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Dummy text to keep placeholderDummy text to keep placeholder
Routledge Handbook of FestivalsAccessibility, Inclusion, and Diversity in Critical

Event Studies Edited by Judith Mair
This book offers a comprehensive and broad evaluation of current and future issues in this
growing area. It will bring together in one volume the most current debates, controversies

Edited by Rebecca Finkel, Briony Sharp, University of Huddersfield, UK and Majeila
Sweeney, Queen Margaret University, UK

and research and will include a variety of disciplinary, cultural and national perspectives.
Series: Routledge Advances in Event Research Series Topics covered include the links between festivals and tourism; festival marketing and
This book seeks to contribute to knowledge by addressing current gaps in the literature
surrounding issues of accessibility, inclusion, and diversity in various event landscapes. 

consumer behaviour; festival management; festivals and sustainability; empirical research
on different types of festivals and international and global cultural perspectives on managing
festivals. This is essential reading for students, researchers and academics of Events.Main themes of access, exclusion/inclusion, and gender and/or ethnicity flow throughout

the text. All of the chapters present original research, the majority using innovative and Routledge
creative research methods. This book progresses understanding and scholarly work in
social sciences, which is useful for multiple audiences in a variety of related disciplines.

Market: Event Management
December 2018: 246x174: 352pp
Hb: 978-1-138-73581-1: £150.00Routledge Academic
eBook: 978-1-315-18632-0Market: Event Management
* For full contents and more information, visit: www.routledge.com/9781138735811November 2018: 234x156: 296pp

Hb: 978-0-815-35082-8: £115.00
eBook: 978-1-351-14224-3
* For full contents and more information, visit: www.routledge.com/9780815350828

Dummy text to keep placeholder

TEXTBOOK • READER Royal Events
Business Events Rituals, Innovations, Meanings

Meetings, Incentive Travel, Exhibitions and Corporate Hospitality
Jennifer Laing, La Trobe University, Australia and Warwick
Frost, La Trobe University, Australia
Series: Routledge Advances in Event Research Series
Royal events such as coronations and jubilees encompass a wide
spectrum of planned events involving monarchs and their
families that are strategically designed to reinforce the role of
royalty within social and political structures. This book is the first
to explore royal events within the context of Events Studies, and
takes an historical approach, examining the development of
royal events from pre-modern eras to the present. Themes
emphasised include the institutional dynamism of royalty,  the
ritual structure of events and the impact of the media. This
multidisciplinary work will appeal to cultural studies, history,

tourism, events and sociology students and researchers.

Rob Davidson, MICE Knowledge, UK
Business events are of particular interest in developed and developing countries, with many
investing significantly in this type of events as they attract positive economic returns. It is
a fast-expanding sector of the travel and tourism industry, accounting for between one
quarter and one third of travel-related spending. This new and updated edition meets the
needs of students and lecturers alike by covering all sectors of business-related events
including meetings, incentives, conferences, exhibitions and corporate hospitality. It is
written in an accessible yet analytical manner and provides a sound practical and theoretical
context for the study of this subject.

Routledge
Market: Events Management
November 2018: 246x174: 376pp
Hb: 978-1-138-73574-3: £90.00
Pb: 978-1-138-73576-7: £34.99
eBook: 978-1-315-18634-4
* For full contents and more information, visit: www.routledge.com/9781138735743

Routledge
Market: Events
December 2017: 234x156: 250pp
Hb: 978-1-138-11981-9: £105.00
eBook: 978-1-315-65208-5
* For full contents and more information, visit: www.routledge.com/9781138119819

Dummy text to keep placeholderDummy text to keep placeholder
The Routledge Handbook of Business EventsPower, Construction and Meaning in Festivals
Edited by Charles ArcodiaAllan Jepson and Alan Clarke

Series: Routledge Advances in Event Research Series
This book offers a deeper and more critical insight into the
relationships, dynamics and planning processes of festivals and
events. It does so by looking at a range of key debates in power
theory, event planning and design, event construction,
experience and meaning, authenticity, sustainability, social
inclusion, accessibility and sponsorship engagement.  This critical
event studies text is valuable reading for students and
researchers who are interested in the relationships and dynamics
involved in the construction and planning of festivals and events,
their immediate impact and their significance for the future.

Series: Routledge International Handbooks
The Routledge Handbook of Business Events explores and critically evaluates the debates
and controversies inherent to this rapidly expanding subject of study and industry. It brings
together leading specialists from range of disciplinary backgrounds and geographical
regions, to provide state-of-the-art theoretical reflection and empirical research on
management aspects as well as economic, social and environmental impacts and external
factors such as transportation. This is essential reading for student, researchers & academics
of Events as well as those of related studies in particular Tourism, Sport, Leisure, Hospitality,
Marketing, Business & Development Studies.

Routledge
Market: Event Management
August 2018: 246x174: 432ppRoutledge
Hb: 978-1-138-62900-4: £150.00Market: Events
eBook: 978-1-315-21056-8November 2017: 234x156: 214pp
* For full contents and more information, visit: www.routledge.com/9781138629004Hb: 978-1-138-06322-8: £115.00

eBook: 978-1-315-16118-1
* For full contents and more information, visit: www.routledge.com/9781138063228

Browse and order online:
www.routledge.com
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Tourism Events in Asia
Marketing and Development
Edited by Azizul Hassan and Anukrati Sharma
Series: Routledge Advances in Event Research Series
The book looks at the various tools and techniques of branding, marketing and media
involvement as well as visitor motivations for successful tourism events in Asia. It reviews
a range of different event types from dark tourism festivals, film tourism festivals, cultural
heritage tourism festivals, food tourism festivals, business events, sports events, MICE and
much more. This book will be useful for students, researchers and academics interested in
events, tourism, marketing and branding in Asia.

Routledge
Market: Events and Tourism
October 2018: 234x156: 272pp
Hb: 978-1-138-47691-2: £115.00
eBook: 978-1-351-10574-3
* For full contents and more information, visit: www.routledge.com/9781138476912

TEXTBOOK • READER
Working with Venues for Events
A Practical Guide

Emma Nolan, University of Chichester, Business School
The book explores the different types of venues available to
event managers, analysing the specific characteristics, benefits
and drawbacks that distinguish them. It also illustrates how
venues function and are managed, incorporating key aspects
of venue management including staffing, marketing, legislation,
production, scheduling and administration. Sustainability, ethics
and technology are also integrated throughout along with a
vast range of industry examples of different venue types and
events from around the world.Comprehensive and accessible,
this is an invaluable resource for anyone with an interest in
events management.

Routledge
Market: Events Management
November 2017: 246x174: 244pp
Hb: 978-1-138-94452-7: £110.00
Pb: 978-1-138-94453-4: £32.99
eBook: 978-1-315-67182-6
* For full contents and more information, visit: www.routledge.com/9781138944527

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy
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Dummy text to keep placeholderTEXTBOOK • READER
Packaging WineFood and Agricultural Tourism
Influences and impacts from past to presentTheory and Best Practice
Henry H. WorkSusan L. Slocum, George Mason University, USA and Kynda

R. Curtis
This book fills a gap in the growing academic discipline of food
and agricultural tourism, offering the first multidisciplinary
approach to food tourism and the role it plays in economic
development, destination marketing, and gastronomic
exploration. It provides a comprehensive introduction to the
discipline by considering food tourism in connection with both
cultural values and important issues in agriculture, food
consumption and safety, and rural heritage and sustainability.
Complemented by a wide range of international case studies,
key definitions and study questions, this is an essential reading

for students of tourism, geography and economic development studies.

