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Dummy text to keep placeholderDummy text to keep placeholder
Graphic ViolenceA Relational Model of Public Discourse
Illustrated Theories about Violence, Popular Media, and Our Social LivesThe African Philosophy of Ubuntu
Emily Edwards and Tristan FullerLeyla Tavernaro-Haidarian, University of Johannesburg, South Africa
Graphic Violence explores the relationships between visual media and violent messages.
Author Emily Edwards discusses how media consumers and producers can think critically

Series: Routledge Focus on Communication Studies
The African philosophy of ubuntu offers valuable insights in this regard as it implies relational
notions of power that contrast and complement individualist facets. It provides the space and interact responsibly with violent visual content. The volume also includes contributions

from artist Tristan Fuller, who develops each chapter’s story outline into graphic novel styleto think and speak in ways that support harmonious and cohesive societal structures and
to visually demonstrate the concepts at hand. Truly unique in both medium and subjectpractices. The book’s model of communication rests on the premise that the various interests
matter, this volume is an excellent resource for undergraduate students of communication
and media theory.

of individuals and groups, while richly diverse, can be conceived of as profoundly bound-up
rather than incompatible. In this way communication enables broader lines of action and
a wider scope for achieving diversity and common ground. Routledge

Market: Media Studies/Communication TheoryRoutledge
July 2018: 229 x 152: 208ppMarket: Communication Theory/African Studies
Hb: 978-0-815-36229-6: £110.00February 2018: 216 x 140: 112pp
Pb: 978-0-815-36230-2: £29.99Hb: 978-0-815-36366-8: £45.00
eBook: 978-1-351-11251-2eBook: 978-1-351-10863-8
* For full contents and more information, visit: www.routledge.com/9780815362296* For full contents and more information, visit: www.routledge.com/9780815363668

Dummy text to keep placeholder3rd Edition • TEXTBOOK • READER
Handbook of Communication and BullyingAn Integrated Approach to Communication Theory

and Research Edited by Richard West, Emerson College and Christina Beck
The Routledge Handbook of Communicatio and Bullying enriches scholarly understanding
of bullying from a communication-based perspective and serves as a useful resource for

Edited by Don W. Stacks, Kristen Campbell Eichhorn, State University of New York
at Oswego and Michael B. Salwen

educators, administrators, managers, and other stakeholders who struggle with this difficult
Series: Routledge Communication Series social issue. Responding to the various charges emanating from the National
An Integrated Approach to Communication Theory and Research provides an in-depth overview
of communication studies as well as integrating theory with research. It provides a solid

Communication Association’s (NCA) Anti-Bullying Project, this book constitutes a valuable
resource from a discipline that offers much to this global conversation.

foundation and a unique perspective with chapters written by the top theorists and Routledge
researchers in each area. Through seven new chapters this edition addresses the growing Market: Communication
influence of technology, changing relationships, and several growing integrated approaches September 2018: 254 x 178: 480pp

Hb: 978-1-138-55235-7: £165.00to communication. The book continues to be essential reading for students and faculty
who want a thorough overview of contemporary communication theory and research. eBook: 978-1-315-14811-3

* For full contents and more information, visit: www.routledge.com/9781138552357
Routledge
Market: Communication
December 2018: 254 x 178: 468pp
Hb: 978-1-138-56144-1: £110.00
Pb: 978-1-138-56147-2: £32.99
eBook: 978-0-203-71075-3
Prev. Ed Hb: 978-0-805-86381-9
* For full contents and more information, visit: www.routledge.com/9781138561441

Dummy text to keep placeholderTEXTBOOK • READER
Intercultural Public RelationsCommunication Theory
Realities and Reflections in Practical ContextsA Journey Through the Ages
Edited by Lan Ni, Qi Wang and Bey-Ling ShaIgor E Klyukanov, Eastern Washingon University, USA and Galina V Sinekopova,

Eastern Washington University, USA This book analyzes the different players involved in intercultural public relations and various
contexts of practice using an intercultural approach, looking at how individuals and entitiesCommunication Theory: A Journey Through the Ages presents communication theory as

a journey through history by way of asking engaged questions. Informed by contemporary with dissimilar cultural identities interact and negotiate to solve problems and reach
mutually satisfying outcomes. Using the theory-driven, empirically tested framework laidproblems, students explore theory up close through their own engaged questions.
out in the first volume, Intercultural Public Relations: Theories for Managing Relationships andEncouraging intellectual vitality, the authors show students step by step how theoretical
Conflicts with Strategic Publics, this volume provides practical solutions for effective
intercultural public relations practice.

ideas are interconnected and lead to an increasingly complex understanding of
communication. Students will be motivated to ask questions as they encounter historical
figures, social events and artifacts, resulting in a richer understanding of the biographical,
cultural, and social context for communication theories.

Routledge
Market: Communication
December 2018: 229 x 152: 160ppRoutledge
Hb: 978-1-138-18924-9: £125.00Market: Communication
Pb: 978-1-138-18925-6: £39.99June 2018: 229 x 152: 448pp
eBook: 978-1-315-64172-0Hb: 978-0-765-64675-0: £60.00
* For full contents and more information, visit: www.routledge.com/9781138189249Pb: 978-0-765-64676-7: £32.99

eBook: 978-1-315-71866-8
* For full contents and more information, visit: www.routledge.com/9780765646750
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Dummy text to keep placeholderDummy text to keep placeholder
The Press Clause and Digital Technology's Fourth
Wave

Methodological and Ontological Principles of
Observation and Analysis

Media Law and the Symbiotic WebFollowing and Analyzing Things and Beings in Our Everyday World
Jared Schroeder, Southern Methodist University, USA
Series: Routledge Studies in Media Law and Policy
During the first part of the twenty-first century, bloggers, citizen
journalists, social media users, Yelp reviewers, and a myriad of
other communicators have found themselves facing defamation,
privacy, campaign finance, and other lawsuits as a result of the
messages they have communicated. In many ways, these
communicators are facing legal questions that are similar to that
of traditional journalists. This book examines how the press
clause, a First Amendment freedom with no agreed-upon
definition, can be understood in order to help guide the courts
and twenty-first-century publishers regarding protecting
expression as we move into the fourth wave of networked

communication.

Edited by François Cooren, Université de Montréal, Canada and Fabienne Malbois,
University of Lausanne, Switzerland
Series: Routledge Studies in Communication, Organization, and Organizing
In our daily experiences, we feel, perceive, designate, invoke or comment on other beings
that are part of our world, whether these beings are people, technologies, institutions,
projects, divinities, emotions, cultures, ideologies or opinions. Echoing recent developments
in existential anthropology, Communication as Constitutive of Organization (CCO) research,
and Actor Network Theory, scholars from a variety of disciplines discuss how they study
the types of beings that have been at the core of their respective research, revealing how
they follow and analyze their objects of study, using examples from field notes, filmed
interactions, conversations, pictures, newspapers, narratives, etc.

Routledge
Market: Communication Studies/Research Methods/Theory
July 2018: 229 x 152: 288pp
Hb: 978-1-138-70678-1: £105.00 Routledge
eBook: 978-1-315-20161-0 Market: Communicatin Law/Journalism
* For full contents and more information, visit: www.routledge.com/9781138706781 January 2018: 229 x 152: 210pp

Hb: 978-1-138-28117-2: £105.00
eBook: 978-1-315-27130-9
* For full contents and more information, visit: www.routledge.com/9781138281172

Dummy text to keep placeholderDummy text to keep placeholder
The Routledge Handbook of Positive
Communication

Models of Communication
Theoretical and Philosophical Approaches
Edited by Mats Bergman, University of Helsinki, Finland, Kęstas Kirtiklis, Vilnius
University, Lithuania and Johan Siebers, Middlesex University, UK

Edited by José Antonio Muñiz Velázquez, Loyola Andalucía University, Spain and
Cristina Pulido, University of Barcelona, Spain

Series: Routledge Studies in European Communication Research and Education The Routledge Handbook of Positive Communication forms a comprehensive reference point
for cross-disciplinary approaches to understanding the central role of communication inComplementing earlier efforts to scrutinize the uses of models in the field of media and

communication studies, this volume reassesses old perspectives and delineates new the construction of hedonic and eudemonic happiness,or subjective and psychological
well-being. Including contributions from internationally recognized authors in theirtheoretical options for communication inquiry. It is the first book to undertake a
respective fields, this reference uses as its focus five main scenarios where communicationphilosophical investigation of the significance of modelling in the study of the varying
affects the life of individuals: mass and digital media, advertising and marketingphenomena, processes, and practices of communication. By homing in on the
communication, external and internal communication in companies and organizations,
communication in education, and communication in daily life interactions.

manifestations and purposes of modelling in ordinary discourses on communication as
well as in theoretical expositions, it casts new light on the importance of models for
communication inquiry. Routledge

Market: Communication Studies/Media StudiesRoutledge
August 2018: 246x174: 552ppMarket: Communication Theory/Philosophy of Communication
Hb: 978-1-138-63327-8: £150.00May 2018: 229 x 152: 280pp
eBook: 978-1-315-20775-9Hb: 978-1-138-29455-4: £105.00
* For full contents and more information, visit: www.routledge.com/9781138633278eBook: 978-1-315-23140-2

* For full contents and more information, visit: www.routledge.com/9781138294554

2nd Edition • TEXTBOOK • NEW EDITION2nd Edition • NEW EDITION
Understanding Communication Research MethodsTalk About Writing
A Theoretical and Practical ApproachThe Tutoring Strategies of Experienced Writing Center Tutors
Stephen M. Croucher, University of Jyvaskyla, Finland and Daniel Cronn-Mills,
Minnesota State University, Mankato, USA

Jo Mackiewicz, Iowa State University, USA and Isabelle
Thompson
Talk About Writing: The Tutoring Strategies of Experienced Writing
Center Tutors offers a book-length empirical study of the
discourse between experienced tutors and student writers in
satisfactory conferences. It analyzes writing center talk, focusing
on tutors’ verbal strategies, at the macro- and micro-levels. The
study details tutors’ use of three categories of tutoring
strategies—instruction, cognitive scaffolding, and motivational
scaffolding—with each chapter of the analysis ending in practical
advice about tutor training. New to this edition, the authors
expand the previous discussion of the coding scheme with
additional details about its development.

