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Welcome
Welcome to the 2018 Focal Press & Applied Media Catalogue.

In this catalogue you will find information on the Routledge list which 
covers photography, filmmaking and postproduction, audio, graphic arts. 

We welcome your feedback on our publishing programme, so please do not 
hesitate to get in touch – whether you want to read, write, review, adapt or 
buy, we want to hear from you, so please visit our website below or please 
contact your local sales representative for more information.

www.routledge.com/applied-media

Prices are correct at time of going to press and may be subject to change without notice. 
Some titles within this catalogue may not be available in your region.
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5th Edition • NEW EDITION
New Dimensions in Photo Processes
A Step-by-Step Manual for Alternative Techniques

Laura Blacklow, School of the Boston Museum of Fine Arts,
Massachusetts Institute of Technology and Harvard
University's Carpenter Center for the Arts
Series: Alternative Process Photography
New Dimensions in Photo Processes invites artists in all visual
media to discover contemporary approaches to historical
techniques. Painters, printmakers, and photographers alike will
find value in this practical book, as these processes require little
to no knowledge of photography, digital means, or chemistry.

In addition to including new sun-printing techniques, such as
salted paper and lumen printing, this book has been updated
throughout, from pinhole camera and digital methods of making

color separations and contact negatives to making water color pigments photo-sensitive
and more.

Focal Press
Market: Alternative Photographic Processes
February 2018: 254 x 178: 360pp
Hb: 978-1-138-63282-0: £115.00
Pb: 978-1-138-63283-7: £45.99
* For full contents and more information, visit: www.routledge.com/9781138632837

Dummy text to keep placeholder
Polymer Photogravure
A Step-by-Step Manual, Highlighting Artists and Their Creative Practice
Clay Harmon
Series: Contemporary Practices in Alternative Process Photography
Polymer Photogravure by Clay Harmon is a step-by-step guide to this creation process. First
covering equipment and materials, Harmon emphasizes a straightforward process that
minimizes wasted time and materials. This book includes discussion of more advanced
intaglio printing techniques, such as china collé, as well as printing on unusual substrates
like wood.

Featuring 15 contemporary artists and their creative practices, this comprehensive manual
brings this beautiful historical process into the 21

st
 century.

Routledge
Market: Photography
September 2018: 254 x 203
Hb: 978-0-815-36601-0: £110.00
Pb: 978-0-815-36604-1: £29.99
eBook: 978-1-351-25904-0
* For full contents and more information, visit: www.routledge.com/9780815366010

Dummy text to keep placeholder
The Handmade Silver Gelatin Emulsion Print
Creating Your Own Liquid Emulsions for Black & White Paper
Denise Ross, Editor, The Light Farm
Series: Contemporary Practices in Alternative Process Photography
Silver gelatin photographic materials were the backbone of mainstream photography for
a century before the development of digital photography. This book is a cookbook of
lessons that start with the simplest, basic recipes for making black and white printing paper
and then builds on these to create more complex emulsions, including techniques and
processes that incorporate handmade paper. Combining the look and creative potential
of traditional black and white printing with contemporary techniques, handmade silver
gelatin emulsions offer an artist more control over the process and the end product.

Focal Press
Market: Alternative Process Photography
October 2018: 254 x 203: 282pp
Hb: 978-0-815-34990-7: £115.00
Pb: 978-0-815-34991-4: £42.99
* For full contents and more information, visit: www.routledge.com/9780815349907

Browse and order online:
www.routledge.com/applied-media
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2nd Edition • NEW EDITIONDummy text to keep placeholder
Jill Enfield’s Guide to Photographic Alternative
Processes, 2nd edition

Creative Nightscapes and Time-Lapses
Your Complete Guide to Conceptualizing, Planning and Creating
Composite Nightscapes and Time-Lapses Popular Historical and Contemporary Techniques
Michael C Shaw, Mike Shaw Photography Jill Enfield, fine art, editorial, and commercial photographer
Creative Nightscapes and Time-Lapses is an all-in-one guide to making composite nightscapes
and time-lapses using multi-image compositing. Beginning with a review of the key

Series: Alternative Process Photography
Jill Enfield’s Guide to Photographic Alternative Processes, 2

nd
 edition is packed with stunning

imagery, how-to recipes, techniques and historical information for emulating the ethereal,
fundamentals of astronomy and photography, author Michael C. Shaw covers the planning
and equipment needed to acquire your images, and then demonstrates the processes for

dream-like feel of alternative processing. Whether in a darkroom using traditional chemicals,layering, blending and merging these images. With five detailed case studies featuring
at the kitchen sink with pantry stapes, or in front of the computer re-creating techniquesinternational photographers and images, and online videos illustrating these processes,

this book is the comprehensive source for creating creative nightscapes and time-lapses. digitally, you will learn how to add a richness and depth to your photography like never
before. This edition is comprehensively updated to include more techniques and a
companion website with step-by-step videos of processes.Focal Press

Market: Photography - Technique
Focal PressSeptember 2018: 254 x 178: 304pp
Market: PhotographyHb: 978-1-138-74544-5: £125.99
June 2018: 254 x 178: 368ppPb: 978-1-138-74545-2: £36.95
Hb: 978-1-138-22906-8: £110.99* For full contents and more information, visit: www.routledge.com/9781138745445
Pb: 978-1-138-22907-5: £33.99
* For full contents and more information, visit: www.routledge.com/9781138229068

Dummy text to keep placeholderDummy text to keep placeholder
Lenscratch - Contemporary Themes in PhotographyDigital Ultraviolet and Infrared Photography
30 Profiles of Artists Photographing [Two Themes TBD], Book 2Adrian Davies, Adrian Davies Imaging, UK

Series: Applications in Scientific Photography
Digital Ultraviolet and Infrared Photography discusses the
growing number of applications of ultraviolet and infrared
photography. This is the first book to address the application
and potential for both ultraviolet and infrared photography in
both science and art. Written for the seasoned photographer,
author Adrian Davies discusses the how-to of ultraviolet and
infrared digital recording with a dissection of techniques, camera
requirements and camera conversion, together with a useful
appendix of resources and equipment currently available. Digital

Edited by Greer Muldowney
Series edited by Aline Smithson
Series: Lenscratch: Topics in Contemporary Photography
This book is the first of its kind to bring together and showcase contemporary
photographers’ bodies of work, moving beyond the survey approach so often seen in
photography today. Curated by Aline Smithson of the groundbreaking fine art photography
blog Lenscratch, this book explores theme-based photo projects by profiling thirty artists
working with the topics of family, domestic landscapes, self-portrait, gender and identity.
Providing insight as to how the photographers created the work, Lenscratch offers a deeper
understanding of each photographer’s intent and vision.Ultraviolet and Infrared Photography is an essential read for photographers using these tools

either professionally or creatively. Focal Press
Market: PhotographyFocal Press
March 2018: 384ppMarket: Photography
Hb: 978-1-138-69345-6: £95.00October 2017: 279 x 216: 200pp
Pb: 978-1-138-69346-3: £24.99Hb: 978-1-138-20016-6: £149.99
* For full contents and more information, visit: www.routledge.com/9781138693456Pb: 978-1-138-20017-3: £45.99

eBook: 978-1-315-51509-0
* For full contents and more information, visit: www.routledge.com/9781138200173

Dummy text to keep placeholderDummy text to keep placeholder
Lenscratch - Contemporary Themes in PhotographyFood Photography
30 Profiles of Artists Photographing [Two Themes TBD], Book 3Creating appetizing images
Edited by Greer MuldowneyJoe Glyda, Joe Glyda Photography, Inc.
Series edited by Aline SmithsonAs a food photographer for 40 years, food photographer Joe Glyda has shot everything

from entrées to desserts. In Food Photography: A strategic look at creating appetizing images, Series: Lenscratch: Topics in Contemporary Photography
Glyda brings his unique perspective and teaching to the page, instructing photographers

This book is the first of its kind to bring together and showcase contemporary
photographers’ bodies of work, moving beyond the survey approach so often seen in

how to light food, use unique camera angles, and work with styles and trends to create
timeless and mouth-watering shots. Including setup diagrams, instruction for shooting

photography today. Curated by Aline Smithson of the groundbreaking fine art photographyeditorial imagery, recipe and cookbook images, and images for packaging, this book is an
essential resource for taking photographs that creatively meet your client’s needs. blog Lenscratch, this book explores theme-based photo projects by profiling thirty artists

working with the topics of family, domestic landscapes, self-portrait, gender and identity.
Focal Press Providing insight as to how the photographers created the work, Lenscratch offers a deeper

understanding of each photographer’s intent and vision.Market: Food Photography
September 2018: 246x189: 256pp

Focal PressHb: 978-1-138-50220-8: £118.99
Market: PhotographyPb: 978-1-138-50221-5: £36.99
August 2018: 384pp* For full contents and more information, visit: www.routledge.com/9781138502208
Hb: 978-1-138-69354-8: £95.00
Pb: 978-1-138-69355-5: £24.99
* For full contents and more information, visit: www.routledge.com/9781138693548

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy

3TECHNIQUE

http://www.routledge.com/9781138745445
http://www.routledge.com/9781138229068
http://www.routledge.com/9781138200173
http://www.routledge.com/9781138693456
http://www.routledge.com/9781138200173
http://www.routledge.com/9781138502208
http://www.routledge.com/9781138693548


Dummy text to keep placeholder
Rick Sammon's Exploring Photographic Exposure
Master Image Capture

Rick Sammon
Light is the primary element of any photograph, but it may also
be the most frustrating. Rick Sammon can help you eliminate
those frustrations. With over 300 new images, Exploring
Photographic Exposure takes you through the basics of exposure
and how to apply them in any setting; from photographing
wildlife to people, from landscapes to seascapes. Learn how to
move away from the "spray and pray" approach by seeing light
and applying camera settings to take fewer – and better –
photos. Not just all tech talk, you’ll also learn how to explore
exposure modes for more creative images, and to change and

rescue exposures in post-processing.