Series: Routledge Studies of Gastronomy, Food and Drink
This book delves into the history, evolution, and present use of all containers, vessels, and
stoppers; from animal skin sacks to barrels, from glass bottles to upstart packaging such
as wine casts, and even aluminium cans. The book examines their similarities and differences,
how they have been impacted by external events, and how, in turn, they have influenced
vintners towards making the wine, and traders who transport it.
Routledge
Market: Wine/Tourism/Gastronomy/Food and Beverage Management
August 2018: 216x138: 224pp
Hb: 978-1-138-30086-6: £110.00
Pb: 978-1-138-30126-9: £29.99
eBook: 978-0-203-73263-2
* For full contents and more information, visit: www.routledge.com/9781138300866

Routledge
Market: Tourism
October 2017: 246x174: 246pp
Hb: 978-1-138-93109-1: £115.00
Pb: 978-1-138-93110-7: £33.99
eBook: 978-1-315-67994-5
* For full contents and more information, visit: www.routledge.com/9781138931091

2nd Edition • TEXTBOOK • READER

6th Edition • TEXTBOOK • NEW EDITION
Strategic Questions in Food and Beverage
Management

Food and Beverage Management
Bernard Davis, Andrew Lockwood, Peter Alcott, University
of Surrey, UK and Ioannis S. Pantelidis, University of
Brighton, UK
This introductory textbook provides a thorough guide to the
management of food and beverage outlets, from their day-to-day
running through to the wider concerns of the hospitality
industry. It explores the broad range of subject areas that
encompass the food and beverage market and its five main
sectors – fast food and popular catering, hotels and quality
restaurants and functional, industrial, and welfare catering. It
also looks at important trends affecting the food and beverage

Roy C Wood
Series: Hospitality Essentials Series
This second edition continues to tackle topical issues in Food
and Beverage Management, from celebrity chefs and cooks to
food as an art form, and has been updated to include:

• Five new chapters – on culinary creativity; menu analysis; wine
and beverage consumption; food supply chains; and the fitness
to purpose of higher food and beverage management
education.

• Learning outcomes and discussion questions per chapter

• New web and video links interspersed throughout

Written in a clear, accessible and distinctive style, this
comprehensive text will be essential reading for all final year and postgraduate students
of hospitality and will also be of interest to industry practitioners.

industry covering consumers, the environment, and developments in technology. This is
the ideal guide to the subject for hospitality students and industry practitioners alike.

Routledge
Market: Hospitality Management
January 2018: 246x189: 380pp
Hb: 978-1-138-67930-6: £115.00
Pb: 978-1-138-67931-3: £37.99

Routledge

eBook: 978-1-315-56337-4

Market: Hospitality

* For full contents and more information, visit: www.routledge.com/9781138679306

February 2018: 234x156: 158pp
Hb: 978-1-138-21936-6: £110.00
Pb: 978-1-138-21937-3: £32.99
eBook: 978-1-315-41525-3
* For full contents and more information, visit: www.routledge.com/9781138219366

TEXTBOOK • READER
Dummy text to keep placeholder

The Sustainable Chef
Food, Wine and China

The environment in culinary arts, restaurants, and hospitality
A Tourism Perspective

Colin Michael Hall and Stefan Gossling
Edited by Christof Pforr

This book provides the first systematic and accessible text for students of hospitality and
the culinary arts that directly addresses how more sustainable restaurants and commercial

Many destinations around the world intend to capitalise on the opportunities created by
China’s outbound tourism market. A common strategy appears to be the development of

food services can be achieved. It is systematically designed around understanding the
new products, services and also strategic partnerships, which necessitates major adaptations

inputs and outputs of the commercial kitchen as well as what happens in the restaurant
in supply and service structures within destinations. This book specifically focuses on a

from the perspective of operators, staff and the consumer. It further looks at the role of
growing demand for food and wine tourism experiences by Chinese visitors, which has

restaurants, chefs and staff in the wider community and the positive contributions that
commercial kitchens can make to promoting sustainable food ways in the wider community.

become an important constituent of destination competitiveness in recent years, and will
be of interest to upper level students, researchers and academics in Tourism and Hospitality.

Routledge
Routledge

Market: Hospitality
Market: Tourism

November 2018: 246x174: 296pp
April 2018: 234x156: 320pp

Hb: 978-1-138-73370-1: £90.00
Hb: 978-1-138-73225-4: £105.00

Pb: 978-1-138-73373-2: £31.99
eBook: 978-1-315-18831-7

eBook: 978-1-315-18748-8
* For full contents and more information, visit: www.routledge.com/9781138732254

* For full contents and more information, visit: www.routledge.com/9781138733701

Browse and order online:
www.routledge.com
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Museum Franchising in the age of Cross-Border
Heritage

Creating Heritage for Tourism
Edited by Catherine Palmer, University of Brighton and Jacky Tivers
Series: Current Developments in the Geographies of Leisure and Tourism Beyond Boundaries
Traditional ideas of heritage involve places where objects, landscapes, people and ideas
are venerated and reproduced over time as an inheritance for future generations. However,

Sarina Wakefield, Zayed University, Dubai
Series: Critical Studies in Heritage, Emotion and Affectsuch uses of the past do not fit with the wide range of phenomena now claimed as 'heritage'
This book explores heritage development in the Gulf States, drawing compairsons with
more traditional models of heritage development from the eighteenth, nineteenth and

for tourism purposes such as culinary tourism, ecotourism, cultural tourism and religious
tourism, socially constructed specifically for economic gain through tourism. This book
therefore furthers understanding on how heritage is socially constructed; how it is created twentieth centuries in western Europe. It offers new insights into how heritage operates
in the present, how it is ‘used’, interpreted and experienced within different geographic
and cultural contexts.

as a global phenomenon and the transnational heritage discourses that emerge from this
process.
RoutledgeRoutledge
October 2018: 234x156: 272ppMarket: Tourism
Hb: 978-1-138-08822-1: £105.00June 2018: 234x156: 296pp
eBook: 978-1-315-11003-5Hb: 978-1-138-57271-3: £115.00
* For full contents and more information, visit: www.routledge.com/9781138088221eBook: 978-0-203-70188-1

* For full contents and more information, visit: www.routledge.com/9781138572713

Dummy text to keep placeholderDummy text to keep placeholder
Tourism and Indigenous Heritage in Latin AmericaHeritage of Death
Casper JacobsenLandscapes of Emotion, Memory and Practice
Series: Routledge Advances in Tourism and AnthropologyEdited by Mattias Frihammar, Stockholm University, Sweden

and Helaine Silverman, University of Illinois at
Urbana-Champaign, USA
Series: Routledge Cultural Heritage and Tourism Series
Today, death is being reconceptualised around the world as
heritage, replete with material markers and intangible
performances. This book brings together more than twenty
international scholars to consider the heritage of death from
spatial, political, religious, economic, cultural, aesthetic and
emotive aspects. It showcases different attitudes and phases of
death and their relationship to heritage through ethnographically
informed case studies to illustrate both general patterns and
local and national variations. This innovative and timely

The book assesses current multiculturalist policies in Mexico and how they affect local
indigenous populations. The book examines a state tourist initiative of "Magical Villages"
where tourists can have special experiences linked to ideas of indigeneity, tradition and
heritage. The argument is that this policy acts as a way to contain, constrain and regulate
indigenous peoples and their imagined "cultures", in line with existing policies of
indigenismo in Mexico. The book explores the mechanisms by which local elites and tourist
visitors get empowered, while local indigenous people get disempowered or at least
channelled into certain kinds of activities.

