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TEXTBOOK • READERDummy text to keep placeholder
Behavioural AccountingA History of Corporate Financial Reporting in Britain
Andreas Hellmann, Macquarie University, Australia and Lurion de Mello, Macquarie
University, Australia
Many existing textbooks in behavioural finance take only the perspective of users of financial
information, but ignore the implications of judgments during the preparation of financial
information. This book uses a holistic approach in examining behavioural accounting and
bridges this gap.

The book begins by introducing the current knowledge in the emerging area of behavioural
accounting and also covers the entire spectrum from the preparation of financial

John Richard Edwards
Series: Routledge Studies in Accounting
Routledge
July 2018: 229 x 152: 232pp
Hb: 978-1-138-55318-7: £105.00
eBook: 978-1-315-14844-1
* For full contents and more information, visit: www.routledge.com/9781138553187

information, auditing, and ultimately, to the interpretation and application of financial
information of external users. The comprehensive overview of human elements in
accounting makes this book an invaluable resource.

Routledge
Market: Business
November 2018: 246x174: 256pp
Hb: 978-1-138-23702-5: £95.00
Pb: 978-1-138-23703-2: £39.99
eBook: 978-1-315-30103-7
* For full contents and more information, visit: www.routledge.com/9781138237025

Dummy text to keep placeholder

Dummy text to keep placeholder

Business Models

Accounting for Biological Assets

A Research Overview

Rute Gonçalves and Patrícia Teixeira Lopes
Series: Routledge Focus on Business and Management
This book explores accounting for biological assets under IAS
41 – Agriculture, and explains the recent adjustments introduced
by the IASB which allow firms to choose between cost or
revaluation models concerning mature bearer plants. Identifying
the firm and country-level drivers that explain disclosure and
measurement practices of biological assets, this concise guide
examines the value relevance of measuring those assets at fair
value. Based on an international study of a wide selection of
firms, countries and drivers, this book is vital for standard setters,
stakeholders, students, accountants and auditors to better
understand disclosure and measurement practices under IAS

Christian Nielsen, Aalborg University, Denmark, Morten Lund, Marco Montemari,
Francesco Paolone, Maurizio Massaro and John Dumay, Macquarie University,
Australia
Series: State of the Art in Business Research
The growing body of research on business models draws upon a range of
sub-disciplines, including strategic management, entrepreneurship, organization studies
and management accounting. This shortform book provides a research map for scholars,
incorporating theoretical and applied perspectives. With the inclusion of a scientific survey
of impactful literature, the authors identify four distinct stages of business model research.
The result is a concise book that is essential primary reading for early career and established
researchers alike.

Routledge
Market: Business & Management
August 2018: 234x156: 108pp
Hb: 978-0-815-37851-8: £45.00
eBook: 978-1-351-23227-2
* For full contents and more information, visit: www.routledge.com/9780815378518

Dummy text to keep placeholder
Corporate Bankruptcy Modelling
The state of the art

Stewart Jones, University of Sydney, Australia
This book is an introduction text to corporate bankruptcy
prediction modelling techniques and applications. The
book illustrates how to apply a wide range of corporate
bankruptcy prediction models and in turn, highlighting their
strengths and limitations under different circumstances. Its
comprehensive review and use of real-life data will make this a
valuable, easy to read text for anyone interested in corporate
bankruptcy models and applications.

Routledge

41.

Routledge
Market: Accounting
October 2017: 216x138: 108pp
Hb: 978-0-815-37141-0: £45.00
eBook: 978-1-351-24682-8
* For full contents and more information, visit: www.routledge.com/9780815371410

TEXTBOOK • READER
Advanced Financial Accounting and Reporting
Theory, Practice and Evidence
Joanne Horton, University of Exeter, UK, Richard Macve, London School of Economics, 
UK and Kevin McMeeking, University of Exeter, UK
The main emphasis of this textbook is on financial accounting and reporting in the context 
of its relationship to stock market prices. With an authoritative voice, the book goes beyond 
standard texts on ‘how to do IFRS accounting’ to critically examine the rationales underlying 
accounting policy choice and its regulation and provide insight into the drivers of 
accounting change.

Routledge
Market: Accounting & Finance
June 2018: 246x189: 512pp
Hb: 978-0-415-66917-7: £115.00
Pb: 978-0-415-66918-4: £44.99
eBook: 978-1-315-73250-3
* For full contents and more information, visit: www.routledge.com/9780415669177

Market: Corporate Banking
August 2018: 234x156: 194pp
Hb: 978-1-138-65249-1: £95.00
eBook: 978-1-315-62322-1
* For full contents and more information, visit: www.routledge.com/9781138652491
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Dummy text to keep placeholder5th Edition • TEXTBOOK • READER
Fundamentals of InvestmentCorporate Financial Strategy
A Practitioner's GuideRuth Bender and Chris Ansell

Corporate Financial Strategy provides a thorough introduction to bring together
organizations' financial and business strategies.

Brian O'Loughlin, BL Financial Management, Dublin and Frank O'Brien
This new edition of The Fundamentals of Investment, offers a comprehensive review of
the operations of the industry post-financial crisis, from a variety of perspectives. There areRetaining the popular fundamentals of previous editions, the new edition brings things

up to date with an array of new examples and cases, new features such as research two substantive changes to the previous edition, which run through the entire book. Firstly,
references, and new material on financial rescue and behavioural finance. The book also
benefits from a lifecycle case study of Vodaphone to aid student understanding.

the perspective is more international, although the focus is still primarily on the UK and
Irish markets. Secondly, the role of the financial planner/adviser has been incorporated
throughout the book. The authors' objective is to present the reader with a clear linkageRoutledge
between investment theory and concepts (the ‘fundamentals’) and the practical application
of these concepts to the financial planning and advisory process.

Market: Business & Management / Accounting & Finance
October 2018: 246x174: 390pp
Hb: 978-1-138-09418-5: £150.00

RoutledgePb: 978-1-138-09419-2: £49.99
Market: Finance and AccountingeBook: 978-1-315-10615-1
May 2018: 234x156: 400ppPrev. Ed Hb: 978-0-415-64039-8
Hb: 978-1-138-06160-6: £95.00* For full contents and more information, visit: www.routledge.com/9781138094185
Pb: 978-1-138-06162-0: £29.99
eBook: 978-1-315-16222-5
* For full contents and more information, visit: www.routledge.com/9781138061606

Dummy text to keep placeholderDummy text to keep placeholder
How Accounting Forgot SocietyCreative and Innovative Auditing
The Marketization of Financial ReportingJeffrey Ridley

Bringing creativity and innovation into all professions and types
of auditing today, this book meets the needs of auditing
practices in the future. Jeffrey Ridley studies all auditing practices,
not just internal auditing, using an innovation model he has
developed through research which is applicable to all auditing
organisations and professions. He shows how motivating
innovation in auditing practices will address the needs of today
and tomorrow’s auditing of governance, risk management and
control.

Routledge

Colin Haslam, Queen Mary University of London, UK, Nicholas Tsitsianis, Queen
Mary, University of London, UK and Tord Andersson, University of Hertfordshire, UK
If neoliberalism is the capture of politics by economics, then how has its rise affected
accounting? This book explores how accounting has become marketized to the detriment
of society.

In highlighting the role of accounting in the marginalization of societal interests, this book
provides an important contribution to the academic debate in critical accounting studies
as well as vital reading for related areas such as economics, politics and public management.

Routledge
Market: Accounting
October 2018: 216x138: 208pp
Hb: 978-1-138-09420-8: £75.00

Market: Business and Management Pb: 978-1-138-09421-5: £24.99
December 2017: 234x156: 362pp eBook: 978-1-315-10613-7
Hb: 978-1-472-47462-9: £95.00 * For full contents and more information, visit: www.routledge.com/9781138094208
eBook: 978-1-315-57464-6
* For full contents and more information, visit: www.routledge.com/9781472474629

Dummy text to keep placeholderDummy text to keep placeholder
International Public Financial ManagementRisk, Opportunity, Uncertainty and Other Random

Models Essentials of Public Sector Accounting
Gary BandyAlan Jones
Running public sector organizations requires specialist accounting and finance skills to
overcome the unique challenges of the sector. Co-published by CIPFA, the world's leading

Series: Working Guides to Estimating & Forecasting
This volume in the Working Guides to Estimating Series considers risk and uncertainty and
how to model them, including the ubiquitous Monte Carlo Simulation. The text opens with

professional public finance accountancy body, this text provides an expert introduction
to public sector accounting and finance.

a consideration of design and development activities; where you might be able to exploit
With a focus on International Public Sector Accounting Standards (IPSAS), students of public
management and public sector accounting will find this a useful text. Practitioners working

an empirical pattern of behaviour; the properties of a Norden-Rayleigh Curve and some
alternative models. Risk, Opportunity and Uncertainty forms the backdrop for the guidance

in the public sector  will also find this concise book vital reading in seeking value for
money in providing public services.

on Monte Carlo Simulation, and provides advice on the do’s and don’ts in this context. It
can also be used to test other assumptions in a more general modelling sense. The book
concludes with a range of miscellaneous topics including Queueing Theory. Routledge

Market: AccountingRoutledge
September 2018: 234x156: 240ppMarket: Business and Management
Hb: 978-0-815-35634-9: £95.00May 2018: 234x156: 264pp
Pb: 978-0-815-35635-6: £39.99Hb: 978-1-138-06505-5: £60.00
eBook: 978-1-351-12830-8eBook: 978-1-315-16003-0
* For full contents and more information, visit: www.routledge.com/9780815356349* For full contents and more information, visit: www.routledge.com/9781138065055
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Dummy text to keep placeholderDummy text to keep placeholder
New Giants RisingLearning, Unlearning and Re-Learning Curves
How Leaders Can Help People and Companies Grow During the
Followership Crisis

Alan Jones
Series: Working Guides to Estimating & Forecasting
Learning is an empirical phenomenon whereby people or organisations undergo a level
of efficiency improvement with recurring tasks. This can be observed in manual, clerical

Paul D. Fisher, KDV, Ltd.
New Giants Rising will take a simple, sociology-driven approach
to explaining how human beings function productively in a
specialist-led environment. It will use the same hypothesis as
Beyond the Days of the Giants (2013), but instead of a focusing on
a change mission and reducing non-value added costs, it will
use the sociological themes of Sharing Purpose, Sharing Quality,
and Sharing Language.

Productivity Press

and some creative cognitive decision-oriented tasks. Estimating needs to find ways to
account for these efficiencies which is done through the medium of time- and unit-based
learning curves. Alan Jones pragmatic guide to this important element within estimating
introduces two key learning curve models: Wright and Crawford and explains where, how
and when to apply them. The second half of the book tackles more advanced techniques
including cost-driver changes and breakpoints and multi-variant learning curve models.

Routledge
Market: Business and Management
May 2018: 234x156: 272pp
Hb: 978-1-138-06497-3: £60.00
eBook: 978-1-315-16009-2
* For full contents and more information, visit: www.routledge.com/9781138064973 Market: Business & Management

January 2018: 254 x 178: 146pp
Hb: 978-0-815-37796-2: £115.00
Pb: 978-1-138-62649-2: £30.99
eBook: 978-1-315-22817-4
* For full contents and more information, visit: www.crcpress.com/9780815377962

Dummy text to keep placeholderDummy text to keep placeholder
Pricing AnalyticsBest Fit Lines & Curves
Models & Advanced Quantitative Techniques for Product PricingAnd Some Mathe-Magical Transformations
Walter R. Paczkowski, Rutgers University, USAAlan Jones
The theme of this book is simple. The price, the number someone puts on a product to
help consumers decide to buy that product, comes from data. Specifically, it comes from
statistically modeling the data.

Series: Working Guides to Estimating & Forecasting
Alan Jones' practical guide to the robust but often misunderstood techniques of Linear
and Non-Linear Regression in the context of estimating.The text considers Simple Linear

This book gives the reader the statistical modeling tools needed to get the number to put
on a product. But statistical modeling is not done in a vacuum. Economic and statistical

Regression and ask what is it doing?, how good is it?, how accurate is it? and how can we
use it to create estimates? Not all estimating relationships are linear, but if you could convert

principles and theory conjointly provide the background and framework for the models.them into a format where they were linear then life would be a lot easier. The book considers
Therefore, this book emphasizes two interlocking components of modeling: economic
theory and statistical principles.

this under the title of Linear Transformation and looks at how you can exploit this
transformability and use the capability of Simple Linear Regression.

RoutledgeRoutledge
Market: Business and ManagementMarket: Business and Management
August 2018May 2018: 234x156
Hb: 978-1-138-03675-8: £105.00Hb: 978-1-138-06500-0: £60.00
eBook: 978-1-315-17834-9eBook: 978-1-315-16008-5
* For full contents and more information, visit: www.routledge.com/9781138036758* For full contents and more information, visit: www.routledge.com/9781138065000

Dummy text to keep placeholderDummy text to keep placeholder
Probability, Statistics and Other Frightening StuffManagerial Accountant’s Compass
Alan JonesGary Oliver
Series: Working Guides to Estimating & ForecastingSeries: Routledge Studies in Accounting
This practical guide to probability and statistics explains these concepts that underpin all
professional estimating. Alan Jones considers what are called Measures of Central Tendency;

The aim of the Managerial Accountant’s Compass is to give the managerial accountant or
employee a framework to allow them to apply managerial accounting techniques in
context. ‘Role development’ means the opportunity to work at an advanced level of practice. Means, Modes and Medians, describing the differences, relevance and uses for each in the

context of Estimating and the like. The book explores a range of specific ProbabilityRoutledge
Distributions that often describe very specific patterns of scatter and examines how someMarket: Business & Management

June 2018: 229 x 152: 232pp of these have specific properties that the estimator can exploit easily, often as Rules of
Thumb that are accurate enough without being precise.Hb: 978-1-138-09454-3: £105.00

eBook: 978-1-315-10600-7
Routledge* For full contents and more information, visit: www.routledge.com/9781138094543
Market: Business and Management
May 2018: 234x156: 416pp
Hb: 978-1-138-06503-1: £60.00
eBook: 978-1-315-16006-1
* For full contents and more information, visit: www.routledge.com/9781138065031
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Public Sector Accounting, Governance and
Accountability
Experiences from Australia and New Zealand
Edited by Robyn Pilcher, Curtin University, Australia and David Gilchrist, Curtin
University, Australia
Series: Routledge Studies in Accounting
Accounting, accountability, governance and auditing are essential ingredients when it
comes to public sector performance. Multiple nuances impact the adoption of governance
policies, while politics adds a whole other level of complexity. This edited collection
considers current issues impacting on public sector accounting through the experiences
of Australia and New Zealand who have been leaders in accounting standards. It explores
how the concepts of accountability, governance and auditing are applied in real life
situations, and compares these experiences with other Anglophone countrie, providing
valuable perspectives on the global challenges of public sector accounting, accountability,
governance and auditing.

Routledge
Market: Accounting
August 2018: 234x156: 208pp
Hb: 978-1-138-56338-4: £115.00
eBook: 978-1-315-12172-7
* For full contents and more information, visit: www.routledge.com/9781138563384

2nd Edition • TEXTBOOK • READER
Sports Finance and Management
Real Estate, Media, and the New Business of Sport, Second Edition
Jason A. Winfree, University of Michigan, Mark S. Rosentraub, University of Michigan,
Ann Arbor, USA and Brian M Mills, University of Florida, Gainesville, FL
This book takes an in-depth look at the changes in the sports industry, including the
interconnecting financial issues that occur when a sports team becomes part of bigger
companies, the altered nature of fan loyalty influences by network and Internet footprints,
dramatic changes in the design of sports venues to offer new amenities and opportunities
for sponsorship that substantially expand the income earned by franchises, and league
policies such as revenue sharing, luxury taxes and salary caps.

CRC Press
Market: Business & Management
August 2018: 235 x 156: 550pp
Hb: 978-1-498-70526-4: £44.99
eBook: 978-1-498-71437-2
* For full contents and more information, visit: www.crcpress.com/9781498705264

TEXTBOOK • READER
Strategic Management Accounting
A Social Science Perspective
Chandana Alawattage, University of Aberdeen, UK and Danture Wickramasinghe,
University of Glasgow, UK

11th Edition • NEW EDITION
Technical Analysis of Stock Trends, Eleventh Edition
Robert D. Edwards, John Magee, Consultant, Chicago, Illinois, USA and W.H.C. 
Bassetti, Golden Gate University, San Francisco, USA
This sharpened and updated new edition offers patterns and charts that are tighter and 
more illustrative, including modifiable charts. Expanded material will be offered on Pragmatic 
Portfolio Theory as a more elegant alternative to Modern Portfolio Theory; and a newer, 
simpler, and more powerful alternative to Dow Theory is presented.

CRC Press
Market: Finance and Investing
January 2018: 254 x 178: 625pp
Hb: 978-1-138-06941-1: £77.00
eBook: 978-1-315-11571-9
Prev. Ed Hb: 978-1-439-89818-5
* For full contents and more information, visit: www.crcpress.com/9781138069411

Dummy text to keep placeholder

The Future of Financial Reporting
Krish Bhaskar and John Flower
Series: Routledge Studies in Accounting
This book looks at the fair and ethical behaviour of businesses, particularly the contribution 
that accounts and financial reports play in promoting ethical or fair behaviour. It proposes 
a new hybrid system of accounting and financial reporting that will balance the companies 
needs with the drive for a more ethical corporate culture to meet modern society’s needs.

This will be essential reading for researchers, educators and advanced students in 
accounting, financial reporting, accounting ethics and corporate governance and also for 
accounting and finance practitioners.

Routledge
Market: Business & Management
June 2018: 234x156: 256pp
Hb: 978-1-138-80254-4: £105.00
eBook: 978-1-315-75414-7
* For full contents and more information, visit: www.routledge.com/9781138802544

Dummy text to keep placeholder
The Italian and Iberian Influence in Accounting
History
The Imperative of Power

Edited by Michele Bigoni, Kent Business School and
Warwick Funnell, Kent Business School
Series: Routledge New Works in Accounting History
The Italian and Iberian Influence in Accounting History provides
compelling evidence of how accounting, when conceived of as
a technology rather than simply as a tool to increase efficiency,
can work as a means to sustain power relations in different sites,
such as the Church, the State or the factory.

Routledge

This comprehensive textbook illustrates how management accounting has evolved into
the form in which it exists today, in its neoliberal context, and how those new management
accounting practices have become manifestos for the managers, as calculative technologies
of decision-making, performance management, control, corporate governance, as well as
global governance, and development within various forms of organisations across the
globe.

Written by two well-known accounting experts, this book is vital reading for all students
of management accounting and will also be a useful supplementary resource for those
wanting to understand and research accounting's vital role in contemporary society.

Routledge
Market: Business & Management
October 2018: 246x174: 368pp
Hb: 978-1-138-78354-6: £99.50

Market: Business & Management

Pb: 978-1-138-78355-3: £44.99

October 2017: 229 x 152: 304pp

eBook: 978-1-315-76863-2

Hb: 978-1-138-04847-8: £105.00

* For full contents and more information, visit: www.routledge.com/9781138783546

eBook: 978-1-315-16472-4
* For full contents and more information, visit: www.routledge.com/9781138048478
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The Routledge Companion to Behavioural
Accounting Research

The Physiology of Emotional and Irrational
Investing

Edited by Theresa Libby, University of Waterloo, Canada
and Linda Thorne, York University, Canada
Series: Routledge Companions in Business, Management and
Accounting
Behavioral research is well-established in the social sciences,
and has flourished in the field of accounting in recent decades.
The Routledge Companion to Behavioral Accounting Research
covers a full range of theoretical, methodological and statistical
approaches relied upon by behavioural accounting researchers,
giving the reader a good grounding in both theoretical
perspectives and practical applications. The perspectives cover
a range of countries and contexts, bringing in seminal chapters

Causes and Solutions
Elesa Zehndorfer, University of Greenwich Business School, UK
The financial markets are a rollercoaster and this book follows the same theme – the
seduction of money, our ruinous, heady and high stakes pursuit of it, the incredible fortunes
and calamitous losses that have been made in its name, the new and significant threat of
retail (armchair) investors wanting their piece of the pie, and the perpetual and foolish
mismatch that has always existed – and will always exist – between our evolutionary
programming and the design of the financial markets.

The Physiology of Emotional and Irrational Investing seeks – is a compelling and entertaining
book vital to understanding the financial markets.

Routledge
Market: Finance

by an international selection of behavioural accounting scholars. This book is a vitalFebruary 2018: 216x138: 136pp
introduction for Ph.D. students as well as resource book for established behavioural
accounting researchers.

Hb: 978-1-138-28463-0: £45.00
eBook: 978-1-315-26936-8
* For full contents and more information, visit: www.routledge.com/9781138284630 Routledge

Market: Business & Management
November 2017: 246x174: 520pp
Hb: 978-1-138-89066-4: £175.00
eBook: 978-1-315-71012-9
* For full contents and more information, visit: www.routledge.com/9781138890664

Dummy text to keep placeholderDummy text to keep placeholder
The Routledge Companion to Fair Value in
Accounting

Principles, Process and Practice of Professional
Number Juggling

Edited by Gilad Livne, University of Exeter, UK and Garen Markarian, Otto Beisheim
School of Management, Germany

Alan Jones
Series: Working Guides to Estimating & Forecasting

Series: Routledge Companions in Business, Management and AccountingThe first volume in the Working Guides to Estimating provides an overview of the main
processes, methods and techniques that are used for building project and engineering This comprehensive edited book covers the contemporary theory and practice of fair value

in accounting, providing advanced students and researchers with expert analysis of everyestimates. Alan Jones outlines the principles of Best Practice Spreadsheet Modelling and
discusses the concepts of Spreadsheet risks and Estimate Maturity. The text then considers facet of the field. Professionals in accounting will also find this incredible useful in

considering new ways or working.the difference and relative relevance of Accuracy and Precision and how you should interpret
these in relation to Primary and Secondary Estimate Drivers. Routledge

Market: Business & ManagementRoutledge
June 2018: 246x174: 360ppMarket: Business and Management
Hb: 978-1-138-65650-5: £150.00May 2018: 234x156: 248pp
eBook: 978-1-315-62187-6Hb: 978-1-138-06396-9: £60.00
* For full contents and more information, visit: www.routledge.com/9781138656505eBook: 978-1-315-16005-4

* For full contents and more information, visit: www.routledge.com/9781138063969

Dummy text to keep placeholderDummy text to keep placeholder
The Routledge Companion to Intellectual CapitalThe Routledge Companion to Accounting

Information Systems Edited by James Guthrie, Macquarie University, Australia,
John Dumay, Macquarie University, Australia, Federica
Ricceri, University of Padova, Italy and Christian Nielsen,
Aalborg University, Denmark
Series: Routledge Companions in Business, Management and
Accounting
The Routledge Companion to Intellectual Capital offers a
comprehensive overview of a field that has seen a diverse range
of developments in research in recent years. Edited by leading
scholars and with contributions from top academics and
practitioners from around the world, this volume will provide
not just theoretical analysis but also evaluate practice through

Edited by Martin Quinn, Dublin City University, Ireland and
Erik Strauss, Witten/Herdecke University, Germany
Series: Routledge Companions in Business, Management and
Accounting
The Routledge Companion to Accounting Information Systems
provides a prestige reference work which offers students and
researchers an introduction to current and emerging scholarship
in the discipline. Contributions from an international cast
of authors provides a balanced view of both the technical
underpinnings and organisational consequences of accounting
information systems.

With a focus on the business consequences of technology, this
unique reference book will be a vital resource for students and researchers involved in
accounting and information management.

case studies. The Routledge Companion to Intellectual Capital will be of interest to scholars
who want to understand IC from a variety of perspectives, as well as students seeking an
authoritative and comprehensive resource on IC and knowledge management.

Routledge
Routledge Market: Accounting
Market: Business & Management October 2017: 246x174: 508pp
December 2017: 246x174: 310pp Hb: 978-1-138-22821-4: £175.00
Hb: 978-1-138-12586-5: £140.00 eBook: 978-1-315-39310-0
eBook: 978-1-315-64721-0 * For full contents and more information, visit: www.routledge.com/9781138228214
* For full contents and more information, visit: www.routledge.com/9781138125865
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Dummy text to keep placeholder
The Routledge Companion to Tax Avoidance
Research

Edited by Nigar Hashimzade, Durham University, UK and
Yuliya Epifantseva
Series: Routledge Companions in Business, Management and
Accounting
This collection provides a comprehensive guide to students and
academics on the subjects of tax avoidance from an
interdisciplinary perspective, exploring the areas of accounting,
law, economics, psychology, and sociology. It covers global as
well as regional issues, presents a discussion of legality, morality,
and psychology of tax avoidance, and provides guidance on
measurement of economic effect of tax avoidance activities.
With a truly international selection of authors from the UK, USA,

Canada, Australasia, South America, Middle East, and continental Europe with well-known
experts and rising stars of the field, the contributors cover the entire terrain of this important
topic.

Routledge
Market: Business & Management
October 2017: 246x174: 476pp
Hb: 978-1-138-94134-2: £165.00
eBook: 978-1-315-67374-5
* For full contents and more information, visit: www.routledge.com/9781138941342

Dummy text to keep placeholder
Unlocking Intellectual Capital
John Dumay, University of Sydney, Australia and Maria Serena Chiucchi, Università
Politecnica delle Marche, Italy
Series: Routledge Studies in Accounting
Intellectual Capital (IC) has become synonymous with the Knowledge Economy, whereby
the intangible resources of organisations are linked to the development of value. However,
take up has been problematic, causing some pundits to question if it’s simply 'locked' in
theory. This book seeks to 'unlock' IC by offering a practical understanding of the IC paradigm
since its inception, and takes a critical and performative examination of IC research and
practices, whilst offering practical examples of how to implement it successfully. Viewed
from both an academic and practioner perspective, this book is useful for students
and wanting to apply IC effectively.

Routledge
Market: Knowledge Capital
May 2018: 234x156: 224pp
Hb: 978-0-415-71933-9: £100.00
eBook: 978-1-315-86748-9
* For full contents and more information, visit: www.routledge.com/9780415719339
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Dummy text to keep placeholderDummy text to keep placeholder
Indian BusinessBusiness Negotiations in China
Understanding a rapidly emerging economyStrategy, Planning and Management
Edited by Pawan S. Budhwar, Aston University, UK, Rajesh Kumar, Menlo College,
USA and Arup Varma

Henry K. H. Wang
Negotiations in China provides a holistic overview of the
institutional, organisational and cultural issues that underpin
successful business negotiations in China. The text is supported
by examples and analysis drawn from actual high level business
negotiations by leading international companies with China
State Owned Enterprises. It also explores the fierce competition
between multinationals and China state-owned companies and
their respective different negotiation strategies. Negotiations in
China is an important, insider’s guide to the strategy and practice
of negotiating in China.

Routledge

The Indian economy is projected to become the world's fourth largest by 2020 and it is
central to global economic performance. In a period of rapid change, understanding the
business environment becomes challenging. This book brings together a wide range of
experts to present a comprehensive insight into doing business in India.

With expert coverage of the emerging political, legal and social frameworks, the book
provides a rounded picture of business in the region. It includes a range of case studies
alongside robust scholarly research that delivers an understanding of successful operations
and strategies in India.

Routledge
Market: Business & Management
August 2018: 234x156: 240pp

Market: Business and Management Hb: 978-1-138-28649-8: £90.00
November 2017: 234x156: 204pp Pb: 978-1-138-28650-4: £90.00
Hb: 978-1-138-20542-0: £75.00 eBook: 978-1-315-26842-2
eBook: 978-1-315-46709-2 * For full contents and more information, visit: www.routledge.com/9781138286498
* For full contents and more information, visit: www.routledge.com/9781138205420

Dummy text to keep placeholderDummy text to keep placeholder
Social Aspects of Asian Economic GrowthChinese Organizations in Sub-Saharan Africa
Human capital and the people side of progressNew Dynamics, New Synergies

Edited by Gordon Redding and Chris Rowley, Cass Business
School, University of London, UK
Most international business practice involves the mixing together
of cultures, and business success demands an appreciation of
the influences of culture on behaviour. This book exposes the
workings of this ‘human capital’ in a variety of Asian business
environments, and shows the role of such forces in the larger
context of societal progress. This book was originally published
as a special issue of the Asia Pacific Business Review.

Routledge

Edited by Terence Jackson, Middlesex University, UK, Lynette Louw, Rhodes
University, South Africa, Dev K Boojihawon, Open University, UK and Tony Fang,
Stockhom University, Sweden
Series: Routledge Studies in International Business and the World Economy
 This book seeks to provide theoretical frameworks for understanding Chinese organizations
in Africa, and explore how their interventions are playing out at management, organizational
and community level in sub-Saharan Africa. Primarily aimed at scholars of International and
cross-cultural Management, this important book will also be of great interest to those
working in the area of Development Studies, International Politics, and International
Relations.

Routledge
Market: Business & Management

Market: Asian Business / Social CapitalJune 2018: 234x156: 256pp
November 2017: 246x174: 150ppHb: 978-1-138-69255-8: £105.00
Hb: 978-1-138-56029-1: £115.00eBook: 978-1-315-53209-7
* For full contents and more information, visit: www.routledge.com/9781138560291* For full contents and more information, visit: www.routledge.com/9781138692558

2nd Edition • NEW EDITIONDummy text to keep placeholder
The Evolution of Tiger ManagementFrom World Factory to Global Investor
Korean Companies in Global CompetitionA Multi-perspective Analysis on China’s Outward Direct Investment

Martin Hemmert, Korea University, South Korea
The second edition of the highly successful Tiger Management
is the definitive guide into Korean management. The updated
edition provides up-to-date information on Korean venture firms
and start-ups, and discusses in detail how the management
practices of Korean firms have changed and evolved over time
in the recent years. It includes an extended discussion on what
non-Korean firms can learn by differentiating between emerging
market and developed market firms, and the way forward for
Korean firms in the 21st century.

Routledge

Edited by Xuedong Ding, China Investment Corporation,
China and Chen Meng, China Investment Corporation, China
The book covers the whole range of history and policy
development of China’s ODI and analyses China’s ODI trends
and characteristics in the recent years. It reviews China’s major
policy changes after the Third Plenary Session of the 18th Central
Committee of the Communist Party and how they may impact
China’s ODI strategy and activities. The book addresses potential
challenges and risks of rising ODI activities from practitioners’
perspective, and discusses how recipient countries may react
and respond to the surge of Chinese capital. The book also offers
policy implications and future research agenda in relation to the
Chinese investments.

Market: EconomicsRoutledge
October 2017: 234x156: 228ppMarket: Business
Hb: 978-1-138-03925-4: £95.00November 2017: 234x156: 276pp
Pb: 978-1-138-03926-1: £29.99Hb: 978-1-138-21023-3: £95.00
eBook: 978-1-315-17600-0Pb: 978-1-138-21024-0: £29.99
Prev. Ed Hb: 978-0-415-66418-9eBook: 978-1-315-45581-5
* For full contents and more information, visit: www.routledge.com/9781138039254* For full contents and more information, visit: www.routledge.com/9781138210233
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Dummy text to keep placeholder
The Routledge Companion to Accounting in China
Edited by Haiyan Zhou, University of Texas-Rio Grande Valley, USA
Series: Routledge Companions in Business, Management and Accounting
Despite a relatively short history, China's stock market is the world's second largest. This
growth has been accompanied be increasing demand for accounting information alongside
reforms to accounting and auditing rules. This book is a prestigious reference work which
offers students and researchers an introduction to current accounting issues in the emerging
market of China.

Routledge
Market: Business & Management
October 2018: 246x174: 512pp
Hb: 978-1-138-67853-8: £165.00
eBook: 978-1-315-55889-9
* For full contents and more information, visit: www.routledge.com/9781138678538
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TEXTBOOK • READER
Global Branding
An International Introduction

Ming Lim, University of Leicester, UK
The practice of increasing a products perceived value to the
customer - known as brand management - has grown out of all
proportion to its original foundations, leading some to use the
term "obsessive branding disorder" in recent years. Most
introductions to brand management concentrate on how
marketing managers can "do" branding in practise, this much
needed textbook brings a more scholarly perspective to
proceedings.

Routledge
Market: Marketing
May 2018: 234x156: 312pp
Hb: 978-0-415-59963-4: £125.00
Pb: 978-0-415-59964-1: £34.99
eBook: 978-1-315-69732-1
* For full contents and more information, visit: www.routledge.com/9780415599634

Dummy text to keep placeholder
Inclusive Place Branding
Critical Perspectives on Theory and Practice

Edited by Mihalis Karavatzis, University of Leicester, UK,
Massimo Giovanardi, University of Leicester, UK and Maria
Lichrou, University of Limerick, Ireland
Series: Routledge Studies in Critical Marketing
Place branding is often a response to inter-place competition,
developed in a vacuum, ignoring the needs of local communities
and applying quick-fix solutions regardless of geographical and
socio-political contexts. The need for more responsible and
socially sensitive approaches catering for a wide range of
stakeholders, can no longer be ignored.

The contributions in this innovative book introduce new critical
ways of thinking around place branding that encourage it to be

more inclusive and participatory. It will be of interest to researchers and advanced students
of branding, critical marketing, and destination marketing as well as critical tourism and
environmental design.

Routledge
Market: Marketing
November 2017: 234x156: 196pp
Hb: 978-1-138-65924-7: £115.00
eBook: 978-1-315-62035-0
* For full contents and more information, visit: www.routledge.com/9781138659247

TEXTBOOK • READER
Scrutinising the Organisation
A corporate marketing reader
Edited by John Balmer
Scrutinising the Organisation is sure to become one of the definitive books on corporate
marketing and the follow up to Balmer and Greyser’s bestselling Revealing the Corporation.
Expanding on this earlier book, it brings in other global voices, as well as organisational
perspectives on corporate marketing, for a truly expansive view. Taking a truly international
perspective and reflecting both the history of corporate marketing as much as the cutting
edge of scholarship, this is a book no corporate marketing or communications student
should be without.

Routledge
Market: Marketing
June 2018: 246x174: 336pp

Dummy text to keep placeholder
Brand Citizenship
Building an Ethical Corporate Brand
Tim Andrews
Envisioning a brand as a citizen, with an active role in society and a footprint on its 
environment, is a helpful tool for organisations looking to improve their corporate social 
responsibility. This book integrates material from business ethics, marketing, organisational 
behaviour and human resource management to advance our understanding of how best 
to integrate ethics into brand management, in a way that permeates all aspects of an 
organisation.

Routledge
Market: Business & Management
September 2018: 234x156: 240pp
Hb: 978-1-138-06435-5: £110.00
Pb: 978-1-138-06436-2: £29.99
eBook: 978-1-315-16043-6
* For full contents and more information, visit: www.routledge.com/9781138064355

Dummy text to keep placeholder
Brand Love is not Enough
Max Blackston
In this trailblazing book, Blackston extends his theory on consumer brand relationships 
introduced in the 90s. He introduces a new construct called "brands attitude", which 
complements the idea of brand image and introduces a typology of consumer relationships 
that is richer and more varied than the familiar concept of brand love. This construct 
describes more fully the two-way street that exists between consumers and brands and 
fills a crucial gap in traditional branding literature in explaining consumers’ brand purchasing 
and usage behavior.

Routledge
Market: Brand management
March 2018: 229 x 152: 186pp
Hb: 978-1-138-03981-0: £115.00
Pb: 978-1-138-03982-7: £39.99
eBook: 978-1-315-17562-1
* For full contents and more information, visit: www.routledge.com/9781138039810

TEXTBOOK • READER
Brand Transformation
Transforming Firm Performance by Disruptive, Pragmatic and
Achievable Brand Strategy
Keith Glanfield
To be of value to firms, branding must operate in the "real" world, not a theoretical one, 
unlocking latent commercial potential and delivering tangible business results. The 
imperative is to change as you go, making simple branding changes that deliver a 
commercial difference.

This new textbook teaches students and managers how to accelerate a firm's branding 
performance, without disrupting day-to-day business. It demonstrates how to make practical 
"best-fit" changes to a firm's branding by implementing commercially feasible branding 
activity to achieve commercial results.

This text is essential reading for post-experience postgraduate students of
marketing, practising marketers and general managers, as well as final year marketing 
under-graduates, with placement year experience.

Hb: 978-1-138-56278-3: £125.00
Pb: 978-1-138-56279-0: £34.99
eBook: 978-1-315-12129-1
* For full contents and more information, visit: www.routledge.com/9781138562783

Routledge
Market: Marketing
February 2018: 234x156: 230pp
Hb: 978-1-138-06429-4: £125.00
Pb: 978-1-138-06430-0: £34.99
eBook: 978-1-315-16045-0
* For full contents and more information, visit: www.routledge.com/9781138064294
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Dummy text to keep placeholder
Careers for Women
Transnational Studies in Public Policy and Employment Equity
Edited by Marilee Reimer, St. Thomas University, Canada
Series: Routledge Studies in Gender and Organizations
Careers for Women examines a series of institutional contexts where women’s careers are
constructed transnationally and the impact of policies, programs and economic
re-structuring on women’s careers. It displays the latest research on the topic and will be
of interest both to students at an advanced level, academics, reflective practitioners, and
diversity managers who are implementing employment policies that support women’s
career processes. It addresses the topics with regard to women and employment, as well
as gender and globalization and will be of interest to researchers, academics, policymakers,
and students in the fields of women’s employment and career studies, diversity programs,
organization studies, development policy, gender studies, and globalization.
Routledge
Market: Business & Management
October 2018: 229 x 152: 232pp
Hb: 978-1-138-63373-5: £95.00
eBook: 978-1-315-20716-2
* For full contents and more information, visit: www.routledge.com/9781138633735

Dummy text to keep placeholder
Postfeminism and Organization

Edited by Patricia Lewis, Ruth Simpson and Yvonne
Benschop
Series: Routledge Studies in Gender and Organizations
Postfeminism and Organization inserts postfeminism as a critical
concept into understandings of work and organization. While
the notion of postfeminism has been extensively investigated
in cultural and media studies, it has yet to emerge within
organization studies, remaining marginal to understandings of
work based experiences and subjectivities. The editors argue
that postfeminist discourses have insinuated themselves, largely
unrecognised, into the work and organizational terrain –
affecting the nature and balances of power and influencing how
social relationships, in their manifold guises, unfold.

Routledge
Market: Business & Management
November 2017: 229 x 152: 236pp
Hb: 978-1-138-21221-3: £105.00
eBook: 978-1-315-45093-3
* For full contents and more information, visit: www.routledge.com/9781138212213

Dummy text to keep placeholder
Women in Business Families
From Past to Present
Edited by Jarna Heinonen and Kirsi Vainio-Korhonen
Series: Routledge Advances in Management and Business Studies
Women in Business Families: From Past to Present presents both conceptual and
theoretically informed empirical papers addressing three related themes relevant for family
business and gender in past and present: heroic women entrepreneurs; invisibility / visibility
of women in businesses; and business succession, balancing between both historical and
contemporary analyses. The chapters integrate the notions of time and gender in focusing
on family businesses or business families in past and present. This volume will be of vital
reading to researchers and academics in the fields of Gender Studies, Family Business,
Organizational studies, Entrepreneurship and the various related disciplines.

Routledge
Market: Business & Management
March 2018: 229 x 152: 272pp
Hb: 978-1-138-63596-8: £115.00
eBook: 978-1-315-20629-5
* For full contents and more information, visit: www.routledge.com/9781138635968
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Dummy text to keep placeholderDummy text to keep placeholder
Multinational Enterprise and Transnational RegionsA Global History of Co-operative Business
A Transnational Business History of Energy Transition in the Rhine
Region, 1945-1973

Greg Patmore, University of Sydney, Australia and Nikola Balnave, Macquarie
University, Australia
Co-operatives provide a different approach to organizing business through their ideals of
member ownership and democratic practice. The contemporary significance of

Marten Boon, Norwegian University of Science and Technology, Norway
Series: Routledge International Studies in Business Historyco-operatives was highlighted by the United Nations declaration of 2012 as the International

Year of Co-operatives. Multinational Enterprise and Transnational Regions offers an innovative transnational approach
to the study of the history of economic regions. The historiography of the economicThis book provides an international perspective on the development of co-operatives since

the mid-nineteenth century, exploring the economic, political and social factors that explain development of the Rhine region, a transnational economic region loosely comprising the
cities and areas in the Rhine basin, has traditionally focused on the local and national
histories of its constituent parts.

their varying fortunes and transformation into different forms, making it a very useful
reference for anyone who is interested to learn more about co-operatives.

RoutledgeRoutledge
Market: Business & ManagementMarket: Business
April 2018: 229 x 152: 260ppApril 2018: 234x156: 272pp
Hb: 978-1-138-21012-7: £115.00Hb: 978-1-138-19148-8: £95.00
eBook: 978-1-315-45597-6Pb: 978-1-138-19149-5: £29.99
* For full contents and more information, visit: www.routledge.com/9781138210127eBook: 978-1-315-63816-4

* For full contents and more information, visit: www.routledge.com/9781138191488

Dummy text to keep placeholder2nd Edition • TEXTBOOK • READER
The Age of EntrepreneurshipBusiness History
Business Owners, Self-employment and Corporations since 1851Complexities and Comparisons
Robert J. Bennett, University of Cambridge, UK, Harry Smith, Gill Newton, Cary van
Lieshout and Piero Montebruno

Franco Amatori, Bocconi University, Italy and Andrea Colli, Bocconi University, Italy
In analyzing how business interacts with the evolution of economic, technological and
political systems over the long term, the book provides a unique method to understand Series: Routledge International Studies in Business History
this increasingly vital topic. Updated to incorporate more detail on management theories,
the new edition also brings the story up to date to the era of global crisis and financialization.

This landmark research volume provides the first detailed history of entrepreneurship in
Britain from the nineteenth century to the present. Using new big data analysis of a database

With a chronological approach and led by globally-recognized experts on business history,
this is essential reading for all business students and scholars looking at the past and towards
the future.

of more than 12 million employers, it reveals how British businesses evolved to make the
late-Victorian period a ‘golden age’ for smaller and medium-sized business fuelled by family
firms, the accelerating participation of women, and the increasing use of incorporation. A
unique resource for future research and an access route for researchers to the database,Routledge

Market: Business & Management / History
August 2018: 234x156: 288pp
Hb: 978-1-138-91847-4: £95.00

this major publication will change our understanding of the scale and economic significance
of small businesses in the nineteenth century.

RoutledgePb: 978-1-138-91848-1: £39.99
Market: Business & ManagementPrev. Ed Hb: 978-0-415-42396-0
August 2018: 234x156: 320pp* For full contents and more information, visit: www.routledge.com/9781138918474
Hb: 978-1-138-06443-0: £105.00
eBook: 978-1-315-16037-5
* For full contents and more information, visit: www.routledge.com/9781138064430

Dummy text to keep placeholderDummy text to keep placeholder
The Evolution of BusinessCommodity Trading, Globalization and the Colonial

World Interpretative Theory, History and Firm Growth
Ellen Korsager, at Copenhagen Business SchoolSpinning the Web of the Global Market
Series: Routledge International Studies in Business HistoryChristof Dejung, University of Cambridge, UK

Series: Routledge International Studies in Business History
By connecting established approaches from business history
with recent scholarship in the fields of global history and
postcolonial studies Commodity Trading, Globalization and the
Colonial World offers a new perspective on the emergence of
global enterprise and provides an important addition to the
history of imperialism and economic globalization.

Routledge

This book discusses how the engine of firm growth can be captured in empirical analysis
using interpretative theory and narrative methods inspired by recent streams of research
in business history.
Routledge
Market: Business & Management
January 2018: 229 x 152: 232pp
Hb: 978-1-138-30124-5: £105.00
eBook: 978-0-203-72949-6
* For full contents and more information, visit: www.routledge.com/9781138301245

Market: Business & Management
January 2018: 229 x 152: 376pp
Hb: 978-1-138-18168-7: £110.00
eBook: 978-1-315-64683-1
* For full contents and more information, visit: www.routledge.com/9781138181687
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Dummy text to keep placeholder3rd Edition • NEW EDITION
Developing Masterful Management Skills for
International Business

Best Practice in Inventory Management
Tony Wild, Dawson Berkeley Consultants Ltd, UK.
Best Practice in Inventory Management 3E offers a simple,
entirely jargon-free and yet comprehensive introduction to key
aspects of inventory management. Business is about good supply
to customers while keeping costs low. Inventory is the fluid that
enables this to happen.

The product of decades of experience and expertise in the field,
Best Practice in Inventory Management provides students and
professionals, even those with no prior experience in the area,
an unbiased and honest picture of what it takes to effectively
manage stocks in a firm.

Routledge

Thomas A. Cook, American River International, Melville, New York, USA
Series: The Global Warrior Series
This book focuses on the new challenges created for managers by the recent recession.
Executives need to learn new skills and run companies delivering results under an entirely
new set of conditions and working environments. This book analyzes these issues and
provides step-by-step guidance on how to improve decision making. It provides readers
with management tools that enhance the opportunity for positive growth and better
results. The book maintains a focus on the changes in the new economy and how to
manage successfully in this new environment.

CRC Press
Market: Business & Management
November 2018: 235 x 156: 248ppMarket: Operations Management
Hb: 978-1-482-22610-2: £57.99October 2017: 234x156: 294pp
eBook: 978-1-482-22611-9Hb: 978-1-138-29442-4: £110.00
* For full contents and more information, visit: www.crcpress.com/9781482226102Pb: 978-1-138-30807-7: £29.99

eBook: 978-1-315-23153-2
Prev. Ed Hb: 978-1-138-13447-8
* For full contents and more information, visit: www.routledge.com/9781138294424

Dummy text to keep placeholder4th Edition • TEXTBOOK • NEW EDITION
Hospital EconomicsBusiness Process Management
A Primer on Resource Allocation to Improve Productivity & SustainabilityPractical Guidelines to Successful Implementations

A. Heri Iswanto
The biggest issue of economics in a hospital are the resource
issues. A resource issue in hospitals creates many problems such
as the excessive number of patients, poor service quality, lack
of diagnostic tools and equipment, dirty and worn out facilities,
long queues at the outpatient clinic, lack of drugs and other
medical supplies, low employee morale, and so on. Hospital
economics mention three main resource issues in as problems
including; (1) Resource allocation issue, (2) Resource
management issue, and (3) Generation resources issue. This
book will highlight the issue of generation resources by including
a discussion of the revenue components of the hospital and the
impact of DRGs.

John Jeston, Management By Process Pty Ltd, Australia
Business Process Management, a huge bestseller, has helped
thousands of leaders and BPM practitioners successfully
implement BPM projects, enabling them to add measurable
value to their organizations. This thoroughly revised and updated
new edition includes enhanced BPM House noting the
importance of traceability from strategy to execution activities,
new and revised case studies, and an analysis of the risks and
benefits of robotics automatic and cognitive computing. This
book will prove to be an indispensable guide to any senior
business executive or CFO while providing practical BPM
examples to undergraduate and postgraduate students alike.

Routledge
Market: Operations Management
January 2018: 246x174: 654pp

Productivity Press
Market: Business & Management

Hb: 978-1-138-73838-6: £125.00 March 2018: 235 x 156: 144pp
Pb: 978-1-138-73840-9: £39.99 Hb: 978-0-815-38877-7: £38.99
eBook: 978-1-315-18476-0 eBook: 978-1-351-17252-3
Prev. Ed Hb: 978-0-415-64175-3 * For full contents and more information, visit: www.crcpress.com/9780815388777
* For full contents and more information, visit: www.routledge.com/9781138738386
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Impact AnalyticsCrisis in Higher Education
Making Every Decision CountA Customer-Focused, Resource Management Resolution
Ryan BurgeMark A. Vonderembse, The University of Toledo, Ohio, USA

Series: Resource Management
This book examines the root causes of these underlying
problems and offers a comprehensive, easy-to-understand,
high-impact solution. The book identifies actions that improve
higher education outcomes including lower tuition costs, better
access for student from low and middle income homes, faster
throughput, fewer dropouts, and better job opportunities for
graduates. It links a real and implementable solution to the
underlying problems and their root causes. Upon finishing this
book, readers should understand why the performance of higher
education needs to improve and have solid ideas about how to
fix it.