Focal Press
Market: Photography
November 2017: 279 x 216: 184pp
Hb: 978-1-138-09610-3: £110.00
Pb: 978-1-138-09611-0: £25.99
eBook: 978-1-315-10544-4
* For full contents and more information, visit: www.routledge.com/9781138096110

2nd Edition • NEW EDITION
The Film Developing Cookbook
Bill Troop, Photochemist and Professional Writer and Steve Anchell, professional
writer, lecturer, and internationally known photographer
For nearly two decades The Film Developing Cookbook has helped photographers acquire
a working knowledge of photographic chemistry—what photo chemicals do and why—for
black and white film developing. Now reissued in a revised edition, this must-have manual
for photographic film development techniques covers films, their characteristics, and the
developers each require for maximum control of the resulting image. Readers will learn
how to mix and use photographic solutions from scratch, and even how to create new
ones. Includes invaluable information about films, developer ingredients, formulas, speed
increasing, mixing and storing stock solutions, stop baths, fixers, washing, and chemical
safety.

Focal Press
Market: Darkroom Photography
September 2018: 254x178: 184pp
Hb: 978-1-138-20486-7: £110.99
Pb: 978-1-138-20487-4: £32.99
Prev. Ed Hb: 978-1-138-12875-0
* For full contents and more information, visit: www.routledge.com/9781138204867

Browse and order online:
www.routledge.com/applied-media
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Dummy text to keep placeholderDummy text to keep placeholder
The Routledge Companion to Photography and
Visual Culture

Photography
The Unfettered Image

Michelle Henning
Series: Directions in Cultural History
Photography: The Unfettered Image argues for a new
understanding of the image and of visual culture in the era of
ubiquitous cameras and image-sharing. The book traces a history
of visual culture since the nineteenth century, foregrounding
the mobility of images and the relationship between
photographs, and other media. Drawing on new media studies,
art history, critical theory and anthropology, it brings together
the idea of a digitally enabled image 'flow' in which images
circulate endlessly. As a result, this book challenges ideas about
attention, style, originality and facture, and reinstates the
playfulness associated with the early years of mass photography.

Edited by Moritz Neumüller
Series: Routledge Art History and Visual Studies Companions
The Routledge Companion to Photography and Visual Culture
is a seminal reference source for the ever-changing field of
photography. Comprising an impressive range of essays written
by experts and scholars from across the globe, this book
examines the medium’s history, its central issues and emerging
trends, and its much-discussed future. The essays explore the
current debates surrounding the photograph as object, art,
document, propaganda, truth, selling tool, and universal
language; the perception of photography archives as burdens,
rather than treasures; the continual technological development

reshaping the field; photography as a tool of representation and control, and more.

Routledge
Market: Photography and Visual Culture
March 2018: 234x156: 410pp
Hb: 978-1-138-66739-6: £165.00
* For full contents and more information, visit: www.routledge.com/9781138667396

Dummy text to keep placeholder
The Routledge Companion to Photography Theory
Edited by Jane Tormey, Loughborough University, UK and Mark Durden, University 
of Wales, UK
Series: Routledge Art History and Visual Studies Companions
The Routledge Companion to Photography Theory examines the current debates, 
controversies and questions with regard to the development of conceptual and theoretical 
approaches to photography.

Thirty newly commissioned essays are structured in three thematic sections: Aesthetics, 
Ethics and After Theory.
Including contributions from key theorists such as Victor Burgin and practicing artists such 
as Jeff Wall and with an introductory essay by the editors discussing the implications of 
the range of perspectives offered by the books’ contributors, this will be an invaluable 
volume for both scholars and students of photography and art history.

Routledge
September 2018: 246x174
Hb: 978-1-138-84577-0: £175.00
eBook: 978-1-315-72799-8
* For full contents and more information, visit: www.routledge.com/9781138845770

Routledge
Market: Cultural Studies
February 2018: 234x156: 200pp
Hb: 978-1-138-78253-2: £110.00
Pb: 978-1-138-78255-6: £29.99
* For full contents and more information, visit: www.routledge.com/9781138782532

Dummy text to keep placeholder
The Focal Press Companion to the Constructed
Image in Contemporary Photography
Edited by Marni Shindelman and Anne Leighton Massoni
This compendiumexamines the choices, construction, inclusions and exemptions, and 
expanded practices involved in the process of creating a photograph. Introduced by both 
a curator and a scholar, each section features contemporary artists in conversation with 
curators, critics, gallerists, artists, and art historians. The writings include narratives by the 
artist, writings on their work, and examinations of studio practices. This pioneering book 
is the first of its kind to explore this topic beyond those artists building sets to photograph.

Focal Press
Market: Photography Reference
July 2018: 229 x 152: 272pp
Hb: 978-1-138-12502-5: £175.00
eBook: 978-1-315-64780-7
* For full contents and more information, visit: www.routledge.com/9781138125025

TEXTBOOK • READER
The Photography Cultures Reader
Representation, Agency and Identity
Edited by Liz Wells
The Photography History and Theory Reader is a comprehensive introduction to the history 
of photography; its production; and its uses and effects. Including writings by early 
photographers such as Fox Talbot, Daguerre, Cameron, Stieglitz, Niepce and Weston, as 
well as key thinkers like Roland Barthes, Victor Burgin and Susan Sontag, the essays trace 
the development of photography, its uses and the history of ideas about the medium. 
Each themed section features an editor's introduction setting the readings in their historical 
and theoretical context.

Routledge
Market: Photography
May 2018: 246x174
Hb: 978-0-415-74919-0: £110.00
Pb: 978-0-415-74920-6: £29.99
* For full contents and more information, visit: www.routledge.com/9780415749190

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy
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3rd Edition • TEXTBOOK • NEW EDITIONDummy text to keep placeholder
Light and LensAchieving Your Potential As A Photographer
Photography in the Digital AgeA Creative Companion and Workbook

Robert Hirsch, former executive director of CEPA Gallery,
now director of Light Research in Buffalo, NY
The new edition of this pioneering book allows students to
acquire an essential foundation for digital photography. Fully
updated, it clearly and concisely covers the fundamental
concepts of imagemaking, how to use digital technology to
create compelling images, and how to output and preserve
images in the digital world. Exploring history, theory, and
methods, this text offers classroom-tested assignments and
exercises from leading photographic educators, approaches for
analyzing, discussing, and writing about photographs, and tools

to critically explore and make images with increased visual literacy.

Harold Davis
Achieving Your Potential as a Digital Photographer presents an
organized and cohesive plan for kickstarting creativity, and then
taking the resulting work into the real world. The ideas presented
have been formulated by Harold Davis over many years working
as an award-wining photographer, and in the celebrated
workshops he has developed and led all around the world. These
concepts are presented with exercises so that readers can put
them into everyday practice as well as workbook pages bound

into the book for note taking. This book will enrich your photographic practice whether
the goal is simply to enrich your photography or to make money from your work.

Focal Press
November 2017: 229x229 Focal Press
Hb: 978-1-138-45785-0: £145.00 Market: Digital Photography
Pb: 978-1-138-82636-6: £24.99 May 2018: 279 x 216: 390pp
eBook: 978-1-315-68394-2 Hb: 978-1-138-21302-9: £95.00
* For full contents and more information, visit: www.routledge.com/9781138457850 Pb: 978-1-138-94439-8: £37.99

* For full contents and more information, visit: www.routledge.com/9781138213029

2nd Edition • TEXTBOOK • READERDummy text to keep placeholder
Lighting for Professional PhotographersEnvironmental Portraiture
Joseph Lavine, Joe Lavine is a professional photographer and Brad Bartholomew,
Brad Bartholomew is a professional photographer

A Complete Guide to the Portrait Photographer’s Most Powerful
Imaging Tool

Lighting is one of the most important aspects of any photograph. The best images create
dimension and drama, which goes beyond formulas and lighting recipes. In Light Right,

Jim Cornfield, freelance journalist, travel writer and veteran commercial photographer;
film and video director

commercial photographers and instructors Joe Lavine and Brad Bartholomew offer a unique
This book is a photographer’s guide to powerful environmental portraits—many shot by
legends of this genre. These photographers take the reader behind the scenes to reveal,

philosophy of lighting, starting with an understanding of the characteristics of lighting to
build great shots.

in their own words, their work styles and creative impulses. A series of comprehensive
Packed with images and interviews, this book introduces basic photographic concepts
and equipment needs, and takes the reader from the lighting process through starting a
successful career in photography.

tutorial chapters embrace the technical, aesthetic and logistical dimensions of the
environmental portrait—composition and design, color, location scouting, setting up and
lighting interior and exterior environments, the use of props and wardrobe—with detailed

Focal Presshow-to advice. The book serves as both guide and inspiration, to create powerful,
communicative environmental portraiture. Market: Photography / Lighting

September 2018: 276x219: 312pp
Focal Press Hb: 978-0-815-34857-3: £115.00
Market: Portrait Photography Pb: 978-0-815-34859-7: £39.99
September 2018: 254 x 203 eBook: 978-1-351-16664-5
Hb: 978-1-138-23516-8: £140.99 * For full contents and more information, visit: www.routledge.com/9780815348573
Pb: 978-1-138-93566-2: £29.99
* For full contents and more information, visit: www.routledge.com/9781138235168

Dummy text to keep placeholderDummy text to keep placeholder
Mirrorless PhotographyFundamentals of Forensic Photography
A comprehensive guide to getting the most from your mirrorless
camera

Practical Techniques for Evidence Documentation on Location and in
the Laboratory

Steve Anchell, professional writer, lecturer, and internationally known photographerKeith Mancini, Forensic Photographer for the Westchester
County Forensic Lab and John Sidoriak, Vice-President,
Fisher-Cal Industries, Inc.
Series: Applications in Scientific Photography
In Fundamentals of Forensic Photography, Keith Mancini and John
Sidoriak offer practical techniques for common situations
encountered in forensic documentation. Topics include
equipment selection, lighting techniques, crime scene and
evidence documentation, macro and micro photography as
well as aerial, high speed and computational photography.
Techniques for photographic documentation in both the

laboratory and the field are discussed.