Routledge
June 2018: 234x156
Hb: 978-1-138-08825-2: £105.00
eBook: 978-1-315-11000-4
* For full contents and more information, visit: www.routledge.com/9781138088252

contribution will appeal to students and scholars of geography, sociology, anthropology,
history and cultural studies.

Routledge
Market: Heritage/Tourism/Geography
November 2017: 234x156: 244pp
Hb: 978-1-138-21751-5: £105.00
eBook: 978-1-315-44020-0
* For full contents and more information, visit: www.routledge.com/9781138217515

Dummy text to keep placeholder
Industrial Heritage and Regional Identities

Edited by Christian Wicke, Stefan Berger, Bank details
updated SF 921721 29.9.2016 DB and Jana Golombek
Series: Routledge Cultural Heritage and Tourism Series
This book explores the way in which heritage is used to address
social and economic change caused by deindustrialization and
the ways in which regional identity has been renegotiated
through heritage. It illustrates how the influence of industrial
heritage on the development of regional identity is dependent
on the historical identity repertoire, political culture and
economic trajectories that have shaped deindustrialising regions
over decades and centuries. This highly original and
interdisciplinary study will appeal to Heritage Studies, Tourism,
Geography, Anthropology, Politics and History.

Routledge
Market: Heritage Studies/Tourism/Geography
February 2018: 234x156: 264pp
Hb: 978-1-138-24116-9: £105.00
eBook: 978-1-315-28117-9
* For full contents and more information, visit: www.routledge.com/9781138241169

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy
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Dummy text to keep placeholder3rd Edition • TEXTBOOK • READER
Routledge Handbook of Hospitality MarketingHuman Resource Management for the Hospitality

and Tourism Industries Edited by Dogan Gursoy, Washington State University, USA
ThisRoutledge Handbookanalyses the main issues in the field
of hospitality marketing by focusing on past, present and future
challenges and trends. The book uniquely combines both
theoretical and practical approaches in debating some of the
most important marketing issues faced by the hospitality
industry. Because of the nature of hospitality, which often makes
it inseparable from other industries such as tourism, events,
sports and even retail, the book is multidisciplinary in nature
and appeals to these disciplines as well as others such as
management, human resources, technology, consumer
behaviour and anthropology.

Dennis Nickson, Strathclyde University, UK
Human Resource Management for the Hospitality and Tourism Industries 3

rd
 Edition, takes

an integrated look at HRM policies and practices in the tourism and hospitality industries.
It looks at the specific employment practices of these industries, such as how to manage
tour reps or working in the airline industry and covers core topics including: recruitment
and selection, legislation and equal opportunities, staff health and welfare and remuneration
strategies in the industry. This 3rd edition has been fully updated with: new data, statistics
and examples; new material on flexible working, absent management, skills shortages,
stress management and new international examples.

Routledge
Market: Hospitality, Tourism, Human Resource Management

RoutledgeMay 2018: 246x174: 352pp
Market: HospitalityHb: 978-1-138-67212-3: £95.00
October 2017: 246x174: 628ppPb: 978-1-138-67211-6: £39.99
Hb: 978-1-138-21466-8: £165.00eBook: 978-1-315-61653-7
eBook: 978-1-315-44552-6Prev. Ed Hb: 978-0-415-64211-8
* For full contents and more information, visit: www.routledge.com/9781138214668* For full contents and more information, visit: www.routledge.com/9781138672123

2nd Edition • TEXTBOOK • READERTEXTBOOK • READER
Strategic Management for Hospitality and TourismImproving Sustainability in the Hospitality Industry
Fevzi Okumus, University of Central Florida, USA, Levent Altinay, Oxford Brookes
University, UK, Prakash Chathoth K, American University of Sharjah, UAE and Mehmet
Ali Koseoglu

F.W. (Frans) Melissen and Lieke Sauer
Series: Hospitality Essentials Series
This book specifically addresses the links between operations, tactics and strategy from a
sustainable development perspective and moves beyond describing what is to reflecting Strategic Management for Hospitality and Tourism is a vital text for all those studying cutting

edge theories and views on strategic management in these service industries. The bookon what could be or even what should be, including possible avenues to get there. Through
provides critical and analytical discussion of the latest contemporary strategic managementreviewing specific barriers and opportunities related to practical situations and examples
models and thinking supported with worked examples to enable the reader to apply theseat all three levels of hospitality business – the operational, tactical and strategic level – and
to everyday situations and decision making in the unique hospitality and tourism setting.supported by the latest theoretical insights, this book provides students with a concise

guide for improving sustainability concepts and businesses in the hospitality industry. Highly illustrated and in four colour design, this book is essential reading for all future
hospitality and tourism managers of the future.

Routledge
RoutledgeMarket: Hospitality
November 2018: 246x189: 334ppJuly 2018: 234x156: 200pp
Hb: 978-0-815-39346-7: £110.00Hb: 978-1-138-05769-2: £110.00
Pb: 978-0-815-39347-4: £44.99Pb: 978-1-138-05770-8: £32.99
eBook: 978-1-351-18851-7eBook: 978-1-315-16475-5
* For full contents and more information, visit: www.routledge.com/9780815393467* For full contents and more information, visit: www.routledge.com/9781138057692

Dummy text to keep placeholder
Routledge Handbook of Halal Hospitality and
Islamic Tourism
Edited by C. Michael Hall, University of Canterbury, New Zealand and Girish Prayag
Islamic tourism has become a major market targeted by Muslim and non-Muslim majority
countries alike. This handbook provides a greater understanding of Islamic tourism and
halal hospitality in the context of businesses, communities, destinations and the wider
socio-political context. The book emphasises that the market is not monolithic and not
only outlines the significant differences between countries with respect to regulating and
commodifying halal measures, but also the different demands within the market. The book
therefore sheds light on one of the most important international travel markets in the
world  and the role of religion in contemporary hospitality and tourism.

Routledge
Market: Hospitality and Tourism
September 2018: 246x174: 488pp
Hb: 978-1-138-55705-5: £165.00
eBook: 978-1-315-15060-4
* For full contents and more information, visit: www.routledge.com/9781138557055

Browse and order online:
www.routledge.com
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Theming AsiaMemory Migration and Travel
Culture, Nature and Heritage in a Transforming EnvironmentSabine Marschall, University opf KwaZulu-Natal South Africa

Series: Contemporary Geographies of Leisure, Tourism and Mobility Edited by Maribeth Erb and Chin Ee Ong, National
University of Singapore
Theming Asia: Culture, Nature and Heritage in a Transforming
Environment presents a theoretical, thematic and empirical
examination of theming, theme parks and themed spaces in
contemporary Asia. Drawing on cases from China, Hong Kong,
Japan, Kazakhstan, Malaysia and Singapore, it details how the
proliferation of theming in places of consumption, education,
entertainment and everyday life has shaped the social and spatial
terrains of modern-day Asia. This book was originally published
as a special issue of Tourism Geographies.

Routledge

Tourism and migration are growing and impactful dynamics of the current global age. This
book investigates how diasporic communities, transnational migrants, refugees, the
internally displaced recreate home in their host place of residence through material culture,
performativity, social relations; and how involuntary tangible and intangible stimuli evoke
memories of home. The book makes an original contribution by linking the emergent field
of memory studies to the disciplines of tourism and migration/diaspora studies, and will
be of interest to students and researchers in the fields of tourism, geography,
migration/diaspora studies, anthropology and sociology.