Business impact analysis is an essential component of an organization's business
continuance plan. This book presents proven methodologies to help business leaders
understand the impact of their decisions now and into the future. The authors share valuable
methods, coupled with real cases, interviews, and other strategic insights that all business
leaders can use to improve their decision-making ability. This book implements the
fundamentals of operations research, cost budgeting, risk management planning, Six Sigma,
and data visualization. Each chapter highlights best practices, as well as case studies from
government and the private sector.

Productivity Press
Market: Business & Management
April 2018: 254 x 178: 225pp
Hb: 978-1-482-24620-9: £44.99
eBook: 978-1-482-24621-6

CRC Press * For full contents and more information, visit: www.crcpress.com/9781482246209
Market: Business
October 2017: 235 x 156: 372pp
Hb: 978-1-138-03253-8: £53.99
eBook: 978-1-315-39354-4
* For full contents and more information, visit: www.crcpress.com/9781315393544
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Making Managers in Canada, 1945-1995
Jason Russell, Empire State College, USA
Series: Routledge International Studies in Business History
Making Managers in Canada, 1945 – 1995 seeks to shed light on the experience of workers
who have not received much attention in business history: managers. This book will
approach management training from both institutional and social history perspectives. It
will integrate institutional analysis, but will also examine how factors such as gender and
social class shaped the development of Canadian management in the post-war year and
illustrate the various international influences on Canadian management education.

Routledge
Market: Business & Management
May 2018: 229 x 152: 256pp
Hb: 978-1-138-69131-5: £105.00
eBook: 978-1-315-53549-4
* For full contents and more information, visit: www.routledge.com/9781138691315
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Management Research
European Perspectives

Edited by Sabina Siebert
Series: Routledge Studies in International Business and the World
Economy
This book brings together experts in the field to take stock of
European management research and reflect on its
distinctiveness. Building on a successful series of papers
published in the European Management Journal, this book
contains international contributions providing a range of
scholarly perspectives on the reality of European management
research. It provides insightful contributions to the debate and
offers critical reflections on what European-based scholars have
to offer the study of management.

Routledge
Market: Business & Management
October 2017: 229 x 152: 252pp
Hb: 978-1-138-72146-3: £105.00
eBook: 978-1-315-19439-4
* For full contents and more information, visit: www.routledge.com/9781138721463
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Negotiation Nightmares
Failures, Fallacies and Strategies
Diana Lawson and Jill Rudd
In Negotiation Nightmares readers are engaged through storytelling with international case
studies. Each chapter presents a failure and includes theoretical background related to the
failure, opportunity to apply alternative strategies to the situation, and reflective exploration
of how individual and collective behaviors would affect the outcome of the negotiation
situation. Framing the failure through a specific story allows readers to relate at an individual,
relational and organizational level. The book helps readers identify what went wrong and
how it might have gone right, allowing for practical learning and stimulating critical thinking.

Routledge
Market: Organizational Communication/Negotiation
October 2018: 234x156
Hb: 978-1-138-04279-7: £110.00
Pb: 978-1-138-04281-0: £24.99
eBook: 978-1-315-17339-9
* For full contents and more information, visit: www.routledge.com/9781138042797
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Internalizing a Culture of Business Excellence
Perspectives from Quality Professionals
Flevy Lasrado and Norhayati Zakaria, Universiti Utara Malaysia, Sintok, Kedah
This edited book complies best practice cases of leaders who have initiated and facilitated 
quality practices in their organizations. The cases highlight how these best practices 
manifested in their work cultures, values, and beliefs. Not only do they address organizational 
efforts towards implementation of quality practices but they also discuss the challenges 
the leaders faced to instill a sense of quality in practices across the hierarchical structures 
of their organizations. At the end of each case, the authors provide questions to facilitate 
interesting and thought-provoking discussions, to teach key quality concepts, and to apply 
relevant theoretical frameworks.

Productivity Press
Market: Business & Management
June 2018: 235 x 156: 256pp
Hb: 978-0-815-38117-4: £46.99
eBook: 978-1-351-21072-0
* For full contents and more information, visit: www.crcpress.com/9780815381174
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International Business and Organizational
Innovation
From Total War to Cold War
Ben Wubs, Erasmus University Rotterdam, the Netherlands, Neil Forbes, Coventry 
University Business School and Takafumi Kurosawa, Kyoto University, Japan
Series: Routledge International Studies in Business History
International Business and Organizational Innovation; From Total War to Cold War offers 
an insightful, historical approach to understanding how international business and the 
multinational forms of organizations developed over time through a series of well-crafted 
chapters on important topics in international economic and business history.

Routledge
Market: Business & Management
September 2018: 229 x 152: 232pp
Hb: 978-1-138-04782-2: £110.00
eBook: 978-1-315-17057-2
* For full contents and more information, visit: www.routledge.com/9781138047822

TEXTBOOK • READER
Introduction to Manufacturing Management
Michel Baudin and Torbjorn Netland, ETH Zurich, Switzerland.
Introduction to Manufacturing Management focuses on the operational and tactical issues 
related to the engineering and management of manufacturing operations in factories, and 
the immediate links to suppliers and customers. It provides rich detail on how operations 
can and should be designed and organized in a factory, and on the management of 
technology and people. 

Supported with rich pedagogy to guide the student and provide several opportunities to 
test their learning, this textbook will be essential reading for students of introductory 
production management, operations management, and manufacturing management 
classes.

Routledge
Market: Operations Management
April 2018: 229 x 152: 600pp
Hb: 978-0-815-36142-8: £180.00
Pb: 978-0-815-36319-4: £59.99
eBook: 978-1-351-11031-0
* For full contents and more information, visit: www.routledge.com/9780815361428
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Strategic Fashion ManagementProductivity Improvement in Manufacturing SMEs
Concepts, Models and Strategies for Competitive AdvantageApplication of Work Study

Ranjit Thind, Fashion Consultant, UK.
Strategic Fashion Management is a highly accessible book
providing a unique look into the strategic drivers of the dynamic
and ever growing fashion industry.

Particularly suitable for final year undergraduates and
post-graduate students studying fashion marketing and
management or those on MBA and international business
courses who wish to understand more about the fashion
ecosystem. It is also designed to serve as an important reference
for executives who are interested in conceptualising strategic
issues that are pertinent to the industry.

Routledge

Thomas Thinandavha Munyai, Boysana Lephoi Mbonyane
and Charles Mbohwa
This book focuses on the application of workstudy in productivity
of manufacturing SMEs locally and abroad and also explores
various industrial problems which face manufacturing SMEs in
developing and underdeveloped countries in the rest of the
world. Low productivity is currently a serious challenge facing
manufacturing SMEs, where these SMEs are operating below
expected production output levels which makes it difficult for
them to compete in the global market. SMEs are the engine
drivers of economic growth, one of which is manufacturing.

Productivity Press
Market: Business & Management Market: Business & Management
December 2017: 254 x 178: 352pp November 2017: 234x156: 168pp
Hb: 978-1-138-74711-1: £69.99 Hb: 978-1-138-06454-6: £125.00
eBook: 978-1-315-18031-1 Pb: 978-1-138-06455-3: £34.99
* For full contents and more information, visit: www.crcpress.com/9781138747111 eBook: 978-1-315-16034-4

* For full contents and more information, visit: www.routledge.com/9781138064546

TEXTBOOK • READER2nd Edition • NEW EDITION
Strategic Performance ManagementRetail Supply Chain Management, Second Edition
Accounting for Organizational ControlJames B. Ayers and Mary Ann Odegaard

Retail supply chain consists of multiple segments from sales to
distribution to finance. Retail manufacturers rely on a
complicated web of suppliers. Customer demand and market
competition today requires extreme efficiency from end to end.
This book offers the retail supply chain executive with the tools
needed for full strategic advantage. The new edition gives special
attention to recent challenges, such as vast technological
change, higher levels of customer personalization, and more
global supply chains.

CRC Press

Ralph W. Adler, University of Otago, New Zealand
Performance management comprises an interdisciplinary field
of study and practice that draws upon a wide set of business
disciplines, including strategic management, organizational
behaviour, organizational theory, and management accounting.

This book provides a contemporary examination of theories,
issues and practices related to performance management. An
original performance management framework helps structure
the book, and in particular the ordering and layout of the book’s
chapters. Unlike others, the one used here is grounded in
concrete organizational phenomena, therefore making it more
accessible and meaningful to practitioners, scholars, and

students.Market: Business & Management
October 2017: 235 x 156: 446pp Routledge

Market: Business
February 2018: 246x174: 216pp
Hb: 978-1-138-94579-1: £110.00

Hb: 978-1-498-73914-6: £69.99
eBook: 978-1-315-15141-0
* For full contents and more information, visit: www.crcpress.com/9781498739146

Pb: 978-1-138-94580-7: £29.99
eBook: 978-1-351-20403-3
* For full contents and more information, visit: www.routledge.com/9781138945791
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Structured for SuccessRoutines for Results
What Leaders Need to Know to Build and Sustain Effective OrganizationsA Quick-Reference Guidebook of End-to-End Solutions to Solidify Your

Small Business J. Chris White, ViaSim Solutions, Rockwall, Texas, USA
Leadership is not just about reading data points and asserting corresponding action points;
it is about designing an organizational structure and culture that directly generates desired

Chris Hook, Ryan Burge and James Bagg
Whether you're a small or mid-size organization, managing
operations can be challenging. This book provides greater insight
into the methods, techniques, and tools that can be used against
a well-proven organizational improvement framework. This book
offers readers an opportunity to understand how to manage
their businesses via the Baldrige framework, defines methods
that they can use to improve operations, and ensures that those
methods are appropriate and aligned to meet their needs. The
tools in this book are proven and practical, but innovative
methods developed by internal teams are even better.

Productivity Press

performance results. Part of that involves understanding internal controls (such as
motivation) versus external controls (such as policies and budgets) and making sure they
cohere and never clash. From the perspective of sets and causal chains, the author presents
a new way for leaders to view organizational structure holistically. A website accompanies
the book with models and simulations that help map out these complex sets and
predict/analyze results.

CRC Press
Market: Business & Management
March 2018: 235 x 156: 192pp
Hb: 978-1-498-76440-7: £46.99
eBook: 978-1-498-76442-1
* For full contents and more information, visit: www.crcpress.com/9781498764407

Market: Business & Management
December 2017: 235 x 156: 240pp
Hb: 978-1-138-30515-1: £99.00
Pb: 978-1-498-72107-3: £19.99
eBook: 978-1-498-72108-0
* For full contents and more information, visit: www.crcpress.com/9781138305151
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The Lean Brain TheoryThe Four Day Work Week
Complex Networked Lean Strategic Organizational DesignRobert Grosse, Thunderbird School of Global Management, USA

Grosse constructs an appealing argument for why the four day work week benefits both
the organization and the employee. This is a book for forward thinking professionals and

Javier Villalba-Diez, PhD, Center for Leadership Mannheim
UG
The Lean Brain Theory aims to set the ground for Lean
organizations of the future that embrace both Business
Intelligence and Hoshin Kanri Forest. The organization as a
super-network evolves towards 'intelligent' Human-Brain-like
entity. The Lean Brain Theory ultimately seeks to integrate an
anthropomorphic organizational paradigm with future
tendencies of technological advances. In this way, the brain-like
organization emerging from it can be regarded as bionic.

Productivity Press

managers who understand that work-life balance is the secret sauce not only for
organizational success, but also to greater productivity and satisfaction in their careers and
those of the people they manage.

Routledge
Market: Bookshop Category
February 2018: 229 x 152: 147pp
Hb: 978-1-138-05836-1: £95.00
Pb: 978-1-138-05838-5: £29.99
eBook: 978-1-315-16431-1
* For full contents and more information, visit: www.routledge.com/9781138058361

Market: Business & Management
November 2017: 235 x 156: 159pp
Hb: 978-1-138-06927-5: £30.99
eBook: 978-1-315-11579-5
* For full contents and more information, visit: www.crcpress.com/9781138069275
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The Routledge Companion to Selling and Sales
Management

The Fundamentals of Developing Operational
Solutions for the Government Services

Edited by Mark W. Johnston, Rollins College, USA and Greg W. Marshall, Rollins
College, USA

Chiang H. Ren
This book guides professionals on how to use operations research to solve problems and
capture opportunities for government customers. The governments of modern democratic Series: Routledge Companions in Business, Management and Accounting
nations manage large complex societal operations to offer national defense, social services, Sales experts Johnston and Marshall have assembled a world-class panel of contributors

to create a volume that represents the latest research in selling and sales management. Itinfrastructure sustainment, law enforcement, monetary control, and other benefits for their
citizens. The United States government alone spends over $1 trillion per year on these should be every student’s go-to reference book for a comprehensive understanding of the

state of the discipline.discretionary activities. Within all the spending, deliveries, and oversight, some operational
needs require solutions to improve processes, architectures, technologies, and human
factors. Routledge

Market: Selling
Productivity Press August 2018: 246x174: 480pp
Market: Business & Management Hb: 978-1-138-95851-7: £150.00
July 2018: 235 x 156: 300pp eBook: 978-1-315-65997-8
Hb: 978-1-138-03922-3: £46.99 * For full contents and more information, visit: www.routledge.com/9781138958517
eBook: 978-1-135-17606-8
* For full contents and more information, visit: www.crcpress.com/9781138039223
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Theory of ConstraintsThe Human Turn in Management Thought
Creative Problem SolvingSverre Raffnsøe, Copenhagen Business School, Denmark

Series: Routledge International Studies in Business History Umesh P. Nagarkatte and Nancy Oley
This book was written to assist professionals and students to
become proactive in their own education, improve thinking,
resolve personal and interpersonal conflicts, improve pedagogy,
management departmental affairs, and guide administrative
decisions. The text captures the practical experience of the
authors with and formal training in TOC to address many of the
issues facing today’s professional and student.

Productivity Press

The Human Turn in Management Thought will be of relevance to academics and researchers
with an interest in the history of management theory and practice, and business history.
Likewise it should interest practitioners and theorists of contemporary management
practices and related sub-disciplines.

Routledge
Market: Business & Management
July 2018: 229 x 152: 304pp
Hb: 978-1-138-23103-0: £105.00
eBook: 978-1-315-31632-1
* For full contents and more information, visit: www.routledge.com/9781138231030

Market: Business & Management
December 2017: 254 x 178: 290pp
Hb: 978-1-138-05605-3: £77.00
eBook: 978-1-315-16555-4
* For full contents and more information, visit: www.crcpress.com/9781138056053
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Three Score and More
Applying the Assets of Maturity, Wisdom, and Experience for Personal
and Professional Success
Alan Weiss
Ageism is too often an accepted form of bias, even though the facts support the value of
aging. Airline pilots forced to retire at the arbitrary age of 65 are usually at the top of their
game. Forced retirement in most organizations remove highly skilled performers as well
as role models and trainers for newer generations. Due to the IRA legislation of the Reagan
era — and the lack of need to purchase homes, college educations, cars, or health care—the
discretionary assets are also substantial. It's time these people took control of their lives
and influence on everything from business to politics.

Routledge
Market: Business Management
April 2018: 229 x 152: 144pp
Hb: 978-1-138-55816-8: £18.99
* For full contents and more information, visit: www.routledge.com/9781138558168
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Gifts, Romance, and Consumer CultureCanonical Authors in Consumption Theory
Edited by Yuko Minowa and Russell W. Belk, York University, CanadaEdited by Søren Askegaard, Univ. of Southern Denmark

University of Southern Denmark and Benoît Heilbrunn, ESCP
Europe-Paris, France
Canonical Authors in Consumption Theory is the first reference
work to compile the contributions of the greatest social thinkers
to the global conversation about consumption and consumer
culture. A prestige reference work, it offers original chapters by
the world's most prominent thought leaders.

This book provides a solid framework for understanding the
relevance of these canonical authors in social theory to facilitate
analysis of consumer culture, and to act as a comprehensive
reference point for consumer researchers, doctoral students and

practitioners.

Series: Routledge Interpretive Marketing Research
This book addresses gift giving among consumers attempting to express and
construct romantic love. It lies at the intersection of consumption, markets, and culture. In
societies shaped by the globalizing neo-liberal economic order, increasing wealth disparity,
and a partially digitized social environment that they help to co-construct.
Routledge
Market: Business & Management
November 2018: 229 x 152: 232pp
Hb: 978-1-138-50070-9: £105.00
eBook: 978-1-315-14465-8
* For full contents and more information, visit: www.routledge.com/9781138500709

Routledge
Market: Marketing
December 2017: 246x174: 290pp
Hb: 978-1-138-64896-8: £110.00
eBook: 978-1-315-62609-3
* For full contents and more information, visit: www.routledge.com/9781138648968
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Rewriting the Marketing and Communications
Rulebook

Celebrity Fans and Their Consumer Behaviour
Autoethnographic Insights into the Life of a Fan

Markus Wohlfeil
Series: Routledge Interpretive Marketing Research
The public demand for celebrity culture has become so pervasive
that it is an essential element of our everyday culture and market
economy. This book explores the widespread phenomenon of
celebrity fandom and provides a deeper understanding of why
individual consumers develop an emotional attachment to their
favourite celebrity. Based on an in-depth insider study of a
consumer’s obsession with an actress, the book provides unique
insights into the celebrity fan relationship and its meaning for
the consumer. While this book is primarily located in consumer
research, it will appeal to an interdisciplinary audience from
marketing, consumer behaviour, film studies, media studies and

sociology.

Accumulated Wisdom from the World's Top Professors
Edited by Ronald Paul Hill and Catherine Mary Lamberton
Sea-changes in society, technology, consumer expectations and understanding of
behavioural economics have made us rethink our understanding of the scope of knowledge
& ideas that is required to be a successful marketer. As a starting point for rewriting the
marketing & communications rulebook, the authors have gathered together top Professors
worldwide inviting them to share beliefs, practices and wisdom developed and honed
across years. The result is a book that offers an eclectic but highly relevant set of perspectives
on marketing and consumer behaviour that goes to the heart not only of the way that
business works, but the way that we work as consumers, marketers and decision makers.

Routledge
Market: Business and Management
June 2018: 234x156: 152pp
Hb: 978-1-138-08222-9: £65.00
Pb: 978-1-138-08223-6: £25.00Routledge
eBook: 978-1-315-11260-2Market: Consumer behavior
* For full contents and more information, visit: www.routledge.com/9781138082229February 2018: 234x156: 240pp

Hb: 978-0-815-38727-5: £115.00
eBook: 978-1-351-17348-3
* For full contents and more information, visit: www.routledge.com/9780815387275
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Rising Consumer MaterialismConsumer Vulnerability
A Threat to Sustainable HappinessEdited by Susan Dunnett, University of Edinburgh, UK, Kathy

Hamilton, University of Strathclyde, UK and Maria Piacentini,
University of Lancaster, UK
Series: Key Issues in Marketing Management
This book demonstrates that marketing scholarship has much
to offer our understanding of consumer vulnerability and
potential solutions. The fundamental aim of many of the
contributors is to produce work that can benefit individual and
societal well-being. This book was originally published as a
special issue of the Journal of Marketing Management.

Routledge

Afia Khalid, National College of Business Administration &
Economics, Lahore, Pakistan and Faisal Qadeer
Series: Routledge Focus on Business and Management
Rising Consumer Materialism presents a theoretical advancement
of materialism research. It identifies eight areas of a consumer's
life that are inter-disciplinary and of prime importance towards
promoting happy and rewarding lifestyles.

This study examines the pre-planned purchase process as the
primary step towards satisfactory consumption. The theoretical
framework provides a stream of research possibilities that guide
readers towards healthy consumption patterns.

The integrated framework provides a comprehensive solution
rather than a half-baked specific situational-based intervention

and is a must read for academics, students and consumers alike.

Market: Marketing / Consumer Culture
November 2017: 246x174: 190pp
Hb: 978-1-138-50116-4: £115.00
* For full contents and more information, visit: www.routledge.com/9781138501164

Routledge
Market: Consumer Behaviour
November 2017: 216x138: 110pp
Hb: 978-0-815-36759-8: £45.00
eBook: 978-1-351-25692-6
* For full contents and more information, visit: www.routledge.com/9780815367598
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Taste, Consumption and Markets
Edited by Zeynep Arsel, Concordia University, Montreal, Canada and Jonathan Bean,
Bucknell University, USA
Series: Routledge Interpretive Marketing Research
Taste, Consumption and Markets offers a comprehensive and up-to-date review of taste,
with an emphasis on how taste shapes boundaries, subcultures, and global culture,
complemented by an introduction that provides a scaffold for the reader and a concluding
section that reflects on the past, present, and future of research on taste. It shows the latest
state of knowledge on the topic and will be of interest to students at an advanced level,
academics, and reflective practitioners. It addresses the topics with regard to the sociology
of taste and consumption and will be of interest to researchers, academics, and students
in the fields of consumer studies, consumption ethics, sociological perspectives on
consumption, and cultural studies.

Routledge
Market: Business & Management
March 2018: 229 x 152: 232pp
Hb: 978-1-138-63657-6: £95.00
eBook: 978-1-315-20592-2
* For full contents and more information, visit: www.routledge.com/9781138636576

TEXTBOOK • READER
The Language of Branding
Theory, Strategies, and Tactics

Dawn Lerman, Fordham University, New York, NY, USA,
Robert J. Morais, Weinman Schnee Morais, Inc., USA and
David Luna, City University of New York, USA
The Language of Consumers: Strategic Brand Building will teach
you how to use language successfully to improve brand value
and influence consumer behavior. Taking a multidisciplinary
perspective on the ways language influences how consumers
act, the book shows how understanding language processes
impacts traditional branding principles.

Routledge
Market: Consumer behavior
December 2017: 229 x 152: 160pp
Hb: 978-0-415-89999-4: £115.00
Pb: 978-0-415-80674-9: £36.99
eBook: 978-0-203-13969-1
* For full contents and more information, visit: www.routledge.com/9780415899994
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Kosher and Halal Business ComplianceCorporate Governance in Action
John Lever, University of Huddersfield, UK and Johan Fischer, Roskilde University,
Denmark

Regulators, Market Actors and Scrutinizers
Edited by Lars Engwall, Uppsala University, Sweden
Series: Routledge Studies in Corporate Governance
This thoughtful book is a complete research guide that provides
a new understanding and applicable framework for advanced
students, academics and researchers in the area of corporate
governance and the related disciplines.

Routledge

 There is a pressing need to address kosher and halal markets simultaneously; many
companies that have undergone kosher certification indicate that halal certification is more
easily acquired if the company is kosher certified in the first place. John Lever and Johan
Fischer characterize the expanding kosher and halal markets and explain how businesses
can comply with rising demands.

Routledge
Market: Business and Management
March 2018: 234x156: 376pp
Hb: 978-1-138-06518-5: £45.00
eBook: 978-1-315-15987-4
* For full contents and more information, visit: www.routledge.com/9781138065185

Market: Business & Management
December 2017: 229 x 152: 204pp
Hb: 978-1-138-28566-8: £105.00
eBook: 978-1-315-26885-9
* For full contents and more information, visit: www.routledge.com/9781138285668

Dummy text to keep placeholderDummy text to keep placeholder
Resource Security and GovernanceDoing Corporate Business in Russia
Globalisation and China’s Natural Resources CompaniesFrom Civil Theory to Practice

Edited by Xinting Jia and Roman Tomasic, University of
South Australia, Australia
Series: Routledge Studies in Corporate Governance
Resource Security and Governance: The Globalisation of China’s
Natural Resources Companies contains case studies of the global
expansion of Chinese natural resources companies; it reviews
the governance structures of these companies and analyses
how these have affected the inter-relationship between these
companies and their trading partners, governments, regulators
in targeted countries and investors globally.

Routledge

Anna S. Vlasova, National Research University, Higher School
of Economics, Russia and Natalia M. Udalova, National
Research University, Higher School of Economics, Russia
This book offers an in-depth examination of the process of
establishing various types of business corporations in the Russian
Federation and gives readers a thorough understanding of doing
business in Russia, through establishing corporate business
entities. It clarifies the legal features of management, and
interaction with contractors and public authorities. It also
touches upon the issues of legal linguistics and its role in legal
practice. Knowledge in this field enables the reader interpret
the content of legal documents correctly, to define terms
properly and to settle language disputes leading to the violation

of the rights of business entities. Market: Business & Management
December 2017: 229 x 152: 192ppRoutledge
Hb: 978-1-138-68055-5: £105.00Market: Business and Management
eBook: 978-1-315-56393-0October 2017: 234x156: 170pp
* For full contents and more information, visit: www.routledge.com/9781138680555Hb: 978-1-138-09126-9: £105.00

Pb: 978-1-138-09127-6: £34.99
eBook: 978-1-315-10812-4
* For full contents and more information, visit: www.routledge.com/9781138091269
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The Routledge Companion to Reward ManagementEnhancing Board Effectiveness
Edited by Stephen J. Perkins, London Metropolitan University, UKInstitutional, Regulatory and Functional Perspectives for Developing

and Emerging Markets Series: Routledge Companions in Business, Management and Accounting
The Routledge Companion to Reward Management is a prestige reference of contemporary
developments and debates on the complex and controversial topic of rewarding people

Edited by Franklin Ngwu, Lagos Business School, Pan-Atlantic University, Nigeria,
Onyeka K Osuji, University of Exeter, UK, Chris Ogbechie, Lagos Business School,
Pan- Atlantic University and David Williamson in employment. Comprising economics, industrial relations, HRM, industrial psychology,

organisational sociology, and increasingly corporate governance debates around equity
Series: Routledge Studies in Corporate Governance and fairness, this Companion synthesises trends and controversies while tracing conceptual
Enhancing Board Effectiveness seeks to examine the conceptualization and role of the
board in a variety of contexts and articulate solutions for improving the effectiveness of

and empirical provenance, currency and future prospects. Theoretically underpinned but
practically oriented, it will be an invaluable resource for student and researchers in reward
management, corporate governance, management and HRM.the board, especially in developing and emerging markets. In examining this issues,

Enhancing Board Effectiveness will investigate theoretical, socio-economic, historical,
empirical, regulatory, comparative and inter-disciplinary approaches.

Routledge
Market: Business & Management
September 2018: 246x174: 608ppRoutledge
Hb: 978-1-138-29426-4: £165.00Market: Business & Management
* For full contents and more information, visit: www.routledge.com/9781138294264May 2018: 229 x 152: 232pp

Hb: 978-1-138-04832-4: £105.00
eBook: 978-1-315-16947-7
* For full contents and more information, visit: www.routledge.com/9781138048324
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Business and Environmental SustainabilityActivism and the Fossil Fuel Industry
Sigrun M. WagnerAndrew Cheon and Johannes Urpelainen

In less than a decade, activism against the fossil fuel industry has
exploded across the globe.  This timely book offers a
comprehensive evaluation of different types of activism, the
success and impact of campaigns and activities, and suggestions
as to ways forward.

This book is the first comprehensive and systematic treatment
of the anti-fossil fuel movement in the United States. An
accessible and readable text, it is an essential reference for
scholars, policymakers, activists, and citizens interested in climate
change, fossil fuels, and environmental sustainability.

Routledge

This textbook provides a thorough foundation by introducing readers to the science,
reasoning and theory behind environmental sustainability, and then delves into how these
ideas translate into principles and business models for organisations to actually use. Next,
it covers environmental challenges from climate change, pollution and waste, and then
goes on to examine the different corporate functions (from supply chain management to
human resources) to illustrate how environmental sustainability is managed and put into
practice in organisations. Finally, a set of integrative case studies draw everything together
and enable the reader to apply various analytical tools, with the aim of understanding how
companies can not only reduce their environmental footprint but can positively contribute
to environmental sustainability.

Routledge
Market: Business & Management
July 2018: 246x174: 320ppMarket: Business & Management
Hb: 978-1-138-63238-7: £125.00February 2018: 234x156: 272pp
Pb: 978-1-138-63242-4: £39.99Hb: 978-1-783-53808-9: £110.00
eBook: 978-1-315-20827-5Pb: 978-1-783-53754-9: £29.99
* For full contents and more information, visit: www.routledge.com/9781138632387eBook: 978-1-351-17312-4

* For full contents and more information, visit: www.routledge.com/9781783538089
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Business and Human Rights: A Guide to Best
Practice

Africapitalism
Sustainable Business and Sustainable Development in Africa
Edited by Kenneth Amaeshi, University of Edinburgh, UK, Uwafiokun Idemudia,
York University, Canada and Adun Okupe, University of Edinburgh, UK

Alex Newton
Business and Human Rights: A Guide to Best Practice provides a straight-forward, practical
guide that can be easily interpreted and read by managers to help businesses navigateUsing theory, empirical research and case studies, this book explores the changing nature

of business in Africa and how businesses can actively contribute to the development of this complex area of legislation and to fulfil their responsibility to respect human rights. It
Africa. It uses (and critically analyses) the concept of Africapitalism – a management idea explains the potential legal, financial and reputational implications for corporations and

the steps they need to take to address them.and movement which seeks to blend the best of African values and Western management
theories as a basis for sustainable development in Africa – to understand the subtle factors
that underpin business decisions in Africa.

The Guide will equip corporate executives, sustainability practitioners, academics and
students with the essential information and tools they need to quickly come up to speed
with the rapidly evolving area of business and human rights.Routledge

Market: Business & Management
RoutledgeApril 2018: 234x156: 224pp
Market: Business & ManagementHb: 978-1-138-67775-3: £95.00
August 2018: 176ppPb: 978-1-138-67776-0: £34.99
Hb: 978-1-783-53821-8: £110.00eBook: 978-1-315-55934-6
Pb: 978-1-783-53715-0: £29.99* For full contents and more information, visit: www.routledge.com/9781138677753
eBook: 978-1-351-13119-3
* For full contents and more information, visit: www.routledge.com/9781783538218
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Business and Peace-BuildingAround the World in 80 Species
The Role of Natural Resources CompaniesExploring the Business of Extinction
Carol Bond, University of Queensland Business School, AustraliaEdited by Jill Atkins and Barry Atkins
Series: Routledge Studies in Management, Organizations and SocietyThis ground-breaking new book explores the linkages between the business world and

species extinction. It investigates corporate efforts to prevent extinction across 80 threatened This book provides both theory and practical solutions for CEO’s, line workers and managers
in natural resources industries to benefit from making peace-focused, day-to-day businessspecies of flora and fauna around the world, focusing on corporate behaviour, corporate

narrative and rhetoric, corporate accountability and the impact of corporate efforts to
protect and enhance biodiversity and prevent extinction. 

decisions. The book shows, in accessible language, the benefits of re-framing social and
environmental aspects of sustainable development in terms of peace outcomes. Especially

International academics and practitioners investigate and assess whether corporate efforts
are in fact succeeding in halting the extinction trend and whether the global corporate
community can indeed offer a ray of hope for the world’s dwindling biodiversity.

in the remote and rural regions of the world where natural resources industries have the
greatest impact, businesses can lead the way in contributing to conditions of peace while
bringing much needed resources to market.

Routledge Routledge
Market: Business & Management Market: Business & Management
June 2018 March 2018: 229 x 152: 232pp
Hb: 978-1-783-53822-5: £75.00 Hb: 978-1-138-23638-7: £105.00
Pb: 978-1-783-53713-6: £19.99 eBook: 978-1-315-30251-5
* For full contents and more information, visit: www.routledge.com/9781783538225 * For full contents and more information, visit: www.routledge.com/9781138236387
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Business and the Natural Environment
A Research Overview

Andrew J. Hoffman, University of Michigin, USA and Susse
Georg, Aalborg University
Series: State of the Art in Business Research
The fields of corporate environmentalism, green business and
corporate social responsibility have grown significantly.
Academic research focused on business decision-making, firm
behaviour, and the protection of the natural environment has
grown into a maturing area of study within the management
sciences.This shortform book provides a research map for
scholars new to the area. With the inclusion of an expert survey
of existing literature, this book brings the research story into the
age of the anthropocene and is essential primary reading.

Routledge
Market: Business & Management
January 2018: 216x138: 112pp
Hb: 978-0-815-37582-1: £45.00
eBook: 978-1-351-23894-6
* For full contents and more information, visit: www.routledge.com/9780815375821

2nd Edition • TEXTBOOK • READER
Business Ethics
K. Praveen Parboteeah, University of Wisconsin-Whitewater, USA and John B. Cullen,
Washington State University, USA
This textbook offers students a thorough and comprehensive introduction to business
ethics. Using a strategic stakeholder approach to the subject – one that emphasizes the
importance of balancing the needs of multiple stakeholders – students develop the critical
skills they need to analyze complex ethical issues and make decisions that are ethical, while
still ensuring business success.

Routledge
Market: Business Ethics
July 2018: 254 x 178: 688pp
Hb: 978-1-138-74533-9: £210.00
Pb: 978-1-138-74534-6: £49.99
eBook: 978-1-315-18066-3
Prev. Ed Hb: 978-0-415-89368-8
* For full contents and more information, visit: www.routledge.com/9781138745339

TEXTBOOK • READER
Business Ethics in the Middle East

Dummy text to keep placeholder
Corporate Social Responsibility and the Global Food
Supply Chain
An Ethical and Regulatory Perspective on Green Food
Hillary J. Shaw, London School of Commerce, UK and Julia Shaw, De Montfort 
University, UK
Series: Routledge Studies in Management, Organizations and Society
Utilising the framework of the Quadruple Bottom Line, and by gathering empirical evidence 
from a range of organisations – including governmental agencies, NGOs and charities, 
trade unions, retailers and retailing associations – Future Food Philosophies will identify 
where gaps in CSR initiatives exist and whether these lacunae could best be filled by ‘soft 
law’ (CSR) or ‘hard law’.

Routledge
Market: Business & Management
May 2018: 229 x 152: 232pp
Hb: 978-1-138-93553-2: £105.00
eBook: 978-1-315-67733-0
* For full contents and more information, visit: www.routledge.com/9781138935532

Dummy text to keep placeholder
Corporate Social Responsibility in Emerging
Economies
Cosmina Lelia Voinea, Radboud University, Nijmegen, Netherlands and Cosmin 
Fratostiteanu
Series: Routledge Studies in Business Ethics
@text Corporate Social Responsibility in Emerging Economies represents a realistic critical 
overview of the state of affairs of CSR in the context of an emerging economy. It is an 
accessible and comprehensive diagnostic point of reference for the academic world as 
well as for policy makers.
Routledge
Market: Business & Management
August 2018: 229 x 152: 232pp
Hb: 978-1-138-08260-1: £105.00
eBook: 978-1-315-11241-1
* For full contents and more information, visit: www.routledge.com/9781138082601

Dummy text to keep placeholder
Corporate Social Responsibility Reporting in China
Evolution, Drivers and ProspectsYusuf Sidani, American University of Beirut, Lebanon

Business Ethics in the Middle East is the first textbook to cover business ethics with this
regional focus. It opens with a primer on the Middle Eastern context and goes on to address

Jieqi Guan, Institute of Tourism Studies, Macau and Carlos
Noronha, University of Macau, Macau
Series: Routledge Contemporary China Series
In recent years, Corporate Social Responsibility (CSR) reporting
in China has been experiencing a rapid development and the
number of social reports issued by Chinese enterprises shows
a sharp increasing trend. This book investigates the evolution
of such reporting practice in the country and the reasons behind
it. In addition, it also examines the reporting quantity and quality
of Chinese enterprises by applying the GRI (Global Reporting
Initiative) as an evaluation tool.

Routledge

ethical decision-making and different approaches to business ethics. Building on this
theoretical base, the text then considers business ethics at the individual, functional and
organizational levels; and follows with chapters looking at the Gulf Cooperation Council
and global comparisons.

Every chapter is brought to life using examples from the Middle East, and the book’s
companion website offers PowerPoint slides, test questions, an English-Arabic glossary,
and short case studies.

This textbookwill be essential reading for students of business ethics in the Middle East,
and will also be valuable for students and researchers across business ethics, Islamic Studies,
religion and philosophy.

Routledge
Market: Business & Management
May 2018: 234x156: 328pp
Hb: 978-1-138-22293-9: £110.00

Market: Business
November 2017: 234x156: 138pp
Hb: 978-0-415-78787-1: £105.00

Pb: 978-1-138-22294-6: £29.99 eBook: 978-1-315-22568-5
eBook: 978-1-315-40646-6 * For full contents and more information, visit: www.routledge.com/9780415787871
* For full contents and more information, visit: www.routledge.com/9781138222939
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Designing for the Circular EconomyCorporate Sustainability in the 21st Century
Strategy and Implementation for the Next Generation of Sustainable
Organizations

Increasing the Resilience of Social and Ecological Systems
Rafael Sardá Borroy, ESADE Business School, Spain, Stefano Pogutz and Kilaparti
Ramakrishna, United Nations Economic and Social Commission for Asia and the
Pacific, South Korea

Edited by Martin Charter
Designing for the Circular Economy explores and applies emerging research and industrial
practice from the economic, political and regulatory background, providing a picture ofBusiness in Nature is an innovative new textbook which provides a fresh conceptual

framework for understanding and engaging with sustainability, now and in the future. It the circular economy as a source of radical business change and disruptive innovation;
critically discusses key concepts and topics related to corporate sustainability, and it user-centred and collaborative design; transformational business models; social policy;
introduces ideas from global ecology and the natural sciences to provide readers with a new consumer attitude. This book informs and educates companies seeking to move their
new language for discussing business and sustainability. The text maintains an international business models toward these emerging models of sustainability; organizations already
perspective throughout, with a wealth of examples, case studies and discussion questions,
plus a companion website with presentation slides and links to further reading.

working in the circular economy can benchmark their current activities and draw inspiration
from new applications and an understanding of the changing social political context.

Routledge
Market: Business & Management
June 2018: 246x174: 320pp
Hb: 978-1-138-74459-2: £110.00

Routledge
Market: Business and Management
May 2018: 234x156: 224pp
Hb: 978-1-138-08101-7: £45.00

Pb: 978-1-138-74465-3: £34.99 eBook: 978-1-315-11306-7
eBook: 978-1-315-18090-8 * For full contents and more information, visit: www.routledge.com/9781138081017
* For full contents and more information, visit: www.routledge.com/9781138744592

Dummy text to keep placeholderDummy text to keep placeholder
Developing a Sustainability Mindset in
Management Education

CrowdRising
Building a Sustainable World through Mass Collaboration
Lorinda R. Rowledge Edited by Kerul Kassel and Isabel Rimanoczy

With an expanding awareness of the challenges of sustainability,
featured more in the daily news than in higher education
textbooks, scholars and faculty have been called to connect
their syllabi to the ‘real world’. A Sustainability Mindset is
intended to help individuals analyze complex management
challenges and generate truly innovative solutions.

This book is aimed at professors, faculty members, instructors,
teaching assistants, researchers and doctoral students. Chapter
contributors are all teaching professionals from programs around
the world, who have been doing research and creating curricula,
assessments, tools, and more for the students in their classes.

"CrowdRising" profiles initiatives of companies, NGOs and technology providers using
crowdsourcing to develop solutions to global problems. It highlights the experiences of
leaders, identifies implementation guidelines, critical success factors and lessons learned,
and finally projects where the field is going.
Routledge
Market: Business & Management
March 2018: 234x156: 250pp
Hb: 978-1-783-53349-7: £80.00
Pb: 978-1-783-53377-0: £24.99
* For full contents and more information, visit: www.routledge.com/9781783533497

Routledge
Market: Business & Management
April 2018: 234x156: 368pp
Hb: 978-1-783-53817-1: £85.00
Pb: 978-1-783-53727-3: £29.99
eBook: 978-1-351-06334-0
* For full contents and more information, visit: www.routledge.com/9781783538171
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Do More with Less

Designing the Purposeful World

A Guide for Uncertain Times

The Sustainable Development Goals as a Blueprint for Humanity

Uly Ma
In current uncertain times, it is important for businesses, whether
private, public or third sector, to prepare for unexpected impacts.
This book offers a way forward that brings the individuals and
their employers together to deliver a future that is ready to take
advantage of opportunities, be ready for threats, "do
sustainability" and save money at the same time. Do More
with Less is aimed at individuals who wants to make a difference
at work personally and at organisations that want to be
successful in difficult and uncertain times. It presents ideas and
techniques that are easy to learn, simple to carry out and
practical to everyone.

Clive Wilson
The Sustainable Development Goals serve as a powerful vision,
time-stamped at the 2030 time horizon, not just for world leaders
but for us all. However, faced with the challenges of
implementing the SDGs, we can feel overwhelmed. Written in
a very accessible style, the book celebrates some of the many
achievements made by ordinary people as a catalyst for hope,
sets out a number of achievable goals and provides exercises
to enable the reader to adopt practices that help to make a
difference. The perfect book to help turn the SDGs into action
at every level, from governmental, organisational and personal.

Routledge

Routledge

Market: Business & Management

Market: Business and Management

April 2018: 234x156: 152pp

November 2017: 234x156: 204pp

Hb: 978-0-815-38133-4: £110.00

Hb: 978-1-138-21704-1: £70.00

Pb: 978-0-815-38132-7: £29.99

Pb: 978-1-138-21705-8: £30.99

eBook: 978-1-351-21068-3

eBook: 978-1-315-44164-1

* For full contents and more information, visit: www.routledge.com/9780815381334

* For full contents and more information, visit: www.routledge.com/9781138217041
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Future FirstEco-Friendly and Fair
How Successful Leaders Turn Innovation Challenges into New Value
Frontiers

Fast Fashion and Consumer Behavior
Edited by Mark Heuer and Carolin Becker-Leifhold
Series: Sustainability in Textiles Alice Mann

Future First is a practical guide for any business leader who wants
to build, expand, or reinvent their company by finding new value
in global challenges. Through real-life business examples ranging
from Nike to Opower, this book lays out how to identify and
adapt the future first leadership mindset and business capabilities
required to achieve lasting and integrated performance results.

Organizational psychologist Alice Mann makes a convincing
argument that successful partnerships and alliances among big
global companies and small mission-driven ones can reshape
the global ecosystems of apparel, food, automobiles, energy,
and remake the future of our world.

This book provides a comprehensive overview of new insights into consumer behavior
mechanisms in order to shift practices toward sustainable fashion and to minimize the
negative impacts of fast fashion on the environment and society. Written by leading
researchers in the field of sustainable fashion and supported by the Textile Institute, this
book evaluates fashion trends, what factors have led to new trends and how the factors
supporting fast fashion differ from those of the past. It explores the economic drivers of
fast fashion and what social, environmental and political factors should be maintained, and
business approaches adopted, in order for fast fashion to be a sustainable model.

Routledge
Market: Business & Management
April 2018: 234x156: 224pp
Hb: 978-1-783-53820-1: £115.00

RoutledgeeBook: 978-1-351-05835-3
Market: Business & Management* For full contents and more information, visit: www.routledge.com/9781783538201
April 2018: 234x156: 128pp
Hb: 978-1-783-53805-8: £115.00
Pb: 978-1-783-53763-1: £17.99
eBook: 978-1-351-26208-8
* For full contents and more information, visit: www.routledge.com/9781783538058

Dummy text to keep placeholderDummy text to keep placeholder
Giving Voice to Values in AccountingEthics, Meaning, and Market Society
Tara Shawver and William F. MillerLaszlo Zsolnai, Corvinus University of Budapest, Turkey

Series: Routledge Focus on Business and Management
Ethics, Meaning and the Market Society will be of interest to
students at an advanced level, academics, researchers, and
professionals. It addresses the topics with regard to ethics and
will be of interest to researchers, academics, and students in the
fields of ethics in economics, business, ecology, and society in
a contemporary context, as well as applied ethics.

Routledge

Series: Giving Voice to Values
Aimed at educators and trainers, this is the first book to explain and provide guidance on the
ethical dilemmas faced by accountants in their day-to-day work. As the accounting
profession is built on the foundation of maintaining public trust, making the right decisions
when faced with a challenging dilemma has a major impact on the long-term performance
and perception of the firm as well as personal credibility. Giving Voice to Values in Accounting
focuses on resolving ethical conflict by encouraging individuals to act on their values.

Routledge
Market: Business & Management
November 2018: 234x156
Hb: 978-0-815-36417-7: £110.00
Pb: 978-0-815-36418-4: £29.99
eBook: 978-1-351-10749-5

Market: Business & Management * For full contents and more information, visit: www.routledge.com/9780815364177
December 2017: 216 x 140: 84pp
Hb: 978-1-138-63374-2: £45.00
eBook: 978-1-315-20715-5
* For full contents and more information, visit: www.routledge.com/9781138633742
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Giving Voice to Values in the Legal ProfessionFinding Fraud
Effective Advocacy with IntegrityHow to Identify and Signal Corporate Fraud and Corruption

Carolyn Plump
Series: Giving Voice to Values
Students and employees in law need concise and commonsense
guidance that provides a framework for how to voice one's
values in the midst of competing interests. This book does just
that. By providing twelve accessible scenarios drawn from real-life
examples, this book walks readers through some of the most
common ethical issues they will face in the workplace and how
to address them in a manner that is realistic and effective.

Routledge

Nigel Iyer
In a corporate environment in which fraud and corruption are as normal as a headache or
as common as a cold, everyone across the organization has a role to play in finding and
deterring fraudsters. The skills taught in this book are based on over 20 years experience
of successfully finding and dealing with fraud and corruption, worldwide. Finding Fraud,
offers wayfinding techniques for identifying and recognizing common frauds such as:
suppliers who charge too much; business partners and consultants who are taking you for
a ride; customers who take but prefer not to pay. Nigel Iyer equips everyone from accounts,
HR and sales with capabilities and simple techniques to find fraud and act.

Routledge
Market: Business and Management
January 2018: 234x156: 120pp
Hb: 978-1-138-74245-1: £35.00
eBook: 978-1-315-18230-8 Market: Business & Management
* For full contents and more information, visit: www.routledge.com/9781138742451 February 2018: 234x156: 108pp

Hb: 978-1-783-53813-3: £110.00
Pb: 978-1-783-53739-6: £29.99
eBook: 978-1-351-18983-5
* For full contents and more information, visit: www.routledge.com/9781783538133

Browse and order online:
www.routledge.com

CORPORATE SOCIAL RESPONSIBILITY & BUSINESS ETHICS24

http://www.routledge.com/9781783538058
http://www.routledge.com/9781783538201
http://www.routledge.com/9781783538058
http://www.routledge.com/9781138633742
http://www.routledge.com/9780815364177
http://www.routledge.com/9781138633742
http://www.routledge.com/9781783538133
http://www.routledge.com/9781138742451
http://www.routledge.com/9781783538133
http://www.routledge.com


Dummy text to keep placeholderDummy text to keep placeholder
Narrative by NumbersGloom to Bloom
How to Tell Powerful and Purposeful Stories with DataHow Leaders Transform Risk into Sustainable Value

Sam Knowles
As jobs in the knowledge economy become increasingly similar,
there are two core skills that everyone needs if they are going
to thrive and succeed and to make a difference. These are the
ability to interrogate and make sense of data, and the ability to
use the insights extracted from the data to persuade others to
take action. Analytics + storytelling = influence.

Humans are hardwired to respond to stories and story structure.
There are some simple and effective rules of data-driven
storytelling that will help everyone tell more compelling,
evidence-based stories, whoever they need to convince to create
positive change. Narrative by Numbers shows you how.