Mirrorless Interchangeable Lens Cameras are changing the way images are captured – and
changing the way images are created. With the Mirrorless Photography Sourcebook, you’ll
learn how to get the most from your mirrorless camera. This comprehensive guide
covers everything from the difference between a mirrorless camera and a DSLR to using
mirrorless cameras in different genres of photography, including landscape, travel, low
light, street photography, portraiture and more. Written by expert and skilled instructor
Steve Anchell, this book includes over 200 full-color inspirational and instructional images.

Focal Press
September 2018: 246 x 189: 232pp
Hb: 978-1-138-30801-5: £125.99
Pb: 978-1-138-30812-1: £36.99
* For full contents and more information, visit: www.routledge.com/9781138308015

Focal Press
Market: Forensic Photography
October 2017: 279 x 216: 234pp
Hb: 978-1-138-91084-3: £199.99
Pb: 978-1-138-91081-2: £64.99
eBook: 978-1-315-69312-5
* For full contents and more information, visit: www.routledge.com/9781138910812

Browse and order online:
www.routledge.com/applied-media
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Dummy text to keep placeholder
Ophthalmic Imaging
Posterior Segment Imaging, Anterior Eye Photography, and Slit Lamp
Biomicrography

Christye Sisson, Associate Professor, Photographic Arts &
Sciences, Rochester Institute of Technology; Visiting faculty,
The Eye Institute, Department of Ophthalmology, University
of Rochester
Series edited by Michael R. Peres
Series: Applications in Scientific Photography
Ophthalmic Imaging serves as a reference for the practicing
ophthalmic imager. Ophthalmic imaging combines photography
and diagnostic imaging to provide insight into not only the
health of the eye, but also the health of the human body as a

whole. Ophthalmic photographers are specialists in imaging through and in the human
eye, one of the only parts of the body where the circulation and nervous system is visible
non-invasively. With technical perspective as context, this book will provide instructional
techniques as well as the background needed for problem solving in this exciting field.

Focal Press
Market: Medical Photography
December 2017: 279 x 216: 374pp
Hb: 978-1-138-88599-8: £280.00
Pb: 978-1-138-88600-1: £110.00
eBook: 978-1-315-71514-8
* For full contents and more information, visit: www.routledge.com/9781138886001

Dummy text to keep placeholder

2nd Edition • TEXTBOOK • READER
The Photography Reader
History and Theory
Edited by Liz Wells, Plymouth University, UK
Previous edition:  The Photography Reader is a comprehensive introduction to theories of 
photography; its production; and its uses and effects. Including articles by photographers 
from Edward Weston to Jo Spence, as well as key thinkers like Roland Barthes, Victor Burgin 
and Susan Sontag, the essays trace the development of ideas about photography. Each 
themed section features an editor's introduction setting ideas and debates in their historical 
and theoretical context.

Routledge
Market: Photography
May 2018: 246x174: 496pp
Hb: 978-0-415-74917-6: £110.00
Pb: 978-0-415-74918-3: £29.99
Prev. Ed Hb: 978-0-415-24660-6
* For full contents and more information, visit: www.routledge.com/9780415749176

Dummy text to keep placeholder

The Pioneering Photographic Work of Hercule
Florence

Photography and the Contemporary Cultural
Condition

Boris Kossoy, Professor at School of Communication and
Arts, University of São Paulo
Series: Routledge History of Photography
This book delivers an in-depth analysis of Hercules Florence,
who is virtually unknown despite being among the world’s
photographic pioneers. Based on the texts of various
manuscripts, letters, diaries, notes, and advertisements, this
book examines the materials, methods, and techniques Florence
employed and why it took more than a century for his work to
come to light. Kossoy’s groundbreaking research establishes
Florence’s use of "photographie" to describe the product of his
experiments, half a decade before Sir John Herschel

Commemorating the Present
Peter D. Osborne, University of the Arts London, UK
Series: Routledge Advances in Art and Visual Studies
In this book, Osborne demonstrates why and how photography as photography has
survived and flourished since the rise of digital processes. He examines how photography
embodies, contributes to, and even in effect critiques how the contemporary social world
is now imagined, how it is made present and how the concept and the experience of the
Present itself is produced. Through an analysis of different kinds of photographic work in
distinct contexts, he demonstrates how aspects of photography that once appeared to
make it vulnerable to redundancy turn out to be the basis of its survival and have been
utilized by much important photographic work of the last three decades.

Routledge
Market: Photography/Visual Studies
April 2018: 229 x 152: 176pp
Hb: 978-0-415-73625-1: £105.00
eBook: 978-1-315-81857-3
* For full contents and more information, visit: www.routledge.com/9780415736251

Dummy text to keep placeholder

recommended "photography" to Henry Fox Talbot.

Routledge
Market: Photography History
December 2017: 246x174: 212pp
Hb: 978-1-138-20466-9: £115.00
eBook: 978-1-315-46897-6
* For full contents and more information, visit: www.routledge.com/9781138204669

Why Art Photography?

The Naked and the Lens, Second Edition
Lucy Soutter, Royal College of Art, UK
Why Art Photography? 2e provides a lively, accessible
introduction to the ideas behind today’s most striking
photographic images. Exploring key issues such as ambiguity,
objectivity, staging, authenticity, the digital and photography’s
expanded field, the chapters offer fresh perspectives on existing
debates. It also traces concepts and visual styles back to their
origins, drawing on carefully selected examples from recognized
international photographers. Images, theories and histories are
described in a clear, concise manner and key terms are defined
along the way. This updated edition includes expanded coverage
of the globalization of art photography and over 40 images.

A Guide for Nude Photography
Louis Benjamin
This revised text updates and builds upon the key concepts
presented in the first edition that guide photographers from
finding models and planning a shoot, all the way through to
post production. New material includes discussions of the latest
equipment, software, web publishing options, as well as fresh
and more diverse photographs and interviews.

Focal Press

Routledge

November 2017: 279 x 216

Market: Art/Photography

Hb: 978-1-138-45786-7: £145.00

January 2018: 234x156: 172pp

Pb: 978-1-138-82940-4: £23.99

Hb: 978-1-138-28262-9: £90.00

eBook: 978-1-315-73781-2

Pb: 978-1-138-28263-6: £24.99

* For full contents and more information, visit: www.routledge.com/9781138457867

eBook: 978-1-315-27063-0
Prev. Ed Hb: 978-0-415-57733-5
* For full contents and more information, visit: www.routledge.com/9781138282629
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Dummy text to keep placeholder
Guerrilla Film Marketing
The Ultimate Guide to the Branding, Marketing and Promotion of
Independent Films & Filmmakers
Robert Barnwell, Professor, Ringling College of Art and Design, Sarasota FL, USA
Industry expert Robert Barnwell takes readers through each step of the film branding,
marketing and promotional process. Tailored specifically to low-budget independent films
and filmmakers, Guerrilla Film Marketing offers practical and immediately-implementable
advice for marketing considerations across every stage of the film production process.
Filled with dozens of step-by-step instructions, in addition to checklists, tools, a glossary,
templates and other resources, this book will help you create an irresistible brand image
and build an audience of loyal and engaged fans.

Focal Press
Market: Film / Marketing
June 2018: 254 x 178: 284pp
Hb: 978-1-138-91646-3: £95.00
Pb: 978-1-138-91645-6: £21.99
eBook: 978-1-138-91647-0
* For full contents and more information, visit: www.routledge.com/9781138916463

TEXTBOOK • READER
Introduction to Media Distribution
Scott Kirkpatrick, Director of International Sales, MarVista Entertainment
Introduction to Film, Television and New Media Distribution offers a clear, direct and
comprehensive overview of the entire film, television and new media distribution business
valuable to both students and professionals. In this book, author Scott Kirkpatrick uses his
decade of experience in the distribution arena to explore in real-world terms how the
business works from beginning to end, covering deal structures, release strategies,
acquisition approaches, rights sales, tax credits, audience research, global regulatory boards,
and even ‘behind-closed doors’ monetization practices. An accompanying eResource offers
template contracts, sample agreements, and further resources for download.

Focal Press
Market: Film & Video / Film Business
November 2018: 229 x 152: 312pp
Hb: 978-1-138-29734-0: £110.00
Pb: 978-1-138-29735-7: £29.99
eBook: 978-1-315-09934-7
* For full contents and more information, visit: www.routledge.com/9781138297340

4th Edition • TEXTBOOK • READER
The Producer's Business Handbook
The Roadmap for the Balanced Film Producer

John J. Lee, Jr., John Lee has been immersed in every
business aspect of feature motion picture development.
From producing to distribution, Lee has over twenty-five
years of experience. and Anne Marie Gillen, CEO of The
Gillen Group
Series: American Film Market Presents
Gain a comprehensive understanding of how to successfully
engage in all aspects of global production with the revised and
updated Producer's Business Handbook. Learn how to cultivate
relationships with key industry players including domestic and
foreign studios, agencies, attorneys, talent, completion
guarantors, banks, and private investors.

Updates include the latest opportunities presented by changing technology and their
impact on the producer’s ability to brand, monetize, finance and globally release content.
Also included is new information on audience, earning, distribution and funding
opportunities created by new media as well as the rapid conversion to OTT networks.

Focal Press
Market: Producing, filmmaking
October 2017: 254 x 178: 412pp
Hb: 978-1-138-05092-1: £130.00
Pb: 978-1-138-05093-8: £36.99
eBook: 978-1-315-16857-9
Prev. Ed Pb: 978-0-240-81463-6
* For full contents and more information, visit: www.routledge.com/9781138050938
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3rd Edition • TEXTBOOK • NEW EDITION
Voice & Vision
A Creative Approach to Narrative Filmmaking
Mick Hurbis-Cherrier, Hunter College, City University of New York, USA
Develop your creative voice while acquiring the practical skills and confidence to use it
with this new and updated edition ofMick Hurbis-Cherrier’s filmmaking bible, Voice & Vision.
Written for independent filmmakers and film students who want a solid grounding in the
tools, techniques, and processes of narrative film, this comprehensive manual covers all of
the essentials while keeping artistic vision front and center. Hurbis-Cherrier walks the reader
through every step of the process—from the transformation of an idea into a cinematic
story—and every detail in between.