Comprehensive, innovative, and focused on the undergraduate student, this textbook
prepares students to read and conduct research. Using an engaging how-to approach that
draws from scholarship, real-life, and popular culture, the book offers students practical
reasons why they should care about research methods and a guide to actually conducting
research themselves. Examining quantitative, qualitative, and critical research methods,
this new edition helps undergraduate students better grasp the theoretical and practical
uses of method by clearly illustrating practical applications.

Routledge
Market: Communication/Research Methods
August 2018: 229 x 152: 260pp
Hb: 978-1-138-05265-9: £150.00
Pb: 978-1-138-05268-0: £66.99

Routledge eBook: 978-1-315-16766-4
Market: Composition/Education * For full contents and more information, visit: www.routledge.com/9781138052659
April 2018: 229 x 152: 240pp
Hb: 978-1-138-57502-8: £110.00
Pb: 978-1-138-57503-5: £29.99
eBook: 978-1-351-27264-3
Prev. Ed Hb: 978-1-138-78206-8
* For full contents and more information, visit: www.routledge.com/9781138575028

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy
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TEXTBOOK • READER
You Make the Call
Case Studies in Sports Communication
Edited by Terry Rentner and David Burns
You Make the Call: Case Studies in Sport Communication offers upper-level undergraduate
and graduate students the opportunity to evaluate popular and diverse issues in
sport—including management, crisis, health, ethics, gender, race, religion, and social media.
Each chapter incorporates theory and communication principles, as well as background
on its respective topic, and concludes with discussion questions and engaging assignments.
Students are encouraged to challenge the ethical implications of what they have read, and
to "make the call." This is an invaluable resource for students of sport communication and
sport management.

Routledge
Market: Sport Communication
July 2018: 229 x 178: 432pp
Hb: 978-1-138-72952-0: £80.00
Pb: 978-1-138-72953-7: £39.99
eBook: 978-1-315-18983-3
* For full contents and more information, visit: www.routledge.com/9781138729520

Browse and order online:
www.routledge.com/communication
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Dummy text to keep placeholderTEXTBOOK • READER
Theorizing the Communicative Power of WhitenessGlobal Communication
Edited by Dawn Marie D. McIntosh, University of Denver, USA, Dreama G. Moon,
California State University - San Marcos, California, USA and Thomas K. Nakayama,
Northeastern University, USA

Theories, Policies, Strategies, and Skills
Wenshan Jia
Global Communication: Theories, Policies, Strategies, and Skills will give students the broad
foundational coverage they need to navigate today’s complex world of global Series: Routledge Research in Communication Studies

This book examines whiteness through rhetorical analysis, qualitative research, performance
studies, and interpretive research. Chapters deconstruct the communicative power of

communication. This text provides students with a comparative and intercultural
perspective. Jia persuades readers that global communication should ultimately strive to
attain a dynamic, harmonious interdependence between diverse nation-states, cultures, whiteness in the context of the United States, but with discussion of the implications of
and religions. He provides case studies to demonstrate the dynamics between the four this power internationally, by taking on topics such as terrorism, post-colonial challenges,
major agents of global communication, namely NGOs, multinational associations, white fragility at the national level, colorblind discourse as a pro-white discursive strategy,
corporations, and internationally recognized individuals (such celebrities or famous political
figures).

the relationship of people of color with and through whiteness, as well as identities that
intersect with whiteness, including religion, masculinity and femininity, social class, ability,
and sexuality.Routledge

Market: Communication Routledge
May 2018: 229 x 152: 352pp Market: Communication Studies/Race and Ethnicity
Hb: 978-0-765-64385-8: £54.99 October 2018: 229 x 152: 240pp
Pb: 978-0-765-64386-5: £26.99 Hb: 978-1-138-30461-1: £110.00
eBook: 978-1-315-71859-0 eBook: 978-0-203-73000-3
* For full contents and more information, visit: www.routledge.com/9780765643858 * For full contents and more information, visit: www.routledge.com/9781138304611

TEXTBOOK • READER
Landmark Essays on Rhetorics of Difference
Edited by Damian Baca, Ellen Cushman, Associate Dean of Academic Affairs, Diversity
and Inclusion at Northeastern University and Jonathan Osborne, Ph.D. student in
English at the University of Northeastern
Series: Landmark Essays Series
Landmark Essays on Rhetorics of Difference challenges the Euro-centric perspective from
which the field of rhetoric is traditionally viewed. Taking a step beyond the creation of
alternative rhetorics that maintain the centrality of the European and Greco-Roman tradition,
this volume argues on behalf of pluriversal rhetorics that co-exist as equally important on
their own terms. A timely addition to the respected Landmark Essays series, it will be
invaluable to students of history of rhetoric, literacy, composition, and writing studies.

Routledge
Market: Rhetoric
August 2018: 254 x 178: 336pp
Hb: 978-1-138-50635-0: £145.00
Pb: 978-1-138-50636-7: £45.99
* For full contents and more information, visit: www.routledge.com/9781138506350

Dummy text to keep placeholder
The Discourse of Special Populations
Critical Intercultural Communication Pedagogy and Practice

Edited by Ahmet Atay, The College of Wooster, USA and
Diana Trebing, Saginaw Valley State University, USA
Series: Routledge Research in Communication Studies
The term "special population" has a particular role in the
discourse of higher education. This book uses the term as an
umbrella term for any student who tends to be
underrepresented on college campuses and has a very specific
set of unique needs: among others, individuals with physical
and learning disabilities, international students, ethnic minorities,
LGBTQ students, single parents, and first generation and other
non-traditional student groups. This book uses the framework
of critical intercultural communication pedagogy to generate a
discussion about pedagogical issues surrounding these students,

focusing on culturally sensitive pedagogical methods to educate all students.

Routledge
Market: Intercultural Communication/Communication Pedagogy
October 2017: 229 x 152: 212pp
Hb: 978-1-138-67398-4: £110.00
eBook: 978-1-315-56157-8
* For full contents and more information, visit: www.routledge.com/9781138673984

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy
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2nd Edition • TEXTBOOK • READER2nd Edition • TEXTBOOK • READER
Purposeful Communication in a Digital AgeCommunicating for Success
Speaking for SuccessCheryl Hamilton, Bonnie Creel and Tony Kroll

Communicating for Success, 2nd Edition focuses student learning on the key communication
competencies recommended by the National Communication Association. With a vibrant

Jason Schmitt and Arthur Koch, Professor Emeritus
Purposeful Communication in a Digital Age, 2nd Edition provides a practical, step-by-step
approach to developing and delivering effective speeches. Offering supplementary articles,and engaging design, this introductory volume is packed with applied features and exercises;

the text and accompanying web content offer practical scenarios, key terms, discussion case studies, and interviews with key leaders within the text and online, this is an all-in-one
questions, sample activities, learning objectives, and more. A concentrated focus on careers resource for the traditional, online, or hybrid classroom. The new edition devotes focus to
in communication, highlighted near the end of each chapter, takes lessons beyond the presenting in the digital world, addressing both traditional and contemporary forms of
classroom. This new edition features broader discussion of communication’s relation to
social media and technology, culture and gender, and ethics.

presentation, and specifically directs students on seeking out credible sources when
conducting research. Its companion website features video speech examples, classroom
exercises, an instructor manual, quiz bank, and more.Routledge

Market: Communication
RoutledgeMay 2018: 254 x 203: 465pp
Market: Public SpeakingHb: 978-1-138-70095-6: £210.00
June 2018: 229 x 178: 296ppPb: 978-1-138-70096-3: £105.99
Hb: 978-1-138-08218-2: £120.00eBook: 978-1-315-20431-4
Pb: 978-1-138-08219-9: £64.99* For full contents and more information, visit: www.routledge.com/9781138700956
eBook: 978-0-203-72856-7
* For full contents and more information, visit: www.routledge.com/9781138082182