Routledge
Market: Tourism
July 2018: 234x156: 304pp
Hb: 978-1-138-74644-2: £115.00

Market: TourismeBook: 978-1-315-18046-5
December 2017: 246x174: 164pp* For full contents and more information, visit: www.routledge.com/9781138746442
Hb: 978-1-138-29880-4: £115.00
* For full contents and more information, visit: www.routledge.com/9781138298804

Dummy text to keep placeholderDummy text to keep placeholder
Tourism and Nationalism in NepalResilient Destinations and Tourism
A Developing Country PerspectiveGovernance Strategies the Transition towards Sustainability
Kalyan BhandariEdited by Alison Gill and Jarkko Saarinen, Geography Research Unit University of

Oulu This book explores the role of tourism in the expression of nationalism in Nepal. It considers
how various touristic sites, icons, events and celebrations exemplify the ‘national’Series: Contemporary Geographies of Leisure, Tourism and Mobility
imagination, foster national unity, and a sense of community. A sociological approach isThis book offers a range of both theoretical and applied governance perspectives that

address various transformations in the policy and practice of tourism in the transition adopted to interpret the semiotics of these touristic sites, images and icons to demonstrate
how they produce a sense of common identity and a symbolic construction of Nepalitowards sustainability. A key focus of this book is the role of resilience in such governance
national community. This book argues that tourism is an opportunity that can be exploitedapproaches. Effective governance models and strategies are emerging to cope with
not only to shape national identity, but also to consolidate national sentiment, emotion
and unity.

transformations in socio-ecological systems. Such strategies build resilience in destinations
and strengthen pathways towards sustainable tourism. The book includes four sections:

Routledge(i) Introduction, (ii) Frameworks and Conceptualizations, (iii) Applications and Cases, and
Market: Tourism(iv) Conclusions to contextualize the emerging approaches of resilience and destination

governance within the sustainable tourism discourses. May 2018: 216x138: 144pp
Hb: 978-1-138-18439-8: £45.00

Routledge eBook: 978-1-315-64523-0
August 2018: 234x156: 244pp * For full contents and more information, visit: www.routledge.com/9781138184398
Hb: 978-1-138-06177-4: £105.00
eBook: 978-1-315-16215-7
* For full contents and more information, visit: www.routledge.com/9781138061774

Dummy text to keep placeholder
3rd Edition • TEXTBOOK • READER Tourism in Iran
The Economics of Tourism Destinations Challenges, Development and Issues
Theory and Practice Edited by C Michael Hall, University of Canterbury, New Zealand and Siamak Seyfi

Norbert Vanhove, Katholieke Universiteit Leuven, Belgium
The measurement of tourism, for example analysing
competitiveness and evaluating tourism projects, is not an easy
task. Now in its third edition, The Economics of Tourism
Destinations -Theory and practice provides a succinct guide to
the economic aspects of tourism for students and practitioners
alike to decipher the methods of measurement of supply,
demand, trends and impacts. Each chapter combines theory
and practice and is integrated with international case studies.
Combining macro and micro aspects of economics to the
tourism destination, this is an invaluable resource for students
learning about this subject and it is also aimed at tourism

researchers and policy makers.

Series: Contemporary Geographies of Leisure, Tourism and Mobility
Given the growing significance of tourism in the Middle East as well as the role of tourism
in international politics and restrictions on international mobility this volume  brings together
the first contemporary collection of research on tourism in Iran. Written by experts based
both within and outside of Iran the chapters engage with a number of crucial issues
including sustainable development, the role of women in society, poverty alleviation, Iran’s
image and the role of religion in Iranian tourism to provide a benchmark assessment of
tourism and its potential future in the country.

Routledge
Market: Tourism
August 2018: 234x156: 224pp
Hb: 978-1-138-50512-4: £105.00
eBook: 978-1-315-14640-9

Routledge * For full contents and more information, visit: www.routledge.com/9781138505124
Market: Tourism / Economics
December 2017: 246x174: 364pp
Hb: 978-1-138-57876-0: £115.00
Pb: 978-1-138-57879-1: £39.99
eBook: 978-1-351-26380-1
Prev. Ed Hb: 978-0-080-96996-1
* For full contents and more information, visit: www.routledge.com/9781138578760
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Dummy text to keep placeholderDummy text to keep placeholder
Wild Animals and LeisureAnimals, Food and Tourism
Rights and WellbeingEdited by Carol Kline, Appalachian State University, USA

Series: Routledge Research in the Ethics of Tourism Series
This book examines the ethics of defining, treating, and
commodifying animals as a source of food within the context
of tourism. The chapters examine animal welfare and tourism,
animal welfare and food production, and ethical consumption,
exploring topics such as raising, farming, harvesting, marketing
of animals and the links between consuming animals and
environmental concerns. The opportunities arising from tourism
for addressing animal welfare or protecting engendered species
are considered.

Routledge

Edited by Neil Carr, University of Otago, New Zealand and
Janette Young, Adelaide SA University of South Australia,
Australia
Series: Routledge Research in the Ethics of Tourism Series
Wild animals form an integral component of the human leisure
experience. They are a significant part of the leisure industry and
are economically valuable entities. However, as sentient beings
animals also have rights and welfare needs, and, like humans,
may also have their own leisure desires and requirements. This
book provides an in-depth analysis of the rights and welfare of
humans and wild animals as the two relate to one another within
the sphere of leisure studies and provides a forum for future
considerations of wild animals and leisure and a voice for animal

Market: Tourism/Geography
January 2018: 234x156: 224pp

welfarist agendas that seek to improve the conditions under which wild animals interact
with and are engaged with by humans.

Hb: 978-1-138-29160-7: £105.00
eBook: 978-1-315-26520-9
* For full contents and more information, visit: www.routledge.com/9781138291607 Routledge

Market: Leisure Studies/Tourism/Human-Animal Studies
March 2018: 234x156: 312pp
Hb: 978-1-138-20928-2: £105.00
eBook: 978-1-315-45741-3
* For full contents and more information, visit: www.routledge.com/9781138209282

Dummy text to keep placeholder
Domestic Animals, Humans, and Leisure
Rights, Welfare, and Wellbeing

Edited by Janette Young, Adelaide SA University of South
Australia, Australia and Neil Carr, University of Otago, New
Zealand
Series: Routledge Research in the Ethics of Tourism Series
This edited volume provides an analysis of the rights, welfare,
and wellbeing of humans and domestic animals as the two relate
to one another within the sphere of leisure studies. In doing so
it moves the debate about animals in leisure beyond the current
limits which have seen research mainly confined to the exotic
‘other’ rather than more mundane, everyday domestic animals,
and narrowly focused within tourism studies. Themes are
explored through  a wide array of leisure settings and
countries, including Canada, the USA, Poland, Australia, and

Israel, amongst others. Geography, Leisure Studies, Human-Animal Studies, Tourism,
Environmental Studies and Veterinary Studies.

Routledge
Market: Leisure Studies/Human-Animal Studies/Tourism
February 2018: 234x156: 272pp
Hb: 978-1-138-20927-5: £105.00
eBook: 978-1-315-45745-1
* For full contents and more information, visit: www.routledge.com/9781138209275

Dummy text to keep placeholder
Tourism Experiences and Animal Consumption
Contested Values, Morality and Ethics

Edited by Carol Kline, Appalachian State University, USA
Series: Routledge Research in the Ethics of Tourism Series
Kline provides an interdisciplinary discussion of animals as a
source of food within the context of tourism. The book focuses
on a range of ethical issues associated with the production and
consumption of animal foods, highlighting the different ways
in which animals are valued and utilised within different cultural
and economic contexts. Topics explored include issues
surrounding raising, farming, harvesting, marketing of
animals. Links between consuming animals and environmental
concerns are examined. This book brings together food studies
of animals with tourism and ethics, forming an important
contribution to the wider conversation of human-animal studies.