Focal Press
Market: filmmaking
June 2018: 279 x 216: 700pp
Hb: 978-1-138-48044-5: £130.00
Pb: 978-0-415-73998-6: £43.99
eBook: 978-1-315-81589-3
Prev. Ed Pb: 978-0-240-81158-1
* For full contents and more information, visit: www.routledge.com/9780415739986

3rd Edition • TEXTBOOK • READER
DSLR Cinema
A beginner’s guide to filmmaking on a budget
Kurt Lancaster, Digital filmmaker, Multimedia producer, Northern Arizona University, 
USA
This new edition of DSLR Cinema gives the student or aspiring filmmaker all of the 
information they need to tell cinematic stories with the latest low-budget cameras, starting 
with the basics of visual storytelling and cinematography. The book features new case 
studies of filmmakers shooting in different styles with a range of low-budget cameras, and 
concludes with a review of the best equipment to use when shooting on a budget.

Focal Press
Market: Film
February 2018: 235 x 191: 316pp
Hb: 978-0-415-79352-0: £130.00
Pb: 978-0-415-79354-4: £32.99
eBook: 978-1-315-21097-1
* For full contents and more information, visit: www.routledge.com/9780415793520

TEXTBOOK • READER
Introduction to Cinematography
Learning Through Practice
Tania Hoser, University of the West Indies, Jamaica
Introduction to Cinematography offers a practical, stage by stage guide to the creative and 
technical foundations of cinematography. Building from a skills-based approach focused 
on practice, Tania Hoser provides a step-by-step introduction to the techniques, processes 
and working procedures of working with cameras, lenses, and light on projects of any 
scope and budget. Richly illustrated and incorporating exercises throughout—including 
sample scripts, examples exploring natural light, white balance, and more—Introduction 
to Cinematography is the perfect beginner’s guide to learning the skills of cinematography.

Focal Press
Market: Cinematography
July 2018: 254 x 178: 312pp
Hb: 978-1-138-23513-7: £95.00
Pb: 978-1-138-23514-4: £34.99
eBook: 978-1-315-30531-8
* For full contents and more information, visit: www.routledge.com/9781138235137

2nd Edition • NEW EDITION
The Filmmaker's Eye
Learning (and Breaking) the Rules of Cinematic Composition
Gustavo Mercado, Independent filmmaker, Professor in Hunter College's Film & 
Media Studies Department, New York, NY, USA
The second edition of The Filmmaker's Eye helps you gain a deeper understanding of the 
role each shot plays in the larger narrative scheme of your film, and the technical 
requirements necessary to achieve powerful and memorable images.

After a short introduction to principles, an extensive array of shot types are deconstructed 
in the following format: Why It Works; How It Works; Technical Considerations; Breaking 
the Rules. The second edition has been updated with new movie examples of various 
shots featured, a new chapter on The Overhead Shot, expanded sections on aspect ratios, 
rule of thirds, shooting formats, and more.

Focal Press
Market: Filmmaking & Post Production
September 2018: 229x229: 192pp
Pb: 978-1-138-78031-6: £20.99
eBook: 978-1-315-77085-7
Prev. Ed Pb: 978-0-240-81217-5
* For full contents and more information, visit: www.routledge.com/9781138780316
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3rd Edition • NEW EDITIONTEXTBOOK • READER
The Focal Easy Guide to Final Cut Pro XDocumentary Editing
Rick Young, Director and Founding Member of the UK Final Cut Pro User Group and
an Apple Solutions Expert

Principles & Practice
Jacob Bricca, University of Arizona, USA
Documentary Editing offers clear and detailed strategies for
tackling every stage of the documentary editing process. Written
by a Sundance award winning documentary editor with a dozen
features to his credit and containing examples from over 100
films, this book presents a step-by-step guide for how to turn
seemingly-shapeless footage into focused scenes, and how to
structure a documentary of any length. The book contains
insights and examples from some of America’s top documentary
editors, like Geoffrey Richman (The Cove, Sicko), Kate Amend (The
Keepers, Into the Arms of Strangers), and Mary Lampson (Harlan
County U.S.A.), and a companion website contains easy-to-follow

video tutorials.

The newly-revised third edition of Rick Young’s The Focal Easy Guide to Final Cut Pro X is the
ultimate mentor for getting up and running with Apple’s professional editing software,
regardless of your skill level. In this step-by-step, full-color guide, Young clearly explains
the key concepts and vital knowledge you need to edit your project from start to finish,
providing clear, time-saving instruction on producing and outputting using Final Cut Pro
X. An accompanying eResource offers downloadable video footage that you can edit using
the techniques covered in the book. This new edition has been updated for Final Cut Pro
X version 10.3.

Focal Press
Market: Film / Video Editing
September 2018: 229 x 152: 296pp
Hb: 978-1-138-05078-5: £110.00
Pb: 978-1-138-05079-2: £29.99

Focal Press
Market: Documentary / Film & Video Editing
December 2017: 254 x 178: 246pp
Hb: 978-1-138-67572-8: £110.00

eBook: 978-1-315-16865-4
Prev. Ed Hb: 978-1-138-78553-3
* For full contents and more information, visit: www.routledge.com/9781138050785

Pb: 978-1-138-67573-5: £32.99
eBook: 978-1-315-56047-2
* For full contents and more information, visit: www.routledge.com/9781138675735

2nd Edition • TEXTBOOK • READERTEXTBOOK • READER
The Healthy EditFilm and Video Editing Theory
Creative Editing Techniques for Perfecting Your MovieHow Editing Creates Meaning

John Rosenberg, University of Southern California, USA
Accessibly written and utilizing an approach comparing film
editing to doctoring, working editor and professor John
Rosenberg offers a software-agnostic guide to best editing
practices, offering solutions to everything from story and script
inconsistencies to genre-specific structural issues. Interviews
with well-established Hollywood editors throughout the book
offer their advice and insight from problematic movies. Brought
fully up-to-date to embrace the prominence of digital video
since the first edition was published, Rosenberg offers new
insights on high resolution footage, transitions, collaboration,
music editing, and more.

Michael Frierson, University of North Carolina at Greensboro,
USA
Film and Video Editing Theory: How Editing Makes Meaning offers
an accessible, introductory guide to the issues underlying how
editing creates meaning. In this book, Michael Frierson
synthesizes the theories of the most prominent film editors and
scholars, from Herbert Zettl and Noel Burch to the work of
landmark Hollywood editors like Walter Murch and Edward
Dmytryk. The book is grounded in the unity of theory and
practice, looking beyond technical proficiency in a specific
software to explain to readers how and why certain cuts work
or don’t work.

Focal PressFocal Press
Market: Film/Video EditingMarket: Film/Video Editing
December 2017: 254 x 178: 334ppApril 2018: 254 x 178: 384pp
Hb: 978-1-138-23379-9: £110.00Hb: 978-1-138-20206-1: £130.00
Pb: 978-1-138-23380-5: £29.99Pb: 978-1-138-20207-8: £32.99
eBook: 978-1-315-29757-6eBook: 978-1-315-47501-1
Prev. Ed Pb: 978-0-240-81446-9* For full contents and more information, visit: www.routledge.com/9781138202061
* For full contents and more information, visit: www.routledge.com/9781138233805

2nd Edition • NEW EDITION
Fine Cuts: Interviews on the Practice of European
Film Editing

Roger Crittenden, BAFTA, UK
In the expanded second edition of Fine Cuts, Roger Crittenden
reveals the experiences of the greatest European film editors
through his warm and perceptive interviews. This new edition
builds on the foundations laid out in 2005, and includes new
interviews with editors of such films as Melancholia, Amour, and
4 Months, 3 Weeks and 2 Days, and from Turkey, Finland, Denmark,
Portugal, and more. With a foreword by Walter
Murch—three-time Oscar-winning editor of Apocalypse Now,
The English Patient and The Godfather: Part III Fine Cuts provides
readers with unique insights into the art of editing. An appendix
of key films in the study of European film editing offers a resource
for further study.

Focal Press
Market: Film/Video Editing
June 2018: 229 x 152: 416pp
Hb: 978-1-138-20198-9: £95.00
Pb: 978-1-138-20199-6: £29.99
eBook: 978-1-315-47513-4
Prev. Ed Hb: 978-1-138-13592-5
* For full contents and more information, visit: www.routledge.com/9781138201989
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TEXTBOOK • READERDummy text to keep placeholder
The SHORT! Guide to ProducingInteractive Narratives and Transmedia Storytelling
The Practical Essentials of Producing Short FilmsCreating Immersive Stories Across New Media Platforms
Charles Merzbacher, Boston University, USAKelly McErlean

Interactive Narratives and Transmedia Storytelling provides media
students and industry professionals with strategies for creating
innovative new media projects, developing shared media
experiences, reaching new audiences through interactive stories,
and future proofing for a multi-skilled media production
environment. Topics covered include transmedia story
development, non-linear navigation, digital texts and data
mining, online broadcasting, music in interactive narratives,
experiential storytelling, new media production workflows, and
the future of transmedia storytelling.

Focal Press

In this book, Charles Merzbacher offers a concise, definitive guide to the essential skills,
techniques, and logistics of producing short films, focusing on the practical knowledge
needed for line producing and overseeing smaller-scale productions. A longtime instructor
and accomplished filmmaker, Merzbacher takes producers through every stage of the
production process—from pre-production and planning to the producer’s role in
postproduction and distribution—weaving together best practices with insights from
real-life production scenarios. An accompanying website offers document templates (for
contracts, call sheets, budget, and other production paperwork), video interviews, and
more.

