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edge resources to succeed and achieve their goals.

We welcome your feedback on our publishing programme, so please 
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website below or please contact your local sales representative for 
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Dummy text to keep placeholderDummy text to keep placeholder
Aviation and Climate ChangeAirline Governance
Economic Perspectives on Greenhouse Gas Reduction PoliciesThe Right Direction

Edited by Frank Fichert, Peter Forsyth and Hans-Martin
Niemeier
This book analyses the political, economic and managerial
challenges for policy makers and the air transport industry as
they face climate change. Based on an overview of the scientific
background and technological options for emissions reduction,
Aviation and Climate Change provides an in-depth assessment
of environmental regulation and management. It provides an
up-to-the-minute analysis of the effects of aviation on climate
change, and an economic analysis of policies to reduce or
eliminate greenhouse gas emissions.

Routledge

Victor Hughes, Victor Hughes is a fellow of the Institute of
Chartered Management Accountants, a Chartered Global
Management Accountant (CGMA) and a fellow of the Hong
Kong Institute of Directors (FHKIoD)
Series: Managing Aviation Operations
This book reviews the elements of corporate governance and
puts them into the context of guiding and managing an airline,
and also complements the discussion of accounting and finance
in its sister book Airline Management Finance: The Essentials. This
book will not only give directors a comprehensive introduction
to good governance, but the discussion of the essentials in the
context of an airline at various stages of its development will

demonstrate how these principles can be applied, and this will give directors the confidence
to make their own decisions when they are necessary. Market: Aviation

July 2020: 234x156: 268pp
Routledge Hb: 978-1-472-47917-4: £120.00
Market: Aviation eBook: 978-1-315-57240-6
October 2020: 234x156: 162pp * For full contents and more information, visit: www.routledge.com/9781472479174
Hb: 978-1-138-61071-2: £120.00
Pb: 978-1-138-61072-9: £29.99
eBook: 978-0-429-46563-5
* For full contents and more information, visit: www.routledge.com/9781138610729

Dummy text to keep placeholderDummy text to keep placeholder
China’s Trade Policy on International Air TransportAirline Operations Control
Policy Goals, Driving Forces, and ImpactPeter J Bruce and Chris Mulholland

Series: Managing Aviation Operations
This text is among the first to reveal the intricacies of an airline’s
Operations Control Centre; especially the thought processes,
information flows, and strategies taken to mitigate disruptions.
Airline Operations Control provides a deep level of description,
explanation and detail into the activities of a range of highly
professional and expert staff managing the ‘sharp’ end of the
airline. The book offers a comprehensive look at the make-up
of the Operations Centre, its component sections, and the
processes that occur both in preparing for and executing the
current day’s schedules.

Chrystal Zhang, RMIT University, Australia and Kareem
Yarde
The book aims to identify the driving forces that have shaped
China’s ever-evolving international air transport policy direction
and goals in the past four decades. Using primary data collected
from dozens of interviewees and secondary data from various
sources, the study examines the time-associated factors and
circumstances surrounding a handful rounds of bilateral
negotiations between China and its selective counterparts. It
further analyses how and to what extent the identified factors
have affected China’s negotiation strategies and outcome.

Routledge
Market: Aviation
August 2020: 234x156: 292pp
Hb: 978-1-409-45144-0: £120.00
Pb: 978-0-367-53476-9: £34.99
eBook: 978-1-315-54927-9
* For full contents and more information, visit: www.routledge.com/9780367534769

Fundamentals of Aviation Operations
Gert Meijer, Amsterdam University of Applied Sciences,
Netherlands
Series: Aviation Fundamentals
This book explains how the commercial aviation sector is
structured, and how technological, economic and political forces
define its development and the prosperity of its players. Aviation
Operations have become an important field of expertise. Airlines,
airports and aviation suppliers, the players in aviation, need
expertise on how aircraft are profitably exploited by connecting
airports with the aim to add value to society. This book covers
all relevant aspects on how they all do this, including

contemporary challenges like capacity constraints and sustainability.

Routledge
Market: Aviation
November 2020: 234x156: 200pp
Hb: 978-0-815-35345-4: £120.00
Pb: 978-0-815-35347-8: £29.99
eBook: 978-1-351-13630-3
* For full contents and more information, visit: www.routledge.com/9780815353478

An Introduction to the Spaceport Industry
Runways to Space

Janet K. Tinoco, Chunyan Yu, Diane Howard and Ruth E.
Stilwell
Through case and event studies, research and analysis, along
with information obtained through professional experience, this
book provides an overview of the many benefits, unique
challenges, and issues facing commercial spaceports and
spaceport operators. Each chapter is a stand-alone key topic
such that the reader can focus on the most compelling issues
relevant for him/her or can view the book as an integrated whole
for a full perspective. While examples and case studies come
largely from the United States, the reader can draw conclusions
that are independent of country and situation.

Routledge
Market: Aviation
July 2020: 234x156: 218pp
Hb: 978-0-815-34885-6: £120.00

Routledge
Market: Air Transport
July 2020: 246x189: 202pp
Hb: 978-0-367-33240-2: £120.00
Pb: 978-0-367-33239-6: £39.99
eBook: 978-0-429-31880-1Pb: 978-0-815-34887-0: £32.99
* For full contents and more information, visit: www.routledge.com/9780367332396eBook: 978-1-351-16584-6

* For full contents and more information, visit: www.routledge.com/9780815348870

Browse and order online:
www.routledge.com
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Interventionist Research in AccountingAccounting, Representation and Responsibility
A Methodological ApproachDeleuze and Guattarí Perspectives

Vicki Baard, Macquarie University, Australia and Johannes
Dumay, Macquarie University, Australia
Series: Routledge Studies in Accounting
This book is the first comprehensive methodological guide for
accounting researchers on Interventionist Research (IVR). It
provides all the fundamental components needed for
understanding what IVR is, and how to plan, design, and conduct
legitimate intervention studies, which can endure the scrutiny
of institutions and peer review.

Routledge

Niels Joseph Lennon
Series: Routledge Focus on Accounting and Auditing
Using a Deleuzian framework, this book illustrates that
accounting-based actions such as making management
decisions, maintaining organisational responsibility and
hierarchical control, are manifestations of the ways in which
accounting is composed. This concise introduction will be
invaluable for researchers and advanced students of
management accounting exploring responsibility accounting
and accountability.

Market: Business & Management
October 2020: 229 x 152: 336pp
Hb: 978-1-138-57916-3: £120.00
eBook: 978-1-351-26264-4
* For full contents and more information, visit: www.routledge.com/9781138579163

Dummy text to keep placeholder
The Routledge Handbook of Critical Finance Studies

Edited by Christian Borch and Robert Wosnitzer
Series: Routledge International Handbooks
The term ‘critical finance studies’ remains largely unfocused and
undefined. Against this backdrop, the key rationales of The
Routledge Handbook to Critical Finance Studies are to provide a
coherent notion of this emergent field and to demonstrate its
analytical usefulness across a wide range of central aspects of
contemporary finance.

Routledge

Routledge
Market: Business & Management
July 2020: 216x138: 90pp
Hb: 978-0-367-13601-7: £45.00
eBook: 978-0-367-13602-4
* For full contents and more information, visit: www.routledge.com/9780367136017

Auditing and Society
Research on Audit Practice and Regulations

Wally Smieliauskas, University of Toronto, Canada, Minlei
Ye, University of Toronto, Canada and Ping Zhang, University
of Toronto, Canada
Auditing has become an essential component in market societies
and the need for auditing skills has risen in line with globalization.
This textbook provides a comprehensive overview of the role
of auditing in contemporary society that will be useful reading
for advanced undergraduate and postgraduate students across
business and accounting fields.

Routledge
Market: Business & Management
July 2020: 246x174: 260pp
Hb: 978-1-138-31411-5: £135.00

Market: Business & Management
September 2020: 229 x 152: 428pp
Hb: 978-1-138-07981-6: £190.00
eBook: 978-1-315-11425-5

Pb: 978-1-138-31412-2: £44.99 * For full contents and more information, visit: www.routledge.com/9781138079816
eBook: 978-0-429-45723-4
* For full contents and more information, visit: www.routledge.com/9781138314122

Dummy text to keep placeholder
Demystifying Social Finance and Social Investment

Mark Salway, Paul Palmer, Peter Grant and Jim Clifford
Series: Charity and Non-Profit Studies
Social finance and social investment are not challenging
concepts to grasp. They use commercial-style investment tools
to create a social as well as a financial return. The application,
however, is not always as straightforward. This book begins in
the wider field of social finance but focuses primarily on social
investment as a tool. The reader is helped to understand this
from different angles: introducing social investment, discussing
social investment and taking a ‘deep-dive’ into it to bring it to
life. This unique book takes the reader on a journey from first
principles to detailed practical application.

Routledge
Market: Business & Management
October 2020: 246x174: 318pp
Hb: 978-1-472-48174-0: £95.00
Pb: 978-0-367-55628-0: £95.00
eBook: 978-1-315-57651-0
* For full contents and more information, visit: www.routledge.com/9780367556280

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy
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Digital Work and the Platform EconomyArtificial Intelligence
Understanding Tasks, Skills and Capabilities in the New EraApplications in Healthcare Delivery

Edited by Seppo Poutanen, Anne Kovalainen and Petri
Rouvinen
Series: Routledge Studies in Innovation, Organizations and
Technology
This volume gathers distinguished researchers from economics,
business studies, organization studies, medicine, social
psychology, occupational health, pedagogics, and sociology to
put particular work in both public and private sectors and
education in both academic and vocational settings at the focus
of the emerging digitalized platform economy.

Routledge

Edited by Sandeep Reddy
The re-discovery of the potential of Artificial Intelligence (AI) to improve healthcare delivery
and patient outcomes has led to increasing application of AI techniques such as Deep
Learning, Computer Vision, Natural Language Processing and Robotics in the healthcare
domain.
Productivity Press
November 2020: 254 x 178: 218pp
Hb: 978-0-367-32151-2: £46.99
eBook: 978-0-429-31741-5
* For full contents and more information, visit: www.crcpress.com/9780367321512

Market: Business / Technology & Innovation
December 2019: 229 x 152: 230pp
Hb: 978-1-138-60584-8: £120.00
eBook: 978-0-429-46792-9
* For full contents and more information, visit: www.routledge.com/9781138605848

Dummy text to keep placeholderDummy text to keep placeholder
How is Digitalization Affecting Agri-food?Developing Capacity for Innovation in Complex

Systems New Business Models, Strategies and Organizational Forms
Edited by Maria Carmela Annosi and Federica Brunetta
Series: Routledge Studies in Innovation, Organizations and
Technology
Using real cases of food firms and agriculture supply chains as
a context, How is Digitalization Affecting Agri-food? New Business
Models, Strategies and Organizational Forms aims to understand
the key themes in strategic and organizational research in this
area. Despite the importance of food and agriculture in the
current political and societal context, analysis of the impact of
digitalization and information technologies on the industry is
still limited. The objective of this monograph is to understand
the direction of this change. It aims to understand new business
models, strategies and organizational forms.

Strategy, Organisation and Leadership
Christer Vindeløv-Lidzélius, Kaospilot
Series: Routledge Studies in Innovation, Organizations and
Technology
Based on a theoretical analysis and supported by both
explorative qualitative and quantitative research, this book
examines the many reasons why an initiative becomes an
innovation and why some organizations are better at innovation
than others.  Providing a comprehensive view of innovation and
discussing the theoretical challenges, the book contributes
towards a holistic theory for capacity building for innovation.
The book conveys frameworks, methodologies and tools that
are used in terms of innovation, and it explains positive strategies
for innovation that are being developed. Routledge

Market: Business and Management
Routledge October 2020: 234x156: 168pp
Market: Business Hb: 978-0-367-19651-6: £120.00
September 2020: 234x156: 232pp eBook: 978-0-429-20370-1
Hb: 978-0-367-33654-7: £120.00 * For full contents and more information, visit: www.routledge.com/9780367196516
eBook: 978-0-429-32106-1
* For full contents and more information, visit: www.routledge.com/9780367336547

Dummy text to keep placeholderDummy text to keep placeholder
It's All Analytics!Digital Business Models
The Foundations of Al, Big Data and Data Science Landscape for
Professionals in Healthcare, Business, and Government

Perspectives on Monetisation
Adam Jabłoński and Marek Jabłoński, WSB University,
Poland
Series: Routledge Studies in Innovation, Organizations and
Technology
By presenting the conditions, methods and techniques of
monetisation of business models in the digital economy, this
book combines implementation of the theoretical aspects of
monetisation with the presentation of practical business
solutions in this field. The book describes the place and role of
the digital business ecosystem in the process of digital
transformation. It demonstrates ideological and functional
conditions for the use of the concept of sharing to design
innovative business models while also presenting a

Scott Burk and Gary D. Miner
This book, the first in a series of three, provides a look at the
foundations of artificial intelligence and analytics and why
readers need an unbiased understanding of the subject. The
authors include the basics such as algorithms, mental concepts,
models, and paradigms in addition to the benefits of machine
learning. The book also includes a chapter on data and the
various forms of data. The authors wrap up this book with a look
at next frontiers such as applications and designing your
environment for success, which segue into the topics of the next
two books in the series.

Productivity Pressmulti-dimensional approach to the use of Big Data and their monetisation in the context
of business models. Market: Business & Management

July 2020: 254 x 178: 272pp
Routledge Hb: 978-0-367-35968-3: £53.99
Market: Business eBook: 978-0-429-34398-8
October 2020: 234x156: 224pp * For full contents and more information, visit: www.crcpress.com/9780367359683
Hb: 978-0-367-33865-7: £120.00
eBook: 978-0-429-32267-9
* For full contents and more information, visit: www.routledge.com/9780367338657

Browse and order online:
www.routledge.com
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SynesisLeadership and Digital Change
The Unification of Productivity, Quality, Safety and ReliabilityThe Digitalization Paradox

Erik Hollnagel
Synesis represents the mutually dependent set of priorities,
perspectives, and practices that an organisation must have to
carry out its activities as intended. It shows how to overcome
the fragmentation in foci, scope, and time that characterises the
dominant change management paradigms. This book is
consequently not about productivity or quality or safety or
reliability but about all of these together. It is about why it is
necessary to think of them as a whole. And it is about how this
can be done in practice.

Routledge
Market: Business and Management
October 2020: 246x174: 168pp
Hb: 978-0-367-48149-0: £29.99

Einar Iveroth and Jacob Hallencreutz
Series: Routledge Studies in Organizational Change &
Development
Never before have there been such great opportunities to
unleash the full potential of technology within organizations to
create long-standing competitive advantage. This book explains
the strategy and practice of how to lead and control the people
side of digital change in a dynamic world of uncertainty and
social complexity, and as such the book snares the elusive
phenomena of digitalization. Illustrative case studies and
examples are provided throughout as well as models and
frameworks.This is a valuable resource for researchers, academics,
and students in the fields of organizational studies, organizational

change, technology & innovation management, and digitalization.

Routledge
Market: Business & Management

eBook: 978-1-003-03824-5October 2020: 229 x 152: 165pp
Hb: 978-0-367-27501-3: £120.00
eBook: 978-0-429-29642-0

* For full contents and more information, visit: www.routledge.com/9780367481490

Dummy text to keep placeholder
The Business of Data

Martin De Saulles, University of Brighton, UK
Series: Innovation and Technology Horizons
This book is about the rise of data as a driver of innovation and 
economic growth. It charts the evolution of business data as a 
valuable resource and explores some of the key business, 
economic and social issues surrounding the data-driven 
revolution we are currently going through.Readers will gain an 
understanding of the historical underpinnings of the data 
business and why the collection and use of data has been driven 
by commercial needs. 

Routledge
Market: Business and Management
July 2020: 234x156: 118pp
Hb: 978-1-138-38566-5: £120.00
Pb: 978-1-138-38567-2: £34.99
eBook: 978-0-429-42702-2
* For full contents and more information, visit: www.routledge.com/9781138385672

Dummy text to keep placeholder
The Routledge Companion to Managing Digital
Outsourcing

* For full contents and more information, visit: www.routledge.com/9780367275013

Dummy text to keep placeholder
Mastering Facilitation
A Guide for Assisting Teams Achieve Powerful Results
Morgan L Jones
With business and organisations moving at an ever -faster pace and facing evermore more 
and more demanding challenges, the need for efficient, succinct and productive interaction 
between individuals of those businesses and organisations is more important than ever. 
Productivity Press
Market: Business and Management / Facilitation / Teams
October 2020: 235 x 156: 114pp
Hb: 978-0-367-54346-4: £69.99
eBook: 978-1-003-08886-8
* For full contents and more information, visit: www.crcpress.com/9780367543464

Dummy text to keep placeholder

Service Science
Analysis and Improvement of Business Processes

John Maleyeff
To remain relevant in today’s world, practitioners should presume
that they have two jobs: first, to do their work effectively so that
they provide value to the organization; second, to improve how
the work is done so that their organization remains competitive.
This book offers clear guidance to excel at this ubiquitous second
job.

Rigorous and practical, this book will appeal to students and
professionals alike, in business, hospitality, industrial
management, public health, and other fields.

Online resources include Excel files that act as templates to help
with quantitative analysis routines.

Edited by Erik Beulen and Pieter M.A. Ribbers, Tilburg
University, the Netherlands
Series: Routledge Companions in Business, Management and
Marketing
This unique comprehensive collection presents the latest
multi-disciplinary research in strategic digital outsourcing and
digital business strategy, providing a management
decision-making framework for successful long-term
relationships and collaboration based on trust and governance.
In a fiercely competitive market, companies must transform their
business models and embrace new approaches. This Companion
provides a comprehensive management overview of strategic

digital outsourcing and is an invaluable resource for researchers and advanced studentsRoutledge
Market: Business / Process Improvement
August 2020: 229 x 152: 218pp
Hb: 978-0-367-33605-9: £120.00

in business and strategic information management, as well as timely resource for systems
professionals.

Routledge
Pb: 978-0-367-33603-5: £34.99 Market: Business & Management
eBook: 978-0-429-32075-0 July 2020: 246x174: 338pp
* For full contents and more information, visit: www.routledge.com/9780367336035 Hb: 978-1-138-48937-0: £190.00

eBook: 978-1-351-03778-5
* For full contents and more information, visit: www.routledge.com/9781138489370

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy
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Contextual Innovation ManagementAbsolute Essentials of Digital Marketing
Adapting Innovation Processes to Different SituationsAlan Charlesworth

Series: Absolute Essentials of Business and Economics
This shortform textbook provides readers with a comprehensive
yet concise overview of the fundamentals of Digital
Marketing, including SEO, metrics and analytics, web
development, e-commerce, social media and digital marketing
strategy. Presented in nine chapters to suit delivery periods at
both undergraduate and postgraduate levels, the book can be
used as either a core text that gives tutors a sound platform on
which to structure a module on digital marketing or as
supporting text where digital marketing is an element of a
module with a broader scope, such as strategic marketing.

Patrick van der Duin, Delft University of Technology, the
Netherlands and Roland Ortt, Delft University of Technology,
Netherlands
Series: Routledge Studies in Innovation, Organizations and
Technology
This book explores how contingency influence the management
of innovation. Taking the perspective of innovation managers,
the authors focus on the decision-making process to
demonstrate that different approaches are required depending
on the business context.

Routledge

Routledge
Market: Business & Management
September 2020: 216x138: 112pp
Hb: 978-0-367-85920-6: £45.00

Market: Business & Management
February 2020: 229 x 152: 144pp

eBook: 978-1-003-01578-9 Hb: 978-1-138-92031-6: £120.00
* For full contents and more information, visit: www.routledge.com/9780367859206 eBook: 978-1-315-68713-1

* For full contents and more information, visit: www.routledge.com/9781138920316

Dummy text to keep placeholderDummy text to keep placeholder
Corporate Strategy (Remastered) IIAbsolute Essentials of Strategic Marketing
A Fieldbook Implementing High Performance Strategy and LeadershipTony Proctor, University of Chester, UK

Series: Absolute Essentials of Business and Economics
Strategic marketing is a complex topic and this shortform
textbook illuminates its fundamental elements to provide a
birds-eye view of the field for students of marketing
strategy.Enhanced by text features such as essential summaries,
focused references, and additional online supplements, this very
short introduction enables the reader to zero-in on the core
priorities for strategic marketers. The result is a volume that is
valuable reading for marketing students around the
world.Focused on the marketing of goods and services, the book
highlights how incremental changes in the market environment
drive changes to marketing strategies.

Paul Hunter
This Fieldbook was written for the purpose of guiding strategy 
practitioners through their intended or unintended journey into 
the future by providing meaningful strategy practices that enable 
responses to disruption and more importantly, better strategy 
practices overall. With a focus strategy practice (‘doing’ strategy) 
this book represents a ‘how to’ of Third Wave Strategy as defined 
in detail in our introductory book Corporate Strategy
(Remastered).

Routledge
Market: Business and Management
July 2020: 234x156: 152pp
Hb: 978-0-367-47320-4: £45.00

Routledge
Market: Marketing
July 2020: 216x138: 118pp
Hb: 978-0-367-43775-6: £45.00
eBook: 978-1-003-00570-4 eBook: 978-1-003-03482-7
* For full contents and more information, visit: www.routledge.com/9780367437756

Dummy text to keep placeholder
Building Value through Marketing

* For full contents and more information, visit: www.routledge.com/9780367473204

2nd Edition
Design for ManufacturabilityA Step-by-Step Guide

Philip Sugai, Doshisha University, Japan
Building Value through Marketing provides a hands-on guide to
understanding and building compelling marketing plans that
create value, not only in profit terms, but also for customers and
stakeholders. This is essential reading for those studying
Marketing Planning and Strategy at Advanced Undergraduate,
Postgraduate and MBA level. It’s uniquely applied approach also
makes it an excellent guide for Marketing practitioners and
institutions offering professional qualifications.

Routledge
Market: Business & Management/Marketing
September 2020: 246x174: 226pp

David M. Anderson
This book explains how to use concurrent engineering to design
products for all aspects of manufacturing for the lowest cost,
highest quality, and quickest time to stable production.
Extending the concepts of design for manufacturability to an
advanced product development model, it shows how to
simultaneously make major improvements in all these product
development goals, while enabling effective implementation
of Lean Production and Quality programs. The book proposes
numerous improvements to current engineering practices,
education, and management.

Productivity Press

Hb: 978-0-367-47283-2: £120.00 Market: Business and Management

Pb: 978-0-367-47286-3: £29.99 May 2020: 235 x 156: 542pp

eBook: 978-1-003-03468-1 Hb: 978-0-367-24994-6: £53.99

* For full contents and more information, visit: www.routledge.com/9780367472863 eBook: 978-0-429-28598-1
* For full contents and more information, visit: www.crcpress.com/9780367249946
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Inventory Management for Competitive AdvantageEngaging Brands
Including a Practical and Effective Purchasing Strategy for ManagersA Customer-Centric Approach for Superior Experiences

Keith Jones
Unlike other guides to inventory management, this book is not
only aimed at planners or inventory managers but details the
impact, both direct and indirect, that all functions have on
inventory. It is rich in practical tools that can be clearly
implemented, including a detailed Purchasing Strategy and
guide to Error Management. It is also rich in best practice cases
that further show how to implement these methodologies in a
real world context. This book is essential reading for any manager
or executive looking to boost their organisation’s competitive
advantage, as well as students of inventory management,
production and operations management.

Routledge
Market: Business & Management
April 2020: 234x156: 262pp
Hb: 978-0-367-44289-7: £45.00

Michela Addis, University of Rome, Italy
How can managers design and manage excellent customer
experiences that will develop long-term relationships with their
customers? This book addresses this key question and explores
both the theory, developed over the past 20 years, and tools to
create truly engaging brands. Using extensive examples from a
variety of industries, this book offers a global perspective that
will appeal to both advanced students and experienced
marketing managers.

Routledge
Market: Business & Management
May 2020: 234x156: 258pp
Hb: 978-1-138-58698-7: £120.00
Pb: 978-1-138-58701-4: £34.99 eBook: 978-1-003-00923-8
eBook: 978-0-429-50426-6
* For full contents and more information, visit: www.routledge.com/9781138587014
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GDPR: A Game of Snakes and Ladders

* For full contents and more information, visit: www.routledge.com/9780367442897

2nd Edition
LeadershipHow Small Businesses Can Win at the Compliance Game

Elesa Zehndorfer, University of Greenwich Business School,
UK
Using the insightful words of modern-day leaders (CEO’s, traders,
lawyers), this fully updated new edition includes in-depth case
studies that reflect current events. Educators will find the case
studies, exercises, questions, ‘ideas in brief’ and expert insights
invaluable as teaching aids. The book provides a comprehensive
overview for both undergraduate and postgraduate students
of how one leadership field informed the next. It benefits from
an extremely applied approach that empowers, motivates and
inspires in todays’ politically and socially volatile, technologically
influenced landscape.

Routledge
Market: Business & Management
October 2020: 234x156: 320pp
Hb: 978-0-367-40616-5: £120.00

Samantha Alford
For many small businesses, organisations, clubs, artists, faith
groups, voluntary organisations/charities, and sole traders
applying the General Data Protection Regulation (GDPR) has
been like playing a game of "Snakes and Ladders". As soon as
you move along the board and climb a ladder a snake appears
which takes you right back to where you started. This
user-friendly book, written by a Data Protection Officer and
business management specialist will help you understand the
Regulation, where it applies in your organisation and how to
achieve compliance (and win at the compliance game). It is is
supported by a variety of easy to follow case studies, example
documents and fact sheets.

Routledge
Market: Business & Management
February 2020: 234x156: 252pp
Hb: 978-0-367-43545-5: £24.99 Pb: 978-0-367-37482-2: £34.99

eBook: 978-1-003-01150-7eBook: 978-1-003-00479-0
Prev. Ed Pb: 978-0-415-62594-4* For full contents and more information, visit: www.routledge.com/9780367435455
* For full contents and more information, visit: www.routledge.com/9780367374822
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Management GurusInternal Marketing
A Research OverviewTheories, Perspectives and Stakeholders

David Collins, University of Suffolk, UK
Series: State of the Art in Business Research
With reflections on the contours of ‘the guru industry’ and
insights into the world of "management speak", the text
highlights conceptual, methodological and empirical failings
and suggests a radical reconceptualisation of the
guru-as-performer. This concise book from a global expert on
the topic is essential reading for researchers of business and
management as well as an insightful addition to the wider social
science library.

Routledge

David M. Brown, Newcastle Business School, UK
Series: Routledge Studies in Marketing
This book traces the development of internal marketing from
conceptualisation through to the current issues, identifying both
underlying tensions between major theorists, and areas in which
new perspectives may enrich our understanding of this crucial
subject. Internationally applicable and highly accessible, this
book is perfect for students, teachers and researchers in internal
marketing, employer relations, internal and employer branding,
and communications. It introduces the reader to more
sophisticated theoretical concepts step by step, with a uniquely
focused, critical, and comprehensive thematic coverage of
internal marketing and its extensive theoretical outputs.