Routledge

Andrea Bonime-Blanc
This book constructs a model for how to successfully alleviate and manage strategic risk
so that it actually becomes an asset in establishing a sustainable and profitable business.
It draws from over two decades of experience in the world of risk assessment, global
governance, and consultancy. 
Routledge
Market: Business & Management
July 2018: 234x156: 190pp
Hb: 978-1-783-53815-7: £60.00
Pb: 978-1-783-53733-4: £19.99
* For full contents and more information, visit: www.routledge.com/9781783538157

Market: Business & Management
April 2018: 198x129: 168pp
Hb: 978-0-815-35315-7: £110.00
Pb: 978-0-815-35314-0: £29.99
eBook: 978-1-351-13722-5
* For full contents and more information, visit: www.routledge.com/9780815353157

4th Edition • TEXTBOOK • READERDummy text to keep placeholder
Organizational Change for Corporate SustainabilityIn Search of the Good Society
Suzanne Benn, University of Technology, Sydney, Australia, Melissa Edwards,
University of Technology Sydney, Australia and Tim Williams, University of Technology
Sydney, Australia

Malcolm McIntosh
Compelling reading, this book both reinforces and elevates the
role of art in the exploration and analysis of the concepts of
democracy, globalization and capitalism. In the book, the author
describes a post-human world, a state we have already entered.
Running throughout is the central theme of uncertainty and
divergence. It is uncompromising in asking the question about
the need for a new global creation story, which has at its core
not the certainties of one defined creation myth but the need
to feel comfortable with the uncertainty principle both in physics
and the political economy.

Routledge

The fourth edition of this trailblazing book on corporate sustainability provides new insights
into how organizations can transition towards a more responsible way of conducting their
business. It charts new thinking on value creation, business models and organizational
purpose, as the basis of a broader-based transition to a sustainable society. The sustainability
phase models have been substantially revised to incorporate emergent approaches in
sustainable supply chain management, strategic sustainability, sustainability-oriented
innovation and new business models. There is a companion website that contains a range
of materials to support learning.

Routledge
Market: Business & Management
June 2018: 246x174: 352pp
Hb: 978-1-138-66587-3: £115.00

Market: Business & Management
October 2017: 198x129: 270pp

Pb: 978-1-138-66590-3: £45.99Hb: 978-1-783-53812-6: £95.00
eBook: 978-1-315-61962-0Pb: 978-1-783-53742-6: £29.99
Prev. Ed Hb: 978-0-415-69548-0eBook: 978-1-351-24185-4
* For full contents and more information, visit: www.routledge.com/9781138665873* For full contents and more information, visit: www.routledge.com/9781783538126
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Profiting from IntegrityLegal but Harmful
How CEOs Can Deliver Superior Profitability and Be Relevant to SocietyInsights into Trump, Tribalism and Change

Alan Barlow
The case for a pro-integrity approach to business is due to
endemic corruption, inadequacy of compliance and irrelevance
of corporate social responsibility. It is demonstrated empirically
that there is a direct causal relationship between companies
operating with heightened integrity and their resultant superior
profitability. Profiting from Integrity provides a powerful
evidence-based argument for chairmen, non-executive directors
and shareholders, staff and other stakeholders to challenge
incumbent CEOs as to why they are not leading their business
with a pro-integrity approach and thereby delivering superior
profitability.

Routledge

Mike Lotzof, Strategic Change, Australia
Every corporate executive interested in rebuilding trust, reducing unnecessary risk and the
costs from poor staff behaviour, will benefit from the insights in Legal but Harmful,
developed over 30 years of analysis and delivering programs for global corporations. It
offers a novel and proven solution to help corporations to change mind set, improve
behaviour and in so doing, rebuild trust. Trust in corporations is at an all-time low. Billions
are invested annually in compliance, ethics and values training, but the impact on improved
behaviour is minimal. The Legal but Harmful solution integrates multiple disciplines into
a simple and effective framework.

Routledge
December 2017: 234x156: 208pp
Hb: 978-0-815-36358-3: £110.00
Pb: 978-0-815-36360-6: £29.99
eBook: 978-1-351-10879-9

Market: Business and Management* For full contents and more information, visit: www.routledge.com/9780815363583
October 2017: 234x156: 166pp
Hb: 978-1-138-09061-3: £45.00
eBook: 978-1-315-10855-1
* For full contents and more information, visit: www.routledge.com/9781138090613
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Sensemaking in Commercial FishingPurpose & Impact
What Happens at Sea and How It Impacts What Reaches Your PlateHow Executives are Creating Meaningful Second Careers
Jason GoodAnita Hoffmann

Aimed at senior professionals and executives who are either
currently seeking new challenges or are sensing a need for
change, Purpose & Impact is the first to provide clear guidance
on how to rethink and even relaunch careers that align with
wider purpose and societal impact.

The book is underpinned by research (including interviews with
over 50 senior executives) conducted by the author.  In addition,
helpful tools and guides are used throughout the book to help
the reader in their decision-making processes through the
different stages of discovering and developing themselves and
their career goals.

Sustainable commercial fishing, species protection and bycatch are contentious topics.
This book presents a framework for understanding frontline organizing processes in
commercial fishing. It enables industry managers, regulators, and society more broadly to
better understand, influence, and respond to sustainability issues. It is also relevant to
organizational scholars interested in sensemaking, sociomateriality and sustainability. The
book uses the real-life case of an Alaskan commercial fishing fleet to explore how the
commercial fishing industry organizes with natural systems. It focuses on one of the most
important sustainability issues in commercial fisheries today – bycatch.

Routledge
Market: Business & Management
March 2018: 234x156
Hb: 978-1-783-53811-9: £45.00

Routledge Pb: 978-1-783-53745-7: £19.99
Market: Business & Management * For full contents and more information, visit: www.routledge.com/9781783538119
April 2018: 234x156: 280pp
Hb: 978-0-815-38131-0: £115.00
Pb: 978-0-815-38127-3: £29.99
eBook: 978-1-351-04894-1
* For full contents and more information, visit: www.routledge.com/9780815381310
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Shaping Sustainable ChangeRedefining Success
The Role of PartnershipsIntegrating Sustainability into Management Education
Edited by Leda Stott and Ros TennysonEdited by Patricia M. Flynn, Tay Keong Tan and Milenko Gudić
Multi-stakeholder collaboration is a key mechanism for addressing pressing economic,
environmental and social challenges. However, how these stakeholders come together,

Series: The Principles for Responsible Management Education Series
Redefining Success: Integrating Sustainability into Management Education advocates
incorporating sustainability concepts that go beyond the financial ‘bottom line’ into
management education and business practice.

often with competing priorities and varying experiences and ways of working, is a key
challenge; it can mean the difference between success and failure. This book sets out how
partnership brokering can, and does, contribute to the effective management ofRoutledge
collaborative relationships so that they are better positioned to have a positive and
sustainable development impact.

Market: Business & Management
October 2017: 234x156: 268pp
Hb: 978-1-783-53548-4: £55.00 Routledge
eBook: 978-1-351-26880-6 Market: Business & Management
* For full contents and more information, visit: www.routledge.com/9781783535484 July 2018: 234x156

Hb: 978-1-783-53814-0: £75.00
Pb: 978-1-783-53736-5: £29.99
* For full contents and more information, visit: www.routledge.com/9781783538140

Dummy text to keep placeholderDummy text to keep placeholder
Social Entrepreneurship and Business EthicsRethinking Leadership
Anica Zeyen and Markus BeckmannA Human-Centered Approach to Management Ethics
Series: Routledge Studies in Business EthicsRoland Bardy, Florida Gulf Coast University, USA
@text Looking at social entrepreneurship from both a multi-level analysis and an ethical
perspective, Social Entrepreneurship and Business Ethics: takes the reader on a journey through

Series: Human Centered Management
The human-centered paradigm places people at the heart of management. This book
explores questions such as what motivates moral behaviour at both the individual and the "bright side" as well as the potential "dark side" of social entrepreneurship for societies,

organizations, and individuals.collective levels, can morality can be embedded in the rules of the markets, and how
Routledgebusiness ethics influence business processes and stakeholder relations. Its clear narrative
Market: Business & Managementbridges scholarship with practice, and examples of how to implement human-centered

management and how to teach the subject to executives are provided.
October 2018: 229 x 152: 232pp
Hb: 978-1-138-07994-6: £105.00
eBook: 978-1-315-11417-0Routledge
* For full contents and more information, visit: www.routledge.com/9781138079946Market: Business & Management

May 2018: 234x156: 248pp
Hb: 978-0-815-36461-0: £115.00
eBook: 978-1-351-04696-1
* For full contents and more information, visit: www.routledge.com/9780815364610
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The Growth of Italian CooperativesTaking Ethics Seriously
Innovation, Resilience and Social ResponsibilityWhy Ethics Is an Essential Tool for the Modern Workplace
Piero AmmiratoJohn Hooker, Carnegie Mellon University
Series: Routledge Studies in Social Enterprise & Social InnovationThis book begins by dispelling a raft of misconceptions that trivialize ethics and block its

development as an essential tool of modern life, such as the notion that ethics is just a The Growth of Italian Cooperatives comprehensively explains how the Italian cooperative
sector has managed to compete in the market and grow even during the global financialmatter of opinion without rational foundation. After presenting the ethical principles just

described, along with many examples, several chapters analyze real-life dilemmas, many crisis. This volume sets out to explain how cooperatives have managed to compete in a
socially responsible way and in alignment with cooperative principles.obtained from the author’s students and professional workshop participants. One cannot

understand physics or chemistry without seeing how their principles are applied to real
problems, and the same is true of ethics.

Routledge
Market: Business & Management

Productivity Press April 2018: 229 x 152: 232pp
Market: Business & Management Hb: 978-1-138-06721-9: £105.00
March 2018: 235 x 156: 246pp eBook: 978-1-315-15878-5
Hb: 978-1-138-29958-0: £30.99 * For full contents and more information, visit: www.routledge.com/9781138067219
eBook: 978-1-315-09796-1
* For full contents and more information, visit: www.crcpress.com/9781138299580

2nd Edition • NEW EDITIONDummy text to keep placeholder
The Map of Meaningful Work (2e)Creating 21st Century Abundance through Public

Policy Innovation A Practical Guide to Sustaining our Humanity
Marjolein Lips-Wiersma and Lani Morris
This book introduces the Map of Meaning which provides a
clear, simple and profound framework of the dimensions and
process of living and working meaningfully. Updated with new
chapter material and case studies, this second edition offers
profound insights for anyone who is interested in creating more
meaning and purpose in work and organizations – from a CEO
to a blue-collar worker or consultant.

Routledge

Moving Beyond Business as Usual
William Sarni and Greg Koch
One of the greatest challenges of the 21st Century is the problem
of how the public and private sectors can sustain economic
development, business growth, social well-being and ecosystem
health in the face of accelerating demand for water, energy, and
food. Developments in technology are well documented, but
this is the first book to explain the role of innovation in public
policy and governance, a topic which is frequently overlooked
and often frustrates developments in technology and business.
The book showcases these innovations and creates a roadmap
of what needs to change to drive economic development,
business growth, social wellbeing and ecosystem health in the
21

st
 Century.

Market: Business & Management
November 2017: 234x156: 214pp
Hb: 978-1-783-53305-3: £50.00Routledge
Pb: 978-1-783-53306-0: £21.99Market: Business & Management
eBook: 978-1-351-25206-5April 2018: 234x156: 232pp
* For full contents and more information, visit: www.routledge.com/9781783533053Hb: 978-1-783-53809-6: £110.00

Pb: 978-1-783-53751-8: £29.99
eBook: 978-1-351-04290-1
* For full contents and more information, visit: www.routledge.com/9781783538096
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The Quiet RevolutionThe Company Citizen
Towards a Sustainable EconomyGood for Business, Planet, Nation and Community
Mike TownsendTom Levitt

Business doing good is doing good business; this book learns
from the era where governments ruled the world,
pre-globalisation, and where business looked after itself, where
issues like climate change, resource depletion, even poverty and
hunger were not thought to be the responsibility of business.
The Company Citizen concludes that these key issues require the
active participation - and leadership - of business. Drawing
attention both to the businesses that are taking the lead and
those who are holding us back, the author concludes that only
by involving business can we tackle the great issues of the day
and survive, as communities, nation and planet.

The Quiet Revolution maps out the new sustainable economy using examples, insights
and case studies. Allowing the reader to view the scene through a wider lens of sustainable
economics; it becomes possible to see pieces come together, bringing into focus an
attractive picture of a new, vibrant and sustainable economic system. 
Routledge
Market: Business & Management
September 2018: 234x156: 310pp
Hb: 978-1-783-53427-2: £90.00
Pb: 978-1-783-53523-1: £29.99
* For full contents and more information, visit: www.routledge.com/9781783534272

Routledge
Market: Business and Management
November 2017: 234x156: 198pp
Hb: 978-1-138-05872-9: £45.00
Pb: 978-1-138-06303-7: £25.00
eBook: 978-1-315-16403-8
* For full contents and more information, visit: www.routledge.com/9781138058729
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The Sustainable Enterprise Fieldbook: Second
Edition

The Routledge Companion to Business Ethics
Edited by Eugene Heath, Byron Kaldis and Alexei Marcoux
Series: Routledge Companions in Business, Management and Accounting When It All Comes Together
This Companion provides a novel overview of the discipline of business ethics, covering
the major areas of the field as well as new and emerging topics. The eight thematic units

Edited by Jeana Wirtenberg, William Russell, David Lipsky and Linda Morris Kelley
The Sustainable Enterprise Fieldbook: Second Edition offers a crucial update to the 2008
work, including new chapters on globalization, strategy and metrics, plus brand new and

range over an extraordinary set of subjects and include chapters on the history and
pedagogy of business ethics, moral philosophy, the nature of business, responsibilities

up-to-date cases. The book using a range of models and case studies to guide practitionerswithin the firm, economic institutions, the 2008 financial crisis, globalization. Led by a
in using theories of sustainability to create successful, sustainable enterprise. Written bywell-respected editorial team, this volume gathers an international array of experts whose
experts from business, consultancies and academia, it engages readers from all sectors of
society.

various critical approaches yield insights from areas such as public policy, economics, law,
and history, in addition to business and philosophy.

Routledge
Routledge Market: Business & Management
Market: Business & Management April 2018: 234x156: 308pp
February 2018: 246x174: 700pp Hb: 978-1-783-53527-9: £75.00
Hb: 978-1-138-78956-2: £175.00 Pb: 978-1-783-53417-3: £29.99
eBook: 978-1-315-76481-8 * For full contents and more information, visit: www.routledge.com/9781783535279
* For full contents and more information, visit: www.routledge.com/9781138789562
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The World We'll Leave BehindThe Seven Competences of the Sustainable

Professional Grasping the Sustainability Challenge
William Scott and Paul Vare
It is now clear that human activity has influenced how the
biosphere supports life on Earth, and given rise to a set of
connected environmental and social problems. The core
dilemma of our time is: How can we all live well, now and in the
future, without compromising the ability of the planet to enable
us all to live well?

This book identifies the main issues and challenges we now face;
it explains the ideas that underpin them and their
inter-connection, and discusses a range of strategies through
which they might be addressed and possibly resolved.  This
book is for everyone who cares about such challenges, and
wants to know more about them.

Developing Best Practice in a Work Setting
Niko Roorda and Anouchka Rachelson
Through real-life stories told by a range of professionals, each
illustrating a sustainability competence, this book provides a
practical guide to help professionals realize their sustainability
potential. Together, these competences form an accessible
framework that is explained in practical terms. Readers are able
to check their own sustainability competence level and make
plans for personal development at each stage of the book.

Routledge
Market: Business & Management
February 2018: 234x156: 246pp
Hb: 978-1-783-53774-7: £110.00
Pb: 978-1-783-53773-0: £29.99
eBook: 978-1-351-24293-6
* For full contents and more information, visit: www.routledge.com/9781783537747
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Time for Solutions!
Overcoming Gender-related Career Barriers
Edited by Susan M. Adams
Gender Equality in the workplace is a hot topic for multiple groups: businesses, governments,
researchers and, most of all, workers who are disadvantaged. This book goes beyond
describing the problems and highlighting bad practice. It focuses on understanding the
sociological and psychological changes needed to achieve gender equality in the workplace
in order to effect change. The book describes each of the solutions using a number of
different lenses. 

Routledge
Market: Business & Management
May 2018: 234x156: 248pp
Hb: 978-1-783-53818-8: £110.00
Pb: 978-1-783-53724-2: £29.99
eBook: 978-1-351-13167-4
* For full contents and more information, visit: www.routledge.com/9781783538188

Routledge
Market: Business & Management
March 2018: 234x156: 208pp
Hb: 978-0-815-38123-5: £110.00
Pb: 978-0-815-38130-3: £29.99
eBook: 978-1-351-12263-4
* For full contents and more information, visit: www.routledge.com/9780815381235
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The Spirits of Capitalism
Redeeming the Organizational Soul
Edward Wray-Bliss, Faculty of Business and Economics at Macquarie University,
Australia
Series: Routledge Studies in Business Ethics
Organised around concepts of Gods, Devils, Soul, Love, the Individual, Redemption this book 
will show how these concepts are being employed in current managerial, leadership and 
organisation discourses but also critically examine the religio-historical and philosophical 
roots of such, as well as demonstrating how the religio-historical and religio-philosophical 
can be brought into the lexicon of critical organisational scholarship.

Routledge
Market: Business & Management
July 2018: 229 x 152: 204pp
Hb: 978-1-138-04837-9: £110.00
eBook: 978-1-315-11460-6
* For full contents and more information, visit: www.routledge.com/9781138048379
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Trust Inc.
How Business Wins Respect in a Social Media Age

Matthew Yeomans
This book clearly explains why embracing the principles and
practices of sustainability is key to helping companies articulate
their sense of purpose in a world where social media has eroded
trust in all institutions. This book is a powerful guide for both
communication and marketing professionals in business on how
to use social media to communicate with their audiences and
stakeholders in an authentic way. It is also a guide/text book for
the growing field of sustainability communication in higher
education.

Routledge
Market: Business & Management
April 2018: 234x156: 176pp
Hb: 978-1-783-53810-2: £110.00
Pb: 978-1-783-53748-8: £24.99
eBook: 978-1-351-11163-8
* For full contents and more information, visit: www.routledge.com/9781783538102
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Untangling the USA
The Cost of Complexity and What Can Be Done About It

Etienne Deffarges
As businesses and industries develop, they become ever-more
complex. So too modern societies. Etienne Deffarges, having
been a senior strategy consultant to many leading global
companies and a successful heath management entrepreneur
in the US, is perfectly positioned to observe how complex
systems are not only stifling progress but also costing individuals,
organizations, governments and society. He brings a unique
insider view of the issues involved and puts a number of key
sectors that impact society at large, including healthcare, energy,
finance, taxation and utilities, under the spotlight.

Routledge
Market: Business & Management
May 2018: 234x156
Hb: 978-0-815-36334-7: £110.00
Pb: 978-0-815-36335-4: £29.99
eBook: 978-1-351-10979-6
* For full contents and more information, visit: www.routledge.com/9780815363347
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Value Shifts
How Investors are Advancing Sustainability in Capital Markets
Alison L. Dempsey
Socially responsible investment is fast becoming established practice. This book anticipates
and responds to the need to take stock of the current state of investor engagement on
sustainability, offering a comprehensive assessment of investor-led sustainability and
responsible investment movements.
Routledge
Market: Business & Management
July 2018: 256pp
Hb: 978-1-783-53397-8: £80.00
Pb: 978-1-783-53313-8: £30.00
* For full contents and more information, visit: www.routledge.com/9781783533978
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8th Edition • TEXTBOOK • NEW EDITIONTEXTBOOK • READER
E-marketingDigital Analytics for Marketing
Judy Strauss, University of Nevada, Reno, USA, Raymond D. Frost, Ohio University,
USA and Alexa Fox, University of Akron, USA

Marshall Sponder, Baruch College and Rutgers University,
USA and Gohar F. Khan, University of Waikato, New Zealand
This comprehensive book provides students with a "grand tour"
of the tools needed to measure digital activity and implement
best practices for using data to inform marketing strategy. It is
the first text of its kind to introduce students to analytics
platforms from a practical marketing perspective.

Routledge

E-Marketing makes it easy for students to grasp the concepts and strategies involved in
developing a digital marketing plan. Recognizing that the digital landscape is rapidly
changing, the book encourages students to explore and think critically about their online
behavior.

Routledge
Market: Marketing
July 2018: 254 x 178: 512pp
Hb: 978-1-138-73136-3: £230.00
Pb: 978-1-138-73137-0: £135.00
eBook: 978-1-315-18901-7
* For full contents and more information, visit: www.routledge.com/9781138731363

Market: Marketing
October 2017: 254 x 178: 390pp
Hb: 978-1-138-19067-2: £125.00
Pb: 978-1-138-19068-9: £39.99
eBook: 978-1-315-64091-4
* For full contents and more information, visit: www.routledge.com/9781138190672
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Digital Channels and Social Media Management in
Luxury Markets

Fabrizio Mosca and Chiara Civera
This book will enable readers to gain a clear insight into how
the luxury goods market operates and amongst other things,
focuses on:

recent internet and social media strategies adopted by luxury
companies and their brands; how luxury companies manage
their communication and distribution channels to compete in
the market and the impact of digital marketing on their
competition; the main models of direct and indirect distribution
in the digital channels; how consumers react to multichannel
strategies; trends, social commerce and CSR and how luxury
companies react; identifying the different social media strategies
for luxury companies.

Routledge
Market: Digital Marketing
December 2017: 234x156: 200pp
Hb: 978-1-138-57246-1: £110.00
eBook: 978-0-203-70204-8
* For full contents and more information, visit: www.routledge.com/9781138572461

3rd Edition • TEXTBOOK • READER
Digital Marketing
A Practical Approach

Alan Charlesworth
Digital Marketing: a practical approach, Third Edition is still the
only textbook to offer students a step-by-step guide to the key
issues in the implementation of online marketing tactics. Written
accessibly by an expert academic, it offers a revolutionary set of
learning tools.

This new, third edition includes a new chapter on data collection,
including Big Data, a rewritten social media chapter to reflect
the dynamic changes in this area and more, new examples to
reinforce learning.

Digital Marketing can change the way students engage with the
theory and practice of emarketing and, unlike any other text, readies them for the real
world in which they will be employed.

Routledge
Market: Marketing
February 2018: 246x189: 326pp
Hb: 978-1-138-03952-0: £110.00
Pb: 978-1-138-03956-8: £41.99
eBook: 978-1-315-17573-7
Prev. Ed Hb: 978-0-415-83482-7
* For full contents and more information, visit: www.routledge.com/9781138039520
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Employee Voice and ParticipationA New Theory of Industrial Relations
Contested Past, Troubled Present, Uncertain FuturePeople, Markets and Organizations after Neoliberalism
Jeff Hyman, University of Aberdeen, UK (Retired)Conor Cradden, Department of Sociology at the University

of Geneva,
Series: Routledge Research in Employment Relations
A New Theory of Industrial Relations: People, Markets and
Organizations after Neoliberalism follows Alan Fox in supposing
that our principal task is to understand the conditions under
which employees will accept as legitimate – or reject as
illegitimate – the ‘structures of the situation’ within which they
work.

Routledge

This book critically examines the development of ideas and practice surrounding employee
voice and employee participation. It tracks the story from the earliest attempts at securing
worker control, through to the rise of trade unions, and today’s managerial efforts to contain
union influence and implement initiatives to engage employees, offering perspectives
from EU countries and China and India.  

Employee Voice and Participation will be an excellent supplementary text for advanced
students of employment relations and HRM, and will also be a valuable read for researchers,
policy makers, trade unions and HRM professionals.

Routledge
Market: Business & Management
May 2018: 234x156: 264pp
Hb: 978-1-138-04377-0: £110.00
Pb: 978-1-138-04378-7: £29.99Market: Business & Management
eBook: 978-1-315-17288-0December 2017: 229 x 152: 208pp
* For full contents and more information, visit: www.routledge.com/9781138043770Hb: 978-1-138-12461-5: £105.00

eBook: 978-1-315-64807-1
* For full contents and more information, visit: www.routledge.com/9781138124615
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Employment Relations and Global GovernanceComparative Employment Relations in Europe
The Dialogue between the Global Unions and the IFIsWork and Democracy under International Pressure
Yvonne Rueckert, Bradford University School of Management, UKGuglielmo Meardi, University of Warwick, UK

The current economic crisis, with diverging employment
outcomes in different countries, has revealed the ongoing
relevance of comparative industrial relations, and the need for
its renewal. Dominating approaches, based on institutions and
national ‘models’, do not focus enough on change or
international factors. This book traces the changes in industrial
relations in the six largest EU countries over the last twenty years,
under the pressure of three crucial international forces:
multinational companies, labour migration, and EU policies.
Written in accessible language and enriched by case studies,
it is aimed at undergraduate and postgraduate students,

researchers and practitioners.

Series: Routledge Research in Employment Relations
Employment Relations and Global Governance will be key reading for academics and
researchers studying industrial relations, political economy, international organizations,
and international comparative employment relations. It will also be of interest to trade
unionists and practitioners working for international non-governmental organizations.
Routledge
Market: Business & Management
May 2018: 229 x 152: 232pp
Hb: 978-1-138-20880-3: £105.00
eBook: 978-1-315-45841-0
* For full contents and more information, visit: www.routledge.com/9781138208803

Routledge
Market: Business & Management
March 2018: 246x174: 400pp
Hb: 978-0-415-63790-9: £95.00
Pb: 978-0-415-63791-6: £34.99
* For full contents and more information, visit: www.routledge.com/9780415637909

Dummy text to keep placeholder2nd Edition • TEXTBOOK • READER
The Gender Pay Gap and Social Partnership in
Europe
Findings from "Close the Deal, Fill the Gap"
Edited by Hazel Conley, Donata Gottardi, University of Verona, Italy., Geraldine
Healy, Queen Mary, University of London, UK, Barbara Mikołajczyk, University of
Silesia in Katowice, Poland. and Marco Peruzzi, University of Verona, Italy
Series: Routledge Research in Employment Relations
The gender pay gap exists in every European country, but it varies even in EU states covered
by the same legal principles on pay equality. Based on the EC funded research project
"Close the Deal, Fill the Gap", this book uses an comparative interdisciplinary analysis to
review the impact of social partnerships on GPG in Italy, Poland and the UK and provides
guidelines for the negotiation of GPG-related issues. Essential for researchers and advanced
students with an interest in the gender pay gap in collective bargaining processes as well
as practitioners and policy makers in trade unions and employers’ associations.

Routledge
Market: Business & Management
March 2018: 234x156: 272pp
Hb: 978-1-138-73850-8: £105.00
* For full contents and more information, visit: www.routledge.com/9781138738508

Comparative Employment Relations in the Global
Economy
Edited by Carola Frege, London School of Economics, UK and John Kelly, Birkbeck, 
University of London, UK
Comparative Employment Relations in the Global Economy presents a cross-section of country 
studies, including the UK, Germany, the USA, Brazil, India, Russia, China and South Africa, 
alongside integrative thematic chapters covering essential topics such as theoretical 
approaches, collective representation and employment regulation.

This second edition benefits from:
Careful updates to theory and real-life developments; A new chapter on employment 
relations in Italy; Fuller treatment of topics such as labour migration, gender and 
discrimination, global value chains and corporate governance; A more logical ordering of 
chapters.
Routledge
Market: Business & Management
December 2018: 246x174: 480pp
Hb: 978-1-138-68301-3: £95.00
Pb: 978-1-138-68302-0: £39.99
eBook: 978-1-315-54479-3
Prev. Ed Hb: 978-0-415-68662-4
* For full contents and more information, visit: www.routledge.com/9781138683013
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The Origins of Worker Mobilisation
Australia 1788-1850

Michael Quinlan, University of South Wales, Australia
Series: Routledge Studies in Employment and Work Relations
in Context
This book provides a new perspective on and new insights into
how and why workers organise, and what shapes this
organisation. The Origins of Worker Mobilisation will be key reading
for scholars, academics and policy makers the fields of industrial
relations, HRM, labour economics, labour history and related
disciplines.

Routledge
Market: Business & Management
November 2017: 229 x 152: 308pp
Hb: 978-1-138-08408-7: £105.00
eBook: 978-1-315-11195-7
* For full contents and more information, visit: www.routledge.com/9781138084087
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The Routledge Companion to Employment
Relations

Edited by Alex Colvin, Cornell University, USA, Jimmy
Donaghey, University of Warwick, UK, Tony Dundon, NUI
Galway, Ireland and Adrian Wilkinson, Griffith University,
Australia
The Routledge Companion to Employment Relations is an
extensive reference work which offers students and researchers
an introduction to current scholarship in the longstanding
discipline of employment relations. It will be an essential addition
to library collections in business and management, law, sociology
and political economy.

Routledge
Market: Business & Management
April 2018: 246x174: 520pp
Hb: 978-1-138-91117-8: £175.00
eBook: 978-1-315-69296-8
* For full contents and more information, visit: www.routledge.com/9781138911178
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Trade Unions and Arab Revolutions
The Tunisian Case of UGTT

Hèla Yousfi, Department of attachment at Dauphine
University, France
Series: Routledge Research in Employment Relations
This volume will be of key reading interest to scholars and
researchers of social movements, labour movements,
organizational studies, political transitions and Arab revolutions
and also likely to be of interest to practitioners especially among
activists, unionists and advocates within civil society.

Routledge
Market: Business & Management
October 2017: 229 x 152: 246pp
Hb: 978-1-138-23205-1: £105.00
eBook: 978-1-315-31361-0
* For full contents and more information, visit: www.routledge.com/9781138232051
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Cultural EntrepreneurshipArtist Management
The Cultural Worker’s Experience of EntrepreneurshipAgility in the Creative and Cultural Industries

Annette Naudin, Birmingham City University, UK
Series: Routledge Studies in Entrepreneurship
This book explores the lived experience of cultural
entrepreneurship to comment on the challenges associated
with cultural labour including the insecurities of managing
precarious working conditions. Drawing on interviews conducted
with cultural workers, it focuses on how individuals articulate
their experience of entrepreneurship in the cultural and creative
industries. Beyond the caricatures usually associated with
entrepreneurial identities, this study encourages individuals to
construct their story within a dynamic context, a space they
shape as well as being shaped by it.

Routledge

Guy Morrow, Macquarie University, Australia
Series: Mastering Management in the Creative and Cultural
Industries
Artist Management: Agility in the Creative and Cultural Industries
makes a major contribution to our understanding of the creative
and cultural industries, of artistic and managerial creativities,
and of social and cultural change in this sector. The book
undertakes an extensive exploration of the increasingly pivotal
role of artist managers in the creative and cultural industries and
argues that agile management strategies are useful in this
context. This book provides a comprehensive and accessible
account of the artist-artist manager relationship in the

twenty-first century.
Market: Business & ManagementRoutledge
November 2017: 229 x 152: 178ppMarket: Business & Management
Hb: 978-1-138-21500-9: £105.00April 2018: 234x156: 152pp
eBook: 978-1-315-44468-0Hb: 978-1-138-69765-2: £95.00
* For full contents and more information, visit: www.routledge.com/9781138215009Pb: 978-1-138-69766-9: £29.99

eBook: 978-1-315-52089-6
* For full contents and more information, visit: www.routledge.com/9781138697652
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Enterprising Education in UK Higher EducationContextual Embeddedness of Women's

Entrepreneurship Challenges for Theory and Practice
Edited by Gary Mulholland, University of Abertay, UK and Jason Turner, University
of Abertay, UK

Going Beyond a Gender Neutral Approach
Shumaila Y. Yousafzi, Cardiff University, UK, Adam
Lindgreen, Saadat Saeed and Colette Henry, Dundalk
Institute of Technology, Ireland
Contextual Embeddedness of Women’s Entrepreneurship brings
together a range of research that provides powerful insights
into the influences and restraints within a diverse set of gendered
contexts including social, political, institutional, religious,
patriarchal, cultural, family, and economic, in which female
entrepreneurs around the world operate their businesses. In
doing so, the contributing authors demonstrate not only the
importance of studying the contexts in how they shape women’s
entrepreneurial activities, but also how female entrepreneurs

through their endeavours modify these contexts.

Series: Routledge Studies in Entrepreneurship
This innovative and comprehensive text is designed as a ‘seminal resource’ on enterprise
education that collates the theory and practice of enterprise education in the UK HE sector
and their range of stakeholders and business engagement. Drawing on theory and best
practice, and illustrated with a wide range of the examples and cases from design through
to assessment, it will provide invaluable guidance to researchers, educators, practitioners
and policy makers.

Routledge
Market: Business & Management
August 2018: 234x156: 256pp
Hb: 978-1-138-69876-5: £105.00
eBook: 978-1-315-51813-8
* For full contents and more information, visit: www.routledge.com/9781138698765

Routledge
Market: Business and Management
March 2018: 246x174: 288pp
Hb: 978-1-472-48356-0: £95.00
* For full contents and more information, visit: www.routledge.com/9781472483560
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Entrepreneurial FinanceCorporate Entrepreneurship
New Frontiers of Research and PracticeVéronique Bouchard, EMLYON Business School, France and

Alain Fayolle, EMLYON Business School, France
Corporate Entrepreneurship leads readers through an overview
of real-life corporate entrepreneurship; the aims, organizational
models, implementation and results. Covering theoretical
perspectives, empirical findings and practical concerns, the book
also switches between the perspective of the individual and the
organization.

Written by two specialists of the discipline, the book includes a
wealth of real-life case studies, covering over three decades of
Corporate Entrepreneurship practices, by companies of all size,
geographies and sectors. This thoughtful text will be required

reading for entrepreneurship students around the world.

Edited by Cristiano Bellavitis, University of Auckland, New
Zealand, Igor Filatotchev, City, University of London, UK,
Dzidziso Samuel Kamuriwo, City, University of London, UK
and Tom Vanacker, University of Ghent, Belgium
This book enhances the understanding of funding innovations
by considering key success factors for new funding sources as
well as for different entrepreneurial types. This book was
originally published as a special issue of the Venture Capital
journal.

RoutledgeRoutledge
Market: Business & Management
October 2017: 234x156: 168pp
Hb: 978-1-138-81367-0: £115.00

Market: Entrepreneurial finance
December 2017: 246x174: 130pp
Hb: 978-0-815-38518-9: £115.00

Pb: 978-1-138-81368-7: £39.99 * For full contents and more information, visit: www.routledge.com/9780815385189
eBook: 978-1-315-74798-9
* For full contents and more information, visit: www.routledge.com/9781138813670
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Entrepreneurship in the Informal SectorEntrepreneurship
An Institutional PerspectiveA Philosophical Investigation

Colin C. Williams, University of Sheffield, UK
Series: Routledge Studies in Entrepreneurship
The aim of this book is to advance a new way of answering these
questions. Drawing inspiration from institutional theory, informal
sector entrepreneurship is explained as resulting from the
asymmetry between the codified laws and regulations of a
society’s formal institutions and the norms, values and beliefs
that comprise a society’s informal institutions.

Routledge

Daniel Hjorth, Copenhagen Business School, Denmark and Robin Holt
Series: Routledge Studies in Entrepreneurship
Entrepreneurship: A Philosophical Investigation is ground-breaking in the sense that it is the
first attempt in the discipline at developing a philosophy of entrepreneurship. It builds on
a curious sympathy between entrepreneurship and philosophy: whereas philosophy takes
thinking to the limit of thought.

Routledge
Market: Business & Management
March 2018: 229 x 152: 184pp
Hb: 978-1-138-88697-1: £105.00
eBook: 978-1-315-71445-5
* For full contents and more information, visit: www.routledge.com/9781138886971

Market: Business & Management
October 2017: 229 x 152: 236pp
Hb: 978-1-138-92556-4: £105.00
eBook: 978-1-315-68369-0
* For full contents and more information, visit: www.routledge.com/9781138925564
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Entrepreneurship the Disney WayEntrepreneurship in Africa
Mike Goldsby, Ball State University, USAOpportunities for both Africa and Entrepreneurship Research
This book focuses on the business story of Walt Disney and the company he built.
Combining a unique blend of entrepreneurship, creativity, innovation and a relentless drive

Edited by Bruce T. Lamont, Florida State University, USA and Hermann A. Ndofor,
Indiana University, USA

to bring out the best in his teams, Walt Disney created one of the most successful venturesThis book identifies the frontier of impactful research on entrepreneurship and provides a
glimpse into both the opportunities and the challenges for entrepreneurship in Africa. This
book was originally published as a special issue of the Africa Journal of Management.

in business history. Outlining the specific processes of the company, Goldsby provides the
reader with the tools they need to lead effectively, to be more innovative, and to build a
successful organization.

Routledge Routledge
Market: African Business / Entrepreneurship Market: Entrepreneurship
March 2018: 246x174: 164pp October 2018: 229 x 152: 256pp
Hb: 978-0-815-35922-7: £115.00 Hb: 978-1-138-73754-9: £115.00
* For full contents and more information, visit: www.routledge.com/9780815359227 Pb: 978-1-138-73755-6: £37.99

eBook: 978-1-315-18528-6
* For full contents and more information, visit: www.routledge.com/9781138737549
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Entrepreneurship, Innovation and Regional
Development

Entrepreneurship in Central and Eastern Europe
Development through Internationalization

Edited by Tõnis Mets, Queensland University of Technology,
Australia, Arnis Sauka, Stockholm School of Economics in
Riga, Latvia and Danica Purg, IEDC-Bled School of
Management, Slovenia
Series: Global Entrepreneurship
This text provides an overview of entrepreneurship in a range
of important emerging markets. A team of expert contributors
provide analysis of entrepreneurship practice. Empirical insight
into how entrepreneurial firms in Central and Eastern Europe
internationalize is supplemented with context provided by
world-renowned editors.

This book will be vital supplementary reading around
international entrepreneurship and essential reading for those studying the business
environment in this vital emerging market.

An Introduction
Jay Mitra, University of Essex, UK
The fields of entrepreneurship, innovation and regional development are inextricably linked.
Taking insights from a wide range of disciplines such as business, sociology, economics,
and geography, this unique textbook is suitable for students from different backgrounds.
With a range of new case studies and coverage of emerging themes such as smart cities,
female entrepreneurship and human capital the book provides an expert aperçu of the
elaborate empire of entrepreneurship.

Routledge
Market: Business & Management
July 2018: 246x174: 348pp
Hb: 978-1-138-68561-1: £125.00
Pb: 978-1-138-68562-8: £39.99
eBook: 978-1-315-54313-0
Prev. Ed Hb: 978-0-415-40515-7

Routledge * For full contents and more information, visit: www.routledge.com/9781138685611
Market: Business & Management
March 2018: 234x156: 250pp
Hb: 978-1-138-22850-4: £125.00
Pb: 978-1-138-22851-1: £39.99
eBook: 978-1-315-39238-7
* For full contents and more information, visit: www.routledge.com/9781138228504
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International Enterprise EducationFamily Business
Perspectives on Theory and PracticeCarole Howorth and Nick Robinson

Series: Routledge Masters in Entrepreneurship Edited by Jason J Turner, University of Abertay, UK and Gary
Mulholland, University of Abertay, UK
Series: Routledge Studies in Entrepreneurship
There is debate internationally on the value of universities to
business communities, the growing graduate skills gaps, and
their ability to develop and improve entrepreneurial attributes
among their graduates. This innovative and comprehensive text
is designed as a key resource on enterprise education that
collates the diverse contributions of enterprising Universities
and colleges across the globe supporting a range of academic
stakeholders. Drawing on theory and best practice, it will provide
invaluable guidance to researchers, educators and practitioners
considering embedding or expanding enterprising activities

into their learning strategy.

Family businesses are the most common business form in the world, ranging from the
millions of small local businesses to giants such as Wal-Mart. This book showcases the
crucial contribution that family businesses make to the world economy, and informs
students of the existing and potential research in this area.

Drawing upon global academic research and case studies, theories of family businesses
are explained and prevailing myths are tested. Features including exercises linked to case
studies develop skills in applying theories in practice.

This text is essential reading for students of family business and useful additional reading
for those interested in entrepreneurship more broadly.

Routledge
Market: Business & Management
July 2018: 234x156: 192pp
Hb: 978-1-138-21746-1: £90.00
Pb: 978-1-138-21747-8: £29.99

Routledge* For full contents and more information, visit: www.routledge.com/9781138217461
Market: Entrepreneurship
February 2018: 234x156: 280pp
Hb: 978-1-138-69875-8: £115.00
eBook: 978-1-315-51821-3
* For full contents and more information, visit: www.routledge.com/9781138698758
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Management Systems and Performance
Frameworks for Sustainability

Fashion Entrepreneurship
The Creation of the Global Fashion Business
Neri Karra, IESEG University, France A Road Map for Sustainably Managed Enterprises
This book provides the first authoritative history of the global fashion industry, from its
emergence to the present day, with a focus on the entrepreneurs at the nucleus of many

Lowellyne James, Aberdeen Business School, Robert Gordon University, UK
In this groundbreaking book, Lowellyne James demonstrates how sustainability can be a
profit driver for small businesses. He shows how innovative SMEs can pursue accreditations

of the world's influential brands. It shows how successive generations of entrepreneurs
built and developed the brands too, democratizing access to fashion brands and extending
fashion's reach. and awards--as well as use environmental legislation--to increase resource efficiency, reduce

consumption and improve stakeholder engagement.
The first half of the book explores the frameworks, accreditations and awards that SMEs
can utilize to enhance their performance. The second half focuses entirely on four real SME
case studies.

This book includes case studies and interviews that Neri Karra have conducted over 10
years with designers, managers, CEOs, and influential figures in fashion. It explores the
emerging culture of street style and blogging, comparing that to the dawn of the
nineteenth-century fashion brands and industry.

This book is vital reading for postgraduates of quality management, entrepreneurship and
sustainability in business, executives of SMEs and sustainability policymakers. Routledge

Market: Entrepreneurship
RoutledgeFebruary 2018: 234x156: 240pp
Market: Business & ManagementHb: 978-1-138-20860-5: £95.00
May 2018: 234x156Pb: 978-1-138-20861-2: £34.99
Hb: 978-1-138-64873-9: £110.00eBook: 978-1-315-45877-9
Pb: 978-1-138-64874-6: £29.99* For full contents and more information, visit: www.routledge.com/9781138208605
eBook: 978-1-315-62627-7
* For full contents and more information, visit: www.routledge.com/9781138648739
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Mapping Motivation for CoachingInstitutionalization of Entrepreneurship Research

James Sale, Motivational Maps Limited, UK and Bevis
Moynan, Magenta Coaching Solutions, UK
Series: The Complete Guide to Mapping Motivation
Mapping Motivation for Coaching is a practical guide to
understanding how personal and career development is
underpinned by motivation, and how coaching and mapping
are perfectly complementary activities; more specifically, how
using Motivational Maps within an accepted coaching framework
can not only accelerate the process in order to achieve results
for the client more quickly, but also go deeper, both in mutual
understanding and also the possibility of facilitating a successful
outcome; for the client not only needs to understand their issue
more effectively through the coaching process, but also needs

to be motivated to want to take significant action to deal with it.

Edited by Alain Fayolle, Hans Landstrom, William B. Gartner, Babson College, MA,
USA and Karin Berglund
This book examines the challenges and opportunities for entrepreneurship scholars in
relation to the institutionalization process of their research field. This book was originally
published as a special issue of Entrepreneurship and Regional Development.

Routledge
Market: Entrepreneurship
April 2018: 246x174: 136pp
Hb: 978-1-138-57619-3: £115.00
* For full contents and more information, visit: www.routledge.com/9781138576193

Routledge
Market: Entrepreneurship
March 2018: 234x156: 224pp
Hb: 978-0-815-36753-6: £45.00
eBook: 978-1-351-25712-1
* For full contents and more information, visit: www.routledge.com/9780815367536
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Mapping Motivation for Engagement
James Sale, Motivational Maps Limited, UK and Steve Jones, Skills for Business, UK
Series: The Complete Guide to Mapping Motivation
This is a practical guide to the complexities of understanding and dealing with engagement
in modern organisational life. The author's first book "Mapping Motivation: Unlocking the
Key to Employee Engagement" dealt with engagement in chapter 8, but this was necessarily
brief. Engagement is arguably the number 1 topic for organisations to focus on in the
C21st, as there is increasing and significant research showing that engaged employees
can add anywhere between 10-40% increases in productivity across the board. This book
draws on the latest research, models and shows how mapping motivation can play a
significant and crucial role in making engagement a reality, instead of a dream.

Routledge
Market: Business & Management
June 2018: 234x156: 192pp
Hb: 978-0-815-36755-0: £45.00
eBook: 978-1-351-25708-4
* For full contents and more information, visit: www.routledge.com/9780815367550
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Philosophical Reflexivity and Entrepreneurship
Research

Dummy text to keep placeholder
Researching Entrepreneurship
Critically Evaluating Methodology and Method
Claire M. Leitch, Queen's University, Belfast, UK and Maura McAdam, Dublin City 
University, Ireland
Series: Routledge Studies in Entrepreneurship
Researching Entrepreneurship argues that a critically reflexive approach is required 
in order to capture the messy, heterogeneous and complex nature of entrepreneurship. 
Accordingly, Researching Entrepreneurship challenges the researcher to take a step back in 
order to ask more fundamental questions prior to engaging in data collection – thus 
drawing attention to the critical aspects of philosophical perspectives.

Routledge
July 2018: 229 x 152
Hb: 978-1-138-89083-1: £105.00
eBook: 978-1-315-71003-7
* For full contents and more information, visit: www.routledge.com/9781138890831
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Revitalizing Entrepreneurship Education
Adopting a critical approach in the classroom

Edited by Karin Berglund, Stockholm University, Sweden
and Karen Verduyn, VU University Amsterdam, The
Netherlands
Series: Routledge Rethinking Entrepreneurship Research
It’s widely assumed that entrepreneurship is unquestionably a
positive economic activity and this unperpins much of
entrepreneurship education. Drawing on a wide range of
theoretical approaches and political-philosophical perspectives,
critical entrepreneurship studies challenges this assumption. If
educators are to bring alternative views of entrepreneurial
activity into the classroom, it will entail new ways of thinking,
sharing ideas and practical approaches. This volume provides a
diverse range of ideas for all entrepreneurship educators,

Edited by Alain Fayolle, EMLYON Business School, France,
Stratos Ramoglou, Mine Karatas-Ozkan and Katerina
Nicolopoulou
Series: Routledge Rethinking Entrepreneurship Research
This book adopts a reflexive approach to entrepreneurship
research, challenging readers to question their approaches and
assumptions and explicitly defend them against competing
alternatives. Building on this critical reflection, this book provides
space for philosophical reflexivity in the conduct and publication
of scholarly enquiry and will be of great interest to scholars,
researchers and advanced students in all aspect of
entrepreneurship study.

Routledge researchers and scholars who are interested in discovering new ways forward in
entrepreneurship education.

Market: Business & Management
February 2018: 234x156: 224pp
Hb: 978-1-138-65029-9: £115.00 Routledge
eBook: 978-1-315-62545-4 Market: Entrepreneurship
* For full contents and more information, visit: www.routledge.com/9781138650299 January 2018: 234x156: 256pp

Hb: 978-1-138-21379-1: £115.00
eBook: 978-1-315-44760-5
* For full contents and more information, visit: www.routledge.com/9781138213791
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Small Business ExposedPost-Capitalist Entrepreneurship
The Tribes That Drive EconomiesStartups for the 99%

Michael T. Schaper and Scott Holmes, University of Western
Sydney, Australia
This book is a look into the world of the small business owner
through their eyes - how the five different "tribes" of business
perceive the world around them, how they run their business,
their motivations and goals. It’s not another "how to" book or
an academic treatise. Everyone’s needs and hopes are different;
however, by using cutting edge social scientific research
techniques, we break the business community into five groups
(or tribes): The Seekers, Whatnows, Drifters, Satisficers and
Digitals. Understanding which tribe you belong to could make
the difference in growing your business – or help you better
advise businesses to achieve their goals.

Boyd Cohen, EADA Business School, Barcelona, Spain
This book is about understanding the implications of the
post-capitalist society for our knowledge about entrepreneurship
around the globe and challenges many of our underlying
assumptions about how entrepreneurs form startups, with what
objectives and the role, or lack thereof, for startup investors in
a post-capitalist society.