Dummy text to keep placeholder10th Edition • TEXTBOOK • NEW EDITION
Re-Imagining Our RelationshipsFamily Communication
Communication that Brings People TogetherCohesion and Change
Douglas L. Kelley, Vincent R. Waldron and Dayna N. KloeberKathleen M. Galvin, Northwestern University, USA, Dawn O. Braithwaite, University

of Nebraska, Lincoln, USA and Paul Schrodt Reimagining Our Relationships: Practicing Forgiveness and Reconciliation synthesizes early
research and writing on forgiveness along with recent research by communication andFamily Communication: Cohesion and Change encourages students to observe family

interaction patterns analytically and relate communication theories to family interactions. psychology scholars, and new directions that forgiveness work has taken the field, with an
emphasis on community applications and reconciliation. Written by award winning scholarsUsing a framework of family functions, current research, and first-person narratives, this
in forgiveness communication, the book makes the important area of forgiveness andtext emphasizes the diversity of today's families in structure, ethnic patterns, and

developmental experiences. reconciliation research accessible to students in courses focused on personal relationships,
conflict, and family studies.Routledge

Market: Communication
July 2018: 235 x 187: 416pp

Routledge
Market: Interpersonal Communication

Hb: 978-0-415-41782-2: £175.00 May 2018: 229 x 152: 224pp
Pb: 978-1-138-28527-9: £78.99 Hb: 978-1-138-05264-2: £110.00
eBook: 978-1-315-22884-6 Pb: 978-1-138-05266-6: £29.99
* For full contents and more information, visit: www.routledge.com/9780415417822 eBook: 978-1-315-16635-3

* For full contents and more information, visit: www.routledge.com/9781138052642

9th Edition • TEXTBOOK • READER2nd Edition • TEXTBOOK • READER
The Natural SpeakerPersonal Conflict Management

Randy Fujishin
The Natural Speaker is a friendly step-by-step guide to public
speaking that explores the fundamental skills necessary to
present a natural, and rewarding speech to any audience. By
providing an overview of speech construction, practice, and
delivery, this book is designed to enhance and improve upon
students' natural strengths.  This ninth edition has been updated
throughout to reflect the integration of online media in public
speaking today—with sections on digital visual aids, digital note
taking, and speaking on YouTube—and now features guidance
on speaking to multicultural audiences.

Routledge
Market: Communication
April 2018: 229 x 152: 228pp

Theory and Practice
Suzanne Mccorkle, Boise State University, USA and Melanie
Reese, Boise State University, USA
Personal Conflict Management, 2nd edition details the common
causes of conflict, showcases the theories that explain why
conflict happens, presents strategies for managing conflict, and
invites consideration of the risks of leaving conflict unsettled.
This book also explores how gender, race, culture, generation,
power, emotional intelligence, and trust affect how individuals
perceive conflict and choose conflict tactics. Detailed attention
is given to the role of listening and both competitive and
cooperative negotiation tactics.

Routledge
Market: Communication Studies
October 2017: 246x174: 344pp Hb: 978-1-138-70090-1: £43.99
Hb: 978-1-138-21098-1: £120.00 Pb: 978-1-138-70091-8: £43.99
Pb: 978-1-138-21099-8: £59.99 eBook: 978-1-315-20433-8
eBook: 978-1-315-45381-1 * For full contents and more information, visit: www.routledge.com/9781138700901
* For full contents and more information, visit: www.routledge.com/9781138210998

Browse and order online:
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8th Edition • TEXTBOOK • NEW EDITION
Working Through Conflict
Strategies for Relationships, Groups, and Organizations

Joseph Folger, Marshall Scott Poole and Randall K.
Stutman, CRA, Inc., USA
Now in its 8

th
 edition, Working Through Conflict provides an

introduction to conflict and conflict management that is firmly
grounded in current theory, research, and practice, covering a
range of conflict settings (interpersonal, group, and
organizational). The text includes an abundance of real life case
studies that encompass a spectrum of theoretical perspectives.
Its emphasis on application makes it highly accessible to
students, while expanding their comprehension of conflict
theory and practical skills. This new edition features a wealth of

up-to-date research and case examples, suggested readings and video resources, and
integrated questions for review and discussion.

Routledge
Market: Communication
November 2017: 235 x 187: 334pp
Hb: 978-1-138-23895-4: £175.00
Pb: 978-1-138-23392-8: £89.99
eBook: 978-1-315-29629-6
* For full contents and more information, visit: www.routledge.com/9781138233928

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy
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2nd Edition • TEXTBOOK • READER
The Dynamics of Political Communication
Media and Politics in a Digital Age

Richard M. Perloff, Cleveland State University, USA
The Dynamics of Political Communication: Media and Politics in a
Digital Age, Second Edition explores these issues and guides us
through current political communication theories and beliefs
by detailing the fluid landscape of political communication and
offers us an engaging introduction to the field and a thorough
tour of the discipline. Designed to provide an understanding
and appreciation of the principles involved in political
communication along with methods of research and
hypothesis-testing, each chapter includes materials that
challenge us by encouraging reflection on controversial matters

and providing links to online examples of real-life political communication.

Routledge
Market: Communication/Politics
October 2017: 235 x 187: 500pp
Hb: 978-1-138-65164-7: £110.00
Pb: 978-1-138-65165-4: £59.99
eBook: 978-1-315-62442-6
Prev. Ed Pb: 978-0-415-53184-9
* For full contents and more information, visit: www.routledge.com/9781138651654

TEXTBOOK • READER
Introduction to News Framing Effects Research
Theory and Practice
Sophie Lecheler and Claes H De Vreese
News framing helps to determine what role news media play in people’s lives on a daily 
basis, and how they are able to change how we think and act. News Framing Effects Research 
offers an authoritative and comprehensive introduction to research on news framing effects, 
one of the most widely used theories within the research of communication and journalism 
studies today. Sophie Lecheler and Claes de Vreese present an accessible and clearly 
structured guide to understanding the theory of news framing effects and practical guidance 
on how to undertake research using it, with a step by step approach to help readers to 
explore and answer key research questions.

Routledge
Market: Journalism
June 2018: 234x156: 176pp
Hb: 978-1-138-63268-4: £95.00
Pb: 978-1-138-63270-7: £24.99
eBook: 978-1-315-20807-7
* For full contents and more information, visit: www.routledge.com/9781138632684

3rd Edition • TEXTBOOK • READER
Political Campaign Communication
Inside and Out

Larry Powell and Joseph Cowart

Now in its third edition, Political Campaign Communication
examines the intricacies of political campaigning through the
eyes of both an academic and a political consultant. Unlike others
in its field, this text takes a broad view of political campaigning,
discussing both theories and principles, along with topics such
as political socialization, the role of money, ethics, and critical
events. This new edition delves into ongoing changes in the
American political environment, with fuller examinations of
women and gender, and the involvement of social media in
political campaigning. Students can make use of updated

chapter-by-chapter discussion questions and online practice quizzes.

Routledge
Market: Political Communication
November 2017: 235 x 191: 395pp
Hb: 978-1-138-29181-2: £110.00
Pb: 978-1-138-29182-9: £54.99
eBook: 978-1-315-26504-9
* For full contents and more information, visit: www.routledge.com/9781138291829

Dummy text to keep placeholder
Strategic Communication and Deformative
Transparency
Persuasion in Politics, Propaganda, and Public Health
Isaac Nahon-Serfaty, University of Ottawa, Canada
Series: Routledge Research in Communication Studies
"This book illustrates commonly used discourses of extremists, radicals, and organizations 
advocating for difficult causes. Emergent communication technologies enhance the 
outrageous character of images and metaphorical expressions aimed to capture the 
imagination, attention, and interest of distracted and increasingly fragmented audiences. 
Dr. Nahon-Serfaty’s strong academic and professional authority adds legitimacy to this 
innovative scholarship." Juan-Carlos Molleda, University of Florida, USA.

Routledge
Market: Strategic Communication/Political Communication/Health
November 2018: 229 x 152: 232pp
Hb: 978-1-138-65665-9: £105.00
eBook: 978-1-315-62180-7
* For full contents and more information, visit: www.routledge.com/9781138656659
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2nd Edition • TEXTBOOK • READER
A Manager's Guide to PR Projects
A Practical Approach

Patricia Parsons
A Manager's Guide to PR Projects, Second Edition provides hands-on
guidance in planning the preliminary research for a public
relations project and creating a plan to achieve specific goals,
guiding the reader through managing the project's
implementation. It contains worksheets that can be used for a
visual representation of the planning process for both student
edification and presentation to clients. Intended as a learning
tool for use in both the class and beyond, this book's approaches
are based on real experiences in the management of
communications projects designed to meet organizational goals

through achieving public relations objectives.