Focal Press
Market: Filmmaking / Producing
June 2018: 229 x 152: 272pp
Hb: 978-0-815-39420-4: £110.00Market: Transmedia / Media Production
Pb: 978-0-815-39421-1: £29.99March 2018: 229 x 152: 240pp
eBook: 978-1-351-18655-1Hb: 978-1-138-63881-5: £110.00
* For full contents and more information, visit: www.routledge.com/9780815394204Pb: 978-1-138-63882-2: £29.99

eBook: 978-1-315-63757-0
* For full contents and more information, visit: www.routledge.com/9781138638815

TEXTBOOK • READER
The Business of Film
A Practical Introduction
Paula Landry, Metropolitan College of New York, USA and Stephen Greenwald
The updated second edition of this text offers a practical, hands-on guide to the evolving
business of film at every stage of the filmmaking lifecycle, from planning and production
to distribution for projects of all budget levels. The revised and expanded edition of this
book has further been updated to reflect the contemporary media landscape including
major new players and platforms like Netflix, Amazon, Google and Vimeo, as well as the
rise of independent distribution and emergent mobile and online formats. A companion
website also includes downloadable forms and templates, Powerpoints, quizzes and test
banks, and other further resources.

Focal Press
Market: Film / Business
August 2018: 229 x 152: 256pp
Hb: 978-1-138-57140-2: £110.00
Pb: 978-1-138-57141-9: £32.99
eBook: 978-0-203-70284-0
* For full contents and more information, visit: www.routledge.com/9781138571402

Dummy text to keep placeholder
The Business of Television
Ken Basin, Sony Pictures Television; Harvard Business School, USA
In this book, esteemed television executive and Harvard lecturer Ken Basin offers a deep
dive into the business, financial, and legal structure of the US television industry, as well as
its dealmaking norms. Written for working or aspiring creative professionals who want to
better understand the entertainment industry, as well as for executives, agents, managers
and lawyers looking for a reference guide, The Business of Television presents a readable,
in-depth introduction to rights and talent negotiations, intellectual property, backend
deals, licensing, international production, and much more.

Focal Press
Market: Television / Business
July 2018: 229 x 152: 272pp
Hb: 978-0-815-36864-9: £110.00
Pb: 978-0-815-36866-3: £29.99
eBook: 978-1-351-25418-2
* For full contents and more information, visit: www.routledge.com/9780815368649
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11PRODUCING

http://www.routledge.com/9781138638815
http://www.routledge.com/9780815394204
http://www.routledge.com/9781138638815
http://www.routledge.com/9781138571402
http://www.routledge.com/9780815368649


4th Edition • TEXTBOOK • READERDummy text to keep placeholder
Film Production ManagementA Best Practice Guide to Sex and Storytelling
How to Budget, Organize and Successfully Shoot your FilmFilming Scenes with Sex and Nudity

Bastian Cleve
This new and fully-updated fourth edition of Film Production
Management gives step-by-step instruction on how to produce
a screenplay and get it onto the big screen. Whether you are a
film student or film production professional just getting started
in the industry, this book is an indispensable resource for
day-to-day business on the set. This updated edition includes
forms, permits, and budgets applicable for all types of
productions; contains important information on standards and
typical processes and practices; is fully updated with the latest
technology and digital workflows; and discusses the impact of
international financing on the film production industry.

John Bucher
A great deal of storytelling in film and television involves narratives that include sexual
situations and nudity. The increased amount of on-line and streaming content outlets has
also increased the number of narratives that involve these once-taboo subjects. Often,
even though directors and producers desire to handle such issues with professionalism,
sets become awkward when producing these scenes and scenarios. A Best Practice Guide
to Sex and Storytelling: Filming Scenes with Sex and Nudity will serve as a best practices guide
for creating narratives with sexual content, including interviews with players on both sides
of the camera on what has worked well and what hasn’t.

Focal Press
Market: filmmaking
July 2018: 234x156
Hb: 978-0-815-37176-2: £110.00 Focal Press
Pb: 978-0-815-37177-9: £29.99 Market: Film Production
eBook: 978-1-351-24602-6 October 2017: 254 x 178: 214pp
* For full contents and more information, visit: www.routledge.com/9780815371762 Hb: 978-0-415-78875-5: £110.00

Pb: 978-0-415-78877-9: £32.99
eBook: 978-1-315-22318-6
Prev. Ed Pb: 978-0-240-80695-2
* For full contents and more information, visit: www.routledge.com/9780415788779

2nd Edition • TEXTBOOK • READERDummy text to keep placeholder
Introduction to Video ProductionCritical Approaches to TV and Film Set Design
Studio, Field, and BeyondGeriant D'Arcy

The analysis of scenic design in film and television is often neglected, with visual design
elements relegated to part of the mise-en-scene in cinema or simply as "wallpaper" in

Ronald J. Compesi, San Francisco State University, USA and
Jaime S. Gomez, Eastern Connecticut State University, USA
Written in a clear, non-technical manner, Introduction to Video
Production focuses on the fundamental principles and aesthetics
of video production and the technologies used, in both studio
and field environments. Ron Compesi and Jaime Gomez cover
each aspect of the process step by step, from preproduction to
lighting, sound, directing, editing, graphics and distribution.
Taking into account the changes in workflow and production
planning and distribution brought on by the advent of digital
media, this second edition has been updated throughout to
account for the increasing popularity of DSLR cameras, online

distribution, the rise of portable cameras and mobile video, and much more.

television. With Critical Approaches to TV and Film Set Design, author Geriant D‘Arcy brings
all of the relevant theories and histories of set design together to produce a companion
and guide to the critical study of scenic design. By using semiotics, history and narratology
and adding concepts drawn from art, architecture and theatre, the work redraws the history
of scenic design in film and television.

Focal Press
November 2018: 229 x 152: 300pp
Hb: 978-1-138-63656-9: £95.00
Pb: 978-1-138-63650-7: £31.99
eBook: 978-1-315-20593-9
* For full contents and more information, visit: www.routledge.com/9781138636569

Focal Press
Market: video production
November 2017: 276x219: 252pp
Hb: 978-1-138-70574-6: £130.00
Pb: 978-1-138-70575-3: £47.99
eBook: 978-1-315-20214-3
* For full contents and more information, visit: www.routledge.com/9781138705753

TEXTBOOK • READERDummy text to keep placeholder
Production DesignDrawing the Line: Technical Hand Drafting for Film

and Television Visual Magic
Peg McclellanDavid McHenry

Thisis the essential resource for students and aspiring
professionals studying and working in film and television design.
The book covers all aspects of scenic drafting by hand – a
technique still used in film and television because of its
unparalleled emotive and aesthetic qualities. Included are tips
on lens angles and their calculation for different screen aspect

Production Design: Visual Magic is a hands-on guide to the craft of production design and
art direction. You will learn the basics of the job responsibilities and the setup of the art
department, and then delve into a day-to-day breakdown of the job itself from the hiring
of your team, to set walk-throughs with the director and producers, to juggling script,
location and actor changes, and everything in between. Case studies, interviews, and quotes
from successful Production Designers fill out the practical instruction and provide inspiration,
while colourful photos and illustrations of storyboards, set designs, graphics, and props
from award-winning films and television bring the job to life.

ratios; information on how to create a projection image of a set with a given lens, height
and aspect ratio; and how to create forced perspective. David McHenry brings 40 years of
experience as a Designer, Art Director, Storyboard Artist, and Draftsman, and offers a carefully
crafted book with hand-drawn images on every page.

Focal Press
Market: Film
August 2018: 235 x 191: 220pp

Focal Press Hb: 978-1-138-18543-2: £95.00
Market: Film / Production Pb: 978-1-138-18542-5: £21.99
March 2018: 279 x 216: 162pp eBook: 978-1-315-64452-3
Hb: 978-1-138-29032-7: £110.00 * For full contents and more information, visit: www.routledge.com/9781138185432
Pb: 978-1-138-29033-4: £36.99
eBook: 978-1-315-26628-2
* For full contents and more information, visit: www.routledge.com/9781138290334
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3rd Edition • NEW EDITION
Special Makeup Effects for Stage and Screen
Making and Applying Prosthetics
Todd Debreceni, Special effects makeup artist: worked for Disney, Warner Bros., 20th
Century Fox, and TBS; Owner of Back Porch F/X makeup effects.
With this new edition of Special Makeup Effects for Stage and Screen, author Todd Debreceni
presents the latest techniques and special effects in what has become an industry "bible."
In addition to genre-specific considerations, Debreceni covers the latest gear you will need
and details on how to maintain your kit, how to take care of the actor's skin, how to airbrush
for HD, and much more. Learn how to sculpt and mold your own makeup prosthetics,
focusing on human anatomy to create the most realistic effects. This new edition features
updated information on lifecasting, prosthetics made using 3D printing, and advanced
airbrushing techniques as well as updated images throughout.

Focal Press
Market: filmmaking
July 2018: 235 x 191: 504pp
Hb: 978-1-138-04903-1: £130.00
Pb: 978-1-138-04904-8: £47.99
eBook: 978-1-315-16983-5
* For full contents and more information, visit: www.routledge.com/9781138049031

6th Edition • NEW EDITION
The Grip Book
The Studio Grip’s Essential Guide

Michael Uva, Key Grip, Hollywood, CA
Gain the essential skills of a professional grip on any movie or
television show set. In The Grip Book, seasoned Hollywood grip
Michael G. Uva teaches everything you need to know about
installing, setting up, maintaining, and ensuring the safety of all
equipment on a set. This 6

th
 edition marks the book’s 30

th

anniversary and has been fully revised and updated to include
expanded coverage of on-set scenarios such as gripping near
water and at heights, a new chapter dedicated to providing
insider solutions to various gripping problems that can often
appear insurmountable to the uninitiated, and a brand-new
companion website featuring extensive how-to videos.