Routledge
Market: Tourism/Animal Studies
January 2018: 234x156: 256pp
Hb: 978-1-138-29161-4: £105.00
eBook: 978-1-315-26518-6
* For full contents and more information, visit: www.routledge.com/9781138291614
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3rd Edition • TEXTBOOK • READER
Ecotourism
Transitioning to the 22nd Century
Stephen Wearing, University of Technology Sydney, Australia and Stephen
Schweinsberg
Since the first edition of the title, ecotourism has become a major phenomenon in tourism
and society in many countries and regions throughout the world. The profusion of
experiences has generated a variety of means of theorizing, analysing and marketing
ecotourism all that have yet to be encompassed in one book. Ecotourism fills the gap by
synthesising the changes in thinking and society over the time since it was first published.
This book is essential reading for higher- level and graduate students and researchers in
tourism, sociology and geography. It will also be of interest to environmental groups and
practitioners.

Routledge
Market: Tourism
December 2018: 235 x 191: 304pp
Hb: 978-1-138-20204-7: £95.00
Pb: 978-1-138-20210-8: £35.99
eBook: 978-1-315-47493-9
* For full contents and more information, visit: www.routledge.com/9781138202047

TEXTBOOK • READER
Governing Tourism for Sustainability
Identifying the Limits to Growth in Tourism Development
Jarkko Saarinen, Geography Research Unit University of Oulu
Sustainability has become a highly important policy framework for tourism, and the ideals
of sustainable development are guiding tourism developers in their planning thinking.
This book provides a thorough overview of the key discussions that are focusing on setting
the limits to growth in tourism development in local-global nexus. The key focus is on
sustainable tourism with a further aim to rethink critically the idea of sustainability in tourism
and its relations to carrying capacity, responsibility and other potential frameworks.
International and case studies and examples are integrated throughout. This is essential
reading for Tourism students.

Routledge
October 2018: 234x156: 224pp
Hb: 978-1-138-04799-0: £110.00
Pb: 978-1-138-04802-7: £31.99
eBook: 978-1-315-17044-2
* For full contents and more information, visit: www.routledge.com/9781138047990

Dummy text to keep placeholder
New Moral Natures in Tourism
Edited by Bryan S. R. Grimwood, The University of Waterloo, Canada, Kellee Caton,
Thompson Rivers University, Canada and Lisa Cooke, Thompson Rivers University,
Canada
Series: Routledge Research in the Ethics of Tourism Series
This book explores the multitude of ways that ‘‘nature’ is constructed, evaluated, and
performed through tourism, and the consequences that these different natures have on
peoples and places. The book explores the types of ‘moralities’ that have entered into
tourism, including environmental consciousness and animal ethics. It provides an
understanding of the ethical opportunities and challenges of the human relationship with
nature in tourism.

Routledge
Market: Tourism
April 2018: 234x156: 224pp
Hb: 978-1-138-29170-6: £105.00
eBook: 978-1-315-26511-7
* For full contents and more information, visit: www.routledge.com/9781138291706
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TEXTBOOK • READER

2nd Edition • TEXTBOOK • READER Hotel Accommodation Management
Cruise Operations Management Edited by Roy C. Wood, School of Tourism, Events and

Hospitality Management, Leeds Beckett University, UK
Series: Hospitality Essentials Series
This book offers students a uniquely concise, accessible and
comprehensive introduction to hotel accommodation
management that covers the range of managerial subjects and
disciplines in the sector. The book focuses on enduring aspects
of the accommodation management function; the changing
context of hotel accommodation provision; and the role of
accommodation in additional and integrated facilities and
markets. International case studies illustrating examples of
practice in the industry are integrated throughout along with

Hospitality Perspectives
Philip Gibson and Richard Parkman
This new and updated edition provides a comprehensive and contextualized overview of
hospitality services for the cruise industry. As well as providing a background to the cruise
industry, it also looks deeper into the management issues, providing a practical guide for
both students and professionals alike.

Routledge
Market: Tourism and Hospitality
October 2018: 234x156: 318pp
Hb: 978-1-138-50516-2: £110.00
Pb: 978-1-138-50517-9: £36.99
eBook: 978-1-315-14648-5
Prev. Ed Hb: 978-0-415-69940-2

study questions and other features to aid understanding and problem solving. This is
essential reading for all hospitality and hotel management students.

* For full contents and more information, visit: www.routledge.com/9781138505162 Routledge
Market: Hospitality and Hotel Management
October 2017: 234x156: 210pp
Hb: 978-1-138-04878-2: £110.00
Pb: 978-1-138-04879-9: £32.99
eBook: 978-1-315-16996-5
* For full contents and more information, visit: www.routledge.com/9781138048782

5th Edition • TEXTBOOK • READER

Dummy text to keep placeholder

Managing Airports

Destination Resilience

An International Perspective

Challenges and Opportunities for Destination Management and
Governance

Anne Graham, University of Westminster, UK
Managing Airports presents a comprehensive and cutting-edge insight into today’s
international airport industry. This 5th Edition has been fully revised and updated to reflect

Edited by Elisa Innerhofer, Martin Fontanari and Harald
Pechlaner
Series: Contemporary Geographies of Leisure, Tourism and
Mobility
By examining tourism and travel trends in a wide range of
regions, this book offers new insight into the impacts of
economic, social and environmental changes on destination
management, governance and development. Topics for
discussion include advances and changes in technology, the
global economy and governance as well as risk management
and destinations’ response to disruptions. Within a rapidly
changing world, emphasis is given on resilient thinking and

the many important developments in the management of airports including , for example,
new content on evolving airline models, policy decisions and climate change adaptation.
Accessible and up-to-date, Managing Airports is ideal for students, lecturers and researchers
of transport and tourism, and practitioners within the air transport industry.

Routledge
Market: Air Transport and Tourism
May 2018: 246x189: 424pp
Hb: 978-1-138-28535-4: £120.00
Pb: 978-1-138-28534-7: £39.99
eBook: 978-1-315-26904-7
* For full contents and more information, visit: www.routledge.com/9781138285354

strategic management techniques in order to unlock the inner potential of destinations
to respond and adapt positively to economic, environmental and social changes.

Routledge
Market: Tourism
February 2018: 234x156: 224pp
Hb: 978-1-138-57268-3: £115.00
eBook: 978-0-203-70190-4
* For full contents and more information, visit: www.routledge.com/9781138572683

2nd Edition • TEXTBOOK • NEW EDITIONTEXTBOOK • READER
Marketing and Managing Tourism DestinationsEntrepreneurship and Tourism
Alastair M Morrison, Purdue University, USAAndreas Walmsley
Managing and  Marketing Tourism Destinations is a comprehensive and integrated textbook
which uniquely considers both destination marketing and management in one volume.