Routledge
Market: Public Relations
November 2017: 279 x 216: 108pp
Hb: 978-1-138-09992-0: £110.00
Pb: 978-1-138-09993-7: £29.99
eBook: 978-1-315-10385-3
Prev. Ed Pb: 978-0-805-84547-1
* For full contents and more information, visit: www.routledge.com/9781138099937

3rd Edition • TEXTBOOK • NEW EDITION
Cases in Public Relations Management
The Rise of Social Media and Activism
Patricia Swann, Utica College, USA
Developed for advanced students in public relations, Cases in Public Relations Management
uses recent cases in public relations that had outcomes varying from expected to
unsuccessful. The text challenges students to think analytically, strategically, and practically.
Each case is based on real events, and is designed to encourage discussion, debate, and
exploration of the options available to today's strategic public relations manager.

Routledge
Market: Public Relations
May 2018: 235 x 187: 596pp
Hb: 978-1-138-08886-3: £110.00
Pb: 978-1-138-08887-0: £32.99
eBook: 978-1-315-10958-9
Prev. Ed Hb: 978-0-415-51770-6
* For full contents and more information, visit: www.routledge.com/9781138088863

TEXTBOOK • READER
Data Driven Public Relations
Practice and Application
Jim Eggensperger and Natalie Redcross
Big data is at the forefront and of growing importance to the future of public relations.
Data-Driven Public Relations is the first book for PR students and practitioners to offer an
overview of big data and its applications for real-world PR campaigns and strategic planning.
The book presents a practical, accessible approach that requires no prior training or
experience, with easy to follow step-by-step measurement examples from existing
campaigns. Using Excel, the book enables readers to export lessons from the classroom to
the office, where use of statistical packages is rare and can give PR practitioners the
advantage over competitors.

Routledge
Market: Public Relations/Communications
September 2018: 235 x 187
Hb: 978-1-138-71706-0: £95.00
Pb: 978-1-138-71707-7: £39.99
eBook: 978-1-315-19668-8
* For full contents and more information, visit: www.routledge.com/9781138717060

Dummy text to keep placeholder
Intercultural Public Relations
Theories for Managing Relationships and Conflicts with Strategic Publics
Edited by Lan Ni, Qi Wang and Bey-Ling Sha
The purpose of this book is to provide a theory-driven, empirically tested framework that 
will guide practical solutions for effective intercultural public relations practice. Mainly 
following an intercultural approach (i.e., how individuals and entities with dissimilar cultural 
identities interact and negotiate to solve problems and reach mutually satisfying outcomes), 
this book offers a theory-driven, empirically tested framework using various levels of analysis 
and incorporating the use and challenges of social media.

Routledge
Market: Communication
December 2018: 229 x 152: 224pp
Hb: 978-1-138-18921-8: £125.00
Pb: 978-1-138-18922-5: £34.99
eBook: 978-1-315-64173-7
* For full contents and more information, visit: www.routledge.com/9781138189218

2nd Edition • NEW EDITION
Public Relations and Social Theory
Key Figures, Concepts and Developments
Edited by Øyvind Ihlen, University of Oslo, Norway, Betteke Van Ruler, University of 
Amsterdam, The Netherlands and Magnus Fredriksson, University of Trollhattan, 
Sweden
Series: Routledge Communication Series
Public Relations and Social Theory: Key figures, Concepts andDevelopments, Second
Edition broadens the theoretical scope of public relations studies by applying the work of 
a group of prominent social theorists to make sense of the practice. The volume focuses 
on the work of key social theorists, including Max Weber, Karl Marx, John Dewey, Jürgen 
Habermas, Niklas Luhmann, Michel Foucault, and many more. Each chapter is devoted to 
an individual theorist, providing an overview of that theorist’s key concepts and 
contributions, and exploring how these can be applied to public relations as a practice.

Routledge
Market: Public Relations
May 2018: 229 x 152: 472pp
Hb: 978-1-138-28129-5: £110.00
Pb: 978-1-138-28130-1: £39.99
eBook: 978-1-315-27123-1
Prev. Ed Hb: 978-0-415-99785-0
* For full contents and more information, visit: www.routledge.com/9781138281295

TEXTBOOK • READER
Public Relations Writing
A Worktext for Students, Practitioners and Educators
Whitney Lehman
Public Relations Writing is a guide for those in the classroom and in the field who want to 
learn, and master, the style and techniques of public relations writing. From pitches and 

press releases to news and feature stories to social media writing and more, it breaks down 
the most widely used types of public relations writing that you need to become a PR pro.

In 16 user-friendly chapters, the book offers a comprehensive overview of the most popular 
forms of public relations writing, focusing on media relations, storytelling, writing for the 
web/social media, business correspondence, event planning and media kits. It is accessible 
for PR students, practitioners and educators alike.

Routledge
Market: Public Relations Writing
September 2018: 235 x 187: 188pp
Hb: 978-0-815-36529-7: £110.00
Pb: 978-0-815-36528-0: £43.99
eBook: 978-1-351-26192-0
* For full contents and more information, visit: www.routledge.com/9780815365297
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Dummy text to keep placeholder
Reputational Challenges in Sport
Theory and Application
Edited by Andrew Billings, W Timothy Coombs and Kenon Brown
Reputational Challenges in Sport explores the intersection of reputation, sport, and society.
In doing so, the book advances theory and then explores individual, team, and organizational
applications from varied methodological perspectives as they relate to reputation and
identity management and crisis orientations. The book provides a synthesis of previous
works while offering a contemporary advancement of these subjects from a variety of
epistemological approaches. It gives voice to variety of perspectives that offer a robust
advancement of issues relating to reputation, sport, and modern society.

Routledge
Market: Sport Communication/Public Relations
June 2018: 229 x 152: 240pp
Hb: 978-1-138-05599-5: £110.00
Pb: 978-1-138-05600-8: £29.99
eBook: 978-1-315-16560-8
* For full contents and more information, visit: www.routledge.com/9781138055995
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Dummy text to keep placeholder2nd Edition • TEXTBOOK • READER
Fifty Years of Rhetoric Society QuarterlyActivism and Rhetoric
Selected Readings, 1968-2018Theories and Contexts for Political Engagement
Edited by Joshua Gunn and Diane DavisEdited by Seth Kahn and JongHwa Lee, Loyola Marymount University, USA
Fifty Years of Rhetoric Society Quarterly: Selected Readings, 1968-2018 celebrates the
semicentennial of Rhetoric Society Quarterly, bringing together the most influential essays

Now in its second edition, Activism and Rhetoric: Theories and Contexts for Political Engagement
continues to examine the role of rhetoric in today’s culture of democratic activism. Unique

included in the journal over the past fifty years. Assessed by members of the Rhetoricwith its narrative tone, this collection of writings offers analysis of the work rhetoric plays
Society of America, this collection provides advanced undergraduate and graduate studentsin democratic principles and practices. This text provides explicit articulation of how activist
with a balanced perspective on rhetorical theory and practice from scholars in bothrhetoric differs from the kinds of deliberative models that rhetoric has exalted for centuries.
communication studies and rhetoric and writing studies. The volume covers a range ofNew to this edition are segments on Black Lives Matter, the LGBTQ community, social

media environments, globalization, and environmental activism. themes, from the history of rhetorical studies, writing and speaking pedagogy, and feminism,
to the work of Kenneth Burke, the rhetoric of science, and rhetorical agency.Routledge

Market: Rhetoric/Politics Routledge
November 2018: 229 x 152: 208pp Market: Rhetoric
Hb: 978-1-138-50170-6: £110.00 May 2018: 229 x 152: 488pp
Pb: 978-1-138-50171-3: £29.99 Hb: 978-1-138-08670-8: £100.00
eBook: 978-1-315-14453-5 Pb: 978-1-138-08671-5: £36.99
Prev. Ed Hb: 978-0-415-87855-5 eBook: 978-1-315-10888-9
* For full contents and more information, visit: www.routledge.com/9781138501706 * For full contents and more information, visit: www.routledge.com/9781138086708

TEXTBOOK • READERDummy text to keep placeholder
From Student to ScholarCommonplaces of Scientific Evidence in

Environmental Discourses A Guide Through the Dissertation Stage of Doctoral Programs
Keith Hjortshoj, John S. Knight Writing Program, Cornell UniversityDenise Tillery, University of Nevada Las Vegas, USA

Series: Routledge Studies in Technical Communication, Rhetoric,
and Culture
This book focuses on the uses of scientific evidence within three
types of environmental discourses: popular nonfiction books
about the environment; traditional and social media texts created
by a grassroots environmental group; and a set of data displays
that make arguments about global warming in a variety of media
and contexts. It traces the operations of eight commonplaces
about science and shows how they recur throughout these
contexts, starting with Rachel Carson’s Silent Spring and ending
with contemporary blogs and social media.

From Student to Scholar guides graduate students through the "hidden" developmental
transition required in writing a dissertation and moving beyond, to become a successful
scholar. Identifying common rhetorical challenges across disciplines, author Hjortshoj
demonstrates how to accommodate evolving audiences, motivations, standards, processes,
and timelines. One full chapter has been devoted to "writing blocks", and another offers
advice to international and non-native English students. This volume is an important
addition to graduate thesis seminars and composition courses, as well as an invaluable
reference for writing centers, workshops, and learning support centers.