Routledge Market: Business / Management
Market: Business / Marketing July 2020: 216x138: 126pp
October 2020: 234x156: 152pp Hb: 978-0-367-26500-7: £45.00
Hb: 978-0-367-53292-5: £120.00 eBook: 978-0-429-29708-3
eBook: 978-1-003-08132-6 * For full contents and more information, visit: www.routledge.com/9780367265007
* For full contents and more information, visit: www.routledge.com/9780367532925
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Mastering Global Business Development and Sales
Management

Managing the Marketplace
Reinventing Shopping Centres in Post-War Australia

Matthew Bailey
Series: Routledge Studies in the History of Marketing
Situating Australian retail developments within a broader
international and historical context, Managing the Marketplace
demonstrates the ways that local conditions shape global retail
forms. By critically examining the strengths and weaknesses of
Australian retail firms’ strategies across time, and drawing on
the voices of both business elites and ordinary people, the book
not only unearths the forgotten stories of Australian retail, it
offers new insights into the opportunities and challenges that
confront the sector today, both nationally and internationally.

Thomas A. Cook
Series: The Global Warrior Series
This book focuses on the importance of companies and executives recognizing that their
organization is sales driven, and that there is a definite pronounced connection between
sales and all other aspects of how a company operates. It details the sales manager's role
in developing sales personnel, delivering new business to the organization, and otherwise
becoming a driving force for the overall prosperity of the company. The book differentiates
itself by providing the essence of international sales management.

CRC Press
Market: Business & Management
August 2020: 235 x 156: 340pp
Hb: 978-1-482-22623-2: £57.99
eBook: 978-1-482-22624-9
* For full contents and more information, visit: www.crcpress.com/9781482226232

Dummy text to keep placeholder
Parking Regulation and Management

Routledge
Market: Business & Management
June 2020: 234x156: 202pp
Hb: 978-1-138-32302-5: £120.00
eBook: 978-0-429-45165-2
* For full contents and more information, visit: www.routledge.com/9781138323025

2nd Edition 
Marketing Communications The Emerging Tool for a Sustainable City

Lynne Eagle, James Cook University, Australia, Barbara 
Czarnecka, London South Bank University, UK, Stephan 
Dahl, James Cook University, Australia and Jenny Lloyd, 
University of Bristol, UK
Marketing communication is a dynamic industry, which 
continues to change and adapt to new technologies, media 
consumption patterns and communication interfaces between 
marketers and their target markets. At the same time, the 
fundamental communication processes and well-established 
theories and models are very much applicable in this dynamic 
environment. 

Edited by Daniel Albalate and Albert Gragera
Series: Routledge Studies in Transport Analysis
Containing some of the most recent and cutting-edge original
studies on parking regulation and management from different
disciplines, this book offers rigorous analysis from top researchers
of this field of research with a clear intention to deliver policy
implications and to provide information to the public. It covers
the interaction of parking with other modes of transportation
and its demand, its pricing and external effects, the role of
information and digitalization, and the effects of regulation and
its enforcement. It contains some of the most recent and original
studies on parking regulation and management from different
disciplines.Routledge

Market: Business & Management
September 2020: 246x174: 394pp
Hb: 978-1-138-33182-2: £140.00

Routledge
Market: Transport
October 2020: 234x156: 216pp
Hb: 978-0-367-23232-0: £120.00Pb: 978-0-429-44704-4: £42.99
eBook: 978-0-429-27884-6eBook: 978-1-003-08929-2
* For full contents and more information, visit: www.routledge.com/9780367232320Prev. Ed Pb: 978-0-415-50771-4

Dummy text to keep placeholder
Planning within Complex Urban Systems

* For full contents and more information, visit: www.routledge.com/9780429447044

2nd Edition
Marketing Strategy for the Creative and Cultural 
Industries

Shih-Kung Lai, Tongji University, China
Series: Routledge Research in Planning and Urban Design
This book introduces the axiomatic/experimental approach to
urban planning and addresses the criticism of the lack of a
theoretical foundation in urban planning. With the rise of the
complexity movement, the book is timely in its depiction of
cities as complex systems and explains why planning from within
is useful in the face of urban complexity. It also includes policy
implications for the Chinese cities in the context of
axiomatic/experimental planning theory.

Routledge

Bonita M. Kolb, Lycoming College, USA
Series: Discovering the Creative Industries
Developing and executing marketing strategies is a vital aspect
of any business and few books currently cover this with relation
to creative industries. This textbook provides students and
managers in the creative industries with a solid grounding in
how to maximize the impact of their marketing efforts across a
range of business types in the creative and cultural industries.

Routledge
Market: Business / Marketing
September 2020: 234x156: 324pp
Hb: 978-0-367-41976-9: £120.00

Market: Urban Planning
December 2020: 234x156: 280pp
Hb: 978-0-367-34613-3: £130.00
eBook: 978-0-429-32686-8
* For full contents and more information, visit: www.routledge.com/9780367346133

Pb: 978-0-367-41977-6: £44.99
eBook: 978-0-367-81707-7
Prev. Ed Pb: 978-1-138-91363-9
* For full contents and more information, visit: www.routledge.com/9780367419776
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Public Service LogicPopular Culture and Social Change
Creating Value for Public Service Users, Citizens, and Society Through
Public Service Delivery

The Hidden Work of Public Relations
Kate Fitch, Murdoch University, Australia and Judy Motion,
University of New South Wales, Australia
Popular culture is the mass consumption of contemporary ideas
and values in our everyday lives. For public relations, it is not
only a strategic resource for persuasion, but also the product of
promotional efforts. By exploring the nexus between public
relations and popular culture, this book analyses how popular
cultures take shape, their potential for transformation, and their
significance for public relations. It will be valued by all PR scholars
interested in participatory culture, media representations, and
critical perspectives on the industry.

Routledge

Stephen P. Osborne, University of Edinburgh, UK
Series: Routledge Critical Studies in Public Management
The book presents a major new framework of value creation for
public service delivery as a basis for public service reform,
explores the role of service managers and staff and of citizens
and service users in this value creation process, and evaluates
the implications of this new framework for both the strategic
and operational management of public service delivery,
performance management and the development and innovation
of new forms of public services. It will be of interest to researchers
and students in the fields of public management and public
administration, as well as to policy makers and public service
managers.Market: Public Relations/Communication Studies

October 2020: 234x156: 176pp
Hb: 978-1-138-70280-6: £120.00
eBook: 978-1-315-20351-5
* For full contents and more information, visit: www.routledge.com/9781138702806
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Routledge
Market: Business / Public Management
September 2020: 229 x 152: 232pp
Hb: 978-0-367-44335-1: £120.00
eBook: 978-1-003-00915-3
* For full contents and more information, visit: www.routledge.com/9780367443351

Retail GeographyProfessional Security Management
Shuguang Wang and Paul Du
The retail sector is an integral part of a national economy. From
the political economy perspective, all consumer goods have
surplus values locked up in them; the surplus values are not
realized until the consumer goods are purchased by consumers
through various distribution channels. As such, retailing is the
essential link between production and consumption. This book
provides a state-of-the-art summary and acts as a core textbook
for students of economic geography interested in specializing
in retail and business geography. The practical examples also
make it a valuable handbook for practitioners and students of
retail management and commercial real estate management.

A Strategic Guide
Charles Swanson
This book is a guide to meeting those challenges, providing the
security manager with the essential skill set and knowledge base
to meet the challenges faced in contemporary, international, or
tech-oriented businesses. It covers the basics of strategy, risk,
and technology from the perspective of the security manager,
focusing only one the "need to know". The reader will benefit
from an understanding of how risk management aligns its
functional aims with the strategic goals and operations of the
organisation.

Routledge
Market: Business
July 2020: 246x174: 310pp
Hb: 978-0-367-33961-6: £45.00

Routledge
Market: Business & Management
July 2020: 229 x 152: 238pp
Hb: 978-0-815-35858-9: £120.00
Pb: 978-0-367-43511-0: £37.99

eBook: 978-0-429-32306-5 eBook: 978-1-003-00376-2
* For full contents and more information, visit: www.routledge.com/9780367339616
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Public Management and Vulnerability

* For full contents and more information, visit: www.routledge.com/9780367435110

2nd Edition
Sports Business ManagementContextualising Change

George Foster, Stanford University, USA, Norm O'Reilly,
Ohio University, USA and Antonio Dávila, IESE Business
School, University of Navarra
This new edition of a widely adopted textbook equips students
with a comprehensive understanding of the sport industry. With
a focus on management, strategy, marketing, and finance, the
decision-making approach of the book emphasizes key concepts
while translating them into practice. Content specific to each
of the vital stakeholders in the sport business is included. This
is an ideal textbook for upper-level undergraduate and
postgraduate students of sports business and management,
supported by a fully updated companion website featuring

PowerPoint slides, test questions, teaching notes, and other tools for instructors.

Edited by Gareth David Addidle and Joyce Liddle, University
of Northumbria, UK.
Series: Routledge Advances in Management and Business
Studies
The book locates the issue of ‘vulnerability’ into an international
context, within public sector reform processes, and goes beyond
existing concepts of policing and vulnerability to include multi
and intra-agency working. It uncovers many competing and
contradictory conceptualisations of the phenomenon and shows
how a variety of agencies in different jurisdictions prioritise and
operationalise this escalating 21st Century social problem. This
collection will appeal to academics, policy makers and
practitioners in a wide variety of disciplines such as public

management and leadership, criminology, policing, social policy, social work, and business
management.

Routledge
Market: Sports Business
August 2020: 254 x 178: 616pp
Hb: 978-0-367-35605-7: £165.00Routledge

Market: Business & Management Pb: 978-0-367-35606-4: £88.99
July 2020: 229 x 152: 244pp eBook: 978-0-429-34053-6
Hb: 978-0-367-37101-2: £115.00 Prev. Ed Pb: 978-1-138-91954-9
eBook: 978-0-429-35268-3 * For full contents and more information, visit: www.routledge.com/9780367356064
* For full contents and more information, visit: www.routledge.com/9780367371012
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The Business of AspirationStrategic Internal Communication
How Social, Cultural, and Environmental Capital Changes BrandsA Practitioner’s Guide to Implementing Cutting-Edge Methods for

Improved Workplace Culture Ana Andjelic
Aimed at marketers, entrepreneurs, and everyone else curious
about changing business, in this book you will find analysis,
examples, and tools of how to use the modern aspiration
economy to shift your brand narrative and competitive strategy,
create and distribute brand symbols, and ensure that your
products and services create both monetary and moral value.
Written by a world-renown brand strategy executive and
Sociology Ph.D., this book seamlessly combines sociology and
business to deliver practical advice for brands across industries.

Routledge
Market: Business and Management
October 2020: 234x156: 104pp
Hb: 978-0-367-55221-3: £120.00

Susanne Dahlman and Mats Heide, Lund University,
Sweden
This book is based on a cooperation between Susanne Dahlman,
senior communication consultant, and Mats Heide, professor in
strategic communication at Lund University. Hence, this book
has a unique approach that covers both practical and academic
aspects of internal communication. This book is a response to
that demand for a book that covers the strategic aspects of
internal communication in practice, and as such is ideal reading
for both practitioners and advanced students.

Routledge
Market: Business & Management
October 2020: 246x174: 144pp
Hb: 978-0-367-43538-7: £29.99

Pb: 978-0-367-55440-8: £29.99eBook: 978-1-003-00572-8
eBook: 978-1-003-09357-2* For full contents and more information, visit: www.routledge.com/9780367435387
* For full contents and more information, visit: www.routledge.com/9780367554408
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The Dark Side of Marketing CommunicationsStrategic Risk Leadership
Critical Marketing PerspectivesEngaging a World of Risk, Uncertainty, and the Unknown

Tim Hill, University of Bath, UK and Pierre McDonagh
Series: Routledge Studies in Critical Marketing
What fuels capitalism and what stops it from collapsing? Does
marketing communications support and sustain the economic
and political status quo? This book argues that marketing
communications plays an increasingly important role in
bolstering contemporary capitalism. Bringing theories from
marketing and consumer research, sociology, cultural studies,
technology and media studies to bear on marketing
communications, this book is necessary reading for
undergraduate and postgraduate students and academics who
wish to understand the broader role of marketing
communications in the reproduction of contemporary capitalism.

Torben Juul Andersen, Copenhagen Business School,
Denmark and Peter C. Young
Modern risk management faces significant obstacles due to the
fundamental premise of the concept itself. Strategic Risk
Leadership offers a critique of the status quo, and encourages
leaders, executives, and chief risk officers to find fresh approaches
that help them deal more proactively with what the future may
hold. The book helps practitioners challenge the frameworks
and improve their adoption in practice introducing sustainable
resilience as a meaningful response to uncertain conditions. It
is essential reading for strategic risk managers and a valuable
resource for all risk executives, leaders and chief risk officers, as
well as advanced students of risk management.

Routledge
Market: Business & Management
March 2020: 234x156: 148pp
Hb: 978-0-367-43630-8: £29.99

Routledge
Market: Business & Management
October 2020: 234x156: 136pp
Hb: 978-1-138-58712-0: £120.00

eBook: 978-1-003-00622-0 Pb: 978-1-138-58713-7: £34.99
* For full contents and more information, visit: www.routledge.com/9780367436308 eBook: 978-0-429-50415-0

* For full contents and more information, visit: www.routledge.com/9781138587137
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The Routledge Companion to Strategic MarketingStrategic Shopper Marketing

Edited by Bodo B. Schlegelmilch and Russell S. Winer
Series: Routledge Companions in Business, Management and
Marketing
The Routledge Companion to Strategic Marketing offers the
latest insights into marketing strategy. The topics addressed
range from economic foundations of marketing strategy,
competition in digital marketing strategy (e.g. mobile payment
systems and social media strategy), marketing strategy and
corporate social responsibility, as well as perspectives on
capturing the impact of marketing strategy. Collectively, this
authoritative guide is an accessible tool for researchers, students
and practitioners.

Driving Shopper Conversion by Connecting the Route to Purchase
with the Route to Market

Georg August Krentzel
Strategic Shopper Marketing provides a uniquely strategic
perspective on the "anything, anywhere, anytime" retail
revolution. Focused on practice, but with solid theoretical
foundations, practical insights and methodologies, and enriched
with examples, this book is ideal for marketing practitioners at
strategic levels looking to integrate shopper marketing principles
into their organisation, as well as for those less experienced
practitioners learning the principles, and those in marketing
education.

Routledge

Routledge
Market: Business & Management
November 2020: 229 x 152: 576pp

Market: Business & Management Hb: 978-1-138-48908-0: £190.00
June 2020: 246x174: 184pp eBook: 978-1-351-03866-9
Hb: 978-0-367-19258-7: £29.99 * For full contents and more information, visit: www.routledge.com/9781138489080
eBook: 978-0-429-20141-7
* For full contents and more information, visit: www.routledge.com/9780367192587
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Validating a Best Practice
A Tool for Improvement and Benchmarking

Yves Van Nuland and Grace L. Duffy
Best Practices are tools for designing processes more effectively.
The Benchmarking trend of the 1990s evolved with the help of
competitive analysis, performance excellence awards, and other
corporate recognition programs into an ongoing record of what
works. Bob Camp introduced benchmarking against a Best
Practice based on his work at Xerox in the 1980s. Nowhere before
now has there been a tool to identify and document an effective
Best Practice. The BEST method, offered in this book, provides
the reader a quick and user-friendly tool to assess a Best Practice
process and set action plans to improve performance to World
Class level.

Productivity Press

5th Edition 
Total Quality Management and Operational 
Excellence

John S. Oakland, Oakland Consulting Plc, Robert J. Oakland,
Oakland Consulting, UK. and Michael A. Turner
The notion of "Quality" in business performance has exploded
since the first edition of this classic text in 1989. Today there is
a plethora of performance improvement frameworks including
Lean, Six Sigma and the latest version of ISO 9001. Incorporating
the frameworks that succeeded it, this revised TQM model
redefines Quality by accelerating change, reducing cost and
protecting reputation. The practical, jargon-free writing style,
along with ten supporting case studies, effortlessly ties the model
to its real-life applications. This exciting update is all the busy

student or professional will need to understand how to manage Quality and achieve
Operational Excellence.

Market: Business and Management / Process Improvement / Benchmarking
July 2020: 254 x 178: 258pp

Routledge
Market: Business and Management
July 2020: 246x189: 536pp
Hb: 978-1-138-67340-3: £140.00

Hb: 978-0-367-44397-9: £120.00
Pb: 978-0-367-44391-7: £38.99
eBook: 978-1-003-00943-6
* For full contents and more information, visit: www.crcpress.com/9780367443917

Pb: 978-1-138-67341-0: £45.99
eBook: 978-1-315-56197-4
Prev. Ed Pb: 978-0-415-63550-9
* For full contents and more information, visit: www.routledge.com/9781138673410

Dummy text to keep placeholder
Transforming Relationship Marketing
Strategies and Business Models in the Digital Age

Edited by Park Thaichon, Department of Marketing, Griffith
University,Griffith Business School and Vanessa Ratten, La
Trobe Business School, La Trobe University
Series: Routledge Advances in Management and Business
Studies
Relationship marketing builds and maintains long term
relationships with customers through value creation and delivery.
This book examines the key principles of relationship marketing
and online relationship marketing. The book also addresses the
opportunities and challenges associated with the
implementation of relationship marketing in various types of
organisation and suggests different effective relationship
building strategies and techniques for successful customer

relationship management.

Routledge
Market: Digital Marketing, Relationship Marketing
October 2020: 234x156: 160pp
Hb: 978-0-367-54817-9: £120.00
eBook: 978-1-003-09071-7
* For full contents and more information, visit: www.routledge.com/9780367548179

Dummy text to keep placeholder
Understanding Audience Engagement in the
Contemporary Arts

Stephanie E. Pitts, University of Sheffield, UK and Sarah M.
Price, University of Sheffield, UK
Series: Routledge Research in the Creative and Cultural Industries
Drawing on unique multi-arts, multi-city scholarly research,
Understanding Audiences for the Contemporary Arts makes a
timely and urgent contribution to debates about the place of
arts and culture in contemporary society. The authors critically
interrogate the challenges of access, diversity, privilege and
responsibility in contemporary art. Asking who benefits from,
pays for and consumes the arts, the book highlights fresh,
forward-thinking audience and organisational attitudes that
show the potential of live arts engagement to contribute to
engaged citizenship.

Routledge
Market: Arts Management & Administration
September 2020: 234x156: 240pp
Hb: 978-0-367-35888-4: £155.00
eBook: 978-0-429-34245-5
* For full contents and more information, visit: www.routledge.com/9780367358884
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Base of the Pyramid Markets in AfricaAbsolute Essentials of Business Behavioural Ethics
Innovation and Challenges to SustainabilityNina Seppala

Series: Absolute Essentials of Business and Economics
Behavioural ethics in business is an emerging field that has
challenged some of the established wisdom about ethics and
added some truly new insights into our understanding about
decision-making and behaviour. Why do seemingly responsible
employees and managers sometimes act in bad ways? This book
explains how people behave in real situations and what action
can be taken to nudge behaviour in a more ethical direction.
This concise book is ideal for use in the classroom as core or
additional reading on courses in business ethics and corporate
social responsibility; organisational behaviour and psychology;
and any module with ethics content.

Edited by Judy N. Muthuri, University of Nottingham, UK,
Marlen Gabriele Arnold, Chemnitz University of Technology,
Germany, Stefan Gold and Ximena Rueda, Universidad de
los Andes, Colombia
Series: Innovation and Sustainability in Base of the Pyramid
Markets
This book furthers our understanding of the characteristics of
BOP markets in Africa, and the challenges and opportunities to
address poverty and development in a sustainable manner. The
book covers various themes of BOP markets and their
embeddedness in social-cultural settings in Africa. The different
chapters employ a variety of theoretical and methodological

approaches to advance research and practice of BOP in Africa. 

Routledge
Market: Business and Management
July 2020: 234x156: 258pp
Hb: 978-1-138-38911-3: £120.00
eBook: 978-0-429-42417-5
* For full contents and more information, visit: www.routledge.com/9781138389113

Dummy text to keep placeholder
Behavioral Ethics in Practice

Cara Biasucci and Robert Prentice
This book is an accessible, research-based introduction to the 
exciting new field of behavioral ethics. Supported by the authors’ 
comprehensive online materials and videos, the book uncovers 
the common reasons why good people choose to do bad things 
and presents practical suggestions, using cases throughout, as 
to how people and organizations that want to make better moral 
decisions can do so. The book is relevant to all ethics course –
business ethics, legal ethics, medical ethics, architectural ethics, 
practical ethics, etc. It can supplement philosophy-based 
textbooks and professional-code textbooks or could be the sole 
resource on a short course in behavioral ethics.

Routledge
Market: Business and Management
October 2020: 216x138: 88pp
Hb: 978-0-367-27540-2: £45.00
eBook: 978-0-429-29652-9
* For full contents and more information, visit: www.routledge.com/9780367275402
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Absolute Essentials of Business Ethics
Peter Stanwick and Sarah Stanwick
Series: Absolute Essentials of Business and Economics
This shortform textbook explores practical applications of how business ethics impacts 
working lives, allowing readers to reflect on their own moral compass through the use of 
ethical dilemmas. Valuable at both undergraduate and graduate levels, this unique textbook 
will serve students of business ethics around the world

Routledge
Market: Business / Management
November 2020: 216x138: 128pp
Hb: 978-0-367-41474-0: £45.00
eBook: 978-0-367-81466-3
* For full contents and more information, visit: www.routledge.com/9780367414740

Dummy text to keep placeholder

Absolute Essentials of Corporate Governance

Routledge
Market: Business and Management
November 2020: 234x156: 256pp
Hb: 978-0-367-34163-3: £120.00
Pb: 978-0-367-34165-7: £34.99
eBook: 978-0-429-32424-6
* For full contents and more information, visit: www.routledge.com/9780367341657

Business and Environmental Sustainability
Foundations, Challenges and Corporate FunctionsStephen Bloomfield

Series: Absolute Essentials of Business and Economics
This shortform textbook, a concise overview of the development
and current state of corporate governance, provides a critical
narrative on the field.Beginning with insightful historical
background, the author shows how value-adding corporate
governance involves more than unthinking compliance to a
recitation of statutes, regulations and principles, devoid of
context. Features include basic definitions, reviews of theoretical
governance problems, and a world-wide review of current
governance provisions along with more detail on the UK
situation. Revealing the geology of governance in the business
world, the book highlights its progress set into a framework of

regulation and law.

Sigrun M. Wagner, Royal Holloway, University of London,
UK
This textbook provides a thorough foundation by introducing
readers to the science, reasoning and theory behind
environmental sustainability, and delves into how these ideas
translate into principles and business models for organisations
to use. It boasts a wealth of pedagogical features, including
examples from a range of industries and countries, plus a
companion website with slides, quiz questions and instructor
material. This will be a valuable text for students of business and
environmental sustainability and will also be suitable for broader
courses on corporate responsibility and sustainability across

environmental studies, political science and engineering.

Routledge Routledge
Market: Business & Management
July 2020: 246x189: 422pp
Hb: 978-1-138-63238-7: £120.00

Market: Business / Management
October 2020: 216x138: 116pp
Hb: 978-0-367-36159-4: £45.00
eBook: 978-0-429-35479-3 Pb: 978-1-138-63242-4: £39.99

* For full contents and more information, visit: www.routledge.com/9780367361594 eBook: 978-1-315-20827-5
* For full contents and more information, visit: www.routledge.com/9781138632424
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Corporate Risks and LeadershipChanging the Game
What Every Executive Should Know About Risks, Ethics, Compliance,
and Human Resources

Sustainable Market Transformation Strategies to Understand and Tackle
the Big and Complex Sustainability Challenges of Our Generation

Eduardo Esteban Mariscotti
This book is a source of information that connects yesterday
with today. The author shares observations and lessons of the
past to suggest corporate leaders implement effective ethics
and compliance programs to protect their organizations and
themselves. The book covers theories of ethics but with an eye
focused on practical application. Risks, ethics, and compliance
are analyzed with an overall vision, connected to the reality of
business life, without getting bogged down in abstract thinking
or in technical and regulatory details.

Lucas Simons and Andre Nijhof
This ground-breaking book Changing the Game reveals the
missing insights and strategies to actually achieve systems
change. The authors Lucas Simons and André Nijhof bring
decades of real life and academic experience and state that the
most of the sustainability challenges are actually caused by the
same system failures, every time. Therefore the way to accelerate
and manage systems change is also similar every time. If you
know how to look and how to act.

Routledge
Market: Business & Management
October 2020: 234x156: 320pp
Hb: 978-0-367-14597-2: £110.00
Pb: 978-0-367-14599-6: £29.99
eBook: 978-0-429-05261-3
* For full contents and more information, visit: www.routledge.com/9780367145996
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Productivity Press
Market: Business and Management / Leadership / Compliance
May 2020: 235 x 156: 720pp
Hb: 978-0-367-48037-0: £45.99
eBook: 978-1-003-03823-8
* For full contents and more information, visit: www.crcpress.com/9780367480370

Corporate Sustainability LeadershipClimate Change and the Governance of
Corporations Peter A. Stanwick and Sarah D. Stanwick

Written by the authors of the highly successful Understanding
Business Ethics, this book provides a primary textbook for any
undergraduate or graduate CSR class. Unlike other textbooks in
CSR, which are often edited collections from multiple authors,
this textbook develops the themes through each chapter using
a consistent voice to ensure an integrative learning experience
for both students and instructors. With 10 chapters and 10 cases,
all of which are supplemented with online test banks, instructor
guides and powerpoint slides, this textbook provides enough
content for a complete class on CSR.

Routledge
Market: Business & Management
August 2020: 234x156: 354pp
Hb: 978-1-138-49498-5: £120.00

Lessons from the Retail Sector
Rory Sullivan and Andy Gouldson
Series: The Responsible Investment Series
This book focuses specifically on the retail sector and provides
a clear explanation of when and where particular forms of
governance intervention are likely to be effective on climate
change and offers practical proposals on the climate policy
frameworks that need to be in place to facilitate or accelerate
changes in corporate behaviour. The book is truly global: it
focuses on the world’s 25 largest retailers (including
Walmart/Asda, Walgreen, Tesco, Carrefour, Sears and Aldi) and
is based on detailed interviews with CEOs and other executives
from some of the largest corporations, key global and national
NGOs, corporate responsibility experts, politicians and regulators. Pb: 978-1-138-49500-5: £34.99

eBook: 978-1-351-02498-3
* For full contents and more information, visit: www.routledge.com/9781138495005
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Engaging the Heart in Business
A Revolutionary Market Approach Based On Love

Alice Alessandri and Alberto Aleo
Series: Giving Voice to Values
Values like trust, wellbeing, sustainability, respect for human
beings and their deepest ambitions are becoming increasingly
important aspects of the way in which we do business today.
Employees are seeking purpose in their work, consumers have
started to care about a brand’s social responsibility, and never
before have the challenges to environmental degradation
seemed more urgent. Engaging the Heart in Business presents a
model that explores the benefits of valuing deeper relationships
to address this changing business environment and to remain
relevant and viable.

