

This book provides valuable insights into the practical challenges
faced by the nascent Islamic finance industry and compares the
Australian experience to developments in the UK. It contributes
to a greater understanding of how Muslims living as a minority
in Australia and the UK negotiate Islamic doctrine in secular
societies by focusing on one aspect of this negotiation, namely
the prohibition of ribā. Combining academic and industry
experience, Lum unpacks the relationship of Islamic finance with
Muslim identity construction in the West and how certain
modalities of religiosity can lead to an uptake of Islamic finance,
while others can lead to its rejection.

This monograph reviews and synthesizes 182 recent GCO studies
that have appeared since the last significant review published
in 2013 through the end of 2019. The authors categorize studies
into the three broad areas of GCO 1) determinants, 2) accuracy,
and 3) consequences. As an integral part of their synthesis, they
summarize the details of each study in several user-friendly
tables. After discussing and synthesizing the research, they
present a discussion of opportunities for future research,
including issues created or exacerbated as a result of the global
COVID-19 pandemic.

Routledge
Market: Economics
September 2021: 6.14 x 9.21: 288pp
Hb: 978-0-367-27107-7: £120.00
eBook: 978-0-429-29480-8
* For full contents and more information, visit: www.routledge.com/9780367271077

Routledge
Market: Auditing and accounting
June 2021: 6.14 x 9.21: 180pp
Hb: 978-0-367-64948-7: £120.00
eBook: 978-1-003-12709-3
* For full contents and more information, visit: www.routledge.com/9780367649487
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A History of International Monetary Diplomacy,
1867 to the Present

Benchmarking Islamic Finance

The Rise of the Guardian State and Economic Sovereignty in a
Globalizing World
Giulio M. Gallarotti, Wesleyan University, USA
Series: Routledge Frontiers of Political Economy
th

As voting was expanded to the masses in the late 19 Century,
political leaders faced new pressures to deliver prosperity to
their newly enfranchised populations. A History of International
Monetary Diplomacy, 1867 to the Present details and explores how
the rise of democracy has transformed economics over the past
150 years. This book clearly demonstrates the advantages of an
interdisciplinary understanding of how politics shapes
economics, and will be invaluable reading for students and
scholars of international economics, politics and economic
history.
Routledge
Market: Economics
July 2021: 6.14 x 9.21: 220pp
Hb: 978-1-138-84115-4: £120.00
eBook: 978-1-315-73243-5
* For full contents and more information, visit: www.routledge.com/9781138841154

A Framework for Evaluating Financial Products and Services
Edited by Mohd Ma'Sum Billah
Series: Islamic Business and Finance Series
The book maintains that the Islamic financial system neither
depends on LIBOR / EURIBOR nor is affected by the
non-existence of them. The title thus, offers an alternative
benchmarking solution for Islamic financial system as to its
criteria, model, formula and technical know-how within the
ambit of Maqasid al-Shari’ah.

Routledge
Market: Islamic Banking and Finance
July 2021: 6.14 x 9.21: 304pp
Hb: 978-0-367-54646-5: £120.00
eBook: 978-1-003-08998-8
* For full contents and more information, visit: www.routledge.com/9780367546465
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A History of Public Banking in Portugal in the 19th
and 20th Centuries

Business Models and Corporate Reporting

Pedro Lains, Instituto de Ciencias Sociais, University of
Lisbon, Portugal
Series: Financial History
This book examines the history of what became one of Portugal’s
largest banks, the Caixa Geral de Depósitos. The book weaves in
and out of different political and international contexts, following
the many changes of the Portuguese political regime and of its
interactions with the national and international economy. It will
be a valuable resource for researchers and students of financial
and economic history at both the advanced undergraduate and
postgraduate levels. It will also provide interesting insights for
practitioners in the financial sector.
Routledge
Market: Economics
July 2021: 6.14 x 9.21: 250pp
Hb: 978-1-138-38820-8: £120.00
eBook: 978-0-429-42572-1
* For full contents and more information, visit: www.routledge.com/9781138388208
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Defining the Platform to Illustrate Value Creation
Lorenzo Simoni, • Lorenzo Simoni, Research fellow in
Accounting, Department of Economics and Business Studies,
University of Genoa, Via Vivaldi 5 16126 Genoa (Italy). Email:
lorenzo.simoni@unige.it (but my University of Florence is
still active and I am still collaborating with people at
University of Florence, where I am and adjunct faculty
member).
Series: Routledge Studies in Accounting
This book discusses the role of business models in corporate
reporting. It illustrates the evolution of non-financial reporting,
the importance of business model reporting and the main
conceptualizations of business models. It also offers a
methodological contribution to the assessment of business model reporting. Finally, it
discusses the main implication of business model reporting for different categories of
subjects and some challenges related to this kind of disclosure.
Routledge
Market: Economics
September 2021: 6.14 x 9.21: 136pp
Hb: 978-0-367-86083-7: £120.00
eBook: 978-1-003-01679-3
* For full contents and more information, visit: www.routledge.com/9780367860837
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China’s New Normal, Supply-side, and Structural
Reform

Economic Policy and the Covid-19 Crisis

Cai Fang
Series: China Perspectives
This title dispels people’s doubts over China’s economic prospects by analyzing the reasons
for the slowed rate of the country’s economic growth while proposing a range of effective
policy recommendations to enact supply-side structural reform. Scholars and students of
macroeconomics, development economics and the Chinese economy will find this book
to be essential reading.
Routledge
Market: economic reform/macroeconomics/Chinese economics
November 2021: 6.14 x 9.21: 288pp
Hb: 978-1-032-11847-5: £130.00
eBook: 978-1-003-22181-4
* For full contents and more information, visit: www.routledge.com/9781032118475

The Macroeconomic Response in the US, Europe and East Asia
Edited by Bernadette Andreosso-O'Callaghan, University
of Limerick, Ireland, Woosik Moon and Wook Sohn
Series: Routledge Studies in the Modern World Economy
This book offers an assessment of the different monetary and
fiscal policy responses that have been implemented by national
governments in major European and Asian countries faced with
the Covid-19 crisis since 2020; it also deals with the case of the
US experience as a benchmarking example. Given the
unprecedented nature of the Covid-19 crisis, anyone eager to
know more about its macroeconomic impact and ensuing
policies in a comparative framework will be keen to read this
book.
Routledge
Market: Monetary Economics
September 2021: 6.14 x 9.21: 288pp
Hb: 978-0-367-72137-4: £120.00
eBook: 978-1-003-15360-3
* For full contents and more information, visit: www.routledge.com/9780367721374

Dummy text to keep placeholder

Dummy text to keep placeholder

Contemporary Issues in Islamic Social Finance

Financialization, Financial Literacy, and Social
Education

Edited by Hussain Mohi-ud-Din Qadri, Minhaj University,
Pakistan and M. Ishaq Bhatti, La Trobe University, Australia
Series: Islamic Business and Finance Series
This book examines the recent developments in Islamic banking
and finance, particularly in the context of Islamic social finance
instruments, such as Islamic microfinance, Halal education,
Takaful, mutual funds and Waqf. It covers the Religiosity,
Spirituality and Tawhid index, which promotes social wellbeing,
and empowerment. The book is interdisciplinary and theories,
practice and key issues are presented simultaneously,
introducing new ideas and techniques to the Islamic banking
and financial community.
Routledge
Market: Economics
August 2021: 6.14 x 9.21: 384pp
Hb: 978-0-367-50520-2: £120.00
eBook: 978-1-003-05020-9
* For full contents and more information, visit: www.routledge.com/9780367505202

Edited by Thomas A. Lucey
Series: Routledge International Studies in Money and Banking
The objective of this book is to prompt a re-examination of
financial literacy, its social foundations, and its relationship to
citizenship education. The collection includes topics that concern
indigenous people’s perspectives, critical race theory, and
transdisciplinary perspectives, which invite a dialogue about the
ideologies that drive traditional and critical perspectives. The
book will appeal to a range of students, academics and
researchers across a number of disciplines, including economics,
personal finance/personal economics, business ethics,
citizenship, moral education, consumer education, and spiritual
education.
Routledge
Market: Economics
September 2021: 6.14 x 9.21: 304pp
Hb: 978-0-367-89644-7: £120.00
eBook: 978-1-003-02026-4
* For full contents and more information, visit: www.routledge.com/9780367896447
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Digital Transformation in Accounting
Richard Busulwa, University of South Australia, Australia
and Nina Evans, University of South Australia, Australia
Series: Business and Digital Transformation
Digital Transformation in Accounting is a critical guidebook for
accountancy and digital business students to navigate the effects
of digital technology advancements, digital disruption and digital
transformation on the accounting profession. This book is an
invaluable resource for students on accounting, accounting
information systems and digital business courses, as well as
accountants, accounting educators, and accreditation / advocacy
bodies.
Routledge
Market: Accounting
May 2021: 6.85 x 9.69: 298pp
Hb: 978-0-367-36206-5: £120.00
Pb: 978-0-367-36209-6: £34.99
eBook: 978-0-429-34458-9
* For full contents and more information, visit: www.routledge.com/9780367362096

Foundations of a Sustainable Economy
Moral, Ethical and Religious Perspectives
Edited by Umar Burki, Toseef Azid, Qassim University,
College of Business and Economics and Robert Francis
Dahlstrom, Farmer School of Business, University of Miami
Ohio, USA.
Series: Finance, Governance and Sustainability
This book addresses current practices related to sustainable
development, its challenges, and the future. The authors make
the case that to achieve sustainability, government, society and
the economy must ensure a platform for people to participate
in decision-making and benefit from the rights they are
accorded. By covering a range of perspectives across economic,
social and moral life, the book will shed light on the problems
and possible solutions to sustainable development and the triple
bottom line (TBL), of people, planet and profit, under the umbrella of morals and divine
law.
Routledge
Market: Economics
July 2021: 6.14 x 9.21: 344pp
Hb: 978-0-367-81878-4: £120.00
eBook: 978-1-003-01057-9
* For full contents and more information, visit: www.routledge.com/9780367818784
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Global Stock Market Development

John Locke and the Bank of England

Quantitative and Behavioural Analysis
Marcin Kalinowski
Series: Banking, Money and International Finance
This book provides an innovative tool for assessing global stock
markets. It describes the complex concept of "stock market
development" in light of classical and behavioural finance
theories, and considers both quantitative (the number of listed
companies, turnover, etc.) and behavioural aspects (price
volatility, the behaviour of fundamental indicators of listed
companies). Based on an innovative method for assessing
development, the author analyses 130 stock markets, indicating
those that are more developed in terms of quantity and
behaviour. Ultimately, this enables the assessment of which
markets are more or less developed and why.
Routledge
Market: Economics
September 2021: 6.14 x 9.21: 200pp
Hb: 978-0-367-47704-2: £120.00
eBook: 978-1-003-03601-2
* For full contents and more information, visit: www.routledge.com/9780367477042

Claude Roche, University of Lille, France
Series: Routledge Studies in the History of Economics
John Locke was one of the first shareholders of the Bank of
England and participated in Parliamentary debates surrounding
its creation. He had a key role in the monetary reform of 1696.
This book examines Locke’s thought in relation to credit, banking
regulation, the monetary and financial system, the gold standard
and the principles of Natural Right. It also establishes a link
between Locke’s economic and financial ideas and his political
philosophy.