This provides students with a critical yet accessible introduction to the vital role and effective
practice of entrepreneurship in the tourism industry. Small businesses are the backbone

This second edition has been updated to include: New and updated international caseof the tourism and hospitality industry and entrepreneurship is key means to stimulate
studies and interviews with Destination Managers; New material on stakeholdereconomic growth. Each chapter includes ‘reflective practice’ activities, along with
management, economic impacts and destination analysis; New online resources. Writteninternational case studies that encourages critical thinking and practical applications. The
by an author with many years of industry practice and teaching experience, this book isbook is core reading for both undergraduate and postgraduate students studying tourism

degree programmes covering entrepreneurship. the ideal guide to the subject for tourism, hospitality and events students and industry
practitioners alike.Routledge

Market: Tourism Routledge
November 2018: 246x174: 240pp Market: Tourism, Marketing and Management
Hb: 978-1-138-04876-8: £105.00 June 2018: 246x174: 598pp
Pb: 978-1-138-04877-5: £32.99 Hb: 978-1-138-89728-1: £110.00
eBook: 978-1-315-16998-9 Pb: 978-1-138-89729-8: £38.99
* For full contents and more information, visit: www.routledge.com/9781138048768 eBook: 978-1-315-17892-9

Prev. Ed Hb: 978-0-415-67249-8
* For full contents and more information, visit: www.routledge.com/9781138897281
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TEXTBOOK • READER2nd Edition • TEXTBOOK • READER
Marketing Research for the Tourism, Hospitality
and Events Industries

Marketing Communications in Tourism and
Hospitality

Bonita Kolb
This is a user-friendly textbook that contains essential information
on how to conduct research on visitor trends, experiences,
preferences and lifestyles, shedding light on customer
preferences, product changes, promotional efforts and pricing
differences to ensure the destination is successful. Integrated
with a wide range of case studies per chapter and
complemented by additional online resources (including
PowerPoint slides, additional study questions and weblinks), this
short and accessible textbook is essential reading for all students
wishing to gain knowledge as to what visitors want from the
travel, hospitality and/or event experience.

Scott McCabe
Marketing Communications in Tourism and Hospitality: Concepts, Strategies and Cases discusses
this vital discipline specifically for the tourism and hospitality industry. Combining a critical
theoretical overview with a practical guide to techniques and skills, it illustrates the role
that communications play in the delivery and representation of hospitality and tourism
services, whilst developing practical skills needed to understand, interpret and implement
communications strategies within a management context. This systematic and cohesive
text is essential reading for hospitality management students, and an invaluable resource
for marketing practitioners in this growing area.

Routledge
October 2018: 246x189: 352pp
Hb: 978-1-138-67926-9: £90.00
Pb: 978-1-138-67927-6: £34.99 Routledge
eBook: 978-1-315-56335-0 Market: Tourism, Hospitality and Events
* For full contents and more information, visit: www.routledge.com/9781138679269 February 2018: 246x174: 232pp

Hb: 978-1-138-04214-8: £115.00
Pb: 978-1-138-04216-2: £32.99
eBook: 978-1-315-17390-0
* For full contents and more information, visit: www.routledge.com/9781138042148

Dummy text to keep placeholderDummy text to keep placeholder
The Routledge Handbook of Destination MarketingMarketing for Sustainable Tourism

Edited by Dogan Gursoy, Washington State University, USA
and Christina G. Chi
The book examines key contemporary marketing concepts,
issues and challenges that affect destinations within a
multidisciplinary global perspective. This book uniquely combines
balanced academic research with practical applications and will
be a valuable resource for both researchers and practitioners in
the field of destination marketing.

Routledge

Edited by Xavier Font and Scott McCabe, Nottingham University Business School,
UK
This book shows how marketing skills and techniques can be used for sustainability
purposes, by understanding market needs, designing more sustainable products and
identifying more persuasive methods of communication to bring behavioural change. It
was originally published as a special issue of the Journal of Sustainable Tourism.

Routledge
Market: Sustainable Tourism/Tourism Marketing
April 2018: 246x174: 212pp
Hb: 978-1-138-56031-4: £105.00
* For full contents and more information, visit: www.routledge.com/9781138560314

Market: Tourism
March 2018: 246x174: 520pp
Hb: 978-1-138-11883-6: £175.00
eBook: 978-1-315-10116-3
* For full contents and more information, visit: www.routledge.com/9781138118836

Dummy text to keep placeholderTEXTBOOK • READER
The Routledge Handbook of Second Home Tourism
and Mobilities

Marketing for Tourism and Hospitality
Collaboration, Technology and Experiences
Alan Fyall, patrick Legoherel, University of Angers, France, Isabelle Frochot, Université
Savoie Mont Blanc, France and Youcheng Wang

Edited by C. Michael Hall, University of Canterbury, New Zealand and Dieter Müller
Second homes have become an increasingly important component of both tourism and
housing studies. This volume offers an overview of different disciplinary and methodologicalThis book provides a contemporary, accessible and useful resource on tourism and

hospitality marketing globally and the very real challenges that lie ahead. A clear articulation approaches to second homes while simultaneously providing a broad geographical reach.
of the changing landscape, an accessible introduction to the three underpinning themes Divided in four parts exploring governance, development, community and mobile second
of collaboration, technology and experiences, and a plentiful supply of international case homes, the book provides a contemporary account of the major issues in an area of growing
material will provide students with an enjoyable and digestible resource that will challenge international interest. It will be of interest to numerous academic fields in the social sciences,

as well as urban and regional planners.academically as well as prepare them for day-to-day problems in the real and dynamic
world of marketing. This is an indispensable resource for all future managers of tourism
and hospitality marketing.

Routledge
Market: Tourism
April 2018: 246x174: 384ppRoutledge
Hb: 978-1-138-67831-6: £165.00Market: Tourism and Hospitality
eBook: 978-1-315-55905-6November 2018: 246x189: 528pp
* For full contents and more information, visit: www.routledge.com/9781138678316Hb: 978-1-138-12127-0: £95.00

Pb: 978-1-138-12129-4: £38.99
eBook: 978-1-315-65102-6
* For full contents and more information, visit: www.routledge.com/9781138121270
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TEXTBOOK • READERDummy text to keep placeholder
Vacation Home and Resort Rentals ManagementTourism Planning and Development
Conrad Lashley, Stenden University of Applied Science, The Netherlands and Niki
Christian Nutsch

Contemporary Cases and Emerging Issues
Edited by Jarkko Saarinen, Christian M. Rogerson, University
of Johannesburg, South Africa and C. Michael Hall, University
of Canterbury, New Zealand
This collection contains critical studies on tourism development 
and planning, and calls for proactive, holistic and responsible 
thinking. It argues that recognition of the contextual and 
historical dimensions around tourism development and planning 
is essential to help both researchers and practitioners better 
understand destination and place-based decision-making. In 
addition, it will lead to improvements in stakeholder relations, 
and explains how tourism best works with localities and localities 
with tourism. This edition was originally published as a special 
issue of Tourism Geographies.

This book introduces students to this complex growing sector of the vacation business.
Based on an integrated product solution, it offers new approaches of how to successfully
market and manage all types of home like accommodations products and the services
supporting them in a growing competitive market with the rise of Airbnb and Homestay.
Case Studies are integrated throughout along with industries voices to highlight the
successes and challenges in this market. This is essential reading for all hospitality students.