Productivity Press
Market: Business & Management Routledge
October 2017: 235 x 156: 136pp Market: Business and Management
Hb: 978-1-138-71339-0: £18.99 February 2018: 234x156: 178pp
eBook: 978-1-315-19881-1 Hb: 978-0-415-79018-5: £110.00
* For full contents and more information, visit: www.crcpress.com/9781138713390 Pb: 978-0-415-79019-2: £29.99

eBook: 978-1-315-21353-8
* For full contents and more information, visit: www.routledge.com/9780415790185
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Social Entrepreneurship and Social Innovation
Ecosystems for Inclusion in Europe
Edited by Mario Biggeri, University of Florence, Italy, Enrico Testi, University of
Florence, Italy, Marco Belluci, University of Florence, Italy, Roel During, Wageningen
University & Research, The Netherlands and H. Thomas R. Persson, University of
Southern Denmark, Denmark
Series: Routledge Studies in Innovation, Organizations and Technology
The central theme of this book is an evolutionary perspective on the dynamics and the
rise of the social enterprise in Europe. This evolutionary perspective can both be used in
an economic as well as a social longitudinal analysis of changing contexts and
entrepreneurial practices. All chapters depart from the basic assumption that although
social enterprise is shaped by social and economic practices, it, in co-evolutionary processes,
transforms the economy and its governance. The evolutionary perspective will be used as
a tool to account for the specificity of developmental pathways in different contexts and
countries.

Routledge
Market: Innovation & Entrepreneurship
August 2018: 234x156: 224pp
Hb: 978-0-815-37579-1: £110.00
eBook: 978-1-351-23902-8
* For full contents and more information, visit: www.routledge.com/9780815375791
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Social Regeneration and Local Development

Dummy text to keep placeholder
Sustainable Entrepreneurship
A Research Anthology
Adam Lindgreen, Christine Vallaster, François Maon and Shumaila Yousafzai
The way organizations manage entrepreneurship has changed dramatically over the past 
decade. Today, organizations take account of economic issues, but they also adopt a 
broader perspective of their purpose including social and environmental issues (i.e. 
sustainability). Yet, despite its global spread, sustainable entrepreneurship remains an 
uncertain and poorly defined ambition with few absolutes. The sustainable issues that 
entrepreneurship should address easily can be interpreted as including virtually everything. 
Current literature on the topic seeks to understand the effects and management of initiatives 
dealing with a variety of issues. However, the penetration of sustainable considerations 
into entrepreneurship is described as ’desire lacking reality’ thereby making the concept 
only a patchy success. 
Routledge
Market: Business and Management
July 2018: 246x174: 282pp
Hb: 978-1-472-48359-1: £95.00
* For full contents and more information, visit: www.routledge.com/9781472483591
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The Informal Economy
Exploring Drivers and PracticesCooperation, Social Economy and Public Participation

Edited by Ioana Horodnic, Peter Rodgers, Colin Williams
and Legha Momtazian
Series: Routledge Studies in Entrepreneurship
This book’s aim is to examine the nature and persistence of
informal work and entrepreneurship, across a variety of empirical
settings, from within the developed world, the developing world
and within transformation economies within post-socialist
spaces.

Routledge

Edited by Silvia Sacchetti, The Open University Business
School, UK, Asimina Christoforou and Michele Mosca
Series: Routledge Studies in Social Enterprise & Social Innovation
By analysing organisational and contextual elements, this book
offers an institutional perspective on how socio-economic
systems can reply to challenges such as social and environmental
degradation, financial crises, immigration, inequality, and
marginalisation.

Market: Business & Management
October 2017: 229 x 152: 268pp
Hb: 978-1-138-06837-7: £105.00
eBook: 978-1-315-15801-3
* For full contents and more information, visit: www.routledge.com/9781138068377

Routledge
Market: Business & Management
November 2017: 229 x 152: 308pp
Hb: 978-1-138-23639-4: £115.00
eBook: 978-1-315-30247-8
* For full contents and more information, visit: www.routledge.com/9781138236394

Dummy text to keep placeholder
Strategic Thinking and Planning for Sustainable
and Entrepreneurial Businesses
Paul W. Thurman and Nicholas Harkiolakis
To be a strategic thinker, to function as a Strategos, is to engage in nonlinear thinking. To 
think simultaneously in time and space, to be visionary about the future and rigorously 
analytical about the present. The Strategos is both a right and left brain thinker and is able 
to move fluidly back and forth between the desired future and the actual present, constantly 
using the stream of information provided by ongoing events to monitor and adapt strategic 
actions in the pursuit of evolving vision. Paul W. Thurman, Nicholas Harkiolakis and Daphne 
Halkias have presented strategic thinking as a dynamic learning process for the individual 
strategist and for organizational strategic teams. This process is best summarized as having 
three distinct levels; Conceptual, Analytical and Operational. It should be apparent that it 
is not enough to have a great strategic concept, a vision, supported by a rigorous, 
comprehensive strategic analysis that yields a coherent strategic action plan. 
Routledge
September 2018: 246x174: 200pp
Hb: 978-1-472-44448-6: £95.00
* For full contents and more information, visit: www.routledge.com/9781472444486
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Continuous Flow for HealthcareA Career in Healthcare

Thomas L. Jackson, Rona Consulting Group, Mercer Island,
Washington, USA
Continuous flow (or cellular manufacturing) is an aspect of Lean
production that can boost efficiencies by eliminating waste from
a process. By arranging people and equipment into an efficient,
process-based cell, this process creates a smooth flow that
shortens lead times for delivery to customers. Part of the Lean
Tools in Healthcare series, this user-friendly book will help to
improve readers’ understanding of this tool. Through the use of
margin assists, the book highlights key terms and points,
healthcare examples, and how-to-steps.

Productivity Press

Making a Difference, One Day at a Time
Evelyn Lee
This book is intended for someone curious to learn more about a career in healthcare, but
not certain if it is right for them, or if the industry would be a good fit for them. For the
person who is already interested in pursuing a career in healthcare, it provides added
excitement to continue on this path. It will encourage readers to explore ways to gain
hands-on experience to determine what is the best approach for them to take to start this
journey. This book is also intended for those who currently work in healthcare but may be
considering a different job in the field.

Productivity Press
Market: Business & Management
October 2018: 235 x 156: 180pp
Pb: 978-1-138-62673-7: £25.99 Market: Business & Management
eBook: 978-1-315-22268-4 March 2018: 254 x 178: 120pp
* For full contents and more information, visit: www.crcpress.com/9781138626737 Pb: 978-1-466-55194-7: £19.99

eBook: 978-1-466-55195-4
* For full contents and more information, visit: www.crcpress.com/9781466551947
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Courageous LeadershipAn Introduction to Clinical Health Information

Technology for Long-Term/Post-Acute Healthcare
Professionals

The Missing Link to Creating a Lean Culture of Excellence
Sumeet Kumar
The book illustrates how the need, motivation, and the approach
to implement a Transformational Change at an organization is
very different as compared to an incremental or a transitional
type of change. It educates the senior executive leaders and
organizational excellence practitioners on the characteristic of
the different types of change and answers why the approach
to incremental and transitional change alone cannot deliver the
results expected from a Transformational change. The book
guides the leaders on how to make the right decision to select
the approach that will get the best results to meet the need of
their organization.

Lorren Pettit, Gregory L. Alexander, University of Missouri, Jefferson City, Missouri,
USA and John F. Derr
Series: HIMSS Book Series
This book surveys key issues surrounding the use of clinical health information technologies
(health IT) in long term/post-acute care (LTPAC) settings. It also will provide the reader with
a suggested strategic plan and roadmap to be a valued provider partner in care coordination
in the new healthcare care and payment environment. It provides the reader with options
in a strategic roadmap or plan to be a valued partner in the person centric spectrum of
care.

Productivity Press
Productivity PressMarket: Business & Management
Market: Business & ManagementMarch 2018: 235 x 156: 225pp
January 2018: 254 x 178: 248ppHb: 978-1-138-03914-8: £49.99
Hb: 978-1-138-10439-6: £99.00eBook: 978-1-315-17608-6
Pb: 978-1-138-10438-9: £30.99* For full contents and more information, visit: www.crcpress.com/9781138039148
eBook: 978-1-315-10225-2
* For full contents and more information, visit: www.crcpress.com/9781138104396

3rd Edition • NEW EDITIONDummy text to keep placeholder
Developing a Data Warehouse for the Healthcare
Enterprise

Assessing the Value of Digital Health
Leveraging the HIMSS Value STEPS™ Framework
Kendall Cortelyou-Ward and Margaret Schulte Lessons from the Trenches, Third Edition
Series: HIMSS Book Series Edited by Bryan P. Bergeron, Hamad Al-Daig, MBA, Enam

UL Hoque, MBA, PMP, CPHIMS, Fadwa Saad AlBawardi,
MS and Osama Alswailem, MD, MA
This third edition to the award-winning book is a straightforward
view of a clinical data warehouse development project, from
inception through implementation and follow-up. Through
first-hand experiences from individuals charged with such an
implementation, this book offers guidance and multiple
perspectives on the data warehouse development process –
from the initial vision to system-wide release. The book provides
valuable lessons learned during a data warehouse
implementation at King Faisal Specialist Hospital and Research

This book will leverage the HIMSS Value STEPS™ model to identify and define the expressions
of value the use of health IT systems can yield per the following domains: atisfaction,
reatment/Clinical, lectronic Secure Data, atient Engagement and Population Health, and
avings. The book will describe the STEPS model, and use the content in the HIMSS EHR
Value Collection to demonstrate the impact of health IT in healthcare organizations, and
the quality of care and overall financial and operational performance improvements that
have been achieved.

Productivity Press
Market: Business & Management
July 2018: 254 x 178: 256pp
Hb: 978-0-815-37642-2: £115.00
Pb: 978-0-815-37641-5: £46.99

Center (KFSH&RC) in Riyadh, Saudi Arabia – a large, modern, tertiary-care hospital with an
IT environment that parallels a typical U.S. hospital.

eBook: 978-1-351-23761-1
* For full contents and more information, visit: www.crcpress.com/9780815376422

Productivity Press
Market: Business & Management
May 2018: 254 x 178: 288pp
Hb: 978-1-138-50296-3: £99.00
Pb: 978-1-138-50295-6: £53.99
eBook: 978-1-315-14517-4
* For full contents and more information, visit: www.crcpress.com/9781138502963
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Health Information Technology Evaluation
Handbook
From Meaningful Use to Meaningful Outcome

Vitaly Herasevich, MD, PhD, MSc, Mayo Clinic, Department
of Anesthesiology, Rochester, Minnesota, USA and Brian W.
Pickering, MD, MSc, Mayo Clinic, Department of
Anesthesiology, Rochester, Minnesota, USA
Series: HIMSS Book Series
Governments and clinical providers are investing billions of
dollars in health information technologies. This is being done
with the expectation that HIT adoption will translate into
healthier patients experiencing better care at lower cost. As the
first wave of adoption comes to an end, stakeholders are ready
to evaluate the results of their investment and make decisions
about future directions. As a result, structured evaluations of a
projects impact are an essential element of the justification for

investment in HIT. This book provides an easy-to-read reference outlining the basic concepts,
theory, and methods required to perform a systematic evaluation of HIT.

CRC Press
Market: Healthcare
October 2017: 235 x 156: 212pp
Hb: 978-1-498-76647-0: £61.99
eBook: 978-1-498-76648-7

Dummy text to keep placeholder
Digital Healing
Using Information Technology to Humanize Healthcare
Marc Ringel
This book analyzes how to organize the work of healthcare in a way that uses machines to 
do what they do best, thereby freeing humans to do what we do best. Smart use of 
electronic technology is crucial to the success of any bid to fulfill the Institute for Healthcare 
Improvement’s triple aim to make healthcare more effective, efficient, and humane.

Productivity Press
Market: Business & Management
July 2018: 235 x 156: 250pp
Hb: 978-1-138-06936-7: £30.99
eBook: 978-1-315-11575-7
* For full contents and more information, visit: www.crcpress.com/9781138069367
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Essentials of Management for Healthcare
Professionals

Hari Singh
The book aims to orient clinicians (including physicians and 
nurses) and other healthcare professionals on the essentials of 
business management and to familiarize them with 
management terms and jargon. They can learn to be effective 
managers besides being health professionals. Similarly, non-
medical managers can get familiarized to nuances of clinical 
care and special managerial requirements of healthcare facilities. 
They all will be able to relate processes in healthcare settings 
with the concepts of business management. They can develop 
expertise on patient relationship management.

Productivity Press
Market: Business & Management
January 2018: 235 x 156: 283pp
Hb: 978-1-138-29748-7: £30.99
eBook: 978-1-315-09920-0
* For full contents and more information, visit: www.crcpress.com/9781138297487

Dummy text to keep placeholder
Health Care in the Next Curve
Transforming a Dysfunctional Industry
John Abendshien, Integrated Clinical Solutions, Inc.
This book takes a unique macro-level perspective of clinical, economic, and regulatory
problems and possible solutions. It takes an objective and something scathing look at
current industry structure: a silo-driven culture and entrenchment that is driven by
self-interest; as well as the complicity of government in preserving the status quo through
regulations, licensure, payment systems, etc.

Productivity Press
Market: Business & Management
June 2018: 235 x 156: 225pp
Hb: 978-1-138-62654-6: £25.99
eBook: 978-1-315-22813-6
* For full contents and more information, visit: www.crcpress.com/9781138626546

* For full contents and more information, visit: www.crcpress.com/9781498766470
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Holistic Negotiations for Physicians
A Guide to a Successful Medical Practice
Rita Kosnik, Trinity University, USA and Daniel McCormick, Wellgroup Health Partners, 
USA
With changing regulations and economic pressures driving physicians towards medical 
practices, hospital alliances, and integrated health care organizations, negotiations skills 
have become a key component for a physician’s professional and financial success. This 
book provides physicians with a coherent framework and proven strategies for successful 
negotiations.
Routledge
Market: Negotiation
July 2018: 229 x 152: 300pp
Hb: 978-0-415-83870-2: £95.00
Pb: 978-0-415-83871-9: £43.99
eBook: 978-0-203-77969-9
* For full contents and more information, visit: www.routledge.com/9780415838702
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Hoshin Kanri for Healthcare
Toyota Style Long-Term Thinking and Strategy Deployment to Unlock
Your Organization’s True Potential
Gerard A. Berlanga, Senior Lean Healthcare Coach,KBPI, San Antonio, Texas, USA, 
Brock C. Husby, KBPI, Ypsilanti, Michigan, USA and Heather K. Anderson
The best healthcare organizations have developed effective approaches to develop 
compelling strategic visions and strategies based on long-term thinking and continue to 
apply Lean principles across their organizations to create a culture of continuous 
improvement. Establishing effective strategies and Toyota style Hoshin Kanri enables 
healthcare organizations to align everyone in the organizations and creates a unique 
competitive advantage. This book follows a regional hospital's journey through the creation 
of long-term strategic goals and Toyota Style strategy deployment.

Productivity Press
Market: Healthcare
July 2018: 254 x 178: 200pp
Pb: 978-1-498-78499-3: £38.99
eBook: 978-1-498-78500-6
* For full contents and more information, visit: www.crcpress.com/9781498784993
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Leading Reliable HealthcareHow to Think in Medicine

Edited by Bandar Abdulmohsen Al Knawy
Leading Reliable Healthcare describes ‘state of the art’ healthcare
management systems. The key focus of the publication is
‘reliable’; describing how leadership can ensure never less than
reliable standards of care for patients and how excellence can
be achieved. The focus throughout is on ensuring that patients
and their families can depend on a reliable healthcare system
for their needs, fulfilling their expectations that hospitals are
trustworthy, stable and capable of dealing with their health,
from the simplest to the most complex illnesses.

Productivity Press

Reasoning, Decision Making, and Communication in Health Sciences
and Professions

Milos Jenicek, McMaster University, Hamilton, Ontario,
Canada
This book discusses the history and position of the problem and
the challenge of medical thinking; provides the philosophy
interfacing topics of interest for health sciences professionals
including the probabilities, uncertainties, risks, and other
quantifications in health by steps of clinical work; decision
making in clinical and community health care, research, and
practice; Communication in clinical and community care
including how to write medical articles, clinical case studies and
case reporting, and oral and written communication in clinical
and community practice and care.

Market: Business & Management
December 2017: 254 x 178: 246pp
Hb: 978-1-138-19751-0: £31.99Productivity Press
eBook: 978-1-315-27758-5Market: Business & Management
* For full contents and more information, visit: www.crcpress.com/9781138197510April 2018: 254 x 178: 464pp

Hb: 978-1-138-05246-8: £69.99
eBook: 978-1-315-16778-7
* For full contents and more information, visit: www.crcpress.com/9781138052468

Dummy text to keep placeholderDummy text to keep placeholder
Leading the Health Care Revolution Using the
Toyota Production Systems

Kanban for Lean Healthcare
Thomas L. Jackson, Rona Consulting Group, Mercer Island,
Washington, USA
Kanban is a Lean method that builds upon the concepts of
standardized work, 5S, and visual management to give hospitals
a simple yet effective method for managing supplies and
inventory. The goal of a kanban system is to support patients
and employees by ensuring needed supplies are in the right
place, at the right time. As part of the Lean Tools in Healthcare
series, this reader-friendly book is designed to improve
understanding of this tool. Presented in practical terms, this
book includes margin assists that define key terms, supplies
healthcare examples, and provides detailed how-to instructions.

Lessons from the Frontline
J. Michael Rona, Rona Consulting Group, Mercer Island, Washington, USA
While some doubt the value of employing manufacturing techniques in health care,
visionary organizations across the US are reaping the benefits of Lean implementation
strategies. Written by the former president of the Virginia Mason Medical Center, the book
relies on the experience of an executive who has led a successful lean transformation. He
walks the reader through the steps needed to start the journey, as well as challenges
encountered along the way. He also shows what it’s like to arrive at a place where safe and
quality products and services are expected and achieved, where workers function at the
height of their abilities and the cost side of the revenue equation dramatically drops.
Productivity PressProductivity Press
Market: Healthcare Process ImprovementMarket: Business Improvement
July 2018: 229 x 152: 225ppJuly 2018: 254 x 178: 120pp
Pb: 978-1-420-09967-6: £31.99Pb: 978-1-466-55192-3: £19.99
eBook: 978-1-482-28191-0eBook: 978-1-466-55193-0
* For full contents and more information, visit: www.crcpress.com/9781420099676* For full contents and more information, visit: www.crcpress.com/9781466551923
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Lean Design Handbook for Healthcare FacilitiesLeading Medicaid Managed Care Plans
Michael Hogan, Managing Member, Progressive Business Solutions, LLC, Plainfield,
Illinois, USA and John K. Laur, Dekker/Perich/Sabatini, Albuquerque, New Mexico,
USA

A State Relationship Perspective
Arlene Davidson
Leading Medicaid Managed Care Plans examines leadership
actions necessary to successfully operate a Medicaid managed
care plan with emphasis on the relationship with the state
Medicaid agency the health plan is contracted with. With
appropriate operational and governance oversight, and with
solid mutually respectful relationships with the state agency,
Medicaid health plans are more likely to sustain success and
prosperity for the long term.

Productivity Press

Healthcare organizations are realizing the need not only for Lean improvements but also
for getting the best design possible to enhance what Lean can give them. This book
describes a method to assist hospitals and healthcare facilities in designing their buildings
and spaces with higher efficiencies and better staff and patient flows. Teaching leadership
engagement in the design process and beyond, the book identifies ways to achieve
commitment for durable and sustainable change as well as the continuous improvement
required for more efficient design.
Productivity Press
Market: Healthcare
July 2018: 254 x 178: 300pp
Hb: 978-1-482-21546-5: £44.99
eBook: 978-1-482-21547-2Market: Business & Management
* For full contents and more information, visit: www.crcpress.com/9781482215465October 2017: 254 x 178: 85pp

Hb: 978-1-138-30375-1: £99.00
Pb: 978-1-138-30373-7: £53.99
eBook: 978-0-203-73076-8
* For full contents and more information, visit: www.crcpress.com/9781138303751
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Performance Improvement in Hospitals and Health
Systems

Medical Leadership
A Toolkit for Service Development and Systems Transformation
Jill Aylott, Sheffield Hallam University, UK and Karen Kilner, Sheffield Hallam University,
UK

Managing Analytics and Quality in Healthcare, 2nd Edition
James R. Langabeer II
Series: HIMSS Book Series
This updated edition is a comprehensive and concise guide to
performance improvement in healthcare. It describes the
management engineering principles focused on designing
optimal management and information systems and processes.
Case studies and examples are integrated throughout all
chapters.

Productivity Press

Today’s health care systems need doctors and consultants to act as leaders while carrying
out their clinical role. This textbook identifies the key elements and benefits of successful
leadership through 'medically led' service development and systems transformation.

The authors provide a conceptual framework of medical leadership and a set of scientific
methods which can advance quality and transform services. They also present analytical
tools which medical professionals can use to support their own improvement or systems
transformation strategy. Real-life case studies from medical leaders across the world provide
students with valuable practical insights.

Routledge
Market: Business & Management
April 2018: 246x174: 304pp
Hb: 978-1-138-21734-8: £95.00
Pb: 978-1-138-21735-5: £34.99 Market: Business & Management
eBook: 978-1-315-44088-0 April 2018: 254 x 178: 236pp
* For full contents and more information, visit: www.routledge.com/9781138217348 Hb: 978-1-138-29641-1: £99.00

Pb: 978-1-138-29640-4: £46.99
eBook: 978-1-315-10005-0
* For full contents and more information, visit: www.crcpress.com/9781138296411

2nd Edition • NEW EDITIONDummy text to keep placeholder
Performance Management in HealthcareMedical Professionals
From Key Performance Indicators to Balanced Scorecard, Second EditionContending with Competing Roles and Responsibilities

Bryan P. Bergeron
Series: HIMSS Book Series
Written for administrators, clinical staff, process improvement
managers and information technology personnel of healthcare
organizations, this edition provides the knowledge necessary
to provide the leadership and vision for a performance
measurement initiative. This book provides a high-level review
of the quality/safety initiatives in healthcare, describes the
implementation process from an IT perspective, and offers
high-level clinical, financial and cultural details. It features an
extensive listing of clinical and non-clinical KPIs: a glossary
including financial, medical, and operational terms; and

appendices of organizations and sources of indicators and benchmarks.

Kathleen Montgomery and Wendy Lipworth
Series: Routledge Studies in Health Management

Productivity Press
Market: Business & Management
December 2017: 254 x 178: 256pp
Hb: 978-1-138-10452-5: £99.00
Pb: 978-1-138-10453-2: £53.99
eBook: 978-1-315-10221-4
* For full contents and more information, visit: www.crcpress.com/9781138104525

Dummy text to keep placeholder
Planning and Designing Healthcare Facilities
A Lean, Innovative, and Evidence-Based Approach

Medical Professionals: Contending with Competing Roles and Responsibilities 
characterizes the kinds of conflicts and quandaries confronting medical professionals and 
places these within relevant theoretical frameworks, and presents data from four qualitative 
interview studies with clinicians, patients, educators, administrators, and industry 
practitioners.
Routledge
Market: Business & Management
November 2018: 229 x 152: 232pp
Hb: 978-1-138-55011-7: £110.00
eBook: 978-0-203-71222-1
* For full contents and more information, visit: www.routledge.com/9781138550117
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MoneyBall Medicine
Thriving in the New Data-Driven Healthcare Market

Edited by Vijai Kumar Singh and Paul Lillrank
The planning and design of healthcare facilities has evolved; the
impression a hospital conveys to its patients and community has
now become a primary concern. Facilities must be welcoming,
comfortable, and exude a commitment to patient well-being.
Rapid changes and burgeoning technologies are now major
considerations in facility design, so hospitals face quicker
obsolescence if designs are not forward-thinking. This book
explains strategies for ensuring efficiency and economy of scale
in operations of healthcare facilities, exploring the methods by
which providers aim to reduce healthcare delivery cost whilst
maintaining the same standard and quality of care.

Productivity Press

Harry Glorikian and Malorye Allison Branca
This book, which includes interviews of dozens of healthcare
leaders, describes the business challenges and opportunities
arising for those working in this, one of the largest and now most
vibrant sectors of the world’s economy. Doctors, hospital
administrators and health information technology directors and
entrepreneurs need to adapt to the changes effecting healthcare
today in order to succeed in the new, more "cost-conscious"
and results-based" environment. The authors maps out many
of the changes taking place, how they are influencing the
stakeholders, and how likely they are to move quickly or slowly.

Productivity Press

Market: Business & Management

Market: Business & Management

October 2017: 235 x 156: 246pp

November 2017: 254 x 178: 252pp

Hb: 978-1-138-03226-2: £53.99

Hb: 978-1-138-19804-3: £19.99

eBook: 978-1-315-39350-6

eBook: 978-1-315-27119-4

* For full contents and more information, visit: www.crcpress.com/9781138032262

* For full contents and more information, visit: www.crcpress.com/9781138198043
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Service ExtraordinairePlanning Quality Project Management of (EMR/EHR)

Software Products Unlocking the Value of Concierge Medicine
David Winter, Baylor Scott & White Health
This book aims to close the gap by discussing the role of
concierge medicine in the context of the evolving U.S. healthcare
system and the changes produced by the Affordable Care Act.
It will address questions about affordability, access, quality, value,
communication, technology, and patient-centered care, and
will include real-world best practice examples from a successful
concierge medicine practice.

Productivity Press

Richard Chamberlain
Series: HIMSS Book Series
The book also discusses the topics of risk management and
conducting audits, both of which are part of ISO 9001 quality
management of computer systems. The book is designed to
give the reader an introduction to the things you have to do
when implementing a computer system that has to satisfy some
standards and where the accuracy of the information could
impact the accuracy of a person’s medical treatment.

Market: Business & Management
December 2017: 235 x 156: 110pp
Hb: 978-1-138-03558-4: £38.99
eBook: 978-1-315-26692-3
* For full contents and more information, visit: www.crcpress.com/9781138035584

2nd Edition • NEW EDITION
The CMIO Survival Guide
A Handbook for Chief Medical Information Officers and Those Who
Hire Them, Second Edition

Richard L. Rydell, MBA, FACHE, LFHIMSS, Editor and
Howard M. Landa, MD, Associate Editor
Series: HIMSS Book Series
The CMIO Survival Guide is the handbook for the new Chief
Medical Information Officer, as well as for those recruiting or
planning to recruit a CMIO. This quick reference is organized by
real-world topics that CMIOs need to know, as well as the criteria
that the CIO, CMO or CEO should consider in identifying
excellence in a CMIO candidate. This second edition updates
every chapter in the original work and adds new chapters to
address the changes in healthcare delivery, the role of the
physician executive, technology, medical education, small and
rural hospitals.

Productivity Press
Market: Business & Management
March 2018: 235 x 156: 144pp
Hb: 978-1-138-10359-7: £46.99
eBook: 978-1-315-10265-8
* For full contents and more information, visit: www.crcpress.com/9781138103597

2nd Edition • NEW EDITION
The Definitive Guide to Emergency Department
Operational Improvement

Productivity Press
Market: Business & Management
November 2017: 235 x 156: 126pp
Hb: 978-1-138-31020-9: £99.00
Pb: 978-1-138-31018-6: £61.99
eBook: 978-1-315-14364-4
* For full contents and more information, visit: www.crcpress.com/9781138310209

Dummy text to keep placeholder
Poised for Peak Performance in Healthcare
A Practical Approach to Execute Expense Reduction and Revenue
Enhancement Initiatives
Ali Birjandi
This book defines the coming challenges in the healthcare environment and provides a 
10-step solution to develop the infrastructure for peak performance. These solutions include 
detailed implementation plans, software, reports, metrics, and the top projects that yield 
the highest financial rewards.

Productivity Press
Market: Business & Management
April 2018: 235 x 156: 192pp
Hb: 978-1-138-03974-2: £99.00
Pb: 978-1-138-03966-7: £38.99
eBook: 978-1-315-17566-9
* For full contents and more information, visit: www.crcpress.com/9781138039742

Dummy text to keep placeholder

Problem Solving for Healthcare Workers
How to Get Better - Lessons Can Be Learned

John Michael Collins
This book is a basic level manual for those who have never been
involved in any form of quality improvement project and is also
suitable as a refresher for anyone wishing to familiarize
themselves with the various techniques discussed. The aim of
this book is to explain what continuous improvement is and
why it’s needed; explain how individual departments can explain
how and why continuous improvement is important, and helps
readers recognize quality control methods in their own
workplace and understand how to contribute to existing
continuous improvement activities. While many of the case
studies and examples are from the NHS, the author includes

similar examples from around the world.

Employing Lean Principles with Current ED Best Practices to Create the
“No Wait” Department, Second Edition
Jody Crane, MD, MBA, Emergency Physician, Mary Washington Hospital, Adjunct
Professor, University of Tennessee and Chuck Noon, PhD, Professor of Management
Science, College of Business, University of Tennessee
This revised and updated book explores the academics behind managing the complex
service environment that is the ED by combining applied management science and practical
experiences to create a model of how to improve operations. The book offers a presentation
of Lean tools used in the ED along with basic and advanced flow principles. It then shows
how these concepts are applied and why they work, supported by case studies in which
Lean principles were used to transform an underperforming ED into a world-class operation.
After reviewing best practices, the authors explain how to achieve excellence by discussing
the elements of creating a culture of change.

Productivity Press
Market: Business & Management

Productivity Press

December 2017: 254 x 178: 238pp

Market: Healthcare

Hb: 978-1-138-30586-1: £99.00

September 2018: 254 x 178: 350pp

Pb: 978-1-138-30582-3: £30.99

Pb: 978-1-498-77450-5: £57.99

eBook: 978-0-203-72872-7

Prev. Ed Pb: 978-1-439-80840-5

* For full contents and more information, visit: www.crcpress.com/9781138305861

* For full contents and more information, visit: www.crcpress.com/9781498774505
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Underlying Standards that Support Population
Health Improvement

The Entrepreneurial Hospital
Four Principles that Provide Exceptional Patient Care and Increase
Profits Edited by Laura Bright, Health Informatics and Standards

Specialist, Canada and Johanna Goderre, U.S. Department
of Health & Human Services, Office of the Assistant Secretary
for Health, S.W. - Washington, D.C., USA
Series: HIMSS Book Series
This book highlights success stories and challenges to
implementing health IT standards. The narrative of each chapter
demonstrates how standards further interoperable health data
exchange, especially in the service of advancing tools to monitor
population health. These are critical stories that demonstrate to
an international community of health and IT experts how to
bring the right stakeholders together and bridge classic divides

Lisa T. Miller, President, VIE Healthcare, Wall, New Jersey, USA
This book is for the 18 million healthcare workers who serve patients daily and strive for
exceptional patient care. The book is about hospitals moving from institutional thinking
to entrepreneurial thinking, a far more effective approach for the current business climate.
Entrepreneurs are creative problem solvers and possess a healthy, optimistic eye for the
opportunities that exist all around them. The text discusses four principles adhered to by
successful entrepreneurs and shows how readers can apply those principles to hospitals.

Productivity Press
Market: Healthcare Management / Lean Implementation
November 2018: 254 x 178: 176pp
Pb: 978-1-498-74232-0: £25.99
eBook: 978-1-498-74233-7
* For full contents and more information, visit: www.crcpress.com/9781498742320

Dummy text to keep placeholder
The Lean Electronic Health Record

between software architects and clinical end users, health system decision-makers and 
standard authors.

HIMSS Publishing
Market: Healthcare
November 2017: 254 x 178: 270pp
Hb: 978-1-498-76145-1: £69.99
eBook: 978-1-315-15323-0
* For full contents and more information, visit: www.routledge.com/9781498761451

2nd Edition • NEW EDITION
Understanding Healthcare Economics
Managing Your Career in an Evolving Healthcare System, Second EditionA Journey toward Optimized Care

Jeanne Wendel, PHD, University of Reno, Dept. of
Economics (0030), Reno, NV, Teresa D. Serratt, PHD, RN,
University of Nevada, Reno-Orvis School of Nursing, Reno,
NV and William O'Donohue, PHD, University of Nevada,
Reno, Dept. of Psychology
The new edition will maintain the current structure; however
each chapter will be updated to discuss post-PPACA evidence
on each type of type. In addition to the updates previously
mentioned, the authors will present a series of data explorations
to several chapters. Most of the new data explorations present
summarized statistical information based on de-identified data
from one hospital electronic data system. These data explorations

serve two purposes.

Ronald G. Bercaw, Kurt A. Knoth and Susan T. Snedaker,
MBA, CISM, CPHIMS, C, Director of Infrastructure &
Operations, Tucson Medical Center, Arizona, USA
Series: HIMSS Book Series
This book is about the development, delivery, roll-out and
sustainment of the electronic health records using Lean
management principles. Included in the book will be a reason
for action (change) that includes user dissatisfaction, increased
operational and delivery expense, poor outcomes, lack of
integration, and poor sustainment and optimization beyond
deployment. The book will cover lean thinking in the
requirements planning, designing, testing go-live, and

sustainability phases of an EHR new installation, or optimization.
Productivity PressProductivity Press
Market: Healthcare ManagementMarket: Business & Management
December 2017: 254 x 178: 246ppJanuary 2018: 254 x 178: 276pp
Hb: 978-1-138-72301-6: £61.99Hb: 978-1-138-62658-4: £46.99
eBook: 978-1-315-19328-1eBook: 978-1-315-22671-2
Prev. Ed Hb: 978-1-482-20397-4* For full contents and more information, visit: www.crcpress.com/9781138626584
* For full contents and more information, visit: www.crcpress.com/9781138723016
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Value Management in HealthcareThe Logics of Healthcare
How to Establish a Value Management Office to Support Value-Based
Outcomes in Healthcare

The Professional’s Guide to Health Systems Science
Paul Lillrank, Aalto University School of Science
Most of the current literature on healthcare operations
management is focused on importing principles and methods
from manufacturing. The evidence of success is scattered and
nowhere near what has been achieved in other industries. This
book develops the idea that the logic of production, and
production systems in healthcare is significantly different.

Productivity Press

Nathan William Tierney
Series: HIMSS Book Series
This book is designed in a format where any organization can
read it and acquire the fundamentals and methodologies of
Value Management. It is intended for healthcare delivery
organizations in need of learning the specifics of achieving the
implementation of value-based healthcare.

Productivity Press

Market: Business & Management
January 2018: 254 x 178: 288pp
Hb: 978-0-815-37932-4: £115.00

Market: Business & ManagementPb: 978-1-138-62624-9: £38.99
October 2017: 235 x 156: 337pp* For full contents and more information, visit: www.crcpress.com/9780815379324
Hb: 978-1-138-10442-6: £38.99
eBook: 978-1-315-10224-5
* For full contents and more information, visit: www.crcpress.com/9781138104426
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2nd Edition • TEXTBOOK • READERDummy text to keep placeholder
Diversity in the WorkforceCoaching and Mentoring in the Asia Pacific
Current Issues and Emerging TrendsEdited by Anna Blackman, Derrick Kon, The Conference

Board Inc. and David Clutterbuck, David Clutterbuck
Partnership, UK
Series: Routledge EMCC Masters in Coaching and Mentoring
Coaching and mentoring have spread rapidly across the
Asia-Pacific region, but there is little agreement about what
constitutes good practice. This book is the first to put coaching
and mentoring into an Asia-Pacific context, recognising the great
diversity of cultures which that encompasses. Opening with a
foreword from HR directors of major companies in the region,
it aims to demonstrate good practice with commentaries and
practical case studies from a wide variety of countries, sectors

and perspectives.

Edited by Marilyn Y. Byrd and Chaunda L. Scott, Oakland University, USA
This popular textbook has been updated with material on leadership, diversity in film and
media, and a conceptual framework for organizational social justice, while retaining a
format that supports learning. Instructors will appreciate additional online resources to
support their teaching.

Routledge
Market: Human resources
June 2018: 229 x 152: 354pp
Hb: 978-1-138-73142-4: £160.00
Pb: 978-1-138-73143-1: £49.99
eBook: 978-1-315-18898-0
Prev. Ed Hb: 978-0-415-85902-8
* For full contents and more information, visit: www.routledge.com/9781138731424

Coaching and Mentoring in Asia-Pacific will be invaluable reading for students and
practitioners based in, planning to work in, or curious about coaching and mentoring in
Asia-Pacific.

Routledge
Market: Business & Management
November 2017: 234x156: 242pp
Hb: 978-1-138-64240-9: £115.00
Pb: 978-1-138-64242-3: £29.99
eBook: 978-1-315-63001-4
* For full contents and more information, visit: www.routledge.com/9781138642409
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Feminism, Diversity and HRDCreating Impact Through Future Learning
Beverly MetcalfeThe High Impact Learning that Lasts (HILL) Model
Series: Routledge Studies in Human Resource DevelopmentFilip Dochy, KU Leuven, Belgium and Mien Segers,

Maastricht University, The Netherlands
Organisations today operate in a fascinating world where change
is constant, fast and continuing to accelerate. Creating Impact
Through Future Learning introduces a model for High Impact
Learning that Lasts (HILL) that is very much in synch with the
demands of an agile organisation. The HILL model is about the
learning of young adults, professionals, and experts. It is about
the many possibilities to inspire and to support adults in their
continuous learning and development process, aiming to create
value for today’s and tomorrow’s society.

Routledge

Feminism, Diversity and HRD aims to enhance critical understandings of feminism, diversity
and HRD theorization and practice in the global political economy. This involves addressing
race, class and intersectional approaches to evaluating inequalities in society/organizations.

Routledge
Market: Business & Management
June 2018: 229 x 152: 232pp
Hb: 978-1-138-20370-9: £105.00
eBook: 978-1-315-47105-1
* For full contents and more information, visit: www.routledge.com/9781138203709

Market: Business and Management
February 2018: 234x156: 176pp
Hb: 978-1-138-57787-9: £115.00
Pb: 978-1-138-57788-6: £34.99
eBook: 978-1-351-26576-8
* For full contents and more information, visit: www.routledge.com/9781138577879

Dummy text to keep placeholderDummy text to keep placeholder
Handbook of Communication TrainingDesign for Wellbeing
A Framework for Assessing and Developing CompetenceAn Applied Approach
Edited by Jd Wallace and Dennis BeckerEdited by Rebecca Cain and Ann Petermans
This book centers on communication training best practices originally developed by the
authors for the National Communication Association’s Training and Development Division.

Series: Design for Social Responsibility
Design for wellbeing: an applied approach charts the development and application of
design research to improve the personal and societal wellbeing and happiness of people. At its core are the fundamental principles of trainers and consultants of competency,

authenticity, and transparency. This unique volume appeals not only to professionals, butIt draws together contributions from internationally leading academics and designers to
to students and scholars as well. They will find the practical applications and case studiesdemonstrate the latest thinking and research on the design of products, technologies,

environments, services and experiences for wellbeing. fascinating as well as informative, particularly if they are involved with communication,
leadership, training and development, or consult.

Routledge
RoutledgeMarket: Business and Management
Market: Business and ManagementSeptember 2018: 234x156: 192pp
July 2018: 234x156: 240ppHb: 978-1-138-56292-9: £75.00
Hb: 978-1-138-73652-8: £45.00eBook: 978-1-315-12138-3
eBook: 978-1-315-18585-9* For full contents and more information, visit: www.routledge.com/9781138562929
* For full contents and more information, visit: www.routledge.com/9781138736528
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Dummy text to keep placeholder3rd Edition • TEXTBOOK • READER
Mastering Executive CoachingHuman Performance Improvement
Edited by Jonathan Passmore, University of Évora, Portugal and Brian UnderhillBuilding Practitioner Performance
This book aims to enrich the knowledge and toolkit of executive coaches and help them
on their development path towards mastery. Edited by two leading practitioners, it brings

William J. Rothwell, Carolyn K. Hohne, Hohne Consulting
LLC, USA and Stephen B. King
This book provides a thorough overview of the theory and
practice of Human Performance Improvement, looking at the
long-term action plan and specific interventions that can
improve productivity and address performance problems. This
new edition provides up-to-date references and sources,
examines the manager’s role in HPI in more detail, and explores
how to build on human performance improvement strengths
and opportunities.

Written by a group of highly respected authors in the field, this
book will show you how to: discover and analyze performance

together the expertise of an international range of Master Coaches, and provides
evidence-based practical chapters across a broad range of topics, including contracting,
ethical dilemmas, coaching board members and non-executive directors, and the use of
psychometrics.
Mastering Executive Coaching will be essential reading for executive coaches, consultants
and trainers who are looking to develop their practice. It will also be highly relevant for
Masters-level students of coaching and coaching psychology.

Routledge
Market: Business & Management
October 2018: 234x156: 192pp
Hb: 978-0-815-37292-9: £120.00

gaps, plan for future improvements in human performance, and design and develop
cost-effective interventions to close performance gaps.

Pb: 978-0-815-37291-2: £34.99
eBook: 978-1-351-24467-1
* For full contents and more information, visit: www.routledge.com/9780815372929Routledge

Market: Business & Management
February 2018: 234x156: 256pp
Hb: 978-1-138-23758-2: £110.00
Pb: 978-1-138-23760-5: £29.99
eBook: 978-1-315-29947-1
Prev. Ed Hb: 978-1-138-12995-5
* For full contents and more information, visit: www.routledge.com/9781138237582

2nd Edition • NEW EDITIONDummy text to keep placeholder
Mentoring Executives and DirectorsJob Quality in an Era of Flexibility
David Clutterbuck, David Clutterbuck Partnership, UK, David Megginson, Sheffield
Hallam University, UK and Kirsten M. Poulsen

Experiences in a European Context
Edited by Tommy Isidorsson and Julia Kubisa

Mentoring Executives and Directors was the first book to examine the growth in mentoring
at senior levels, and it remains the landmark text in the area. This new edition addresses

Series: Routledge Studies in Human Resource Development

the developments in the executive mentoring landscape, including the move to
professionalization; but also revisits key issues such as the benefits of executive mentoring,
how to choose a mentor, and tools and techniques for effective mentoring. On top of this,
the authors have carefully selected and analysed an entirely new set of case studies to give
readers an insight into mentoring programmes and relationships internationally and across
sectors, from a mix of large and small businesses.

Routledge
Market: Business & Management
July 2018: 234x156: 160pp
Hb: 978-1-138-95590-5: £95.00
Pb: 978-1-138-95591-2: £29.99
eBook: 978-1-315-66599-3
Prev. Ed Hb: 978-1-138-15083-6
* For full contents and more information, visit: www.routledge.com/9781138955905

Dummy text to keep placeholder
Peer Supervision in Coaching and Mentoring
A Versatile Guide for Reflective Practice

Tammy Turner, The Centre for Coaching Development and
Supervision, Australia, Michelle Lucas, Greenfields
Consulting Ltd, UK and Carol Whitaker, Whitaker Consulting,
UK
Supervision is increasingly required for a coach’s and a mentor's
professional development, and engaging in reflective practice
with peers can be a valuable way of meeting these needs. Peer
supervision brings unique challenges though, including the
possibility of collusion or stagnating at a shared developmental
level.

This book  guides practitioners to develop and integrate their
range of individual and group reflective practice activities

alongside professional supervision. It draws upon essential theory and methodology,
explores challenges and ethical dilemmas faced within peer supervision, and provides
concrete guidance, useful techniques and helpful templates.

As employment practices such as zero-hours contracts, casualization of the workforce and 
the use of temporary and agency labour become prevalent, this book explores the pressures 
for workforce flexibility and how this pressure shapes workers’ experiences of job 
quality. Using case studies from the UK, Poland, Belgium and Sweden, it illustrates the 
diversity of experiences in working lives and proposes a new concept "flexiquality" - a 
combination of flexibility and job quality beneficial for both management and workers. 
This volume will interest all scholars of employment studies, HRD and the sociology of 
work.

Routledge
Market: Human resources
May 2018: 234x156: 240pp
Hb: 978-1-138-56159-5: £115.00
eBook: 978-0-203-71067-8
* For full contents and more information, visit: www.routledge.com/9781138561595

Dummy text to keep placeholder
Learning in Stages
Learning to Do Things Well, Do Things Better and Do Better Things
Tom Boydell
In many organizations, including government, there is a tendency to adopt a very narrow 
view of learning and to identify a sizeable proportion of the population as non-learners. 
This is patently inaccurate, we are all learning at all stages in our lives. Tom Boydell's Learning 
in Stages was written to counteract this limited view of learning, and to overcome any 
doubts each of us has about being a brilliant learner. The text introduces several simple 
but significant models about how we learn and includes a number of diagnostic processes, 
check-lists, reflection questions, activities, practical hints, and questionnaires, which you 
can use to reflect on your own learning abilities and possible priorities for your development. 
Although written in a form that invites you to think about yourself, you could easily modify 
them, give them to other people to give you feedback, or use them as the basis for designing 
activities for training or developing others. 
Routledge
October 2018: 234x156: 160pp
Pb: 978-1-409-44792-4: £30.00
* For full contents and more information, visit: www.routledge.com/9781409447924

Routledge
Market: Business & Management
March 2018: 234x156: 248pp
Hb: 978-1-138-06129-3: £110.00
Pb: 978-1-138-06130-9: £34.99
eBook: 978-1-315-16245-4
* For full contents and more information, visit: www.routledge.com/9781138061293
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Quantum Learning
New Ways of Developing People in Organisations
Hilarie Owen
In the field of organisational learning a significant gap between academia and practical 
reality persists; advances in psychology and neuroscience research have yet to make an 
impression beyond the academy. Yet right now in organisations learning is vital to survive 
and excel. This is the contention of Hilarie Owen in The Eagle and the Chicken: A New 
Paradigm for Learning in Organisations. Learning today is much more complex than the 
Kolb model, and in this ground-breaking book the author introduces a unique perspective 
on the necessity of ’unlearning’. However, it is much deeper than simply unlearning what 
you know; the work here explains the key areas for unlearning and the practical implications 
that affect future learning and performance - a subject all those who are responsible for 
learning in organisations need to understand. The world has changed radically affecting 
every aspect of our lives. 
Routledge
September 2018: 246x174: 300pp
Hb: 978-1-472-42677-2: £55.00
* For full contents and more information, visit: www.routledge.com/9781472426772

Dummy text to keep placeholder
The Practitioner’s Handbook of Team Coaching
Edited by David Clutterbuck, David Clutterbuck Partnership, UK, Judie Gannon, 
Oxford Brookes University, UK, Sandra Hayes, C Global Consulting, USA, Ioanna 
Iordanou, Oxford Brookes University, UK, Krister Lowe and Doug MacKie, CSA 
Consulting, Australia
The Practitioner’s Handbook of Team Coaching provides a dedicated and systematic 
guideto some of the most fundamental issues concerning the practice of team coaching. 
It is aimed at anyone with an interest in coaching, in both practice and educational 
settings.

Routledge
Market: Business & Management
August 2018: 234x156: 336pp
Hb: 978-1-138-57692-6: £110.00
eBook: 978-1-351-13055-4
* For full contents and more information, visit: www.routledge.com/9781138576926
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TEXTBOOK • READERTEXTBOOK • READER
e-HRMAnswers for Modern Communicators
Leveraging Digital Technology to Transform HRMA Guide to Effective Business Communication
Edited by Mohan Thite, Griffith University, AustraliaDeirdre Breakenridge, Pure Performance Communications,

USA
This book provides students and professionals with practical
answers to important career and communication questions,
helping them to communicate successfully in a business setting.
Communication expert, Deirdre Breakenridge, examines the
ways in which professionals can make the most of their careers
in a fast-changing media landscape, offering advice on how new
and seasoned executives can utilize and adapt to the latest
modes of communication.

Routledge
Market: Business communication
October 2017: 229 x 152: 222pp
Hb: 978-1-138-71443-4: £115.00

As with other parts of business, technology is having a profound effect on the world of
work and management of human resources. Technology is a key enabler for faster, cheaper
and better delivery of HR services and in some cases can have a transformational effect.

e-HRM is one of the first textbooks on these developments, incorporating the most current
and important HR Technology related topics in five distinct parts under one umbrella. It
includes perspectives from leading scholars and practitioners from across the world, and
comes with a companion website to support learning.