Routledge
Market: Economics
June 2021: 5.5 x 8.5: 174pp
Hb: 978-0-367-85919-0: £120.00
eBook: 978-1-003-01962-6
* For full contents and more information, visit: www.routledge.com/9780367859190
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Inflation Targeting and Central Banks

Languages of Economic Crises

Institutional Set-ups and Monetary Policy Effectiveness
Joanna Niedźwiedzińska
Series: Banking, Money and International Finance
Over the last three decades, inflation targeting (IT) has become
the most popular monetary policy framework among larger
economies. At the same time, its constituting features leave
room for different interpretations, translating into various central
banks’ institutional set-ups. Against this backdrop, this book
investigates the importance of institutional arrangements for
policy outcomes. In particular, the book answers the question
whether there are significant differences in IT central banks’
institutional set-ups, and—if yes—whether they influence the
ability of monetary authorities to meet their policy goals.
Routledge
Market: Economics
July 2021: 6.14 x 9.21: 382pp
Hb: 978-1-032-03827-8: £120.00
eBook: 978-1-003-18924-4
* For full contents and more information, visit: www.routledge.com/9781032038278

Edited by Sonya Marie Scott
This book offers a critical engagement with languages that
describe, perpetuate, respond to, and resist economic crises.
Unlike many volumes on economic crises that offer economistic
explanations of their causes or policy suggestions for their
resolution, this collection explores the different types of language
used to deal with complex economic phenomena.
The chapters in this book were originally published as a special
issue of the Journal of Cultural Economy.

Routledge
Market: Economics
September 2021: 6.85 x 9.69: 132pp
Hb: 978-1-032-02470-7: £120.00
eBook: 978-1-003-18348-8
* For full contents and more information, visit: www.routledge.com/9781032024707
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Islamic Financial Contracts

Macroeconomic Policy and Steady Growth in China

A Research Companion

2020 Dancing with Black Swan

Hussain Mohi-ud-Din Qadri, Minhaj University, Pakistan
and Nasir Iqbal
Series: Islamic Business and Finance Series
Islam encourages business and financial transactions as a way
of securing the basic needs for all human beings, but these need
to be conducted in accordance with the principles contained
in the Qur’ān and Sunnah. However, these legal concepts are
not classified subject-wise, and the verses on commercial law,
like all other topics, are scattered throughout the Qur’ān, making
it difficult for readers to gain a full understanding of the topic.
This, therefore, is the first comprehensive book to demystify
Islamic Contract Law and specifically Islamic Financial Contracts,
and to examine its roots and history.
Routledge
Market: Economics
July 2021: 6.14 x 9.21: 274pp
Hb: 978-1-032-00506-5: £120.00
eBook: 978-1-003-17447-9
* For full contents and more information, visit: www.routledge.com/9781032005065
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Edited by Zhang Xiaojing
Series: China Perspectives
This book applies a new theoretical framework based on a
balance sheet approach and macro-financial linkage analysis to
analyse macroeconomic trends in China for 2020. Uncertainties
brought about by Covid19 have necessitated a policy of steady
growth. Scholars and students of economics and finance,
especially Chinese economics, will find this book a useful
reference.

Routledge
Market: Economics/Macroeconomics/Chinese economy
September 2021: 6.14 x 9.21: 464pp
Hb: 978-1-032-03335-8: £140.00
eBook: 978-1-003-18680-9
* For full contents and more information, visit: www.routledge.com/9781032033358
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Political and Economic Analysis of State-Owned
Enterprise Reform

The Essentials of Machine Learning in Finance and
Accounting

Huiming Zhang
Series: China Perspectives
In revisiting the forty year history of reforms to China’s
state-owned enterprises (SOE), the book assesses the experiences
of this process of reform and scrutinizes how this has helped
advance the country’s economy overall. The book will appeal
to academics and students interested in political economy and
the Chinese economy, with particular reference to SOE reform
and the recent economic transition in China.

Routledge
Market: Political Economy / Chinese Economic Transition / Chinese State-owned Enterprise Reform
July 2021: 6.14 x 9.21: 342pp
Hb: 978-1-032-02838-5: £140.00
eBook: 978-1-003-18544-4
* For full contents and more information, visit: www.routledge.com/9781032028385

4 Volume Set

Edited by Mohammad Zoynul Abedin, Dalian Maritime
University, China, M. Kabir Hassan, University of New
Orleans, USA, Petr Hajek, University of Pardubice, Czech
Republic and Mohammed Mohi Uddin, University of Illinois
Springfield, USA
Series: Routledge Advanced Texts in Economics and Finance
This book introduces machine learning in finance and illustrates
how to integrate computational tools with numerical finance
with real world applications. These computational techniques
will be particularly useful in financial risk management, corporate
bankruptcy prediction, stock price prediction and portfolio
management. The book provides the practical and managerial
implications of financial and managerial decision support systems and how these systems
can capture vast amount of financial data.
Routledge
Market: Computational Finance, Machine Learning in Finance
June 2021: 6.85 x 9.69: 258pp
Hb: 978-0-367-48083-7: £120.00
Pb: 978-0-367-48081-3: £32.99
eBook: 978-1-003-03790-3
* For full contents and more information, visit: www.routledge.com/9780367480813
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Public Borrowing

The Routledge Handbook of FinTech

Edited by Tehreem Husain, Tehreem Husain is a doctoral
candidate at the Bartlett School of Construction and Project
Management. She previously worked at the Monetary Policy
Department of the State Bank of Pakistan. and D'Maris
Coffman, University College London, UK
Series: Critical Concepts in Finance
The recent Eurozone Debt Crisis, coming on the heels of the
financial crisis and Great Recession, has provoked a renewed
interest in the determinants of public borrowing. By nature an interdisciplinary subject,
public borrowing draws from fields as diverse as macroeconomics, finance, law, history,
politics and sociology. This new four volume collection will systematically survey this vast
and disparate literature, gathering together the key writings and research to provide an
essential research resource.
Routledge
Market: Finance
September 2021: 6.14 x 9.21: 1560pp
Hb: 978-1-138-90553-5: £900.00
* For full contents and more information, visit: www.routledge.com/9781138905535

Edited by K. Thomas Liaw
Series: Routledge International Handbooks
This handbook is a unique and in-depth reference work. It is
organised in six thematic sections. The first section outlines the
development, funding, and the future trends. The second focuses
on blockchain technology applications and various aspects of
cryptocurrencies. The next covers FinTech in banking. A
significant element of FinTech, mobile payments and online
lending, is included in the fourth section. The fifth continues
with several chapters covering other financial services, while the
last discusses ethics and regulatory issues. These six parts
represent the most significant and overarching themes of
FinTech innovations.
Routledge
Market: Economics
June 2021: 6.85 x 9.69: 490pp
Hb: 978-0-367-26359-1: £190.00
eBook: 978-0-429-29290-3
* For full contents and more information, visit: www.routledge.com/9780367263591
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The Economics of Banking
Jin Cao
The Economics of Banking provides an accessible overview of
banking theory and practice. It introduces readers to the building
blocks of fundamental theories and provides guidance on
state-of-the-art research, reflecting the dramatic changes in the
banking industry and banking research over the past two
decades. This book is suitable for advanced undergraduate,
masters, or early PhD students of economics and finance, and
will also be valuable reading for bankers and banking regulators.

Routledge
Market: Economics
October 2021: 6.14 x 9.21: 448pp
Hb: 978-0-367-40571-7: £170.00
Pb: 978-0-367-40572-4: £54.99
eBook: 978-0-429-35677-3
* For full contents and more information, visit: www.routledge.com/9780367405724

Understanding the New Global Economy
A European Perspective
Harald Sander
Understanding the New Global Economy: A European
Perspective argues that globalisation is facing economic and
political headwinds.This book clarifies the fundamental questions
and trade-offs in a new global economy, and gives readers the
tools to understand contemporary debates. It presents a range
of possible policy options, without being prescriptive.This text
is an accessible guide to the contemporary world economy,
suited to students of international economics, political economy,
globalisation and European studies.