Routledge
Market: Business & Management
July 2020: 234x156: 174pp
Hb: 978-1-138-61078-1: £120.00

Routledge
Market: Business and Management
October 2020: 234x156: 156pp
Hb: 978-0-367-49718-7: £44.99
eBook: 978-1-003-04712-4
* For full contents and more information, visit: www.routledge.com/9780367497187

2nd Edition 
Corporate Foresight
Anticipating the Future
Alberto F. De Toni, Univeristy of Udine, Italy, Roberto Siagri, Eurotech Spa, Italy and
Cinzia Battistella, Free University of Bozen-Bolzano, Italy
The two cornerstones of foresight are organization and management. As concerns 
organization, the authors advocate the separation of Research (oriented to the market of 
tomorrow) from Development (oriented to the market of today), the establishment of a 
Foresight unit and the concentration of research activities mainly on the acquisition and 
recombination of external know-how. As regards management, after an overview of 
state-of-the-art literature on forecasting methods, the authors propose the implementation 
of a "future coverage" methodology, which enables companies to measure and verify the 
consistency between trends, strategic vision and offered products.

Routledge
Market: Corporate Strategy
October 2020: 234x156: 260pp
Hb: 978-0-367-56746-0: £45.00
eBook: 978-1-003-09923-9
Prev. Ed Hb: 978-1-138-22098-0
* For full contents and more information, visit: www.routledge.com/9780367567460

Pb: 978-1-138-61080-4: £34.99
eBook: 978-0-429-46560-4
* For full contents and more information, visit: www.routledge.com/9781138610804
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Indigenous Wellbeing and EnterpriseEntangled Sensemaking at Sea
Self-Determination and Sustainable Economic DevelopmentBycatch Management That Makes Good Social and Ecological Sense

Edited by Rick Colbourne and Robert B. Anderson
Indigenous wellbeing is premised on sustainable
self-determination. This book, written by the leading scholars in
the field, focuses specifically on examples and models for
sustainable enterprise that address key issues related to
economic, environmental, social and cultural value creation
activities within Indigenous communities. It includes numerous
examples of Indigenous communities which have successfully
used entrepreneurship in the pursuit of sustainable development
and wellbeing and each chapter features practical examples
and case studies that illustrate the key findings.

Routledge

Jason Good
Sustainable commercial fishing, species protection and bycatch
are contentious topics. This book presents a framework for
understanding frontline organizing processes in commercial
fishing. It enables industry managers, regulators, and society
more broadly to better understand, influence, and respond to
sustainability issues. It is also relevant to organizational scholars
interested in sensemaking, sociomateriality and sustainability.
The book uses the real-life case of an Alaskan commercial fishing
fleet to explore how the commercial fishing industry organizes
with natural systems. It focuses on one of the most important
sustainability issues in commercial fisheries today – bycatch.

Routledge
Market: Business & Management
September 2020: 234x156: 248pp
Hb: 978-1-783-53811-9: £120.00

Market: Business & Management
July 2020: 234x156: 346pp
Hb: 978-0-367-34963-9: £120.00

Pb: 978-1-783-53745-7: £49.99 eBook: 978-0-429-32902-9
eBook: 978-1-003-05066-7 * For full contents and more information, visit: www.routledge.com/9780367349639
* For full contents and more information, visit: www.routledge.com/9781783537457
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Leading SustainablyEthics, CSR and Sustainability (ECSRS) Education in

the Middle East and North Africa (MENA) Region The Path to Sustainable Business and How the SDGs Changed
EverythingConceptualization, Contextualization, and Empirical Evidence

Trista Bridges and Donald Eubank
The business world is at an important crossroads. The age of the
stakeholder is rapidly superseding that of the shareholder as
climate change and political and societal shifts upend years of
seeming prosperity. Inspired by the launch of the 2030 UN
Sustainable Development Goals, the book captures the ideas of
more than 60 thought leaders and change makers across the
business world about how they are putting sustainability at the
core of their organizations to survive, thrive, and realign their
interests with society. The book is a perfect guide for mid-level
to senior managers who seek to understand the growing
importance of sustainability in business.

Routledge
July 2020: 234x156: 176pp
Hb: 978-0-367-42836-5: £29.99
eBook: 978-0-367-85546-8

Edited by Noha El-Bassiouny, Dina El-Bassiouny, Ehab K.
A. Mohamed and Mohamed A. K. Basuony
Series: Giving Voice to Values
The Middle East and North Africa (MENA) region is undergoing
significant socio-political and developmental transition. Although
interest in Corporate Social Responsibility (CSR) in the region is
growing, little research has addressed Corporate Social
Responsibility education and its potential impact.This book
compiles conceptual, contextual, and empirical research that
addresses the concepts of CSR, ethics, and sustainability
education in the MENA region, with a special emphasis on how
educators can bridge to the Giving Voice to Values approach.

Routledge
Market: Business & Management
July 2020: 234x156: 158pp
Hb: 978-0-367-90125-7: £120.00 * For full contents and more information, visit: www.routledge.com/9780367428365
eBook: 978-1-003-02276-3
* For full contents and more information, visit: www.routledge.com/9780367901257
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Learning, Environment and Sustainable
Development

Hybrid Governance, Organisations and Society
Value Creation Perspectives

Edited by Jarmo Vakkuri, University of Tampere, Finland
and Jan-Erik Johanson, University of Tampere, Finland
The era of hybrid governance is here. More and more
organizations occupy a position between public and private
ownership. And value is created not through business or public
interests alone, but through distinct forms of hybrid governance.
Aimed at researchers and students of public management, public
administration, business management, corporate social
responsibility and governance, this book provides a theoretical,
conceptual and empirical understanding of value creation in
hybrid organizations. It is also an invaluable overview of
performance evaluation and measurement systems and practices
in hybrid organizations and governance.

A History of Ideas
William Scott and Paul Vare
This book is an introduction to the long history of human
learning, the environment and sustainable development – about
our struggles with the natural world; first for survival, then for
dominance, currently for self-preservation, and in future perhaps,
even for long-term, mutually-beneficial co-existence. It charts
the long arc of human-environment relationships through the
specific lens of human learning, putting on record many of the
people, ideas and events that have contributed, often
unwittingly, to the global movement for sustainable
development. The book is of particular interest to those studying
(and teaching) courses with a focus on socio-economic and
environmental sustainability.Routledge

Market: Business & Management
RoutledgeOctober 2020: 234x156: 280pp
Market: Business & ManagementHb: 978-0-367-22211-6: £120.00
November 2020: 234x156: 208ppeBook: 978-0-429-28624-7
Hb: 978-0-367-22192-8: £120.00* For full contents and more information, visit: www.routledge.com/9780367222116
Pb: 978-0-367-22193-5: £29.99
eBook: 978-0-429-27370-4
* For full contents and more information, visit: www.routledge.com/9780367221935
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Sustainable InvestingManagement and the Sustainability Paradox
A Path to a New HorizonReconnecting the Human Chain

Edited by Herman Bril, Georg Kell and Andreas Rasche
The idea and practice of corporate sustainability is no longer a
niche movement. It is now on the agenda of the boardrooms
of leading corporations on all continents. At the same time,
investors are increasingly paying attention to sustainability
factors in their analysis and decision making. In this book,
high-level practitioners and academic thought leaders, including
contributions from Georg Kell, John Ruggie, Paul Polman,
Andreas Rasche and Herman Bril, explain the forces behind these
developments and show how the application of technology
and organizational innovation can renew markets from within
thus delivering better outcomes for societies.

David M. Wasieleski, Duquesne University, USA, Sandra
Waddock, Concordia University, USA and Paul Shrivastava
Series: Routledge Studies in Management, Organizations and
Society
Management and the Sustainability Paradox is examines the issue
that there appears to be an inherent paradox between what
some businesses view as "a need for progress" and " a concern
for sustainability".

Routledge
Market: Business & Management
July 2020: 229 x 152: 176pp
Hb: 978-1-138-20478-2: £120.00
eBook: 978-1-315-46877-8
* For full contents and more information, visit: www.routledge.com/9781138204782
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Routledge
September 2020: 234x156: 352pp
Hb: 978-0-367-36733-6: £120.00
Pb: 978-0-367-36735-0: £29.99
eBook: 978-0-429-35104-4
* For full contents and more information, visit: www.routledge.com/9780367367350

2nd Edition 
Sustainable Value Creation

Struggles and Successes in the Pursuit of
Sustainable Development

David Chandler
This book presents the ten defining principles of how to create
sustainable value for organizations. Together, they constitute a
critique of the current CSR discussion, while building a framework
that can be integrated into the firm’s strategic planning process
and across operations. With supporting online teaching
resources, it is aimed primarily at the MBA and Executive MBA
market, and for business ethics, business and society, and
sustainability courses taught by instructors who seek to cover
CSR within a broader curriculum. It is also highly relevant for
working professionals.

Edited by Tay Keong Tan, Milenko Gudic and Patricia M.
Flynn, Bentley College, USA
Series: The Principles for Responsible Management Education
Series
The challenges associated with the struggles for attainment of
the Sustainable Development Goals and objectives are diverse
and complex. Productive failures and emerging practices are
identified, analyzed and promulgated for cross-learning by, and
the inspiration of, like-minded individuals, organizations,
communities, and nations worldwide.

Routledge
Market: Business & Management
June 2020: 234x156: 222pp
Hb: 978-0-815-35176-4: £120.00
Pb: 978-0-815-35175-7: £34.99
eBook: 978-1-351-14056-0
* For full contents and more information, visit: www.routledge.com/9780815351757
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Routledge
Market: Business and Management
August 2020: 234x156: 128pp
Hb: 978-0-367-85981-7: £120.00
Pb: 978-0-367-85982-4: £32.99
eBook: 978-1-003-01619-9
* For full contents and more information, visit: www.routledge.com/9780367859824
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The Hero TrapSustainability Assessments
How to Win in a Post-Purpose Market by Putting People in ChargeInsights from Multinational Enterprises Operating in the Philippines

Thomas Kolster
The Hero Trap uncovers a simple answer that is key to driving
marketing growth in the 21

st
 century: if you put people in control

of the marketing mix, from products to promotion, they can
grow and in turn grow your organisation. This book explains
how a twenty-something Swede, Maria de la Croix, built a global
coffee empire like Wheelys in just a few years, and how a group
of friends hanging out in a bar in Melbourne created one of the
largest global nonprofits fighting for men’s health, Movember. 

Routledge

Hermann Lion, Jerome D. Donovan, Swinburne University,
Australia, Cheree Topple, Swinburne University of
Technology, Australia, Rowan Bedggood and Eryadi K.
Masli, Swinburne University of Technology, Australia; Ministry
of Planning and Investment, Socialist Republic of Vietnam;
Ministry of Planning and Investment, Lao People’s
Democratic Republic
Series: Routledge Advances in Management and Business
Studies
This book looks at how multinational enterprises address
sustainability within their business activities. The book introduces
a useful three-stage and six-step sustainability assessment

framework for company practices and also highlights how voluntary guidelines and global Market: Business & Management
sustainability platforms play an instrumental role in directing the practices of organisations
when implementing corporate sustainability.

June 2020: 234x156: 282pp
Hb: 978-0-367-24270-1: £110.00
Pb: 978-0-367-24269-5: £29.99Routledge
eBook: 978-0-429-28145-7Market: Sustainability Assessment
* For full contents and more information, visit: www.routledge.com/9780367242695August 2020: 234x156: 194pp

Hb: 978-0-367-86322-7: £120.00
eBook: 978-1-003-01838-4
* For full contents and more information, visit: www.routledge.com/9780367863227
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The Routledge Companion to Mindfulness at Work

Edited by Satinder K. Dhiman
Given the ever-growing interest in the benefits of mindfulness
to organizations and the individuals who work in them, this
Companion is a comprehensive primary reference work for
mindfulness (including creativity and flow) in the workplace,
including business, healthcare and educational settings.

Research shows that mindfulness boosts creativity through
greater insight, receptivity and balance, and increases energy
and a sense of wellbeing. This Companion traces the genesis
and growth of this burgeoning field, tracks its application to the
workplace, and suggests trends and future directions.

Routledge
Market: Business & Management
September 2020: 246x174: 660pp
Hb: 978-0-367-20004-6: £165.00
eBook: 978-0-429-24466-7
* For full contents and more information, visit: www.routledge.com/9780367200046
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The Sustainability Grand Challenge
A Wicked Learning Workbook

Edited by Michael Gibbert, Liisa Välikangas and Marijane
Luistro-Jonsson
The Wicked Learning Workbook is a toolkit for setting up, running
and evaluating Masters’ level courses involving interdisciplinary
and inter-university groups of students in the context of
real-world ‘wicked’ problems that relate to sustainability. The
approach presented in the book develops students’
understanding of the UN Sustainable Development Goals as
broad-scale societal issues (wicked problems), which are difficult,
if not seemingly impossible, to ‘solve’. The book also provides a
roadmap for universities to develop innovative teaching across
institutions, cultures, and the world of practice.

Routledge
Market: Business & Management
November 2020: 234x156: 192pp
Hb: 978-0-367-19761-2: £120.00
Pb: 978-0-367-19762-9: £34.99
eBook: 978-0-429-24312-7
* For full contents and more information, visit: www.routledge.com/9780367197629

Dummy text to keep placeholder
The Sustainability Mindset Principles
A Guide to Develop a Mindset for a Better World

Isabel Rimanoczy
Series: The Principles for Responsible Management Education
Series
This book introduces for the first time the 12 Principles for a
Sustainability Mindset, presenting educators with a framework
to address the complexity of a mindset in bite-size components,
which makes it easy to include them into teaching plans and
lessons of any discipline. Written in a very clear and practical
way, the book provides a checklist, tips and tools for professionals
and educators, converting the powerful development of a
much-needed mindset for sustainability into a friendly, fun and
intuitive task.

Routledge
Market: Business and Management
November 2020: 198x129: 176pp
Hb: 978-0-367-55179-7: £120.00
Pb: 978-0-367-55900-7: £34.99
eBook: 978-1-003-09563-7
* For full contents and more information, visit: www.routledge.com/9780367559007
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Family BusinessAbsolute Essentials of Entrepreneurship

Carole Howorth, University of Bradford, UK and Nick
Robinson
Series: Routledge Masters in Entrepreneurship
Family businesses are the most common business form in the
world, ranging from the millions of small local businesses to
giants such as Walmart. This book showcases the crucial
contribution that family businesses make to the world economy.
Drawing upon global academic research and case studies,
theories of family businesses are explained and prevailing myths
and assumptions are tested. Features including exercises linked
to case studies develop skills in applying theories in practice.
This concise textbook is essential reading for students of family

Nerys Fuller-Love, Aberystwyth University, UK
Series: Absolute Essentials of Business and Economics
Entrepreneurship is a fundamental business discipline and a
phenomenon that drives economic growth globally. This
shortform textbook focuses on the absolute essential elements
of the field, covering theory and practice.The author also concise
introduces the entrepreneurial personality and some of the
additional hurdles faced by female and minority entrepreneurs.
The central role of creativity, innovation and culture are also
examined as well as entrepreneurial strategies for finance and
marketing.This short text provides a unique expert overview for
students of entrepreneurship, whilst the practical insights will
also be useful in applications for budding entrepreneurs business and useful additional reading for those interested in entrepreneurship more

broadly.

Routledge
Market: Business & Management
July 2020: 234x156: 178pp
Hb: 978-1-138-21746-1: £120.00
Pb: 978-1-138-21747-8: £32.99
eBook: 978-1-315-44032-3
* For full contents and more information, visit: www.routledge.com/9781138217478
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Global Entrepreneurship Analytics
Using GEM Data

Routledge
Market: Business / Management
July 2020: 216x138: 114pp
Hb: 978-0-367-35332-2: £45.00
eBook: 978-0-429-33075-9
* For full contents and more information, visit: www.routledge.com/9780367353322

2nd Edition 
Entrepreneurial Finance
Concepts and Cases

Milenka Linneth Argote Cusi and León Darío Parra Bernal
Series: Routledge Focus on Business and Management
This innovative book proposes new methodologies for the
measurement of entrepreneurship by applying techniques of
demography, engineering, mathematics and statistics. Using
the data from the Global Entrepreneurship Monitor (GEM),
statistical demographic techniques are used for the evaluation
of data quality and for the estimation of key indicators, and a
new methodology for the calculation of Specific
Entrepreneurship Rates and Global Entrepreneurship Rate is
proposed. It will be of value to students at an advanced level,
academics, and researchers in the fields of Entrepreneurship,
Business analytics and Research Methodology.

Miranda S. Lam, Salem State University, USA and Gina Vega,
Salem State University, USA
An accessible guide to an increasingly complex subject,
Entrepreneurial Finance: Concepts and Cases demonstrates how
to address often-overlooked financial issues from the
entrepreneur’s standpoint, including challenges faced by
start-ups and small businesses. Upper-level undergraduate
students of entrepreneurship will appreciate the book’s practical
approach and engaging tone, along with the hands-on cases
and exercises that help students to break down complex
concepts. Online resources for instructors include a case teaching
manual, lecture slides, test bank, and interactive exercises.

Routledge
Market: Entrepreneurial finance
November 2020: 229 x 152: 368pp
Hb: 978-0-367-34330-9: £140.00

Routledge
Market: Business & Management
September 2020: 216 x 140: 112pp

Pb: 978-0-367-34331-6: £45.99 Hb: 978-0-367-32117-8: £45.00
eBook: 978-0-429-32504-5 eBook: 978-0-429-31671-5
Prev. Ed Pb: 978-1-138-01360-5 * For full contents and more information, visit: www.routledge.com/9780367321178
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Immigrant Entrepreneurship

* For full contents and more information, visit: www.routledge.com/9780367343316

4th Edition 
Entrepreneurship Skills for New Ventures Cases from Contemporary Poland

David C. Kimball, Elms College, USA and Robert N. Lussier,
Springfield College, USA
As business schools expand their entrepreneurship programs
and organizations seek people with entrepreneurial skills, it has
become clear that the skills and mindset of an entrepreneur are
highly valued in all business contexts. This new edition continues
to focus on helping students develop entrepreneurial skills,
whether they seek to become entrepreneurs or employees.
Featuring pedagogical tools like review questions and learning
outcomes, and online materials which expand upon skill
development and offer instructor resources, the fourth edition

Edited by Beata Glinka and Adam W. Jelonek
Series: Routledge Studies in Entrepreneurship
This book points out patterns of approaches leading to
entrepreneurial activities, implemented by the immigrants from
the Far East: China, Vietnam, South Korea, India, and Philippines.
At these stage comparisons with other countries are both
possible and necessary, as many countries all over the world
face challenges connected with defining migration policies.
From the studies included in the book, readers will gain first-hand
knowledge about immigrant entrepreneurship in Poland against
the Western European or USA background of similar processes
described by researchers in other countries. of Entrepreneurship Skills for New Ventures is the perfect resource for instructors and students

of entrepreneurship.

Routledge
Market: Entrepreneurship
October 2020: 254 x 203: 432pp
Hb: 978-0-367-35371-1: £180.00

Routledge
Market: Business & Management
August 2020: 229 x 152: 200pp
Hb: 978-0-367-42211-0: £120.00

Pb: 978-0-367-35841-9: £54.99
eBook: 978-0-367-42553-1

eBook: 978-0-429-34224-0
* For full contents and more information, visit: www.routledge.com/9780367422110

Prev. Ed Pb: 978-0-415-82530-6
* For full contents and more information, visit: www.routledge.com/9780367358419
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Indian Movie Entrepreneurship
Not just song and dance

Rajeev Kamineni, University of South Australia and Ruth
Rentschler, University of South Australia
Series: Discovering the Creative Industries
One of the world’s most prolific creative industries, the Indian
movie industry, has received scant attention for its spirit of
enterprise. Indian Movie Entrepreneurship addresses this omission.
Appealing to those interested in understanding the
entrepreneurial journey of the Indian movie industry, the book
provides a sneak peek into the business landscape of India more
broadly.

Routledge
Market: Business & Management
May 2020: 234x156: 134pp
Hb: 978-1-138-39383-7: £120.00
Pb: 978-1-138-39381-3: £34.99
eBook: 978-0-429-40153-4
* For full contents and more information, visit: www.routledge.com/9781138393813
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Meaningful Healthcare Experience DesignClinical Surveillance
Improving Care for All GenerationsThe Actionable Benefits of Objective Medical Device Data for Critical

Decision-Making Scott Goodwin
This book offers a new perspective on improving healthcare that
draws inspiration from sources as diverse as American healthcare
history, Lean Six Sigma, patient experience, employee
engagement, clinical microsystems, physician burnout and
industrial design thinking. This work focuses on the three values
streams that form the foundation of all healthcare service
processes: healthcare-worker value stream, patient value stream
and organizational process.

John R. Zaleski
Series: HIMSS Book Series
For more than a decade, the focus on information technology
has been on capturing and sharing data from the patient within
an all-encompassing record, to promote improved longitudinal
oversight in the care of the patient. This book focuses on the
use of objective, continuously collected medical device data for
the purpose of identifying patient deterioration, with a primary
focus on those data normally obtained from both the
higher-acuity care settings on intensive care unit and the
lower-acuity settings of general care wards. The book provides
education on the use of these data with real-world examples of

applications that are of high value to clinical end-users and health systems.

Productivity Press
Market: Business & Management: Health Information Technology
October 2020: 254 x 178: 256pp
Hb: 978-0-367-37386-3: £120.00
Pb: 978-0-367-36930-9: £46.99
eBook: 978-0-429-35344-4
* For full contents and more information, visit: www.crcpress.com/9780367369309
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Healthcare Digital Transformation
How Consumerism, Technology and Pandemic are Accelerating the
Future

Productivity Press
Market: Healthcare
May 2020: 254 x 178: 304pp
Hb: 978-1-498-72696-2: £46.99
eBook: 978-1-498-72697-9
* For full contents and more information, visit: www.crcpress.com/9781498726962
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Modeling a New Computer Framework for
Managing Healthcare Organizations

Edward W. Marx and Paddy Padmanabhan
Series: HIMSS Book Series
This book is a reference guide for healthcare executives and
technology providers involved in the ongoing digital
transformation of the healthcare sector. It focuses specifically
on the challenges and opportunities for health systems in their
journey towards a digital future. It draws from proprietary
research and public information, along with interviews with over
one hundred executives in leading health systems such as
Cleveland Clinic, Partners, Mayo, Kaiser, and Intermountain as
well as numerous technology providers.

Soraia Oueida
With the introduction of a new computer platform package for
the management of medical organizations and healthcare
systems, this book aims to improve management techniques
and increase overall satisfaction scores of patients, owner and
medical resources. It is essential reading for decision makers on
different levels in the healthcare organization hierarchy, and can
also be used by management to improve the performance of
the organization. It guides designers and system implementers
in a step-by-step approach to make optimal decisions for
resource allocation and it helps designers and management to
detect deficiencies in the ongoing process and fix or enhance
them.

Productivity Press
Market: Business & Management: Healthcare Management
August 2020: 254 x 178: 214pp
Hb: 978-0-367-46268-0: £120.00
Pb: 978-0-367-46060-0: £53.99
eBook: 978-1-003-02783-6
* For full contents and more information, visit: www.crcpress.com/9780367460600
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Project Management Skills for Healthcare
Methods and Techniques for Diverse Skillsets

Productivity Press
Market: Business & Management: Health Information Technology
August 2020: 235 x 156: 230pp
Hb: 978-0-367-47657-1: £30.99
eBook: 978-1-003-03569-5
* For full contents and more information, visit: www.crcpress.com/9780367476571

Dummy text to keep placeholder

Joy in Medicine?
What 100 Healthcare Professionals Have to Say about Job Satisfaction,
Dissatisfaction, Burnout, and Joy Lisa Anne Bove and Susan M. Houston

Many books on healthcare project management have been
focused on technology projects while non-technology projects
flounder without the required knowledge or skills of the person
leading the project. The purpose of this book is to discuss these
skills based on the Project Management Institute standards in
a way that non-project managers would be able to understand
and apply. Concepts from project initiation through project
closure will be presented twice, first for novices and then for
project leaders with more advanced skills. Practical and
accessible, this book will be a valuable resource for all healthcare
professionals and both novice and experienced project

managers.

Eve Shapiro
These healthcare professionals share their enthusiasm, joys,
frustrations, disappointments, insights, advice, stories, fears, and
pain, explaining how it looks and feels to work in healthcare
today no matter who you are, where you work, or what your
position is in the organizational hierarchy.

Productivity Press Productivity Press
Market: Business & Management: Healthcare ManagementMarket: Business & Management
June 2020: 254 x 178: 132ppNovember 2020: 254 x 178: 520pp
Hb: 978-0-367-40397-3: £120.00Hb: 978-1-138-32825-9: £110.00
Pb: 978-0-367-37649-9: £37.99Pb: 978-0-367-61495-9: £20.99
eBook: 978-0-429-35588-2eBook: 978-0-429-44875-1
* For full contents and more information, visit: www.crcpress.com/9780367376499* For full contents and more information, visit: www.crcpress.com/9780367614959
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The Moral Distress Syndrome Affecting Physicians
How Current Healthcare is Putting Doctors and Patients at Risk

Eldo E. Frezza, MD, MBA, FACS
The rise of suicide and burn out among physicians has brought
a new syndrome to healthcare impacting both physicians and
clinicians. In the military world, this condition affects soldiers
and is referred to PTSD. But in healthcare, it's called moral distress.
The intent of this book is to raise awareness and start a
conversation between physicians who are impacted. Presented
in a business novel format and covering all aspects of the Moral
Distress Syndrome, it describes a Grand Rounds with a magistral
lecture, a format familiar to physicians, where the audience asks
questions pertaining to this syndrome and the instructor
provides answers. 

Productivity Press
Market: Business & Management: Healthcare Management
September 2020: 235 x 156: 206pp
Hb: 978-0-367-47304-4: £120.00
Pb: 978-0-367-47153-8: £30.99
eBook: 978-1-003-03476-6
* For full contents and more information, visit: www.crcpress.com/9780367471538
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Shaping the Future of WorkContesting Inequality and Worker Mobilisation
A Handbook for Action and a New Social ContractAustralia 1851-1880

Thomas A. Kochan and Lee Dyer
Series: Giving Voice to Values
This book provides a clear roadmap for the roles that workers
and leaders in business, labor, education and government must
play in building a new social contract for all to prosper. Written
by two leading and trusted experts in the field of employment
and work from MIT and Cornell University, it is a practical-action
oriented guide and emphasises the need to dismantle existing
social contracts and reimagine a new one, with the goal of
lifelong learning. Most of all, the book goes beyond the many
reports and articles that emphasize predictions about how
technology and other forces will shape work in the future.