Focal Press
Market: filmmaking
April 2018: 246x174: 536pp
Hb: 978-1-138-57138-9: £130.00
Pb: 978-1-138-57139-6: £40.99
eBook: 978-0-203-70286-4
* For full contents and more information, visit: www.routledge.com/9781138571389

Dummy text to keep placeholder
The Marketing Edge for Filmmakers
Developing a Marketing Mindset from Concept to Release
Russell Schwartz and Katherine MacDonald
Many filmmakers believe that marketing begins when they hand over the finished film,
but the truth is that every creative decision from concept to release will impact a movie’s
marketability. Written for filmmakers, directors, producers and screenwriters, The Marketing
Edge for Filmmakers walks through every stage of the production process—from idea to
post-production—and illustrates how creative decisions at each stage impact the
marketability of a film. In the second part of the book, marketing experts Schwartz and
MacDonald track four films of different budgets (studio, independent, and documentary)
through the marketing process, from 12 months prior to release through opening week.

Focal Press
Market: Film & Video / Marketing
October 2018: 229 x 152: 256pp
Hb: 978-1-138-08891-7: £110.00
Pb: 978-1-138-08892-4: £29.99
eBook: 978-1-315-10956-5
* For full contents and more information, visit: www.routledge.com/9781138088917
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Dummy text to keep placeholderTEXTBOOK • READER
TV Writing on DemandClassical Storytelling and Contemporary

Screenwriting Creating Great Content in the Digital Era
Neil Landau, Professor & Lecturer, MFA Screenwriting &
Producing Programs at UCLA School of Theater, Film,
Television & Digital Media
With this book, Neil Landau guides today’s writers to create and
sustain successful shows in the new era of television ushered in
by Netflix, Amazon, and Hulu. Readers will come away with a
sound understanding of TV writing in today’s digital landscape,
and learn how to create compelling material and continually
challenge sophisticated audiences. In this book, Neil Landau
takes a deep-dive into the new TV landscape that is both timely
and essential.

Focal Press
Market: Television / Screenwriting
January 2018: 229 x 152: 303pp
Hb: 978-1-138-70569-2: £110.00

Aristotle and the Modern Scriptwriter
Brian Price, University of California, Los Angeles, USA
Classical Storytelling and Contemporary Screenwriting is an
entertaining introductory guide to writing a successful
screenplay the way the pros do it, going from idea to story to
structure to outline to final pages and beyond, and covering
every relevant screenwriting topic along the way. The result is
a fresh new approach to the craft of screenwriting, ideal for
students and aspiring screenwriters that want a comprehensive
step-by-step guide to the process of crafting a successful feature
length screenplay.

Focal Press
Market: Screenwriting
December 2017: 234x156: 244pp Pb: 978-1-138-70571-5: £29.99
Hb: 978-1-138-55333-0: £110.00 eBook: 978-1-315-20215-0
Pb: 978-1-138-55340-8: £29.99 * For full contents and more information, visit: www.routledge.com/9781138705692
eBook: 978-1-315-14852-6
* For full contents and more information, visit: www.routledge.com/9781138553408

Dummy text to keep placeholder
Great Adaptations: Screenwriting and Global
Storytelling

Alexis Krasilovsky
A vast majority of Academy Award-winning Best Pictures,
television movies of the week, and mini-series are adaptations,
watched by millions of people globally. Great Adaptations is
written in a clear style, perfect for intermediate and advanced
screenwriting students, and inclusive of a diverse variety of
perspectives that will inspire and challenge students and
practitioners. It provides a close examination of the technical
methods of adapting novels, short stories, plays, life stories,
magazine articles, blogs, comic books, graphic novels and video
games from one medium to another, with a focus on the
screenplay.

Focal Press
Market: Screenwriting
October 2017: 229 x 152: 262pp
Hb: 978-1-138-94917-1: £110.00
Pb: 978-1-138-94918-8: £29.99
eBook: 978-1-315-66926-7
* For full contents and more information, visit: www.routledge.com/9781138949188

TEXTBOOK • READER
Mastering Screenplay Form and Style
Mick Hurbis-Cherrier, Hunter College, City University of New York, USA
Mastering Screenplay Form and Style is a reference manual that explores all aspects of the
screenplay form: from the basic script elements and technical requirements, to the
expressive, literary qualities of screenplay language. The book begins with a thorough
discussion of the fundamental concepts of writing for the screen and the inherent limitations
and core rhetorical and stylistic tools of this form. Subsequent chapters move from the
most basic function and correct use of the six document elements that comprise a
screenplay to their use in more advanced and complex situations. Finally, the book explores
the expressive and literary qualities of screenplay technique and language.

Focal Press
Market: filmmaking
July 2018: 279 x 216
Hb: 978-1-138-66641-2: £85.00
Pb: 978-1-138-66642-9: £24.99
eBook: 978-1-315-61938-5
* For full contents and more information, visit: www.routledge.com/9781138666412

Browse and order online:
www.routledge.com/applied-media

SCREENWRITING14

http://www.routledge.com/9781138705692
http://www.routledge.com/9781138553408
http://www.routledge.com/9781138705692
http://www.routledge.com/9781138553408
http://www.routledge.com/9781138949188
http://www.routledge.com/9781138949188
http://www.routledge.com/9781138666412
http://www.routledge.com/applied-media


Dummy text to keep placeholderDummy text to keep placeholder
Virtual Reality FilmmakingAesthetic 3D Lighting
Techniques & Best Practices for VR FilmmakersHistory, Theory, and Application

Celine Tricart, Lucid Dreams Productions, USA
Celine Tricart's book presents a comprehensive guide to the use
of virtual reality for storytelling purposes in filmmaking. Written
by an expert in filmmaking with new technologies, the book
provides a hands-on guide to creative filmmaking in this exciting
new medium, exploring VR history, techniques for shooting in
VR, viewing and projection, distribution, VR postproduction and
visual effects, and offering insight into what makes storytelling
in VR unique.

Focal Press
Market: Filmmaking / Virtual Reality
November 2017: 235 x 191: 180pp

Lee Lanier, Visual Effects Artist, USA
In this book, industry veteran, artist and teacher Lee Lanier delves
into the history, theory, and the practical and aesthetic
application of lighting in 3D programs, from simple lighting
scenarios all the way to advanced, complex lighting situations.
Short tutorials are included for introductory lessons suitable for
beginners, while longer tutorials (in the form of case studies) are
designed for advanced lighting situations and offer a challenge
to both beginners and professionals. An accompanying
eResource includes project files for all of the tutorials and
exercises discussed in the book.

Focal Press
Market: Animation / Film & Video
March 2018: 235 x 191: 224pp
Hb: 978-1-138-73756-3: £130.00

Hb: 978-1-138-23395-9: £110.00Pb: 978-1-138-73757-0: £36.99
Pb: 978-1-138-23396-6: £36.99eBook: 978-1-315-18527-9
eBook: 978-1-315-28041-7* For full contents and more information, visit: www.routledge.com/9781138737563
* For full contents and more information, visit: www.routledge.com/9781138233966

TEXTBOOK • READERDummy text to keep placeholder
Design for MotionAfter Effects for Designers
Fundamentals and Techniques of Motion DesignGraphic and Interactive Design in Motion

Austin Shaw
Plumb the depths of core motion design fundamentals and
harness the essential techniques of this diverse and innovative
medium. Combine basic art and design principles with creative
storytelling to create compelling style frames, design boards,
and motion design projects. Here, in one volume, Austin Shaw
covers all the principles any serious motion designer needs to

Chris Jackson, Rochester Institute of Technology, USA
After Effects for Designers teaches design students, artists, and
web, graphic, and interactive designers how to design, develop,
and deploy motion design projects using Adobe After Effects.
Each chapter contains unique, step-by-step project exercises
that offer timesaving practical tips and hands-on design
techniques, teaching readers to effectively use the tools at their
disposal to conceptualize and visualize creative solutions to their
own motion design work. An accompanying companion website
includes complete project files for each chapter exercise, and

additional video tutorials.

know in order to make his or her artistic visions a reality and confidently produce
compositions for clients. A robust companion website features project files, video tutorials,
bonus PDFs, and rolling updates to keep readers informed on the latest developments in
the field.

Focal Press
Market: Multimedia / Digital Video / After Effects
December 2017: 235 x 191: 316pp
Hb: 978-1-138-73586-6: £130.00

Focal Press
Market: Motion Design / Motion Graphics / Multimedia
November 2017
Hb: 978-1-138-45289-3: £145.00

Pb: 978-1-138-73587-3: £36.99 Pb: 978-1-138-81209-3: £37.99
eBook: 978-1-315-18628-3 eBook: 978-1-315-74900-6
* For full contents and more information, visit: www.routledge.com/9781138735873 * For full contents and more information, visit: www.routledge.com/9781138452893

4th Edition • TEXTBOOK • READER
Digital Compositing for Film and Video
Production Workflows and Techniques

Steve Wright, Visual Effects Supervisor, Los Angeles, CA,
USA
This expanded and revised edition of Digital Compositing for Film
and Video addresses the problems and difficult choices that
professional compositors face on a regular basis with an elegant
blend of theory and practical production methods, all from a
software-agnostic perspective. Written by senior compositor,
technical director and master trainer Steve Wright, this book
condenses years of experience into an easy-to-read and highly
informative guide. A companion website offers shot case studies,
before and after footage, and project files of examples discussed
in the book, allowing readers to experiment with the material

first-hand.

Focal Press
Market: Film / Multimedia / Visual Effects
November 2017: 246x174: 550pp
Hb: 978-1-138-24036-0: £110.00
Pb: 978-1-138-24037-7: £43.99
eBook: 978-1-315-28401-9
* For full contents and more information, visit: www.routledge.com/9781138240377
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TEXTBOOK • READER
A Director Prepares
A Comprehensive Guide to Preparing to Make a Movie
Andrew Lane
A Director Prepares: A Comprehensive Guide to Preparing to Make a Movie provides a detailed,
step-by-step description of how a film director collaborates with every key member of a
production team from the decision to make a movie until the first day of filming. This
descriptive guide, aided by visuals and links to external resources, teaches key concepts
like screenplay analysis, budgeting, casting, and how all of the key players on the production
team work together, as well as a discussion of the skills the director must possess, like
superior organization, communication, attention to detail and leadership.