Routledge
Market: Economics
November 2021: 6.14 x 9.21: 224pp
Hb: 978-0-367-52373-2: £120.00
Pb: 978-0-367-52369-5: £34.99
eBook: 978-1-003-05761-1
* For full contents and more information, visit: www.routledge.com/9780367523695
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4th Edition

Border Cities and Territorial Development

Economics of Agricultural Development

Edited by Eduardo Medeiros, University of Lisbon, Portugal
Series: Regions and Cities
This book offers a roadmap for territorial development theories
and strategic policy guidelines, by providing evidence-based
narratives of how border regions have been stimulating regional
development and how these processes can be enhanced. It
provides an updated and comprehensive assessment of border
cities, based on several case-studies covering north, south, west
and eastern European borders and the North American borders
of the USA, Canada and Mexico, thus affording a comparative
analysis and policy practices, which can be replicated on both
sides of the Atlantic.
Routledge
Market: Economics / Geography
November 2021: 6.14 x 9.21: 280pp
Hb: 978-0-367-75943-8: £120.00
eBook: 978-1-003-16475-3
* For full contents and more information, visit: www.routledge.com/9780367759438

World Food Systems and Resource Use
George W. Norton, Virginia Polytechnic Institute and State
University, USA, Jeffrey Alwang, Virginia Polytechnic Institute
and State University, USA and William A. Masters, Purdue
University, USA
Series: Routledge Textbooks in Environmental and Agricultural
Economics
Economics of Agricultural Development examines the causes,
severity, and effects of poverty, population growth, and
malnutrition in developing countries. It discusses potential
solutions to these problems, progress made in many countries
in recent years, and the implications of globalization for
agriculture, poverty, and the environment.
Routledge
Market: Economics/Agriculture/Development
August 2021: 6.14 x 9.21: 474pp
Hb: 978-0-367-32147-5: £150.00
Pb: 978-0-367-32148-2: £59.99
eBook: 978-0-429-31699-9
Prev. Ed Pb: 978-0-415-65823-2
* For full contents and more information, visit: www.routledge.com/9780367321482
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Chinese Economic Development

Globalisation and its Economic Consequences

Theories, Practices and Trends

Looking at APEC Economies

Yinxing Hong and Ninghua Sun
Series: China Perspectives
The book provides a meticulous analysis of economic
development and concomitant problems in China since the late
1970s and advances suggestions on further economic
modernization and transition from both theoretical and practical
angles. The book will appeal to students, scholars and policy
makers interested in the Chinese and global economies as well
as transnational studies in the post-COVID world. General readers
willing to obtain a grasp of Chinese economic development
from the insider’s perspective will also find it useful.
Routledge
Market: Chinese Economics / Development Economics / Macroeconomic Theory and Policy
July 2021: 6.14 x 9.21: 286pp
Hb: 978-1-032-01625-2: £150.00
eBook: 978-1-003-17938-2
* For full contents and more information, visit: www.routledge.com/9781032016252
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Edited by Shujiro Urata, Waseda University, Japan and Ha
Thi Thanh Doan, Economic Research Institute for ASEAN
and East Asia, Indonesia
Series: Routledge-ERIA Studies in Development Economics
Given the rising criticisms of and growing doubts about
globalisation, this timely edited volume looks at globalisation
and its economic impact on eight countries in Asia and the
Pacific region, namely Australia, China, Indonesia, Japan, Malaysia,
Thailand, the United States (US), and Viet Nam. It identifies the
mechanisms through which globalization impacts economies
and explains how understanding of such mechanisms can be
useful for formulating policies, which would benefit from
globalisation while achieving inclusive economic growth in the
context of rising nationalism and protectionism.
Routledge
Market: International Economics
August 2021: 6.14 x 9.21: 280pp
Hb: 978-0-367-68266-8: £120.00
eBook: 978-1-003-13850-1
* For full contents and more information, visit: www.routledge.com/9780367682668
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Industrial Development
How States Build Capabilities and Deliver Economic Prosperity

Theory and Practice
Alain de Janvry, University of California Berkeley, USA and
Elisabeth Sadoulet, University of California Berkeley, USA
This second edition of Development Economics: Theory and
Practice continues to provide students and practitioners with
the perspectives and tools they need to think analytically and
critically about the current major economic development issues
in the world. Alain de Janvry and Elisabeth Sadoulet identify
seven key dimensions of development: growth, poverty,
vulnerability, inequality, basic needs, sustainability, and quality
of life, and use them to structure the contents of the text. The
authors demonstrate how diagnostics, design of programs and
policies, and impact evaluation can be used to seek new
solutions to the suffering and violence caused by development failures.
Routledge
Market: Economics
May 2021: 6.85 x 9.69: 572pp
Hb: 978-0-367-45648-1: £150.00
Pb: 978-0-367-45647-4: £68.99
eBook: 978-1-003-02454-5
Prev. Ed Pb: 978-1-138-88531-8
* For full contents and more information, visit: www.routledge.com/9780367456474
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Greg Clydesdale, Lincoln University, New Zealand
Series: Routledge Studies in the Modern World Economy
Industrial Development examines historical examples of how governments have attempted
to build productive capabilities and promote industrial learning. Each chapter shows a
different way in which this is done whether it is imitating existing production technologies,
building new advanced technologies, tapping into existing global chains or building their
own value chains.
The book looks at a wide spectrum of countries and industries from Silicon Valley to the
early Asian model of building domestic industries. The book also reveals that academics
and policy makers can be a major source of policy failure.
Routledge
Market: Economics
November 2021: 6.14 x 9.21: 240pp
Hb: 978-1-032-07565-5: £120.00
eBook: 978-1-003-20771-9
* For full contents and more information, visit: www.routledge.com/9781032075655
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The Evolution of Economic Development in Africa
African Trade, 1948–2017
Francis K. Mbroh
Series: Routledge Studies in Development Economics
Within the theoretical framework of the trade-growth and
structural transformation-growth nexuses, the book examines
the evolution of African (goods and service) trade in terms of
value and share of global commerce relative to other regions
during 1948-2017. It also identifies and discusses discernible
changes in the composition and structure of African exports
and imports during 1995-2015 and their implications for
economic development in Africa.

Routledge
Market: Development Economics
July 2021: 6.14 x 9.21: 436pp
Hb: 978-0-367-74920-0: £120.00
eBook: 978-1-003-16024-3
* For full contents and more information, visit: www.routledge.com/9780367749200
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Trade Liberalisation and Economic Development
in Africa
Gift Mugano and Michael Brookes
Series: Routledge Studies in Development Economics
This book provides a thorough and rigorous discussion on the
impact of trade liberalisation on economic development with
a special focus on the African continent. The author presents
the rationale for trade liberalisation; trade liberalisation
frameworks; trade liberalisation economic development nexus;
impediments to trade and contemporary issues of international
trade. The author provides practical strategies which must be
adopted by African countries in order to gain from trade
liberalisation, making this work a must read for African
governments, academia, trade experts, regional trading blocs,
the World Trade Organisation and development partners.
Routledge
Market: Economics
September 2021: 6.14 x 9.21: 248pp
Hb: 978-0-367-74908-8: £120.00
eBook: 978-1-003-16019-9
* For full contents and more information, visit: www.routledge.com/9780367749088
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Behavioral Economics

Competition, Value and Distribution in Classical
Economics

Evidence, Theory, and Welfare
Brandon Lehr
This textbook provides an engaging and accessible introduction
to the motivating questions, real-world evidence, theoretical
models, and welfare implications of behavioral economics
concepts. Applications and examples illustrate the broad
relevance of behavioral economics for consumers, firms, markets,
and policy makers alike. Accessible to students from diverse
economic backgrounds, this textbook is an ideal resource for
courses on behavioural economics, experimental economics
and related areas. The accompanying Solutions Manual further
extends learning and engagement.
Routledge
Market: Economics
August 2021: 6.85 x 9.69: 556pp
Hb: 978-0-367-42646-0: £150.00
Pb: 978-0-367-42644-6: £47.99
eBook: 978-0-367-85407-2
* For full contents and more information, visit: www.routledge.com/9780367426446

Studies in Long-Period Analysis
Heinz D. Kurz and Neri Salvadori
Series: Routledge Studies in the History of Economics
Drawing in particular on the work of Sraffa, Smith, Ricardo and Marx, the essays in this
volume explore the characteristic features of the Classical economists’ approach to economic
problems, and the renewal of interest in that approach in modern times. This book
provides vital reading for scholars of classical economics, Marx and Sraffa, and the history
of economic thought more broadly. It also deals with issues in the areas of machinery and
technical progress, joint production, and economic development and growth.
Routledge
Market: Economics
November 2021: 6 x 9: 344pp
Hb: 978-0-367-68705-2: £120.00
eBook: 978-1-003-13870-9
* For full contents and more information, visit: www.routledge.com/9780367687052
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4th Edition

Behavioral Public Economics

Consumer Economics

Social Incentives and Social Preferences

Issues and Behaviors

Shinji Teraji, Yamaguchi University, Japan

Elizabeth B. Goldsmith, Florida State University, USA

Behavioral Public Economics shows how standard public
economics can be improved using insights from behavioral
economics. This book calls for a rethinking of assumptions of
individual behavior and provides a good foundation for public
economic theory.
The book will be an invaluable resource for researchers and
postgraduate students in public economics, behavioral
economics, and public policy.

This updated fourth edition offers students an accessible,
thorough guide to the concerns surrounding the modern
consumer and brings to light the repercussions of making
uninformed decisions in today’s global economy. It introduces
students to these potential issues and covers other key topics
including the history of the consumer movement, personal
finance, legal rights and responsibilities, marketing and
advertising. Combining theory and practice, students are
introduced to both the fundamentals of consumer economics
and how to become better-informed consumers themselves.
Fully updated, this textbook is suitable for students studying

Routledge
Market: Behavioral Economics, Public Economics
September 2021: 6.14 x 9.21: 232pp
Hb: 978-0-367-36240-9: £120.00
Pb: 978-0-367-36241-6: £34.99
eBook: 978-0-429-34481-7
* For full contents and more information, visit: www.routledge.com/9780367362416

consumer sciences.
Routledge
Market: Economics/Finance/Consumer Science
May 2021: 6.85 x 9.69: 514pp
Hb: 978-0-367-42288-2: £74.99
eBook: 978-0-367-82321-4
Prev. Ed Hb: 978-1-138-84658-6
* For full contents and more information, visit: www.routledge.com/9780367422882
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Buying Your Home

Ethics and Economics

A Practical Guide for First-Time Buyers

An Introduction to Free Markets, Inequality and Happiness

Lien Bich Luu, Coventry Business School, UK and Ai-Quang
Tonthat
This book therefore provides a much-needed step-by-step guide
to help those seeking to buy a property for the first time. Packed
with helpful and practical tips, this book gives a complete
overview of the house buying process, including finance, legal
and property aspects. The book is written by experienced
property buyers who have bought multiple properties, who
have worked as a mortgage adviser and financial planner, and
who understand personal finance.