Michael G. Quinlan, University of South Wales, Australia
Series: Routledge Studies in Employment and Work Relations
in Context
Contesting Inequality and Worker Mobilisation: Australia
1851-1880 provides a new perspective on how and why workers
organise, and what shapes that organisation. It examines the
relationship between formal and informal organisation, including
their respective influences in reshaping working conditions and
the life-circumstances of working communities. It will be of
interest to researchers, academics, and students in the fields of
social mobilisation, social and economic history, industrial
relations, labour regulation, labour history, and employment
relations. Routledge

Market: Business and Management
November 2020: 234x156: 200pp
Hb: 978-0-367-50469-4: £120.00
Pb: 978-0-367-50470-0: £34.99
eBook: 978-1-003-05000-1
* For full contents and more information, visit: www.routledge.com/9780367504700
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Talent Management in Small and Medium
Enterprises

Routledge
Market: Business & Management
August 2020: 229 x 152: 326pp
Hb: 978-0-367-86178-0: £120.00
eBook: 978-1-003-01897-1
* For full contents and more information, visit: www.routledge.com/9780367861780

4th Edition 
Health and Safety at Work Revision Guide
for the NEBOSH National General Certificate in Occupational Health
and Safety Context, Practices and Outcomes

Ed Ferrett, PhD, BSc (Hons Eng), CEng, MIMechE, MIET,
CMIOSH,
This companion to the bestselling Introduction to Health and
Safety at Work will help you prepare for the written assessments
on the NEBOSH National General Certificate in Occupational
Health and Safety (2019 specification). It provides complete
coverage of the syllabus in bite-sized chunks and will help you
learn and memorise the most important areas, with links
provided back to the main Introduction to Health and Safety at
Work text to help you consolidate your learning. This revision
guide is written by an experienced lecturer and former Vice
Chairman of NEBOSH, who has spent many years helping

Aleksy Pocztowski, Urban Pauli and Alicja Miś
Series: Routledge Focus on Issues in Global Talent Management
Talent Management in Small and Medium Enterprises contributes
to the body of knowledge concerning talent management in
small and medium enterprises. Because small and medium
enterprises constitute a significant part of the national economy
in a large number of countries, many authors report the necessity
to investigate talent management in such enterprises. This book
will be a source of useful data for managers of SMEs and owners
and provide them with information about the practices and
methods concerning the acquisition, development and retention
of talented employees who may contribute to the success of
SMEs and the execution of business strategies.

students become accredited by NEBOSH.

Routledge
Market: Health & Safety / NEBOSH qualifications
October 2020: 186x123: 248pp
Hb: 978-0-367-48291-6: £120.00
Pb: 978-0-367-48290-9: £23.99
eBook: 978-1-003-03909-9
Prev. Ed Pb: 978-1-138-91672-2
* For full contents and more information, visit: www.routledge.com/9780367482909

7th Edition
Introduction to Health and Safety at Work

Routledge
Market: Business & Management
July 2020: 216 x 140: 148pp
Hb: 978-0-367-46853-8: £45.00
eBook: 978-1-003-03634-0
* For full contents and more information, visit: www.routledge.com/9780367468538

9th Edition 
The Adult Learner

for the NEBOSH National General Certificate in Occupational Health
and Safety

Malcolm S. Knowles, Elwood F. Holton III, Louisiana State
University, USA, Richard A. Swanson, University of
Minnesota, USA and Petra A. Robinson
How do you tailor education to the learning needs of adults?
Do they learn differently from children? How does their life
experience inform their learning? These were the questions at
the heart of Malcolm Knowles’ theory of andragogy which
transformed education theory in the 1970s. This 9th edition has
been revised to reflect the latest advancements, with the
addition of two new chapters on diversity and inclusion in adult
learning, and the online adult learner, as well as an updated
supporting website for instructors. This is the definitive book on
adult learning for any researcher, practitioner, training manager

and those involved in human resource development.

Phil Hughes MBE, MBE, MSc, CFIOSH, and Ed Ferrett
Introduction to Health and Safety at Work covers the fundamentals of occupational safety
and health for the thousands of students who complete the NEBOSH National General
Certificate in Occupational Health and Safety each year. This 7

th
 Edition closely follows the

NEBOSH National General Certificate syllabus which was updated in 2019 and comes into
use in 2020. The highly illustrated content covers all of the essential elements of health
and safety management, the legal framework, risk assessment and control standards and
also includes checklists, report forms and record sheets to supplement learning.

Routledge
Market: Health and Safety / NEBOSH qualifications
November 2020: 297x210: 848pp
Hb: 978-0-367-63835-1: £120.00
Pb: 978-0-367-48288-6: £54.99
eBook: 978-1-003-03907-5
Prev. Ed Pb: 978-0-415-72308-4

Routledge
Market: Human Resource Management
August 2020: 234x156: 432pp
Hb: 978-0-367-23425-6: £120.00* For full contents and more information, visit: www.routledge.com/9780367482886

Pb: 978-0-367-41765-9: £57.99
eBook: 978-0-429-29961-2
Prev. Ed Pb: 978-0-415-73902-3
* For full contents and more information, visit: www.routledge.com/9780367417659
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The Regulation and Management of Workplace
Health and Safety

The Coaches' Handbook
The Complete Practitioner Guide for Professional Coaches

Edited by Jonathan Passmore, University of Évora, Portugal
This comprehensive practitioner guide provides an accessible
evidenced based approach aimed at those new to coaching
and who may be undertaking coach training for a certificate in
coaching or professional credentials or accreditation with the
AC, ICF, EMCC, CMI or ILM. Unique in its scope, this key text will
be essential reading for coaches, and academics and students
of coaching. It is an important text for anyone seeking to
understand the best practice approaches that can be applied
to their coaching practice, including human resources, learning
and development and management professionals, and
executives in a coaching role.

Historical and Emerging Trends
Edited by Peter Sheldon, University of New South Wales, 
Australia, Sarah Gregson, UNSW, Australia, Russell D. 
Lansbury, University of Sydney, Australia and Karin Sanders, 
University of New South Wales, Australia
Series: Routledge Studies in Employment and Work Relations 
in Context
Featuring research from Australia, Europe and North America, 
this collection of cutting-edge, multi-disciplinary research-based 
chapters on work, workers and the regulation and management 
of workplace health and safety explores important historical 
examples and emerging contemporary trends in wider 
international and historical perspectives. 

Routledge
Market: Business / Management
October 2020: 246x174: 448pp
Hb: 978-0-367-53920-7: £120.00
Pb: 978-0-367-54619-9: £39.99
eBook: 978-1-003-08988-9
* For full contents and more information, visit: www.routledge.com/9780367546199
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The Gender Pay Gap

Routledge
Market: Business & Management
July 2020: 229 x 152: 196pp
Hb: 978-0-367-21144-8: £120.00
eBook: 978-0-429-26567-9
* For full contents and more information, visit: www.routledge.com/9780367211448
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The Secret of Coaching and Leading by Values
How to Ensure Alignment and Proper RealignmentUnderstanding the Numbers

Simon L. Dolan
This book compiles short vignettes from over a dozen global
academics and celebrated executive coaches, sharing
information about aligning values in different settings. Rich with
practical step-by-step methodologies and tools to facilitate
values-led leadership, coaching and mentoring, this book is
essential for any change agent be it a coach, a leader, an
educator and any person that is interested in learning how to
become more effective, improve their practice and engage in
self or professional coaching, and enhances leadership qualities
at the same time.

Routledge
Market: Business and Management
July 2020: 234x156: 308pp
Hb: 978-0-367-45636-8: £29.99

Fatma Abdel-Raouf and Patricia M. Buhler
This hybrid book that serves as a resource for both the academic
and corporate communities, builds the reader’s awareness of
the gender pay gap, its magnitude and ramifications, and
provides action plans to address the challenge. It shines a light
on the wide-ranging effects of the gap and offers insights to
help close it with best practices of select organizations.
Upper-level undergraduate, postgraduate, and executive
education students will appreciate the clarity and conciseness
of this guide. The inclusion of a brief instructor’s manual and
PowerPoint slides for each chapter differentiates this book and
adds to the ease of adoption in both the academic and corporate
setting.

Routledge
Market: Women in business
October 2020: 234x156: 176pp
Hb: 978-0-367-43506-6: £120.00

eBook: 978-1-003-02514-6Pb: 978-0-367-43030-6: £34.99
* For full contents and more information, visit: www.routledge.com/9780367456368eBook: 978-1-003-00373-1

* For full contents and more information, visit: www.routledge.com/9780367430306
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Work in Challenging and Uncertain TimesThe Global Business of Coaching
The Changing Employment RelationshipA Meta-Analytical Perspective

Patricia Leighton and Tui McKeown
Written as the Coronavirus (COVID-19) pandemic began to have
a devastating effect on employment across the globe, the crisis
served to highlight many deep-seated, often longstanding
challenges to employment relationships. These include
uncertainties and fears about the impact of technological
advances, concerns about safety and wellbeing and
controversies around emerging business and employment
models. It is difficult to avoid the fear that the combination of
these and other practices will lead to a ‘race to the bottom’. The
book calls for a radical rethink and reassessment of the core
values underlying employment relationships.

David Lines, David Lines & Associates, Singapore and
Christina Evans
Series: Routledge Studies in Human Resource Development
The aim of this book is to challenge current knowledge,
understanding and norms of how coaching is, or should, be
practised in different cultural contexts. This book will provide a
foundation for further research in coaching as an academic field
of study and as an emerging profession. It will resonate with
critical scholars, coach educators, and coach practitioners who
want to develop their praxis and enhance their reflexivity and
be of interest to researchers, academics, and students in the
fields of business and leadership, human resource development,
organizational learning and development, mentoring and

coaching.
Routledge
Market: Business & Management
July 2020: 234x156: 256pp
Hb: 978-0-367-89747-5: £110.00Routledge

Market: Business / Human Resource Development Pb: 978-0-367-89748-2: £29.99
July 2020: 229 x 152: 274pp eBook: 978-1-003-02082-0
Hb: 978-1-138-60680-7: £120.00 * For full contents and more information, visit: www.routledge.com/9780367897482
eBook: 978-0-429-46753-0
* For full contents and more information, visit: www.routledge.com/9781138606807
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Workers' Voice, HRM Practice, and Leadership in
the Public Sector
Multidimensional Well-Being at Work

Nicole Cvenkel
In this book, Nicole Cvenkel avers that whilst it is known that
public sector employees are even less satisfied than those in the
private sector, there has been very little research into the effects
of working life experiences on employee well-being in public
sector organisations.

Routledge
Market: Economics
December 2019: 234x156: 314pp
Hb: 978-1-409-45325-3: £120.00
eBook: 978-1-315-54640-7
* For full contents and more information, visit: www.routledge.com/9781409453253
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Cross-Cultural Challenges in International
Management

Absolute Essentials of International Business
Alan Sitkin, Regents University, UK and Karine
Mangion-Thornley, Regents University, UK
Series: Absolute Essentials of Business and Economics
As challenges to the era of globalization emerge, international
business as a field of study grows in importance and complexity.
This shortform textbook introduces learners to the frameworks
within which international business occurs and to the range of
actions that companies might undertake in these environments.
With a refreshing realism in its approach, this book will be perfect
brief reading for students required to understand the obstacles
that global business practitioner must overcome to succeed.

Routledge

Edited by Bruno Amann and Jacques Jaussaud, University 
of Pau, France
Series: Routledge Frontiers in the Development of International 
Business, Management and Marketing
The development of international business and of globalization 
in every field of activity requires the interaction of individuals 
and groups with diverse cultural, religious, ethnic and social 
characteristics in different institutional contexts. Cross-cultural 
Challenges in International Management addresses the various 
difficulties that may impede smooth communication and 
cooperation of those involved in such interactions. It examines 
what types of resources are mobilized to overcome such 
difficulties. 

September 2020: 216x138: 136pp
Hb: 978-0-367-07710-5: £45.00
eBook: 978-0-429-02223-4
* For full contents and more information, visit: www.routledge.com/9780367077105
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Routledge
Market: Business & Management
September 2020: 229 x 152: 240pp
Hb: 978-0-367-45790-7: £120.00
eBook: 978-1-003-02533-7
* For full contents and more information, visit: www.routledge.com/9780367457907

Economics of Maritime BusinessAffirmative Action in Malaysia and South Africa
Shuo Ma, World Maritime University, Sweden
Series: Routledge Maritime Masters
This book provides a comprehensive introduction to the
economics of the business of maritime transport. The book first
explains why seaborne trade happens and what its development
trends are; it then analyses the main features of shipping supply
and how various shipping markets function; the book finally
addresses the critical strategic issues of the shipping business.
The full range of different types of shipping are covered
throughout the chapters and cases. The book combines the
basic principles of maritime transport with the modern shipping

Preference for Parity
Hwok-Aun Lee, Institute of South East Asian Studies,
Singapore
Series: Routledge Research in Public Administration and Public
Policy
Malaysia and South Africa implement the most extensive
affirmative action programmes worldwide. This book explores
why and how to effect preferential treatment which has been
utilized in the pursuit of inter-ethnic parity, specifically in higher
education, high level occupations, enterprise development and
wealth ownership. The book also critically considers questions
of the attainments and limitations of ethnic preferential
treatment in reducing disparity, the challenges of developing
capability and reducing dependency, and the scope for policy

reforms.

business and the latest technological developments, particularly in the area of digital
disruption.

Routledge
Market: Economics/Maritime Studies
July 2020: 246x174: 450pp
Hb: 978-1-138-99964-0: £120.00Routledge

Market: Business Pb: 978-1-138-99965-7: £49.99
October 2020: 234x156: 272pp eBook: 978-1-315-65812-4
Hb: 978-1-138-08007-2: £130.00
eBook: 978-1-315-11407-1
* For full contents and more information, visit: www.routledge.com/9781138080072
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Collaborative Governance of Local Governments
in China

* For full contents and more information, visit: www.routledge.com/9781138999657

3rd Edition 
Global Marketing
Strategy, Practice, and Cases

Ilan Alon, University of Agder, Norway, Eugene Jaffe, Ruppin
Academic Center, Israel, Christiane Prange, Tongji University,
China and Donata Vianelli, University of Trieste, Italy
Global Marketing, 

rd
 edition, provides students with a truly

international treatment of the key principles that every marketing
manager should grasp. International markets present different
challenges that require a marketer to think strategically and
apply tools and techniques creatively in order to respond
decisively within a fiercely competitive environment.  A
companion website features an instructor’s manual with test
questions, as well as additional exercises and examples for

in-class use.

Jing Cui, Central University of Finance and Economics, China
Series: Routledge Focus on Public Governance in Asia
China faces the problem of collaboration deficiency in local
governance of metropolitan areas. With the evolution of regional
spatial structure in China, this book is timely with its analysis
on how China can approach current problems in China's regional
governance through a holistic collaborative governance
mechanism. The book applies the governance theory to the
local government in metropolitan areas and explains how this
approach may help to equalize regional public resources
allocation.

Routledge
Routledge
Market: Marketing
August 2020: 254 x 203: 660pp
Hb: 978-0-367-19608-0: £210.00

Market: Public Management
July 2020: 216x138: 148pp

Pb: 978-0-367-19609-7: £59.99Hb: 978-0-367-15008-2: £45.00
eBook: 978-0-429-20334-3eBook: 978-0-429-05445-7
Prev. Ed Pb: 978-1-138-80788-4* For full contents and more information, visit: www.routledge.com/9780367150082
* For full contents and more information, visit: www.routledge.com/9780367196097
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Remittances and International DevelopmentInside the Changing Business of China
The Invisible Forces Shaping CommunityOrganizational Evolution, Culture, Leadership and Innovation

Sabith Khan, California Lutheran University, USA and Daisha
M. Merritt
Series: Routledge Studies in the Management of Voluntary and
Non-Profit Organizations
This is a first of its kind book which examines the remittances in
the two largest corridors in the World: India-Saudi Arabia &
Mexico-U.S.A. This book aims to treat remittances as an act of
social norm involving individuals, nation-states and diaspora
communities. It treats remittances both as an act of individual
obligation as well as a social fact that needs to be understood
from the perspective of the actors. The book sheds light on this
important social reality and will be of value to researchers,
academics, and students interested in remittances, as well as to

practitioners working in the international development sector, NGO actors, and policymakers.

Edited by Chris Rowley and Ingyu Oh
This collection of research provides further evidence behind
China’s performance in terms of the role of business and
management and also points to future issues. This is detailed in
terms of the key areas relevant to performance, such as culture,
change, leadership, innovation and knowledge. The theoretical
and practical implications of the work contained herein is also
noted as well as some calls for future work in key areas.
This book was originally published as a special issue of the Asia
Pacific Business Review.

Routledge
Market: China / Business Changes / Leadership
October 2020: 246x174: 108pp

RoutledgeHb: 978-0-367-52296-4: £120.00
Market: Business / NonProfit Management* For full contents and more information, visit: www.routledge.com/9780367522964
July 2020: 229 x 152: 198pp
Hb: 978-1-138-34441-9: £120.00
eBook: 978-0-429-43853-0
* For full contents and more information, visit: www.routledge.com/9781138344419
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Self-Initiated Expatriates in Context
Recognizing Space, Time and Institutions

Managing Global Strategy
Developing an Effective Strategy in International Business

Edited by Maike Andresen, Chris Brewster, University of
Reading, UK and Vesa Suutari
Series: Routledge Studies in International Business and the World
Economy
This book contributes to conceptual clarity in the burgeoning
field of SIE research by drawing attention to the importance of
exploring context and, thus, boundary conditions to careers. It
offers specific guidance for an improvement of future SIE-related
research in order to enhance the validity of future empirical
studies as well as for an improvement of managerial practice. It
will be of interest to researchers, academics, practitioners, and
students in the fields of international business, human resource
management, organizational studies, and strategic management.

William H.A. Johnson
This concise, practical textbook clearly explains how to go about
developing and implementing a global strategy for any
organization, from Born Global start-ups, to more established
large companies struggling to manage their global extensions,
to nonprofits including non-governmental organizations (NGOs)
and charities. Upper-level undergraduate and postgraduate
students of global business will appreciate this accessible guide
to a highly complex endeavor, as will practicing managers in
global organizations seeking a ready reference. Instructors will
also value the outline of a semester-long project keyed to the
book, developed and tested by the author.

Routledge
Market: International Business
October 2020: 229 x 152: 184pp
Hb: 978-0-367-46855-2: £120.00

Routledge
Market: Business & Management
October 2020: 229 x 152: 240ppPb: 978-0-367-46285-7: £36.99
Hb: 978-0-367-37103-6: £120.00eBook: 978-1-003-03152-9
eBook: 978-0-429-35269-0* For full contents and more information, visit: www.routledge.com/9780367462857
* For full contents and more information, visit: www.routledge.com/9780367371036
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Strategic Communications in RussiaManaging Multilingual Workplaces
Public Relations and AdvertisingMethodological, Empirical and Pedagogic Perspectives

Edited by Katerina Tsetsura and Dean Kruckeberg,
University of North Carolina, Charlotte, USA
Series: Routledge New Directions in PR & Communication
Research
This book serves as a reader exploring the scholarly inquiry,
professional education and practice of Russian public relations
and advertising in multiple contexts. Within the context of
Russia’s history, culture and ideology, the book begins by tracing
the development of communication as a field, as a discipline,
and as a social institution in Russia. It then samples current
studies in Russian strategic communications, examining this
professional specialization’s current state and likely future
directions.

Edited by Sierk Horn, Philippe Lecomte and Susanne Tietze,
Sheffield Hallam University, UK
Series: Routledge Studies in International Business and the World
Economy
This book provides a source that unites insights from multilingual
empirical research, methodological considerations and
pedagogic practice in order to advance knowledge and debate.
It will be a ‘handy source’ of information that o ffers direct access
to latest guidance on language-sensitive management
challenges. It will, therefore, appeal to an internationally minded
and mobile audience, including scholars, students and decision
makers.

Routledge
Market: Business & Management Routledge
August 2020: 229 x 152: 236pp Market: Marketing / Public Relations / Communication / Russia
Hb: 978-1-138-36479-0: £120.00 September 2020: 234x156: 254pp
eBook: 978-0-429-43112-8 Hb: 978-0-367-89392-7: £120.00
* For full contents and more information, visit: www.routledge.com/9781138364790 eBook: 978-1-003-01892-6

* For full contents and more information, visit: www.routledge.com/9780367893927
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Terrorist Diversion

3rd Edition 
The Price of Global Health
Drug Pricing Strategies to Balance Patient Access and the Funding of 
Innovation

A Guide to Prevention and Detection for NGOs
Oliver May, Deloitte, Australia and Paul Curwell
Terrorist Diversion: A guide to prevention and detection for
NGOs is an accessible, pragmatic guide for international NGOs
of all shapes and sizes. Clearly explaining the nature of the
challenge, and setting out a programme to meet it, it explores
how it is possible for INGOs to manage these risks more
effectively through their missions – not in spite of them.

Ed Schoonveld
Global drug pricing is one of the most hotly debated yet least
understood aspects of the pharmaceutical industry. This unique
book describes the pharmaceutical pricing process and its
business, economic and social challenges. The 3

rd
 edition is

significantly expanded and updated to reflect today’s
environment. The author explains how pharmaceutical prices
are determined in a complex global player environment and
what factors influence the process. His insights will help a wide
range of audiences from healthcare industry professionals to
policy makers, consumers, pharmaceutical company leaders
and pricing professionals to gain a better understanding of this
complex field.

Routledge
Market: Business & Management
June 2020: 246x174: 604pp
Hb: 978-0-367-27940-0: £120.00
eBook: 978-0-429-32071-2
Prev. Ed Hb: 978-1-472-43880-5
* For full contents and more information, visit: www.routledge.com/9780367279400

Routledge
Market: Business & Management
September 2020: 234x156: 202pp
Hb: 978-1-138-33808-1: £45.00
eBook: 978-0-429-44192-9
* For full contents and more information, visit: www.routledge.com/9781138338081
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The Chinese Capital Markets
Edited by Wenxuan Hou, Alessandra Guariglia, Douglas
Cumming and Chris Adcock
The chapters in this book provide insights on Chinese listed firms
and advance the understanding of China’s unique institutions.
Some important questions are covered including the governance
role of foreign investors in partially privatized firms, the financial
implications of political connections, the "Chinese model" of
commercial banks and regulatory reforms that promote the
marketization of the stock markets, among others.

This book selectively includes the most influential articles from
two special issues of The European Journal of Finance.

Routledge
October 2020: 246x174: 331pp
Hb: 978-0-367-47343-3: £120.00
* For full contents and more information, visit: www.routledge.com/9780367473433

3rd Edition 
The Global Leadership Challenge

J. Stewart Black, IMD, Switzerland and Allen J. Morrison,
Thunderbird School of Global Management, USA
The Global Leadership Challenge is designed as a guide for leaders
who want to succeed in a globalised world. It provides insights,
real-life examples, frameworks and recommendations that
leaders can use today as they nurture others as well as accelerate
their own development.

As a fully updated third edition, the book looks at new
developments in the challenges affecting leadership. These
include Emerging countries have more fully embraced
globalization, the inevitable rise of nationalism and polarised
politics as a result of globalization, the growth of the Internet

and social media, the impacts on privacy and big data.

Routledge
Market: Business & Management
July 2020: 234x156: 276pp
Hb: 978-0-367-36642-1: £110.00
Pb: 978-0-367-37691-8: £29.99
eBook: 978-0-429-35561-5
Prev. Ed Pb: 978-0-415-70340-6
* For full contents and more information, visit: www.routledge.com/9780367376918
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Cross-Cultural LeadershipAccess, Diversity, Equity and Inclusion in Cultural

Organizations Being Effective in an Era of Globalization, Digital Transformation and
Disruptive InnovationInsights from the Careers of Executive Opera Managers of Color in the

US Ahmad M. Salih
Series: Routledge Advances in Management and Business
Studies
For many decades, management in its research and practice has
been in need of an alternative approach and paradigm to
understanding human behaviours.This book provides a novel
approach to address this dilemma by linking aspects from three
knowledge domains; Psychology, Anthropology and Sociology.
The book also renders support to Douglaisan Cultural Framework
(DCF) by activating the role of the usually neglected fifth culture;
the hermit by linking it to the metacognitive dimension of
CQ. This book is a tool for individuals to help them work
efficiently outside their homeland.

Antonio C. Cuyler, Florida State University, USA
Series: Routledge Research in the Creative and Cultural Industries
Analyzing the lack of diversity among opera executives, this
book examines the careers of executive opera managers of color
in the US. By interrogating the impact of race on arts managers’
careers, the author contemplates how opera might attract and
retain more racially diverse arts managers to ensure its future.

Routledge
Routledge
Market: Business & Management
July 2020: 229 x 152: 152ppMarket: Business & Management
Hb: 978-0-367-36147-1: £45.00October 2020: 216x138: 160pp
eBook: 978-0-429-34469-5Hb: 978-1-138-58710-6: £120.00
* For full contents and more information, visit: www.routledge.com/9780367361471eBook: 978-0-429-50417-4

* For full contents and more information, visit: www.routledge.com/9781138587106
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Get in GearAchieve Unstoppable Success in Any Economy
The Seven Gears that Drive Strategy to ResultsThe 7 Divine Mantras to Maximize Your Leadership Potential

Sean T. Ryan
Readers will use this book to point their efforts towards getting
meaningful results from their strategy. As noted in the Harvard
Business Review: "The prize for closing the strategy-performance
gap is huge: increasing performance by at least 50% for most
organizations." After moving beyond their initial amazement of
just how misaligned they were, they’ll be able to quickly apply
the seven gears to sell better and more, drive down costs,
improve quality and safety, and recruit talent for the future. In
addition, there’s nothing in this book that has not been applied
in actual business settings.

Productivity Press

Payal Nanjiani
With masterful insight and brilliant simplicity, Payal Nanjiani has
distilled some of the most powerful leadership and success
wisdom available for both professional and personal leadership
into seven practical lessons that leaders, managers, and
entrepreneurs can immediately apply to send morale and
productivity soaring in these challenging and uncertain business
times. 

The book is designed to help you become a highly
inner-self-directed individual and take your leadership and
business to new levels. It offers seven divine mantras that will
enable you and your colleagues to move through hardship and
achieve unstoppable success regardless of the economy.