Focal Press
Market: Filmmaking / Directing
October 2018: 254 x 178: 400pp
Hb: 978-1-138-57513-4: £110.00
Pb: 978-1-138-57514-1: £29.99
eBook: 978-1-351-27256-8
* For full contents and more information, visit: www.routledge.com/9781138575134

Dummy text to keep placeholder
The Documentary Filmmaker's Roadmap
A Practical Guide to Planning, Production and Distribution
Maxine Trump
The Documentary Filmmaker's Roadmap is a concise and practical guide to making a
feature-length documentary films – from funding to production to distribution. Using her
award-winning film Musicwood as a case study, director Maxine Trump guides the reader
through the complex lifecycle of the documentary film, focusing on the practical business
aspects of the process. Written from the perspective of a successful documentary maker,
it covers mistakes made and lessons learned. Perfect for documentary filmmaking students
and aspiring filmmakers alike, it takes the reader not only through the production process
but financing, marketing and distribution as well, emphasizing the skills needed to succeed
in a competitive production market. This concise guide is ideal for the classroom or as a
quick reference out in the field, at a budget meeting or in the editing room.

Focal Press
Market: Film / Documentary
July 2018: 229 x 152: 200pp
Hb: 978-1-138-07087-5: £95.00
Pb: 978-1-138-07088-2: £24.99
* For full contents and more information, visit: www.routledge.com/9781138070875

Dummy text to keep placeholder
Title Sequences as Paratexts
Narrative Anticipation and Recapitulation

Michael Betancourt, Savannah College of Art and Design,
USA
Series: Routledge Studies in Media Theory and Practice
In his third critical book on title sequences, Title Sequences as
Paratexts, author Michael Betancourt offers a semiotic analysis
of the title sequence as a paratext, in relation to its primary
text—the narrative whose production the titles credit. Using a
wealth of examples across film history—ranging from Monty
Python and The Twilight Zone to Mission: Impossible (1996) and
Guardians of the Galaxy, vol. 2 (2017)—Betancourt develops an
understanding of how title sequences and film narrative interact,
and of how this interaction affects (or is affected by) the audience
and their viewing experience.

Routledge
Market: Art / Film Theory
November 2017: 216 x 140: 162pp
Hb: 978-1-138-57262-1: £45.00
eBook: 978-0-203-70103-4
* For full contents and more information, visit: www.routledge.com/9781138572621
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2nd Edition • NEW EDITION2nd Edition • NEW EDITION
The Audio ExpertAudio Engineering 101
Everything You Need to Know About AudioA Beginner's Guide to Music Production

Ethan Winer, Ethan Winer has, at various times, worked as
a studio musician, computer programmer, circuit designer,
recording engineer, composer/arranger, technical writer,
and college instructor. His company RealTraps manufactures
bass traps and other acoustic treatments.
This book is a comprehensive guide to all aspects of audio, both
practical and theoretical. It brings together the concepts of
musical instrument physics, acoustics, electronics, aural
perception, and more. In language that is not overly technical,
the book will benefit readers at beginner to advanced levels,

Tim Dittmar, Professor, Austin Community College,
Commercial Music Management program. Recording and
live sound engineer.
Practical, concise, and approachable, Audio Engineering 101, Second
Edition covers everything aspiring audio engineers need to know
to make it in the recording industry, from the characteristics of
sound to microphones, analog versus digital recording,
EQ/compression, mixing, mastering, and career skills. Filled with
hand-ons, step-by-step technique breakdowns and all-new
interviews with active professionals, this updated edition includes
instruction in using digital consoles, iPads for mixing, audio apps, using any computer system or software. The new edition offers corrections and updates

plug-ins, home studios, and audio for podcasts. An extensive companion website features
fifteen new video tutorials, audio clips, equipment lists, quizzes, and student exercises.

throughout; plus new sections on coding an equalizer, comparing microphone preamps,
testing results of loudspeaker isolation devices, new chapters on music theory, MIDI Basics,
Computers, Video Production, plus new myth-busters, and much more!Focal Press

Market: Audio Focal Press
October 2017: 235 x 191: 244pp Market: Audio
Hb: 978-1-138-65876-9: £110.00 December 2017: 235 x 191: 784pp
Pb: 978-1-138-65877-6: £29.99 Hb: 978-0-415-78883-0: £110.00
eBook: 978-1-315-61817-3 Pb: 978-0-415-78884-7: £49.99
Prev. Ed Pb: 978-0-240-81915-0 eBook: 978-1-315-22316-2
* For full contents and more information, visit: www.routledge.com/9781138658776 Prev. Ed Pb: 978-0-240-82100-9

* For full contents and more information, visit: www.routledge.com/9780415788847

2nd Edition • NEW EDITIONDummy text to keep placeholder
The Design of Active CrossoversAudio Wiring Guide
Douglas Self, contributor, Electronics World magazine; Cambridge Audio,
TAG-McLaren Audio, Soundcraft Electronics

How to wire the most popular audio and video connectors
John Hechtman
Whether you're a pro or an amateur, a musician or into
multimedia, you can't afford to guess about audio wiring. The
Audio Wiring Guide is an easy-to-use guide that explains exactly
what you need to know. No matter the size of your wiring project
or installation, this handy tool provides you with the essential
information you need and the techniques to use it. By following
the clear, step-by-step directions, you can do professional-level
work at a fraction of the cost. Every step is clearly explained and
photo-illustrated. All the common audio connectors are covered
as well as most special-use multimedia connectors. It is the

perfect guide to keep by your side in the studio or on the road.

Active crossovers are used by almost every sound reinforcement system and every recording
studio monitoring set-up; but the use of active crossovers is rapidly expanding. This new
edition, presents all the updates to loudspeaker technology and crossover design. The
edition expands on loudspeaker configurations and design issues, sound reinforcement
issues, more on lowpass and highpass filters, and may other filters. This new edition is a
must read for anyone wanting comprehensive practical knowledge.

Focal Press
Market: Audio
April 2018: 235 x 191: 672pp
Hb: 978-1-138-73302-2: £120.00
Pb: 978-1-138-73303-9: £56.99
eBook: 978-1-315-18789-1

Focal Press * For full contents and more information, visit: www.routledge.com/9781138733022
August 2017: 191 x 235
Hb: 978-1-138-40661-2: £145.00
Pb: 978-0-240-52006-3: £31.99
eBook: 978-0-080-88792-0
* For full contents and more information, visit: www.routledge.com/9781138406612

Dummy text to keep placeholder
Immersive Sound
The Art and Science of Binaural and Multi-Channel Audio

Edited by Agnieszka Roginska and Paul Geluso
Series: Audio Engineering Society Presents
Immersive Sound provides a comprehensive guide to
multichannel sound. With contributions from leading recording
engineers, researchers, and industry experts, it includes an
in-depth description of the physics and psychoacoustics of
spatial audio as well as practical applications. Chapters include
the history of 3D sound, binaural reproduction, wavefield
synthesis, and multichannel mixing techniques. Knowledge of
the development, theory, and practice of spatial and

multichannel sound is essential to those advancing the research and applications in the
rapidly evolving fields of 3D sound recording, augmented and virtual reality, gaming, film
sound, music production and post-production.

Focal Press
Market: Audio
October 2017: 235 x 191: 364pp
Hb: 978-1-138-90001-1: £135.00
Pb: 978-1-138-90000-4: £66.99
eBook: 978-1-315-70752-5
* For full contents and more information, visit: www.routledge.com/9781138900004
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4th Edition • NEW EDITION
Artist Management for the Music Business
Paul Allen, Associate Professor, Middle Tennessee State University
Anyone managing an artist’s career, needs to be well-versed and savvy to the music
industry’s many moving parts. This book presents a comprehensive view of how to manage
a successful music career, from how to generate income through to how to strategically
plan for future growth. The book is full of valuable practical insights. It includes interviews
and case studies with examples of real-world negotiations and outcomes. Updates to the
new edition include expanded coverage of navigating social media and other contemporary
networking tools, along with extra conflict management strategies, ways to identify revenue
sources, and much more.

Focal Press
Market: Music Business
May 2018: 235 x 191: 344pp
Hb: 978-0-815-39399-3: £110.00
Pb: 978-0-815-39266-8: £29.99
eBook: 978-1-351-18691-9
Prev. Ed Hb: 978-0-415-71023-7
* For full contents and more information, visit: www.routledge.com/9780815393993

Dummy text to keep placeholder
Music Rights Unveiled
A Filmmaker's Guide to Music Rights and Licensing

Brooke Wentz and Maryam Battaglia
Series: American Film Market Presents
Music Rights Unveiled provides an inside look at the complex
world of music rights for film and video and includes
step-by-step guidance to navigate these tricky waters. Authors
Brooke Wentz and Maryam Battaglia share their decades of
expertise in this user-friendly guide, designed specifically with
filmmakers and producers in mind. The book provides a brief
history of the pricing of music in film, television and digital media
markets, and explains the process by which music is licensed or
acquired for films, highlighting pitfalls to avoid and strategies
for success.

Focal Press
Market: Film/Sound
October 2017: 198x129: 162pp
Hb: 978-1-138-67330-4: £110.00
Pb: 978-1-138-67331-1: £29.99
eBook: 978-1-315-56201-8
* For full contents and more information, visit: www.routledge.com/9781138673311

2nd Edition • NEW EDITION
The Music Producer’s Survival Guide
Chaos, Creativity, and Career in Independent and Electronic Music

Brian M. Jackson, FormLabs NYC
Series: Sound On Sound Presents...
Spanning topics of music technology, production, career
planning, and more, this book will help music producers at every
level integrate creative passion, lifestyle, and technical
know-how. The new edition includes industry and technological
updates, as well as adding in extra useful tools for classroom
use. The book includes extensive interviews with fascinating
industry personalities.

Focal Press
Market: Audio Engineering
March 2018: 235 x 191: 440pp
Hb: 978-0-415-79095-6: £110.00
Pb: 978-1-138-69785-0: £34.99
eBook: 978-1-315-51977-7
* For full contents and more information, visit: www.routledge.com/9780415790956
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Dummy text to keep placeholder
Home Studio Mastering
JD Young
Home Studio Mastering is a step-by-step manual to professionally mastering music yourself.
It demystifies the subject in a hands-on way for those working in a home studio and provides
comprehesive guidance, from buying speakers and equipment, to accoustical treatments
and arranging. The book is accompanied by a 7-step plug-in and set-up software bundle
to faciliate your mastering from start to finish.