Routledge
Market: Economics
September 2021: 6.14 x 9.21: 200pp
Hb: 978-0-367-89597-6: £120.00
Pb: 978-0-367-89596-9: £34.99
eBook: 978-1-003-02003-5
* For full contents and more information, visit: www.routledge.com/9780367895969

Complimentary Exam Copy

e-Inspection

Johan Graafland
This textbook applies economic ethics to evaluate the free
market system and enables students to examine the impact of
free markets using the three main ethical approaches:
utilitarianism, principle-based ethics, and virtue ethics. Ethics and
Economics systematically links empirical research to these ethical
questions, with a focus on the core topics of happiness,
inequality, and virtues. This book will give students a clear
theoretical and methodological toolkit for analyzing the ethics
of market policies, making it a valuable resource for courses on
economic ethics and economic philosophy.
Routledge
Market: Economics / Philosophy
September 2021: 7 x 10: 280pp
Hb: 978-1-032-02098-3: £110.00
Pb: 978-1-032-02062-4: £39.99
eBook: 978-1-003-18183-5
* For full contents and more information, visit: www.routledge.com/9781032020624
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2nd Edition

False Feedback in Economics

Rethinking Macroeconomics

The Case for Replication

A History of Economic Thought Perspective

Andrin Spescha
Series: Routledge Studies in Economic Theory, Method and
Philosophy

John F. McDonald, University of Illinois at Chicago, USA
Macroeconomics has always played host to contesting schools
of thought, but recent events have exacerbated those
differences. To fully understand the subject, students need to
be aware of these controversies. This book introduces students
to the key schools of thought, equipping them with the
knowledge needed for a true understanding of today’s economy.
Offering the context that is missing from existing introductory
textbooks, this work encourages students to think critically about
received economic wisdom. This is the ideal complement to
any introductory macroeconomics textbook and is suited to
undergraduate students who have completed a principles of
economics course.

This book provides a comprehensive account of the challenges
encountered in empirical economics. It explains approaches
used implicitly by researchers and shows where they are
adequate and where they break down. The author asserts that
the main impediment to progress in economics is “false
feedback”, which is defined as a false result in an empirical study,
such as empirical evidence produced by a statistical model that
violates some of its assumptions. Because false feedback is hard
to recognize, economists have difficulty knowing where they
stand in their inquiries and regularly leads them to the wrong
conclusions.
Routledge
Market: Economics
July 2021: 6.14 x 9.21: 156pp
Hb: 978-1-032-03371-6: £120.00
eBook: 978-1-003-18699-1
* For full contents and more information, visit: www.routledge.com/9781032033716

Routledge
Market: Economics
September 2021: 6.85 x 9.69: 256pp
Hb: 978-0-367-76358-9: £125.00
Pb: 978-0-367-76292-6: £39.99
eBook: 978-1-003-16662-7
Prev. Ed Pb: 978-1-138-64406-9
* For full contents and more information, visit: www.routledge.com/9780367762926
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Parks and Recreation and Economics
Jadrian Wooten
Series: Routledge Economics and Popular Culture Series
This book provides an in-depth look at the primary foundations
of economics explored through the lens of the Pawnee
Department of Parks and Recreation. Whether you’ve wondered
how economists determine specialization or why fast-food
restaurants continue to pop up around your neighborhood, the
same situations have occurred in Pawnee. This book is a must
read for anyone looking for a fun way to learn the principles of
economics, including as a supplementary text, and for all fans
of Parks and Recreation. Take the advice of Tom and Donna and
treat yo’ self to this key read.
Routledge
Market: Economics
June 2021: 6.14 x 9.21: 120pp
Hb: 978-0-367-55731-7: £120.00
Pb: 978-0-367-55733-1: £34.99
eBook: 978-1-003-09490-6
* For full contents and more information, visit: www.routledge.com/9780367557331

Social Enterprise
Cases and Analysis for Understanding Social Business
Malcolm Harper, Cranfield School of Management, UK and
Nadiya Parekh
This book introduces students and others to the discipline of
social entrepreneurship, which encourages the creation of
enterprises that are socially inclusive yet economically and
ecologically sustainable. In each chapter there are case studies
about internationally well-known enterprises and new local
enterprises. The book leads its readers to understand and
appreciate entrepreneurial issues and to engage themselves in
community-based activities. The authors take a pragmatic yet
critical approach, and this book should be core or recommended
reading for Social Entrepreneurship and Social Enterprise
modules at advanced undergraduate, postgraduate and MBA level.
Routledge
Market: Business and Management
September 2021: 6.85 x 9.69: 224pp
Hb: 978-0-367-46959-7: £120.00
Pb: 978-0-367-46960-3: £34.99
eBook: 978-1-003-03222-9
* For full contents and more information, visit: www.routledge.com/9780367469603
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Philosophy of Economics

The Art of Experimental Economics

A Heterodox Introduction

Twenty Top Papers Reviewed

Oliver Schlaudt
Series: Economics and Humanities
Philosophy of Economics: A Heterodox Introduction provides an
introduction to the philosophy of economics through the prism
of heterodoxy. This book demonstrates the vitality of heterodox
challenges from a philosophical point of view because not only
do they formulate new hypotheses within economics, but they
challenge economic theory on a much more fundamental level:
how is the economy situated in the world, and which are the
right methods for its investigation? This book is an ideal
introduction for anyone seeking alternative or critical
perspectives on the philosophy of economics and economic
theory.
Routledge
Market: Economics / Philosophy
October 2021: 6.14 x 9.21: 192pp
Hb: 978-1-032-06848-0: £120.00
Pb: 978-1-032-06833-6: £34.99
eBook: 978-1-003-20407-7
* For full contents and more information, visit: www.routledge.com/9781032068480

Edited by Gary Charness and Mark Pingle
Series: Routledge Advances in Behavioural Economics and
Finance
The Art of Experimental Economics identifies and reviews twenty
of the most important papers to have been published in
experimental economics in order to highlight the power and
methods of this area, and provides many examples of findings
in behavioral economics that have extended knowledge in the
economics discipline as a whole. This text is a valuable resource
for scholars and economics instructors, students seeking to
develop capability in applying experimental methods, and
economics researchers who wish to further explore the
experimental approach.
Routledge
Market: Economics
August 2021: 6.14 x 9.21: 264pp
Hb: 978-0-367-89431-3: £120.00
Pb: 978-0-367-89430-6: £34.99
eBook: 978-1-003-01912-1
* For full contents and more information, visit: www.routledge.com/9780367894306
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The Economics and Science of Measurement
A Study of Metrology
Albert N. Link, University of North Carolina, Greensboro,
USA
Series: Routledge Studies in Economic Theory, Method and
Philosophy
This book is the first systematic study of measurement activity
at a national metrology laboratory, and the laboratory studied
is the U.S. National Institute of Standards and Technology (NIST)
within the U.S. Department of Commerce. The primary objective
of the book is to emphasize for academic and policy audiences
the economic importance of measurement not only as an area
of study but also as a tool for sustaining technological
advancement as an element of economic growth.
Routledge
Market: Economics
July 2021: 5.5 x 8.5: 112pp
Hb: 978-1-032-01440-1: £45.00
eBook: 978-1-003-18695-3
* For full contents and more information, visit: www.routledge.com/9781032014401

Dummy text to keep placeholder

The Macroeconomics of Malthus
John Pullen
Series: Routledge Studies in the History of Economics
The views of Thomas Robert Malthus (1766-1834) on population
continue to be hotly debated, either acclaimed or opposed, as
do his views on microeconomics. There is also a widely held
view that his macroeconomics lacks coherence and is more a
collection of isolated jottings. This book challenges this
assumption by presenting textual evidence that Malthus’
macroeconomics constitutes a significant system of thought
with considerable academic merit. This combination of a search
for textual authenticity and a critical assessment of the views of
commentators on Malthus will be of significant interest to
students and scholars of economic theory and the history of
economics.
Routledge
Market: Economics
July 2021: 6.14 x 9.21: 280pp
Hb: 978-0-367-75225-5: £120.00
eBook: 978-1-003-16156-1
* For full contents and more information, visit: www.routledge.com/9780367752255
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The Rural Enterprise Economy
Edited by Birgit Leick, Susanne Gretzinger and Teemu
Makkonen
Series: Routledge Studies in the Economics of Business and
Industry
This book offers comprehensive answers to the question of what
makes up the rural enterprise economy in the contemporary
business world. It addresses the competitiveness and viability,
strategic management and strategic change, and marketing
issues for both incumbent and start-up companies in rural
regions. With a broad range of cases from European regions, the
book provides theoretical insights for scholars, practical
case-based evidence for lecturers and teachers, and practical
knowledge for business practitioners and planning specialists.
Routledge
Market: Economics
October 2021: 6.14 x 9.21: 248pp
Hb: 978-0-367-47187-3: £120.00
eBook: 978-1-003-03400-1
* For full contents and more information, visit: www.routledge.com/9780367471873
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Absolute Essentials of Environmental Economics

The Routledge Handbook of the Political Economy
of the Environment

Barry C. Field
Series: Absolute Essentials of Business and Economics
This shortform textbook provides a concise overview of the
fundamentals of environmental economics. It focuses on how
economic forces affect the natural environment and how
economic policies and behaviors may be altered to improve
environmental quality. Written by an established educator and
scholar, Absolute Essentials of Environmental Economics will be
valuable reading for students of environmental economics,
environmental policy, environmental management and related
areas. People affiliated with environmental interest groups, "think
tanks," and advocacy groups will also find it beneficial.
Routledge
Market: Economics
August 2021: 5.5 x 8.5: 120pp
Hb: 978-0-367-69794-5: £45.00
eBook: 978-1-003-14363-5
* For full contents and more information, visit: www.routledge.com/9780367697945

Edited by Éloi Laurent and Klara Zwickl
Series: Routledge International Handbooks
Featuring a stellar international cast-list of leading and
cutting-edge scholars, The Routledge Handbook of the Political
Economy of the Environment presents the state of the art of the
discipline that considers ecological issues and crises from a
political economy perspective. This collective volume sheds new
light on the effect of economic and power inequality on
environmental dynamics and, conversely, on the economic and
social impact of environmental dynamics. This handbook will
be an invaluable reference, research and teaching tool for anyone
interested in political economy approaches to environmental
issues and ecological crises.
Routledge
Market: Economics/Environment/Politics
October 2021: 6.85 x 9.69: 392pp
Hb: 978-0-367-41070-4: £190.00
eBook: 978-0-367-81453-3
* For full contents and more information, visit: www.routledge.com/9780367410704