Routledge
Market: Business & Management
May 2018: 246x174: 336pp
Hb: 978-1-138-04394-7: £110.00
Pb: 978-1-138-04397-8: £39.99
eBook: 978-1-315-17272-9
* For full contents and more information, visit: www.routledge.com/9781138043947

Pb: 978-0-415-30392-7: £39.99
eBook: 978-1-315-23075-7
* For full contents and more information, visit: www.routledge.com/9780415303927

Dummy text to keep placeholderDummy text to keep placeholder
Improving Managerial TalentAuthentic Healthcare Leadership
Practical Psychology for Human Resourcing and Learning &
Development Professionals

A Practical Handbook
Norma T. Hollis

Hugh McCredie, University of Manchester, UK
Aimed at senior HRM and L&D specialists responsible for
improving their organisation’s managerial talent, the book covers
the core findings of the author’s and other published research.
It provides a highly participative overview of personality and
ability psychometrics, involving the opportunity for
self-application. It reveals hard evidence of the extent to which
such tests can add value to the prediction of managerial success
and their link to requisite competencies. It shows how qualified
testers, HR and line managers can each make a unique
contribution to the selection process.

Routledge
Market: HRM
November 2017: 234x156: 148pp
Hb: 978-1-138-55920-2: £45.00
eBook: 978-0-203-71300-6
* For full contents and more information, visit: www.routledge.com/9781138559202

TEXTBOOK • READER
Macro Talent Management
A Global Perspective on Managing Talent at Country Level
Edited by Vlad Vaiman, California Lutheran University, USA, Randall S Schuler, Rutgers
University, USA, Paul Sparrow, Lancaster University, UK and David G. Collings, Dublin
City University, Ireland
Series: Global HRM
Macro Talent Management is the first book to focus specifically on country level activities
aimed at attracting, developing, mobilizing, and retaining top talent for economic success.
It serves as a guide that orients the reader toward activities that increase their country’s
global competitiveness, attractiveness, and economic development through strategic
talent management. The book is a definitive, comprehensive treatment of the topic aimed
at advanced students.

This book addresses current leadership challenges in health care and gives leaders guidelines 
for finding, living and sharing their authentic voice at home and at work. It is a much needed 
handbook to give current leaders perspective and practical tips to being more authentic, 
communicating more effectively while building engaging rapport across the organization.

Productivity Press
Market: Business & Management
March 2018: 235 x 156: 225pp
Hb: 978-1-138-74713-5: £38.99
eBook: 978-1-315-18029-8
* For full contents and more information, visit: www.crcpress.com/9781138747135

Dummy text to keep placeholder

Continuous Improvement Strategies
How to Manage, Motivate, and Retain Staff
Anthony Matthew Hopper, Consultant, Henrico, Virginia, USA
During this era of continuous improvement, healthcare organizations need to be staffed 
by engaged, motivated, and hard-working frontline employees. As these clinical and 
non-clinical personnel handle most of the important tasks in any organization and are 
often the people who directly interact with patients and customers, it's the job of managers 
to oversee and motivate their staff members. Using Lean management strategies, this 
easy-to-read book for leaders and managers provides useful, insightful, and innovative 
information to help managers engage, motivate, and retain their employees during any 
Lean or other continuous improvement initiative.

CRC Press
Market: Healthcare

Routledge
Market: Human Resource Management
June 2018: 246x174: 192pp
Hb: 978-1-138-71238-6: £130.00

January 2018: 254 x 178: 300pp
Hb: 978-1-498-76981-5: £44.99
eBook: 978-1-498-76982-2
* For full contents and more information, visit: www.crcpress.com/9781498769815

Pb: 978-1-138-71240-9: £44.99
eBook: 978-1-315-20020-0
* For full contents and more information, visit: www.routledge.com/9781138712386
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Navigating Through Changing Times
Knowledge Work in Complex Environments

Edited by Anne Eskola, JAMK School of Business
Series: Routledge Advances in Management and Business
Studies
The aim of Navigating through Changing Times:Knowledge Work
in Complex Environment is to give insights on how complexity
has changed the environment of many business organizations.
The book aims at identifying and discussing special features of
business organizations performing knowledge work in a
knowledge-oriented economy.

Routledge
Market: Business & Management
October 2017: 229 x 152: 316pp
Hb: 978-1-138-04846-1: £115.00
eBook: 978-1-315-16466-3
* For full contents and more information, visit: www.routledge.com/9781138048461

Dummy text to keep placeholder
Ready? Set? Engage!

Dummy text to keep placeholder
The Internet of People, Things and Services
Workplace Transformations
Edited by Claire A Simmers, Saint Joseph's University, USA and Murugan 
Anandarajan, Drexel University, USA
Series: Routledge Studies in Employment Relations
Internet consists of billions of digital devices, people, services and other physical objects 
with the potential to seamlessly connect and exchange information about themselves and 
their environment. Organizations use these digital devices and physical objects to produce 
and consume Internet-based services. This new Internet ecosystem is referred to as the 
Internet of People, Things and Services (IoPTS). 
Routledge
Market: Business & Management
June 2018: 229 x 152: 232pp
Hb: 978-1-138-74232-1: £90.00
eBook: 978-1-315-18240-7
* For full contents and more information, visit: www.routledge.com/9781138742321

Dummy text to keep placeholder

The Most Important Asset
Valuing Human CapitalA Field Guide for Employees to Create Their Own Culture of Participation

and Implement Innovative Ideas Robert J. Greene
The book provides examples of how important effective HRM 
can be in facilitating organizational success and demonstrates 
that without its workforce all of an organization’s other assets 
are inert and useless. These messages are communicated using 
real life scenarios, to make the situations realistic and to engage 
the reader in contemplating the lessons inherent in the 
experiences of the characters. The case examples occur in 
different contexts and illustrate how strategies work differently 
when they used in different environments, even within the same 
organization. It presents challenges and issues related to 
workforce management and then explores alternative strategies 
for dealing with them.

Michael McCarthy and Janis Allen
This book identifies the benefits of—and strategies
for—developing engaged employees who will implement and
sustain your Lean processes. You will learn and practice tools
for creating and sustaining engagement and how to align your
goals with your strategy, ensuring that your desired future
becomes a reality.

Productivity Press Routledge
Market: Business & Management Market: Human Resource Management
December 2017: 254 x 178: 100pp October 2017: 234x156: 308pp
Hb: 978-1-138-57544-8: £99.00 Hb: 978-1-138-30649-3: £45.00
Pb: 978-1-138-06892-6: £19.99 eBook: 978-1-315-14178-7
eBook: 978-1-315-15753-5 * For full contents and more information, visit: www.routledge.com/9781138306493
* For full contents and more information, visit: www.crcpress.com/9781138575448

TEXTBOOK • READERDummy text to keep placeholder
Training and Development in OrganizationsStrategic Human Resource Management
An essential guide for trainersA Systems Approach
Stanley RossNigel Bassett-Jones, Oxford Brookes University, UK
Focusing on six themes—strategic view, training paradigm, training model, types of training,
rubrics, and andragogy, a theory focused specifically on the adult learner—the author

This innovative text applies a systems theory perspective to strategic human resource
management, drawing particularly on the Viable Systems Model and soft systems
methodology. offers an applied approach to designing and implementing a training program. Readers

will learn about different types of training programs, ranging from simple to complex, whileIt will be suitable for upper-level undergraduate, postgraduate and MBA students of strategic
HRM, HRM and strategic management. It will also be thought-provoking for HR professionals
looking to embrace a strategic role in their organizations.

a model program design demonstrates the critical elements associated with designing a
program, such as subjects, time frame, learning objectives, and more.
Routledge
Market: Organizations
September 2018: 229 x 152
Hb: 978-1-138-09729-2: £115.00

Routledge
Market: Business & Management
June 2018: 234x156: 256pp
Hb: 978-1-138-64135-8: £95.00 Pb: 978-1-138-09731-5: £39.99
Pb: 978-1-138-64136-5: £34.99 eBook: 978-1-315-10497-3
eBook: 978-1-315-63055-7 * For full contents and more information, visit: www.routledge.com/9781138097292
* For full contents and more information, visit: www.routledge.com/9781138641358
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Transitions from Education to Work
Workforce Ready Challenges in the Asia Pacific

Edited by Roslyn Cameron, Australian Institute of Business,
Australia, Subas Dhakal, Curtin University, Australia and John
Burgess, RMIT University, Australia
Series: Routledge Advances in Management and Business
Studies
This book brings together national and international perspectives
on employability challenges faced by selected countries in the
Asia Pacific region. While the region is forecast to enjoy high
growth in the coming decade, a recurring challenge is
addressing skill shortages and ensuring effective transition from
training colleges and universities into employment.
Consequently, the book focuses on the roles of multiple

stakeholders, primarily: governments, education providers and employers – in more
effectively addressing these key socio-economic challenges.

Routledge
Market: Business

Dummy text to keep placeholder
Work is Broken
How to Create Exceptional Customer Employee Experiences
Emma Reynolds and Jared King
We live in an era of rampant disruption. We have entered a social and business revolution. 
As customers we can do almost anything in three clicks (or taps). This has made us very 
impatient. We can review, upload, tweet and ’like’ everything. This has made us all influential. 
And most importantly we have the power of choice. To choose what we buy, where we 
eat, and...where we work. Candidates and employees are thinking and acting like customers. 
Yet they’re still faced with 76-click application processes and one-way conversations. And 
once they get to work the situation is no better. Marketers no longer market stuff at people. 
They create movements and inspire, designing experiences and interactions, not 
interruptions. Externally, we benefit from the power of Design Thinking and putting our 
customers at the centre of everything we do. Internally, organisations are suffering. 
Routledge
October 2018: 246x174: 219pp
Hb: 978-1-472-48103-0: £40.00
* For full contents and more information, visit: www.routledge.com/9781472481030

November 2017: 234x156: 250pp
Hb: 978-1-138-69175-9: £115.00
eBook: 978-1-315-53397-1
* For full contents and more information, visit: www.routledge.com/9781138691759

Dummy text to keep placeholder
Violence and Abuse In and Around Organisations

Edited by Ronald J. Burke and Cary L. Cooper, Centre for
Leadership Studies, University of Exeter
Series: Psychological and Behavioural Aspects of Risk
This international collection examines Violence and Abuse In
and Around Organizations. The collection documents the causes,
specifically from the perspective of human relations and of the
workplace conditions. It also highlights the specific risks
associated with high-risk professions or working environments.
As with other titles in the Psychological and Behavioural Aspects
of Risk Series, this research-based collection is firmly grounded
in the boundary between work and society and offers important
insights into how social and cultural problems are manifest in
the workplace and how poor and abusive workplace practice,

in turn, spills out into wider life.

Routledge
Market: Sociology
February 2018: 234x156: 482pp
Hb: 978-1-138-72088-6: £115.00
eBook: 978-1-315-19486-8
* For full contents and more information, visit: www.routledge.com/9781138720886

Dummy text to keep placeholder
Why I Don't Work Here Anymore
A Leader’s Guide to Offset the Financial and Emotional Costs of Toxic
Employees

Mitchell Kusy
Whether readers lead a team with direct reports or lead project
teams with no reporting relationships, Why I Don’t Work Here
Anymore will help them apply the most successful approaches
for managing these toxic individuals. Each chapter of Why I Don’t
Work Here Anymore singles out one main issue and provides
associated strategies for resolving it. Who are these toxic people?
Specifically, they are individuals who exhibit any of the three
categories of toxic behaviors: Shaming, Passive hostility, Sabotage.

Productivity Press
Market: Business & Management
November 2017: 235 x 156: 124pp
Hb: 978-1-138-30330-0: £99.00
Pb: 978-1-138-30326-3: £23.99
eBook: 978-0-203-73124-6
* For full contents and more information, visit: www.crcpress.com/9781138303300
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Knowledge Transfer and Innovation
Nory Jones, University of Maine, USA and John F Mahon
Drawing on the observation that effective and efficient knowledge transfer is crucial to
success in today’s competitive business environment, the authors build a framework that
helps students develop the skills to stimulate innovation in their organization to increase
competitive advantage.

Routledge
Market: Knowledge Management
April 2018: 229 x 152: 142pp
Hb: 978-1-138-71246-1: £95.00
Pb: 978-1-138-71247-8: £34.99
eBook: 978-1-315-20016-3
* For full contents and more information, visit: www.routledge.com/9781138712461

Dummy text to keep placeholder
User-Generated Content and the Law
Andrew Sparrow
The term 'User-Generated Content' has come to be adopted for everything from Flickr 
photos and YouTube videos to blog comments, Twitter posts and reviews on Yelp or 
Amazon. You only have to consider today's best known websites from YouTube and Google 
to MySpace and Facebook, eBay and Wikipedia to see the success of such websites. There 
has been a shift from 'one-way' portals to the user content frameworks we now rely upon. 
There are significant implications for corporate life and for media. However there are legal 
issues which relate to current UGC activity and there are laws which will govern emerging 
business models which are formed to cater for UGC engagement. User-generated media 
is creating new patterns in content aggregation and composition that capture and distribute 
human intellect in ways that are fundamentally different. 
Routledge
Market: Business and Management
July 2018: 246x174: 200pp
Hb: 978-1-409-42519-9: £75.00
* For full contents and more information, visit: www.routledge.com/9781409425199

Dummy text to keep placeholder
The Foundations of Information Systems
Research and Practice

Andrew Basden
Series: Routledge Studies in Innovation, Organizations and
Technology
Applying Dooyeweerd's philosophies of 'aspects' (or modalities
of living), Foundations of Information Systems: Research and
Practice introduces new multi-aspectual paradigms for
understanding five main areas of importance related to IT and
IS. The book sets these new paradigms in the context of extant
discourse and current research within Information Systems and
Technology. Adopting these paradigms promises to inspire new
directions in research in each of these areas, as each makes
aspects that are currently overlooked by conventional paradigms
more meaningful to the researcher, developer and practitioner.

Routledge
Market: Information Management
October 2017: 229 x 152: 434pp
Hb: 978-1-138-79701-7: £105.00
eBook: 978-1-315-75748-3
* For full contents and more information, visit: www.routledge.com/9781138797017

Dummy text to keep placeholder
Understanding Cyber Risk
Protecting Your Corporate Assets

Thomas R. Koehler
A myriad of security vulnerabilities in the software and hardware
we use today can be exploited by an attacker, any attacker. The
temptation to use these easily accessible resources to the
disadvantage of a rival company grows as global competition
gets fiercer. Here, the author provides a wealth of real world
examples from diverse industries from all over the world on how
company assets are attacked via the cyber world and the cases
clearly show that every organization can fall victim to a
cyberattack, regardless of the size or country of origin. He also
offers specific advice on how to protect core assets and company
secrets.

Routledge
Market: Business and Management
November 2017: 234x156: 142pp
Hb: 978-1-472-47779-8: £50.00
eBook: 978-1-315-54924-8
* For full contents and more information, visit: www.routledge.com/9781472477798
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Innovation and InternationalisationBrain Based Enterprises
Successful SMEs’ Ventures into ChinaHarmonising the Head, Heart and Soul of Business

Stuart Orr, Deakin University, Australia, Jane Menzies, Deakin
University, Australia, Connie Zheng, Deakin University,
Australia and Sajeewa 'Pat' Maddumage, Deakin University,
Australia
Series: Routledge Frontiers of Business Management
This book provides a consolidated analysis of the research done
on the internationalisation of innovative Australian SMEs in China,
and examines the factors important for, as well as the process
for internationalisation; the marketing strategies used, and finally,
the human resource strategies used by these successful
China-based SMEs.

Routledge

Peter Cook
Brain Based Enterprises offers a unique synthesis of intelligent thought fused with pragmatic
and pithy insights on the art and discipline of leading enterprises, where intelligence, ideas
and innovation are the currencies of ustainable oopetive dvantage (SCA).  Expressed clearly
and concisely, this book is essential ready for busy people seeking to inform and illuminate
themselves with a rich mixture of pragmatism, inspiration and wisdom. Featuring numerous
micro case-ettes from enterprises ranging from biotechnology to banking and bots, Brain
Based Enterprises grounds the ideas for people seeking to make the most of the 4

th
 industrial

revolution.

Routledge
Market: Business and Management
June 2018: 234x156: 248pp
Hb: 978-1-138-03674-1: £30.00
eBook: 978-1-315-17835-6

Market: Business* For full contents and more information, visit: www.routledge.com/9781138036741
December 2017: 234x156: 224pp
Hb: 978-1-138-63895-2: £105.00
eBook: 978-1-315-63057-1
* For full contents and more information, visit: www.routledge.com/9781138638952

Dummy text to keep placeholderDummy text to keep placeholder
Innovation ManagementCreative Thinking for Business Leaders
A Research OverviewHow to Accomplish Successful Ideation through Creative Resilience

Mark Dodgson, University of Queensland, Australia
Series: State of the Art in Business Research
Innovation Management: A Research Overview provides a concise
introduction to the best research on innovation management.
It covers four main themes: foundational studies, key concepts
and frameworks, important empirical studies, and current and
emerging themes. The research discussed includes classic
studies, with core insights in the field, key thinking on strategies
and processes for innovation, well-established and novel
research methods, and issues of greatest contemporary
importance.

Routledge

Benjamin Watson, 3M
Creative thinking, which the most successful companies that develop the most innovative
products rely on, has evolved into to creative resilience – the technique to persevere with
problems and solve them faster. The approach will help business leaders create both the
physical and mental agility to build an operating environment that supports successful
ideation and adopts different ways of approaching complex problems. The reader will
become more 'creatively resilient' and flexible to adopt non-habitual modes of thought
that move them towards creative solutions that they can apply to very specific business
and technical challenges.

Productivity Press
Market: Business & Management
November 2018: 235 x 156: 150pp
Hb: 978-1-138-19699-5: £25.99
eBook: 978-1-315-28357-9

Market: Business & Management* For full contents and more information, visit: www.crcpress.com/9781138196995
October 2017: 216x138: 74pp
Hb: 978-0-815-37529-6: £45.00
eBook: 978-1-351-24018-5
* For full contents and more information, visit: www.routledge.com/9780815375296

Dummy text to keep placeholderDummy text to keep placeholder
Innovative ICT-enabled Services and Social InclusionFinance, Innovation and Geography

Edited by Jyoti Choudrie, University of Hertfordshire, UK, 
Sherah Kurnia and Panayiota Tsatsou, University of 
Leicester (UK)
Series: Routledge Studies in Technology, Work and
Organizations
Social Inclusion and Usability of Innovative ICT-enabled 
Services is a cutting-edge research book written for researchers, 
students, academics, technology experts, activists and policy 
makers. The book explores a wide range of issues concerning 
innovative ICT-enabled digital services, their usability and their 
consequent role in social inclusion.

Routledge

Harnessing Knowledge Dynamics in German Biotechnology
Felix C Müller, Leibniz Institute for Research on Society and Space (IRS), Germany
Series: Routledge Studies in Innovation, Organizations and Technology
This book explores linkages between geographies of finance and relational geographies
of innovation. This aim is operationalized in the research question how investment activities
affect the unfolding of innovations and are also affected by it. It focusses on biotechnology,
exemplifying a field of science-driven innovation strongly entangled with the financial
sector. Conceptually, it takes a relational and post-structural stance. The boundaries of
biotechnology and finance and also the interfaces between them are not taken as given,
but as subject to continuous making, unmaking and remaking. The latter occur as
negotiations between actors in dynamically changing relational constellations.
Routledge
Market: Innovation Management

Market: Business & ManagementNovember 2018: 234x156: 336pp
November 2017: 229 x 152: 384ppHb: 978-0-815-39549-2: £115.00
Hb: 978-1-138-93555-6: £115.00eBook: 978-1-351-18382-6
eBook: 978-1-315-67731-6* For full contents and more information, visit: www.routledge.com/9780815395492
* For full contents and more information, visit: www.routledge.com/9781138935556
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TEXTBOOK • READER
Managing Service Innovation

Steve Conway, University of Bath, UK
Through reference to academic studies and real-world cases,
this textbook focuses exclusively on the management and
shaping of service innovation and will be a must-read for final
year undergraduates and masters level students interested in
service and innovation management and marketing.

Routledge
Market: Business & Management
September 2018: 246x174: 312pp
Hb: 978-0-415-68719-5: £95.00
Pb: 978-0-415-68720-1: £34.99
* For full contents and more information, visit: www.routledge.com/9780415687195

Dummy text to keep placeholder
The Routledge Companion to Innovation
Management
Edited by Jin Chen, Tsinghua University, China, Poh Kam Wong, National University
of Singapore, Singapore, Eric Viardot, EADA Business School Barcelona, Spain and
Alexander Brem, University of Southern Denmark, Denmark
Series: Routledge Companions in Business, Management and Accounting
This handbook introduces the basic framework of innovation and innovation management.
It also presents innovation management from the perspectives of strategy, organization,
resource, as well as institution and culture. The book's comprehensive coverage on all areas
of innovation management makes this a very useful reference for anyone interested in the
subject.

Routledge
Market: Business/Innovation Management
November 2018: 246x174: 480pp
Hb: 978-1-138-24471-9: £175.00
eBook: 978-1-315-27667-0
* For full contents and more information, visit: www.routledge.com/9781138244719

2nd Edition • NEW EDITION
The Strategic Management of Intellectual Capital
Goran Roos, Warwick University, UK
The management of intangible resources like competence, relationships, brands, processes
and systems is of vital importance to the creation and sustenance of competitive advantage
in Business. This new and expanded edition covers the entire field of intellectual capital
from a management perspective by integrating new tools and developments such as the
growing importance of business models, the intellectual capital of nations, and further
material on disclosure and reporting.

Written by a leading expert in the field, this book is vital reading for students and managers
who want to understand and exploit the importance of managing intellectual capital.

Routledge
Market: Business & Management
September 2018: 234x156: 384pp
Hb: 978-1-138-78087-3: £100.00
Pb: 978-1-138-78089-7: £46.99
eBook: 978-1-315-77041-3
* For full contents and more information, visit: www.routledge.com/9781138780873

Browse and order online:
www.routledge.com

INNOVATION MANAGEMENT52

http://www.routledge.com/9780415687195
http://www.routledge.com/9780415687195
http://www.routledge.com/9781138244719
http://www.routledge.com/9781138780873
http://www.routledge.com


TEXTBOOK • READERDummy text to keep placeholder
Cross-cultural ManagementCommunicating Corporate Social Responsibility in

the Digital Era Mai Nguyen-Phuong-Mai, Hogeschool van Amsterdam, The Netherlands
Series: Routledge International Business StudiesEdited by Adam Lindgreen, Joelle Vanhamme and Rebecca

Watkins
Drawing on marketing, management, and communication
disciplines, among others, this anthology examines how
organizations construct, implement, and use digital platforms
to communicate about their corporate social responsibility and
thereby achieve their organizational goals. The chapters in this
anthology reflect six main topic sections: Challenges and
opportunities for communicating CSR through digital platforms.
Moving toward symmetry and interactivity in digital
CSRcommunication. Fostering stakeholder engagement in and
through digital CSR communication. Leveraging effective digital

CSR communication. Digital activism and CSR. Digital methodologies and CSR.

Cross-cultural Management explores a broad range of topics that are essential to provide
students with a big picture perspective on the impact of culture on international business.
It provides critical and in-depth information on how cultures, demographics, and beliefs
influence the way business is conducted in different parts of the world, or even in the same
office among employees from different backgrounds.

Routledge
Market: International management
October 2018: 229 x 152
Hb: 978-1-138-30465-9: £115.00
Pb: 978-1-138-30466-6: £39.99
eBook: 978-0-203-72991-5
* For full contents and more information, visit: www.routledge.com/9781138304659

Routledge
Market: Business and Management
December 2017: 246x174: 364pp
Hb: 978-1-472-48416-1: £95.00
eBook: 978-1-315-57723-4
* For full contents and more information, visit: www.routledge.com/9781472484161
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Expatriate ManagersContemporary Issues in Strategic Management
The Paradoxes of Living and Working AbroadPaul Phillips, University of Kent, UK and Luiz Moutinho,

University College Dublin, Ireland
Moving beyond the short-sighted goal of profit maximization,
Contemporary Issues in Strategic Management shines a light on
measures that really matter, such as value. A wealth of global
examples provide an illustration of competitive advantage from
market-based and state-based perspectives, giving an insight
into the activities that lead to the formation of successful and
unsuccessful strategies.

Written by two distinguished scholars in the field, this global
textbook is essential reading for postgraduate students of
strategic management worldwide.

Anna Spiegel, Bielefeld University, Germany, Ursula
Mense-Petermann, Bielefeld University, Germany and
Bastian Bredenkötter, Bielefeld University, Gemany
Series: Routledge Studies in International Business and the World
Economy
Expatriate Managers and the Paradoxes of Working and Living
Abroad examines the global elite from an everyday perspective,
showing that understanding the dynamics of a global economy
requires probing into the lifeworlds, agency and everyday
arrangements of the social actors who are putting globalization
into practice.

Routledge

Routledge
Market: Business & Management
March 2018: 246x174: 336pp
Hb: 978-1-138-93963-9: £110.00

Market: Business & Management
October 2017: 229 x 152: 242pp

Pb: 978-1-138-93964-6: £44.99 Hb: 978-1-138-19021-4: £105.00
eBook: 978-1-315-67482-7 eBook: 978-1-315-64121-8
* For full contents and more information, visit: www.routledge.com/9781138939639 * For full contents and more information, visit: www.routledge.com/9781138190214

Dummy text to keep placeholderDummy text to keep placeholder
Global Business IntelligenceCrafting an Integral Enterprise

Edited by J Mark Munoz
Series: Routledge Studies in International Business and the World
Economy
Global Business Intelligence will be a key resource for researchers,
academics, students and policy makers alike in the fields of
International Business & Management, Business Strategy, and
Geopolitics as well as related disciplines like Political Science,
Economics, and Geography.

Routledge

Towards a Sustainable Telecommunications Sector
Reza Moussavian
Series: Transformation and Innovation

Market: Business & Management
November 2017: 229 x 152: 262pp
Hb: 978-1-138-20368-6: £105.00
eBook: 978-1-315-47113-6
* For full contents and more information, visit: www.routledge.com/9781138203686

In this addition to Gower’s Transformation and Innovation series, Reza Moussavian takes 
the concept of an ’Integral Enterprise’, established in earlier books in the Series, and applies 
it to the telecommunications industry, in which he is an acknowledged thought leader. 
The author points out that the telecommunications sector is in a period of transition as 
deregulation has changed the purpose and composition of the sector, new service providers 
have entered the market and the incumbents have been or are being privatised. Priorities 
have changed the landscape for ’conventional’ telecommunications operators. They are 
still needed for now, since they provide the technical backbone which enables new, 
innovative services to be provided, but the business challenges and risks are great and a 
notorious decay in customer loyalty and brand value do not seem to be the best ingredients 
for sustainable business. 
Routledge
Market: Business and Management
July 2018: 246x174: 250pp
Hb: 978-1-409-46310-8: £95.00
* For full contents and more information, visit: www.routledge.com/9781409463108
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Leadership and National DevelopmentIntercultural Business Negotiations
In Latin AmericaThe Deal and/or Relationship Framework
David Hanson, Duquesne University, USAJean-Claude Usunier, University of Lausanne, Switzerland
Series: Routledge Studies in International Business and the World EconomyThe essence of the book is to provide managers with key knowledge for negotiating

international business contracts with very different partners in terms of culture,
communication style, time orientation, as well as personal and professional backgrounds.

The differences in the social backgrounds of governing elites during periods of rapid
political development account for national differences in subsequent patterns of business
regulation and development. Leadership, Status and Development in Latin America: ARoutledge

Market: Business & Management
June 2018: 234x156: 336pp
Hb: 978-1-138-57702-2: £120.00

Comparative Historical Analysis extends these ideas to account for differences in the patterns
of national development in Latin America.

RoutledgePb: 978-1-138-57701-5: £40.99
Market: Business & ManagementeBook: 978-1-351-26816-5
September 2018: 229 x 152: 232pp* For full contents and more information, visit: www.routledge.com/9781138577022
Hb: 978-1-138-93661-4: £105.00
eBook: 978-1-315-67674-6
* For full contents and more information, visit: www.routledge.com/9781138936614

2nd Edition • NEW EDITION3rd Edition • TEXTBOOK • READER
Leading International TeamsInternational Business
A Guide to the New World OrderThemes and Issues in the Modern Global Economy
Sue Canney Davison and Karen WardDebra Johnson and Colin Turner, Heriot-Watt University, UK
How are the emerging markets changing the rules of international management? What
we can learn from the cultures of teams in the BRIC or MINT countries and as globalisation

In the contemporary business world, international is the default setting. Most organizations
operate globally on some level which adds value but brings complexity and challenges.

is transforming world business how is it rewriting the rules of international team leadership?This textbook provides an introduction to understanding how businesses create value in
global settings. This is a brand new edition of one of the most influential books on international teams of

the1990s by Sue Canney Davison and Karen Ward. The reader will find a truly global
approach in the breadth of examples, ideas and discussions.

This updated edition covers the traditional key themes including multinationals,
internationalization and international market entry, as well as contemporary issues. New

Routledgetopics analyzed in this edition include risk, business models and hyperglobalization. With
Market: Business and Managementdedicated chapters on the role on non-market actors in international business, the book

provides a multi-disciplinary world-view for readers. September 2018: 246x174: 289pp
Hb: 978-1-472-45013-5: £45.00

Routledge * For full contents and more information, visit: www.routledge.com/9781472450135
Market: Business & Management
October 2018: 246x189: 528pp
Hb: 978-1-138-73568-2: £125.00
Pb: 978-1-138-73882-9: £49.99
eBook: 978-1-315-18450-0
Prev. Ed Hb: 978-0-415-43763-9
* For full contents and more information, visit: www.routledge.com/9781138735682

Dummy text to keep placeholderTEXTBOOK • READER
Multinational Firms in Latin AmericaInternational Marketing
Challenges, opportunities, and new realitiesStrategy development and implementation
John E. Spillan, University of North Carolina at Pembroke, USA and Jase RamseyCarl Arthur Solberg, BI Norwegian Business School, Norway.

International Marketing offers a uniquely adaptable strategy
framework for firms of all sizes that are looking to internationalise
their business, using Carl Arthur Solberg's tried and tested Nine
Strategic Windows model.

This practical text offers the reader insights into:

The globalisation phenomenon Partner relations And Strategic
positioning in international markets.
This functional study is an ideal introduction to international
marketing for advanced undergraduates and postgraduates in
business and management. It also offers a pragmatic toolkit for
managers and marketers that are seeking to expand their

business into new territories.

The forces of globalization, technology, and information diffusion, as well as the processes
of democratic consolidation have served to improve and expand opportunities for business
in Latin American markets. These changes have not occurred uniformly, and this insightful
book will help future business leaders determine which economies are likely to prosper,
and therefore present better business opportunities in the foreseeable future.
Routledge
Market: International Business
October 2018: 229 x 152
Hb: 978-1-138-30469-7: £115.00
Pb: 978-1-138-30471-0: £39.99
eBook: 978-0-203-72988-5
* For full contents and more information, visit: www.routledge.com/9781138304697

Routledge
Market: Marketing
November 2017: 246x174: 402pp
Hb: 978-1-138-73738-9: £110.00
Pb: 978-1-138-73805-8: £32.99
eBook: 978-1-315-18502-6
* For full contents and more information, visit: www.routledge.com/9781138737389

Browse and order online:
www.routledge.com

INTERNATIONAL BUSINESS54

http://www.routledge.com/9781138577022
http://www.routledge.com/9781138936614
http://www.routledge.com/9781472450135
http://www.routledge.com/9781138735682
http://www.routledge.com/9781138737389
http://www.routledge.com/9781138304697
http://www.routledge.com/9781138737389
http://www.routledge.com


Dummy text to keep placeholder
The Routledge Companion to Global Business
Edited by Teresa da Silva Lopes, University of York, UK, Christina Lubinski,
Copenhagen Business School, Denmark and Heidi J.S. Tworek, University of British
Columbia, Canada
Series: Routledge Companions in Business, Management and Accounting
Research on global business and international entrepreneurship has flourished, but
significant gaps remain in our understanding of its evolution and the many and varied
institutions that comprise the field. This comprehensive volume provides the definitive
reference work to understand the full spectrum of current scholarship on this topic.

Chapters analyse the emergence of institutions and actors alongside key contextual factors
for global business development. In treating modern global business as a key actor in
globalization, contributors explore the makers of the disciplines, covering types of
entrepreneurs, organizational forms and key industrial sectors.

Routledge
Market: Business & Management
November 2018: 246x174: 512pp
Hb: 978-1-138-24265-4: £165.00
eBook: 978-1-315-27781-3
* For full contents and more information, visit: www.routledge.com/9781138242654

Dummy text to keep placeholder
The Routledge Companion to the Geography of
International Business

Edited by Gary Cook, University of Liverpool, UK, Jennifer
Johns, University of Liverpool, UK, Frank McDonald,
University of Liverpool, UK, Jonathan Beaverstock, University
of Bristol, UK and Naresh Pandit, University of East Anglia,
UK
Series: Routledge Companions in Business, Management and
Accounting
The fields of geography and international business share an
interest in the same phenomena, whilst each provides both a
differing perspective and different research methods in
attempting to understand those phenomena. This book
crystallises how the complementarities between the two fields

may fruitfully and best be exploited, with key chapters demonstrating what may be achieved
by taking an inter-disciplinary approach.

With contributions from an international range of respected scholars, this book will be vital
reading across business and geography.

Routledge
Market: Business & Management
March 2018: 246x174: 592pp
Hb: 978-1-138-95334-5: £165.00
eBook: 978-1-315-66737-9
* For full contents and more information, visit: www.routledge.com/9781138953345

TEXTBOOK • READER
Venturing in International Firms
Contexts and Cases in a High-Tech World

Christopher Williams, Durham University, UK
This book provides a new perspective on entrepreneurial
venturing in an international context. Williams presents a
framework built around four contexts for international venturing:
headquarter-driven through internal capabilities;
subsidiary-driven through peripheral capabilities;
headquarter-driven through external capabilities; and
subsidiary-driven though external capabilities. Venturing in
International Firms will give students of international
entrepreneurship, corporate entrepreneurship and international
business an edge when venturing internationally in the real
world.

Routledge
Market: International Business
February 2018: 229 x 152: 298pp
Hb: 978-1-138-73138-7: £115.00
Pb: 978-1-138-73139-4: £39.99
eBook: 978-1-315-18900-0
* For full contents and more information, visit: www.routledge.com/9781138731387
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Building Organizational LeadershipLeadership Matters
Leadership through Learning and Effective Organizational Development
Interventions

Finding Voice, Connection and Meaning in the 21st Century
Edited by Chris Mabey, Middlesex University, UK and David
Knights
Series: Routledge Studies in Leadership Research
"Leadership Matters?": Finding Voice, Connection and Meaning
in the 21st Century brings together an eclectic mix of authors
of different faith traditions, to explore what this spiritual and
cultural transformation might look like. For too long we have
relied on external codes of conduct, which are, at best, blunt
instruments for creating ethical practice. So, chapter by chapter,
this book examines our interior lives from the perspective of
mind, body and soul.

Routledge

Chaitanya Niphadkar
Dr Niphadkar focuses on establishing transformational thought leadership by discovering
contemporary ways of learning to resolve today’s organizational challenges. The author
has taken the thinking performer concept to a higher level,  outlining the Organizational
Development interventions that are necessary for sustainable growth. Dr Niphadkar justifies
how an organization can effectively withstand pressure and adapt to market fluctuations
and foster the importance of Leadership Development Programmes that serve to transform
the quality of work throughout the organization.
Routledge
Market: Business and Management
October 2018: 216x138: 199pp
Hb: 978-1-472-47049-2: £45.00
* For full contents and more information, visit: www.routledge.com/9781472470492

Market: Business & Management
November 2017: 229 x 152: 190pp
Hb: 978-1-138-57205-8: £105.00
eBook: 978-1-351-26364-1
* For full contents and more information, visit: www.routledge.com/9781138572058

Dummy text to keep placeholderDummy text to keep placeholder
Creating the Chief ExecutiveAfter Leadership
Foundational Work by the Executive-TheoristsEdited by Brigid Carroll, Suze Wilson, School of Management, Massey University,

New Zealand and Josh Firth Edited by Ellen S O'Connor, Dominican University of California, USA
Series: Routledge Studies in Leadership Research Series: Routledge Studies in Leadership Research
After Leadership imagines a brave new world where what leadership is and what we seek
from it can be developed anew, rather than remaining bound up in the problematic
traditions and preoccupations that characterise leadership studies today.

This volume is organized to focus on each executive-theorist individually while highlighting
that although they lived in different places and times, they in fact worked together by
sharing the same method and object of analysis. Each chapter focuses on one

Routledge executive-theorist, presenting biographical information as well as contextual background
Market: Business & Management on the individual and his company. The emphasis is on the creative interaction between
June 2018: 229 x 152: 232pp

the executive’s practice and his research. This book will be of interest to academics andHb: 978-1-138-08781-1: £105.00
researchers in the fields of leadership, business history, organizational theory as well as
business practitioners in the field.

eBook: 978-1-315-11019-6
* For full contents and more information, visit: www.routledge.com/9781138087811

Routledge
Market: Business & Management
September 2018: 229 x 152: 184pp
Hb: 978-1-138-72136-4: £95.00
eBook: 978-1-315-19451-6
* For full contents and more information, visit: www.routledge.com/9781138721364

Dummy text to keep placeholderTEXTBOOK • READER
Creative LeadershipArts Leadership
Contexts and ProspectsCreating Sustainable Arts Organizations
Edited by Charalampos Mainemelis, Olga Epitropaki and Ronit KarkKenneth Foster, University of Southern California, USA
Series: Routledge Studies in Leadership ResearchSeries: Mastering Management in the Creative and Cultural Industries
The collection of chapters in Creative Leadership: Contexts and Prospects offers the latest
thinking on creative leadership in facilitative, directive, and integrative contexts, and a

In an era of change and technological transformation, arts organizations and their leaders
face signifiant challenges in maintaining their relevance. This textbook provides a
contemporary overview of the field of arts leadership, focused on the performing arts. stimulating set of ideas for crafting the next generation of nuanced theories and empirical

studies of creative leadership.The author provides context to understand the challenges faced by arts leaders with analysis
of technological, demographic, environmental and economic change. Readers are invited Routledge
to reconsider the importance of purpose in delivering arts leadership with practical examples
that can be applied across the arts sector globally.

Market: Business & Management
November 2018: 229 x 152: 232pp
Hb: 978-1-138-55986-8: £110.00

Routledge
Market: Business & Management
May 2018: 246x174: 168pp
Hb: 978-1-138-74021-1: £99.99

eBook: 978-0-203-71221-4
* For full contents and more information, visit: www.routledge.com/9781138559868

Pb: 978-1-138-74029-7: £34.99
eBook: 978-1-315-18361-9
* For full contents and more information, visit: www.routledge.com/9781138740211
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Global LeadershipDisruptive Leadership
A Transnational PerspectiveApple and the Technology of Caring Deeply--Nine Keys to

Organizational Excellence and Global Impact Gama Perruci, Marietta College, USA
Global leaders have to contend with a variety of transnational contexts that call for different
leadership styles. This book assesses four of these – transactional, participatory,

Rich Kao
Leadership is the activity of getting things done through a
collective people. But where does it start? At the core of this
book is the idea that all disruptive activity begins in the deepest
parts of a person. The journey of leadership with its incumbent
responsibilities and burden is not an easy one. To disrupt a
market, invent a new product, conceive a new service, or create
a new system takes a gargantuan amount of effort. While there
may be distinctly capitalistic motivations, in the end, disruption
is a labor of love.

Productivity Press

transformational, and autocratic – but it is not simply a theoretical examination of leadership
styles. It also introduces the reader to practical skills that global leaders must master in
order to be more effective at the transnational level – a global mindset, embracing diversity,
conflict resolution, team building, intercultural communication, and adapting to change.

Routledge
Market: Business & Management
July 2018: 234x156: 224pp
Hb: 978-1-138-06196-5: £110.00
Pb: 978-1-138-06197-2: £34.99
eBook: 978-1-315-16194-5
* For full contents and more information, visit: www.routledge.com/9781138061965

Market: Business & Management
December 2017: 235 x 156: 172pp
Hb: 978-1-138-57656-8: £23.99
eBook: 978-0-203-73117-8
* For full contents and more information, visit: www.crcpress.com/9781138576568

Dummy text to keep placeholderDummy text to keep placeholder
Inclusive LeadershipEthical Leadership
The Modern Philosopher's StoneProgress with a Moral Compass
Edited by Gloria MossJoan Marques, Woodbury University, USA

This book introduces readers to the moral dilemmas associated
with business decisions, helping students to understand the
moral and ethical considerations leaders face in the workplace,
and providing a framework for balancing business demands
with doing the right thing.

Routledge

Books about leadership are legion but this one is different. Different because it describes
a style of leadership, Inclusive Leadership, which is a potent mixture of two earlier
well-respected styles. Different also because the effects of the style have been tried and
tested in recent and robust research and case studies. The information provided on Inclusive
Leadership will put other styles in the shade and be seen as a near-universal panacea to
organisational problems. Like the philosopher’s stone, it promises health and wellbeing to
those close to it- employees – and increased productivity to organisational stakeholders.

Routledge
Market: Business and Management
September 2018: 234x156: 120pp
Hb: 978-1-138-09057-6: £85.00
Pb: 978-1-138-09058-3: £25.00
eBook: 978-1-315-10857-5Market: Leadership
* For full contents and more information, visit: www.routledge.com/9781138090576October 2017: 229 x 152: 216pp

Hb: 978-1-138-63653-8: £115.00
Pb: 978-1-138-63655-2: £39.99
eBook: 978-1-315-20594-6
* For full contents and more information, visit: www.routledge.com/9781138636538
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Innovation in Environmental LeadershipExtra-Dependent Teams
Critical PerspectivesHarnessing the Power of Similarity

Edited by Benjamin W. Redekop, Christopher Newport
University, USA, Deborah Rigling Gallagher, Duke University,
USA and Rian Satterwhite, University of Oregon, USA
Series: Routledge Studies in Leadership Research
Innovation in Environmental Leadership provides fresh insights
and critical perspectives on the vibrant and growing field of
environmental leadership. It shows the latest state of knowledge
on the topic and will be of interest both to students at an
advanced level, academics and reflective practitioners. It
addresses the topics with regard to leadership theory and
environmental leadership and will be of interest to researchers,
academics, and students in the fields of sustainability,

David Kesby
The concept of Extra-Dependent Teams completely reframes how we think about teams
in organisations. It replaces the single conventional mental model that all teams can be
defined in the same way with a new plural model that all teams can be defined in one of
two ways. These two definitions are, "working together to achieve a common goal" for
Inter-Dependent Teams and "learning together to develop a common practice" for
Extra-Dependent Teams. The model of Extra-Dependent Teams is based on 25 years of
research into Communities of Practice. Writers on Communities of Practice seek to
distinguish the model from managed teams in order to establish a unique position between
teams in organisations.

Routledge
Market: Coaching and Mentoring
June 2018: 234x156: 224pp environmental ethics, natural resource management, environmental studies, business

management, public policy, and environmental management.
Hb: 978-1-138-10651-2: £45.00
Pb: 978-1-138-10653-6: £34.99
eBook: 978-1-315-10155-2 Routledge
* For full contents and more information, visit: www.routledge.com/9781138106512 Market: Business & Management

March 2018: 229 x 152: 246pp
Hb: 978-1-138-63660-6: £105.00
eBook: 978-1-315-20589-2
* For full contents and more information, visit: www.routledge.com/9781138636606
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Leadership and Diversity ManagementInnovation Leadership
A Relationship-centred ApproachDavid G Gliddon, COLLEGE OF BUSINESS AND MANAGEMENT, COLORADO TECHNICAL

UNIVERSITY, USA and William J Rothwell, Rothwell & Associates, Inc. Ngaire Bissett, University of Canberra, Australia and Carolina Bouten Pinto, Griffith
University, AustraliaHere is an exciting and comprehensive resource for readers that are currently seeking to

build success in organizations with new ideas. Innovation leadership involves synthesizing Series: Routledge Studies in Leadership Research
different leadership styles in organizations to influence employees to produce creative

Leadership and Diversity Management is a timely exploration in light of the heightened
requirement of business for novel solutions to meet the varied economic, ethical and social

ideas, products, services and solutions. The key role in the practice of innovation leadership
is that of the innovation leader. However, there are currently multiple perspectives on the

challenges organisations face, related to fast paced technological developments, increasingdefinition of an innovation leader. An individual in an organization, a group within an
global market competition and associated environmental impacts and cultural inequality
concerns.

organization, the organization itself, and even a community, state, or nation can be
considered as such. This book explores each of these perspectives.

RoutledgeRoutledge
Market: Business & ManagementMarket: Innovation Leadership
May 2018: 229 x 152: 184ppMarch 2018: 234x156: 256pp
Hb: 978-1-138-63847-1: £105.00Hb: 978-1-138-03687-1: £95.00
eBook: 978-1-315-63774-7eBook: 978-1-315-17821-9
* For full contents and more information, visit: www.routledge.com/9781138638471* For full contents and more information, visit: www.routledge.com/9781138036871
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Leadership and OrganizationIntelligent Disobedience
A Philosophical IntroductionThe Difference Between Good and Great Leaders

Sverre Spoelstra, Lund University, Sweden
This book is a philosophical exploration of the relationship
between leadership and organization. Each chapter in the book
sheds light on this relationship by exploring leadership with
respect to a particular theme: charisma, authority, religion,
language, authenticity, image and followership. These themes
are linked to popular notions of leadership, such as
transformational leadership, authentic leadership and servant
leadership.

Routledge

Bob McGannon
Intelligent disobedience values improved business performance over compliance with the
rules, when conditions permit. This is the essence of intelligent disobedience; knowing
when and how to break, bend or invent new rules for better outcomes. Intelligent
Disobedience seeks to; enhance the reader’s business success, help the reader examine
methods for proposing potentially unpopular directions or opinions, propose a decision
making process for when the reader should ‘bend or break the rules’, and guide the reader
to determine instances when improved outcomes are better than ensuring compliance
with corporate norms or management directions.

Routledge
Market: Business and Management
March 2018: 234x156: 152pp
Hb: 978-1-138-03651-2: £110.00
Pb: 978-0-815-39467-9: £29.99 Market: Business & Management
eBook: 978-1-315-17841-7 April 2018: 234x156: 154pp
* For full contents and more information, visit: www.routledge.com/9781138036512 Hb: 978-1-138-91709-5: £110.00

Pb: 978-1-138-91710-1: £29.99
eBook: 978-1-315-68926-5
* For full contents and more information, visit: www.routledge.com/9781138917095
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Leadership and WisdomKindness in Leadership
Lessons from folkloreEdited by Gay Haskins, University of Oxford, UK., Lalit Johri, University of Oxford, UK.

and Michael Thomas, University of Central Lancashire, UK. Edited by Matt Statler, New York University, USA and Wendelin Küpers,
Karlshochschule International University, GermanyKindness in Leadership is one of the first books to explore both the concept and practice of

kindness in leadership and consider them in different societal and organisational settings Management scholars have focused more and more on what wisdom traditions can teach
us about leadership and organizational behavior, and this is the first book that brings thiswithin a global context. Its uniqueness lies in combining an innovative mix of personal

views from leaders with explorations of organisational philosophies and practices. research to students. Statler and Küpers have assembled a world class team of contributors.
This will be a stimulating and thought-provoking read for a wide audience of practicing
managers and leaders in organisations of all shapes and sizes, for academics involved in

Each is tasked with picking their favorite folk story, and reflecting on the lessons offered
for management practice. Each contribution will respond to the same categories of analysis,

educating for leadership, and for students aspiring to develop their own kind and
compassionate leadership style.

ensuring consistency throughout. Questions at the end of each chapter allow students to
reflect on what they have learned.