Productivity Press
Market: Business and Management / Leadership Development
July 2020: 235 x 156: 174pp
Hb: 978-0-367-49490-2: £68.99

Market: Business and Management / Leadership / Strategy
August 2020: 229 x 152: 174pp
Hb: 978-0-367-47295-5: £92.00
Pb: 978-0-367-47149-1: £30.99

Pb: 978-0-367-49434-6: £22.99 eBook: 978-1-003-03474-2
eBook: 978-1-003-04676-9 * For full contents and more information, visit: www.crcpress.com/9780367471491
* For full contents and more information, visit: www.crcpress.com/9780367494346

Dummy text to keep placeholderDummy text to keep placeholder
Integrating Business Management ProcessesAuthentic Diversity
Volume 1: Management and Core ProcessesHow to Change the Workplace for Good

Titus De Silva
This volume, with its series of examples and procedures, shows
how organizations can benefit from satisfying customer
requirement and the requirements of ISO standards to gain entry
into lucrative markets. It provides a comprehensive coverage of
the key management and core processes. Topics include: the
impact of management systems on business performance,
strategic planning, risk management, good manufacturing
practices, production and provision of services, new product
planning, warehousing and logistics and sales management.
This book is a practical guide for real managers, designed to help
them manage their business more effectively and gain
competitive advantage.

Michelle Silverthorn
America is about to become a minority-majority nation. And yet,
companies across the country do not reflect the transforming
demographics of our nation, particularly with leadership. For
decades, leaders have heard variations on the same theme on
how to increase workplace diversity. It’s time to stop following
failing trends. It’s time to lead change.

Productivity Press
Productivity PressMarket: Business & Management
Market: Business & ManagementOctober 2020: 235 x 156: 184pp
August 2020: 254 x 178: 340ppHb: 978-0-367-37451-8: £110.00
Hb: 978-0-367-48549-8: £53.99Pb: 978-0-367-08567-4: £30.99
eBook: 978-1-003-04282-2eBook: 978-0-429-02307-1
* For full contents and more information, visit: www.crcpress.com/9780367485498* For full contents and more information, visit: www.crcpress.com/9780367085674
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Practical Wisdom, Leadership and CultureLeadership Lessons from the Trump Presidency
Indigenous, Asian and Middle-Eastern PerspectivesDouglas G. Long

There is a temptation to consider only "good" leaders when
asking what we can learn from others. This book explores the
issue of what can be learned from any person in a leadership
role no matter the value judgement we make of them. Part one
explores Trump’s behaviour to the moment of impeachment
and the longer-term residual impacts this will have once his
presidency is over. It shows that our value judgements tend to
be based on perception and a priori assumptions. Part two
explores what, no matter our leadership role, we can learn from
the Trump event.

Routledge
Market: Business and Management
June 2020: 234x156: 164pp
Hb: 978-0-367-86237-4: £29.99

Edited by Ali Intezari, Massey University, Chellie Spiller,
University of Auckland Business School and Shih-Ying Yang
Series: The Practical Wisdom in Leadership and Organization
Series
This book underlines the importance of developing a
poly-cultural and interdisciplinary understanding of the concept
of practical wisdom in today’s complex environment. The book
offers significant insight into the implications of the non-Western
traditions of wisdom, and how such an understanding of the
non-Western traditions can help us better and more critically
understand and appropriately address new multi-faceted
complex emerging phenomena.

Routledge
Market: Business

eBook: 978-1-003-01846-9 July 2020: 234x156: 210pp
* For full contents and more information, visit: www.routledge.com/9780367862374 Hb: 978-0-367-15178-2: £120.00

eBook: 978-0-429-05550-8
* For full contents and more information, visit: www.routledge.com/9780367151782
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Pursuing ExcellenceLeading for Learning
A Values-Based, Systems Approach to Help Companies Become More
Resilient

How Managers Can Get Business Results through Developmental
Coaching and Inspire Deep Employee Commitment

Brian StrobelLisa J. Koss
Our companies are changing. What used to be trivial is now important, and vice versa.
Globalization, technology, sustainability, and values each help define a company’s triple

People do their best work when they are motivated. This may sound obvious, but while
people managers instinctively agree with the centrality of motivation at work and its impact

bottom line. Ignoring changes in these areas leads to diminishing returns—and eventual
failure.

on employee engagement, their practices do not follow. With so much "real work" to do
every day, how can managers also carve out time to learn, engage, build relationship, tap
motivation, encourage development and inspire? The problem is a false dichotomy between Productivity Press
the world of business and that of people development. What if managers were able to Market: Business and Management / Leadership / Strategy

November 2020: 235 x 156: 200ppsystematically transform everyday business issues into meaningful, developmental coaching
opportunities with employees at the same time? Hb: 978-0-367-90304-6: £22.99

Pb: 978-0-367-61777-6: £17.00
Productivity Press eBook: 978-1-003-02406-4
Market: Business and Management / Leadership / Coaching * For full contents and more information, visit: www.crcpress.com/9780367617776
October 2020: 254 x 178: 134pp
Hb: 978-0-367-36936-1: £120.00
Pb: 978-0-367-53483-7: £30.99
eBook: 978-0-429-35234-8
* For full contents and more information, visit: www.crcpress.com/9780367534837
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The Authentic LeaderOrganizational Change through Lean

Methodologies Using the Meisner Technique for Embracing the Values of Truthful
LeadershipA Guide for Successful Implementation

Royce Sparks
Using clear and simple exercises adapted for leadership
development from the world-renowned Meisner Technique,
The Authentic Leader will help you discover first-hand what it
means to build your authentic leadership skills in a clear,
technical way. Whether you are green in your career or at the
head of a nation, an aspiring leader or an educator looking to
use this material, this work develops and nourishes powerful
leadership in unconventional, effective and dynamic ways.

Productivity Press

A. Heri Iswanto
Lean is one type of organizational change and improvement
methods by cost reduction mechanism. The assumption is, by
reducing costs, the organizations can work better and more
efficiently. All changes in lean-based organizations are directed
at reducing these costs by identifying and eliminating waste.

Productivity Press
Market: Business & Management: LeadershipMarket: Business & Management: Lean Methodologies
August 2020: 254 x 178: 286ppOctober 2020: 254 x 178: 118pp
Hb: 978-0-367-90102-8: £92.97Hb: 978-0-367-48882-6: £120.00
Pb: 978-0-367-90099-1: £30.99Pb: 978-0-367-48881-9: £38.99
eBook: 978-1-003-02262-6eBook: 978-1-003-04332-4
* For full contents and more information, visit: www.crcpress.com/9780367900991* For full contents and more information, visit: www.crcpress.com/9780367488819
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The Courage to Lead through Values True Storytelling

Seven Principles For An Ethical and Sustainable Change-Management 
Strategy

How Management by Values Supports Transformational Leadership,
Culture, and Success

Jens Larsen, David M. Boje and Lena Bruun
True Storytelling is a new method on how to study, plan,
facilitate, ensure, implement and evaluate ethical and sustainable
changes in companies, organizations and societies. It is not only
a book about how to prevent climate change, it is also a book
about how we can navigate through crisis, create less stress and
achieve better life in organizations and in society. The book
combines practical cases, interviews with managers and CEO’s,
theory and philosophy to define the method and teach the
Seven True Storytelling Principles. It is valuable reading for
researchers and students at master level as well as leaders and
consultants in charge of ethical and sustainable changes.

Liza-Maria Norlin
This book is about having the courage to lead through the
implementation of agreed-upon values. In addition, it's about
the courage it takes to never cease to do this. It's, however, not
enough to simply be aware of the importance of constantly
working with values and ethics — effective leadership based
on values and ethics means taking the time to actually do it.

Productivity Press Routledge
Market: Business & Management
September 2020: 234x156: 155pp
Hb: 978-0-367-42572-2: £120.00

Market: Business and Management / Leadership / Values and Ethics
July 2020: 229 x 152: 188pp
Hb: 978-0-367-44520-1: £120.00

Pb: 978-0-367-54927-5: £32.99Pb: 978-0-367-44377-1: £23.99
eBook: 978-0-367-42573-9eBook: 978-1-003-01015-9
* For full contents and more information, visit: www.routledge.com/9780367549275* For full contents and more information, visit: www.crcpress.com/9780367443771
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Wise LeadershipThe Lean Enterprise
A Toolbox for Sustainable SuccessTools for Developing Leadership in a Lean Culture

Eric H. Kessler
Wise Leadership provides current and emerging leaders with a
grounded, intuitive framework to help them understand and
master multiple leadership identities, allowing them to adapt
seamlessly to different leadership settings and challenges.
Incorporating colorful examples and practical guidelines, this
book will equip both students and professionals with a dynamic
repertoire of flexible leadership skills that will help them succeed
in any situation.

Routledge
Market: Leadership
July 2020: 229 x 152: 360pp
Hb: 978-1-138-49880-8: £135.00

A. Heri Iswanto
Lean culture development should be made so that the goal to
improve a process or business condition on a continuous basis
can be achieved. Organizations with a lean culture have reaped
many successful experiences in implementing lean, so it is seen
as a legitimate methodology for organizations.

Productivity Press
Market: Business & Management: Lean Methodologies
October 2020: 254 x 178: 96pp
Hb: 978-0-367-48880-2: £120.00
Pb: 978-0-367-48877-2: £38.99

Pb: 978-1-138-49883-9: £43.99eBook: 978-1-003-04331-7
eBook: 978-1-351-01551-6* For full contents and more information, visit: www.crcpress.com/9780367488772
* For full contents and more information, visit: www.routledge.com/9781138498839

Dummy text to keep placeholder
The Routledge Companion to Happiness at Work

Edited by Joan Marques, Woodbury University, USA
Series: Routledge Companions in Business, Management and
Marketing
An unprecedented and important reference work, this research
companion covers a range of aspects of happiness, an aim
everyone aspires to achieve, yet can be easily overlooked in
today’s demanding and multi-challenged world, or confused
with a plethora of quantifiable or career goals. This companion
will be valuable for researchers, students, and coaches, whether
they seek input for future theory development, or motivation
for performance in personal and professional life.

Routledge
Market: Business / Motivational
October 2020: 254 x 178: 358pp
Hb: 978-0-367-26655-4: £190.00
eBook: 978-0-429-29442-6
* For full contents and more information, visit: www.routledge.com/9780367266554
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Cultural Proximity and OrganizationAesthetics, Organization, and Humanistic

Management Managing Diversity and Innovation
Federica Ceci and Francesca Masciarelli
Series: Routledge Focus on Business and Management
Cultural proximity consists in shared language, codes and norms
of communication and exchange between actors. Cultural
proximity is generally considered important for organizations
enhancing communication and facilitation interaction between
actors. While the role of cultural proximity is subject to much
debate within organizations studies, a comprehensive
understanding cultural proximity remains elusive. This book
explores the organizational implications of the concept of
cultural proximity, delving into the managerial challenges posed
by diversities and similarities in culture within a business
environment using different levels of analysis.

Edited by Monika Kostera, Jagiellonian University, Poland
and Södertörn University, Sweden and Cezary Wozniak,
Jagiellonian University, Poland
Series: Humanistic Management
This book is a reaction to the reductionist and exploitative ideas
dominating the mainstream contemporary management
discourse and practice, and an attempt to broaden the horizons
of possibility for both managers and organization scholars. It
brings together the scholarly fields of humanistic management
and organizational aesthetics. It will be of interest to researchers,
academics, practitioners, and students in the fields of
organizational theory and practice, business and management
history, human resource management, and culture management.

RoutledgeRoutledge
Market: Business & ManagementMarket: Business & Management
September 2020: 216 x 140: 128ppOctober 2020: 229 x 152: 240pp
Hb: 978-0-367-51316-0: £45.00Hb: 978-0-367-55007-3: £120.00
eBook: 978-1-003-05334-7eBook: 978-1-003-09153-0
* For full contents and more information, visit: www.routledge.com/9780367513160* For full contents and more information, visit: www.routledge.com/9780367550073
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Disrupting Corporate CultureBiomimicry and Business
How Cognitive Science Alters Accepted Beliefs About Culture and
Culture Change and Its Impact on Leaders and Change Agents

How Companies Are Using Nature's Strategies to Succeed
Margo Farnsworth
Fashioned through storytelling, this book blends snapshots of
five successful companies – Nike, Interface, Inc, PAX Scientific,
Sharklet Technologies, and Encycle – who decided to partner
with nature by deploying biomimicry, the practice of observing
then mimicking nature’s strategies to solve business challenges.
The book details how they discovered the practices, introduced
them to staff, engaged in the process and measured outcomes.
The book concludes with challenges for readers to determine
their own next steps in business and offers practical and useful
resources to get there.

Routledge
Market: Business and Management
October 2020: 198x129: 144pp
Hb: 978-0-367-54920-6: £120.00

David G. White, Jr
This book bridges the gap between the latest research on
cognitive science and culture, providing a valuable guide for
change leaders, CEOs, and practitioners on how to sustainably
work with and change this important resource. What we are
learning about culture from the last 30 years of cognitive science
gives us the foundation for far more impactful and sustainable
interventions than have been possible to date. This book explains
why, showing how everyday business practices well beyond HR
are key to culture change. This groundbreaking, practical guide
will show you finally how to realize the full power of culture as
a transformational, empowering and competitive resource.

Productivity Press
Market: Business and Management / Workplace Culture / Leadership
August 2020: 235 x 156: 220pp

Pb: 978-0-367-55259-6: £29.99 Hb: 978-0-367-28086-4: £30.99
eBook: 978-1-003-09260-5 eBook: 978-0-429-31635-7
* For full contents and more information, visit: www.routledge.com/9780367552596 * For full contents and more information, visit: www.crcpress.com/9780367280864
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History in Management and Organization StudiesBureaucracy
From Margin to MainstreamA Key Idea for Business and Society
Behlül Üsdiken, Sabanci School of Management, Turkey and Matthias Kipping, York
University, Canada

Tom Vine, University of Suffolk, UK
Series: Key Ideas in Business and Management

There has, in recent times, been an increasing interest in history, broadly defined, among
management scholars. But what specifically a historical approach or perspective can

Bureaucracy is a curse – it seems we can’t live with it, we can’t live without it. It is without
doubt one of the fundamental ideas which underpin the business world and society at

contribute to research on organizational fields, organizations, strategy etc. and how exactlylarge. In this book, Tom Vine observes, analyses and critiques the concept, placing it at the
such historical research should be carried out remain questions that have been answeredheart of our understanding of organisation.The author unveils bureaucracy as an endlessly
only partially, if at all. Building on the authors’ prior and ongoing work, History in Managementemergent phenomenon which defies binary debate – in analysing organisation, we are all
and Organization Studies: From Margins to Mainstream is unique in presenting abureaucrats. In building an experiential perspective, the book develops more effective

ways to interact with bureaucracy in theory and practice. comprehensive and integrated view of how history has informed management research
with a focus on organization theory and strategy.

Routledge
Market: Business & Management
September 2020: 234x156: 160pp
Hb: 978-1-138-48330-9: £120.00

Routledge
Market: Business & Management
October 2020: 229 x 152: 296pp
Hb: 978-1-138-72091-6: £125.00Pb: 978-1-138-48331-6: £34.99
eBook: 978-1-315-19484-4eBook: 978-1-351-05526-0
* For full contents and more information, visit: www.routledge.com/9781138720916* For full contents and more information, visit: www.routledge.com/9781138483316
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Organizational Justice and Organizational ChangeManagement, Organization and Fear
Managing by LoveCauses, Consequences and Strategies

Dominique A. David
Series: Routledge Focus on Business and Management
Although there are various factors which contribute to failed
change, one of the key reasons for change failure is the inability
of leaders to gain the trust of employees, and convince them to
commit the energy and effort necessary to implement change.
The aims of this book are to establish theories in order to
describe and explain how human behaviors and contexts interact
dynamically in these changes, and manage change and justice
by reducing inequalities, giving emphasis to distributive justice.
It will be of interest to researchers, academics, practitioners, and
students in the fields of change management, organizational
studies, leadership, and strategic management.

Marek Bugdol and Kazimierz Nagody-Mrozowicz
Series: Routledge Studies in Management, Organizations and
Society
Fear has always accompanied people. It is ubiquitous, but its
level rises when people pursue tasks or objectives, are controlled
or assessed. Hence, its strong presence in management
processes. This book illustrates various types of fear, its sources
and consequences, as well as reduction methods. The objective
of Management, Organization and Fear: Causes, Consequences
and Strategies is to make the reader aware of economic and
social benefits available if an organizational environment is free
from fear. It aims to ensure that the reader knows how to reduce
fear and how to defend against its negative consequences.

Routledge
Market: Business & Management
October 2020: 216 x 140: 76pp
Hb: 978-0-367-85796-7: £45.00
eBook: 978-1-003-05765-9
* For full contents and more information, visit: www.routledge.com/9780367857967
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Organizational Reliability
Human Resources, Information Technology and Management

Routledge
Market: Business & Management
October 2020: 229 x 152: 136pp
Hb: 978-0-367-47984-8: £120.00
eBook: 978-1-003-05381-1
* For full contents and more information, visit: www.routledge.com/9780367479848

Organizational Behaviour
Managing People in Dynamic Organizations

Katarzyna Tworek, Agnieszka Bieńkowska and Anna
Zabłocka-Kluczka
Series: Routledge Studies in Management, Organizations and
Society
This book explores the identified research gap and new field of
study of organizational reliability. It develops a definition and
theoretical internal structure of the notion of organizational
reliability, a theoretical background describing the structure of
its three pillars and showcases a set of organizational solutions
dedicated for the enhancement of organizational reliability. The
book explores the idea that there are new capabilities needed
in every organization: reliability capabilities aiming at enhancing
and sustaining the reliability of entire organization and reliability

of management, information technology, and human resources.

Paul E. Smith, Wendy Yellowley, University of Hertfordshire,
UK and Christopher J. McLachlan
This innovative textbook features a clear and thought-provoking
introduction to organizational behaviour; relevant, cutting-edge
case studies with a global focus; hot topics such as emotional
intelligence, corporate social responsibility, Generation Y and
ethics that keep you up-to-date with current business thinking;
plus summaries, activities, key theme boxes and review questions
to help reinforce your understanding.

Routledge
Market: Business & Management
October 2020: 246x174: 160pp
Hb: 978-0-367-23371-6: £120.00 Routledge

Market: Business & ManagementPb: 978-0-367-23372-3: £32.99
July 2020: 229 x 152: 368ppeBook: 978-0-429-27956-0
Hb: 978-0-367-48395-1: £120.00* For full contents and more information, visit: www.routledge.com/9780367233723
eBook: 978-1-003-04799-5
* For full contents and more information, visit: www.routledge.com/9780367483951
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Planned ChangeOrganizational Culture and Paradoxes in

Management Why Kurt Lewin's Social Science is Still Best Practice for Business Results,
Change Management, and Human ProgressFirms, Families, and Their Businesses
Gilmore CrosbySaulo C. M. Ribeiro, Consultoria Empresarial Ltd, Brazil

Series: Routledge Studies in Management, Organizations and
Society
This book addresses both the specific need of family businesses
and the broader demands of any organization in which the issue
of culture is seriously considered. It draws on the notions and
scholarship on organizations and sociology to propose new
concepts and tools for the change agents interested in working
with the instrumental rules of the firm with the cohesive tone
of the family.

Routledge

Kurt Lewin (1890 -1947) was a visionary psychologist and social scientist who used rigorous
research methods to establish an approach to planned change that is both practical and
reliable. He mentored and inspired most of the early professionals who came to identify
themselves as practitioners of organization development (OD).
Productivity Press
Market: Business and Management / Organizational Development / Kurt Lewin
October 2020: 229 x 152: 240pp
Hb: 978-0-367-53577-3: £85.00
Pb: 978-0-367-53572-8: £26.99
eBook: 978-1-003-08249-1
* For full contents and more information, visit: www.crcpress.com/9780367535728

Market: Business & Mangement
July 2020: 229 x 152: 302pp
Hb: 978-0-367-21154-7: £120.00
eBook: 978-0-429-26574-7
* For full contents and more information, visit: www.routledge.com/9780367211547

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy

31ORGANIZATIONAL STUDIES

http://www.routledge.com/9780367857967
http://www.routledge.com/9780367479848
http://www.routledge.com/9780367857967
http://www.routledge.com/9780367479848
http://www.routledge.com/9780367483951
http://www.routledge.com/9780367233723
http://www.routledge.com/9780367233723
http://www.routledge.com/9780367483951
http://www.routledge.com/9780367211547
http://www.crcpress.com/9780367535728
http://www.routledge.com/9780367211547


Dummy text to keep placeholderDummy text to keep placeholder
The Organizational Storytelling WorkbookSystem, Actor, and Process
How to Harness this Powerful Communication and Management ToolKeywords in Organization Studies

David Collins, University of Suffolk, UK
Enriched with interactive features to walk managers practically
through the process of improving their storytelling skills,
including practical exercises, contemplative questions, and space
to respond creatively to the ideas in the book, this workbook is
the perfect companion to any executive or postgraduate course
in storytelling as well as a useful and enjoyable companion to
any individual manager that wishes to improve their skills.

Routledge
Market: Business & Management
July 2020: 234x156: 120pp
Hb: 978-0-367-90123-3: £45.00

Roberto Albano, Ylenia Curzi and Tommaso Fabbri
Series: Routledge-Giappichelli Studies in Business and
Management
This book is an interesting and useful "compass", which will
enable readers to navigate the multiple meanings of the key
concepts typically used in organizational practice and research.
It explores how epistemological posture can alter the meaning
of these key concepts. More precisely, it shows that behind each
term – e.g. competence – there are very different concepts,
depending in a large part on the epistemological premise of the
researcher’s point of view. The book will serve as an invaluable
reference text for students and scholars of organisation studies.

Routledge
Market: Business, org studies
September 2020: 234x156: 116pp
Hb: 978-0-367-52272-8: £120.00

eBook: 978-1-003-02275-6eBook: 978-1-003-05726-0
* For full contents and more information, visit: www.routledge.com/9780367901233* For full contents and more information, visit: www.routledge.com/9780367522728
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The Practitioner Handbook of Project ControlsThe Customer Experience Model

Edited by Dennis Lock
Series: Project and Programme Management Practitioner
Handbooks
This book is a comprehensive guide to the procedures needed
to ensure that projects will be delivered on time, to specification
and within budget.

Eight expert contributors have combined their considerable
talents to explain all aspects of project control from project
conception to completion in an informative text.

This handbook will benefit all project practitioners, including
project managers and those working in project management
offices. It will also provide an invaluable guide for students

studying for higher degrees in project management and its associated disciplines.

Adyl Aliekperov
Series: Routledge Focus on Business and Management
For any company, defining the most efficient marketing concept
to create a competitive customer experience (CX) is vital for
sustained development. The focus of this research is the creation
of a comprehensible practical approach to the development of
client experience: the Сustomer Experience Model (CXM).
Balancing academic research and real-world applications, The
Customer Experience Model provides a Framework that readers
can understand and utilize to implement improvements in a
company.  Also readers will get an obvious idea of how to plan
customer experience and measure its effectiveness.

Routledge
Market: Business & Management

RoutledgeOctober 2020: 216 x 140: 110pp
Market: Business and ManagementHb: 978-0-367-47825-4: £45.00
October 2020: 234x156: 340ppeBook: 978-1-003-05352-1
Hb: 978-0-367-25309-7: £95.00* For full contents and more information, visit: www.routledge.com/9780367478254
eBook: 978-0-429-28712-1
* For full contents and more information, visit: www.routledge.com/9780367253097
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The Psychodynamics of Toxic OrganizationsThe Democratic Organisation
Applied Poems, Stories and AnalysisDemocracy and the Future of Work

Howard F. Stein and Seth Allcorn
Series: Routledge Studies in Management, Organizations and
Society
Understanding experience at work, especially in toxic
organizations, is a multidimensional undertaking that must
include all senses. The use of applied poetry has its primary value
as an evocative approach to sensing, knowing, and
understanding workplace experience. Poetry at its best
condenses into relatively few words, metaphors, and images
what conventional social science narratives would take much
longer to articulate. Where poetry often hints and alludes,
narrative seeks to spell out, expound, and complete. Where
poetry leaves much mental space for the listener or reader to

fill in with one’s imagination, narrative fills in the spaces with rich detail.

Thomas Diefenbach
Series: Routledge Studies in Management, Organizations and
Society
Current models of organisation divide people into owners and
workers, managers and employees, forcing especially the latter
to obey, to behave and to function well within a managerial and
functional pecking-order.  Arguing that most current
organisations are orthodox, hierarchical, anti-democratic,
oppressive, unfair and unjust; this book presents a viable
alternative, a better type of organisation - the democratic
organisation. This book will be of interest to researchers,
academics, practitioners, and students in the fields of
management, organisation studies, strategic management,

business ethics, entrepreneurship, and family business.

RoutledgeRoutledge
Market: Business & Management
June 2020: 229 x 152: 276pp
Hb: 978-0-367-36219-5: £120.00

Market: Business & Management
June 2020: 229 x 152: 262pp
Hb: 978-0-367-44235-4: £120.00

Pb: 978-0-367-36146-4: £37.99 eBook: 978-1-003-00955-9
eBook: 978-0-429-34467-1 * For full contents and more information, visit: www.routledge.com/9780367442354
* For full contents and more information, visit: www.routledge.com/9780367361464
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The Routledge Companion to Anthropology and
Business

Edited by Raza Mir, William Paterson University, USA and
Anne-Laure Fayard, Polytechnic Institute of New York
University, USA
Series: Routledge Companions in Business, Management and
Marketing
Interest in anthropology and ethnography has been an on-going
feature of organizational research and pedagogy, The Routledge
Companion to Anthropology, Ethnography and Organization
Studies provides a key reference text that examines these criteria
and that pulls together the different ways in which anthropology
infuses the study of organizations, both epistemologically and
methodologically.This book is aimed at MBA, PhD, and advanced

undergraduate students and researchers across disciplines.

Routledge
Market: Business & Management
July 2020: 229 x 152: 530pp
Hb: 978-1-138-49642-2: £175.00
eBook: 978-1-003-05245-6
* For full contents and more information, visit: www.routledge.com/9781138496422
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The Everyday Project Manager
A Primer for Learning the Principles of Successful Project Management
Jeremy Nicholls
The best organizations, and even the best departments within organizations, have a
roadmap: a clear vision of where they would like to be and the means by which they will
get there. This roadmap drives the everyday activity of the company, as well as any change
it makes both internally and externally . . . and it is what drives projects.
Productivity Press
Market: Business and Management / Project Management
September 2020: 229 x 152: 234pp
Hb: 978-0-367-55133-9: £69.99
Pb: 978-0-367-41678-2: £19.99
eBook: 978-0-367-81738-1
* For full contents and more information, visit: www.crcpress.com/9780367416782
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The Programme and Portfolio Workout
Directing Business-Led Programmes and Portfolios

Dummy text to keep placeholder
Absolute Essentials of Project Management
Paul Roberts
Series: Absolute Essentials of Business and Economics
Contemporary organisations proliferate with projects. Managing projects, working with 
project managers, and delivering project excellence have become fundamental skills in 
the world of business, resulting in an array approaches, tools and techniques that can 
bewilder. This shortform text hones in on the absolute essential elements of the field. With 
practical insights throughout, the book provides readers with a concise understanding of 
key concepts, techniques and outcomes such as ownership, execution, success, quality, 
budgets and risks.