Routledge
Market: Composition
August 2018: 229 x 152: 200pp
Hb: 978-1-138-56942-3: £110.00
Pb: 978-1-138-56944-7: £39.95Routledge
eBook: 978-0-203-70426-4Market: Rhetoric/Environmental Communication
* For full contents and more information, visit: www.routledge.com/9781138569423November 2017: 229 x 152: 168pp

Hb: 978-1-138-04822-5: £110.00
eBook: 978-1-315-17031-2
* For full contents and more information, visit: www.routledge.com/9781138048225

Dummy text to keep placeholderDummy text to keep placeholder
Humanizing Visual DesignEmotion, Affect, and Rhetorical Persuasion in Mass

Communication The Rhetoric of Human Forms in Practical Communication
Charles Kostelnick, Iowa State University, USATheories and Case Studies
Series: Routledge Studies in Technical Communication, Rhetoric, and CultureEdited by Lei Zhang and Carlton Clark, Lecturer at University of Wisconsin-Lacrosse
This book analyzes the role that human forms play in visualizing practical information and
in making that information understandable, accessible, inviting, and meaningful to readers.

This volume examines the interplay between affect theory and rhetorical persuasion in
mass media communication. It is divided into three sections—affect theory, general case

Drawing on historical and contemporary examples, the book explores the many rhetoricalstudies, and case studies on the 2016 U.S. Presidential Election—and offers perspectives
purposes that human forms play in functional pictures, including empowering readers,from authors around the world. With chapter-by-chapter discussion questions, as well as
narrating processes, visualizing social and cultural identities, and evoking pathos appeals.links to further research online, this text offers both a theoretical overview and the latest
The book is aimed at scholars, teachers, and practitioners in business, technical, andresearch in the field. Interdisciplinary in approach, it will be of use to advanced
professional communication as well as an interdisciplinary audience in rhetoric, art and
design, journalism, engineering, marketing, science, and history.

undergraduate and graduate students in communication, rhetoric, political science, social
psychology, sociology, and cultural studies.

RoutledgeRoutledge
Market: Visual Rhetoric/Technical CommunicationMarket: Communication/Rhetoric
May 2018: 229 x 152: 256ppSeptember 2018: 229 x 152: 224pp
Hb: 978-1-138-07151-3: £110.00Hb: 978-0-815-37438-1: £110.00
eBook: 978-1-315-11462-0Pb: 978-0-815-37439-8: £29.99
* For full contents and more information, visit: www.routledge.com/9781138071513eBook: 978-1-351-24237-0

* For full contents and more information, visit: www.routledge.com/9780815374381
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TEXTBOOK • READERDummy text to keep placeholder
Landmark Essays on Rhetorical Genre StudiesInvolving the Audience
Edited by Carolyn Miller and Amy Devitt, University of Kansas, Department of EnglishA Rhetoric Perspective on Using Social Media to Improve Websites
Series: Landmark Essays SeriesLee Ann Kastman Breuch, University of Minnesota
Landmark Essays on Rhetorical Genre Studies brings together seminal readings beginning
with Aristotle and working all the way up to the most current, cutting edge writing on

Series: ATTW Series in Technical and Professional Communication
Involving the Audience: A Rhetoric Perspective on Using Social Media to Improve examines the
usability challenges raised by large complex websites and proposes ways the social web genre studies. It reviews and synthesizes this lively and complex field, making touchstone

essays readily available for students and academics alike. This collection explores rhetoricalcan expand usability research to address these new challenges. Using the website
genre studies research across a range of disciplinary interests but with a specific focus onhealthcare.gov as an initial illustration, it explains how large complex websites are inherently
rhetoric and composition and will be of interest to students and scholars working on topics
related to professional and technical writing, composition, rhetoric and linguistics.

challenged by open-ended, interactive tasks that often have multiple pathways to
completion. These challenges are illustrated through two case studies, each addressing
the launch of an interactive, complex website designed for a large public audience. Routledge

Market: Rhetoric
Routledge October 2018
Market: Communication Hb: 978-1-138-04769-3: £110.00
May 2018: 229 x 152: 112pp Pb: 978-1-138-04770-9: £34.99
Hb: 978-0-815-38453-3: £110.00 * For full contents and more information, visit: www.routledge.com/9781138047693
Pb: 978-0-815-38454-0: £29.99
eBook: 978-1-351-20419-4
* For full contents and more information, visit: www.routledge.com/9780815384533

TEXTBOOK • READER2nd Edition • TEXTBOOK • READER
Landmark Essays on Writing Program
Administration

Landmark Essays on Rhetoric of Science: Case
Studies

Edited by Kelly Ritter and MELISSA IANETTAEdited by Randy Allen Harris
Series: Landmark Essays Series
Now in its Second Edition, Landmark Essays on Rhetoric of Science:
Case Studies presents fifteen iconic essays in science studies,
rhetorical criticism, and argumentation. Integral to the launch
of the Landmark Essays series and renowned for its impact on
the then-nascent field of rhetoric of science, this volume returns
with a revised introduction and updated contributions to the
field, including the work of Leah Ceccarelli, James Wynn, Ashley
Rose Mehlenbacher, and Carolyn R. Miller.

Routledge

Series: Landmark Essays Series
Landmark Essays on Writing Program Administration is a narrative guide to the field’s
primary concerns and an archive of its scholarly practices before and since the formation
of the Council of Writing Program Administrators in the early 1970s. The covers recent
scholarship and highlights the earliest instances of scholarly presence by and about WPAs.
This Landmark volume is the cornerstone resource for new Writing Program Administrators
and graduate student to go when seeking an ever-important overview of the literature on
Writing Program Administration. The book makes it easy for new scholars and students to
collect and understand the field in a coherent way.

Routledge
Market: Rhetoric
October 2018: 246x174Market: Communication
Hb: 978-1-138-71534-9: £110.00November 2017: 246x174: 346pp
Pb: 978-1-138-71535-6: £34.99Hb: 978-1-138-69588-7: £115.00
* For full contents and more information, visit: www.routledge.com/9781138715349Pb: 978-1-138-69589-4: £39.99

* For full contents and more information, visit: www.routledge.com/9781138695894

4th Edition • TEXTBOOK • READERTEXTBOOK • READER
Modern Rhetorical CriticismLandmark Essays on Rhetoric of Science: Theories,

Themes, and Methods Roderick P Hart, University of Texas at Austin, USA, Suzanne
M. Daughton, Southern Illinois University, Carbondale, USA
and Rebecca Lavally
A comprehensive and up-to-date introduction to the analysis
of public rhetoric, Modern Rhetorical Criticism teaches readers
how to examine and interpret rhetorical situations, ideas,
arguments, structure, and style. The text covers a wide range of
critical techniques, from cultural and dramatistic analysis to
feminist and Marxist approaches. A wealth of original criticism
demonstrates how to analyze such diverse forms as junk mail,
campaign speeches, and popular entertainment, as well as
literature.

Edited by Randy Allen Harris
Series: Landmark Essays Series
Landmark Essays in Rhetoric of Science: Theories, Themes, and Methods is a companion
to the successful Landmark Essays in Rhetoric of Science: Case Studies volume. Whereas the
case studies volume looked at the production of science somewhat neutrally as objects
of study, Theories, Themes, and Methods contains works that covers the relation of rhetoric
to truth and knowing, and the importance of understanding science not as a privileged,
autonomous, sacrosanct enterprise, but as a set of value-saturated, profoundly influential
rhetorical practices.

Routledge
Market: Communication Routledge
October 2018: 254 x 178: 288pp Market: Rhetoric
Hb: 978-1-138-69591-7: £115.00 December 2017: 229 x 152: 358pp
Pb: 978-1-138-69592-4: £39.99 Hb: 978-1-138-70248-6: £148.00
* For full contents and more information, visit: www.routledge.com/9781138695917 Pb: 978-1-138-70249-3: £74.99

eBook: 978-1-315-20358-4
* For full contents and more information, visit: www.routledge.com/9781138702493
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Dummy text to keep placeholderTEXTBOOK • READER
Rhetorical Theory and Praxis in the Business
Communication Classroom

On African-American Rhetoric
Keith Gilyard and Adam J. Banks
On African-American Rhetoric traces the arc of strategic language use by African Americans
from rhetorical forms such as slave narratives and the spirituals to Black digital expression

Edited by Kristen Getchell and Paula Lentz
Rhetorical Theory and Praxis in the Business Communication Classroom focuses on
demonstrating the relationship between rhetorical theory and teaching and learning

and contemporary activism. The governing idea is to illustrate the basic call-response
process of African–American culture and to demonstrate how this dynamic has been and

transferable to real professional communication contexts. The volume includes topics suchcontinues to be central to the language used by African Americans to make collective
as invention and prewriting, genre awareness in business communication theory, the rolecultural and political statements. Ranging across genres and disciplines, including rhetorical
of big data in message strategy, social media and memory, and the connection betweentheory, poetry, fiction, and memes, Gilyard and Banks consider language developments

that have occurred both inside and outside of organizations and institutions. rhetorical theory and entrepreneurship. Through these essays, the business communication
teacher, program administrator, and practitioner will gain insight into the rhetorical
considerations that impact business communication.Routledge