Routledge
Market: Hospitality
October 2018: 246x174: 208pp
Hb: 978-1-138-05792-0: £110.00
Pb: 978-1-138-05793-7: £33.99
eBook: 978-1-315-16461-8
* For full contents and more information, visit: www.routledge.com/9781138057920

Routledge
Market: Tourism
January 2018: 246x174: 154pp
Hb: 978-1-138-29887-3: £115.00
* For full contents and more information, visit: www.routledge.com/9781138298873

Dummy text to keep placeholderDummy text to keep placeholder
Vertical Disintegration in the Corporate Hotel
Industry

Tourism Policy and Planning Implementation
Successes and Failures
Edited by Konstantinos Andriotis, Dimitrios Stylidis and Adi Weidenfeld The End of Business as Usual
Series: Contemporary Geographies of Leisure, Tourism and Mobility Angela Roper, University of West London, UK

Series: Routledge Research in Hospitality
This book evaluates how and why vertical disintegration has
occurred in the global corporate hotel industry, as it undergoes
a structural transformation. It provides a unique insight into the
new competitive landscape. Underpinned by academic literature,
it includes first-hand accounts from the most eminent senior
executives of firms in and around the industry. It provides an
in-depth perspective of a modern industrial phenomenon and
makes observations as to the profitable way forward for the
industry.

This text is an important read for those working, advising and
investing in the sector as well as for students, graduates and researchers.

This book critically reviews tourism planning policies and measures their outcomes. It looks
at a range of planning and policies in a variety of countries and at micro and macro levels
including: cross-border tourism, planning in mature destinations and regional tourism
development. This multidisciplinary volume encourages further insight into the impacts of
planning and policy implementation on tourism development now and in the future.
Written by leading academics, this will be useful for upper level students, academics and
researchers in Tourism, Geography and Development Studies.

Routledge
Market: Tourism
June 2018: 234x156: 224pp
Hb: 978-1-138-06074-6: £105.00
eBook: 978-1-315-16292-8
* For full contents and more information, visit: www.routledge.com/9781138060746

Routledge
Market: Hospitality
October 2017: 234x156: 182pp
Hb: 978-1-138-64108-2: £105.00
eBook: 978-1-315-63070-0
* For full contents and more information, visit: www.routledge.com/9781138641082TEXTBOOK • READER

Tourism, Transport and Travel Management
Dileep M.R.
This book provides students with essential knowledge of the intricate relationship between
travel, transport and tourism. It explores the structure; functions; activities; strategies; and
the practices of each of the sectors in the travel industry, such as airlines, airports, tour
operators, travel agencies, cruises as well as the demand and supply patterns, influencing
factors, the impact of information and communication technology on the functioning and
management of travel industries, the value addition by intermediaries, and various aspects
of tour guiding. This is an invaluable resource to students following Tourism, Travel and
Transport management courses.

Routledge
Market: Tourism
October 2018: 246x174: 296pp
Hb: 978-1-138-55738-3: £115.00
Pb: 978-1-138-55744-4: £37.99
eBook: 978-1-315-15106-9
* For full contents and more information, visit: www.routledge.com/9781138557383
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Dummy text to keep placeholderDummy text to keep placeholder
Halal TourismBeing and Dwelling through Tourism
Mohamed Battour, University of Malaya, MalaysiaAn anthropological perspective
Halal tourism is a fast growing industry. Hotels and resorts, airlines, and travel agents are
more interested than ever before in understanding and satisfying the needs of Halal tourists.

Catherine Palmer, University of Brighton
Series: New Directions in Tourism Analysis
Much of the existing literature seeks to make sense of tourism
based on singular approaches such as visuality, identity or
mobility. This book offers an overarching framework using the
concept of dwelling taken from Heidegger and Ingold as the
starting point from which to consider the interrelatedness of
being, dwelling and tourism. Each chapter features a discussion
of the unifying theoretical framework for each theme, followed
by an illustrative focus on specific aspects of tourism. This book
will be of interest to anyone involved with tourism research from
a wide range of disciplines including anthropology, sociology,
geography, cultural studies, leisure studies and tourist studies.

This is the first book to offer a theoretical concept of Halal tourism, taking into consideration
Islamic law, the market, products and services offered, and the purpose and location of
travel. The book addresses tourist demand and needs of the tourist, host supply of Halal
tourism, Muslim friendly options designed to attract Muslim travellers, and seeks to help
destination marketers understand Muslim tourist behaviour, and considers best practice
marketing tools to promote Muslim friendly destinations.

Routledge
Market: Tourism/Hospitality
May 2018: 234x156: 224pp
Hb: 978-1-138-23869-5: £105.00
Pb: 978-1-138-23870-1: £34.99
eBook: 978-1-315-29701-9
* For full contents and more information, visit: www.routledge.com/9781138238695Routledge

Market: Tourism
November 2017: 234x156: 174pp
Hb: 978-1-409-42248-8: £115.00
eBook: 978-1-315-56895-9
* For full contents and more information, visit: www.routledge.com/9781409422488

Dummy text to keep placeholderDummy text to keep placeholder
Handbook of Popular Culture and TourismCo-Creating Tourism Research
Edited by Christine Lundberg and szilvia GyimothyTowards Collaborative Ways of Knowing
This handbook offers an overview of the intersection between tourism and popular culture,
which is an emerging area previously not addressed holistically in academic research. It

Edited by Carina Ren, Aalborg University, Denmark, Gunnar
Thór Jóhannesson, University of Iceland, Iceland and René
van der Duim
Series: Contemporary Geographies of Leisure, Tourism and
Mobility
This book addresses the production of knowledge and
performances of collaboration in tourism. It bridges the gap
between theory and the lived realities of tourism development,
tourism management, and the creation and implementation of
tourism-related policies. The book draws on theoretical and
methodological perspectives that situate academic tourism
studies not as an ex post facto critique of tourism practices, but
as a partner in the production of knowledge through and about

examines current debates, questions, and controversies of tourism in the wake of popular
culture phenomena. It provides a cutting edge review of popular cultural production and
consumption trends and analyse their consequences for tourism and destination
competitiveness. Written by leading academic from a range of disciplines, this handbook
provides insightful coverage of areas ranging from culture studies, fan/fandom research,
geography, business and economic studies, and technology.

Routledge
Market: Tourism
June 2018: 246x174: 464pp
Hb: 978-1-138-67835-4: £165.00
eBook: 978-1-315-55901-8
* For full contents and more information, visit: www.routledge.com/9781138678354

tourism. It offers both an introduction to the ontological basis behind collaborative research,
and a set of empirical models for how collaborative knowledge creation can inform tourism
design, management, and policy.

Routledge
Market: Tourism
December 2017: 234x156: 188pp
Hb: 978-1-138-22819-1: £115.00
eBook: 978-1-315-39322-3
* For full contents and more information, visit: www.routledge.com/9781138228191
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Justice and Ethics in Tourism DevelopmentEntertainment Tourism
Tazim B. JamalJian Ming Luo, City University of Macau, China and Chi Fung

Lam, The Chinese University of Hong Kong, The People's
Republic of China
Series: Routledge Focus in Tourism
Over the last two decades, the entertainment and tourism
services industry have undergone major transformations. The
entertainment industry is a vast entity featuring numerous
categories of entertainment and those beyond venue based
entertainment, from the internet to video games. Luo and Lam
provide an overview of entertainment tourism through the lens
of Macau, a city of the coast of China regarded as one of the
famous gaming destinations in the world. This book provides
an overview of entertainment tourism, exploring fundamental

Series: Tourism Environment and Development
Alternative tourism, responsible tourism, and sustainable tourism forward an array of
principles and guidelines that are not grounded in the key ethical traditions and theoretical
perspectives. This book aims to fill this omission by bringing into conversation these key
ethical and theoretical perspectives with tourism, development and the environment, in
an accessible way. Key ethical traditions in philosophy and the justice literature are explored
as well as theories of justice and development, cosmopolitanism, feminism and gender,
care and empowerment. It will offer a valuable guide to students on the understanding of
the "just" and fair development of tourism.