Routledge Wising Up promises to be a delightful read for all students of leadership, management, and
organizational studies.Market: Business & Management

March 2018: 234x156: 184pp
Routledge
Market: Leadership
August 2018: 229 x 152: 224pp
Hb: 978-1-138-29233-8: £115.00

Hb: 978-1-138-20733-2: £110.00
Pb: 978-1-138-20734-9: £29.99
eBook: 978-1-315-46253-0
* For full contents and more information, visit: www.routledge.com/9781138207332

Pb: 978-1-138-29234-5: £44.99
eBook: 978-1-315-23299-7
* For full contents and more information, visit: www.routledge.com/9781138292338
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Leading in PlaceLeadership Can Be Learned
Leadership Through Different EyesClarity, Connection, and Results
Rita Hilton, Rita Hilton, Rosemary O'Leary and Rosemary O'LearyGilmore Crosby

The premise of this book, despite all that has been written on
the subject, is that leadership is poorly understood because
human systems are poorly understood. Leadership can be
learned because although there is art to leadership there is also
science. With this book, you will gain a new understanding of
human systems and of how to improve yourself and improve
the system you are in. High performance culture and high
performance leadership are mirror images of each other. Once
you grasp the principals, the key will be in your hands.

Productivity Press

In Leading in Place, the authors open up new avenues in the debate on leadership by
drawing the reader’s attention to the ways in which women can be—and are—leading in
organizations and communities in sometimes unconventional, often unrecognized, ways.

With strategies for addressing issues around leadership at both the individual and
organizational levels, this book will provide students of leadership as well as professionals
with insights that challenge the ways we think about women leaders and leadership more
generally.

Routledge
Market: Leadership
May 2018: 229 x 152: 212pp
Hb: 978-0-815-35185-6: £135.00
Pb: 978-0-815-35188-7: £43.99
eBook: 978-1-351-14000-3Market: Business & Management
* For full contents and more information, visit: www.routledge.com/9780815351856October 2017: 235 x 156: 184pp

Hb: 978-1-138-29742-5: £30.99
eBook: 978-1-315-09929-3
* For full contents and more information, visit: www.crcpress.com/9781138297425
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More for LessLeadership Development
How to Lead an Agile, Adaptive and Self-Organising OrganizationA Complexity Approach
Nick ObolenskyKevin Flinn, University of Hertfordshire, UK

Drawing on the complexity sciences and personal narrative
accounts of experience from practitioners based in the UK,
Germany, Denmark and North America, Leadership Development:
A Complexity Approach examines conventional leadership
development methodologies with a view to identifying what is
useful and what is not. It proffers an alternative perspective on
leadership and organisation for business schools, consultancies
and corporate training functions to adopt in their development
of leaders.

Most leadership assumptions are based on a deterministic view of the world. If you do X
you should get Y, process can be employed for most things, and more complicated
problems can be analysed to enable better decisions. However whilst these approaches
suit the Simple and the Complicated, they do not work so well for the Complex. The
Complex needs a different approach the core of which is to enable the organisation being
led to be agile and self-organising. The objective of the book is to enable the busy
leader/manager to be less busy and more effective.

Routledge
Market: Business and Management
July 2018: 234x156: 256pp
Hb: 978-1-138-06371-6: £65.00
Pb: 978-1-138-06372-3: £19.99
eBook: 978-1-315-16084-9
* For full contents and more information, visit: www.routledge.com/9781138063716
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Neuro-Linguistic Programming for Change Leaders
The Butterfly Effect
David Potter, The Cultural Change Company, UK
This is a book about change leadership through NLP. It provides a model of social interaction
that will have a serious impact on the future outcomes of change leadership projects, as
well as providing change leaders themselves with opportunities for personal growth.
It focuses on the benefits of applied NLP to change leaders as a generative change toolkit.
Secondly, the book provides a model that shows change leaders how to build a climate
of psychological safety to establish rapport with stakeholders. Thirdly, it provides a strategy
for enabling broader cultural change and stakeholder engagement throughout the
organisation.

Routledge

Routledge
Market: Business & Management
March 2018: 234x156: 200pp
Hb: 978-1-138-93402-3: £110.00
Pb: 978-1-138-93403-0: £29.99
eBook: 978-1-315-67826-9
* For full contents and more information, visit: www.routledge.com/9781138934023
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Leadership of Purpose
Edited by Steve Kempster, University of Lancaster, UK
Series: Routledge Studies in Leadership Research
Leadership of Purpose outlines a case for leadership to focus on a portfolio of ‘good’ 
dividends as an answer to the question leadership for what? It draws on recent research 
to explore how organisations have undertaken this approach, the challenges they have 
overcome, the changes that have occurred in leadership orientation.
Routledge
Market: Business & Management
December 2018: 229 x 152: 232pp
Hb: 978-1-138-10352-8: £105.00
eBook: 978-1-315-10230-6
* For full contents and more information, visit: www.routledge.com/9781138103528

Market: Leadership
May 2018: 234x156: 176pp
Hb: 978-1-138-29700-5: £110.00
Pb: 978-1-138-49599-9: £29.99
eBook: 978-1-315-09956-9
* For full contents and more information, visit: www.routledge.com/9781138297005
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Relational LeadershipPhilosophy and Leadership
Theory, Practice and DevelopmentAntonio Marturano

Philosophy and Leadership offers a panorama of the main philosophies, both ancient and
modern, which form the basis of contemporary leadership theories. This book will draw

Nicholas Clarke, University of Southampton, UK
 At its core, relational leadership recognises leadership as centred in the relationships that
form between both formal and informal leaders and those that follow them, far moreso
than the personality or behaviours of individual leaders.

on many philosophical positions to offer a critique of the most important nodes of modern
leadership studies – such as ethics, purpose, meaning and legacy. It will include probing
questions and theoretical as well practical exercises aimed at reinforcing the points discussed
in each chapter, as well as examples from history, literature, films and music. This book introduces readers to the most up to date research in this area and the differing

theoretical perspectives that can help us better understand leadership as a relational
This book will be invaluable reading for scholars on undergraduate and postgraduate
leadership courses, as well as those studying philosophy, leadership ethics and business
ethics, and responsible leadership.

phenomena.  The book is the first to examine how recent ideas about how these new
forms of relational leadership are put into practice as well as techniques, tools and strategies
available to organisations to help do so.

Routledge Routledge
Market: Business & Management Market: Business & Management
October 2018: 234x156: 350pp February 2018: 234x156: 202pp
Hb: 978-1-138-21151-3: £105.00 Hb: 978-1-138-65910-0: £110.00
eBook: 978-1-315-45205-0 Pb: 978-1-138-65911-7: £29.99
* For full contents and more information, visit: www.routledge.com/9781138211513 eBook: 978-1-315-62043-5

* For full contents and more information, visit: www.routledge.com/9781138659100
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Stellar Management TeamsPractical Guide to Safety Leadership

Vesa Ristikangas, Bomentis Oy, Finland and Tapani Rinne,
Ambitio, Finland
Management teams at all levels, and individual team members
in particular, are often disengaged and disconnected from the
management function itself.

An individual is not capable of controlling the complicated
system of an organization, with its countless variables especially
in conjunction with the rapid change, in economy and market
forces, which are both uncontrollable.

In Stellar Management Teams, the reader undertakes a
metaphorical journey to the stars, which symbolizes top-level
interaction and collaboration. The journey is the development
from an ordinary management team into a Stellar Management

Team, which elevates its operation up to a new level of performance and success.

An Evidence-Based Approach
Luke Daniel
Leaders can shape an organisation through their behaviours
and their vision. If an organisation lacks a clear vision or there is
disengagement by the leadership team, then the results can be
disastrous.

This book goes beyond mere safety slogans or anecdotal stories
that relate to safety leadership. Instead an empirical and research
based approach will be shared which can help improve the
overall culture of an organisation as well as the safety of
employees. Tools, case studies, theories and practical applications
will be shared which can help create the blueprint for
organisational change that you seek.

Safety Leadership will drive the change and results you want.
RoutledgeRoutledge
Market: ManagementMarket: Leadership
February 2018: 234x156: 222ppDecember 2017: 234x156: 194pp
Hb: 978-0-815-37294-3: £45.00Hb: 978-1-138-20929-9: £110.00
Pb: 978-0-815-37313-1: £34.99Pb: 978-1-138-20930-5: £29.99
eBook: 978-1-351-24411-4eBook: 978-1-315-45737-6
* For full contents and more information, visit: www.routledge.com/9780815372943* For full contents and more information, visit: www.routledge.com/9781138209299
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The Dark Side of the WorkplaceRelational Feedback
Managing IncivilityIt's not what you say, it's the way that you say it
Annette B Roter, Viterbo University, USALise Lewis, Bluesky International, UK
This book explores incivility in the workplace and the implications to employees,
organizations, and society. It introduces readers to the topic of incivility and builds awareness

This book offers a new and refreshing way of engaging in authentic feedback that is willingly
given and well received.
It focuses on relationships to improve the reputation of feedback and provides many
examples of existing good practice. The author introduces the PPR© Feedback Framework

of it for professionals, employees, and organizations to look at ways to identify and address
these behaviors. It then dives deeper into each of the actions related to incivility and exposes

(Preparation, Proactive, Reactive), a leading edge approach to adopting a ‘way of being’
that encourages relationships conducive to feedback exchange.

each tactic that is used by individuals to promote uncivil actions. We are seeing these
behaviors increasing in our society norms as well. This book also explores these behaviors
related to the increase of uncivil behaviors in society and the implications of carrying these
behaviors into other areas of our lives.

It will appeal to those seeking an innovative approach to performance management and
who welcome a reprieve from the relentless pursuit of a universal feedback tool.

RoutledgeRoutledge
Market: LeadershipMarket: Coaching and Mentoring
June 2018: 234x156: 256ppJune 2018: 234x156: 336pp
Hb: 978-1-138-55929-5: £115.00Hb: 978-1-138-06391-4: £45.00
Pb: 978-1-138-55930-1: £29.99eBook: 978-1-315-16072-6
eBook: 978-0-203-71290-0* For full contents and more information, visit: www.routledge.com/9781138063914
* For full contents and more information, visit: www.routledge.com/9781138559295
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Theoretical Perspectives of Strategic Followership
The GuruBook

David Zoogah, Morgan State University, USA

Insights from 45 Pioneering Entrepreneurs and Leaders on Business
Strategy and Innovation

Series: Routledge Studies in Leadership Research
Jonathan Løw
The GuruBook is for entrepreneurs and leaders who now know
that traditional business models no longer provide results in
fast-evolving digital and global economies. This book does not
provide one single message -- Rather it’s a collection of inspiring
articles and interviews with amazing people with great insights
that are relevant for burgeoning entrepreneurs, leaders, business
developers, and innovators.

Theoretical Perspectives of Strategic Followership focuses on one type of followership –
strategic – which is an emergent phenomenon. Similar to leadership, followership has 
been defined as a role, process, and capacity. Indeed, others consider it as socially 
constructed. In addition to the definitions, the relatively sparse literature has identified 
antecedents, outcomes, and moderators of followership.

Routledge
Market: Business & Management
August 2018: 229 x 152: 232pp
Hb: 978-1-138-67986-3: £105.00
eBook: 978-1-315-56352-7
* For full contents and more information, visit: www.routledge.com/9781138679863
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Transformational Leadership and Not for Profits
and Social Enterprises
Edited by Ken Wiltshire, Professor of Public Administration at the University of 
Queensland Business School, Australia, Aastha Malhotra and Micheal Axelsen, 
University of Queensland Business School, Australia
Series: Routledge Studies in the Management of Voluntary and Non-Profit 
Organizations
The key aim of this book is to help existing and future NFP leaders at all organisational 
levels to support their organisations and employees and in turn clients and 
communities, through theoretical insights and practical approaches by focusing on 
transformational leadership aspects for contemporary Not for Profits.

Routledge
Market: Business & Management
December 2017: 229 x 152: 312pp
Hb: 978-1-138-20482-9: £115.00
eBook: 978-1-315-46857-0
* For full contents and more information, visit: www.routledge.com/9781138204829
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Women’s Leadership Development
Theory and Practice
Gelaye Debebe, George Washington University, USA
Series: Routledge Studies in Leadership Research
Leadership development is a huge industry though research on developing women leaders 
is dwarfed by the mainstream. Focusing on women-only training, the author uses rich 
descriptive data to explore the substantive changes women undergo in training as well 
as to explore the characteristics and processes of the training environment that lead to 
positive developmental outcomes. Providing a theoretical framework to guide practice 
and research, this book will be important reading for researchers interested in leadership 
and women's studies.

Routledge
Market: Business & Management
November 2018: 229 x 152: 184pp
Hb: 978-1-138-92001-9: £105.00
eBook: 978-1-315-68745-2
* For full contents and more information, visit: www.routledge.com/9781138920019

Productivity Press
Market: Business & Management
February 2018: 216 x 216: 183pp
Hb: 978-1-138-56656-9: £99.00
Pb: 978-1-138-56643-9: £23.99
eBook: 978-1-315-12375-2
* For full contents and more information, visit: www.crcpress.com/9781138566569
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The Respectful Manager
Cracking the Code for Good Management
Terry A Sheridan, Guardian Angel Holdings Pty Ltd, Australia
This book is about the application of the Executive Impression Management type of the 
Respectful Manager, derived from new ground-breaking research regarding fraudster 
managers. It explains clearly and precisely what a good manager looks and behaves like. 
Cracking the code to truly good management will lead to revelations of who your manager 
really is. For those looking at increasing profitability, increasing competitive edge, and 
engaging their workforce in fulfilling work, the Respectful Manager is the key. It is critical 
for management training purposes, managerial recruitment and promotion procedures. 
It is a must read for those who aspire to management, even senior management, roles.

Routledge
Market: Leadership and Management
April 2018: 234x156: 144pp
Hb: 978-1-138-30667-7: £45.00
eBook: 978-1-315-14191-6
* For full contents and more information, visit: www.routledge.com/9781138306677
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The Rules of Success
How Managers Can Overcome Setbacks and Grow
Karsten Drath, Leadership Choices GmbH, Germany
Research suggests that success is, above all, one thing: the quest for a combination of 
happiness and satisfaction, coupled with economic independence. However, the data also 
suggests that the definition of success varies significantly from person to person. Certain 
success factors do exist and that they are fewer in number than one might think. The most 
critical being the capability to constructively overcome setbacks, failure and crisis. This is 
also known as resilience. Because of its criticality for success it is discussed in greater depth 
using the FiRE model (Factors improving Resilience Effectiveness). This concept has been 
developed by the author through many years of research.
Routledge
Market: Leadership and Management
May 2018: 234x156: 176pp
Hb: 978-0-815-39566-9: £110.00
Pb: 978-0-815-39567-6: £29.99
eBook: 978-1-351-18330-7
* For full contents and more information, visit: www.routledge.com/9780815395669
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Lean for High-Mix-Low-Volume ManufacturersAssuring Product Development Success Before

Design Integrating the Toyota Production System with Group Technology and
Cellular ManufacturingThe Real Message from the Wright Brothers and Toyota
Shahrukh IraniMichael N. Kennedy, Targeted Convergence Corp.
The book integrates tehniques from the Toyota Production System (TPS) that apply to
high-mix low-volume with the science of Group Technology and Cellular Manufacturing

This book presents new thinking and methodologies to convert the chaotic front end of
product development into a convergent process of set-based learning and continuously
innovating – a game changer for Engineering. (GT/CM) to replace those parts of theTPS that pertain solely to high-volume, repeatable

processes. GT/CM is the technical solution to Lean for high-mix low-volume. Toyota provides
the tools to sustain GT/CM, especially the workforce culture and Lean leadership aspects.Productivity Press

Market: Business & Management
Productivity PressNovember 2018: 235 x 156: 250pp
Market: Business & ManagementHb: 978-1-138-62657-7: £25.99
October 2018: 254 x 178: 352ppeBook: 978-1-315-22676-7
Pb: 978-1-498-74069-2: £38.99* For full contents and more information, visit: www.crcpress.com/9781138626577
eBook: 978-1-498-74073-9
* For full contents and more information, visit: www.crcpress.com/9781498740692
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Lean MaintenanceDiscover Excellence
A Practical, Step-By-Step Guide for Increasing EfficiencyAn Overview of the Shingo Model and Its Guiding Principles

Javier Girón Blanco and Torsten Dederichs
The book is about applying Lean manufacturing principles to
industrial maintenance in order to improve the efficiency and
be able to do more with the same (or less) resources. By industrial
maintenance we mean the maintenance that takes place in
factories and industrial facilities. The book is the result of multiple
improvement projects carried out by the authors in various
industrial settings and sectors in the past 10 years.The approach
works and can be applied in any industry.

Productivity Press

Edited by Gerhard J. Plenert, MainStream GS, LLC,
Carmichael, California, USA
Series: The Shingo Model Series
This book introduces the 10 foundational principles behind the
Shingo Model (as curated by the Shingo Institute) and teaches
how these principles can influence enterprise excellence in
organizations. The Shingo Model is not an additional program
or another initiative to implement; rather, it introduces Shingo
Guiding Principles on which to anchor your current initiatives
and to fill the gaps in your efforts towards ideal results and
enterprise excellence.

Productivity Press

Market: Business & Management
October 2017: 279 x 216: 160pp
Hb: 978-1-138-29588-9: £99.00

Market: Business & Management Pb: 978-1-138-73237-7: £30.99
November 2017: 235 x 156: 198pp eBook: 978-1-315-17822-6
Hb: 978-1-138-62616-4: £38.99 * For full contents and more information, visit: www.crcpress.com/9781138295889
eBook: 978-1-315-22978-2
* For full contents and more information, visit: www.crcpress.com/9781138626164

2nd Edition • TEXTBOOK • READERDummy text to keep placeholder
Lean Production for Competitive AdvantageLean and Green Supply Chains
A Comprehensive Guide to Lean Methodologies and Management
Practices, Second Edition

Using Value Stream Mapping to Improve the Environment, Productivity,
and the Economy

John Nicholas, Loyola University, Chicago, Illinois, USAMichael Mutingi
The second edition will include four new topics that fully address the scope of Lean: Hoshin
Kanri (HK), Managing for Daily Improvement (MDI), Production Preparation Process (3P),

The book is divided into three parts. Part I presents recent concepts of green and Lean
paradigms, as well as green Lean performance in supply chain systems. Part II presents

and Lean in project management (especially for projects in product development). HK isparallel and integrated green Lean models, based on the triple bottom line (also known
a management planning process that evolved in Japan concurrent with Lean and earlyas the 3E bottom line) perspective, covering aspects related to the economy, the
adopters employed it. MDI addresses the 5th S (sustain) in the 5S process. Together, HKenvironment, and energy and material usage. Part III presents and explains a range of tools
and MDI answer questions such as: How is Lean tied to strategic planning? What is the roleand techniques, where Leanness and greenness are emphasized from a common view

point. of management in Lean? How are daily improvements tied to organizational goals? and
How are improvements sustained? The two topics address Lean as a "culture."Productivity Press

Market: Business & Management Productivity Press
November 2018: 254 x 178: 300pp Market: Business & Management
Hb: 978-1-138-06887-2: £46.99 March 2018: 254 x 178: 552pp
* For full contents and more information, visit: www.crcpress.com/9781138068872 Hb: 978-1-498-78088-9: £61.99

eBook: 978-1-498-78089-6
Prev. Ed Hb: 978-1-439-82096-4
* For full contents and more information, visit: www.crcpress.com/9781498780889
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Shop Floor Management for Supervisors and
Managers

Manufacturing Intelligence
The Art of Making Factory Data Talk
Michel Baudin, MMTI, Palo Alto, California, USA How to Improve Your Profitability by Embedding a Lean Management

System into Your OrganizationWritten as an aid in obtaining information to solve factory problems, this text explains how
to work with the information systems staff to retrieve factory data from the multiple and

Michael Meyers, Consultant, W3Group, Latham, New York, USA, Charles W. Protzman
III, Business Improvement Group, LLC., Towson, Maryland, USA and Daniel Protzman,
Business Improvement Group, LLC, Perry Hall, Maryland, USA

often incompatible legacy systems they typically reside in. The author examines the three
sources of information: direct observation of the situation; interviews with knowledgeable
managers, engineers, or operators; and existing data. By presenting solutions for acquiring

Shop floor management is the most effective form of leadership on the plant floor. It
supports the consistent development of processes and procedures where they happen.

information, ways to analyze the information, and systems of presentations, the book offers
tricks to make the tangle of obsolete and inconsistent legacy systems produce timely
answers. It also safeguards Lean success and with it a new corporate structure. Collaboration is

characterized by simple management tools, improved communication and an increasedCRC Press
November 2018: 229 x 152: 250pp level of competence and responsibility on the shop floor. This book outlines the Lean tools
Hb: 978-1-439-82773-4: £38.99 needed on the front lines including visual management tools, Gemba walks, standard work,
eBook: 978-1-482-28209-2 time analysis, kanban, 5S and more. The authors use engaging stories and case studies to

demonstrate the effectiveness of shop floor management.* For full contents and more information, visit: www.crcpress.com/9781439827734

Productivity Press
Market: Business & Management
September 2018: 254 x 178
Pb: 978-1-498-78095-7: £31.99
eBook: 978-1-498-78096-4
* For full contents and more information, visit: www.crcpress.com/9781498780957
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Sustaining a Culture of Process Control and
Continuous Improvement

Production Management
Advanced Models, Tools, and Applications for Pull Systems

Yacob Khojasteh
Since the introduction of Toyota’s just-in-time philosophy, pull
control strategies have been adopted by numerous companies
worldwide both in the manufacturing and service sectors. This
book provides some recent developments in production
management and presents modeling and analysis tools for pull
production control systems.

Productivity Press

The Roadmap for Efficiency and Operational Excellence
Philip J. Gisi
This book presents a methodology for continuous process improvement in a structured,
logical, and easily understandable framework based on industry accepted tools, techniques
and practices. It starts by highlighting and explaining the conditions necessary for
establishing a stable and capable process and the actions required to maintain process
control, while setting the stage for sustainable efficiency improvements driven by waste
elimination and process flow enhancement.

Productivity Press
Market: Business & Management
May 2018: 254 x 178: 200pp
Hb: 978-1-138-54557-1: £115.00
Pb: 978-1-138-29733-3: £38.99Market: Business
eBook: 978-1-315-09936-1October 2017: 254 x 178: 216pp
* For full contents and more information, visit: www.crcpress.com/9781138297333Hb: 978-1-138-03221-7: £38.99

eBook: 978-1-315-39438-1
* For full contents and more information, visit: www.crcpress.com/9781138032217

2nd Edition • NEW EDITIONDummy text to keep placeholder
The Basics of Benchmarking, Second EditionRules of the Road for Entrepreneurs
Robert Damelio, President, The Bottom Line Group, Dallas, Texas, USAA Map for a Successful Journey
This second edition of a bestseller supplies provides selected tools to help strengthen
critical skills and accomplish key steps throughout the benchmarking process. The first

H. James Harrington, Harrington Associates, Los Gatos, California, USA and Shane
P. Rogers, RPM Fitness, California, USA

part of provides a guide to the language of benchmarking and answers commonly askedSeries: The Little Big Book Series questions. The second part walks readers through the three phases of the benchmarking
This book combines the knowledge, skills, and risks taken by a young entrepreneur with
those acquired by a senior entrepreneur. Dr. Harrington is well-known for his work with

process -- Analysis, Discovery, and Implementation -- and provides charts and checklists
on what questions should be answered at each phase, and what outputs should be

many organizations around the world at refining and improving their manufacturing and produced. The book closes with a complete process map and outlines the entire site visit
process.business processes, organizational structure, and strategic planning. The two authors have

combined their experiences to define the process to roadmaps that minimize the risk of
Productivity Press

failure and cycle time required to go from concept to an established profitable organization. Market: Business Management
This newly defined entrepreneurial process provides a breakthrough in thinking on
activity-by-activity root to entrepreneurial success.

December 2018: 235 x 156: 150pp
Pb: 978-1-466-56930-0: £12.99
Prev. Ed Pb: 978-0-527-76301-5Productivity Press
* For full contents and more information, visit: www.crcpress.com/9781466569300Market: Business and Management

November 2018: 235 x 156: 175pp
Pb: 978-1-482-22470-2: £18.99
eBook: 978-1-482-22472-6
* For full contents and more information, visit: www.crcpress.com/9781482224702
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The Theory and Context Behind the Shingo ModelThe Excellent Education System
A Complex Systems-Based Framework for Enterprise ExcellenceUsing Six Sigma to Transform Schools
Gerhard J. Plenert, MainStream GS, LLC, Carmichael, California, USADaniel Bloom, Daniel Bloom & Associates, Inc., Largo, Florida,

USA
This book presents a roadmap on how to implement continuous
process improvement to US educational institutions. It introduces
the background information on the TLS (Theory of Constraints
- Lean - Six Sigma) Continuum and the wastes within the
educational system. The second part takes a look at primary,
secondary, higher education along with private and charter
schools demonstrating real time case backgrounds of the use
of the Continuum within the classroom.

Productivity Press

Series: The Shingo Model Series
The Shingo Enterprise Excellence Prize Model  has exerted global influence over the ways
that exceptional organizations formulate/deploy strategy with its focus on processes, Lean
thinking, continuous improvement, innovation, workforce development, and supplier
strategies. This book details the SEEM, which lies at the heart of the Shingo Prize. It will link
the theoretical underpinnings of the SEEM and their implications for practice. Case studies
illustrate important points. Selected tools that support practical implementation of the
model are discussed and their use illustrated. This book will deepen understanding of why
the model works and how implementation can be accomplished.

Productivity Press
Market: Business & Management
November 2018: 235 x 156: 200ppMarket: Business & Managment
Hb: 978-1-138-62622-5: £31.99November 2017: 254 x 178: 183pp
* For full contents and more information, visit: www.crcpress.com/9781138626225Hb: 978-1-138-56263-9: £99.00

Pb: 978-1-498-75850-5: £38.99
eBook: 978-1-315-12116-1
* For full contents and more information, visit: www.crcpress.com/9781138562639
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The Toyota TemplateLean Business Delivery System
The Plan for Just-In-Time and Culture Change Beyond Lean ToolsCharles W. Protzman, Business Improvement Group, LLC., Towson, Maryland, USA

and Fred Whiton, DRS Technical Services, Towson, Maryland, USA Phillip Ledbetter
The Toyota Template explains and develops this template in an
orderly and easy-to-understand fashion. The template orders
the activities/concepts/methods for a successful implementation.
Ohno said 'The key to the Toyota Way and what makes Toyota
stand out is not any of the individual elements…But what is
important is having all the elements together as a system. It
must be practiced every day in a very consistent manner, not in
spurts.'… The tools individually aren’t a system that is
consistently practiced.

Productivity Press

Corresponding to chapters in The Lean Practitioner's Field Book, this study guide offers a
complete review of the concept of the Lean Practitioner. It offers a wide range of exercises
to help readers understand key Lean concepts. Each chapter includes a list of important
concepts, chapter highlights, problem sets, and a self-test quiz. Worked-out answers and
solutions are also provided for all exercise problem sets and self-test questions.

Productivity Press
Market: Business & Management
March 2018: 279 x 216: 208pp
Hb: 978-1-138-29478-3: £99.00
Pb: 978-1-482-25284-2: £46.99
eBook: 978-1-482-25285-9
* For full contents and more information, visit: www.crcpress.com/9781138294783

Market: Business & Management
February 2018: 235 x 156: 98pp
Hb: 978-1-138-57871-5: £27.99
eBook: 978-1-351-26372-6
* For full contents and more information, visit: www.crcpress.com/9781138578715

Dummy text to keep placeholderDummy text to keep placeholder
True KaizenThe Myths and Truths of Lean Transformations
Management's Role in Improving Work Climate and CultureHow to Successfully Make the Transition from Theory to Effective

Deployment Collin McLoughlin and Toshihiko Miura
 In this book, Collin McLoughlin and Toshihiko Miura look back
on their decades of international consulting experience to
examine how organizations around the world have transformed
on a cultural level by respecting the people who work within
them and leveraging their creativity to solve problems.

Productivity Press

Raymond Kelly
This book will serve as a crucial resource for experienced Lean practitioners who are seeking:
insight on how to gain more from their Lean efforts, how to overcome resistance to change
(that is, to effectively convey 'What’s in it for me?' to their business associates), and to
understand how other companies have overcome the barriers to implementing Lean and
incorporated it as the commonsense approach to continuous improvement.

Productivity Press
Market: Business & Management
November 2018: 254 x 178: 256pp
Hb: 978-1-138-29639-8: £99.00
Pb: 978-1-138-29638-1: £30.99
eBook: 978-1-315-10006-7
* For full contents and more information, visit: www.crcpress.com/9781138296398

Market: Business & Management
November 2017: 235 x 156: 224pp
Hb: 978-1-138-74542-1: £30.99
eBook: 978-1-315-18037-3
* For full contents and more information, visit: www.crcpress.com/9781138745421
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Managing Educational TechnologyBusiness Models for Strategic Innovation
School Partnerships & Technology IntegrationCross-Functional Perspectives

Sandra Schamroth Abrams, St. John’s University, USA,
Xiaojun Chen, St. John's University, USA and Michael
Downton
This book examines how businesses, universities, and schools
can work together to integrate the use of technology in the
education sector.

Through the stories of three technology companies, students
follow the experience of integrating their products into schools,
and are able to discuss, analyze, and evaluate the challenges
and opportunities these companies face firsthand. End of chapter
questions will guide readers to consider alternative actions, and
identify steps for additional growth.

Edited by S.M. Riad Shams, Ural Federal University, Russia, Demetris Vrontis, University
of Nicosia, Cyprus, Yaakov Weber, College of Management Academic Studies, Israel
and Evangelos Tsoukatos, University of Applied Sciences Crete, Greece
Series: The Annals of Business Research
This book extends our understanding of how different cross-functional business and
management disciplines, such as innovation and entrepreneurship, strategic management,
marketing, HRM, and so forth individually and collectively underpin innovation in business
management, in order to proactively explore/exploit business opportunities and/or offset
business risks. It develops insights from cross-disciplinary business knowledge streams and
their cutting-edge discipline-specific practical implications to originate a cross-functional
business innovation management model, in order to reinforce research and practice in
management innovation.

Any student of educational technology, educational leadership or business will benefit
from this insightful look at business-university-school partnerships.

Routledge
Market: Business
May 2018: 234x156: 216pp Routledge

Market: Educational technology
March 2018: 229 x 152: 176pp
Hb: 978-1-138-95101-3: £115.00

Hb: 978-0-815-36721-5: £115.00
eBook: 978-1-351-25792-3
* For full contents and more information, visit: www.routledge.com/9780815367215

Pb: 978-1-138-95102-0: £39.99
eBook: 978-1-315-66843-7
* For full contents and more information, visit: www.routledge.com/9781138951013

Dummy text to keep placeholderDummy text to keep placeholder
Technological Substitution in AsiaEvaluating IT Projects

Ewa Lechman, Gdansk University of Technology, Poland
Series: Routledge Frontiers of Business Management
This book provides extensive evidence on information and
communication technologies development diffusion patterns
across Asian economies over the period 1960-2015. It
concentrates on identification of country-specific ICT diffusion
trajectories and unveils characteristics phases and dynamics of
the process.

Routledge

Eriona Shtëmbari
Series: Routledge Focus on Business and Management
This book explores the process of project evaluation and the
purposes of evaluation, given its strong relationship to the
success of the project. It examines IT project evaluation; identifies
methods and techniques to be used throughout the project life
cycle; examines the benefits of project evaluation and proposes
a systematic approach/framework of project evaluation.

Shtembari analyses the most up-to-date research relating to the
process and methods/techniques of project evaluation,
throughout the project life cycle. The findings in this book
provide solutions for practitioners to help them boost the
evaluation framework and consequently improve their IT project

management. Market: ICT
November 2017: 216x138: 140ppRoutledge
Hb: 978-1-138-69695-2: £45.00Market: Operations and Innovation Management
eBook: 978-1-315-52289-0November 2017: 216x138: 58pp
* For full contents and more information, visit: www.routledge.com/9781138696952Hb: 978-1-138-10411-2: £45.00

eBook: 978-1-315-10232-0
* For full contents and more information, visit: www.routledge.com/9781138104112

Dummy text to keep placeholderDummy text to keep placeholder
Technology-Driven Innovation for Project
Management

Hacker Culture and the New Rules of Innovation
Timothy Rayner
The hacker framing in this book clarifies the strategy and intent
behind the signature methods employed by startup
entrepreneurs-agile development, design thinking, and lean
startup method, as well as, the cognitive, behavioural, and
affective components of the mindsets required for these
techniques to bear fruit. This is the realm of culture.
Understanding startup entrepreneurship through the lens of
hacker culture sheds light on the leadership style required to
lead self-organising teams in startup and corporate settings. This
roadmap is for business leaders and entrepreneurs who want
to build organisations driven by innovative teams, and who are
looking for frameworks to acheive this.

How to Drive Performance and Productivity Improvement
Thomas McNellis and H. James Harrington, CEO, Harrington Management Systems,
Los Gatos, California
Detailed check lists that compose crucial parts of the book provide guidelines for the entire
project team to help prevent them from making errors, while the text is rich in advice that
experienced project managers will find extremely helpful. It will take the guesswork out of
managing projects in a web-centric environment and almost eliminate unplanned-for
surprises that result in massive overruns and delays. Technology Driven Innovation for Project
Management is a treasure of new and evolving concepts that must be understood by
everyone managing projects or who are impacted directly or indirectly by projects.

Productivity Press
Routledge Market: Business & Management
Market: Entrepreneurship August 2018: 235 x 156: 300pp
March 2018: 234x156: 170pp Hb: 978-0-815-38507-3: £44.99
Hb: 978-1-138-10209-5: £110.00 eBook: 978-1-351-20243-5
Pb: 978-1-138-10211-8: £29.99 * For full contents and more information, visit: www.crcpress.com/9780815385073
eBook: 978-1-315-10366-2
* For full contents and more information, visit: www.routledge.com/9781138102095
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Design ManagementCo-Creation, Innovation and New Service

Development Organisation and Marketing Perspectives
Sotiris T. Lalaounis, University of Exeter, UK
Placed at the nexus between marketing and organisational
studies, Design Management: Organisation and Marketing
Perspectives breaks new ground by positioning design
management at the intersection of these two disciplines.

With end of chapter exercises, case studies and reflective insights
along with online teaching materials, this exciting new text is
an essential reading for students in design management,
marketing, and innovation, or for anyone interested in gaining
an in-depth understanding of how design can be successfully
managed in order to generate the best answers to contemporary

global challenges.

The Case of Videogames Industry
Jedrzej Czarnota, Trilateral Research Ltd, UK
Series: Routledge Interpretive Marketing Research
This book offers highly detailed insights into the industry, which
is at the forefront of co-creation. Furthermore, it sheds new light
on the videogames firms and their operations and is therefore
ideally designed for researchers, educators, and students alike
in the fields of knowledge management, innovation
management, firm strategy, organization studies and creativity
management.

Routledge

Routledge
Market: Design Management/Marketing
October 2017: 246x189: 254pp
Hb: 978-1-138-64806-7: £125.00Market: Business & Management

December 2017: 229 x 152: 228pp Pb: 978-1-138-64807-4: £34.99
Hb: 978-1-138-63659-0: £105.00 eBook: 978-1-315-62666-6
eBook: 978-1-315-20590-8 * For full contents and more information, visit: www.routledge.com/9781138648067
* For full contents and more information, visit: www.routledge.com/9781138636590

Dummy text to keep placeholder3rd Edition • TEXTBOOK • READER
Entrepreneurial MarketingCreative Arts Marketing
UnpackedLiz Hill, Catherine O'Sullivan, Coventry University, UK, Terry

O'Sullivan, The Open University, UK and Brian Whitehead,
Arts Professional Magazine, UK
Creative Arts Marketing 3rd edition is a long-awaited update of
a classic and influential text. With an emphasis on global case
studies, practical examples and discussion questions and an
author team that draws from rich and varied experiences in the
arts management sector, the book serves as a text for students
as much as it is a practitioner's guide to industry best practice.

Including a brand new companion website, complete with
materials for tutors and students for the first time, the return of

this important text will be welcomed by students, tutors and professionals in the arts.

Nickanor Amwata
Research in the field of Entrepreneurial Marketing (EM) has been growing steadily since
the annual conference on ’Research at the Marketing/Entrepreneurship Interface’ was
introduced in North America in 1987. There is evidence to testify to the fact that new
business ventures face several specific marketing challenges that cannot be dealt with
simply by looking at findings from traditional marketing. The reality is that many of these
new enterprises result in very high infancy ’mortality rates’. In his book Entrepreneurial
Marketing, Nick Amwata presents unique perspectives on this debate and offers a blend
of two discrete management areas; marketing and entrepreneurship.
Routledge
Market: Business
October 2017: 246x174: 263pp

Routledge
Hb: 978-1-472-45007-4: £95.00Market: Marketing * For full contents and more information, visit: www.routledge.com/9781472450074

October 2017: 246x189: 306pp
Hb: 978-1-138-21377-7: £110.00
Pb: 978-1-138-21376-0: £32.99
eBook: 978-1-315-44768-1
* For full contents and more information, visit: www.routledge.com/9781138213777

TEXTBOOK • READERDummy text to keep placeholder
Ethics and Professional Practice in MarketingCurrent Research on Gender Issues in Advertising
Catherine McGuinn, Institute of Technology Sligo, Ireland. and Kate Duke, Institute
of Technology, Sligo, Ireland.

Edited by Yorgos Zotos, Cyprus University of Technology,
Stacy Grau, Texas Christian University, USA and Charles R.
Taylor, Villanova University, USA
This book extends the research on gender stereotypes in
advertising over the past 20 years, highlighting key themes such
as attitude towards sex and nudity in advertising; women in
decorative roles; the changing roles of women and men in
advertising; and the viewpoints of those advertising professionals
who design campaigns. This book was originally published as a
special issue of the International Journal of Advertising.

Routledge

This exciting new marketing ethics text considers marketing as a social activity that is as
cultural, social and ethical as it is economic. Through this approach, students can learn to
be critical of self-rationalising marketing strategies, to consider their impact on society, and
to discuss the question of whether authentically ethical marketing is possible at all.  Real
life examples are used throughout to illustrate key points.

This is an ideal introductory textbook in marketing ethics for students of business and
management, as well as thoughtful, reflective practitioners.

Routledge
Market: Marketing
March 2018: 246x174: 240pp
Hb: 978-1-138-90054-7: £125.00
Pb: 978-1-138-90055-4: £34.99Market: Advertising / Gender Studies
eBook: 978-1-315-70719-8February 2018: 246x174: 160pp
* For full contents and more information, visit: www.routledge.com/9781138900547Hb: 978-0-815-38020-7: £115.00

* For full contents and more information, visit: www.routledge.com/9780815380207
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3rd Edition • TEXTBOOK • READER
Financial Services Marketing
An International Guide to Principles and Practice

Christine Ennew, Nottingham Business School, UK, Nigel
Waite, Nottingham Business School, UK and Roisin Waite,
Barclays Group, UK.
Now in its 3

rd
 edition, Financial Services Marketing offers a

balanced and useful guide to the topic that is both conceptual
and practical. The authors have drawn from  extensive
international experience to ensure that this text will resonate
with users across the globe. This edition is complemented by
numerous international references, examples and case studies
featuring companies such as American Express, Direct Line,
Barclays, NatWest RBS, Aviva and HSBC.

Financial Services Marketing 3e will be hugely beneficial to
academic students of marketing and finance, as well as essential reading to those
industry-based and studying for professional qualifications.

Routledge
Market: Marketing
November 2017: 246x174: 592pp
Hb: 978-1-138-68451-5: £110.00
Pb: 978-1-138-68452-2: £49.99
eBook: 978-1-315-54376-5
Prev. Ed Hb: 978-0-415-52167-3
* For full contents and more information, visit: www.routledge.com/9781138684515

Dummy text to keep placeholder
How to Win When You Are Not Winning
The Role of CRM and Business Intelligence in the Sports Industry
Fiona Green
The use of Customer Relationship Management and Business Intelligence have become
integral to the way of doing business in the professional sports industry. This book sets out
to share the processes and principles the sports industry uses to capitalise on the natural
loyalty sports teams and stars create; the levels of passion and emotion that winning, losing,
or even just competing can elicit, and the disproportionate share of voice, media, and
attention afforded across all sport. Case studies and commentary from around the
world demonstrate some of the practices implemented by the world’s leading sports
brands as well as smaller organisations like British Taekwondo.

Dummy text to keep placeholder
Ethnic Marketing
John Stanton and Guilherme Pires, University of Newcastle, Australia
Series: Routledge Studies in Marketing
Keeping a focus on the ethnic group as the unit of analysis, extensive interviews with 
businesses and other practicing entities provide intelligence about contemporary ethnic 
marketing practice perspectives. Ethnic Marketing’s objective is to reduce the theory-practice 
divide through the development of a collaborative framework between business and 
scholars that converts into theory-in-use.

Routledge
Market: Business & Management
July 2018: 229 x 152: 232pp
Hb: 978-1-138-21060-8: £105.00
eBook: 978-1-315-45489-4
* For full contents and more information, visit: www.routledge.com/9781138210608

Dummy text to keep placeholder

Experience Marketing
Consumer Behaviour and Customer Experience
Wided Batat, University of Lyon 2, France
Experiential Marketing and Customer Experiences provides an in-depth analysis of the customer 
experience and its growing effect on consumer behaviour. This book will expose the 
experiential approach to marketing working on the ethos that the customer is not a rational 
individual but in fact will make buying decisions based on subjective experiences and 
emotional responses.

Replete with case studies throughout, including H&M, IKEA, TripAdvisor and Facebook, and 
with particular attention to the tourism industry, this book will enable marketers and 
marketing students to better understand the elements that make up the customer 
experience and how these translate into marketing actions.

Routledge
Market: Business and Management
June 2018: 234x156: 176pp
Hb: 978-1-138-09063-7: £45.00
eBook: 978-1-315-10853-7
* For full contents and more information, visit: www.routledge.com/9781138090637

TEXTBOOK • READER
Integrated Marketing Communication
Advertising and Promotion in a Digital World

Jerome M. Juska
This book is an up-to-date resource that shows students how
to achieve their marketing objectives through a campaign that
coordinates marketing, advertising, and promotion. It provides
essential information about planning, implementing, and
assessing a comprehensive marketing plan to help students
appreciate integrated marketing communications as a business
strategy.

Routledge

Routledge
Market: Business & Management
December 2018: 234x156: 240pp
Hb: 978-1-138-29315-1: £105.00
Pb: 978-1-138-29316-8: £29.99
eBook: 978-1-315-23220-1
* For full contents and more information, visit: www.routledge.com/9781138293151

Fashion Marketing
Contemporary Issues
Tony Hines, Manchester Metropolitan University, UK
This exciting third edition of the highly successful Fashion Marketing features all-new content,
covering every aspect of the world of fashion marketing. The twelve new chapters from
fashion marketing thought leaders now include pedagogical features, as well as brand
new real-life case studies.

This book has been long established as the go-to text for those who want a more advanced
guide to fashion marketing. This updated edition with its enhanced teaching features is
the perfect choice for lecturers leading fashion marketing courses, students of business or
fashion, and thoughtful professionals who want an intelligent, critical understanding of
their industry.

Routledge
Market: Business & Management
March 2018: 234x156: 352pp
Hb: 978-0-415-83971-6: £100.00

Market: Marketing
October 2017: 229 x 152: 230pp

Pb: 978-0-415-83972-3: £34.99

Hb: 978-1-138-69543-6: £130.00

eBook: 978-0-203-77104-4

Pb: 978-1-138-69544-3: £49.99

Prev. Ed Hb: 978-0-750-66897-2

eBook: 978-1-315-52681-2

* For full contents and more information, visit: www.routledge.com/9780415839716

* For full contents and more information, visit: www.routledge.com/9781138695436
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2nd Edition • TEXTBOOK • READERDummy text to keep placeholder
Marketing ManagementIslamic Marketing and Branding
A Cultural PerspectiveTheory and Practice
Edited by Lisa Penaloza, Bordeaux Managemetn School, France, Nil Toulouse,
University of Lille North of France and Luca Massimiliano Visconti, Bocconi University,
Italy

Edited by T C Melewar and S. F. Syed Alwi
Islamic Marketing and Branding: Theory and Practice, by TC
Melewar and Sharifah Faridah Syed Alwi is a timely and topical
book, addressing three core objectives. The first of its aims is to
give readers insights into branding and corporate marketing in
the Islamic context, by enabling them to compare, contrast and
comprehend how corporate-level notions such as corporate
identity, corporate personality, corporate image and corporate
reputations are operationalised within this framework and relate
them to the concept of corporate brand equity.

Routledge

Marketing Management: A Cultural Perspective provides a comprehensive account of cultural
knowledge and skills useful in strategic marketing management. In making these cultural
concepts and frameworks accessible and in discussing how to use them, this edited textbook
goes beyond the identification of historical, socio-cultural and political factors and their
effects on market outcomes. Fully updated and restructured, this new edition benefits from
two new introductory chapters on culture and marketing practice, improved pedagogy,
fresh international case studies, and online support materials including additonal case
studies and lecture slides.
Routledge
Market: MarketingMarket: Business and Management
July 2018: 246x174: 584ppDecember 2017: 246x174: 246pp
Hb: 978-1-138-56140-3: £110.00Hb: 978-1-472-44096-9: £75.00
Pb: 978-1-138-56141-0: £32.99eBook: 978-1-315-59003-5
eBook: 978-0-203-71080-7* For full contents and more information, visit: www.routledge.com/9781472440969
Prev. Ed Hb: 978-0-415-60682-0
* For full contents and more information, visit: www.routledge.com/9781138561403

Dummy text to keep placeholderTEXTBOOK • READER
Marketing Management in AfricaMarketing and Globalization
George Tesar, Umeå University, Sweden, Steven Anderson, Hassimi Traore and Jens
Graff

Aurélia Durand, HEC Montréal, Canada
This concise text focuses squarely on the issues facing marketers in an increasingly global
world. It identifies several trends, linking them together, and positioning them as marketing Marketing Management in Africa focuses on strategies for developing consumer markets

in Africa using concepts and techniques from marketing, entrepreneurship, and projectpractices that companies implement as a way of responding to the major consequences
of globalization. The book also includes case studies to illustrate new practices, and allow management. The authors argue that entrepreneurial activity in Africa is rapid, but limited,
students to discuss issues of product, price, distribution, promotion, and corporate
communication policies in a globalized world.

and requires a structured approach to drive success. This book will prove a valuable
companion to any student of marketing or entrepreneurship with a particular interest in
Africa.Durand’s unique approach moves beyond management and strategy issues, and provides

students with the broader context to understand the marketing practices they’ll use in the
real world.

Routledge
Market: Bookshop Category
April 2018: 229 x 152: 320ppRoutledge

Market: International Marketing
June 2018: 229 x 152: 320pp
Hb: 978-1-138-20233-7: £115.00

Hb: 978-1-138-71438-0: £115.00
Pb: 978-1-138-71439-7: £37.99
eBook: 978-1-315-23136-5
* For full contents and more information, visit: www.routledge.com/9781315231365Pb: 978-1-138-20234-4: £39.99

eBook: 978-1-315-47417-5
* For full contents and more information, visit: www.routledge.com/9781138202337

Dummy text to keep placeholder2nd Edition • TEXTBOOK • READER
Marketing, Rhetoric and ControlMarketing Graffiti
The Magical Foundations of Marketing TheoryThe Writing on the Wall
Christopher Miles, Queen Mary, University of London, UKMike Saren, University of Leicester, UK.

Radical and unique in its approach and presentation, Marketing
Graffiti turns the traditional marketing introduction on its head
by making students aware of the part they already play in the
marketing process.

By rejecting managerially-driven structures in this way, Saren’s
approach makes marketing immediate and instantly relatable
as something we are already complicit in. Students are suddenly
conscious of what they already know.

Critically examining a wide range of products, businesses,
technologies, information, services, ads, packaging and branding.

Series: Routledge Studies in Marketing
Marketing, Rhetoric and Control examines the tensions between the science and the magical
in marketing through analysis of the rhetorical and narrative strategies embedded in
practitioner and academic discourse.

Routledge
Market: Business & Management
April 2018: 229 x 152: 232pp
Hb: 978-1-138-66727-3: £105.00
eBook: 978-1-315-61898-2
* For full contents and more information, visit: www.routledge.com/9781138667273

This essential marketing guide is now supported by a range of teaching support materials
including slides and test bank questions.