Market: Communication/African American Rhetoric
RoutledgeApril 2018: 229 x 152: 168pp
Market: Rhetoric and CommunicationHb: 978-1-138-09042-2: £110.00
October 2018: 229 x 152: 128ppPb: 978-1-138-09044-6: £29.99
Hb: 978-0-815-35441-3: £110.00eBook: 978-1-315-10863-6
Pb: 978-0-815-35442-0: £29.99* For full contents and more information, visit: www.routledge.com/9781138090422
eBook: 978-1-351-13287-9
* For full contents and more information, visit: www.routledge.com/9780815354413

Dummy text to keep placeholderTEXTBOOK • READER
The Routledge Handbook of Digital Writing and
Rhetoric

Readings in Rhetorical Fieldwork
Edited by Samantha Senda-Cook, Aaron Hess, Arizona State University, USA, Michael
Middleton, University of Utah and Danielle Endres

Edited by Jonathan Alexander, University of California Irvine, USA and Jacqueline
Rhodes, California State University San Bernardino, USAReadings in Rhetorical Fieldwork brings together a top-notch collection of essays

highlighting the development of fieldwork in rhetorical criticism. Presenting a wide variety
Series: Routledge Handbooks in Communication Studiesof approaches, the volume begins with a section on the fundamentals and then examines
This companion brings together scholars from around the globe who contribute to our
understanding of digital rhetoric changing the written landscape. Increasingly, all of us

five topics: Space & Place; Memory; Publics and Counterpublics; Advocacy & Activism; and
Science, Technology, & Medicine. Within these sections, readers evaluate a full spectrum of

must navigate networks of information, and understand the changing dynamics ofmethods, from interviews, to oral histories, to participant observation. This volume is
authoring, writing, reading, and publishing in a world of rich and complex texts. Given suchinvaluable for advanced undergraduate and graduate students of rhetorical criticism,

rhetorical fieldwork, and qualitative methods. changes, we need to consider how the very act of writing itself is undergoing potentially
fundamental changes. These changes are increasingly being addressed by the emergingRoutledge
field of digital rhetoric, which attempts to understand the rhetorical possibilities and
affordances of writing, broadly defined, in a wide array of digital environments.

Market: Rhetoric/Communication
November 2018: 229 x 152: 432pp
Hb: 978-0-815-39254-5: £110.00 Routledge
Pb: 978-0-815-39255-2: £29.99 Market: Rhetoric and Writing/Digital Media
eBook: 978-1-351-19047-3 April 2018: 254 x 178: 512pp
* For full contents and more information, visit: www.routledge.com/9780815392545 Hb: 978-1-138-67136-2: £180.00

eBook: 978-1-315-51849-7
* For full contents and more information, visit: www.routledge.com/9781138671362

TEXTBOOK • READERDummy text to keep placeholder
The Routledge Reader of African American RhetoricRhetorical Strategies for Professional Development
The Longue Duree of Black VoicesInvestment Mentoring in Classrooms and Workplaces

Edited by Vershawn Ashanti Young, University of Kentucky,
USA and Michelle Bachelor Robinson, University of
Alabama, USA
Series: Race and Politics
The Routledge Anthology of African American Rhetoric is a
compendium of primary texts, including dialogues, creative
works, critical articles, essays, folklore, interviews, news stories,
songs, raps, and speeches that are performed or written by
African Americans. Both the book as a whole and the various
selections in it speak directly to the artistic, cultural, economic,
social, and political condition of African Americans from the
enslavement period in America to the present, as well as to the

Black Diaspora.

Elizabeth J. Keller
Series: Routledge Studies in Rhetoric and Communication
This book extends current research and scholarship around mentoring and learning theory,
illustrating how mentoring creates, enacts, and sustains multidisciplinary learning in a
variety of school, work, and community contexts. In so doing, it examines the relationship
between teaching and mentoring, acknowledges the rhetorical invention of mentoring,
and recognizes the intersection of gender identity (as a cultural and identity signifier or
marker) and mentoring. It uses mentoring as a way to reimagine value-added approaches
to research and teaching practices in Rhetoric and Composition.

Routledge
Market: Rhetoric and Composition/Professional Communication
July 2018: 229 x 152: 192pp
Hb: 978-0-815-37174-8: £110.00
eBook: 978-1-351-24618-7

Routledge* For full contents and more information, visit: www.routledge.com/9780815371748
Market: Communication
March 2018: 254 x 178: 968pp
Hb: 978-0-415-73105-8: £150.00
Pb: 978-0-415-73106-5: £66.99
* For full contents and more information, visit: www.routledge.com/9780415731058
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Dummy text to keep placeholderDummy text to keep placeholder
Directions in Technical Writing and CommunicationCitizenship and Advocacy in Technical

Communication Jay R Gould
Teachers of technical writing are frequently handicapped by a lack of material to back up
discussions in the classroom and in textbooks. This title helps to overcome this weakness.Scholarly and Pedagogical Perspectives

Edited by Godwin Agboka, University of Houston-Downtown and Natalia Matveeva Routledge
Series: ATTW Series in Technical and Professional Communication Market: Psychotherapy/Trauma

April 2018: 229x152: 158pp
Over the years, technical communication has embraced and promoted notions of "education
for the public good." A good advocate is assumed to ensure that users/audiences have

Hb: 978-0-415-78583-9: £100.00
Pb: 978-0-895-03006-1: £57.99

their voices heard or their rights safeguarded. In Citizenship and Advocacy in Technical * For full contents and more information, visit: www.routledge.com/9780415785839
Communication, teachers, researchers, and practitioners will find a variety of theoretical
frameworks, empirical studies, and teaching approaches to advocacy and citizenship.
Specifically, the collection is organized around three main themes or sections: considerations
for understanding and defining advocacy and citizenship locally and globally, engaging
with the local and global community, and introducing advocacy in a classroom.

Routledge
Market: Technical Communication
June 2018: 229 x 152: 320pp
Hb: 978-1-138-56079-6: £110.00
Pb: 978-1-138-56080-2: £29.99
eBook: 978-0-203-71142-2
* For full contents and more information, visit: www.routledge.com/9781138560796

Dummy text to keep placeholderDummy text to keep placeholder
Dispatched and RespondingCommunicating Project Management
Rhetorical Work in Emergency Medical ServicesBenjamin Lauren

Series: ATTW Series in Technical and Professional
Communication
Communicating Project Management argues that the
communication practices of project managers have necessarily
become participatory, made up of complex strategies and
processes solidly grounded in rhetorical concepts. The book
draws on case studies across organizational contexts and
combines individual experiences to investigate how project
management relies on communication as teams develop
products, services, and internal processes. The case studies also
provide examples of how project managers can be understood

Elizabeth Angeli
Series: ATTW Series in Technical and Professional Communication
Dispatched and Responding illustrates how the power of rhetoric facilitates communication
practices in unpredictable workplaces. EMS professionals gather, remember, and
communicate a large amount of information while simultaneously making treatment
decisions, treating patients, and transporting them, all of which can change quickly. The
book provides a rhetorical framework that can be used to research unstable communication
practices and that can be used to stabilize unstable communication environments.

Routledge
Market: Technical Communication
July 2018: 229 x 152: 196pp

and studied as writers, further arguing project managers must approach communication
as designed experience that must be intentionally inclusive.

Hb: 978-1-138-09739-1: £110.00
Pb: 978-1-138-09744-5: £34.99
eBook: 978-1-315-10488-1Routledge
* For full contents and more information, visit: www.routledge.com/9781138097391Market: Technical Communication/Project Management

April 2018: 229 x 152: 204pp
Hb: 978-1-138-04638-2: £110.00
Pb: 978-1-138-04642-9: £29.99
eBook: 978-1-315-17141-8
* For full contents and more information, visit: www.routledge.com/9781138046382

Dummy text to keep placeholderDummy text to keep placeholder
Editing in the Modern ClassroomCreating Intelligent Content with Lightweight DTA
Edited by Michael Albers, East Carolina University, Greenville and Suzan FlanaganCarlos Evia
Series: ATTW Series in Technical and Professional CommunicationSeries: ATTW Series in Technical and Professional Communication
Editing in the Modern Classroom is a research‐based collection that both defines the current
state of technical editing pedagogy and plots a potential roadmap for its future. This book

Creating Intelligent Content with Lightweight DITA documents the evolution of the Darwin
Information Typing Architecture (DITA), a widely used open standard for structuring technical

works to provide a foundation to determine where changes may be needed and wherecontent. This book introduces Lightweight DITA (LwDITA) as a proposed version of the
research is needed to support changes. It strives to highlight what should be expectedstandard that reduces its dependence on complex Extensible Markup Language (XML)
from an editing course and how to structure it to achieve those expectations. It movesstructures and simplifies its authoring experience. This volume tries to reconcile
beyond the common practice of reporting the author’s favorite aspect of editing withdiscrepancies and similarities in methods for authoring technical content in industry and
teaching issues tacked onto the end. Both can be helpful, but this book dives deeper into
the pedagogical aspects of what makes up an effective technical editing course.

academia and so by reporting on DITA’s evolution connected to a series of abstractions
that authors face during the technical documentation process.