Focal Press
Market: Audio
August 2018: 229 x 152: 208pp
Hb: 978-1-138-74707-4: £110.00
Pb: 978-1-138-74708-1: £31.99
eBook: 978-1-315-18032-8
* For full contents and more information, visit: www.routledge.com/9781138747074

3rd Edition • NEW EDITION
Mixing Audio
Concepts, Practices, and Tools

Roey Izhaki, Lecturer, SAE Institute, London; traveling
lecturer and presenter across the UK and Europe
Mixing Audio: Concepts, Practices, and Tools, Third Edition is a
vital read for anyone wanting to succeed in the field of mixing.
This book covers the entire mixing process – from fundamental
concepts to advanced techniques. Packed full of photos, graphs,
diagrams, and audio samples, it teaches the importance of a
mixing vision, how to craft and evaluate your mix, and then take
it a step further. The book describes the theory, the tools used,
and how these are put into practice while creating mixes.

Focal Press
October 2017: 570pp
Hb: 978-1-138-24138-1: £95.00
Pb: 978-1-138-85978-4: £42.99
eBook: 978-1-315-71694-7
Prev. Ed Pb: 978-0-240-52222-7
* For full contents and more information, visit: www.routledge.com/9781138859784

Dummy text to keep placeholder
Mixing with Impact
Learning to Make Musical Choices

Wessel Oltheten, Utrecht University of the Arts, Interface
Magazine, Spoor 14 studio
Mixing with Impact, translated from the hit Dutch edition for
English language audiences, is the most in-depth book about
mixing available. It discusses not only the mindset and creative
concepts for the best mix, but covers the tools and techniques
needed to realize one’s vision. Whether you’re a dance producer
in a home studio, a live mixer in a club, or an engineer in a big
studio, the mindset is largely the same. Each chapter is full of
detailed takeaways across a spectrum of topics, but the reader
will find a larger inspiration reading all the way through, making
the book ideal for individual and classroom use.

Focal Press
Market: Audio
April 2018: 229 x 152: 304pp
Hb: 978-1-138-08088-1: £110.00
Pb: 978-1-138-08089-8: £39.99
eBook: 978-1-315-11317-3
* For full contents and more information, visit: www.routledge.com/9781138080881
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TEXTBOOK • READERDummy text to keep placeholder
World ComicsArt, Media Design, and Postproduction
The BasicsOpen Guidelines on Appropriation and Remix
Frederick AldamaEduardo Navas, School of Visual Arts at The Pennsylvania State University, USA
Series: The BasicsArt, Media Design, and Postproduction offers a set of open-ended guidelines for art and

design studio-based projects. Divided into three parts – Media Production, Meta Production, World Comics: The Basics approaches the history of comic books as a global one, one that
includes the physical transmigration of artists and their styles and worldviews from oneand Post Production – each chapter includes an introduction and goals for each project,

guidelines for a studio-based project, and an explanation of relevant history, as well as place to another, and increasingly includes the active participation of creators and editors
examples and case studies. Each set of guidelines is open-ended, enabling the reader to
repurpose the guidelines to their own methodologies and choice of medium.

in the publishing and translating of comic books across time, languages, cultures and
communities. In this accessible guide, Aldama demonstrates that while each country has
it’s own particular comics tradition such as Franco-Belgian bande dessinées, JapaneseFocal Press

Market: Visual Culture manga, Latin American historietas, German comicbuch, Filipino komiks, Korean manhwa,
and Chinese lianhuanhua, among others.June 2018: 229 x 152: 256pp

Hb: 978-1-138-21132-2: £110.99
RoutledgePb: 978-1-138-21133-9: £36.99
November 2018: 198x129: 200ppeBook: 978-1-315-45325-5
Hb: 978-1-138-08819-1: £80.00* For full contents and more information, visit: www.routledge.com/9781138211322
Pb: 978-1-138-08820-7: £18.99
eBook: 978-1-315-11005-9
* For full contents and more information, visit: www.routledge.com/9781138088191

TEXTBOOK • READER
Digital Media Foundations
A Hands-On Introduction
Richard Lewis, Marist College, USA and James Luciana, Marist College, USA
Digital Media: An Introduction, 2

nd
 edition is a fully-updated introduction to the field of digital

media for future designers, artists, and media professionals. With a focus on concepts and
creative possibilities, students will learn about the various components to digital media –
such as digitizing tables, miniature video cameras, and printers - as well as new and
emerging media like augmented and virtual reality.

Examining each of the digital media individually, this book addresses both their evolution
and their connections and possibilities with traditional media. Through a series of
software-neutral exercises, students will be given hands-on experience with each
technology.

Focal Press
Market: Digital Media
October 2018: 254 x 178: 352pp
Hb: 978-0-415-78717-8: £140.00
Pb: 978-0-415-78730-7: £43.99
* For full contents and more information, visit: www.routledge.com/9780415787178

Dummy text to keep placeholder
The Art of Drawing Folds
An Illustrator’s Guide to Drawing the Clothed Figure

Kelly Brine
From Renaissance fresco painters to contemporary comic book
artists, the ability to draw clothed figures from one’s imagination
has always been crucial to artists – and exceptionally difficult to
attain. With over 220 illustrations, The Art of Drawing Folds: An
Illustrator’s Guide to Drawing the Clothed Figure reveals the
patterns in clothing folds, enabling the reader to more easily
predict the behavior of cloth when creating folds in their own
drawings and paintings.

Focal Press
Market: Drawing Technique
October 2017: 254 x 178: 188pp
Hb: 978-0-415-79341-4: £110.00
Pb: 978-0-415-79342-1: £33.99
eBook: 978-1-315-21107-7
* For full contents and more information, visit: www.routledge.com/9780415793421

Browse and order online:
www.routledge.com/applied-media

GRAPHIC ARTS20

http://www.routledge.com/9781138211322
http://www.routledge.com/9781138088191
http://www.routledge.com/9780415787178
http://www.routledge.com/9780415793421
http://www.routledge.com/9780415793421
http://www.routledge.com/applied-media


Dummy text to keep placeholderDummy text to keep placeholder
Video GamesHow to Make Great Music Mashups
A Medium That Demands Our AttentionThe Start-to-Finish Guide to Making Mashups with Ableton Live
Edited by Nicholas D BowmanPaul Zala, Victoria, Australia

Written for the beginner DJ, this accessible book presents
everything you need to know in order to create great dance
floor moments that will take your sets to the next level and get
you noticed as a DJ. Using Ableton’s industry-leading digital
audio workstation, the reader will learn to achieve professional
sound by expertly manipulating warping, pitching, editing,
automation, and plugin effects processing; also, avoiding
mistakes like key-clashing, jarring transitions, mismatched
energies, and more. The book’s companion website includes
key-charts, musical scale diagrams, organizational templates for

live sessions, and audio and video demonstration.

Series: Electronic Media Research Series
This entry in the BEA Electronic Media Research Series takes a look at video games, outlining
the characteristics of the medium as cognitive, emotional, physical, and social demanding
technologies, and introduces readers to current research on video games. The diverse array
of contributors in this volume offer bleeding-edge perspectives on both current and
emerging scholarship. The chapters here contain radical approaches that add to the
literature on electronic media studies generally and video game studies specifically. By
taking such a forward-looking approach, this volume aims to collect foundational writings
for the future of gaming studies.

Routledge
Market: Video Games

Focal Press May 2018: 260pp
Market: Audio Hb: 978-0-815-37689-7: £100.00
February 2018: 235 x 191: 187pp eBook: 978-1-351-23526-6
Hb: 978-1-138-09276-1: £75.00 * For full contents and more information, visit: www.routledge.com/9780815376897
Pb: 978-1-138-09278-5: £29.99
eBook: 978-1-315-10728-8
* For full contents and more information, visit: www.routledge.com/9781138092761

Dummy text to keep placeholder
The Media Workflow Puzzle
How It all Fits Together
Chris Lennon and Clyde Smith
This edited collection brings together a team of top industry experts to provide a
comprehensive look at the entire media workflow, front to back. The Media Workflow Puzzle
gives readers a high-level overview of the workflow process, from production to distribution
to archiving. Professionals looking to understand how to manage content for its entire
lifecycle can find how to do so in this volume, making it an invaluable resource for both
beginners in the industry and senior management. It can also serve as a teaching tool for
students in media management and broadcast programs.

Routledge
Market: Media Workflows
July 2018: 254 x 178: 200pp
Hb: 978-0-815-39289-7: £110.00
Pb: 978-0-815-39290-3: £52.99
eBook: 978-1-351-18955-2
* For full contents and more information, visit: www.routledge.com/9780815392897

10th Edition • TEXTBOOK • NEW EDITION
The Radio Station
Broadcasting, Podcasting, and Streaming

John Allen Hendricks, Stephen F. Austin State University,
USA and Bruce Mims, Southeast Missouri State University,
USA
The Radio Station offers a concise and insightful guide to all
aspects of radio broadcasting, streaming, and podcasting. This
book’s tenth edition continues its long tradition of guiding
readers to a solid understanding of who does what, when, and
why in a professionally managed station. This new edition
explains what "radio" in America has been, where it is today, and
where it is going, covering the basics of how programming is
produced, financed, delivered and promoted via terrestrial and

satellite broadcasting, streaming and podcasting, John Allen Hendricks and Bruce Mims
examine radio and its future within a framework of existing and emerging technologies.

Focal Press
Market: Broadcast / Radio
May 2018: 235 x 191: 562pp
Hb: 978-1-138-21880-2: £125.00
Pb: 978-1-138-21881-9: £44.99
Prev. Ed Hb: 978-1-138-12766-1
* For full contents and more information, visit: www.routledge.com/9781138218802
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