Routledge
Market: Marketing
December 2017: 246x189: 336pp
Hb: 978-1-138-01332-2: £110.00
Pb: 978-1-138-01333-9: £32.99
eBook: 978-1-315-79530-0
* For full contents and more information, visit: www.routledge.com/9781138013322
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Strategic CommunicationPromotional Marketing
An IntroductionSecond Edition

Jesper Falkheimer, Lund University, Sweden and Mats
Heide, Lund University, Sweden
 Strategic Communication bridges public relations with
corporate, marketing and organizational communications,
comprising an holistic and integrated approach. Strategic
Communication: An Introduction explains the core concepts of
strategic communications with a balanced coverage of a variety
of theories and methods, providing students with a broad and
comprehensive understanding.

Throughout, theories are related to practice through research
and real-life experiences in practice, with cases in each chatper
and supported by a wealth of online materials to support tutors

and students like key questions and podcasts.

Roddy Mullin
Promotional Marketing is a new edition of an established book
now covering mobile, on-line and bricks-and-mortar sales and
marketing, updated with the latest research on the
shopper/buyer and how to reach their ‘tipping point’ when the
decision to buy is made. If you are starting out in business,an
entrepreneur, taking up a career in an agency or retail or a
student wanting to learn about sales and marketing – read this
book first.

Routledge
Market: Marketing

Routledge
Market: Business & Management
March 2018: 234x156: 160pp
Hb: 978-1-138-65704-5: £110.00

April 2018: 234x156: 312pp
Hb: 978-1-138-56748-1: £115.00
Pb: 978-0-815-35995-1: £24.99
eBook: 978-0-203-70581-0

Pb: 978-1-138-65703-8: £29.99* For full contents and more information, visit: www.routledge.com/9781138567481
eBook: 978-1-315-62155-5
* For full contents and more information, visit: www.routledge.com/9781138657045

Dummy text to keep placeholder3rd Edition • TEXTBOOK • READER
Strategic Marketing for High Technology ProductsSocial Marketing
An Integrated ApproachRebels with a Cause
Thomas Fotiadis, Democritus University of Thrace, Greece.Gerard Hastings, University of Stirling, UK and Christine

Domegan, National University of Ireland, Galway
Social Marketing involves the application of marketing
techniques (usually associated with promoting consumption)
to social ends. This new addition will arm the socially conscious
marketing student with case studies from across the globe,
accessible exercises, engaging stories, and online support with
an expanded and enhanced companion website which will all
enable you to think critically about the individual and systemic
drivers of both harm and progress, and provide you with the
tools to act. This book is essential reading for all social marketing,
marketing ethics, and marketing and society courses.

Series: Routledge Studies in Innovation, Organizations and Technology
This book delimits the concept of high technology and explores the characteristics of
high-tech markets and the high-tech environment, with the ultimate goal of contributing
to the formulation of effective new processes for product development and launching to
the market, in the high-tech context. It highlights and promotes the integrated functional
department approach, especially in relation to R&D and Marketing, It outlines and classifies
the specific qualities and characteristics of the high-tech sector, while accommodating
their use within the context of strategic marketing management and adopts a marketing
oriented approach.

Routledge
Market: Marketing

Routledge
Market: Marketing
October 2017: 246x174: 602pp
Hb: 978-1-138-12382-3: £110.00

May 2018: 234x156: 216pp
Hb: 978-1-138-55928-8: £115.00
eBook: 978-0-203-71292-4
* For full contents and more information, visit: www.routledge.com/9781138559288

Pb: 978-1-138-12383-0: £32.99
eBook: 978-1-315-64859-0
Prev. Ed Hb: 978-0-415-68372-2
* For full contents and more information, visit: www.routledge.com/9781138123823

4th Edition • TEXTBOOK • READER2nd Edition • TEXTBOOK • NEW EDITION
Strategic Marketing ManagementSports Marketing
Richard M.S. Wilson, Loughborough University, UK, Colin Gilligan, Emeritus Professor,
University of Sheffield, UK and Tony Hines, Manchester Metropolitan University, UK

Michael Fetchko, Donald P. Roy and Kenneth E. Clow
Masterfully blending theory with practical insights from professionals in the field, Sports
Marketing has been updated with a more global outlook, providing students with the
cutting edge resource they need to be successful marketers in any area of sports business.

Strategic Marketing Management earned its place as a classic textbook by building marketing
strategy around a few simple questions. This immediately accessible structure has long
made it the go-to textbook for intelligent marketing students that want to take a strategic
view of marketing’s core principles.

Routledge
Market: Marketing
April 2018: 279 x 216: 416pp This book also includes a lucid section on the challenging topic of management control,

making it the only core textbook to cover every strategic stage of the marketing planning
process so completely.

Hb: 978-1-138-03983-4: £310.00
Pb: 978-1-138-03984-1: £125.00
eBook: 978-1-315-17561-4

Routledge* For full contents and more information, visit: www.routledge.com/9781138039834
Market: Marketing
July 2018: 280 x 210: 600pp
Hb: 978-1-138-77519-0: £130.00
Pb: 978-1-138-77520-6: £51.99
eBook: 978-1-315-77394-0
* For full contents and more information, visit: www.routledge.com/9781138775190
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The Routledge Companion to the History of
Retailing

Strategic Marketing Planning
Colin Gilligan, Emeritus Professor, University of Sheffield,
UK, Richard M.S. Wilson, Loughborough University, UK and
Tony Hines, Manchester Metropolitan University, UK
Strategic Marketing Planning is an evolution from Wilson and
Gilligan’s classic textbook Strategic Marketing Management for
students or courses that are covering marketing strategy, but
without the implementation or control aspects.Like its
predecessor, its focus is on simple questions: Where are we now?
And where do we want to be? This third edition of a hugely
successful text has a fresh new colour layout and substantial
new content and revisions.

Routledge
Market: Business & Management
August 2018: 246x174: 576pp
Hb: 978-1-138-77521-3: £125.00

Edited by Jon Stobart, Manchester Metropolitan University, UK. and Vicki Howard,
Hartwell College, USA.
Series: Routledge Companions in Business, Management and Accounting
By offering comprehensive thematic, spatial and chronological coverage, this companion
offers a survey of retail history. It is divided into four broad sections, [1] Contexts, [2] Spaces
and Places, [3] People, Processes and Practices and  [4] Geographical variations. Chapters
are written in an analytical and synthetic manner, accessible to the general reader as well
as challenging for specialists, and with an international perspective.

This volume is an important resource to a wide range of readers, including marketing and
management specialists, historians, geographers, economists, sociologists and urban
planners.

Routledge
Market: Business & Management

Pb: 978-1-138-77522-0: £39.99 July 2018: 246x174: 608pp
eBook: 978-1-315-77393-3 Hb: 978-1-138-67508-7: £165.00
* For full contents and more information, visit: www.routledge.com/9781138775213 eBook: 978-1-315-56085-4

* For full contents and more information, visit: www.routledge.com/9781138675087

6th Edition • TEXTBOOK • NEW EDITIONTEXTBOOK • READER
The Strategy and Tactics of PricingSuperior Customer Value
A Guide to Growing More ProfitablyArt Weinstein, Nova Souteastern University, USA

Superior Customer Value is a state-of-the-art guide to designing, implementing, and
evaluating a customer value strategy in service, technology, and information-based

Thomas T. Nagle, Deloitte Consulting, USA and Georg
Müller, Deloitte Consulting, USA
This book offers a guide to pricing analysis and strategy
development. Featuring an expanded discussion of big data
analytics, and new chapter on pricing in special situations, a new
companion website rounds out this classic for all students of
pricing.

Routledge

organizations. Case studies help students understand how their marketing decisions affect
customer relations, while valuable tools frame the reader’s thinking on how to improve
marketing operations. This edition features a stronger emphasis on marketing strategy, as
well as new material on technology and social media. A practical, action-oriented book, it
will give students and managers an edge in improving their marketing operations to create
a superior customer experience.

Routledge
Market: Customer relationship management
July 2018: 229 x 152: 352pp
Hb: 978-0-815-38000-9: £135.00
Pb: 978-0-815-39093-0: £43.99
eBook: 978-1-351-21434-6 Market: Pricing
* For full contents and more information, visit: www.routledge.com/9780815380009 November 2017: 254 x 178: 332pp

Hb: 978-1-138-73750-1: £95.99
eBook: 978-1-315-18530-9
Prev. Ed Hb: 978-0-136-10681-4
* For full contents and more information, visit: www.routledge.com/9781138737501

4th Edition • TEXTBOOK • READERDummy text to keep placeholder
Total Relationship Marketing RenewedThe Art of Plain Speaking

Evert Gummesson, Stockholm University School of Business, 
Sweden.
This new edition of the seminal classic, Total Relationship 
Marketing, brings Evert Gummesson’s renowned guide totally 
up to date and at the forefront of RM thought. With new sections 
including:

Social media and its profound impact on relationships between 
organisations and stakeholders; Brand relationships and brand 
communities; Dealing with relationship avoidance; Supported 
with a brand new companion website with a complete set of 
instructor aids. This book is the perfect companion for all 
students studying for an MA in marketing.

How to Write and Speak in a Way that Will Impress the People that
Matter
Charlie Corbett, Bullfinch Media, UK
The author argues that effective communication does not require a degree in English or
a lifetime working in the media. You do not need to be an expert in grammar or sentence
construction to write and speak well. You merely need to find simple ways to come up
with original ideas, and then be able to articulate those ideas in a way that is clear and
meaningful. This book teaches you how to do this in a simple step-by-step way. It covers
everything from how to come up with good ideas, how to write engaging copy with
eye-catching headlines, how to speak elegantly in public, how to survive and thrive on
social media, and how to get your message across effectively.

Routledge
Routledge
December 2018: 246x189: 392pp
Hb: 978-0-415-70362-8: £95.00
Pb: 978-0-415-70368-0: £39.99

Market: Communications
March 2018: 216x138: 128pp
Hb: 978-0-815-36746-8: £45.00
eBook: 978-1-351-25728-2

eBook: 978-1-315-89003-6* For full contents and more information, visit: www.routledge.com/9780815367468
* For full contents and more information, visit: www.routledge.com/9780415703628
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History of Marketing in IndiaTransformative Marketing
Rohit Varman, Indian School of Management Calcutta, India and Hari Sreekumar,
Indian Institute of Management, Tiruchirappalli, India

A Roadmap for Driving Results in the Digital World
Ira Kaufman and Chris Horton, SyneCore Tech, USA

Series: Routledge Studies in the History of MarketingThe culmination of a successful IDM strategy leads the organization down the path to
digitally driven business transformation. Digital disruption is hastening the integration of This book addresses the need to understand marketing practices in the context of the rich

and varied history of India. Such an understanding will not only enrich marketing as aIT and marketing at all levels. Digital is a catalyst for organization-wide business
discipline, but also provide marketers and academics with valuable insights into the culturestransformation including culture, communications, and business processes. IDM provides
and behaviors of Indian consumers. By analysing historical writings on business in Indiathe strategic framework for implementing a customer-centric approach throughout the

organization. over 2000 years, and providing a coherent narrative of the marketing practices during these
periods, it critically engages with the larger socio-economic structures which influenced,Productivity Press
and were influenced by these practices. All scholars of marketing history will find this a
fascinating and unique assessment of a highly significant market.

Market: Business & Management
July 2018: 235 x 156: 150pp
Hb: 978-0-815-39235-4: £115.00 Routledge
Pb: 978-0-815-39227-9: £23.99 Market: Marketing
eBook: 978-1-351-19091-6 May 2018: 234x156: 224pp
* For full contents and more information, visit: www.crcpress.com/9780815392354 Hb: 978-1-138-85449-9: £115.00

eBook: 978-1-315-72107-1
* For full contents and more information, visit: www.routledge.com/9781138854499

Dummy text to keep placeholderDummy text to keep placeholder
The Routledge Companion to Modern Marketing
Research

Young Consumer Behaviour
A Research Companion

Edited by Ayantunji Gbadamosi, University of East London,
UK
The book focusses on exploring the behaviour of young
consumers as individuals and societal members. It addresses
different aspects of consumption activities of children as
individuals, such as motivation and involvement, perception,
learning, attitude, the self, and personality. It presents chapters
on consumer behaviour in social settings contextualised to
young consumers, ranging from culture, sub-culture, income,
social class, family, to groups. It also covers more contemporary
issues with regards to young consumer behaviour such as
neuromarketing, social media, and consumer misbehaviour.
Specifically, the book bridges the gap between historical

perspectives and contemporary issues.

Edited by Len Tiu Wright, Luiz Moutinho, University College Dublin, Ireland and
Richard P Bagozzi
Series: Routledge Companions in Business, Management and Accounting
This single volume reference provides an alternative to traditional marketing research
methods handbooks, focusing entirely on the new and innovative methods and
technologies that are transforming marketing research study and practice.

Including original contributions from leading global specialists, this handbook covers many
pioneering methods such as big data, neuroscientific techniques and emerging approaches
such as shadowing. 

Transcending the old divisions between qualitative and quantitative research methods,
this is an essential tool for market researchers in academia and practice.

Routledge
Market: Business & Management
September 2018: 246x174: 512ppRoutledge
Hb: 978-1-138-68278-8: £165.00Market: Marketing
eBook: 978-1-315-54489-2November 2017: 234x156: 434pp
* For full contents and more information, visit: www.routledge.com/9781138682788Hb: 978-0-415-79008-6: £110.00

Pb: 978-0-415-79009-3: £29.99
eBook: 978-1-315-21359-0
* For full contents and more information, visit: www.routledge.com/9780415790086
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Foundations of Marketing Thought
The Influence of the German Historical School

D.G. Brian Jones, Quinnipiac University, USA and Mark
Tadajewski
Series: Routledge Studies in the History of Marketing
This book analyses the influence of the German Historical School
on institutional economists who pioneered the study of
marketing in America and Britain during the late 19

th
 and early

20
th

 centuries. Drawing from extensive archival materials, it
documents the early intellectual genealogy of marketing science
and traces how early American and British economists borrowed
from German scholars to study and teach marketing.

Challenging traditional assumptions, this book provides an
authoritative new narrative of the origins of marketing thought

and will be of great interest to educators, scholars and advanced students with an interest
in marketing theory and history.

Routledge
Market: Marketing
December 2017: 234x156: 214pp
Hb: 978-1-138-18180-9: £115.00
eBook: 978-1-315-64675-6
* For full contents and more information, visit: www.routledge.com/9781138181809
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Encouraging Organizations to ExperimentChoosing to Change
Leatham Green, Public Service People Managers’ Association, UKAn Alternative Understanding of Change Management
Living and working in a rapidly changing environment requires every organization, whether
private, public or third sector, large or small, to develop and respond to the complexity of

David Bentley, Change Management Brokers, UK
Choosing to Change takes an alternative view of the change
process, applying thinking from the studies of complexity to
explore how change in organisations is driven by individual
choice. How the totality of our individual experiences and our
aspirations for the future shapes our thinking, setting out an
approach that brings change by choice rather than process.

It is an exploration of how choice is the basis of all successful
change programmes. Through the reflections of those who have
experienced change. This book tackles how our expectations of
the future will determine the choices made and is a vital tool
for managers, practitioners and advanced management students.

tomorrow’s world. Over the past decade, we have witnessed many internationally
established brands disappear due to their inability to change/reinvent themselves, and
failing to respond rapidly enough to the impact which technological advances continues
to bring to our everyday life – both business and personal. This practical guide sets out the
key actions practitioners and leaders must take to ensure their organization is best placed
to continually adapt and respond to this volatile and unpredictable landscape.

Routledge
Market: Organisation development
August 2018: 234x156: 208pp
Hb: 978-0-815-38588-2: £45.00
Pb: 978-0-815-38589-9: £34.99
eBook: 978-1-351-17983-6Routledge
* For full contents and more information, visit: www.routledge.com/9780815385882Market: Organisational Development

November 2017: 234x156: 110pp
Hb: 978-1-138-23788-9: £110.00
Pb: 978-1-138-23789-6: £29.99
eBook: 978-1-315-29879-5
* For full contents and more information, visit: www.routledge.com/9781138237889
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Gender and Corporate BoardsCounterproductive Work Behaviors
The Appointment ProcessUnderstanding the Dark Side of Personalities in Organizational Life
Elisabeth K Kelan, Cranfield School of Management, UK and Scarlett Brown, King's
College London, UK

Aaron Cohen, University of Haifa, Israel
Series: Routledge Studies in Management, Organizations and Society

Series: Routledge Studies in Gender and OrganizationsCounterproductive Work Behaviors will cover the important issue of dark triad personalities
in the workplace. Dealing with aspects such as the characteristics of dark triad personalities, Using a social constructionist understanding of gender and a discourse analysis, Gender

and Corporate Boards explores the board appointment process through the experiences
of women and men seeking non-executive board roles.

how they operate and damage organizations, ways to diagnose and detect them, and
ways to handle dark triad personalities and prevent them from harming organizations and
employees. Routledge

Market: Business & ManagementRoutledge
July 2018: 229 x 152: 184ppMarket: Business & Management
Hb: 978-1-138-65244-6: £105.00February 2018: 229 x 152: 256pp
eBook: 978-1-315-62426-6Hb: 978-1-138-21065-3: £115.00
* For full contents and more information, visit: www.routledge.com/9781138652446eBook: 978-1-315-45481-8

* For full contents and more information, visit: www.routledge.com/9781138210653
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Gender and the OrganizationDesigning What Matters
Women at Work in the 21st CenturyApplied Design Thinking for Innovation and Impact

Marianna Fotaki, University of Manchester, UK and Nancy
Harding, University of Bradford, UK
Discussions of feminism and gender in organizations and
management studies in general, have become stuck in a
time-warp. Gender in the Organization: Women at Work in 21

st

Century looks to update management organizational studies
with the recent developments in gender theory, including
theories of embodiment, affect, materiality, identity,
subjectification, recognition, and the intertwining of political,
social and the psyche. As well as looking backwards at existing
feminist and gender theory, this exciting book also looks forward,
developing an organizational feminist theory for the 21

st
 century.

Edited by John Body and Nina Terrey
Designing What Matters significantly expands upon current design knowledge, focusing
on the application of design thinking to large scaled complex systems, at the leading edge
of cross sector and public value innovation. This book is an overview of the ThinkPlace
design methodology which has evolved through both theory and practice since ThinkPlace
began in 2005. While the subject matter is specific to the design industry, the language
and concepts are applicable and accessible to a broader audience. We encourage
experimential learning, embracing failure as a way forward.

Routledge
Market: Business and Management
June 2018: 234x156: 376pp
Hb: 978-1-138-05980-1: £70.00
Pb: 978-1-138-05892-7: £29.50

RoutledgeeBook: 978-1-315-16391-8
Market: Business & Management* For full contents and more information, visit: www.routledge.com/9781138059801
October 2017: 234x156: 228pp
Hb: 978-0-415-66062-4: £95.00
Pb: 978-0-415-66063-1: £34.99
eBook: 978-0-203-07393-3
* For full contents and more information, visit: www.routledge.com/9780415660624
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Leadership and Cultural ChangeHierarchy
Managing Future Well-BeingA Key Business Idea

Edited by Ramona Houmanfar, University of Nevada, USA
and Mark Mattaini, University of Illinois at Chicago, USA
This book surveys work by internationally recognized experts in
behavior science and related sciences who discuss the role of
organizational leadership practices in cultural change from
practical and conceptual perspectives. This book was originally
published as a special issue of the Journal of Organizational
Behavior Management.

Routledge

John Child
Series: Key Ideas in Business and Management
As the fundamental organizational principle, hierarchy is everywhere. Written by a
world-renowned scholar, this concise book provides an accessible overview of how the
concept of hierarchy interacts with and effects the world of business and management.

Routledge
Market: Business & Management
July 2018: 234x156: 240pp
Hb: 978-1-138-04438-8: £75.00
Pb: 978-1-138-04441-8: £24.99
eBook: 978-1-315-17237-8
* For full contents and more information, visit: www.routledge.com/9781138044388

Market: Organizational Management / Behavior
December 2017: 246x174: 326pp
Hb: 978-1-138-56061-1: £105.00
* For full contents and more information, visit: www.routledge.com/9781138560611
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LuckHow to Resolve Conflict in Organizations
A Key Business IdeaThe Power of People Models and Procedure
Chengwei Liu, University of Warwick, UKAnnamaria Garden, Independent OD Consultant, New Zealand
Series: Key Ideas in Business and ManagementSeries: Routledge Focus on Business and Management
The author provides insights from economics, sociology, political science, philosophy and
psychology to provide a brief intellectual history of luck. In positioning luck as a key idea

This book is about explaining and resolving conflict by focusing on the people not the
business. It’s unique in that the author is looking at conflict that is inter-organizational and

in management, the book analyzes various facets of fortune such as randomness, serendipityorganizational and not just interpersonal. It is also innovative in bringing various
and opportunity. By focusing on a concept that is often overlooked given psychologicalpsychological theories (People Models) to bear. Garden looks at interpersonal conflict,
bias toward meritocratic explanaitions, the author elevates luck as a signficicant factor inwhich most authors focus on, but from the point of view of Gestalt psychology. Following
explaining performance differences. In so doing, he provides a readable overview of
management which will help students and other readers see the subject in a new light.

through the entire book is a step-by-step procedure called a People Procedure, which is
contrasted with a Business Procedure. The former guides you through a process to unravel
and resolve conflict. Routledge

Market: Business & ManagementRoutledge
September 2018: 234x156: 192ppMarket: Organisational Development
Hb: 978-1-138-09424-6: £75.00June 2018: 234x156: 96pp
Pb: 978-1-138-09426-0: £24.99Hb: 978-0-815-38332-1: £110.00
eBook: 978-1-315-10614-4Pb: 978-0-815-38333-8: £29.99
* For full contents and more information, visit: www.routledge.com/9781138094246eBook: 978-1-351-20611-2

* For full contents and more information, visit: www.routledge.com/9780815383321
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Making Organizational Change StickInnovative Change Management
How to create a culture of partnership between Project and Change
Management

How to Drive Sustainable Performance Improvement and Culture
Change

Gabrielle O'Donovan
Business needs change. And it needs it in ways, at a rate and on
a scale that is unprecedented. Current success rates for business
change projects are dismal and are likely to remain so until
organizations learn how to integrate change management and
project management successfully.

Gabrielle O’Donovan shows you how to how to design strategy,
structures and processes to realise this integration and deliver
sustainable and commercially powerful business change.

Making Orgnizational Change Stick is written for change
managers, project/programme managers, design thinkers,
business architects and anyone concerned with the structure,
process and people of business change.

H. James Harrington, CEO, Harrington Management Systems, Los Gatos, California
Series: Management Handbooks for Results
This book unveils to the reader for the first time how ICM combines project change
management, culture change management, and project management concepts to create
an effective and innovative organization. These concepts combined together result in
homogeneous improvements in performance improvement and cultural change. The book
outlines a step-by-step procedure designed to apply ICM to complex programs like process
redesign and supply chain management as well as to simple ones like relocation of offices.
It also provides field-tested change methodologies to help you systematically include
change into your strategic management plan.

Productivity Press
Market: Business & Management
August 2018: 235 x 156: 256pp
Hb: 978-0-815-37078-9: £44.99

RoutledgeeBook: 978-1-351-24855-6
Market: Business and Management* For full contents and more information, visit: www.crcpress.com/9780815370789
December 2017: 234x156: 258pp
Hb: 978-1-138-73629-0: £39.00
eBook: 978-1-315-18599-6
* For full contents and more information, visit: www.routledge.com/9781138736290
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Organisational Space and BeyondManagement in Networks
The Significance of Henri Lefebvre for Organisation StudiesHans de Bruijn, Delft University of Technology, Netherlands

and Ernst Ten Heuvelhof
In this accessible and straightforward account, Hans de Bruijn
and Ernst ten Heuvelhof cast light on multi-stakeholder
decision-making. Using plain language, they reveal the nuts and
bolts of decision-making within the numerous dilemmas and
tensions at work.

The second edition of Management in Networks incorporates a
wider spread of international cases, a new chapter giving an
overview of different network types, and a new chapter looking
at digital governance and the impact of big data on networks.

This insightful text is invaluable reading for students of
management and organizational studies, plus practitioners – or actors – operating in a
range of contexts.

Edited by Karen Dale, Lancaster University, UK, Sytze F. Kingma, Vrije Universiteit
Amsterdam, The Netherlands and Varda Wasserman, Open University of Israel, Israel
Series: Routledge Studies in Management, Organizations and Society
This book brings together a range of authors that collectively develop a broader
understanding of Lefebvre's relevance to organizational studies, including areas of
management concern such as strategy and diversity studies, and ultimately draw on
Lefebvre’s work to rethink, reimagine and reshape scholarship in organisational studies. It
will be of relevance to researchers, academics, students and organizational professionals
in the fields of organisation studies, management studies, cultural studies, architecture and
sociology.

Routledge
Market: Business & Management
February 2018: 229 x 152: 256pp
Hb: 978-1-138-23640-0: £105.00Routledge

Market: Business & Management
March 2018: 234x156: 176pp
Hb: 978-1-138-21142-1: £110.00

eBook: 978-1-315-30243-0
* For full contents and more information, visit: www.routledge.com/9781138236400

Pb: 978-1-138-21143-8: £29.99
eBook: 978-1-315-45301-9
Prev. Ed Hb: 978-0-415-46248-8
* For full contents and more information, visit: www.routledge.com/9781138211421

TEXTBOOK • READERTEXTBOOK • READER
Organization DesignManaging and Leading Organizational Change
Simplifying complex systemsMark Hughes

Organizational change impacts upon all organizations regardless of size and sector. We
are still learning about how such changes may be managed and lead and this textbook

Nicolay Worren, Norwegian University of Life Sciences, Norway
A well designed organization is an effective organization. Organization Design equips the
reader with advanced tools and frameworks, based on both research and practical
experience, for understanding and re-designing organisations.

draws together the latest research and scholarship in an accessible manner. The textbook
speaks both to the applied and practical aspects of organizational change, as well as, the
critical and research-based aspects of organizational change. In engaging with these

Students will find thorough conceptual explanations combined with case studies from
different industries. This updated second edition includes a new chapter about traditional
organizational forms, and is complemented by a companion website.

debates we gain insights into how organizations are changing and how we can make a
positive difference in processes of changing. No other textbook currently addresses both
managing change and leading change and the interface between managing and leading

This textbook will be essential reading for students, scholars, and practitioners.change. This textbook is targeted at final year undergraduates and postgraduates studying
organizational change, change management and change leadership modules. Routledge

Market: Business & Management
May 2018: 246x174: 344pp
Hb: 978-1-138-50285-7: £125.00

Routledge
Market: Business & Management
October 2018: 246x189: 312pp
Hb: 978-1-138-57740-4: £120.00 Pb: 978-1-138-50286-4: £46.99

eBook: 978-1-315-14511-2Pb: 978-1-138-57741-1: £44.99
* For full contents and more information, visit: www.routledge.com/9781138502857eBook: 978-1-351-26596-6

* For full contents and more information, visit: www.routledge.com/9781138577404

Dummy text to keep placeholderTEXTBOOK • READER
Organization DevelopmentOrganisational Behaviour
Designing Interventions in OrganizationsGert Alblas, Ella Wijsman and Marjolein van Noort

Organisational Behaviour is an introduction to 
understanding behaviour of people in organisations 
and discusses this behaviour for working in and 
managing an organisation.

Routledge
Market: Business & Management
November 2017: 246x174: 422pp
Hb: 978-1-138-14038-7: £100.00

Jan Achterbergh, Radboud University Nijmegen, the Netherlands and Dirk Vriens,
Radboud University Nijmegen, the Netherlands
Organizational change projects often fail, as they are notoriously difficult to design and
control. This text gives readers an understanding of organizational structures, and presents
a new and easy-to-understand framework which describes the three dimensions of
organizational interventions. The authors provide practical guidelines to show how
interventions can be designed and controlled, and draw on international case studies to
illustrate their story.

This textbook will be suitable for postgraduate students of organizational development,
design and change, and practitioners carrying out organizational development projects.

Routledge
Market: Business & Management
May 2018: 246x174: 288pp
Hb: 978-1-138-90702-7: £95.00

Pb: 978-9-001-80759-7: £47.99 Pb: 978-1-138-90703-4: £34.99
* For full contents and more information, visit: www.routledge.com/9781138140387 eBook: 978-1-315-69522-8

* For full contents and more information, visit: www.routledge.com/9781138907027
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Dummy text to keep placeholderDummy text to keep placeholder
Organizing ChristmasOrganizational Behaviour and the Physical

Environment Philip Hancock, University of Essex, UK
Series: Routledge Studies in Management, Organizations and SocietyEdited by Oluremi B. Ayoko, University of Queensland, Australia and Neal M

Ashkanasy Organizing Christmas is an exploration of the organizational character of Christmas. Taking
as its starting point the view that Christmas originally achieved popularity due to its potentialEach workplace has a slightly different physical environment – the buildings, furnishings,

equipment, lighting, air quality and the arrangement of all those things. Some environments to promote social cohesion and political stability, this book both charts, and scrutinizes, its
global emergence as the preeminent economic and organizational event of the year.can enhance communication and productivity, while others can be distracting or harmful
Routledgeto employees. This book looks at how the physical environment of work shapes
Market: Business & Managementorganizational behaviour, and shows that our surroundings at work can have a big influence

on employee wellbeing and performance. October 2018: 229 x 152: 184pp
Hb: 978-1-138-63815-0: £105.00

The Physical Environment of Work will be valuable supplementary reading for advanced
students, researchers and practitioners across organizational behaviour, HRM, organizational
and environmental psychology, and workspace design.

eBook: 978-1-315-63796-9
* For full contents and more information, visit: www.routledge.com/9781138638150

Routledge
Market: Business & Management
November 2018: 234x156: 304pp
Hb: 978-1-138-05352-6: £110.00
Pb: 978-1-138-05353-3: £34.99
eBook: 978-1-315-16723-7
* For full contents and more information, visit: www.routledge.com/9781138053526

TEXTBOOK • READERDummy text to keep placeholder
Organizing PowerOrganizational Identity and Memory
Pasi Ahonen, University of Essex, UK and Peter Bloom, The Open University, UKAndrea Casey, George Washington University (USA)
Understanding the nature and dynamics of power is crucial for future managers. This
innovative text not only examines how power operates in organizations, but also shows

Series: Routledge Studies in Management, Organizations and Society

how power fundamentally is the process of organizing. The book is supported by online
materials, including case studies for each chapter and links to additional readings and
resources. It will be essential reading for advanced undergraduate students looking at
power and organizations on dedicated modules, and will be valuable reading for those on
broader HRM and organizational studies programmes.

Routledge
Market: Business & Management
July 2018: 246x174: 400pp
Hb: 978-1-138-91925-9: £95.00
Pb: 978-1-138-91927-3: £34.99
eBook: 978-1-315-68795-7
* For full contents and more information, visit: www.routledge.com/9781138919259

Dummy text to keep placeholder
Our House
Changing Organisations the Visual and Active way

Antony Williams, Santo and Williams P/L, Australia
In this innovative book, Anthony Williams establishes a "House"
as the basic analogy for approaching many business issues, and
its "Rooms" as places to focus specialist consulting interventions.
He details unique visual and active processes for each Room,
and provides sturdy guidelines for conducting interventions
based on vision, movement, space and dialogue.

A vital guide for professionals, readers are shown how to manage
simple action methods that are vivid, clarifying, engaging and
leading to high levels of commitment.

Routledge

Organizational Identity and Memory analyzes the relationship between organizational identity 
and organizational memory, in particular history and commemoration. The goal is to further 
our understanding of the role of this relationship in processes critical to today’s 
organizations: the evolution of organizational identity, the creation of organizational 
memory, organizational learning and change, and employee identification with 
organizations.

Routledge
Market: Business & Management
March 2018: 229 x 152: 216pp
Hb: 978-1-138-94794-8: £95.00
eBook: 978-1-315-66978-6
* For full contents and more information, visit: www.routledge.com/9781138947948

Dummy text to keep placeholder
Organizational Research
Storytelling in Action
David M. Boje, New Mexico State University, USA
Series: Routledge Studies in Management, Organizations and Society
Organizational Research: Storytelling in Action is about how to conduct ten kinds of Advanced 
Interviewing Research Methods and conduct their interpretative analyses, for organization 
studies, in an ethically answerable way. It is aimed at people who want a more ‘advanced’ 
treatment of interviewing than available books on the topic.

Routledge
Market: Business & Management
September 2018: 229 x 152: 232pp
Hb: 978-1-138-63667-5: £95.00
eBook: 978-1-315-20585-4
* For full contents and more information, visit: www.routledge.com/9781138636675

Market: Organisational Development
May 2018: 186x123: 184pp
Hb: 978-1-138-55926-4: £45.00
eBook: 978-0-203-71294-8
* For full contents and more information, visit: www.routledge.com/9781138559264
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Stories for Management Success
The Power of Talk in Organizations
David Collins, University of Suffolk, UK
Series: Routledge Focus on Business and Management
Stories for Management Success: The Power of Talk in Organizations argues that talk is central
to what managers do. Indeed it argues that, for managers, ‘walking the walk’ necessarily
implies ‘talking the talk such that storytelling is now central to managerial work’. Noting
that managerial talk is increasingly located within an account of storytelling the book offers
a critical review of the academic debates associated with telling tales at work and uses this
critical reflection to shape and guide those who would realise the power of talk. Thus, the
book concludes with six key questions designed to prompt both introspection and action
on storytelling in an organized context.

Routledge
Market: Business & Management
March 2018: 216x138: 104pp
Hb: 978-1-138-06246-7: £45.00
eBook: 978-1-315-16160-0
* For full contents and more information, visit: www.routledge.com/9781138062467

Dummy text to keep placeholder
Strategic Communication at Work
The Impact Paradigm
Diane Lennard, New York University, USA
The Impact Paradigm widens the focus of communication technique beyond presentation
skills, helping students to adopt all aspects of strategic communication while articulating
different points of view and engaging others. Utilizing a three part framework, the authors
introduce strategic communication as a mode of achieving success in a business
environment through identifying a desired outcome and aligning verbal, vocal, and visual
behaviour. The text’s clear rhetoric and practical approach will appeal to graduate and
professional students of business communication and public speaking, as well as instructors
and professionals in the management field.

Routledge
Market: Business communication
April 2018: 198x129: 200pp
Hb: 978-1-138-71459-5: £75.00
Pb: 978-1-138-71462-5: £24.99
eBook: 978-1-315-23078-8
* For full contents and more information, visit: www.routledge.com/9781315230788

2nd Edition • NEW EDITION
Systems Leadership
Creating Positive Organisations
Ian MacDonald, Catherine Burke and Karl Stewart
Survival and success in business and social terms has always depended upon our ability
to form and sustain social organisations. People have a deep need to be creative and to
belong. By creating positive organisations we can fulfil these needs and build a worthwhile
society. The new edition of this influential, bestselling book is concerned with how people
come together to achieve a productive purpose. It has been substantially updated and
includes new material on topics such as structure, safety and levels of work, new
complementary theories around networks, holocracy and disruptive organizations as well
as a new chapter on the social, technical and commercial aspects of the theory.

Routledge
Market: Business and Management
May 2018: 246x174: 344pp
Hb: 978-1-138-03654-3: £110.00
Pb: 978-1-138-03657-4: £29.99
Prev. Ed Hb: 978-0-566-08700-4
* For full contents and more information, visit: www.routledge.com/9781138036543

Dummy text to keep placeholder
Philosophies of Organizational Aesthetics
Antonio Strati
Series: Routledge Studies in Management, Organizations and Society
Diverse philosophies constitute the theoretical ground of the study of the aesthetic 
side of organization. In fact, there is not a single unique philosophy behind the organizational 
research of the aesthetic dimension of organizational life. Philosophies of Organizational 
Aesthetics – will illustrate and discuss this complex phenomenon.
Routledge
Market: Business & Management
September 2018: 229 x 152: 232pp
Hb: 978-1-138-09826-8: £105.00
eBook: 978-1-315-10445-4
* For full contents and more information, visit: www.routledge.com/9781138098268

Dummy text to keep placeholder
Police, Work & Sexuality
Nick Rumens, University of Portsmouth, UK and John Broomfield
Series: Routledge Studies in Gender and Organizations
Police Work & Sexuality examines what it is like for gay men to serve as officers in 
police services across the UK at a time when police organisations have taken great strides 
to address criticisms of institutional homophobia, sexism and racism.
Routledge
Market: Business & Management
December 2018: 229 x 152: 216pp
Hb: 978-1-138-06982-4: £105.00
eBook: 978-1-315-11527-6
* For full contents and more information, visit: www.routledge.com/9781138069824

Dummy text to keep placeholder
Professions and Professional Service Firms
Private and Public Sector Enterprises in the Global Economy
Edited by Mike Saks and Daniel Muzio, Kathryn Haynes is Northern Society Chair in 
Accounting & Finance at Newcastle University Business School, UK.
Series: Routledge Advances in Management and Business Studies
Addressing both private and public sectors, this collection explores questions including: 
what are the implications for the culture, practices and identities of professions of working 
in enterprise contexts, including with increased globalisation? Are professions becoming 
more entrepreneurial in a knowledge economy? What are the tensions between 
professionalism and enterprise and how are these resolved?

This cutting-edge collection will be of interest to researchers, educators and advanced 
students studying professional behaviour in fields such as business studies, management, 
organizational analysis, public administration, political science, social policy and sociology, 
as well as students on focused programmes of professional study in fields such as health, 
law and social care.

Routledge
Market: Entrepreneurship
March 2018: 234x156: 208pp
Hb: 978-1-138-67595-7: £115.00
eBook: 978-1-315-56031-1
* For full contents and more information, visit: www.routledge.com/9781138675957
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The Nature of Contemporary Organization
Development

The Commons and the Corporation
Peter Fleming, Queen Mary, University of London
Series: Routledge Studies in Management, Organizations and Society Anne-Clare Gillon
This book aims to reinvigorate critical appraisals of corporatized work institutions and the
exploitation (both inside and outside the formal firm) they are based upon. Author Peter

Series: Routledge Studies in Organizational Change & Development
The Nature of Contemporary Organization Development identifies the extent to
which institutional theory is at play in the development of professions; with agency is a

Fleming brings fresh insights to the study of work and provides a robust schema for
understanding employment as a conflictual site of exploited social labour in which workers
shape the contours of the corporation. driver in shaping professions. This manifests itself in terms of the perceived interests of

what will give leverage for success in practitioner and academic careers.Routledge
RoutledgeMarket: Business and Management
Market: Business & ManagementDecember 2018: 229 x 152: 168pp
March 2018: 229 x 152: 200ppHb: 978-0-415-88615-4: £105.00
Hb: 978-0-815-37129-8: £115.00* For full contents and more information, visit: www.routledge.com/9780415886154
eBook: 978-1-351-10681-8
* For full contents and more information, visit: www.routledge.com/9780815371298

Dummy text to keep placeholderDummy text to keep placeholder
The New Design AgendaThe Goal
Changing the World by DesignA Business Graphic Novel
Leon Cruickshank and Rachel Cooper, Lancaster University, UKEliyahu M Goldratt, Dwight Jon Zimmerman and Dean

Motter
Visual and fun to read, The Goal: A Business Graphic Novel offers
an accessible introduction to the Theory of Constraints concepts
presented in The Goal, the business novel on which it was based.
The Goal is widely considered to be one of the most influential
business books of all time. A bestseller since it was first published
in 1984, the business novel has sold over 7 million copies, been
translated into 32 languages and is taught in colleges,
universities, and business schools around the world. Named to
Time magazine's list of the 25 Most Influential Business
Management Books, it is frequently cited by executives as a

favorite or must-read title.

Drawing on interviews with some of the most highly regarded commentators and
practitioners from across design practice, industry, policy-making and academia the
authors bring together the threads from this, the most cross-disciplinary of activities, into
a coherent and convincing tapestry and lay out the vision for the future of design and the
design profession. This engaging and important book is a must-read for the design
professionals, educators and policy-makers who will be instrumental in imagining and
implementing the new techniques, capabilities and resources required to take design
forward for the next fifteen years.

Routledge
Market: Business and Management
March 2018: 234x156: 120pp
Hb: 978-1-138-05982-5: £45.00
eBook: 978-1-315-16336-9

Routledge * For full contents and more information, visit: www.routledge.com/9781138059825
Market: Business & Management
December 2017: 246x174: 134pp
Hb: 978-0-815-38512-7: £110.00
Pb: 978-0-815-38513-4: £16.99
* For full contents and more information, visit: www.routledge.com/9780815385127

Dummy text to keep placeholderDummy text to keep placeholder
The Organization of Craft WorkThe Handbook of Complex Delivery
Identities, Meanings and MaterialityManaging Complexity in Projects and Programs
Edited by Emma Bell, Keele University, UK, Gianluigi Mangia, University of Naples
Federico II, Italy, Scott Taylor, University of Birmingham, UK and Maria Laura Toraldo,
University of Lugano, Switzerland

Liz Varga
 Liz Varga's Handbook of Complex Delivery is designed to educate readers on the impact
and significance of complexity; to provide the starting point for a new common language

Series: Routledge Studies in Management, Organizations and Societyand understanding; and offer a wide-ranging collection of proven and rigorous tools for
designing, managing and collaborating in a complex environment. The fifty chapters are The Organization of Craft Work develops a diverse range of theoretical perspectives for

understanding craft work will be of interest both to students at an advanced level, academicsorganised in five sections: People, Information, Performance, Risk and Systems. The chapter
contributors are drawn from the leading commentators on complexity, including academics and reflective practitioners in business and management disciplines. It will be of interest
from Australasia, America, Europe and practitioners from aerospace, defence, infrastructure,
transformation and other mega-projects.

to researchers, academics, practitioners, and students in the fields of organization studies,
marketing and consumer behaviour, business ethics, entrepreneurship, sociology of work,

Routledge human resource management and industrial relations. In addition, the book will also be
Market: Business and Management

of potential interest practitioners and organizations with an interest in promoting and
maintaining interest in craft work.

June 2018: 246x174: 600pp
Hb: 978-1-472-44207-9: £95.00
* For full contents and more information, visit: www.routledge.com/9781472442079 Routledge

Market: Business & Management
August 2018: 229 x 152: 232pp
Hb: 978-1-138-63666-8: £95.00
eBook: 978-1-315-20586-1
* For full contents and more information, visit: www.routledge.com/9781138636668
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Value Creation through Executive DevelopmentThe Routledge Companion to Trust
Solomon Akrofi, Leapmax Consulting, UKEdited by Rosalind H. Searle, Coventry University, UK,

Ann-Marie I. Nienaber, Coventry University, UK and Sim B.
Sitkin, Duke University
Series: Routledge Companions in Business, Management and
Accounting
 Comprising six thematic sections, The Routledge Companion to
Trust provides a comprehensive survey of trust research. With
contributions from international experts, this volume examines
the major topics and emerging areas within the field, including
essays on the foundations, levels and theories of trust.

This book offers a structured approach to address the gap between executive development
initiatives and the creation of long-term organisational value and growth. Firstly, this book
provides a valuable resource to executives and management development professionals
who have experienced frustration about the lack of non-value-adding executive
development programmes. Secondly, it serves as a professional resource for managers of
executive and management development programmes, allowing them to integrate this
material into existing programmes. Thirdly, it serves as a teaching resource for participants
in executive / management development courses or seminars globally.

Routledge
Market: Executive development
October 2018: 234x156: 144pp
Hb: 978-1-138-57557-8: £45.00
eBook: 978-1-351-27156-1
* For full contents and more information, visit: www.routledge.com/9781138575578

Dummy text to keep placeholder
Visual and Multimodal Research in Organization
and Management Studies
Markus Höllerer, WU Vienna University of Economics and Business, Austria, Theo 
van Leeuwen, University of Southern Denmark, Denmark, Dennis Jancsary, WU 
Vienna University of Economics and Business, Austria, Renate E Meyer, Vienna 
University of Economics and Business, Austria, Thomas Hestbaek Andersen, University 
of Southern Denmark and Eero Vaara, Aalto University, Finland
Series: Routledge Studies in Management, Organizations and Society
This volume brings together two hitherto disparate domains of scholarly inquiry: organization 
and management studies on the one hand,and the study of visual and multimodal 
communication on the other. Visual and Multimodal Research in Organization and 
Management Studies integrates these two domains of research in a way that will benefit 
both.

Routledge
Market: Business & Management
June 2018: 229 x 152: 232pp
Hb: 978-1-138-21057-8: £105.00
eBook: 978-1-315-45501-3
* For full contents and more information, visit: www.routledge.com/9781138210578

The Routledge Companion to Trust is an extensive reference work 
which will be a vital resource to researchers and practitioners across the fields of 
management and organizational studies, behavioural economics, psychology, cultural 
anthropology, political science and sociology.

Routledge
Market: Business & Management
January 2018: 246x174: 558pp
Hb: 978-1-138-81759-3: £165.00
eBook: 978-1-315-74557-2
* For full contents and more information, visit: www.routledge.com/9781138817593

Dummy text to keep placeholder
The Social Psychology of Change Management
Steven ten Have, de Vrije Universiteit Amsterdam, the Netherlands and Wouter ten
Have, de Vrije Universiteit Amsterdam, the Netherlands
Series: Routledge Studies in Organizational Change & Development
Routledge
Market: 4
August 2018: 229 x 152: 232pp
Hb: 978-1-138-55208-1: £150.00
eBook: 978-1-315-14795-6
* For full contents and more information, visit: www.routledge.com/9781138552081

Dummy text to keep placeholder

Trust in Epistemology
Edited by Katherine Dormandy
Series: Routledge Studies in Trust Research

 
discussions of trust. It will prompt philosophers of trust to explore the epistemological 
implications of their theories, and epistemologists to tease out the difficulties as well as 
the potential of appealing to trust.

Routledge
Market: Business & Management
November 2018: 229 x 152: 232pp
Hb: 978-1-138-57003-0: £110.00
eBook: 978-1-351-26488-4
* For full contents and more information, visit: www.routledge.com/9781138570030
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The Category Management Handbook
Andrea Cordell, Cordie Limited, UK and Ian Thompson, Cordie Limited, UK
This practical handbook lifts the lid on category management by providing readers with
a step-by-step process and established toolkit that allows them a ‘do-it-yourself’ approach.
Each activity is presented as a simple tool or technique for the practitioner to apply to their
own organisation. Easy-to-use templates and checklists have been provided together with
simple but practical hints and tips for implementation. This book is a ‘must-read’ for all
procurement and supply chain managers looking to find significant improvements in their
organisations. Its practical approach cuts through long-winded consultant-speak and
provides an easy-to-use practical toolkit for everyday application.

Routledge
Market: Production and Opetations Management
April 2018: 234x156: 232pp
Hb: 978-0-815-37553-1: £115.00
Pb: 978-0-815-37551-7: £29.99
eBook: 978-1-351-23958-5
* For full contents and more information, visit: www.routledge.com/9780815375531

Dummy text to keep placeholder
The Purchasing Models Handbook
Andrea Cordell, Cordie Limited, UK and Ian Thompson, Cordie Limited, UK
Effective purchasing contributes directly to the ‘bottom line’ and professionals who 
undertake this process need to work closely with a range of internal and external 
organisational stakeholders in order to ensure that it has been thoroughly completed. This 
book is a practical guide for all those wanting to understand what tools and techniques 
may be applied to the acquisition process. The handbook has been subdivided into six key 
sections, with each representing an important topic related to the purchasing and supply 
chain function. The models are presented so that both a pictorial and explanatory 
commentary is available to the reader.