5th Edition

Environmental and Natural Resource Economics
A Contemporary Approach
Jonathan M. Harris, Tufts University, USA and Brian Roach, Tufts Unversity, USA
In a rapidly changing policy and scientific context, this new edition of Environmental and
Natural Resource Economics reflects an updated perspective on modern environmental
topics. Now in its fifth edition, this textbook includes enhanced and updated material on
energy, climate change, greening the economy, population, agriculture, forests and water.
It introduces students to both standard environmental economics and the broader
perspective of ecological economics, balancing analytical techniques of environmental
economics topics with a global perspective on current ecological issues such as population
growth, global climate change and "green" national income accounting.
Routledge
Market: Economics
November 2021: 7 x 10: 552pp
Hb: 978-0-367-53138-6: £95.00
eBook: 978-1-003-08064-0
Prev. Ed Hb: 978-1-138-65947-6
* For full contents and more information, visit: www.routledge.com/9780367531386
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Pricing Carbon Emissions
Economic Reality and Utopia
Aviel Verbruggen
Series: Routledge Explorations in Environmental Economics
Pricing Carbon Emissions provides an economic critique on the
utopian idea of a uniform carbon price for addressing rising
carbon emissions, exposing the flaws in the economic
propositions with a key focus on the EU’s Emissions Trading
System (ETS). The chapters build up understanding of orthodox
economics’ role in protecting the neoliberal paradigm. This book
is written for a broad audience interested in climate policy eager
to understand why decarbonizing progress is slow as it is. It
marks a significant addition to the literature on climate politics,
carbon pricing and the political economy of the environment
more broadly.
Routledge
Market: Economics / Environment Studies
June 2021: 6.14 x 9.21: 262pp
Hb: 978-1-032-00362-7: £120.00
eBook: 978-1-003-17381-6
* For full contents and more information, visit: www.routledge.com/9781032003627
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A History of Cold War Industrialisation

Robot Ethics and the Innovation Economy

Finnish Shipbuilding between East and West
Saara Matala
Series: Perspectives in Economic and Social History
A History of Cold War Industrialisation charts the development
of the Finnish shipbuilding industry from the Second World War
to the EU membership and shows how the industrialisation took
form in the polarised context of the Cold War. The prolonged
confrontation between east and west politicised technology
worldwide, but the historiographic attention has been focused
merely on military powers or strategic industries. This book
examines the material and economic consequences of the global
Cold War in a small neutral country and civilian industry.

Jon-Arild Johannessen
Series: Routledge Studies in the Economics of Innovation
This book provides an authoritative resource on the topic of
intelligent robots, artificial intelligence and the ethical
implications of these revolutionary innovations. It examines the
moral and ethical problems that arise in relation to the
development, design and use of intelligent robots, which are
capable of autonomous or semi-autonomous decision-making.
The book serves as an important contribution to the discussion
and will find a natural readership among scholars and students
of the innovation economy and those concerned with the ethical
considerations arising in the wake of the fourth industrial
revolution.

Routledge
July 2021: 6.14 x 9.21: 252pp
Hb: 978-0-367-48249-7: £120.00
eBook: 978-1-003-03882-5
* For full contents and more information, visit: www.routledge.com/9780367482497

Routledge
Market: Economics
June 2021: 6.14 x 9.21: 132pp
Hb: 978-1-032-00513-3: £120.00
eBook: 978-1-003-17449-3
* For full contents and more information, visit: www.routledge.com/9781032005133
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A Market Process Theory of the Firm

The Co-creative University

An Alternative to the Neoclassical Model

Evaluation, Expectations and Economic Policy Implications

Mateusz Machaj
Series: Routledge Studies in the Economics of Business and
Industry
This book demonstrates how a successful theory of the firm can
be presented without flawed notions of a neoclassical framework
and used to comprehend actual business history. The author
argues that we should start from the assumption that businesses
are inevitably heterogeneous, as that is their nature, in the
process of economic evolution. This is a valuable reference for
scholars and researchers who are interested in a range of topics
from microeconomics, through pricing theory to industrial
organization, history of economic thought and managerial
economics.
Routledge
Market: Economics
July 2021: 6.14 x 9.21: 112pp
Hb: 978-0-367-74924-8: £120.00
eBook: 978-1-003-16030-4
* For full contents and more information, visit: www.routledge.com/9780367749248

Łukasz Mamica
Series: Routledge Studies in the Economics of Innovation
Intended as a contribution to a better understanding of how
universities create value in numerous areas, this book discusses
the determinants of creativity and ways of stimulating it with a
special focus on approaches and practical solutions relevant to
teaching. This book is primarily targeted to those involved in
education, policy-making, and socio-economic development.
It provides a rich source of information for university managers
on how to better fulfil their missions based on the idea of
co-creativity.
Routledge
Market: Economics
July 2021: 6.14 x 9.21: 182pp
Hb: 978-0-367-46695-4: £120.00
eBook: 978-1-003-03044-7
* For full contents and more information, visit: www.routledge.com/9780367466954
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Managing Knowledge, Governing Society

The Economics of Digital Transformation

Social Theory, Research Policy and Environmental Transition

The Disruption of Markets, Production, Consumption, and Work

Alain-Marc Rieu
Series: Routledge Advances in Regional Economics, Science and Policy

Katarzyna Śledziewska and Renata Włoch
Series: Routledge Studies in the Economics of Innovation

Since the 1980s, two different paradigms have reshaped industrial societies: the Neoliberal
paradigm and a Research and Innovation paradigm. Both have been conceptualized and
translated into strong policies with massive economic and social consequences. This
insightful book examines how the resulting policies have evolved and how they can be
extended and reformed to respond to present and future environmental constraints. It
studies the mutation of the conception, organization and role of science and technology
in the evolution of industrial societies and explores the future of these developments.

This book presents a concise theoretical and conceptual
framework for a more nuanced analysis of the economic and
sociological impacts of the technological disruption that is taking
place in the markets of goods and services, labour markets and
the global economy more generally. This interdisciplinary work
is a must for researchers and students from economics, business
and other social science majors who seek an overview of the
main digital economy concepts and research.

Routledge
Market: Regional Studies
November 2021: 6.14 x 9.21: 312pp
Hb: 978-1-032-03374-7: £120.00
eBook: 978-1-003-18700-4
* For full contents and more information, visit: www.routledge.com/9781032033747
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Routledge
Market: Economics
August 2021: 6.14 x 9.21: 304pp
Hb: 978-0-367-70042-3: £120.00
eBook: 978-1-003-14435-9
* For full contents and more information, visit: www.routledge.com/9780367700423
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The Regional Economics of Technological
Transformations
Industry 4.0 and Servitisation in European Regions
Roberta Capello, Politecnico di Milano, Italy and Camilla Lenzi
Series: Routledge Advances in Regional Economics, Science and Policy
This book provides a comprehensive overview of 4.0 technological transformations in
Europe and their socio-economic impact, with a particular emphasis on the regional
dimension of the phenomena. The authors employ extensive original data and robust
quantitative methods to analyse technological change in all regions of the 27 EU countries
plus the UK and shed light on this trend for Europe and beyond. This book will be valuable
reading for advanced students, researchers and policymakers working across regional
economics, industrial economics and innovation policy.
Routledge
August 2021: 6.14 x 9.21: 324pp
Hb: 978-0-367-67824-1: £120.00
eBook: 978-1-003-13299-8
* For full contents and more information, visit: www.routledge.com/9780367678241
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The Routledge Handbook of Smart Technologies
An Economic and Social Perspective
Edited by Heinz D. Kurz, Marlies Schütz, Rita Strohmaier and Stella Zilian
Series: Routledge International Handbooks
In this handbook, the focus of the discussion is on "smart technologies" – understood as
tools that "enabl[e] intelligence, processing, communication, and networking capabilities
in all products, systems, and processes, influencing all parts of society" (Beernaert and
Fribourg-Blanc, 2017). Within the scope of this handbook, a broad range of technological
trends that reflect these properties, and in particular, artificial intelligence, advanced robotics,
and cyber-physical systems, are covered to shed light on the associated potentials and
challenges for the economy and society from the perspective of social, economic, natural
and political sciences.
Routledge
Market: Economics
December 2021: 6.85 x 9.69: 512pp
Hb: 978-0-367-36923-1: £190.00
eBook: 978-0-429-35192-1
* For full contents and more information, visit: www.routledge.com/9780367369231
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Asian Foreign Direct Investment in Europe

Neoliberalism in the Emerging Economy of India

Edited by Prana Krishna Biswas and Robert Dygas
Series: Routledge Studies in the Modern World Economy
This book analyses the most recent trends in Foreign Direct
Investment from the major Asian economies to the EU, focusing
on China and Japan’s FDIs in the EU, and Poland in particular.
The authors assert that, from a European perspective, there is a
strong need for further Asian FDIs into EU nations, which will
establish mutual benefits. This is the first book to explore the
outflow of FDI from Asian nations to other countries, especially
to EU member states, whereas the extant literature focuses on
the inflow of FDI to Asian nations. It will be particularly useful
for graduate and PhD students of International Economics,
Business and Trade.

The Political Economy of International Trade, Investment and Finance
Edited by Byasdeb Dasgupta, Archita Ghosh and Bishakha
Ghosh
Series: Routledge Studies in the Modern World Economy
This book examines the issues of financialization, investment
climate and the impact of trade liberalization. By analysing these
three features of neoliberal reform the book is unique, since it
accommodates both a mainstream neoclassical approach and
a non-mainstream political economy approach. The book will
be extremely useful for postgraduate students of international
economics, particularly development economics and political
economy, including researchers with a keen interest in India.