Routledge
Market: Business / Management
October 2020: 216x138: 128pp
Hb: 978-0-367-37037-4: £45.00
eBook: 978-0-429-34233-2
* For full contents and more information, visit: www.routledge.com/9780367370374

2nd Edition 
Mindful Project Management

Robert Buttrick
Implementing change is needed in every business. But how do
you get started and ensure you actually realize the benefits you
need? Building on five previous editions of The Project Workout,
this book focusses on programme and portfolio management.
Containing a wealth of new material on the governance and
management of portfolio and programmes, including how to
work with standards and methods, such as GovS 002, ISO 21504,
BS6079 and MSP, this is a valuable companion for every business
executive and programme manager as well as a comprehensive
resource for students of business, portfolio and programme
management.

Elmar Kutsch and Mark Hall
This book goes beyond commonly accepted standards in project
management and looks beyond mere compliance to
determinism and probabilistic approaches to managing
uncertainty. Relying on the power of mindful thinking, it
identifies an art to manage uncertainty

Routledge
Market: Project Management
July 2020: 234x156: 648pp
Hb: 978-0-367-50250-8: £120.00
Pb: 978-1-138-72121-0: £34.99
eBook: 978-1-315-19460-8
* For full contents and more information, visit: www.routledge.com/9781138721210

Routledge
Market: Business
June 2020: 234x156: 252pp
Hb: 978-0-367-20091-6: £29.99
eBook: 978-0-429-25957-9
Prev. Ed Hb: 978-1-472-42363-4
* For full contents and more information, visit: www.routledge.com/9780367200916

6th Edition 
Project Management for Engineering, Business and
Technology

John M. Nicholas, Loyola University, USA. and Herman
Steyn, University of Pretoria, South Africa.
This highly regarded textbook addresses project management
across all industries. First covering the essential background, the
bulk of the book is dedicated to concepts and techniques for
practical application. Coverage includes project initiation and
proposals, scope and task definition, scheduling, budgeting, risk
analysis, control, project selection and portfolio management,
program management, project organization, and all-important
"people" aspects. This is an ideal resource and reference for all
advanced undergraduate and graduate students in project

management courses as well as practicing project managers across all industry sectors.

Routledge
Market: Business & Management
August 2020: 246x189: 732pp
Hb: 978-0-367-27730-7: £150.00
Pb: 978-0-367-27734-5: £62.99
eBook: 978-0-429-29758-8
* For full contents and more information, visit: www.routledge.com/9780367277345
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Research in Crisis
Blueprint to Overhaul the Broken Knowledge Factory

Les Coleman, University of Melbourne, Australia
This book explores the weak explanatory and predictive power
of theories across disciplines, explains reasons for limited
expertise after centuries of scientific effort, and sets forth
strategies to accelerate knowledge accretion and to manage a
future we can only dimly comprehend. This book seeks to
catalyse extinction events for theories in most disciplines, which
would clear a path for solving multiple crises in research. The
author cautions that this process would be disruptive, unpopular
and painful.

Routledge
Market: Academic Research, Scholarly Research
September 2020: 234x156: 164pp
Hb: 978-0-367-52397-8: £120.00
eBook: 978-1-003-05771-0
* For full contents and more information, visit: www.routledge.com/9780367523978
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Routledge Companion to Organizational Diversity
Research Methods

Edited by Sine Nørholm Just, Copenhagen Business School,
Denmark, Annette Risberg, Copenhagen Business School,
Denmark and Florence Villesèche, Copenhagen Business
School, Denmark
Series: Routledge Companions in Business, Management and
Marketing
Organizational diversity has become a topic of interest for
practitioners and academics alike. This book explores how
diversity in organizations is, and can be researched, providing
readers with insights into the potential research designs for
studies in contemporary organizations. This handbook will be
of great value to academics, students, researchers, practitioners,

and professionals with an interest in broadening their understanding of how to research
organizational diversity in contemporary organizations or seeking to develop their awareness
of diversity when researching management and organization, more generally.

Routledge
Market: Business / Research Methods
October 2020: 254 x 178: 316pp
Hb: 978-0-367-21148-6: £190.00
eBook: 978-0-429-26571-6
* For full contents and more information, visit: www.routledge.com/9780367211486
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Strategic and Innovative PricingCorporate Strategy (Remastered) I
Price Models for a Digital EconomyHigh Performance Strategy and Leadership in a Volatile, Disrupted

World Mathias Cöster, Uppsala University, Sweden, Einar Iveroth,
Uppsala University, Sweden, Nils-Göran Olve, Uppsala
University, Sweden, Carl-Johan Petri, Linköping University,
Sweden and Alf Westelius, Linköping University, Sweden
Series: Routledge Research in Strategic Management
This book provides a concrete guide on how to execute strategic
pricing to excel financially in an increasingly dynamic and
digitised business environment, while developing and
deepening relations with contract partners. It will be of interest
to researchers, academics, and students in the fields of strategic
management and technology & innovation management.

Paul Hunter
An illustration of Third Wave Strategy in practice is reflected in
a description of strategy deployed by the highly successful
Amazon corporation. Many of the components of strategy that
are included in the framework will already be familiar to the
reader, others are very new. Each of the individual components
discussed are supported by examples drawn from real life case
studies. The overall value of the book is that it represents a fresh,
holistic, dynamic and systemic approach to strategy in a format
that, frankly, hasn’t existed before.

Routledge
Market: Business & Management
July 2020: 234x156: 132pp
Hb: 978-0-367-25358-5: £45.00
eBook: 978-0-429-28735-0
* For full contents and more information, visit: www.routledge.com/9780367253585
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Employee Empowerment

Routledge
Market: Business / Strategic Management
June 2020: 229 x 152: 170pp
Hb: 978-0-367-14870-6: £120.00
eBook: 978-0-429-05369-6
* For full contents and more information, visit: www.routledge.com/9780367148706

2nd Edition
Strategic ManagementThe Prime Component of Sustainable Change Management

Allen C. Amason, University of Georgia, USA and Andrew
Ward
This book is designed to help students think critically and
understand fully how to strategically manage their future firms.
By conveying enduring and fundamental principles of economic
and human behavior rather than simply reporting on the latest
innovations, this book succeeds in preparing students to excel
in the business environment over time, regardless of how it
evolves.

Routledge

Daniel Bloom, Daniel Bloom & Associates, Inc., Largo, Florida,
USA
Employee Empowerment analyzes the workplace conditions in
an attempt to answer one of the most discussed questions in
the business world: how do we get our human capital assets
more engaged in the organization? Proposing the introduction
of the Theory of Constraints – Lean – Six Sigma (TLS) Continuum
Empowerment model, the author walks us through the model
and how it could benefit employees and organizations as a
whole.

Productivity Press Market: Management
Market: Business & Management August 2020: 254 x 178: 318pp
June 2020: 254 x 178: 102pp Hb: 978-0-367-43005-4: £120.00
Hb: 978-0-367-00217-6: £92.00 Pb: 978-0-367-43006-1: £32.99
Pb: 978-0-367-00216-9: £30.99 eBook: 978-1-003-00059-4
eBook: 978-0-429-40073-5 Prev. Ed Pb: 978-0-415-87169-3
* For full contents and more information, visit: www.crcpress.com/9780367002169 * For full contents and more information, visit: www.routledge.com/9780367430061
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The Blendification SystemSafety Insights
Activating Potential by Connecting Culture, Strategy, and ExecutionSuccess and Failure Stories of Practitioners

Daniel M. Bruder
The Blendification System is the intentional actions taken to
activate potential by connecting culture, strategy, and execution.
These three components (culture, strategy, and execution) of
the organization are broken down and built up in the
Blendification System creating a path to realize maximum
potential. Think of the impact if your organization’s strategy was
developed and integrated into the company’s operating DNA
creating the foundation for an energizing, engaging, and
inspiring culture.

Productivity Press

Edited by Nektarios Karanikas and Maria Mikela
Chatzimichailidou
Public safety as well as the safety of products and services is of
paramount importance and interest to individuals, organizations
and the society. Safety successes are achieved every second,
but we take them for granted and we do not appreciate the
challenges professionals meet to make the world as safe as
possible. Safety failures are less frequent but become focal points
of stakeholders and the public with a tendency to blame and
not comprehend the context and the hard decisions
professionals have to make when balancing safety with
competing goals.

Productivity Press
Market: Business & Management
September 2020: 254 x 178: 200pp Market: Business and Management / Leadership / Strategy
Hb: 978-0-367-44572-0: £69.99 May 2020: 229 x 152: 310pp
eBook: 978-1-003-01077-7 Hb: 978-0-367-81935-4: £25.99
* For full contents and more information, visit: www.crcpress.com/9780367445720 eBook: 978-1-003-01090-6
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The Violence-Free WorkplaceThe Global Pharmaceutical Industry
A Blueprint for Utilizing Professional Security Officers to Prevent and
Respond to Workplace Violence

The Demise and the Path to Recovery
Daniel Hoffman, President of Pharmaceutical Business
Research Associates and Allan Bowditch
Series: Routledge Advances in Management and Business
Studies
The pharmaceutical industry plays a hugely important role in
the health care system and economy, and this book offers greater
understanding of the strategies used by drug makers to charge
high prices and boost prescriptions to generate profits
demanded by Wall Street. It will be of interest to researchers,
academics, practitioners, and students with an interest in the
pharmaceutical industry, strategy, healthcare management,
regulation, and bioethics.

Andrew Tufano
This book identifies the flawed principles, policies and personnel
decisions that organizations use, and it provides practical
solutions to address them.

Productivity Press
Routledge
Market: Business & Management

Market: Business & ManagementJuly 2020: 229 x 152: 118pp
November 2020: 254 x 178: 278ppHb: 978-0-367-48551-1: £120.00
Hb: 978-0-367-61321-1: £110.00eBook: 978-1-003-05378-1
Pb: 978-0-367-55945-8: £38.99* For full contents and more information, visit: www.routledge.com/9780367485511
eBook: 978-1-003-10519-0
* For full contents and more information, visit: www.crcpress.com/9780367559458
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Weathering the Storm in China and IndiaThe Persuasive Negotiator
Comparative Analysis of Societal Transformation under the Leadership
of Xi and Modi

Tools and Techniques for Effective Negotiating
Florence Kennedy Rolland
In this book, the author demonstrates how we can all become
more effective negotiators in business, and our everyday lives,
by combining theory with real life examples and offering
practical tips. At the end of each chapter, your knowledge will
be tested and the learning reaffirmed to enable you to walk into
any negotiation confidently.

Ying Zhu, University of South Australia, Australia, Deepak
Sadana and S. Tamer Cavusgil
China and India have in recent years seen a change in leadership,
with each wanting to make an impact on their respective
societies by bringing about significant changes in governance.
This book looks at the impact of major institutional disruptions
on small and medium enterprises (SMEs) in China and India. It
is a must read for those interested to gain insights into the two
dominant powers in Asia.

Routledge
Market: Business
September 2020: 234x156: 224pp
Hb: 978-1-138-58607-9: £120.00
Pb: 978-1-138-58608-6: £34.99
eBook: 978-0-429-50484-6
* For full contents and more information, visit: www.routledge.com/9781138586086

Routledge
Market: Business & Management
November 2020: 234x156: 272pp
Hb: 978-0-367-45987-1: £29.99
Pb: 978-0-367-56592-3: £29.99
eBook: 978-1-003-02688-4
* For full contents and more information, visit: www.routledge.com/9780367565923
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The Routledge Companion to International
Hospitality Management

Edited by Marco A. Gardini, Michael C. Ottenbacher and
Markus Schuckert
Series: Routledge Companions in Business, Management and
Marketing
The hospitality sector is facing increasing competition and
complexity over recent decades on its development towards a
global industry. The strategic response to this is still that
hospitality companies try to grow outside their traditional
territories and domestic markets, while the expansion patterns
and M&A activities of international hotel and restaurant chains
reflect this phenomenon. This book will provide a comprehensive
overview and deeper understanding of trends and issues to

researchers, practitioners and students by showing how to master current and future
challenges when entering and competing in the global hospitality industry.

Routledge
Market: Business / Management
November 2020: 254 x 178: 464pp
Hb: 978-1-138-38637-2: £190.00
eBook: 978-0-429-42683-4
* For full contents and more information, visit: www.routledge.com/9781138386372
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The Digitalization of the 21st Century Supply ChainDigital Supply Chains

Stuart M. Rosenberg
The goal of the book is to gain a clear picture of the current
status and future challenges with regard to the digitalization of
the supply chain – from the perspective of the suppliers, the
manufacturers and the customers. They were the target groups
of the book.

In order to reap maximum benefits from digital supply chain
models, it is important that companies internalize it as an integral
part of the overall business model and organizational structure.
Localized disconnected projects, and silo based operations pose
a serious threat to competitiveness in an increasingly digital
world.

Key Facilitator to Industry 4.0 and New Business Models, Leveraging
S/4 HANA and Beyond

Götz G. Wehberg
This book contains the expertise Götz Wehberg has amassed
over 20 years as a senior partner in a leading consulting
company, working across industries and with globally recognized
clients, advising on digitization. In it, he explains the scientific
roots of digital supply chain management such as Holism,
Cybernetics, Self-Organisation and Evolutionary Theory to inform
a deep understanding that can drive a supremely innovative
strategy for Industry 4.0.

Routledge
Market: Business & Management
July 2020: 234x156: 206pp
Hb: 978-0-367-45781-5: £29.99

Routledge
Market: Business & Management
November 2020: 234x156: 208pp
Hb: 978-0-367-51678-9: £45.00
eBook: 978-1-003-05481-8
* For full contents and more information, visit: www.routledge.com/9780367516789

eBook: 978-1-003-03667-8
* For full contents and more information, visit: www.routledge.com/9780367457815
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Halal Logistics and Supply Chain Management in
Southeast Asia

Edited by Nor Aida Abdul Rahman, Azizul Hassan and
Mohammad FakhrulNizam Mohammad
Series: Islamic Business and Finance Series
This book gives an overview of what Halal is in logistics and
supply chain management and discusses related issues and
challenges in Southeast Asia. The book also examines halal
logistics and supply chain in reference to global trends and
practices. It attempts to integrate theoretical and methodological
aspects of Halal logistics and supply chain study in different
geographical areas across industries. This will be a useful
reference for those who wish to understand the Halal ecosystem
and Halal logistics supply chain development.

Routledge
Market: Islamic Business, Supply Chain and Logistics Management
August 2020: 234x156: 252pp
Hb: 978-0-367-34997-4: £120.00
eBook: 978-0-429-32922-7
* For full contents and more information, visit: www.routledge.com/9780367349974
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Supply Chain Management and Logistics in the
Global Fashion Sector
The Sustainability Challenge

Edited by Rajkishore Nayak, RMIT University, Vietnam
Series: Textile Institute Series: Responsibility and Sustainability
The ways in which we design, make, transport and then discard
clothes has a huge social and environmental impact. This book
covers responsible business practices and sustainability in the
fashion industry from the raw fibre stage, through production,
to the point of customer consumption. The concepts of
responsibility and sustainability are fast becoming essential
factors in business decisions and this book leads the reader
through the multiple stages in the supply chain that can impact
on business strategy.

A perfect resource for students studying fashion and for those
working in the sector who wish to identify the latest thinking as

they plan sustainability strategies.

Routledge
Market: Business & Management
November 2020: 234x156: 304pp
Hb: 978-0-367-54386-0: £120.00
eBook: 978-1-003-08906-3
* For full contents and more information, visit: www.routledge.com/9780367543860
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An Introduction to CryptocurrenciesA History of Interest and Debt
The Crypto Market EcosystemAncient Civilizations

Nikos Daskalakis and Panagiotis Georgitseas
Series: Contemporary Issues in Finance
This textbook adopts an integrated approach, linking traditional
functions of the current financial system (payments, traded
assets, fundraising, regulation) with the respective functions in
the crypto market, in order to facilitate the reader in their
understanding of how this new Crypto Market Ecosystemworks.
The book walks the reader through the main features of the
blockchain technology, the definitions, classifications and distinct
characteristics of cryptocurrencies and tokens, how these are
evaluated, how funds are raised in the cryptocurrency ecosystem
(ICOs), and what the main regulatory approaches are.

Edited by Murat Ustaoğlu and Ahmet İncekara
Series: Islamic Business and Finance Series
This book analyses the evolution of interest-bearing debt
transactions from Ancient times to the era of Abrahamic religions.
Exploring the roots of the prohibition of interest and how interest
has been justified as a viable practice in economic and financial
transactions, the book offers deep insight into the current nature
of finance and economics, and the distinctive features of Islamic
finance in particular and enables researchers to further delve
into a review of interest-free financing models. The book is aimed
at undergraduate and graduate students but, as it avoids the
use of technical jargon, it also speaks to a general readership.

Routledge Routledge
Market: Economics
July 2020: 234x156: 88pp
Hb: 978-0-367-37077-0: £110.00

Market: Economics
July 2020: 234x156: 134pp
Hb: 978-0-367-48488-0: £120.00

Pb: 978-0-367-37078-7: £39.99eBook: 978-1-003-04121-4
eBook: 978-0-429-35258-4* For full contents and more information, visit: www.routledge.com/9780367484880
* For full contents and more information, visit: www.routledge.com/9780367370787
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Awqaf-led Islamic Social FinanceA History of Public Banking in Portugal in the 19th

and 20th Centuries Innovative Solutions to Modern Applications
Edited by Mohd Ma'Sum Billah
Series: Islamic Business and Finance Series
The book analyses the historical context of Waqf and its revival
in the digital era. It addresses the laws and policies affecting the
management of Waqf, such as Maqasid al-Shari’ah, law and
policies, regulations applied within Muslim countries, judicial
procedures and dispute resolutions. It covers the core issues
concerning the formalities of Waqf, its management and
corporate governance questions. Specialised chapters focus on
the products and services of Waqf, covering product innovation,
product development, then assesses the risk factors in Waqf and
Waqf Takaful. Finally, it focuses on the challenges of Waqf and
offers recommendations for the way forward.

The Caixa Geral de Depósitos
Pedro Lains, Instituto de Ciencias Sociais, University of
Lisbon, Portugal
Series: Financial History
This book examines the history of what became one of Portugal’s
largest banks, the Caixa Geral de Depósitos. The book weaves in
and out of different political and international contexts, following
the many changes of the Portuguese political regime and of its
interactions with the national and international economy. It will
be a valuable resource for researchers and students of financial
and economic history at both the advanced undergraduate and
postgraduate levels. It will also provide interesting insights for
practitioners in the financial sector.

Routledge
Routledge Market: Economics
Market: Economics September 2020: 234x156: 392pp
October 2020: 234x156: 280pp Hb: 978-0-367-40537-3: £130.00
Hb: 978-1-138-38820-8: £120.00 eBook: 978-0-429-35657-5
eBook: 978-0-429-42572-1 * For full contents and more information, visit: www.routledge.com/9780367405373
* For full contents and more information, visit: www.routledge.com/9781138388208
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Banking and Effective Capital Regulation in PracticeA History of the Credit Market in Central Europe
A Leadership PerspectiveThe Middle Ages and Early Modern Period

Sophia Velez
Series: Banking, Money and International Finance
This book discusses the theories at play between bank agents
(bank managers) and their principals (shareholders), a topic
which has gained importance as a result of the banking crisis,
and similarly, governed the need for more efficient risk
management and ethical managerial practices. It offers an
original contribution to the field of banking that undergraduate,
masters, PhD students, academics and researchers can use to
gain a deeper understanding of the constructs at play in the
banking industry.

Routledge

Edited by Pavla Slavíčková, Palacky University Olomouc,
Faculty of Arts, Department of Applied Economics
This is the first comprehensive study of loans and debts in Central
European countries in the Middle Ages and Early Modern Period.
It outlines the issues of debts and loans in the Czech lands,
Poland and Hungary, and the influence of Austria and Germany.
It focuses on the role of loans and debts, credit markets, the
mechanism of lending and borrowing, forms of credit, availability
of loans, frequency of credit dealings, and the financial
relationships inside social classes. The book is designed primarily
for postgraduates, researchers and academics in financial,
economic and historical sciences but will also be a valuable
resource for students of business schools.

Routledge Market: Economics
Market: Economics October 2020: 234x156: 192pp
October 2020: 234x156: 320pp Hb: 978-0-367-52361-9: £120.00
Hb: 978-0-367-40418-5: £120.00 eBook: 978-1-003-05758-1
eBook: 978-0-429-35601-8 * For full contents and more information, visit: www.routledge.com/9780367523619
* For full contents and more information, visit: www.routledge.com/9780367404185
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Emerging Bond MarketsCapital and Finance
Shedding Light on Trends and PatternsTheory and History

Tamara Teplova, National Research University Higher School
of Economics, Russia, Tatiana V. Sokolova, National Research
University Higher School of Economics, Russia and Qaiser
Munir
Series: Routledge Studies in the Modern World Economy
The book looks at the dynamics of the development of emerging
bond markets, their competitiveness, features and patterns using
macro and micro level data. It also takes into consideration
various securities type i.e. government, corporate, sub-federal
and municipal bonds, to identify respective challenges and risks.
The book also analyses factors that may inhibit or stimulate a
well-balanced financial market. It includes case studies of Asian,
Latin American and Russian bond markets, as also as

cross-country comparisons.

Peter Lewin and Nicolás Cachanosky, University of Denver,
USA
Series: Routledge International Studies in Money and Banking
This book applies finance to capital theory. A relevant extension
of this application is the study of business cycles. Anomalously,
the concept of ‘capital’ as used in the area of finance, both in
academic and standard practice, is significantly different from
the way it is used in economics. Indeed, in the latter, the usage
is both confused and confusing. The book offers a remarkably
easy way to understand the notoriously abstract and
complicated issues that are associated with capital theory by
unifying the concept of ‘capital’ as used across these
subdisciplines. Illustrative examples of the application of this

Routledge
Market: Bonds, Financial Securities, ETF
October 2020: 234x156: 320pp
Hb: 978-0-367-50397-0: £120.00
eBook: 978-1-003-04981-4
* For full contents and more information, visit: www.routledge.com/9780367503970
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European Investment in Greece in the Nineteenth
Century

new perspective are used throughout the book.

Routledge
Market: Economics
July 2020: 234x156: 150pp
Hb: 978-0-367-14372-5: £115.00
eBook: 978-0-429-03168-7
* For full contents and more information, visit: www.routledge.com/9780367143725

Computational Finance
MATLAB® Oriented Modeling

Francesco Cesarone
Series: Routledge-Giappichelli Studies in Business and
Management
This book combines theoretical concepts of Computational
Finance with practical implementation. The numerical solution
of models is exploited, both to enhance the understanding of
some mathematical and statistical notions, and to acquire sound
programming skills in MATLAB®, which is useful for several other
programming languages also. The book is ideal for courses
focusing on quantitative finance, asset management,
mathematical methods for economics and finance, investment
banking, and corporate finance.

A Behavioural Approach to Financial History
Korinna Schönhärl
Series: Financial History
This book shows that the decision-making processes of 19th
century bankers contemplating high-risk financial markets like
Greece are just as complex as present-day investment
decisions. Employing methodological inspirations from the field
of behavioural finance, the book analyses a broad range of
published and unpublished English, French, Greek, German and
Swiss sources on European investment in Greece between 1821
and the Balkan wars. Additionally, rich insights into Greek
economic history are provided; this furthers understanding of
the historical background of the Greek financial crisis after 2009.Routledge

Market: Economics
August 2020: 246x174: 236pp
Hb: 978-0-367-49303-5: £120.00

Routledge
Market: Economics
September 2020: 234x156: 488ppPb: 978-0-367-49293-9: £32.99
Hb: 978-0-367-25210-6: £160.00eBook: 978-1-003-04558-8
eBook: 978-0-429-28653-7* For full contents and more information, visit: www.routledge.com/9780367492939
* For full contents and more information, visit: www.routledge.com/9780367252106
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Financialisation in the European PeripheryDemocracy and Money
Work and Social Reproduction in PortugalLessons for Today from Athens in Classical Times

Edited by Ana Cordeiro Santos, University of Coimbra,
Portugal and Nuno Teles, University of Coimbra, Portugal
Series: Routledge Critical Studies in Finance and Stability
In many European countries, the process of financialisation has
been exacerbated by the project of closer EU integration and
accelerated as a result of austerity policies introduced after the
Euro crisis of 2010-12. However, the impact has been felt
differently in core and peripheral countries. This book examines
the case of Portugal, and in particular the impact on its economy,
work and social reproduction. This text is essential reading for
students and scholars of political economy, development,
geography, international relations and sociology with an interest
in examining the uneven mechanisms and impacts of global

finance.

George C. Bitros, Emmanouil M. L. Economou and Nicholas
C. Kyriazis
Series: Banking, Money and International Finance
The authors of this book argue that post-war fiscal and monetary
policies in the U.S. are prone to more frequent and more
destabilizing domestic and international financial crises. this
book presents for the first time a model of democratic
governance with privately produced money based on the case
of Athens in Classical times, and explains why, if it is conceived
as a benchmark for reference and adaptation, it may provide an
effective way out from the dreadful predicament that state
managed fiat money holds for the stability of Western-type
democracies and the international financial system.

Routledge
RoutledgeMarket: Economics
Market: EconomicsJuly 2020: 234x156: 320pp
September 2020: 234x156: 288ppHb: 978-0-367-50917-0: £120.00
Hb: 978-1-138-34194-4: £120.00eBook: 978-1-003-05180-0
eBook: 978-0-429-43990-2* For full contents and more information, visit: www.routledge.com/9780367509170
* For full contents and more information, visit: www.routledge.com/9781138341944
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Reimagining Public ManagersInnovation in Financial Services
Delivering Public ValueBalancing Public and Private Interests

Usman W. Chohan, UNSW Canberra, Australia
Series: Routledge Critical Studies in Public Management
This book constitutes an important effort to take public value
theory forward by going beyond the assumed understandings
of who the public manager is and what she does. It does so by
examining the processes of value creation that are driven by
non-traditional sets of public managers, which include: the
judiciary, the armed forces, multilateral institutions, and central
banks. It applies public value tools to understand their value
creation, and uses their unique attributes to inform our
understanding of public value theory.

Routledge

Edited by Jan Monkiewicz and Lech Gąsiorkiewicz
Series: Banking, Money and International Finance
This book delves into the many innovative changes that the
financial industry has undergone in recent years. The authors
investigate these developments in a holistic manner and from
a wide range of perspectives: both public and private, business
and consumer, regulators and supervisors. The book is intended
for graduate and postgraduate level students, researchers, public
sector officers, as well as financial sector practitioners.