RoutledgeRoutledge
November 2018: 229 x 152: 240ppSeptember 2018: 229 x 152: 128pp
Hb: 978-0-815-35445-1: £110.00Hb: 978-0-815-39381-8: £110.00
Pb: 978-0-815-35446-8: £29.99Pb: 978-0-815-39382-5: £29.99
eBook: 978-1-351-13275-6eBook: 978-1-351-18751-0
* For full contents and more information, visit: www.routledge.com/9780815354451* For full contents and more information, visit: www.routledge.com/9780815393818
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Dummy text to keep placeholder2nd Edition • TEXTBOOK • READER
Posthuman Praxis in Technical CommunicationInterviewing in a Changing World

Edited by Kristen R. Moore, Texas Tech University, USA and
Daniel P. Richards, Old Dominion University, USA
Series: Routledge Studies in Technical Communication, Rhetoric,
and Culture
This collection, aimed at scholars, teachers, and practitioners in
technical communication, focuses on the praxis-based
connections between technical communication and theoretical
movements that have emerged in the past several decades,
namely new materialism and posthumanism. It provides a much
needed link between contemporary theoretical discussions
about new materialisms and posthumanism and the practical,
everyday work of technical communicators. The collection insists

Contexts and Situations
Jonathan H. Amsbary and Larry Powell
Interviewing in a Changing World offers students the broadest
coverage of interviewing available today by including several
unique interview situations. Students begin to develop a better
understanding of how to utilize strong interviewing skills in
several different settings, as this text demonstrates that
interviewing techniques differ in accordance with varying
situations and contexts. The Second Edition covers employment
contexts such as job interviews, persuasive interviews, as well
as media interviews on radio, television, newspapers, and political
reporting.

Routledge
that where some theoretical perspectives fall flat for practitioners, posthumanism and new
materialisms have the potential to enable more effective and comprehensive practices,
methodologies, and pedagogies.Market: Business and Professional Communication

January 2018: 254 x 178: 336pp
RoutledgeHb: 978-1-138-08096-6: £110.00
Market: Technical Communication/RhetoricPb: 978-1-138-08095-9: £32.99
January 2018: 229 x 152: 256ppeBook: 978-1-315-11313-5
Hb: 978-0-815-38485-4: £115.00* For full contents and more information, visit: www.routledge.com/9781138080966
eBook: 978-1-351-20307-4
* For full contents and more information, visit: www.routledge.com/9780815384854

Dummy text to keep placeholderDummy text to keep placeholder
Psychology of Twentieth Centry MediaLean Technical Communication
Communication TechnologyToward Sustainable Program Innovation
Charisse L'Pree Corsbie-Massay, S.I. Newhouse School of Public Communication,
Syracuse University

Meredith A. Johnson, University of South Florida, W. Michele
Simmons, Miami University of Ohio and Patricia Sullivan,
Purdue University
Series: ATTW Series in Technical and Professional
Communication
Lean Technical Communication: Toward Sustainable Program
Innovation offers a theoretically and empirically-grounded model
for growing and stewarding professional and technical
communication programs under diverse conditions. This book
presents a forward-looking, sustainable vision of program
administration that negotiates short-term resource deficits with
long-term resilience. It illustrates how to meet many of the

Psychology of Twentieth Century Media: Communication Technology explores the parallels
between media psychology and the rise of communication technology in the twentieth
century. The volume begins with a foundation in pre-twentieth century communication
technologies and the psychology of replicating sight and sound—discussing written
language, the printing press, the telephone, and more. Sprinkled with case studies
throughout, the core of the book evaluates individual technologies and their affiliated
trends, tracing a cultural understanding of how media is used today. This text will be of
use to upper-level students of communication history, media psychology, and
communication technology.

Routledge
Market: Communicationnewest challenges facing technical communication programs, such as building and
November 2018: 229 x 152: 250ppmaintaining change with limited resources, economic shortfalls, technology deficits, and

expanding/reimagining the role of our programs in the twenty-first century university.
Hb: 978-1-138-57209-6: £110.00
Pb: 978-1-138-57210-2: £29.99
eBook: 978-0-203-70235-2Routledge
* For full contents and more information, visit: www.routledge.com/9781138572096Market: Technical Communication

November 2017: 229 x 152: 156pp
Hb: 978-1-138-68851-3: £110.00
Pb: 978-1-138-68852-0: £29.99
eBook: 978-1-315-53817-4
* For full contents and more information, visit: www.routledge.com/9781138688520

Dummy text to keep placeholderDummy text to keep placeholder
Rhetoric, Risk, and Secrecy in the Atomic CityNew Essays in Technical and Scientific

Communication Julie M. Staggers
Series: Routledge Studies in Technical Communication, Rhetoric, and CultureResearch, Theory, Practice
In Rhetoric, Risk, and Secrecy in the Atomic City, Julie Staggers draws on cultural and
rhetorical theory to examine the construction of knowledge about security, safety, and risk

Paul V Anderson, John R Brockman and Carolyn R Miller
Represents an important collection of writings about technical communications. Focusing
on a range of theoretical and practical issues, this title includes essays which reflect the
rigor, vitality, and interdisciplinary nature of modern technical communications.

within the emerging secrecy culture of the Manhattan Project as it was distributed in the
workplace and company town attached to the world’s first plutonium reactor. Her study
crucially demonstrates that far from being purely a means of conveying information,
technical communication practices frequently work to stabilize the status quo under the
guise of factual objectivity.

Routledge
Market: Psychotherapy/Trauma
April 2018: 229x152: 254pp Routledge
Hb: 978-0-415-78608-9: £100.00 Market: Technical Communication/Rhetoric
Pb: 978-0-895-03036-8: £69.99 July 2018: 234x156: 184pp
* For full contents and more information, visit: www.routledge.com/9780415786089 Hb: 978-1-472-44386-1: £105.00

* For full contents and more information, visit: www.routledge.com/9781472443861
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Dummy text to keep placeholder
Connections between Neuroscience and Writing
Composition
Plasticity, Care, and Pedagogy
Edward Comstock
Series: Routledge Research in Education
Considering how recent findings from neuroscience, cognitive science, and affect theory
relate to pedagogies of writing, this book builds on the scholarship of attention and the
body in Greek and Modernist discourses on writing. Drawing on recent intersections
between neuroscience and post-structuralist philosophy, Comstock explores the concept
of "plasticity" in relation to writing pedagogy for the contemporary classroom. Offering
important insights into the uses and limits of exciting new findings from the field of
neuroscience and neuro-philosophy, this book provides a new understanding of the role
of the body and emotions in writing and learning, and offers ways to overcome students’
inattention and dissatisfaction in the classroom.

Routledge
Market: Education
April 2018: 229 x 152: 168pp
Hb: 978-0-415-79177-9: £95.00
eBook: 978-1-315-21182-4
* For full contents and more information, visit: www.routledge.com/9780415791779

Dummy text to keep placeholder
Discursivity, Relationality and Materiality in the Life
of the Organisation
Communication Perspectives

Edited by Colleen E. Mills, University of Canterbury, New
Zealand and Francois Cooren, University of Montreal,
Canada
This book examines the way in which discourse, relationality
and materiality work in unison to create organisational outcomes.
In doing so, it brings together the communication constitutes
organizing (CCO) and sociomateriality perspectives and
contributes to a more holistic way of thinking about workplace
strategy and practice. This book was originally published as a
special issue of the Communication Research and Practice journal.

Routledge
Market: Organizational Communication
March 2018: 246x174: 174pp
Hb: 978-0-815-38461-8: £115.00
* For full contents and more information, visit: www.routledge.com/9780815384618

2nd Edition • TEXTBOOK • READER

Dummy text to keep placeholder
Communication at the End of Life
Living through Death
Christine Davis and Deborah Breede
This book will look at communication at end-of-life from several different communication 
perspectives: interpersonal mediated, and cultural. Through studying cultural media; funeral, 
burial, and related rituals; religious and cultural practices, beliefs, and rites; hospice and 
other medical settings; and legal issues surrounding advance directives; readers will gain 
insight into the ways symbolic communication constructs the experience of death and 
dying, and the way meaning is infused into the dying process. The book will look at the 
communication-related health and social issues facing people and their families as they 
transition through the end of their life.

Routledge
Market: Interpersonal Health Communication
July 2018
Hb: 978-1-138-23169-6: £95.00
* For full contents and more information, visit: www.routledge.com/9781138231696

7th Edition • TEXTBOOK • READER
Communication in History
Media, Culture, Society
David Crowley, McGill University, Canada, Peter Urquhart and Paul Heyer, Wilfrid 
Laurier University, USA
In its 7th edition, Communication in History reveals how media has been influential in both 
maintaining social order and as powerful agents of change. Forty contributions from a 
range of voices allow instructors to customize their courses while challenging students to 
build upon their own knowledge and skill sets. From stone-age symbols and early writing 
to the Internet and social media, readers are introduced to an expansive, intellectually 
enlivening study of the relationship between human history and communication media. 
This edition features an expanded discussion of communications in the digital age, as well 
as new international scholarship on literacy, printing, and sound technologies.