Routledge
Market: Economics
July 2021: 6.14 x 9.21: 146pp
Hb: 978-1-032-03082-1: £120.00
eBook: 978-1-003-18660-1
* For full contents and more information, visit: www.routledge.com/9781032030821

Routledge
Market: Economics
July 2021: 6.14 x 9.21: 264pp
Hb: 978-0-367-67553-0: £120.00
eBook: 978-1-003-13176-2
* For full contents and more information, visit: www.routledge.com/9780367675530
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Brexit and the Future of the European Union

North Eurasian Trade in World History, 1660–1860

Firm-Level Perspectives

The Economic and Political Importance of the Baltic Sea

Edited by Marian Gorynia, Barbara Jankowska and
Katarzyna Mroczek-Dąbrowska
Series: Routledge Studies in the European Economy
This volume provides an overview of the process and
consequences of Brexit for EU states, with an emphasis on
possible future relations and countries in CEE. It includes a
ranking of countries most and least likely to be affected by Brexit,
identification of the main determinants of the expansion of
companies on the British market and the creation of a typology
of strategies used by these companies. The book is a complex
and multidimensional research work that draws its roots from
distinct yet simultaneously interlinked research area and will
find a broad audience among academics and students across
diverse fields of study, as well as practitioners and policy makers.
Routledge
Market: Economics
July 2021: 6.14 x 9.21: 168pp
Hb: 978-0-367-44261-3: £120.00
eBook: 978-1-003-00860-6
* For full contents and more information, visit: www.routledge.com/9780367442613

Werner Scheltjens
Series: Perspectives in Economic and Social History
This book offers the first long-term analysis of the protracted
struggle between Britain, France, Prussia, Russia and Sweden for
economic power and political influence in the northern part of
the Eurasian continent between 1660 and 1860. The book shows
how their commercial, diplomatic and military entanglements
determined the course of Baltic trade from the late 17th to the
mid-19th century, provoking, among other things, the decline
of the Dutch Republic and the partitions of Poland-Lithuania.
It is invaluable reading for students and scholars interested in
world history, East European history, and the history of
international relations and trade.
Routledge
Market: Economics / History
July 2021: 6.14 x 9.21: 244pp
Hb: 978-0-367-68346-7: £120.00
eBook: 978-1-003-13704-7
* For full contents and more information, visit: www.routledge.com/9780367683467

Dummy text to keep placeholder

Dummy text to keep placeholder

Intellectual Property in Russia

The Routledge Handbook of Public Health and the
Community

Natalia M. Udalova, National Research University, Higher
School of Economics, Russia and Anna S. Vlasova, National
Research University, Higher School of Economics, Russia
Series: Routledge Studies in the Economics of Business and
Industry
Intellectual property rights are essential for a firm’s competitive
edge and success and form the significant assets for many firms.
The authors of this book argue that intellectual property is a
complex phenomenon, which inevitably requires a combination
of both economic and legal considerations, because the lack of
understanding of the mechanisms for the protection and
preservation of IP can serve to undermine any of the potential
economic benefits. The book will find an audience among
researchers concerned with the economics and law of intellectual property, as well as,
policymakers and practitioners involved in business IP.
Routledge
Market: Law and Economics
July 2021: 6.14 x 9.21: 252pp
Hb: 978-0-367-56563-3: £120.00
eBook: 978-1-003-09837-9
* For full contents and more information, visit: www.routledge.com/9780367565633
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Edited by Ben Y.F. Fong, The Hong Kong Polytechnic
University, Hong Kong and Martin C.S. Wong, The Chinese
University of Hong Kong, Hong Kong
Series: Routledge International Handbooks
This handbook will be very useful to health professionals and
government bodies in the planning of initiatives to improve
population health, prevent chronic diseases, control infectious
diseases and outbreaks, and prepare for natural disasters. The
book integrates research and practice of public health in the
community.
Routledge
Market: Community Health, Public Healthcare
September 2021: 6.85 x 9.69: 426pp
Hb: 978-0-367-63419-3: £190.00
eBook: 978-1-003-11911-1
* For full contents and more information, visit: www.routledge.com/9780367634193
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The Singapore Economy
Dynamism and Inclusion
Edited by Hian Teck Hoon, Singapore Management
University
Even after achieving the status of a developed economy, many
face other challenges which may include economic stagnation
and income inequality. This book provides useful insight into
the Singapore experience. After Singapore's rapid economic
transformation, the nation is at its crossroads. .
The Singapore Economy provides insight into how we can
maintain social cohesion and establish a political equilibrium
that embraces the new sources of growth through policy
formulation for economic inclusion.
Routledge
Market: Economics
September 2021: 6.14 x 9.21: 296pp
Hb: 978-0-367-21869-0: £120.00
Pb: 978-0-367-21870-6: £34.99
eBook: 978-0-429-26658-4
* For full contents and more information, visit: www.routledge.com/9780367218706
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Capitalism, Development and Empowerment of
Labour

14th Edition

A Heterodox Political Economy

Theory and Public Policy

Modern Labor Economics

Hartmut Elsenhans
Series: Routledge Frontiers of Political Economy

Ronald G. Ehrenberg, Cornell University, USA, Robert Smith,
Cornell University, USA and Kevin F. Hallock

The dominant neoliberal approach presents politics and political
economy as nuisances which disturb the smooth operation of
self-regulating markets. But political economy is not merely an
academic issue – it is a class issue, and this book forcefully argues
that political economy should return to a central position in the
study of the social sciences. This work demonstrates the
analytical power of political economy for all social scientists and
will be invaluable reading for economists, political scientists and
sociologists in particular.

Modern Labor Economics: Theory and Public Policy, now in its
fourteenth edition, continues to be the leading text for
one-semester courses in labor economics at the undergraduate
and graduate levels.
This fourteenth edition presents updated data throughout and
a wealth of new examples, such as the impact of COVID-19
lockdowns, gig work, nudges, monopsony power in the
technology industry, and the effect of machine learning on
inequality.

Routledge
Market: Economics
September 2021: 6.14 x 9.21: 240pp
Hb: 978-1-032-02239-0: £120.00
eBook: 978-1-003-18251-1
* For full contents and more information, visit: www.routledge.com/9781032022390

Routledge
Market: Economics
August 2021: 7 x 10: 782pp
Hb: 978-0-367-34697-3: £150.00
eBook: 978-0-429-32720-9
Prev. Ed Hb: 978-1-138-21815-4
* For full contents and more information, visit: www.routledge.com/9780367346973

Dummy text to keep placeholder

Economics, Education and Youth Entrepreneurship
International Perspectives
Marian Noga and Andrzej Brzeziński
Series: Routledge Focus on Economics and Finance
This book aims to justify the importance of economic knowledge
for every human being in a country with an economic system
based on the market mechanism, and to explain and debunk
the myths surrounding economic education and its effectiveness,
particularly among young people. It offers a comparative analysis
of the economic education of young people in Poland and
throughout the world. It thoroughly investigates the economic
knowledge of Polish youth via an annual study, which the
authors have conducted since 2012.
Routledge
Market: Economics
July 2021: 5.5 x 8.5: 168pp
Hb: 978-1-032-07321-7: £45.00
eBook: 978-1-003-20644-6
* For full contents and more information, visit: www.routledge.com/9781032073217
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Foundations of Modern Slavery
Profiles of Unfree and Coerced Labor through the Ages
Caf Dowlah
Series: Routledge Studies in Labour Economics
This is a rigorous academic inquiry into how labor power has
been dehumanized and commodified around the world through
the ages for creation of wealth, capital accumulation, and
industrialization. Major forms of unfree and involuntary labor
markets around the world—from slavery to serfdom, from
feudalism to indentured servitude, from guestworker programs
to human-trafficking—have been analyzed theoretically and
empirically from multidisciplinary and comparative perspectives.

Routledge
Market: Labour Economics
July 2021: 6.14 x 9.21: 456pp
Hb: 978-0-367-74906-4: £190.00
eBook: 978-1-003-16018-2
* For full contents and more information, visit: www.routledge.com/9780367749064
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Biolaw, Economics and Sustainable Governance

China's Innovation Economy

Addressing the Challenges of a Post-Pandemic World

Artificial Intelligence and the New Silk Road

Erick Valdés and Jacob Dahl Rendtorff
Series: Finance, Governance and Sustainability

Jon-Arild Johannessen, Nord University, Oslo, Norway
Series: Routledge Studies in the Economics of Innovation

This book offers an accurate and updated approach to the main contributions of
cosmopolitan biolaw in relation to sustainability, global governance, organizational health
care economics and COVID-19. Bringing together different robust biojuridical epistemologies
to analyze key bioethical problems as well as the health care, management, economics
and sustainability issues of our time, it constitutes a paradigmatic text in its field and will
be a valuable resource for courses in biolaw, law, bioethics, global sustainability,
organizational health care economics, and global governance at different professional
levels.

This book is about the emerging innovation economy. It uses
systems theory and evolutionary economics as a theoretical
point of departure and explains why the focal point of the
geopolitical stage is moving away from the alliance between
the United States and Europe, and towards an alliance between
China, the 14 Regional Comprehensive Economic Partnership
countries, the countries along the new silk road, and Europe.
The book is written for readers who are oriented towards the
new globalization that is emerging in the innovation economy
and the factors driving China's economic growth.

Routledge
Market: Economics
November 2021: 6.14 x 9.21: 280pp
Hb: 978-0-367-70757-6: £120.00
eBook: 978-1-003-14784-8
* For full contents and more information, visit: www.routledge.com/9780367707576

Routledge
Market: Economics
September 2021: 6.14 x 9.21: 184pp
Hb: 978-1-032-07876-2: £120.00
eBook: 978-1-003-21190-7
* For full contents and more information, visit: www.routledge.com/9781032078762
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Capital Theory and Political Economy

Comparative Political Economy

Prices, Income Distribution and Stability

Theory and Evidence

Lefteris Tsoulfidis, University of Macedonia, Greece
Series: Routledge Frontiers of Political Economy
This book summarizes the "capital theory" debates analyses
more recent developments in capital theory. The focus of the
book is on the price changes consequent upon changes in
income distribution and the resulting shape of the factor price
frontier. These issues are central to areas such as
microeconomics, international trade, growth, technological
change and macro stability analysis.

Prosper M. Bernard, Jr., New York University, USA
This text provides an interdisciplinary and international
introduction to the study of political economy, looking at
interests, institutions, ideas, and globalization through a rational
choice framework. It opens with the theories and methods which
are widely used and these are applied to key topics including
political and economic institutions, electoral politics, partisan
ideology, inequality, economic voting, and redistribution.
Throughout the book, empirical evidence from around the world
is presented through charts, figures, in-text focus boxes, and
short case studies. It is the ideal text for courses on political
economy and political economics in all settings.