Routledge
Market: EconomicsMarket: Economics
September 2020: 234x156: 168ppOctober 2020: 234x156: 296pp
Hb: 978-0-367-41859-5: £120.00Hb: 978-0-367-50891-3: £120.00
eBook: 978-0-367-81662-9eBook: 978-1-003-05166-4
* For full contents and more information, visit: www.routledge.com/9780367418595* For full contents and more information, visit: www.routledge.com/9780367508913
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The European Monetary Union After the CrisisManagement of Foreign Exchange Risk
From a Fiscal Union to Fiscal CapacityEvidence from Developing Economies

Nazaré da Costa Cabral
Series: Routledge Studies in the European Economy
This book provides a much-needed detailed analysis of the
evolution of Europe over the last decade, as well as a discussion
about the path of reform that has been trodden in the aftermath
of the financial crisis. It offers a multidisciplinary view of the E(M)U
and captures the main factors that induced the reform of the
monetary union – a process that has not been linear and is far
from being concluded. This is a timely and topical book and will
be of interest to a broad audience, including experts, scholars
and students of European affairs, particularly those with
economic, financial, legal and political science backgrounds.

Y. C. Lum and Sardar M. N. Islam, Victoria University,
Australia
Series: Banking, Money and International Finance
This book provides a technical and specialized discussion of
contemporary and emerging issues in FOREX and financial
markets by addressing the issues of risk management and theory
and hypothesis development, which have general implications
for finance theory and FOREX market management. It offers an
in-depth, comprehensive analysis of the issues concerning the
volatility of exchange rates. This work can be used as a reference
book by fund managers, financial market analysts, researchers,
academics, practitioners, policy makers, and postgraduate
students in the areas of finance, accounting, business and Routledge

Market: Economics
July 2020: 234x156: 304pp
Hb: 978-0-367-49661-6: £120.00
eBook: 978-1-003-04692-9
* For full contents and more information, visit: www.routledge.com/9780367496616
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The Evolution of Interest and Debt
From Middle Ages to Modern Times

financial economics.

Routledge
Market: Economics
September 2020: 234x156: 268pp
Hb: 978-0-367-41857-1: £120.00
eBook: 978-0-367-81659-9
* For full contents and more information, visit: www.routledge.com/9780367418571

Principles of Taxation in the United States
Theory, Policy, and Practice

Edited by Murat Ustaoğlu and Ahmet İncekara
Series: Islamic Business and Finance Series
This book offers a chronological account of the development
of interest-bearing debt and contributors offer their take on how
the issue of interest has been addressed throughout medieval
and modern civilizations. It provides a review of the impact of
these interest-bearing debt and practices upon social relations
and institutions, throughout the history of modern economics,
observing the relative conditions of the time and, as such, will
shed light on the ongoing problems as well. An interdisciplinary
effort, the book will attract attention of those who have an
interest in finance, economics, history, religion and sociology.

Fabio Ambrosio, Central Washington University, USA
This book covers not only individual income tax, but also notions
in wealth transfer taxes, employment taxes, excise taxes,
international tax, and SALT. Contrary to common belief, the tools
of taxation have changed little over a long period and regardless
of annual changes to tax rates, brackets, and cost-of-living
adjustments, this book gives students a comprehensive overview
of the horizontal and vertical tax competition challenges
stemming from a multi-jurisdictional tax environment like the
United States. This is essential reading for students taking a first
course in taxation, accounting, law, public administration, or
business at large.

Routledge
Market: Taxation/Financial Accounting
October 2020: 246x174: 376pp
Hb: 978-1-138-36283-3: £115.00

Routledge
Market: Economics
October 2020: 234x156: 232pp
Hb: 978-0-367-48490-3: £120.00

Pb: 978-1-138-36284-0: £45.00 eBook: 978-1-003-04124-5
eBook: 978-0-429-43186-9 * For full contents and more information, visit: www.routledge.com/9780367484903
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Unconventional Monetary Policy and Financial
Stability
The Case of Japan

Edited by Alexis Stenfors, University of Portsmouth, UK and
Jan Toporowski, School of Oriental and African Studies,
University of London, UK
Series: Routledge Critical Studies in Finance and Stability
Since the financial crisis of 2008-09, central bankers around the
world have been forced to abandon conventional monetary
policy tools in favour of unconventional policies. Having faced
a crisis in its banking sector nearly a decade earlier, Japan was a
pioneer in the use of many of these tools. Unconventional
Monetary Policy and Financial Stability critically assesses the
measures used by Japan and examines what they have meant
for the theory and practice of economic policy. This text is of
great interest to students and scholars of banking, international

finance, financial markets, political economy, and the Japanese economy.

Routledge
Market: Economics
July 2020: 234x156: 196pp
Hb: 978-0-367-14595-8: £120.00
eBook: 978-0-429-03247-9
* For full contents and more information, visit: www.routledge.com/9780367145958
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Understanding Financial Crises

Ensar Yılmaz
Series: Routledge Frontiers of Political Economy
Incorporating a broad range of economic approaches,
Understanding Financial Crises explores the merits of various
arguments and theories which have been used to explain the
causes of financial crises. The chapters explore eight of these
different explanations: under-consumption, debt accumulation,
financialization, income inequality, financial fragility, tendency
of rate of profit to fall, human behavior and global imbalances.
This book marks a significant contribution to the literature on
economic and financial crises, political economy and heterodox
economics. It is well suited to academicians, practitioners, and
financial analysts working within the relevant fields.

Routledge
Market: Economics
July 2020: 234x156: 232pp
Hb: 978-0-367-48067-7: £120.00
eBook: 978-1-003-03782-8
* For full contents and more information, visit: www.routledge.com/9780367480677

2nd Edition 
Understanding Investments

Nikiforos T. Laopodis, The American College of Greece,
Greece
This revised and fully expanded edition of Understanding
Investments continues to incorporate the elements of traditional
investments textbooks but goes further in that the material is
presented from an intuitive, practical point of view, and the
supplementary material included in each chapter lends itself to
both class discussion and further reading by students. It provides
the essential tools to navigate the complex, global financial
markets and instruments including relevant (and classic)
academic research and market perspectives.

Routledge
Market: Finance
July 2020: 246x174: 636pp
Hb: 978-0-367-46168-3: £120.00
Pb: 978-0-367-46190-4: £65.99
eBook: 978-1-003-02747-8
* For full contents and more information, visit: www.routledge.com/9780367461904
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Demographic Perspective of China’s Economic
Development

A Quantitative Analysis of Regional Well-Being
Identity and Gender in India, South Africa, the USA and the UK

Vani Kant Borooah, University of Ulster, UK
Series: Routledge Studies in Development Economics
Using data from the World Values Survey, this book sheds light
on the link between happiness and the social group to which
one belongs. The work is based on rigorous statistical analysis
of differences in the probability of happiness and life satisfaction
between the predominant social group and subordinate groups.
This book will be a valuable reference for advanced students,
scholars and policymakers involved in development economics,
wellbeing, development geography and sociology.

Routledge

Fang Cai and Yanwen Sun
Series: China Perspectives
This book is a collection of 14 papers presenting the author’s
observations, analysis, and opinions of China’s long-term
economic development from the demographic perspective,
while analysing real economic problems from the past and
including policy recommendations. It provides a critical reference
for scholars and students interested in Chinese economic
development and demographic perspectives on economic
development.

Routledge
Market: Economics / Development Market: economic development/demographic/labor market
October 2020: 234x156: 216pp May 2020: 234x156: 256pp
Hb: 978-0-367-44157-9: £120.00 Hb: 978-0-367-47103-3: £150.00
eBook: 978-1-003-00847-7 eBook: 978-1-003-03345-5
* For full contents and more information, visit: www.routledge.com/9780367441579 * For full contents and more information, visit: www.routledge.com/9780367471033
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Gender, Poverty and Access to JusticeAutomotive Industrialisation
Policy Implementation in Sub-Saharan AfricaIndustrial Policy and Development in Southeast Asia

Edited by David Lawson, University of Manchester, UK,
Adam Dubin, Universidad Pontificia Comillas, Madrid, Spain
and Lea Mwambene, Lea Mwambene is an Associate
Professor of Law in the department of Private Law, University
of the Western Cape, South Africa
Series: Routledge Studies in Development Economics
In Africa, women make up much of Africa’s poorest and most
marginalized population, and as such are often prevented from
enforcing rights to access to justice or seeking other
recourse. The book's contributors analyze the issue of gendered
access to justice, poverty and disempowerment across
Sub-Saharan Africa (SSA), and provide policy discussions on the

Kaoru Natsuda, Ritsumeikan Asia Pacific University, Japan
and John Thoburn
Series: Routledge-GRIPS Development Forum Studies
This book looks at the industrial policies of Southeast Asian
economies from early import-substitution to policy-making
under the more liberalised WTO policy regime. The book
examines how inward automotive investment, especially from
Japan, has been affected by policies, and how such investment
has promoted industrial development in the late-industrialising
economies within ASEAN, the Association of South East Asian
Nations. It provides insights into the automotive industry of
Southeast Asia in terms of production volumes, sales volumes,
market structure, and trade. integration of gender in justice programming. Through individual country case studies,

Routledge the book focuses on the obstacles and successes of developing and implementing gender
focused access to justice policies and programming in the region.Market: Economics

October 2020: 234x156: 256pp
RoutledgeHb: 978-1-138-33441-0: £120.00
Market: EconomicseBook: 978-0-429-44535-4
July 2020: 234x156: 204pp* For full contents and more information, visit: www.routledge.com/9781138334410
Hb: 978-1-138-22275-5: £105.00
eBook: 978-1-315-40710-4
* For full contents and more information, visit: www.routledge.com/9781138222755
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Integral Knowledge Creation and InnovationCooperation Networks and Economic Development
Empowering Knowledge CommunitiesCuba’s High-Tech Potential

Elizabeth Mamukwa, Liquid Telecom, Zimbabwe
Series: Transformation and Innovation
The focus of this book is placed on creating and developing
knowledge in the world of work. It covers the factors that are
critical for sharing existing knowledge, as well as developing
new knowledge concerning existing situations and factors in
work places, institutions and other related organisations. It is
premised on the fact that knowledge is not static, but forever
evolving and by the realisation that the best way to improve
knowledge is to do so as a community, and not individually.
Working as a team of people influenced by a common problem
through the trajectory of action research, has proven to be one
sure way of coming up with knowledge that is both relevant

and practical.

Andrés Cárdenas O´Farrill, University of Bremen, Germany
Series: Routledge Studies in Development Economics
For most Western audiences, Cuba is a touristic paradise stuck
in time and virtually detached from world technology networks
by the US embargo – anything but a hub of industrial innovation
and high value-added biotechnology.

However, a closer look reveals more subtle but equally powerful
stories that challenge the homogenizing assumptions of
conventional economics and open up scope for more
sophisticated reflections on Cuban economy and industry. From
this kind of enquiry emerges the case of the internationally
respected Cuban biotech industry as the most successful case
of science and technology policy in the country’s economic

history.
Routledge

Routledge Market: Economics
Market: Economics July 2020: 234x156: 220pp
October 2020: 234x156: 376pp Hb: 978-1-138-31651-5: £120.00
Hb: 978-1-138-55898-4: £115.00 eBook: 978-0-429-45562-9
eBook: 978-0-203-71334-1 * For full contents and more information, visit: www.routledge.com/9781138316515
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Urban Competitiveness in Developing EconomiesInternational Development and the Washington

Consensus Edited by Peter Karl Kresl, Bucknell University, USA
Series: Regions and Cities
Plenty has been written on the competitiveness of megacities,
capital cities and regional hubs. Cities in developing countries
have not yet received the same attention – this book fills that
gap. An international team of expert academics have come
together to present a comprehensive study of the
competitiveness of cities in the developing world. Spanning
Asia, Africa and Latin America, this book homes in on specific
city cases and examines how they relate to the rest of the global
economy. This volume will be valuable reading to advanced
students, researchers and policymakers in urban and regional
studies, economic geography and economic development.

A Pluralist Perspective
John Marangos, University of Macedonia, Greece
With this book, John Marangos offers an insightful historical and
theoretical review of the Washington Consensus and its
successors among the mainstream. Following an intuitive
structure, it explores international development and the
Washington Consensus through the lenses of neoclassical
economics, Post-Keynesian economics, Institutional economics
and Marxist economics.

It will be valuable supplementary reading for students,
researchers and policymakers in international development,
development economics, heterodox economics and the history
of economic thought.

Routledge
Market: Geography / Politics / Economics
July 2020: 234x156: 198ppRoutledge

Market: Development / Economics
July 2020: 234x156: 234pp
Hb: 978-0-367-20003-9: £110.00

Hb: 978-1-138-33600-1: £120.00
eBook: 978-0-429-44340-4
* For full contents and more information, visit: www.routledge.com/9781138336001

Pb: 978-0-367-20005-3: £34.99
eBook: 978-0-429-24465-0
* For full contents and more information, visit: www.routledge.com/9780367200053
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Water Resources and Economic ProcessesMental Health and Wellbeing in Rural Regions

Edited by Tiziano Distefano, University of Pisa, Italy
Series: Routledge Studies in Ecological Economics
The relationships between economic processes and water use
are complex and include many interwoven drivers such as:
technological development, dietary choices and food
production, climate change, demographic change, and policy
reforms, among others. Ensuring food, water, and energy for the
growing population remains a common global challenge. Taking
on a multi- and inter-disciplinary viewpoint, Water Resources and
Economic Processes offers an up-to-date collection of
contributions from leading scholars and works to gather research
on important aspects of relevant fields and methodologies. This
is a key text for those studying water governance and

management.

International Perspectives
Edited by Sarah-Anne Munoz, University of the Highlands
& Islands, Inverness, United Kingdom and Steve F. Bain,
Texas A&M University-Kingsville, USA
Series: Routledge Advances in Regional Economics, Science and
Policy
This book considers how rurality interacts with the mental health
and wellbeing of individuals and communities in different
regional settings. Through the use of international and
comparative case studies, the book offers insight into the
spatiality of mental health diagnoses, experiences, services
provision and services access between and within rural areas. It
is the first book to specifically address rural mental health
geographies from an international perspective, and will be of

Routledgeinterest to researchers and policymakers in rural studies, regional studies, health geography
and rural mental health. Market: Economics

September 2020: 234x156: 336pp
Routledge Hb: 978-0-367-11140-3: £120.00
Market: Geography / Health / Politics eBook: 978-0-429-02501-3
September 2020: 234x156: 192pp * For full contents and more information, visit: www.routledge.com/9780367111403
Hb: 978-1-138-34344-3: £120.00
eBook: 978-0-429-43913-1
* For full contents and more information, visit: www.routledge.com/9781138343443
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Smart Development for Rural Areas

Edited by André Torre, AgroParisTech, France, Stefano Corsi,
University of Milan, Italy, Michael Steiner, University of Graz,
Austria, Fred Wallet, AgroParisTech, France and Hans
Westlund, Royal Institute of Technology, Stockholm, Sweden
Series: Regions and Cities
This book asks a simple question: can we pursue a policy of smart
development and smart specialisation in rural areas? To answer
it, the international group of contributors draw on work from
the European TASTE research project, rooted in detailed
analytical studies, econometrics, policy evaluation and numerous
European case studies. This book questions the validity of
Horizon 2020 and the applicability of smart development polices

to rural and peripheral regions, and puts forward alternative policy recommendations.

It will be valuable reading for students, researchers and policymakers in regional
development, rural studies, spatial planning and economic geography.

Routledge
Market: Economics / Geography
October 2020: 234x156: 232pp
Hb: 978-0-367-37479-2: £120.00
eBook: 978-0-429-35467-0
* For full contents and more information, visit: www.routledge.com/9780367374792
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Applied Spatial Statistics and Econometrics
Data Analysis in R

Katarzyna Kopczewska, Faculty of Economic Sciences,
University of Warsaw
Series: Routledge Advanced Texts in Economics and Finance
This textbook is a comprehensive introduction to applied spatial
data analysis, using R. Each chapter walks the reader through a
different method, explaining how to interpret the results and
what conclusions can be drawn.

This text will be a valuable resource for advanced students of
econometrics, spatial planning and regional science. It will also
be suitable for researchers and data scientists working with
spatial data.

Routledge
Market: Economics / Geography / Planning
November 2020: 246x174: 552pp
Hb: 978-0-367-47077-7: £120.00
Pb: 978-0-367-47076-0: £49.99
eBook: 978-1-003-03321-9
* For full contents and more information, visit: www.routledge.com/9780367470760

Spatial Microeconometrics
Giuseppe Arbia, Catholic University of the Sacred Heart, Italy, Giuseppe Espa, 
University of Trento, Italy and Diego Giuliani, University of Trento, Italy
Series: Routledge Advanced Texts in Economics and Finance
Spatial Microeconometrics is an advanced textbook for researchers and graduate students 
in the fields of economic geography, regional science, spatial econometrics, spatial statistics 
and urban economics. The book introduces the reader to the basic concepts of spatial 
statistics, spatial econometrics and spatial behavior of economics agents at the 
microeconomic level. Incorporating useful examples and presenting real data and datasets 
on real firms, the book takes the reader through the key topics in a systematic way.

Routledge
Market: Economics / Regional Studies
June 2021: 234x156: 224pp
Hb: 978-1-138-83374-6: £79.99
Pb: 978-1-138-83375-3: £39.99
eBook: 978-1-315-73527-6
* For full contents and more information, visit: www.routledge.com/9781138833753
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Economics of the Fourth Industrial RevolutionAn Economic History of Regional Industrialization
Internet, Artificial Intelligence and BlockchainEdited by Bas van Leeuwen, Utrecht University, The

Netherlands, Robin C.M. Philips, International Institute of
Social History, Netherlands and Erik Buyst, Katholieke
Universiteit Leuven, Belgium
Series: Routledge Explorations in Economic History
This book offers a comprehensive study of regional
industrialization in Europe and Asia from the early 19th century
to the present. This book is an invaluable reference that attempts
to bridge the fields of economic history, political history,
economic geography, and economics whilst contributing to the
debates on economic divergence between Europe and Asia as
well as on the role of economic integration and globalization.

Nicholas Johnson, University of Ottawa, ON, Canada; Alliant 
International University, San Diego, CA and Brendan 
Markey-Towler, The University of Queensland, Australia
Series: Innovation and Technology Horizons
This book applies cutting-edge economic analysis and social 
science to unpack the complexities and paradoxes of the Fourth 
Industrial Revolution. The book takes the reader on a refreshing, 
and informative tour through its technological drivers, its 
profound impact on human ecosystems, and its potential for 
sustainable human development. 

Routledge
Market: Economics
October 2020: 234x156: 224pp
Hb: 978-0-367-19752-0: £120.00
eBook: 978-0-367-19753-7

Routledge
Market: Economics
October 2020: 234x156: 200pp
Hb: 978-1-138-36692-3: £120.00

* For full contents and more information, visit: www.routledge.com/9780367197520 Pb: 978-1-138-36694-7: £34.99
eBook: 978-0-429-43001-5
* For full contents and more information, visit: www.routledge.com/9781138366947
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The Economic History of Central, East and
South-East Europe

Credit and Debt in Eighteenth-Century England
An Economic History of Debtors’ Prisons

Alexander Wakelam, University of Cambridge, UK
Series: Perspectives in Economic and Social History
Debtors’ prisons played an important role in the economy of
eighteenth-century England. Drawing on surviving commitment
registers from the Wood Street Compter, Borough Compter and
Fleet Prison, this book provides a valuable, detailed history of
these institutions and their economic function.

It demonstrates that debtors’ prisons supported the local
economy by enforcing the informal oral contracts upon which
trade credit and the eighteenth-century marketplace depended.

This book will appeal to advanced students and researchers of
economic history, social history, legal history, and

eighteenth-century England.

1800 to the Present
Edited by Matthias Morys, University of York, UK
The collapse of communism in Central, East and South-East
Europe (CESEE) led to great hopes for the region and for Europe.
A quarter of a century on, the picture is mixed: in many CESEE
countries, the transformation process is incomplete, and the
economic catch-up has taken longer than anticipated.

This thematically organised text offers a clear and comprehensive
guide to the economic history of CESEE from 1800 to the present
day. Bringing together authors from both East and West, this
book presents a thoroughly modern overview of the history of
the region. It will be invaluable to students of economic history
and CESEE area studies.

Routledge Routledge
Market: Economics / Economic History
August 2020: 234x156: 576pp
Hb: 978-1-138-92197-9: £120.00

Market: Economics / History
July 2020: 234x156: 254pp
Hb: 978-0-367-13711-3: £120.00
eBook: 978-0-429-02821-2 Pb: 978-1-138-92198-6: £34.99
* For full contents and more information, visit: www.routledge.com/9780367137113 eBook: 978-1-315-68609-7
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Early Modern Overseas Trade and Entrepreneurship
Nordic Trading Companies in the Seventeenth Century

Kaarle Wirta, University of Tampere
Series: Perspectives in Economic and Social History
Drawing on an impressive range of archival material, this
monograph delves into the careers of two businessmen who
worked for Nordic chartered monopoly trading companies to
illuminate individual entrepreneurship in the context of
seventeenth-century long-distance trade.

Routledge
Market: Economics / History
July 2020: 234x156: 204pp
Hb: 978-0-367-33286-0: £115.00
eBook: 978-0-429-31906-8
* For full contents and more information, visit: www.routledge.com/9780367332860

Browse and order online:
www.routledge.com

ECONOMIC HISTORY46

http://www.routledge.com/9780367197520
http://www.routledge.com/9781138366947
http://www.routledge.com/9780367197520
http://www.routledge.com/9781138366947
http://www.routledge.com/9780367137113
http://www.routledge.com/9781138921986
http://www.routledge.com/9780367137113
http://www.routledge.com/9781138921986
http://www.routledge.com/9780367332860
http://www.routledge.com/9780367332860
http://www.routledge.com


Dummy text to keep placeholderDummy text to keep placeholder
Marx, Marxism and the SpiritualClassical Liberalism and the Industrial Working Class

Edited by Anjan Chakrabarti, Anup Dhar, Ambedkar
University, India and Serap A. Kayatekin
This book sets up a much-needed dialogue between a rethought
Marxian praxis of the political and a rethought experience of
spirituality. Building on past work in critical theory, the collection
offers a new take on the relationship between a rethought
Marxism and a rethought spirituality; rethought in the life,
philosophy and works of Christian and anti-Christian thinkers,
Marxian thinkers, Marx critics, Dalit neo-Buddhist thinkers, and
Judaism. The chapters in this book were originally published in,
Rethinking Marxism – A Journal of Economics, Culture and Society.

Routledge

The Economic Thought of Thomas Hodgskin
Alberto Mingardi, IULM University, Italy
Series: Routledge Studies in the History of Economics
Thomas Hodgskin is sometimes considered a forerunner of Karl
Marx. A closer look at his work reveals a committed advocate of
laissez-faire economics, enthusiastic about labor-saving
machinery and the Industrial Revolution. This book places him
in the tradition of classical liberalism, where he belongs—as a
disciple of Adam Smith, but even less tolerant of government
power than Smith was.

The Economic Thought of Thomas Hodgskin will be of interest to
advanced students and scholars in the history of economic
thought, economic history and the history of political thought. Market: Economics/Economic Theory & Philosophy

Routledge July 2020: 234x156: 388pp
Market: Economics Hb: 978-0-367-85977-0: £120.00
July 2020: 234x156: 150pp * For full contents and more information, visit: www.routledge.com/9780367859770
Hb: 978-0-367-19362-1: £120.00
eBook: 978-0-429-20189-9
* For full contents and more information, visit: www.routledge.com/9780367193621
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Ricardo's Theory of Growth and AccumulationEnglish Economic Thought in the Seventeenth

Century A Modern View
Neri Salvadori
Series: The Graz Schumpeter Lectures
Economist David Ricardo believed that the full re-integration of
Britain into the world market would allow for both capital
accumulation and population growth, and used arguments that
anticipate ideas entertained in modern contributions to the
theory of economic growth and development. The latest entry
in the Graz Schumpeter lecture series, this book seeks to translate
these arguments into the language of modern classical
economics. This book is of interest to students and scholars of
Ricardo, classical economics, and - more broadly - growth theory,
the theory of international economics, and globalization.

Routledge

Rejecting the Dutch Model
Seiichiro Ito
Series: Routledge Studies in the History of Economics
In the seventeenth century, England saw Holland as an economic power to learn from and
compete with. English Economic Thought in the Seventeenth Century: Rejecting the Dutch
Model analyses English economic discourse during this period, and explores the ways in
which England’s economy was shaped by the example of its Dutch rival. This book is of
strong interest to advanced students and researchers of the history of economic thought,
economic history and intellectual history.

Routledge
Market: Economics
November 2020: 234x156: 264pp
Hb: 978-0-367-46239-0: £120.00
eBook: 978-1-003-02768-3 Market: Economics
* For full contents and more information, visit: www.routledge.com/9780367462390 July 2020: 216x138: 124pp

Hb: 978-0-367-44410-5: £45.00
eBook: 978-1-003-00951-1
* For full contents and more information, visit: www.routledge.com/9780367444105
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Routledge Handbook of Bounded RationalityFranco Modigliani and Keynesian Economics

Edited by Riccardo Viale, Fondazione Rosselli, Italy
Series: Routledge International Handbooks
Routledge Handbook of Bounded Rationality draws together an
international team of leading experts to survey the recent
literature and latest developments regarding Herbert Simon’s
renowned theory of bounded rationality. Chapters feature entries
on key behavioural phenomena including reasoning, judgement,
decision making, uncertainty, risk, heuristics and biases, and
smart and frugal heuristics. The text also examines current ideas
such as fast and slow thinking, nudge, ecological rationality,
evolutionary psychology, and embodied cognition. This book
is essential reading for students and scholars of economics,

psychology, neurocognitive sciences, and political science.

Antonella Rancan
Series: Perspectives in Economic and Social History
This book follows the intellectual path of Franco Modigliani,
Nobel Prize winner and one of the most influential Keynesian
economists of the twentieth century. This is the first book to
place Modigliani’s thought in its proper historical context,
showing how it related to wider economic concerns and
examining its social and political implications.