Routledge
Market: Communication in History
April 2018: 229 x 178: 336pp
Hb: 978-1-138-72947-6: £150.00
Pb: 978-1-138-72948-3: £76.99
eBook: 978-1-315-18984-0
* For full contents and more information, visit: www.routledge.com/9781138729476

Dummy text to keep placeholder
ListeningCommunication Strategies for Corporate Leaders
Processes, Functioning, and CompetencyImplications for the Global Market

Debra L. Worthington, Auburn University, USA and
Margaret E. Fitch-Hauser, Auburn University, USA
Listening: Processes, Functions, and Competency, Second Edition
explores the role of listening as an essential element in human
communication. The book addresses listening as a cognitive
process, as a social function, and as a critical professional
competency. This second edition introduces listening as a
goal-directed activity and has been expanded to include a new
chapter addressing listening in mediated contexts. Theory and
research throughout the text has been updated, and the final
chapter covers new research methodologies and contexts,

Pragyan Rath and Apoorva Bharadwaj
Series: Contemporary Themes in Business and Management
This volume: Develops persuasion strategies based on
argumentation tactics derived, for example, from legal
cross-examination. Introduces ‘problematisation’ and
‘deconstruction’ as effective communication tools into
mainstream managerial discourse. Employs Harvard Business
School cases to demonstrate problem-solving skills, which will
further serve as guide to writing business reports, plans and
proposals. Positions business writing methods as taxonomical
tenets that can help tackle complex business scenarios. Draws
business diagnostic procedures from diverse fields such as
Sherlock Holmes from popular culture, and Jared M. Diamond

from ecology.
Routledge India
Market: South Asian Studies / Business Studies / Business Communication / Communication Studies
November 2017: 216x138: 268pp
Hb: 978-1-138-04791-4: £95.00

including fMRI, aural architecture, and music.

Routledge
Market: Communication
January 2018: 235 x 191: 358pp
Hb: 978-1-138-22949-5: £130.00
Pb: 978-1-138-22950-1: £64.99
eBook: 978-1-315-38920-2
* For full contents and more information, visit: www.routledge.com/9781138229495eBook: 978-1-315-12429-2

* For full contents and more information, visit: www.routledge.com/9781138047914
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2nd Edition • TEXTBOOK • READER13rd Edition • TEXTBOOK • READER
Practicing Communication EthicsOral Interpretation
Development, Discernment, and Decision-MakingTimothy Gura, Brooklyn College, USA and Benjamin Powell, CUNY Brooklyn College

The 13
th

 edition of Oral Interpretation offers many advantages over prior editions. The new
edition is shorter, tighter, and more focused than any previous edition. It references several

Paula S. Tompkins
Practicing Communication Ethics provides a theoretical framework for developing a personal
standard of ethics that can be applied in everyday communication situations. Through annew aspects of contemporary culture—especially the contributions of social media to

current communication. At the same time, it retains our classic focus on the careful analysis examination of ethical values including truth, justice, freedom, care, integrity, and honor,
of literature as fundamental to enabling performers to engage audiences. New sections this second edition enables the reader to personally determine which values they are
offer special advice and strategies for maximizing your body and voice in performance. ethically committed to upholding. Blending communication theory, ethics as practical
And we have bolstered all the devices which walk beginning performers through the
process of preparing performances.

philosophy, and moral psychology, the text presents the practice of communication ethics
as part of the lifelong process of personal development and fosters the ability in its readers
to approach communication decision-making through an ethical lens.Routledge

Market: Communication/Performance Studies
RoutledgeApril 2018: 235 x 191: 520pp
Market: CommunicationHb: 978-1-138-08220-5: £150.00
July 2018: 264ppPb: 978-1-138-08221-2: £76.99
Hb: 978-1-138-24341-5: £110.00eBook: 978-1-315-10886-5
Pb: 978-1-138-23394-2: £53.99* For full contents and more information, visit: www.routledge.com/9781138082205
eBook: 978-1-315-27729-5
* For full contents and more information, visit: www.routledge.com/9781138243415

Dummy text to keep placeholder6th Edition • TEXTBOOK • NEW EDITION
Rhetoric and Writing on the US-Mexico Border and
Beyond

Persuasion
Social Influence and Compliance Gaining

Robert H Gass, California State University, Fullerton, USA
and John S Seiter, Utah State University, USA
Now in its Sixth Edition, Persuasion: Social Influence and
Compliance Gaining continues to boast an accessible voice and
vibrant aesthetic that appeal to undergraduate students of
communication, psychology, advertising, and marketing. In
addition to presenting established theories and models, this text
encourages students to develop and apply general conclusions
about persuasion in real-world settings.

Routledge

Barry Thatcher
Series: Routledge Research in Education
Drawing on intercultural rhetoric and composition, second-language/bilingualism studies,
and cultural and border studies, this book proposes a US-Mexico border theory and
methodology of multilingual writing. Assessing how US, Mexican, and border cultures
encourage distinct rhetorical patterns and expectations in writing classrooms, this book
develops a theory of multilingual border rhetoric based on a framework of six rhetorical
capabilities and explores how students develop these capabilities and function across many
rhetorical contexts.

Routledge
Market: Education
May 2018: 229 x 152: 288ppMarket: Communication / Persuasion
Hb: 978-1-138-64545-5: £105.00January 2018: 422pp
eBook: 978-1-315-62814-1Hb: 978-0-815-35821-3: £100.00
* For full contents and more information, visit: www.routledge.com/9781138645455Pb: 978-1-138-63061-1: £49.99

eBook: 978-1-315-20930-2
* For full contents and more information, visit: www.routledge.com/9781138630611

Dummy text to keep placeholderDummy text to keep placeholder
Risk and Health Communication in an Evolving
Media Environment

Persuasion
Hidden Heuristics and Rational Choice
Jasper Kim, Ewha Woman's University, South Korea Edited by H Dan O'Hair, University of Kentucky, USA

Series: Electronic Media Research Series
Risk and Health Communication in an Evolving Media Environment
addresses issues of risk and health communication with a
collection of chapters that reflect state-of-the art discussion by
top scholars in the field. The authors in this volume develop
unique and insightful perspectives by employing the best
available research on topics such as brand awareness in
healthcare communication, occupational safety, climate change
communication, local broadcasts of weather emergencies,
terrorism, and the Ebola outbreak, among many other areas. It
features analysis of new and traditional media that connects
disasters, crises, risks, and public policy issues into a coherent

fabric.

Series: Routledge Focus on Business and Management
Kim explains and analyzes the basic tenets underlying both the behaviouralist and the
rationalist schools of thought within a persuasion context. He addresses not just how
individuals “ought” to behave as rational choice thinkers, but how individuals “actually” do
behave in certain circumstances due to behavioural factors. In a world ranging from full
trust to zero trust, from perfect information to highly imperfect information, and from
symmetric power dynamics to asymmetric power dynamics, a two-tiered approach involving
both schools is not just advantageous, but necessary.
Routledge
Market: Business/Diplomacy
September 2018: 216x138: 100pp
Hb: 978-0-815-36195-4: £45.00
eBook: 978-1-351-11371-7
* For full contents and more information, visit: www.routledge.com/9780815361954

Focal Press
Market: Risk communication
January 2018: 229 x 152: 342pp
Hb: 978-1-138-05027-3: £100.00
eBook: 978-1-315-16882-1
* For full contents and more information, visit: www.routledge.com/9781138050273
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5th Edition • TEXTBOOK • READER
Successful Nonverbal Communication
Principles and Applications

Michael Eaves, Valdosta State University, USA and Dale G.
Leathers, University of Georgia, USA
Successful Nonverbal Communication: Principles and
Applications demonstrates how knowledge of nonverbal
messages can affect successful communication in the real world.
Now with fifteen chapters, the fifth edition draws students in
through applications of the latest nonverbal communication
research and through current examples of celebrities, sports,
and politicians. This extensive revision describes nonverbal cues
and their desirable and undesirable functions while offering
original tests for measuring and developing nonverbal
communication skills.

Routledge
Market: Communication
October 2017: 246x174: 426pp
Hb: 978-1-138-68199-6: £95.00
Pb: 978-1-138-68200-9: £74.99
eBook: 978-1-315-54231-7
Prev. Ed Pb: 978-0-205-61742-5
* For full contents and more information, visit: www.routledge.com/9781138682009

Dummy text to keep placeholder
The Social Power of Algorithms

Edited by David Beer
Algorithms can shape how we are retreated, what we know,
who we connect with and what we encounter. As they continue
to spread throughout our software dense and data rich social
world, this book reflects on the power of these decision-making
bits of code. This book was first published as a special issue of
Information, Communication & Society.

Routledge
Market: Communication Data / Algorithms
March 2018: 246x174: 164pp
Hb: 978-0-815-39183-8: £115.00
* For full contents and more information, visit: www.routledge.com/9780815391838
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