Routledge
Market: Economics
May 2021: 6.14 x 9.21: 242pp
Hb: 978-0-815-37565-4: £115.00
eBook: 978-1-351-23942-4
* For full contents and more information, visit: www.routledge.com/9780815375654

Routledge
Market: Economics
September 2021: 6.85 x 9.69: 296pp
Hb: 978-0-367-18949-5: £110.00
Pb: 978-0-367-18951-8: £36.99
eBook: 978-0-429-19946-2
* For full contents and more information, visit: www.routledge.com/9780367189518
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China’s Belt and Road Initiative

Democratic Economic Planning

The Impact on Sub-regional Southeast Asia
Edited by Christian Ploberger, Thammasat University,
Bangkok, Soavapa Ngampamuan, Ramkhamhaeng
University, Thailand. and Tao Song, Chinese Academy of
Sciences, China
Series: Routledge Frontiers of Political Economy
This book evaluates China’s relations with sub-regional Southeast
Asia through its Belt and Road Initiative (BRI) and the
Lancang-Mekong Cooperation framework. The book looks at
domestic drivers and regional receptivity of China’s Belt and
Road Initiative and also delves into the challenges of China’s
engagement in the Greater Mekong Sub-region.
Routledge
Market: Belt and Road, Political Economy
July 2021: 6.14 x 9.21: 192pp
Hb: 978-0-367-51851-6: £120.00
eBook: 978-1-003-05543-3
* For full contents and more information, visit: www.routledge.com/9780367518516

Robin Hahnel
Series: Routledge Frontiers of Political Economy
Democratic Economic Planning presents a concrete proposal
for how to organize,carry out and integrate comprehensive
annual economic planning and long-run development planning
so as to maximize popular participation, distribute the burdens
and benefits of economic activity fairly, achieve environmental
sustainability, and use scarce productive resources efficiently.
The participatory planning procedures proposed provide workers
in self-managed councils and consumers in neighbourhood
councils with autonomy over their own activities while ensuring
that they use scarce productive resources in socially responsible
ways without subjecting them to competitive market forces.
Routledge
Market: Economics
June 2021: 6.14 x 9.21: 372pp
Hb: 978-0-367-75478-5: £120.00
Pb: 978-1-032-00332-0: £36.99
eBook: 978-1-003-17370-0
* For full contents and more information, visit: www.routledge.com/9780367754785
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Economic Change and Wellbeing

Economics of the Pandemic

The True Cost of Creative Destruction and Globalization

Weathering the Storm and Restoring Growth

Fabio D'Orlando, University of Cassino, Italy, Francesco
Ferrante, York University, UK and Albertina Oliverio,
University G. d'Annunzio of Chieti-Pescara, Italy
Series: Routledge Frontiers of Political Economy
In this book, which focuses mainly (though not only) on the
labor market, the authors contend that the major costs of the
intensified process of creative destruction, through which
economic change proceeded, have been ignored and the
benefits overrated, thus incorrectly estimating the net impact
of economic growth on subjective wellbeing.
The readers that may be interested in this book are economists
and other social scientists, but also general readers. University
teachers can use the book for courses on economic growth and development, on labor
economics, on economics of human capital, on economics of well-being, and on
applications of behavioral economics.
Routledge
Market: Economics
September 2021: 6.14 x 9.21: 152pp
Hb: 978-0-367-86298-5: £120.00
eBook: 978-1-003-01823-0
* For full contents and more information, visit: www.routledge.com/9780367862985

Edited by Cai Fang, Chinese Academy of Social Sciences,
China
Series: China Perspectives
This title compiles the latest research into the impact of
COVID-19 on the Chinese economy from a variety of
perspectives. Economic experts and scholars from the Chinese
Academy of Social Sciences analyse the present situation and
current trends as well as short-term and long-term
countermeasures in the agricultural, industrial, employment,
supply-and-demand, and public health sectors. The book will
appeal to students and scholars of economics, political science,
and social development.
Routledge
Market: Economics/Macroeconomics/Chinese economy
September 2021: 6.14 x 9.21: 344pp
Hb: 978-1-032-02648-0: £150.00
eBook: 978-1-003-18444-7
* For full contents and more information, visit: www.routledge.com/9781032026480
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Economic Growth and Convergence

Explaining Wealth Inequality

Global Analysis through Econometric and Hidden Markov Models

Property, Possession and Policy Reform

Michał Bernardelli, Mariusz Próchniak and Bartosz
Witkowski
Series: Routledge Studies in the Modern World Economy
This book addresses the concept of real economic convergence
or the gradual levelling off of GDP per capita rates across
economies. In addition to a detailed overview of the history and
theory, the authors include a description of two modern
methods of assessing the occurrence and rate of convergence,
BMA-based and HMM-based, as well as the results of the
empirical analysis.

Routledge
Market: Economics
July 2021: 6.14 x 9.21: 196pp
Hb: 978-0-367-77488-2: £120.00
eBook: 978-1-003-17164-5
* For full contents and more information, visit: www.routledge.com/9780367774882
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Benedict Atkinson
Series: Routledge Frontiers of Political Economy
This book discusses the origins of wealth inequality and explains
how societies can reform to avoid the catastrophe of
inequality-induced social breakdown. It develops a theoretical
and practical understanding of the principles behind the concept
of ownership and of property, complete with historical examples.
The primary market for the book consists of academics and
students from the fields of economics, including growth and
developmental economics, law, sociology, history, business, and
international trade. It is also a practical resource for government
policy analysts.
Routledge
Market: Economics
August 2021: 5.5 x 8.5: 96pp
Hb: 978-1-032-03736-3: £45.00
eBook: 978-1-003-18876-6
* For full contents and more information, visit: www.routledge.com/9781032037363
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Economic Principles and Problems

Financialisation in Emerging Economies

A Pluralistic Introduction

Changes in Central Banking

Geoffrey Schneider, Bucknell University, USA
Series: Routledge Pluralist Introductions to Economics

Juan Pablo Painceira, Central Bank of Brazil
Series: Routledge Critical Studies in Finance and Stability

Economic Principles and Problems: A Pluralist Introduction offers a
comprehensive introduction to the major perspectives in
modern economics, including mainstream and heterodox
approaches. Through providing multiple views of markets and
how they work, it leaves readers better able to understand and
analyse the complex behaviours of consumers, firms, and
government officials, as well as the likely impact of a variety of
economic events and policies.

Based on Marxist Political Economy, this book studies the trends
towards financialisation in emerging economies, focusing on
the effects of the reserve accumulation in their international and
domestic spheres. It argues that reserve accumulation has been
the very catalyst of financialisation, being related to the
subordinated position of emerging economies in the
international monetary system. The work provides essential
reading for students and scholars of finance, economics and
political economy who are interested in the unfolding of the
subordinated financial integration of emerging economies into
global financial markets.

Routledge
Market: Economics
November 2021: 6.85 x 9.69: 728pp
Hb: 978-1-138-63994-2: £230.00
Pb: 978-1-138-64000-9: £79.99
eBook: 978-1-315-63692-4
* For full contents and more information, visit: www.routledge.com/9781138639942
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October 2021: 6.14 x 9.21: 208pp
Hb: 978-1-138-94711-5: £120.00
eBook: 978-1-315-67028-7
* For full contents and more information, visit: www.routledge.com/9781138947115
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Financialisation in the Automotive Industry

Institutional Economics

Capital and Labour in Contemporary Society

Perspectives and Methods in Pursuit of a Better World

Marcelo José do Carmo, Mário Sacomano Neto and Julio
Cesar Donadone
Series: Routledge Frontiers of Political Economy
Where presidents or members of affluent families were previously
seen, it is increasingly the case that car manufacturers are owned
by banks and investment funds which have taken control of the
entire economic life of these firms. This book explores this
increasing financialization – the predominance of the financial
sector over the productive sector – in the automotive industry.
Encouraging debate on contemporary economy, this book marks
a significant addition to the literature on financialization,
contemporary forms of capitalism, labour and economic
sociology more broadly.

Edited by Charles J. Whalen
Institutional economics is a sociocultural discipline and policy
science which draws on the idea that economies are best
understood through an appreciation of history, real-world
institutions, and socioeconomic interrelations. This book brings
together leading institutionalists to examine the tradition’s most
essential perspectives and methods. The work provides
economists with promising starting points for new research,
students with contributions refreshingly in touch with the real
world, and policymakers and social scientists with compelling
reasons for engaging further with the institutionalist tradition.

Routledge
Market: Economics / Sociology
July 2021: 5.5 x 8.5: 160pp
Hb: 978-0-367-75139-5: £44.99
eBook: 978-1-003-16114-1
* For full contents and more information, visit: www.routledge.com/9780367751395

Routledge
Market: Economics
October 2021: 6.14 x 9.21: 304pp
Hb: 978-0-367-74945-3: £160.00
Pb: 978-0-367-74950-7: £39.99
eBook: 978-1-003-16043-4
* For full contents and more information, visit: www.routledge.com/9780367749453
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Inflation, Unemployment and Capital Malformations

Institutions and Chinese Economic Development

Bernard Schmitt, Xavier Bradley, Université de Bourgogne,
France and Alvaro Cencini, Universita della Svizzana Italiana,
Switzerland
Series: Routledge Frontiers of Political Economy
The magnum opus of Bernard Schmitt, published in French as
Inflation, chômage et malformations du capital, has never been
superseded in its analysis of the pathologies which hinder our
economies and remains a milestone in the development of
Schmitt’s groundbreaking analysis of quantum macroeconomics.
Schmitt’s book, now available in English for the first time,
provides a revolutionary explanation of the cause of today’s
economic disorder as well as an innovative solution allowing
for the passage from disorder to order.
Routledge
Market: Economics
June 2021: 6.14 x 9.21: 438pp
Hb: 978-1-138-36980-1: £120.00
eBook: 978-0-429-42846-3
* For full contents and more information, visit: www.routledge.com/9781138369801