Routledge
June 2020: 234x156: 176pp Routledge
Hb: 978-1-848-93501-3: £120.00 Market: Economics
eBook: 978-1-003-04703-2 October 2020: 246x174: 696pp
* For full contents and more information, visit: www.routledge.com/9781848935013 Hb: 978-1-138-99938-1: £190.00

eBook: 978-1-315-65835-3
* For full contents and more information, visit: www.routledge.com/9781138999381

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy

47ECONOMIC THEORY & PHILOSOPHY

http://www.routledge.com/9780367859770
http://www.routledge.com/9780367193621
http://www.routledge.com/9780367859770
http://www.routledge.com/9780367193621
http://www.routledge.com/9780367444105
http://www.routledge.com/9780367462390
http://www.routledge.com/9780367444105
http://www.routledge.com/9781138999381
http://www.routledge.com/9781848935013
http://www.routledge.com/9781848935013
http://www.routledge.com/9781138999381


Dummy text to keep placeholderDummy text to keep placeholder
The Philosophy of Causality in EconomicsSocial Neuroeconomics
Causal Inferences and Policy ProposalsMechanistic Integration of the Neurosciences and the Social Sciences

Mariusz Maziarz
Series: Routledge INEM Advances in Economic Methodology
What do economists mean when they conclude that A ‘causes’
B? Does ‘cause’ say that we can influence B by intervening on
A, or is it only a label for the correlation of variables? This
book analyses the meaning of causal claims made by economists
and the philosophical presuppositions underlying the research
methods used. The book considers five key causal approaches:
the regularity approach, probabilistic theories, counterfactual
theories, mechanisms, and interventions and manipulability.
The work is essential reading to those interested in literature on
the philosophy of economics, as well as the philosophy of
causality and economic methodology in general.

Edited by Jens Harbecke, Witten/Herdecke University,
Germany and Carsten Herrmann-Pillath, Universität Erfurt,
Germany
Series: Routledge Advances in Behavioural Economics and
Finance
Social Neuroeconomics explores the potential of philosophical
and methodological reflections in the neurosciences and the
social sciences to inform efforts at cross-disciplinary integration,
with a special focus on recent contributions to mechanistic
explanations. The collected essays are drawn from the fields of
neuroscience, psychology, economics, sociology and philosophy,
and examine the ways and methods of constructing unified
conceptual frameworks that can guide empirical work and

hypothesis building. This book addresses a wide audience across the various disciplines.

Routledge
Market: Economics
September 2020: 234x156: 284pp
Hb: 978-0-367-27616-4: £120.00
eBook: 978-0-429-29691-8
* For full contents and more information, visit: www.routledge.com/9780367276164
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The Adam Smith Review
Volume 12
Edited by Fonna Forman

Routledge
Market: Economics
May 2020: 234x156: 208pp
Hb: 978-0-367-36399-4: £120.00
eBook: 978-0-429-34642-2
* For full contents and more information, visit: www.routledge.com/9780367363994
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The Theory of Transaction in Institutional
Economics

Series: The Adam Smith Review
Massimiliano Vatiero, Università della Svizzera italiana,
Switzerland
Series: Routledge Studies in the History of Economics
Despite abundant literature on transaction costs, there is little
to no in-depth analysis regarding what the transaction is or how
it works. Drawing on both mainstream and heterodox literature
and a variety of interdisciplinary sources, this monograph traces
the history of transaction costs in institutional economics,
mapping the topicality and use of the idea of transaction in
institutional economics literature over time, explicating how
historical context affects this idea.

Adam Smith’s contribution to economics is well recognised, but scholars have recently
been exploring anew the multidisciplinary nature of his works. The Adam Smith Review is
a rigorously refereed annual review that provides a unique forum for interdisciplinary debate
on all aspects of Adam Smith’s works, his place in history, and the significance of his writings
to the modern world.

This twelfth volume brings together leading scholars from across several disciplines with
a focus on morality, ethics and justice in Smith's works.

Routledge
Market: Economics / Philosophy
November 2020: 234x156: 416pp
Hb: 978-0-367-52157-8: £120.00
eBook: 978-1-003-05674-4
* For full contents and more information, visit: www.routledge.com/9780367521578
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The Morality of Economic Behaviour

Routledge
Market: Economics
July 2020: 234x156: 92pp
Hb: 978-0-367-19469-7: £115.00
eBook: 978-0-429-20261-2
* For full contents and more information, visit: www.routledge.com/9780367194697
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War Movies and Economics
Lessons from Hollywood’s Adaptations of Military ConflictEconomics as Ethics

Edited by Laura J. Ahlstrom, Oklahoma State University,
USA and Franklin G. Mixon, Jr., Columbus State University,
USA
Series: Routledge Economics and Popular Culture Series
War Movies and Economics applies ongoing research in the genre
of economics in popular media to Hollywood’s war movies.
Whether inadvertently or purposefully, these movies provide
examples of how economic principles often play an important
role in military conflict. The essays included illustrate economics
lessons in adaptations such as Band of Brothers, Conspiracy, The
Dirty Dozen, Dunkirk, Memphis Belle, Saving Private Ryan, Schindler’s
List, Spartacus, Stalag 17 and Valkyrie. This book is ideal for

Vangelis Chiotis, Anglia Ruskin University, UK
Series: Routledge INEM Advances in Economic Methodology
The links between self-interest and morality have been examined
in moral philosophy since Plato. In economic philosophy,
morality is usually seen as a constraint on self-interested
maximisation and economic behaviour. The Morality of Economic
Behaviour argues that moral behaviour does not need to be
exogenously encouraged or enforced because morality is a side
effect of interactions between self-interested agents. The
argument relies on two important parameters: behaviour in a
social environment and the effects of intertemporal choice on
rational behaviour. This book is of interest primarily to students
of politics, economics and philosophy. students looking for an approachable route to understanding basic principles of economics

and game theory.Routledge
Market: Economics Routledge

Market: Economics
June 2020: 234x156: 106pp
Hb: 978-0-367-27560-0: £120.00

July 2020: 216x138: 106pp
Hb: 978-0-815-34773-6: £45.00
eBook: 978-1-351-16888-5
* For full contents and more information, visit: www.routledge.com/9780815347736 Pb: 978-0-367-27561-7: £34.99

eBook: 978-0-429-29662-8
* For full contents and more information, visit: www.routledge.com/9780367275617
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Defining, Measuring and Managing Consumer
Experiences

Analyzing Electoral Promises with Game Theory
Yasushi Asako, Waseda University, Japan
Series: Routledge Focus on Economics and Finance
Electoral promises help to win votes and political candidates, or
parties should strategically choose what they can deliver to win
an election. Past game-theoretical studies tend to ignore
electoral promises and this book sheds illuminating light on the
functions and effects of electoral promises on policies or electoral
outcomes through game theory models. This book provides a
basic framework for game-theoretical analysis of electoral
promises.

Routledge

Annarita Sorrentino
Series: Routledge-Giappichelli Studies in Business and
Management
This book offers a comprehensive overview of the challenges
that marketing faces in understanding, managing and measuring
the dynamics of modern consumer behaviours and successfully
managing the customer experience. It explores the changes in
consumer behaviours, the limitations of traditional measurement
approaches and the importance of capturing small insights with
neuromarketing metrics. Besides addressing the scientific
community in the field, the book will also be a valuable practical
resource for marketing managers, entrepreneurs and consultants
who want to implement innovative strategies to manage the

customer experience.

Market: Game Theory, Elections
September 2020: 216x138: 112pp
Hb: 978-0-367-44424-2: £45.00
eBook: 978-1-003-00963-4 Routledge
* For full contents and more information, visit: www.routledge.com/9780367444242 Market: Business

October 2020: 234x156: 106pp
Hb: 978-0-367-47937-4: £120.00
eBook: 978-1-003-03734-7
* For full contents and more information, visit: www.routledge.com/9780367479374
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Designing Integrated Industrial Policies Volume I
For Inclusive Development in Asia

Business and Economics of Port Management
An Insider’s Perspective

Edited by Shigeru Thomas Otsubo, Nagoya University, Japan
and Christian Samen Otchia, Nagoya University, Japan
Series: Routledge Studies in the Modern World Economy
TThis comprehensive reference work gives an overview of the
industrial development and current state of industrialization and
deindustrialization in Asia, specifically Southeast Asia and China.
It introduces typologies of industrial policies and discusses the
manufacturing sector and its evolving role in the region. The
book examines the integration of SMEs in global value chains
and provides macro-econometric and firm-based
micro-econometric analyses of (de-)industrialization. This book
will be a very useful reference on industrial promotion and
designing integrated industrial policies not only for economic

growth and job creation but also for “inclusive” development.

Wei Yim Yap, Singapore University of Social Sciences,
Singapore
Series: Routledge Maritime Masters
The book examines port management from various entities
which include the government, port operator, shipping line,
logistics companies and other port service providers. It provides
in-depth discussions on strategic issues, challenges and
disruptions that are faced by this industry. Key lessons on
challenges and issues faced by port managers, developers and
regulators are presented using a combination of professional
insights and publicly available information sources. The aim is
to illustrate the decision making process with the purpose of

contributing to better outcomes for the industry, government and the public at large.

Routledge
Market: Port Management; Port Economics Routledge
July 2020: 246x174: 470pp Market: Economic Development
Hb: 978-1-138-34190-6: £120.00 October 2020: 234x156: 424pp
Pb: 978-1-138-34191-3: £32.99 Hb: 978-0-367-89635-5: £120.00
eBook: 978-0-429-43992-6 eBook: 978-1-003-02023-3
* For full contents and more information, visit: www.routledge.com/9781138341913 * For full contents and more information, visit: www.routledge.com/9780367896355
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Designing Integrated Industrial Policies Volume IICultural Economics
For Inclusive Development in Africa and AsiaLi Yining, Peking University, Beijing, China and Xiaolu An

Series: China Perspectives
This volume is the masterpiece of Li Yining, one of the
best-known Chinese economists, active in devoting his attention
to the role of culture in the economy since the 1950s. the author
combines cultural history, economic history and the history of
economic thought to produce unique perspectives. This book
not only introduces the central concepts of cultural economics,
but proposes several groundbreaking views that greatly
influenced the culture policies of China, including cultural
adjustment, cultural confidence and cultural checks and
balances.

Researchers of economics, cultural studies, and Chinese politics,
as well as policy makers, will benefit from this volume.

Edited by Shigeru Thomas Otsubo, Nagoya University, Japan
and Christian Samen Otchia, Nagoya University, Japan
Series: Routledge Studies in the Modern World Economy
Very little has been written on industrialization and
deindustrialization in Africa. This reference work sheds
illuminating light upon the industrial development in Africa. It
also provides an in-depth look into China’s engagement and
migrant labour in Africa. The book also addresses the roles of
public-private partnership (PPP) and international development
cooperation and how they are fundamental to industrialization
in Asia and Africa. This book will be a very useful reference
particularly on industrial promotion and designing integrated
industrial policies not only for economic growth and job creation

but also for “inclusive” development.Routledge
Market: Economics/Cultural Studies/Asian Studies Routledge
October 2020: 234x156 Market: Industrial Policy
Hb: 978-0-367-55895-6: £180.00 October 2020: 234x156: 296pp
eBook: 978-1-003-09588-0 Hb: 978-0-367-89637-9: £120.00
* For full contents and more information, visit: www.routledge.com/9780367558956 eBook: 978-1-003-02024-0

* For full contents and more information, visit: www.routledge.com/9780367896379
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Empirical Macroeconomics and Statistical
Uncertainty
Spatial and Temporal Disaggregation of Regional Economic Indicators

Mateusz Pipień and Sylwia Roszkowska
Series: Routledge Studies in the European Economy
This book addresses one of the most important research activities
in empirical macroeconomics. It provides a course of advanced
but intuitive methods and tools enabling the spatial and
temporal disaggregation of basic macroeconomic variables and
the assessment of the statistical uncertainty of the outcomes of
disaggregation. The empirical analysis focuses mainly on GDP
and its growth in the country context of Poland, however, all of
the methods discussed can be easily applied to other countries.

Routledge
Market: Economics
August 2020: 234x156: 112pp
Hb: 978-0-367-45671-9: £120.00
eBook: 978-1-003-02471-2
* For full contents and more information, visit: www.routledge.com/9780367456719
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The Routledge Handbook of Integrated Reporting

Edited by Charl de Villiers, Graduate School of Management,
University of Auckland, New Zealand, Pei-Chi Kelly Hsiao
and Warren Maroun, School of Accountancy, University of
the Witwatersrand, South Africa
Series: Routledge International Handbooks
This Handbook is timely and provides an important summary
of developments during the last two decades as well as
highlighting how integrated reporting may develop and evolve.
It encourages the development of new thinking and topics in
the area of integrated reporting (such as links between
integrated reporting and reports focused on financial and CSR
matters), as well as showcasing how integrated reporting issues

are seen and practiced in different parts of the world. The Handbook is edited by
longstanding scholars in the field and a diversity of perspectives are brought to bear
(including critical perspectives).

Routledge
Market: Economics
May 2020: 246x174: 466pp
Hb: 978-0-367-23385-3: £190.00
eBook: 978-0-429-27962-1
* For full contents and more information, visit: www.routledge.com/9780367233853
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Economic Transformation in Poland and Ukraine

5th Edition
Applied International Economics

National and Regional PerspectivesW. Charles Sawyer, Texas Christian University, USA. and
Richard L. Sprinkle, University of Texas, El Paso, USA
This new and streamlined edition offers a modern and accessible
treatment of international economics, shifting the emphasis
from pure theory to the application of theory by using the
standard tools of economic analysis. It makes the real-world
application of international economics even more clear than
previous editions, and focuses on the basics that students will
need in order to analyze information on the world economy
throughout their future careers. The new edition has been
refocused, revised, and thoroughly updated.

Edited by Rafał Wisła and Andrzej Nowosad
Series: Routledge Studies in the European Economy
This is the first comprehensive, comparative analysis concerning
the spatial diversification of economic development in the
Ukraine and Poland. The authors highlight the ways in which
these reforms have proved effective in Poland and hardly
effective in Ukraine. This analysis helps to identify the basic
interrelations between the core microeconomic variables at the
regional level and the impact of political events from both a
national and regional perspective. The book will appeal those
interested in the economic and political changes in these two
countries, in a comparative setting and on national and regional
levels, as well as those working on issues of EU integration.

Routledge
Market: Economics / International Economics
May 2020: 246x189: 530pp
Hb: 978-1-138-38844-4: £160.00
Pb: 978-1-138-38845-1: £59.99 Routledge
eBook: 978-0-429-42554-7 Market: Economics
Prev. Ed Pb: 978-0-415-74621-2 October 2020: 234x156: 320pp
* For full contents and more information, visit: www.routledge.com/9781138388451 Hb: 978-0-367-48493-4: £120.00

eBook: 978-1-003-04137-5
* For full contents and more information, visit: www.routledge.com/9780367484934
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Energy Sustainability and Development in ASEAN
and East Asia

China’s Economic Reform and Development during
the 13th Five-Year Plan Period

Edited by Phoumin Han, Economic Research Institute for
ASEAN and East Asia, Indonesia, Farhad Taghizadeh-Hesary,
Tokai University, Japan and Fukunari Kimura, Keio University,
Japan
Series: Routledge Studies in Development Economics
 This book provides several multi-dimensional quantitative
analysis of the relationship between energy and other subjects
including but not limited to income and economic growth,
environment and health, food and agricultural production. The
book also provides the most constructive policy
recommendations concerning the relationship between energy,
economic development, social development, and environmental
development.

Edited by Gang Lin
Series: China Perspectives
"Five-Year Plans" have been a cornerstone of Chinese social and

Routledge
Market: Energy Economics
July 2020: 234x156: 214pp
Hb: 978-0-367-45912-3: £120.00
eBook: 978-1-003-02607-5
* For full contents and more information, visit: www.routledge.com/9780367459123

economic development initiatives since 1953. During the 
thirteenth of these periods between 2016 and 2020, the global 
economy has experienced instability after the financial crisis, as 
well as political and economic reconfiguration. Drawing on 
modern economic theory, this book comprehensively 
discusses China's economic development in this crucial phase. 
The book outlines many medium-term development rules 
along with key characteristics of China's economy, helping 
international readers fully understand likely future trajectories 

for the Chinese economy.
Routledge
Market: Economics/Chinese Economics
September 2020: 234x156: 286pp
Hb: 978-1-138-09005-7: £130.00
eBook: 978-1-315-10879-7
* For full contents and more information, visit: www.routledge.com/9781138090057
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Inflation in ChinaEconomic Growth, Inequality and Crony Capitalism
Microfoundations, Macroeconomic Dynamics and Monetary PolicyThe Case of Brazil

Chengsi Zhang and Diana Gao
Series: China Perspectives
The book comprehensively studies the dynamic mechanism of
inflation in China from the perspective of New Keynesian
Economics, deploying the traditional Phillips curve and
incorporating factors of globalization and financialization in the
inflation formation regime of modern China.; ; The book will be
a great resource for international readers interested in inflation
in China, and the country¡¯s monetary policy and economy.

Routledge

Danilo Rocha Limoeiro
Series: Routledge Studies in the Modern World Economy
This book examines the case of Brazil, a large and highly unequal
economy riddled with state-imposed transaction costs. By
delving into the political dynamics underlying a costly business
environment, the book provides the reader with novel insights
into crony capitalism and inequality. It argues that the root cause
of a costly business environment is the collusion between
political actors, bureaucrats and business insiders. The book
makes its case with a sophisticated combination of formal
modelling, quantitative analyses and in-depth case studies of
tax policy and of the pharmaceutical and agricultural sectors in
Brazil.

Market: Monetory PolicyRoutledge
August 2020: 234x156: 304ppMarket: Economics
Hb: 978-0-367-89882-3: £130.00July 2020: 234x156: 208pp
eBook: 978-1-003-02168-1Hb: 978-0-367-89651-5: £120.00
* For full contents and more information, visit: www.routledge.com/9780367898823eBook: 978-1-003-02033-2
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The Asian Economy
Contemporary Issues and Challenges

Edited by Kenta Goto, Kansai University, Japan, Tamaki
Endo, Saitama University, Japan and Asei Ito, University of
Tokyo, Japan
The book focuses on the structural changes that are rapidly
transforming Asian economic landscape in the 21

st
 century. It

highlights the concomitant challenges that have arisen, and
further discusses prospects and potentialities of Asian economies
given this new economic environment. The book also looks at
broader social issues which are both the cause and result of
these new and complex economic dynamism in Asia.

Routledge
Market: Asian economies
July 2020: 246x174: 266pp
Hb: 978-0-367-20370-2: £120.00
Pb: 978-0-367-20371-9: £32.99
eBook: 978-0-429-26116-9
* For full contents and more information, visit: www.routledge.com/9780367203719
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The China–US Trade War

Guoyong Liang, UNCTAD and Haoyuan Ding, Shanghai
University of Finance and Economics, China
Series: Routledge Focus on Economics and Finance
This book provides a timely account of the US-China trade war
with insights into its causes and consequences. Examining
through the lenses of both history and theory, it analyses the
context and causes of the trade war, the intertwined processes
of tariff combat and trade negotiations, and the impacts on
international trade, foreign direct investment, macroeconomic
performance and firm behaviour. It also addresses the long-term
strategic and geopolitical implications of the ongoing trade and
economic confrontation.

Routledge
Market: Economics
July 2020: 216x138: 104pp
Hb: 978-0-367-36314-7: £60.00
eBook: 978-0-429-34524-1
* For full contents and more information, visit: www.routledge.com/9780367363147
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Essentials of Economics in Context
6th Edition 
Cost-Benefit Analysis

Neva Goodwin, Tufts University, USA, Jonathan M. Harris,
Tufts University, USA, Pratistha Joshi Rajkarnikar, Global
Development and Environment Institute, Tufts University,
USA, Brian Roach, Tufts Unversity, USA and Tim B. Thornton,
La Trobe University, AUS
Essentials of Economics in Context is specifically designed to
meet the requirements of a one-semester introductory
economics course. It addresses current economic challenges,
paying specific attention to issues of inequality, globalization,
unpaid work, technology, financialization and climate change,
making the text a genuinely 21

st
 century introduction to

economics.

E.J. Mishan and Euston Quah, Nanyang Technological
University, Singapore
Cost-benefit analysis is the systematic and analytical process of
comparing benefits and costs in evaluating the desirability of a
project or programme. It attempts to answer such questions as
whether a proposed project is worthwhile, and the relevant
constraints. This 6

th
 edition of the Cost-Benefit Analysis text builds

on the successful approach of previous editions, with lucid
explanation of key ideas, expository short chapters, and an
appendix on useful statistical and mathematical concepts.This
bookis a valuable source to international funding agencies,
interested professional economists and senior undergraduate
and graduate students. In addition to rigorously covering core micro and macro material, this textbook also

incorporates insights from behavioral economics and on economic and social institutions.
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Linda S. Ghent, Eastern Illinois University, USA and Alan P.
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Series: Routledge Economics and Popular Culture Series
As the most successful sitcom of all time, the television series
Seinfeld provides a rich environment for learning basic economic
principles. Each chapter in this book explores one or more key
economic concepts typically and relates them to key scenes
from the show. These principles are then applied to other
real-world situations, arming readers with the tools needed to
make better economic decisions. Written in a light-hearted and
conversational style, this book is a must read for fans of Seinfeld
and anyone who wants to learn something from ‘the show about

nothing,’. It is an ideal supplement for all economics classes.

Christopher E.S. Warburton, East Stroudsburg University,
USA
A comprehensive presentation of the use of economics in judicial
decisions, this book is structured to provide all of the
foundational concepts that are important for the application of
economics to the development and interpretation of statutes
that emanate from economic conditions. This book is a useful
reference for both undergraduate and graduate students who
are interested in law and economics, forensic economics,
corporate white-collar crime, and legal studies. It is also valuable
for certificate programs for paralegals who wish to have a basic
understanding of economic and financial concepts.
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Saussier and Tünde Tátrai, Corvinus University, Hungary
Series: Routledge Studies in Public Economics and Finance
The book consists of original contributions related to four specific
themes of interest to the procurer’s day to day role in modern
public purchasing organizations - both economists and lawyers,
allowing for relevant exchanges of views and "real time"
interaction. The four sections which characterize the book are
Life Cycle Costing in Public Procurement; Calculating Costs and
Savings of Public Procurement; Corruption and Probity in Public
Procurement and Public Procurement and International Trade
Agreements: CETA, TTIP and beyond. These themes have been
chosen for their current relevance in relation to the new

European Public Procurement Directives and beyond.

The Case of Turkey
Songül Çınaroğlu
Series: Routledge International Studies in Health Economics
This book examines the long-term effects of Turkey’s health
system regulations on the health spending characteristics of
households and improves the current understanding of equity
in this context. It includes extensive international comparisons
of healthcare services across a range of developing countries
and highlights the significance of ensuring equity for emerging
economies. The author offers planning and policy advice for
health policy makers to contribute to establishing a more equal
health system design. Additionally, the book will be of interest
to scholars and professionals in the fields of health economics,
public health management and health financing.
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This book explores how culture, politics, and ideology help shape
market incentives in an attempt to reclaim the language of
economic rationality and the policymaking legitimacy that
accompanies it.

Routledge

Implications for Theory and Policy Action
Edited by Arturo Hermann and Simon Mouatt
Series: Routledge Advances in Heterodox Economics
Contemporary Issues in Heterodox Economics argues that
heterodox economics has the ability to illuminate appropriate
policy for the major crises of our time, as well as proffer the basis
for a more rounded, pluralist approach to economic theory. The
chapters in this volume address some of the key issues facing
the global economy, including the growing disparity of
income/wealth between persons and economic areas,
environmental degradation, issues associated with employment,
and the regularity of economic/financial crises. This book is
invaluable reading for students and scholars across the social
sciences who are interested in alternatives to mainstream

economic thinking.
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Series: Routledge Advances in Social Economics
How Social Forces Impact the Economy demonstrates that a
broader conception of social economics provides for a better
understanding of how economies work. It argues that adopting
a social approach opens the door to studying how people form
preferences, and how they learn by taking cues from others
about what to consume. Each chapter contributor works to
highlight the breadth of new insights and possibilities that
emerge from a fuller understanding of social economics. This
book is invaluable reading to anyone interested in the
relationship between economics and sociology, how social
forces affect policy effectiveness, human behavior, and the

overall economy.

Ceyhun Elgin
Series: Routledge Frontiers of Political Economy
The Informal Economy: Measures, Causes, and Consequences
provides a comprehensive account of the economics of
informality through the lenses of various economic perspectives.
Although informal economic activity is widespread around the
world, many issues around its nature and consequences remain
under-explored or unresolved. Through analysis and an extensive
review of the literature, the book examines many of the
economic, political, and social factors of the informal economy
including the relationship between informality and the tax
burden, tax enforcement, and institutional quality. This is
compulsive reading to scholars and students interested in the

informal or shadow economy.Routledge
Market: Economics Routledge
June 2020: 234x156: 234pp Market: Economics
Hb: 978-0-367-43900-2: £120.00 July 2020: 234x156: 190pp
eBook: 978-1-003-00634-3 Hb: 978-0-367-28082-6: £120.00
* For full contents and more information, visit: www.routledge.com/9780367439002 eBook: 978-0-429-27493-0

* For full contents and more information, visit: www.routledge.com/9780367280826

Dummy text to keep placeholderDummy text to keep placeholder
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Labour Market Institutions and Productivity
Labour Utilisation in Central and Eastern Europe

Edited by Beata Woźniak-Jęchorek and Michał Pilc
Series: Routledge Studies in Labour Economics
This book explains the role of formal labour market institutions
in keeping the labour utilisation in Central and Eastern Europe
above the level characteristic for Western European states. The
impact of labour market institutions on labour market outcomes
is analysed throughout twelve chapters, both from a
cross-country perspective and in detailed case-studies, by
twenty-one labour market experts from various CEE countries.
Most chapters are based on empirical methods yet are presented
in an easy-to-follow way in order to make the book also
accessible for a non-scientific audience.

Edited by Mustafa Yağcı
Series: Routledge Critical Studies in Finance and Stability
Central banks are at the heart of economic policy making and
their decisions have significant impact on the social and
economic well-being of citizens. This book extends the research
on the political economy of central banking by focusing on the
emerging economies in Asia, Africa, Latin America, and the
European periphery. Adopting an interdisciplinary political
economy perspective, the contributions in this book explore
the reciprocal relations between politics, economics, and central
banks, and how global and domestic political economy context
influences central bank practices. The text will appeal to
academics and students, as well as professionals and

policy-makers.
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Sreenath Majumder and Anuradha SenGupta
Series: Routledge Studies in the Economics of Innovation
With digital automation becoming ubiquitous, the relationship
between man and machine is being redefined. This book,
through a focus on America, identifies the tension this
relationship has produced, and how it has divided America
socially, politically, and economically. The book is ideally suited
to students and academics researching political economics and
sociology, with focuses on globalisation, unemployment, and
the social impacts of technological advances.
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The Political Economy of Populism
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Petar Stankov
Series: Routledge Frontiers of Political Economy
The Political Economy of Populism: An Introduction explores the
interplay between identity, the economy and inequality to
explain the dynamics of populist votes since the beginning of
the 20th century. Drawing from the most recent political science,
economics and other social science literature, the chapters
discuss the political and economic implications of populist
governance using data on populist incumbencies, linking this
to the macro economy and democracy. This book marks a
significant contribution to the study of populism and is suited
to students and scholars across the social sciences, including
economics, political science and sociology.
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