Earthscan
Market: Tourism
November 2018: 234x156: 224pp
Hb: 978-1-138-06070-8: £110.00concepts, historical background, current development and management practice, and

future trends. Pb: 978-1-138-06071-5: £29.99
eBook: 978-1-315-16294-2

Routledge * For full contents and more information, visit: www.routledge.com/9781138060708
Market: Tourism/ Hospitality / Business
November 2017: 216x138: 66pp
Hb: 978-1-138-06107-1: £45.00
eBook: 978-1-315-16265-2
* For full contents and more information, visit: www.routledge.com/9781138061071
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Dummy text to keep placeholderDummy text to keep placeholder
The Affective Negotiation of Slum TourismProximity and Intraregional Aspects of Tourism
City Walks in DelhiEdited by Jelmer Jeuring, University of Groningen, The

Netherlands and Inmaculada Diaz Soria, University of
Toulouse-Jean Jaurès, France
While the settings, methodologies and concepts in this book
vary considerably, each contribution is an attempt to rethink
the hegemonic linear framing of tourism in dichotomies such
as familiar and unfamiliar, nearby and far, host and guest,
mundane and exotic. The examples, findings and conclusions
of the various authors contribute to an understanding of tourism
that is multiple and relative, to an open-minded and critical
attitude towards the institutionalized anchors of our society - in
which tourism takes such a prominent place that it has almost
become ordinary. This book was originally published as a special

issue of the Tourism Geographies journal.

Tore Holst
Series: Routledge Advances in Tourism and Anthropology
In recent years, informal urban settlements have increasingly
been visited as sites of touristic exploration in many large cities
of the Global South. By applying different methodologies the
book offers a multi-layered analysis of the cultural encounters
that take place between slum tourists and former street children,
who work as tour guides for a local NGO in Delhi.
Post-Humanitarian Slum Tourism enriches the debate by
interpreting tourist performances as affective economies,
identifying tour guides as emotional labourers and raising
questions on the long term impacts of these economically
uneven encounters with representatives of the Global North,

including the researcher.Routledge
Market: Tourism

RoutledgeOctober 2017: 246x174: 142pp
Market: TourismHb: 978-1-138-29881-1: £115.00
February 2018: 234x156: 216pp* For full contents and more information, visit: www.routledge.com/9781138298811
Hb: 978-1-138-72989-6: £105.00
eBook: 978-1-315-18959-8
* For full contents and more information, visit: www.routledge.com/9781138729896

Dummy text to keep placeholderTEXTBOOK • READER
Theories of Practice in TourismResearch Methods for Tourism Students
Edited by Henrik Halkier, Laura James and Carina Bregnholm Ren, Aalborg University,
Denmark

Edited by Ramesh Durbarry, University of Technology,
Mauritius
This introductory guide offers innovative ideas and strategies to
students undertaking their first social science research work.
Academically rigorous yet accessible, it uses a systematic
step-by-step approach to illustrate the research process and its
applications to the tourism industry. The textbook provides a
balanced coverage of both qualitative and quantitative methods,
accompanying students throughout the process of selecting a
research topic and specifying research questions, aims and
objectives.This is an essential resource to tourism students and
will also be of interest to researchers in any social science subject.

This book seeks to critically engage practice theory as a research approach in the field of
tourism studies. It book offers insights into "everydayness" of tourism and the micro-level
activities and actions undertaken by industry professionals, travellers and stakeholders.
These actions inform both theory and practice in travel and tourism. The book introduces
the key concepts and theoretical approach of practice theory and topical case studies to
showcase the links between practice theory and tourism.

Routledge
August 2018: 234x156: 244pp
Hb: 978-1-138-06170-5: £105.00
eBook: 978-1-315-16217-1
* For full contents and more information, visit: www.routledge.com/9781138061705

Routledge
Market: tourism research methods
December 2017: 246x174: 294pp
Hb: 978-0-415-67318-1: £110.00
Pb: 978-0-415-67319-8: £32.99
eBook: 978-0-203-70358-8
* For full contents and more information, visit: www.routledge.com/9780415673181

2nd Edition • TEXTBOOK • READERDummy text to keep placeholder
Tourism and InnovationResearch Volunteer Tourism
Edited by Michael C. Hall, University of Canterbury, New Zealand and Allan WilliamsVolunteer Tourism
Series: Contemporary Geographies of Leisure, Tourism and MobilityAngela M Benson, University of Brighton, UK
This volume provides students with an overview of relevant innovation theories, and related
literatures on entrepreneurship, productivity, regional development and competitiveness,

Series: Contemporary Geographies of Leisure, Tourism and Mobility
Volunteer tourism is one of the growth areas in contemporary tourism, where tourists for
various reasons seek alternative goodwill experiences and activities. An emerging segment and their significance to contemporary tourism practices. In addition, the book also

highlights the role of tourism-related mobility as a component of knowledge transfer, andof this is Research Volunteer Tourism. This book focuses on the experiences of research
as a source of innovation in its own right. The book is structured so as to introduce thevolunteer tourists to explore whether their perceptions of what constitutes the concept
reader to the overall significance of innovation, at various levels, and the role that innovationof volunteering is the same as the organization, and whether they perceive themselves in
plays in firm and place competition. Supported with case studies throughout, this book is
essential reading for all Tourism students.

a volunteering role. It provides perspectives across different aspects of the experience,
examining issues such as payment for experience and what this contributes to.

RoutledgeRoutledge
Market: Business and TourismMarket: Tourism
November 2018: 234x156: 320ppDecember 2018: 234x156: 216pp
Hb: 978-1-138-06076-0: £110.00Hb: 978-0-415-53958-6: £105.00
Pb: 978-1-138-06082-1: £33.99eBook: 978-0-203-10816-1
eBook: 978-1-315-16283-6* For full contents and more information, visit: www.routledge.com/9780415539586
Prev. Ed Hb: 978-0-415-41404-3
* For full contents and more information, visit: www.routledge.com/9781138060760
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Dummy text to keep placeholder
Tourism Ethnographies
Ethics, Methods, Application and Reflexivity
Edited by Hazel Andrews, Liverpool John Moores University, UK, Takamitsu Jimura
and Laura Dixon
Tourism Ethnographies: Ethics, Methods, Application and Reflexivity sheds light on an important
yet under-represented aspect of social scientific tourism scholarship: the role that
ethnography plays in gathering data and constructing some of the most foundational
theories of tourism today.
Routledge
September 2018: 234x156: 272pp
Hb: 978-1-138-06176-7: £105.00
eBook: 978-1-315-16216-4
* For full contents and more information, visit: www.routledge.com/9781138061767

5th Edition • TEXTBOOK • READER
Tourism, Tourists and Society
Richard Sharpley, University of Central Lancashire, UK
Tourism, Tourists and Society provides a broad introduction to the inter-relationship between
tourism and society, making complex sociological concepts and themes accessible to
readers from a non-sociological academic background. It provides a thorough exploration
of how society influences or shapes the behaviours, motivations, attitudes and consumption
of tourists, as well as the tourism impacts on destination societies. The 5th Edition has been
fully revised and updated to reflect recent data, concepts and academic debates. Accessible
yet critical in style, this book offers students an invaluable introduction to tourism, tourists
and society.

Routledge
Market: Tourism
May 2018: 246x189: 350pp
Hb: 978-1-138-62939-4: £110.00
Pb: 978-1-138-62949-3: £34.99
eBook: 978-1-315-21040-7
* For full contents and more information, visit: www.routledge.com/9781138629394
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