A Comparative Historical Approach
Li Tan
Series: Routledge Explorations in Economic History
China’s rise as an economic power has posed some challenging questions: how did China
achieve GDP growth that was even faster than the Asian Tigers? Is the "Chinese model"
superior? Why hasn’t the rapid economic growth lead to democracy in the country as many
observers expected? And can China sustain its rapid economic growth with its existing
social system? This book studies the historical relationship between institutions and
economic development in China, drawing comparisons with England, Japan and other
Asian economies as appropriate. It is of great interest to students of the Chinese economy,
economic history, institutional economics and comparative history.
Routledge
Market: Economics
November 2021: 6.14 x 9.21: 232pp
Hb: 978-1-032-06390-4: £120.00
eBook: 978-1-003-20204-2
* For full contents and more information, visit: www.routledge.com/9781032063904
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Institutional Change after the Great Recession

Markets in their Place

European Growth Models at the Crossroads

Context, Culture, Finance

Edited by Luis Cárdenas del Rey and Javier de Arribas Cámara
Series: Routledge Frontiers of Political Economy
This book combines demand-led growth models and the institutionalist approach, in order
to explain the macroeconomic performance of the main European countries in recent
years followed by which a coherent explanation of the institutional change since the Great
Recession, including the economic policy response to the economic and financial crisis
(2008) and to the debt crisis (2010) is provided.
Routledge
Market: Economics
July 2021: 6.14 x 9.21: 328pp
Hb: 978-0-367-89698-0: £120.00
eBook: 978-1-003-02058-5
* For full contents and more information, visit: www.routledge.com/9780367896980

Edited by Russell Prince, Massey University, New Zealand,
Matthew Henry, Massey University, New Zealand, Carolyn
Morris, Massey University, New Zealand, Aisling Gallagher,
Massey University, New Zealand and Stephen FitzHerbert
Series: Routledge Frontiers of Political Economy
This book approaches markets from the ground up, and from a
part of the world often still regarded as peripheral to global
capitalism: the South Pacific. With a wide variety of case studies,
including on indigenous economies, childcare,
agriculture, finance, education, and housing, the authors show
how complex local, social and cultural politics matter to how
markets are made within and between places, and the insights
that can be gleaned from studying markets in this part of the
world. The book will be of particular interest to scholars and students working in and
between economic geography, cultural economy, political economy, economic sociology,
and more.
Routledge
Market: Economics/Geography
July 2021: 6.14 x 9.21: 264pp
Hb: 978-0-367-27340-8: £120.00
eBook: 978-0-429-29626-0
* For full contents and more information, visit: www.routledge.com/9780367273408
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Ownership and Governance of Companies

Political Economy in the Evolution of China's
Urban-Rural Economic Relations

Essays from South Africa and the Global South
Edited by Jonathan Michie, Oxford University, UK and
Vishnu Padayachee, University of KwaZulu-Natal, South
Africa
Why have alternative corporate forms not been pursued more
vigorously, with ownership in the hands of customers,
employees, and local communities? In the case of South Africa,
where the majority of customers and employees are black, this
could have delivered on the ANC’s mission to replace the
apartheid era with a democratic one. This edited volume explores
this and looks at ways to align corporate forms with economic
and social goals.
The chapters in this book were originally published as special
issues of International Review of Applied Economics.
Routledge
Market: Economics
June 2021: 6.85 x 9.69: 320pp
Hb: 978-0-367-76011-3: £120.00
eBook: 978-1-003-16511-8
* For full contents and more information, visit: www.routledge.com/9780367760113
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Fan Gao
Series: China Perspectives
This book investigates the trajectory and evolutionary
mechanisms of China’s urban-rural economic relationships,
seeking to explore how a developing socialist country can attain
sustainable development and common prosperity. The title will
appeal to scholars and student studying political economy,
urban-rural economic relationships, development economics
and the Chinese economy.

Routledge
Market: Political Economy / Development Economics / Chinese Economy / Urban-rural Economic
Relationship
August 2021: 6.14 x 9.21: 344pp
Hb: 978-1-032-02837-8: £130.00
eBook: 978-1-003-18585-7
* For full contents and more information, visit: www.routledge.com/9781032028378
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Political Economy of Europe

Pandemic Economics
Thomas R. Sadler

History, Ideologies and Contemporary Challenges

Pandemic Economics applies economic theory to the Covid-19
era, exploring the micro and macro dimensions of the
pre-pandemic, pandemic and post-pandemic phases. Using
core economic tools such as marginal analysis, cost-benefit
analysis and opportunity cost, this book explores the breadth
of economic outcomes from the pandemic. This textbook will
be a valuable resource for advanced undergraduate and
postgraduate courses on pandemic economics,
macroeconomics, health economics, public policy and related
areas.

Hardy Hanappi

Routledge
Market: Economics
July 2021: 6.85 x 9.69: 346pp
Hb: 978-0-367-67977-4: £140.00
Pb: 978-0-367-67904-0: £44.99
eBook: 978-1-003-13362-9
* For full contents and more information, visit: www.routledge.com/9780367679040

The development of European unification has reached a critical stage. Despite 75 years of
peace, increases in welfare, and growth since World War II, there is now a growing scepticism
of the European agenda from various quarters, most notably embodied in the exit of the
United Kingdom from the European Union. To fully understand the dynamics at work, this
book presents an introduction to the development of the political economy of Europe
from 1900 to 2020. This book is an ideal text for students undertaking courses on the
political economy of Europe in either economics or politics departments.
Routledge
Market: Economics/Politics
November 2021: 6.14 x 9.21: 176pp
Hb: 978-0-367-64189-4: £120.00
Pb: 978-0-367-64188-7: £44.99
eBook: 978-1-003-12337-8
* For full contents and more information, visit: www.routledge.com/9780367641894
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Political Economy Goes to the Movies

Political Economy of Financialization in the United
States

Satyananda J. Gabriel, Mount Holyoke College, USA
Political Economy Goes to the Movies provides an introduction to
political economy using a wide range of popular films and
documentaries as the objects of analysis. The work helps readers
to understand and analyze the economic and related political,
cultural, and ecological relationships depicted in selected films.
This is achieved through the lens of past and present economic
theories and in the context of debates over the dynamic
influence of economics on individual life chances. This book is
essential reading for students and scholars of political economy
in both economics and politics departments, as well as those of
pluralist economics and Marxist economics.
Routledge
Market: Economics
November 2021: 6.14 x 9.21: 224pp
Hb: 978-1-138-29833-0: £120.00
Pb: 978-1-138-29836-1: £34.99
eBook: 978-1-351-58091-5
* For full contents and more information, visit: www.routledge.com/9781138298330
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A Historical-Institutional Balance-Sheet Approach
Kurt Mettenheim
Series: Routledge Frontiers of Political Economy
Combining balance sheet analysis with historical institutional
analysis, this book traces the evolution of social sector financial
balance sheets in the US from 1960-2018. This innovative
historical-institutional approach, ranging from the micro level
of households to the macro level of the federal government,
reveals that the displacement of households by banks has been
a long-term process. This book marks a significant contribution
to the literature on financialization, social economics, banking,
and American political economy.
Routledge
Market: Economics
September 2021: 6 x 9: 344pp
Hb: 978-0-367-62716-4: £120.00
eBook: 978-1-003-11050-7
* For full contents and more information, visit: www.routledge.com/9780367627164
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Power and Influence of Economists

Risk Governance

Contributions to the Social Studies of Economics

Biases, Blind Spots and Bonuses

Edited by Jens Maesse, Stephan Pühringer, Thierry Rossier
and Pierre Benz
Series: Routledge Frontiers of Political Economy
Economists occupy leading positions in many different sectors
including central and private banks, multinational corporations,
the state and the media, as well as serving as policy consultants
on everything from health to the environment and security.
Power and Influence of Economists explores the interconnected
relationship between power, knowledge and influence which
has led economics to be both a source and beneficiary of
widespread power and influence. This book provides innovative
research perspectives for students and scholars of heterodox
economics, cultural political economy, sociology of professions,
and the social studies of power, discourse and knowledge.

Elizabeth Sheedy
Series: Routledge Contemporary Corporate Governance
Sheedy brings a refreshing cross-disciplinary perspective to risk
governance. The book examines the organisational structures
and frameworks that make up risk governance, to ensure that
an organisation achieves its objectives. It provides an accessible
overview of the field, relevant to a worldwide audience. The
book is informed by insights from behavioural finance as well
as experimental research into behaviour related to risk
management. Combining academic rigour with an
understanding of industry priorities, the book explores
contemporary cases from multiple countries to highlight the
broad relevance of risk governance concepts, with a particular
focus on cases from 2015-2020

Routledge
Market: Economics
May 2021: 6.14 x 9.21: 286pp
Hb: 978-0-367-41984-4: £120.00
eBook: 978-0-367-81708-4
* For full contents and more information, visit: www.routledge.com/9780367419844

Routledge
Market: Economics
June 2021: 6.14 x 9.21: 228pp
Hb: 978-0-367-64266-2: £120.00
Pb: 978-0-367-64265-5: £38.99
eBook: 978-1-003-12373-6
* For full contents and more information, visit: www.routledge.com/9780367642655
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Progressive Policies for Economic Development

Technology and Women's Empowerment
Edited by Ewa Lechman, Gdansk University of Technology,
Poland
Series: Routledge Studies in Gender and Economics

Economic Diversification and Social Inclusion after Climate Change
Alfredo Saad-Filho
Despite the unprecedented gravity of the challenges posed by global warming, most
political systems have not given them the required priority. The oil industry has resisted,
and many countries have taken only token measures to reduce emissions and mitigate
the worst effects. In this context, this book examines the progressive options available to
today’s developing countries as they face the limitations of neoliberalism and the existential
challenge of global warming. This agenda for progressive economic development is
essential reading for anyone interested in heterodox economics, development studies,
international politics, international relations and sustainable business.
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Edited by Jerzy Menkes and Magdalena Suska
Series: Routledge Studies in the European Economy
The book presents Poland’s legal and institutional response to
the pandemic, analysed through the prism of common European
values and Poland’s international commitments. It signposts the
financial solutions adopted by the EU in the aftermath of the
outbreak to assess how they will be used in combatting the
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theory, with particular emphasis on the Chinese context. Drawing
from a myriad of cases across the telecommunications, electric
power, and water industries sectors since the founding of the
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This book explores alternative futures for global digital
ecosystems. It discusses how economic, political and social
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In the wake of the global financial crisis, governments in many countries have imposed
widespread cuts in public expenditure and social rights, some of which have been so
dramatic that they have been described as ‘austericide’. This book explores the financial
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