Routledge
Market: Production and Opetations Management
November 2018: 234x156: 208pp
Hb: 978-0-815-37561-6: £115.00
Pb: 978-0-815-37560-9: £29.00
eBook: 978-1-351-23950-9
* For full contents and more information, visit: www.routledge.com/9780815375616
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Visible Knowledge for Flawless DesignThe Diffusion of Information and Communication

Technologies The Secret Behind Lean Product Development
Allen Ward, Dantar Oosterwal and Durward K. Sobek IIEwa Lechman, Gdansk University of Technology, Poland

Series: Routledge Studies in Technology, Work and
Organizations
This book provides extensive evidence on information and
communication technologies development patterns and
dynamics of this process across developed economies over the
period 1980 to the present day. It adopts newly developed
methodology to identification of the ‘critical mass’ and isolation
of technological takeoff intervals, which are intimately related
to the process of technology diffusion. The statistically robust
analysis of country-specific data demonstrates the key economic,
social and institutional prerequisites of ICT diffusion across
examined countries, indicating what factors significantly foster

or – reversely – hinder the process.

This book describes what could be termed n 'engineering development secret' -- the
creation and application of visible knowledge to propel effective product development.
Visible knowledge is a tool nearly lost in the West, but it has been used to great effect by
Toyota in its 50 year march from non-competitiveness to its current status as the preeminent
global automobile company.

Productivity Press
Market: Business & Management
May 2018: 279 x 216: 96pp
Hb: 978-1-138-57753-4: £99.00
Pb: 978-1-138-57728-2: £30.99
eBook: 978-1-351-26676-5
* For full contents and more information, visit: www.crcpress.com/9781138577534

Routledge
Market: Business & Management
October 2017: 229 x 152: 232pp
Hb: 978-1-138-20215-3: £105.00
eBook: 978-1-315-47465-6
* For full contents and more information, visit: www.routledge.com/9781138202153

Dummy text to keep placeholder
The Negotiation Handbook
Andrea Cordell, Cordie Limited, UK
The Negotiation Handbook is a useful guide for all those wanting to understand what tools
and techniques may be applied to the negotiation process. The handbook has been
subdivided into seven key sections, with each representing an important stage related to
the Negotiation cycle. The models and concepts are presented so that both a pictorial and
explanatory commentary is available to the reader. This practical handbook supports all
those working in a commercial capacity, that they may apply commonly used tools and
techniques in order to source goods and services efficiently on behalf of their employers.

Routledge
Market: Production and Opetations Management
November 2018: 234x156: 208pp
Hb: 978-0-815-37555-5: £115.00
Pb: 978-0-815-37554-8: £29.00
eBook: 978-1-351-23954-7
* For full contents and more information, visit: www.routledge.com/9780815375555
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Managing Infrastructure Projects
Business models for financial success
Sherena Hussain, York University, Canada and James Mckellar, York University, 
Canada
Managing Infrastructure Projects provides students with a comprehensive account of how 
to ensure that infrastructure construction, delivery, and maintenance is executed both as 
a viable business concern and as an attractive investment option.

The interdisciplinary approach that this book takes will help students of management, 
public policy, and urban planning understand why new business models that encourage 
private-public partnerships are so important.

Routledge
Market: Infrastructure management
June 2018: 229 x 152: 256pp
Hb: 978-1-138-71410-6: £115.00
Pb: 978-1-138-71414-4: £39.99
eBook: 978-1-315-23076-4
* For full contents and more information, visit: www.routledge.com/9781315230764

Dummy text to keep placeholder
Managing Knowledge in Project Environments
Judy Payne and Steve Simister
Series: Fundamentals of Project Management
Managing Knowledge in Project Environments illustrates how the trouble with knowledge 
management is that it can mean anything from documents and data systems to managing 
ideas. This confusion is exacerbated in a project environment where managers work on 
deliverables or goals and rarely have time for knowledge; the ’not invented here’ syndrome 
makes some project managers reticent to adopt general knowledge management practice; 
and where there is a tendency to use templates, tools and registers to write things down 
with little thought for their context or subsequent application. To overcome this challenge, 
the authors present Knowledge Management (KM) as a series of principles, choices and 
contextual factors - providing readers with a framework for understanding and thinking 
about what KM means for their context: their projects, their organisations and their working 
environment. 
Routledge
Market: Business and Management
July 2018: 246x174: 135pp
Pb: 978-1-472-48027-9: £30.00
* For full contents and more information, visit: www.routledge.com/9781472480279

Dummy text to keep placeholder

Managing Your Project Management Career
Lindsay Scott
There are many great books written on how to carry out the role of a successful project 
practitioner yet none that focus on how to successfully manage a project management 
career. Managing Your Project Management Career brings together the latest expert advice; 
real-life examples and tried and tested practical tools to help you manage all aspects of 
your project management career. Areas include: Finding project management positions

- creating project specific CVs; how to find new opportunities; and preparing for interview;
-  Managing your career in project management - through networking; training and 
development; career paths; self-analysis and assessment; - Advancing in your project 
management career - creating career strategies; gaining promotion; choosing different 
modes of working and optimising your experience. Managing Your Project Management 
Career can be used by both new and more experienced project management practitioners
who are driven to get the best out of their careers.
Routledge
Market: Business and Management
July 2018: 246x174: 200pp
Pb: 978-1-472-45277-1: £30.00 
* For full contents and more information, visit: www.routledge.com/9781472452771

Dummy text to keep placeholder
Agile Project Management
Tristan Boutros and Jennifer Cardella
Series: Fundamentals of Project Management
Agile Project Management introduces a basic Agile primer that focuses on building and 
improving project management knowledge in a structured, but easy to read format, rather 
than in a theoretical or conceptual manner. Tristan Boutros and Jennifer Cardella use an 
enterprise portfolio perspective to create an understanding of the nature and value of agile 
oriented thinking and a culture of continuous improvement. Alongside an explanation of 
the key processes and tools, the text includes sample learning materials such as getting 
started instructions, practical guides and real world examples.

Routledge
Market: Business and Management
July 2018: 246x174: 150pp
Pb: 978-1-472-46280-0: £30.00
* For full contents and more information, visit: www.routledge.com/9781472462800

Dummy text to keep placeholder
Controlling Success
How to Implement Project Portfolio Management
Marc De Goeij
Project portfolio management, if well-implemented, is an effective strategic decision-making 
process. The challenge is how exactly to do that and Mark De Goeij's intensely practical 
book offers a practical guide to selling-in and then implementing project portfolio 
management in any organization. Along the way the author offers: an holistic view of 
PPM and its fit within an organization; a business architecture approach towards the 
design and implementation of PPM and its links to other business processes; a
best-practice design and governance model, along with a wide range of case examples. 
Gower
Market: Business and Management
July 2018: 246x174: 200pp
Hb: 978-0-566-08890-2: £75.00
* For full contents and more information, visit: www.routledge.com/9780566088902

Dummy text to keep placeholder
Making Better Business Decisions
Stefan Sanchez and Alan Brown
Making Better Business Decisions provides a toolkit for understanding the case for a new 
project, product or service, business change or other investment of resources. The phrase 
’business case’ is universally understood, but scratch below the surface and you will find 
that it has many different meanings depending on the context and culture of an 
organisation. This is completely understandable, but wouldn’t it be helpful if there was a 
common approach and a common language to developing business cases? Stefan Sanchez 
and Alan Brown unpack the different elements of a business case, setting out in detail what 
should be covered as follows: Strategic case - why do we want to invest and what are 
the outcomes we want to achieve? Economic case - what choices do we have and how 
do we assess them to identify a solution? Commercial case - who are our delivery partners 
and what is the ’deal’ with them? Financial case - can we afford it and where is the money 
coming from? 
Routledge
Market: Business and Management
July 2018: 234x156: 144pp
Pb: 978-1-472-48568-7: £25.00
* For full contents and more information, visit: www.routledge.com/9781472485687
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Multidisciplinarity
Projects for Social Change in Art and Culture
Luisa Santos
Series: Complexity and Interdisciplinarity in Project Management
While there are a great variety of art projects that are interested in impact, in social and 
political terms, which present critical points of view, ranging from articulating a message 
to asking for participation, nevertheless, it seems that still most art projects fail to produce 
social change. This then begs the question, how can art contribute to effective social 
change? The author asserts that the combination of art, cultural studies and project 
management.

 The innovative character of this volume lies precisely in its panoptical view that places 
academic research side by side with daily life, unveiling the bigger picture of both projects 
and interdisciplinary discourses.

Routledge
Market: Economics
April 2018: 246x174: 183pp
Hb: 978-1-472-48313-3: £65.00
* For full contents and more information, visit: www.routledge.com/9781472483133

Dummy text to keep placeholder
Project Cost Recording and Reporting
Alexia Nalewaik
Series: Fundamentals of Project Management
Project owners rely on project reports in order to make decisions. A number of projects 
will also carry specific contract terms for cost reporting, on which the project funding is 
dependent. However, reporting is often inadequate for this purpose. For example, there 
may be too much or too little information, which confuses the Board or executives. Data 
may be misrepresented, incomplete, unrecognized, not validated, or simply inaccurate. 
Owner oversight of projects requires accurate, timely, and relevant status reporting, yet all 
too often it is not provided. Project Cost Recording and Reporting explains the fundamental 
difference between and the challenges of reconciling project cost management with 
traditional business accounting. The author then explains how to develop a reporting style 
that is appropriate to the different stakeholder types and their needs (decision-making, 
governance, planning etc) as well as the different stages of the lifecycle and the type of 
project. 
Routledge
Market: Business and Management
July 2018: 234x156: 140pp
Pb: 978-1-409-45099-3: £30.00
* For full contents and more information, visit: www.routledge.com/9781409450993

Dummy text to keep placeholder
Project Requirements
Steve Barron
Series: Advances in Project Management
How many projects fall short of their objectives because they fail to establish the 
requirements of the stakeholders in sufficient detail? And yet the sheer complexity of 
articulating what may often be conflicting or confused requirements in a format against 
which a business and project plan can be developed often seems ignored in the excitement 
of a new idea or a proposed development. Steve Barron's Project Requirements unpacks 
the complexity of the human aspects of requirements capture and offers a highly pragmatic 
guide to translating the resulting requirements into the project plan.
Gower
October 2018: 234x156: 120pp
Pb: 978-1-409-40458-3: £30.00
* For full contents and more information, visit: www.routledge.com/9781409404583

Dummy text to keep placeholder
Project-Oriented Human Resource Management
Systems, Strategies and Design for the Temporary Organization
Martina Huemann
Organizations associated with projects present a whole series of challenges for HR systems 
and the managers that design and implement them. Projects are temporary, often involve 
employees working across disciplines and reporting lines, include their own communication 
networks, require different approaches to reward and motivation and tend to run counter 
to many of the systems designed for business-as-usual operation. Martina Huemann's 
Project-Oriented Human Resource Management offers HR specialists a practical guide to 
projects, project management and the specific features of the project organization. 
Routledge
Market: Business
October 2018: 246x174: 136pp
Hb: 978-1-472-45216-0: £75.00
* For full contents and more information, visit: www.routledge.com/9781472452160

Dummy text to keep placeholder
Risk and Earned Value
Val Jonas and Lauren Bone
Risk management and earned value are useful complementary tools for managing cost 
and schedule slippage in projects. EVM has been used to measure cost and schedule 
variance but it doesn't enable the user to predict likely variances. Risk management is used 
to identify and handle potential risk but may not help users understand the exact 
consequences of a risk that is realized. Val Jonas and Lauren Bone's Risk and Earned Value 
is the first book to pick up on the increasing trend for integrating these two disciplines. 
The authors provide guidance on both disciplines to enable the risk manager or the EV 
practitioner to understand each other's disciplines. They then explore how to optimise risk 
and EV during the project life cycle and show how EV and Risk together support projects 
in delivering business objectives. The authors include plenty of worked examples of the 
methods being used and provide an international perspective that looks at project 
management in practice.
Gower
Market: Business and Management
July 2018: 246x174: 220pp
Hb: 978-0-566-08804-9: £75.00
* For full contents and more information, visit: www.routledge.com/9780566088049

Dummy text to keep placeholder
The Delivery Manifesto
How to Set Up Your Organization to Deliver Success
Donnie Macnicol
Business leaders are under constant, ever increasing pressure to improve the delivery of 
products and services. In parallel they must enhance customer engagement, become more 
agile, successfully integrate acquisitions, increase productivity and innovate. The Delivery 
Manifesto distils the wisdom that exists within the project profession to improve delivery 
capability, taking into account the unique requirements of individual organisations.The 
Manifesto provides leaders in positions of responsibility with structure, guidance, case 
studies, commentary from organisational project management, strategy execution and 
organisational design professionals as well as experts in lean and agile.

Routledge
Market: Business and Management
July 2018: 234x156: 160pp
Hb: 978-1-138-09083-5: £45.00
eBook: 978-1-315-10836-0
* For full contents and more information, visit: www.routledge.com/9781138090835
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The Routledge Companion to Strategic Project
Management

The Portfolio Management Handbook
Edited by Reinhard Wagner and Dennis Lock
Series: Project and Programme Management Practitioner Handbooks Edited by Amos Haniff, Heriot Watt University, UK, Tomas Blomquist, Umeå University,

Sweden and Antonio Calabrese, Politecnico de Milano, ItalyDennis Lock and Reinhard Wagner's definitive reference on portfolio management explains
the context and role of the discipline; the practical processes, tools and techniques required Series: Routledge Companions in Business, Management and Accounting
for managing portfolios successfully; the capability required and how to develop it. The

This new edited collection introduces contemporary and emerging concepts within
Strategic Project Management, the new and increasingly mainstream approach to project

text also covers the recognised standards as well as emerging issues such as sustainability
and environment. Collectively, this is a must-have guide from the leading commentators
and practitioners on portfolio management from across the world. management which aligns itself with business strategy, environment and changes.The

text provides a comprehensive resource for advanced students and those going into
Routledge industry in this important area. It is the first text to fully explain the complexity of managing
Market: Aviation

projects within the strategic environment. As a result, this area is particularly relevant to all
project managers who embark on managing business projects.

September 2018: 234x156: 350pp
Hb: 978-1-138-63501-2: £95.00
* For full contents and more information, visit: www.routledge.com/9781138635012 Routledge

Market: Business & Management
June 2018: 246x174: 608pp
Hb: 978-0-415-51812-3: £130.00
* For full contents and more information, visit: www.routledge.com/9780415518123

Dummy text to keep placeholder
The Practitioner's Handbook of Project Performance
for Agile, Waterfall and Everything In Between
Edited by Mark Phillips
Series: Project and Programme Management Practitioner Handbooks
The Practitioner's Handbook of Project Performance is a definitive reference of collective
knowledge on project performance. It draws on the world’s leading experts on project
performance: thought leaders, the people that write the methodologies, academics and
practitioners, from many different industries. It crosses methodologies including Agile,
Waterfall and everything in between. The book brings together voices whose approach is
based on metrics and disciplined planning such as Earned Value Management and Velocity
Tracking, along with those who focus on people, stakeholders and the sociological aspects
of project performance.

Routledge
Market: Project Management
June 2018: 234x156: 576pp
Hb: 978-1-138-28822-5: £165.00
* For full contents and more information, visit: www.routledge.com/9781138288225

Dummy text to keep placeholder
The Project Workout
The Ultimate Guide to Directing and Managing Business-Led Projects

Robert Buttrick
Now in its 5

th
 edition, the Project Workout is the definitive book

on business-led project management. It is a valuable companion
for every executive and project manager as well as a
comprehensive resource for students of project management.
The practical approach is enhanced throughout with a series of
"Workouts": exercises, techniques and checklists to help you put
the book’s advice into practice. The Workouts are supported by
an on-line resource of tools, including MS project views, project
logs and templates. This expanded edition contains a wealth of
new information, including how to work with standards and
methods, such as ISO 21500, BS6079 and PRINCE2 and PMBoK.

Routledge
Market: Project Management
January 2018: 234x156: 448pp
Hb: 978-1-138-74449-3: £75.00
Pb: 978-1-138-72144-9: £34.99
eBook: 978-1-315-19442-4
* For full contents and more information, visit: www.routledge.com/9781138744493
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Managing for Success in Arts and Creative
Organisations

Ageing in the Asia Pacific
Interdisciplinary and Comparative Perspectives
Edited by Thomas R. Klassen, York University, Canada, Masa Higo, Nopraenue S.
Dhirathiti, Mahidol University, Thailand and Theresa Devasahayam, Singapore
University of Social Sciences, Singapore

Edited by David Stevenson, Queen Margaret University, UK
Arts and cultural organizations are a rapidly expanding field, yet they are often seen as
crisis-ridden. This edited collection pursues a focus on managing for success. Through case

Over the coming decade, challenges and risks associated with aging and old-age will be
greater for Asia-Pacific than for Europe and North America, and these challenges call for

studies across sectors including Theatre; Performing Arts; Museums, Galleries, Festivals and
Events, it provides a unique insight into how different individuals and organizations have

critical attention to region. This book is an introductory and comprehensive text on various achieved aims and objectives through managing resources in complex environments.
issues related to aging and old-age in Asia-Pacific. It examines key trends, dilemmas and Each example of organizational success not only increases our understanding of how arts
development of Asia-Pacific with reference to particular nations. The book focuses on the and cultural management works, but also provides inspiration and encouragement for
unique conditions of, and responses from, governments, civil society, employers, and those wishing to emulate such success. A rich teaching resource which will help students

understand how to manage cultural and creative organisations more effectively.individuals to population aging and the impact of this demographic shift on various aspects
of people’s lives in Asia-Pacific. Routledge

Market: Business & ManagementRoutledge
September 2018: 234x156: 256ppMarket: Business
Hb: 978-1-138-73672-6: £105.00June 2018: 234x156: 400pp
Pb: 978-1-138-73676-4: £29.99Hb: 978-1-138-55042-1: £105.00
eBook: 978-1-315-18572-9eBook: 978-1-315-14725-3
* For full contents and more information, visit: www.routledge.com/9781138736726* For full contents and more information, visit: www.routledge.com/9781138550421
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Marketing Public PolicyCo-Production and Co-Creation
Complexity, Hurts and MinefieldsEngaging Citizens in Public Services

Basskaran Nair, Lee Kuan Yew School of Public Policy,
National University of Singapore, Singapore
This book fills a much-needed gap in the existing literature on
public policy by fusing complexity theories with communication
practices (where behaviour is a unit of analysis). The book aligns
with the behaviourial foundations of policy making and goes
further by exploring the what, why and how. It is a wonderful
resource to help policy makers to anticipate, and better plan for,
complexity, polarisation and other human behaviour that arise
in the policy making process.

Routledge

Edited by Taco Brandsen, Radboud University Nijmegen, the Netherlands, Bram
Verschuere, Ghent University, Belgium and Trui Steen, Leiden University, the
Netherlands
Series: Routledge Critical Studies in Public Management
Co-Production and Co-Creation offers a systematic and comprehensive theoretical and
empirical examination of the concepts of co-production and co-creation and their
application in practice. It shows the latest state of knowledge on the topic and will be of
interest both to students at an advanced level, academics and reflective practitioners. It
addresses the topics with regard to co-production and co-creation and will be of interest
to researchers, academics, policymakers, and students in the fields of business administration,
economics, political science, public management, sociology and voluntary sector studies.

Routledge
Market: Business & Management

Market: BusinessMarch 2018: 229 x 152: 329pp
March 2018: 234x156: 176ppHb: 978-1-138-70011-6: £120.00
Hb: 978-1-138-55996-7: £110.00eBook: 978-1-315-20495-6
Pb: 978-1-138-55997-4: £29.99* For full contents and more information, visit: www.routledge.com/9781138700116
eBook: 978-0-203-71217-7
* For full contents and more information, visit: www.routledge.com/9781138559967
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Philanthropy and SocietyDemystifying Social Finance and Social Investment
David J. Maurrasse
Philanthropy and Society challenges the reader to think deeply about the role of philanthropic
institutions in shaping and bettering the communities they serve and civil society as a
whole.

Maurrasse does not shy away from the challenging questions the field of philanthropy
faces. Students of philanthropy and professionals will come away from this book with a
more nuanced sense of these issues and the different ways they can be tackled.

Routledge
Market: Philanthropy
June 2018: 229 x 152: 208pp
Hb: 978-1-138-73140-0: £115.00
Pb: 978-1-138-73141-7: £39.99
eBook: 978-1-315-18899-7
* For full contents and more information, visit: www.routledge.com/9781138731400

Paul Palmer and Peter Grant
Series: Charity and Non-Profit Studies
In the past, charity finance focused on two main forms of funding: grants and donations. 
With the recent reduction in grants, the move towards more service delivery contracts and 
the greater level of competition for donations, charities are struggling to maintain their 
impact and scale of work at best. At worst, we are seeing the fall off in the financial 
sustainability of charities. The question is ’How will the sector evolve to maintain its ’impact’ 
and the scope and scale of its work?’ This is where social investment has a role to play. 
Borrowing and debt finance is part of this mix, and a potential way of funding the sector 
to maintain future impact. However, it is not appropriate for all charities and relies on 
income generation and social enterprise to pay back investment finance, but it could be 
a ’game-changer’ for the sector. The Editors of this book look at all facets of social investment 
and help readers to understand the complexity of different issues. 
Routledge
September 2018: 246x174: 200pp
Hb: 978-1-472-48174-0: £95.00
* For full contents and more information, visit: www.routledge.com/9781472481740
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The Routledge Companion to Nonprofit
Management

Public Procurement as Secondary Policy
Axioms and Perspectives
Max Rolfstam, Aalborg University, Denmark Edited by Helmut Anheier and Stefan Toepler, George Mason University, USA
Series: Routledge Critical Studies in Public Management Series: Routledge Companions in Business, Management and Accounting
The aim of this excellent new work is to provide an extended analysis of public procurement
used as an innovation policy instrument. It will be of interest to both academics and policy

With newly commissioned contributions from an international set of scholars at the forefront
of nonprofit management research, this volume provides a thorough overview of the most

makers in the fields of public management, public administration and policy and related
disciplines.

up-to-date management thinking in this field. It contextualizes nonprofit management
globally, provides an extensive introduction to key management techniques and functions,
and raises a number of emerging topics and issues that will shape nonprofit management
in future decades.

Routledge
Market: Business & Management
February 2018: 229 x 152: 232pp The Routledge Companion to Nonprofit Management is an essential reference and resource

for advanced students, researchers, and practitioners interested in a deeper understanding
of the inner workings of the nonprofit sector.

Hb: 978-1-138-21924-3: £105.00
eBook: 978-1-315-43589-3

Routledge
Market: Business & Management
October 2018: 246x174: 688pp
Hb: 978-1-138-74446-2: £165.00
eBook: 978-1-315-18101-1
* For full contents and more information, visit: www.routledge.com/9781138744462

TEXTBOOK • READER
Visual Arts Management

Jeffrey Taylor, State University of New York, USA
Series: Mastering Management in the Creative and Cultural
Industries
Visual Arts Management provides the first comprehensive
textbook to the art business. The book covers the full range of
the art world from contemporary galleries, secondary market,
auction houses, art fairs, and museums. Topics include overviews
of the distinct sectors of the business, but also delves in to
technical topics. Each chapter concludes with a real-world case
study to provide cautionary tales of the dangers and pitfalls of
the art business.

This unique textbook, authored by an experienced instructor,
presents a global perspective on the rapidly developing art business in a way that is relevant
for arts management classes and art professionals worldwide.

Routledge
Market: Business & Management
November 2017: 234x156: 189pp
Hb: 978-1-138-68470-6: £125.00
Pb: 978-1-138-68471-3: £34.99
eBook: 978-1-315-54366-6
* For full contents and more information, visit: www.routledge.com/9781138684706

* For full contents and more information, visit: www.routledge.com/9781138219243

Dummy text to keep placeholder
The Impact of Philanthropy
Measuring and Evaluating Foundation Performance
Helmut Anheier and Diana Leat
With philanthropic foundations having grown in numbers and significance, the question 
of what makes for the success and failure of their projects and activities becomes increasingly 
relevant. What yardsticks or benchmarks apply for measuring performance and tracking 
goal attainment? The purpose of this book is to probe deeper into the complex set of issues 
that are behind the performance and wider impact of philanthropy, and to do so through 
a series of succinct and pertinent case studies.

Routledge
Market: Business & Management
June 2018: 234x156: 192pp
Hb: 978-1-138-06241-2: £95.00
Pb: 978-1-138-06244-3: £29.99
eBook: 978-1-315-16163-1
* For full contents and more information, visit: www.routledge.com/9781138062412

The Psychology of Philanthropy
The science behind giving
Adrian Sargeant, Plymouth University, UK and Jen Shang, Indiana University, USA
This text examines a potentially powerful driver that givers and fundraisers can leverage 
to grow giving: the giver’s self-concept system and its development through giving.It 
explains why a giver’s sense of who they are is the fundamental determinant of whether 
human need will lead to giving and whether giving will fulfill human need.With
easy-to-access explanations of the psychological science of giving, complemented by case 
studies and chapter exercises, this book will help aspiring and professional fundraisers to 
better understand and develop strategies to grow giving.

Routledge
Market: NonProfit Management
March 2018: 229 x 152: 208pp
Hb: 978-0-415-73064-8: £95.00
Pb: 978-0-415-73065-5: £34.99
eBook: 978-1-315-84998-0
* For full contents and more information, visit: www.routledge.com/9780415730648
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Public Health Research Methods for Partnerships
and Practice

Applied Biostatistical Principles and Concepts
Clinicians' Guide to Data Analysis and Interpretation

Laurens Holmes, Jr., Nemours Healthcare System,
Wilmington, Delaware, USA
This book provides practical knowledge to biomedical
researchers using biological and biochemical specimen/samples
in order to understand health and disease processes at cellular,
clinical, and population levels. Concepts and techniques
provided will help researchers design and conduct studies, then
translate data from bench to clinics in attempt to improve the
health of patients and populations. This book presents the
extreme complexity of epidemiologic research in a concise
manner that will address the issue of confounders, thus allowing
for more valid inferences and yielding results that are more
reliable and accurate.

Edited by Melody S. Goodman, Washington University
School of Medicine, Division of Public Health Sciences, St.
Louis, Missouri, USA and Vetta Sanders Thompson,
Washington University in St. Louis, Brown School, Missouri,
USA
Translating research into practice involves creating interventions
that are relevant to improving the lives of a target population.
Community engaged research (CER) has emerged as an
evidence-based approach to better address the complex issues
that affect the health of marginalized populations. This book
presents chapters written by leading community-engaged
researchers across disciplines. It provides a training curriculum

that supports a common vision among stakeholders. The content provides a survey of
Routledge methods based on core MPH curriculum. Each chapter covers a different topic with

comprehensive guides for start-to-finish planning and execution.Market: Healthcare
November 2017: 234x156: 288pp

RoutledgeHb: 978-1-498-74119-4: £105.00
Market: HealthcareeBook: 978-1-498-74120-0
November 2017: 234x156: 340ppeBook: 978-1-315-36920-4
Hb: 978-1-498-78506-8: £105.00* For full contents and more information, visit: www.routledge.com/9781498741194
eBook: 978-1-315-15572-2
* For full contents and more information, visit: www.routledge.com/9781498785068
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The History of Industrial Relations in UK Local
Government

Biostatistics for Clinical and Public Health Research
Melody S. Goodman, Washington University School of
Medicine, Division of Public Health Sciences, St. Louis,
Missouri, USA
This book provides a concise overview of statistical analysis
methods for the clinical and public health practitioner. The book
teaches statistical models without all the theory. Use of SAS
software is illustrated in full, including how to interpret results.
The book is complete with exercises, case studies, take-away
points, and data sets. Readers will be able to maximize their
statistical abilities in testing, data interpretation, and application;
they will also learn when and how to consult a biostatistician.

Routledge

The Making of the Good Employer
Whyeda Gill-McLure, the University of Wolverhampton Business School
Series: Routledge Research in Employment Relations
The History of Industrial Relations in UK Local Government presents an original empirical study
of the changing role of the UK Local Government Employers' Organisation (LGEO) since
1991, conducted within a broader social science framework and embedded in an historical
account of the sector since the 1880s.

Routledge
Market: Business & Management
May 2018: 229 x 152: 216pp
Hb: 978-1-138-92643-1: £105.00Market: Healthcare
eBook: 978-1-315-68327-0December 2017: 246x174: 558pp
* For full contents and more information, visit: www.routledge.com/9781138926431Hb: 978-1-498-78480-1: £110.00

Pb: 978-1-138-19635-3: £39.99
eBook: 978-1-498-78481-8
eBook: 978-1-315-15566-1
* For full contents and more information, visit: www.routledge.com/9781498784801

Dummy text to keep placeholder
Population Health
Assessment, Meaningful Action, and Collaboration
Jay Bhatt, Illinois Health & Hospital Association, Naperville, USA and Dru Bhattacharya,
University of San Francisco, California, USA
This book explores how practitioners can advance public health objectives in the three
main areas of law, technology, and multisectoral collaboration. For example, there must
be clear compliance with new Affordable Care Act and Patient Protection laws. All the
while, strides must be taken to advance data registry reporting and other IT networks. And,
as the overarching theme must adhere to understanding and operationalizing social
determinants of health, collaborative partnerships between health departments and
hospitals and other community programs will take the forefront. This book is written with
myriad stakeholders in mind.

Routledge
Market: Healthcare
August 2018: 235 x 156: 320pp
Hb: 978-1-498-78476-4: £105.00
eBook: 978-1-498-78477-1
* For full contents and more information, visit: www.routledge.com/9781498784764
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Governing the Reformed UniversityArts and Cultural Management
Edited by Niels Ejersbo, Carsten Greve, Copenhagen Business School, Denmark and
Signe Pihl-Thingvad

Sense and Sensibilities in the State of the Field
Edited by Constance DeVereaux, LEAP Institute for the Arts at Colorado State
University, USA Series: Routledge Critical Studies in Public Management

Governing the reformed University is a coherent volume based on a unique data
set. The aim of the book is to quantitatively and qualitatively understand and explain how

Series: Routledge Research in Creative and Cultural Industries Management
Arts and Cultural Management: Sense and Sensibilities in the State of the Field takes up
the conversation, offering a benchmark for those interested in the evolution and reforms and management instruments are implemented and how it influences different

levels of the organization from the top management level to the employees within
universities.

development of arts and cultural management as a branch of knowledge alongside more
established disciplines of research and scholarship.

Routledge
Routledge Market: Business & Management
Market: Business & Management July 2018: 229 x 152: 232pp
May 2018: 229 x 152: 232pp Hb: 978-1-138-06842-1: £105.00
Hb: 978-1-138-04844-7: £110.00 eBook: 978-1-315-15797-9
eBook: 978-1-315-16420-5 * For full contents and more information, visit: www.routledge.com/9781138068421
* For full contents and more information, visit: www.routledge.com/9781138048447

TEXTBOOK • READERDummy text to keep placeholder
Human Resource Management in Public Service
Organizations

Boundary Crossing in Policy and Public
Management

Rona S. Beattie, Glasgow Caledonian University, UK and
Jennifer Waterhouse, University of Technology, Brisbane,
Australia
Series: Routledge Masters in Public Management
Human Resource Management in Public Service Organizations
addresses a significant gap in texts that are available to
practitioners and scholars of public sector management. The
authors combine practical techniques of HRM within the context
of the public sector focussing on a number of key areas
including: The various components of how HRM may be applied
in a public sector environment; the latest debates in the benefits
of HRM within the public sector, and the interaction between

HRM and voluntary sector values.

The Critical Challenges
Edited by Gemma Carey, Research Fellow University of New South Wales, Australia,
Helen Dickinson, University of Melbourne, Australia and Luke Craven, University of
Sydney, Australia
Series: Routledge Critical Studies in Public Management
Boundary Crossing in Policy and Public Management digs into the heart of enduring questions
and challenges for cross-boundary working, providing in-depth conceptual contributions
on the fundamental challenges of boundary work. It displays the latest state of knowledge
on the topic and will be of interest to researchers, academics, practitioners, and students
in the fields of public management, public policy, public administration, public-private
relationships and coordination and collaboration.

Routledge
Market: Business & Management

This text seeks to equip public sector managers and students of public management with
the necessary skills and knowledge to more effectively manage their human resources.

August 2018: 229 x 152: 232pp
Hb: 978-1-138-63602-6: £95.00
eBook: 978-1-315-20627-1 Routledge

Market: Business & Management
April 2018: 234x156: 270pp
Hb: 978-0-415-41154-7: £95.00

* For full contents and more information, visit: www.routledge.com/9781138636026

Pb: 978-0-415-41155-4: £34.99
eBook: 978-1-315-74033-1
* For full contents and more information, visit: www.routledge.com/9780415411547

TEXTBOOK • READERTEXTBOOK • READER
Learning and Personal Development for Public
Services Managers

Digital Government
Managing Public Sector Reform in the Digital Era
Miriam Lips, Victoria University of Wellington, New Zealand Ann Mahon, Centre for Leadership Studies, University of Exeter

Series: Routledge Masters in Public Management
Personal and Organizational Development in Public Management will be invaluable 
reading for graduate students on Public Management courses, middle to senior 
managers working in public sector organisations throughout the world including 
healthcare, local, regional and central governments, the police and prison service. 
It will also be of relevance to a wider market of managers working in private and 
third sector organisations where there may be an integral element of public 
service provision.

Series: Routledge Masters in Public Management
Digital Government presents a public management perspective on e-Government and
ICT-enabled change in the public sector. It incorporates theoretical and empirical insights
along with international case studies to provide students with a broader and deeper
understanding of the complex and multidisciplinary nature of e-Government initiatives,
impacts, and implications.

This textbook is ideal for postgraduate students on courses in public administration, public
management, public policy, political science and international relations and e-government.
It is also suitable for Public Service managers who are experiencing the impact of ICTs in
the public sector.

Routledge
Market: Business & Management
October 2018: 234x156: 232pp
Hb: 978-1-138-65564-5: £95.00

Routledge
Market: Business & Management
July 2018: 246x174: 400pp
Hb: 978-0-415-74010-4: £85.00

Pb: 978-1-138-65565-2: £34.99
eBook: 978-1-315-62240-8

Pb: 978-0-415-74011-1: £34.99

* For full contents and more information, visit: www.routledge.com/9781138655645

eBook: 978-1-315-81584-8
* For full contents and more information, visit: www.routledge.com/9780415740104
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Dummy text to keep placeholder2nd Edition • TEXTBOOK • READER
Public Professions & ProfessionalismManaging Change and Innovation in Public Service

Organizations
Kerry Brown, Curtin University, Australia and Stephen P. Osborne, University of
Edinburgh, UK
Series: Routledge Masters in Public Management
The public services environment grows ever more complex and therefore the management
of change and innovation is a core task for public managers. Much has changed since the
first edition of this successful text, so this updated version brings the story up to date with
the rise of e-Government, big data, social innovation, public service value and co-production.

Providing future and current public managers with the understanding and skills required
to manage change and innovation, this text is essential reading for all those studying public
management, public administration and public policy.

Routledge
Market: Business & Management
September 2018: 234x156: 272pp
Hb: 978-1-138-86083-4: £95.00
Pb: 978-1-138-86084-1: £34.99
eBook: 978-1-315-71623-7
Prev. Ed Hb: 978-0-415-32897-5
* For full contents and more information, visit: www.routledge.com/9781138860834

Dummy text to keep placeholder
Policing and Public Management
Governance, Vices and Virtues
Kevin Morrell, University of Warwick, UK and Ben Bradford, University of Oxford, UK
Policing, Public Management and the Public Good takes a new perspective on the challenges
and problems facing the governance of police forces across the UK and the developed
world. Complementing existing texts in criminology and police studies, the authors draws
on ideas from the neighbouring fields of public management and virtue ethics to
imaginatively reframe of policing as something that either enhances or diminishes "the
public good" in society. This text will be valuable supplementary reading for students of
public management, policing and criminology, as well as others who want to be better
informed about contemporary policing.

Routledge
Market: Management/Public Administration/Criminology
April 2018: 234x156: 208pp
Hb: 978-1-138-04417-3: £95.00
Pb: 978-1-138-04418-0: £29.99
eBook: 978-1-315-17256-9
* For full contents and more information, visit: www.routledge.com/9781138044173

Dummy text to keep placeholder
Prison Privatisation
experiments, implications and future directions
Jane Andrew, Department of Accounting, University of Sydney and Max Baker,
Department of Accounting, University of Sydney
Series: Routledge Critical Studies in Public Management
This book will be the first comprehensive review of prison privatisation in Australia and will
explore whether or not privatisation can offer an effective solution to the incarceration and
rehabilitation challenges facing governments across the globe.

Routledge
Market: Business & Management
November 2018: 229 x 152: 182pp
Hb: 978-1-138-04789-1: £110.00
eBook: 978-1-315-16416-8
* For full contents and more information, visit: www.routledge.com/9781138047891

A Routledge Research Handbook
Edited by Mirko Noordegraaf and Justin Waring, University of Nottingham, UK
This book brings prominent international scholars together to explore and debate the 
critical themes and changing nature of public professionalism, and challenge the 
assumptions which have previously limited the analysis of the field. Unlike existing texts, 
this unique collection brings diverse disciplinary perspectives together, connecting fields 
and networks across public administration, public management, and organizational 
sociology. By challenging mainstream assumptions and approaches, this comprehensive 
handbook provides a unique and significant assessment of public professional work, 
management and organization in contemporary society.

Routledge
Market: Business & Management
May 2018: 246x174: 352pp
Hb: 978-1-138-82516-1: £105.00
eBook: 978-1-315-74011-9
* For full contents and more information, visit: www.routledge.com/9781138825161

Dummy text to keep placeholder
Researching Networks and Collaboration in the
Public Sector
A Guide to approaches, methodologies and analytics
Edited by Joris Voets, Robyn Keast, Southern Cross University, Australia and 
Christopher Koliba
Series: Routledge Critical Studies in Public Management
Networks and other collaborations are central to the public sector’s ability to respond to 
their diverse responsibilities, from international development and regional governance, to 
policy development and service provision. This volume showcases the key research 
methodologies and analytic tools used to examine network practices. It provides a unique 
guide to compelling methods for researchers and practitioners, and discusses each 
specifically in the context of collaborative arrangements and network structures and how 
these are applied in practice. 

The perfect guidebook for researchers and students in public management.

Routledge
Market: Business & Management
June 2018: 234x156: 272pp
Hb: 978-1-138-68272-6: £105.00
eBook: 978-1-315-54493-9
* For full contents and more information, visit: www.routledge.com/9781138682726

Dummy text to keep placeholder
The Challenge of Wicked Problems in Health and
Social Care
Edited by Will Thomas, Anneli Hujala, Sanna Laulainen and Robert McMurray, The 
York Management School, UK
Series: Routledge Studies in Health Management
This book challenges the reader to think again about how we should engage with 
and support all those involved in health and social care and will be of vital reading to 
academics and researchers in the fields of Health Management, Social Care, Organizational 
Studies and Critical Management Studies.
Routledge
Market: Business & Management
September 2018: 229 x 152: 254pp
Hb: 978-1-138-10362-7: £105.00
eBook: 978-1-315-10259-7
* For full contents and more information, visit: www.routledge.com/9781138103627
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TEXTBOOK • READER
Understanding Cultural Policy

Carole Rosenstein
Understanding Cultural Policy is a practical, comprehensive,
introductory textbook that addresses the fundamental questions
of what is cultural policy and why does it matter? Cultural policy
expert, Carole Rosenstein offers a comparative, and historical
framework to explain the field, while engaging directly with the
issues and tensions that plague policy-makers across the world,
including issues of moral censorship, and the impact of
globalization. Each chapter ends with a ‘policy lab’ to help
students tie the theory with real world, practical applications.

Routledge
Market: Public Management
March 2018: 229 x 152: 288pp
Hb: 978-1-138-69533-7: £120.00
Pb: 978-1-138-69535-1: £39.99
* For full contents and more information, visit: www.routledge.com/9781138695337
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Popular culture and social changeCommunicating Statehood
The hidden work of public relationsPublic Relations Strategies in Promoting Palestine
Judy Motion, University of New South Wales, Australia and Kate Fitch, Murdoch
University, Australia

Ibtisam Abu-Duhou, Massey University, New Zealand,
Jeannie Fletcher, Massey University, New Zealand and Chris
Galloway, Massey University, New Zealand
Series: Routledge New Directions in Public Relations &
Communication Research
The book argues that the Palestinian response to the challenge
of promoting their cause is to extend their repertoire of public
relations communication tactics. It explores the discursive
strategies employed by Palestinian communication strategists,
across the range of political allegiances, via public relations
techniques to advance the cause of statehood. These tactics
have emerged not only as the result of planned strategy but

also through improvisation and informal responses to outside pressures.

Series: Routledge New Directions in Public Relations & Communication Research
Popular culture is the mass consumption of contemporary ideas and values in our everyday
lives. For public relations, it is not only a strategic resource for persuasion, but also the
product of promotional efforts. Blurred distinctions between popular and promotional
culture allow PR to commodify our everyday lives while normalizing celebrity cultures. But
it can also be mobilized as a force for positive social change. By exploring the nexus between
public relations and popular culture, this book analyses how popular cultures take shape,
their potential for transformation, and their significance for public relations. It will be valued
by all PR scholars interested in participatory culture, media representations, and critical
perspectives on the industry.

Routledge
Market: Public Relations/Communication StudiesRoutledge
October 2018: 234x156: 240ppMarket: Public Relations/Communication Studies
Hb: 978-1-138-70280-6: £95.00June 2018: 234x156: 208pp
* For full contents and more information, visit: www.routledge.com/9781138702806Hb: 978-1-138-85907-4: £105.00

eBook: 978-1-315-71752-4
* For full contents and more information, visit: www.routledge.com/9781138859074

Dummy text to keep placeholderDummy text to keep placeholder
Public Relations and IndividualityCorporate Social Responsibility, Public Relations &

Community Development Fate, Influence and Autonomy
Simon Moore, Bentley University, USAEmerging Perspectives from Southeast Asia
Series: Routledge New Directions in Public Relations & Communication ResearchMarianne Sison, RMIT University, Australia and Zeny Sarabia-Panol, Middle Tennessee

State University Our individuality is partly shaped by encounters with the external world so it is inconceivable
that we are unaffected by the planned management of public communications whichSeries: Routledge New Directions in Public Relations & Communication Research
manages much of our external experience. Exploring one of the most important mediators
between organizations and individual encounters – public relations - is long overdue.This innovative book connects the disparate disciplines of participatory and development

communication with public relations and corporate social responsibility discourse. Focusing
 This provocative book will assist scholars and advanced students in public relations and
communication research to develop a clear, structured, disciplined understanding of this
phenomenon and its implications.

on six countries—Indonesia, Malaysia, Philippines, Singapore, Thailand and Vietnam— it
discusses how PR and CSR discourse are interpreted, communicated and enacted in this
diverse region. This book will be of interest to Researchers, educators and advanced students

Routledgein the fields of Public Relations, Communication, Corporate Social Responsibility, Corporate
Communications and Southeast Asia. Market: Public Relations/Communication Studies

May 2018: 234x156: 208pp
Routledge Hb: 978-1-138-29433-2: £105.00
Market: Business & Management * For full contents and more information, visit: www.routledge.com/9781138294332
August 2018: 234x156: 224pp
Hb: 978-1-138-83812-3: £105.00
eBook: 978-1-315-73466-8
* For full contents and more information, visit: www.routledge.com/9781138838123

Dummy text to keep placeholderDummy text to keep placeholder
Public Relations and WhistleblowingParadox and Public Relations
Golden Handcuffs in Corporate WrongdoingPromoting Progress and Change
Cary A. Greenwood, Middle Tennessee State University, USA.Kevin L. Stoker, Texas Tech University, USA
Series: Routledge New Directions in Public Relations & Communication ResearchSeries: Routledge New Directions in Public Relations & Communication Research
In a unique study of data from Fortune 1000 corporations, this book reveals PR executives’
attitudes toward their organizations and its impact on whistleblowing. Overwhelmingly,

This book uses paradox, and psychological and organizational change theory, to critique
public relations theory and practice, and provide new conceptualizations for understanding

"golden handcuffs" make top-ranking PR executives more likely to be aware of wrongdoing,the field. Exploring public interest, relationship management, accountability, stewardship,
but no more likely to blow the whistle. As public attitudes to corporate transparency harden,authority , loyalty, and ethics, each chapter proposes new frameworks for analysis. It’s goal
these findings have serious implications for companies globally. Researchers and advancedis to promote changes in meaning and perception through creating new meta-realities
students in public relations, organizational communication, corporate communication and
CSR will find this book full of new insights and approaches to public relations research.

for public relations. This provocative and original book will be of interest to all researchers
and educators who are interested in public relations and communication theory , and
ethical perspectives. Routledge

Market: MarketingRoutledge
April 2018: 234x156: 240ppMarket: Business & Management
Hb: 978-1-138-29377-9: £115.00April 2018: 234x156: 224pp
* For full contents and more information, visit: www.routledge.com/9781138293779Hb: 978-1-138-67194-2: £95.00

eBook: 978-1-315-61665-0
* For full contents and more information, visit: www.routledge.com/9781138671942
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TEXTBOOK • READERDummy text to keep placeholder
Public Relations PlanningPublic Relations as Emotional Labour
A strategic approachLiz Yeomans

Series: Routledge New Directions in Public Relations & Communication Research Edward T. Jr. Vieira
This book fills a significant gap in knowledge by presenting a critical-interpretive exploration
of the everyday relational work of PR professionals through the lens of emotional labour

This booklays out the steps involved in planning and executing a successful PR campaign.
A strategic approach and plenty of practical insights give students a real edge when it
comes to executing an effective campaign.theory. It draws on a wide range of related contemporary social and cultural theories to

explore the impact on workers of manufacturing displays of feeling in order to earn trust Routledge
Market: Public Relations
November 2018: 229 x 152
Hb: 978-1-138-10516-4: £155.00

and manage clients. Researchers, educators and advanced students in PR and
communications studies will gain rich insights into the emotion management strategies
employed by PR workers in their professional relationships with clients and journalists,
uncovering some of the taken-for-granted aspects of PR’s gendered, promotional work. Pb: 978-1-138-10517-1: £49.99

eBook: 978-1-315-10188-0
Routledge * For full contents and more information, visit: www.routledge.com/9781138105164
Market: Business & Management
July 2018: 234x156: 288pp
Hb: 978-1-138-92030-9: £105.00
eBook: 978-1-315-68716-2
* For full contents and more information, visit: www.routledge.com/9781138920309

Dummy text to keep placeholderDummy text to keep placeholder
Social Media, Organizational Identity and Public
Relations

Public Relations History
Reworking pasts and reclaiming futures
David McKie, University of Waikato, New Zealand and Jordi Xifra, Universitat Pompeu
Fabra, Barcelona, Spain

The Challenge of Authenticity
Amy Thurlow, Mount Saint Vincent University, Canada

In this ground-breaking book, David McKie and Jordi Xifra take apart existing PR history
and reconstruct ways of doing it better, to widen the scope of PR by freeing its pasts, Series: Routledge New Directions in Public Relations & Communication Research

Public relations has been swift to grasp social media, yet its impact on public relations
practice remains relatively unexplored. This book focusses on a way of understanding

presents and futures from the effects of narrow, ideologically driven histories and methods
of historiography. It advocates more openly self-critical, and more diverse PR history writing

organizational identity construction in a virtual context, developing scholarship on theas vital to generating both currently valid PR histories and viable PR futures. By
importance of a virtual presence in PR management, and how to make sense of thesedeconstructing the range of existing PR history and reworking it to align with contemporary
identities as authentic, legitimate or plausible. Viewing the social construction oftransnational challenges and social movements, this challenging book updates PR history

and augments PR theory for the next stage in their development. organizational identities through this lens, this innovative book locates how identities are
plausible, authentic and legitimate - or not – through their ongoing communication viaRoutledge
social media. It will be of great interest to academics teaching and researching in public
relations, organisational communication and social media.

Market: Business & Management
September 2018: 234x156: 224pp
Hb: 978-1-138-85397-3: £105.00 Routledge
eBook: 978-1-315-72244-3 Market: Public Relations & Communication Studies
* For full contents and more information, visit: www.routledge.com/9781138853973 September 2018: 234x156: 208pp

Hb: 978-1-138-06432-4: £105.00
eBook: 978-1-315-16044-3
* For full contents and more information, visit: www.routledge.com/9781138064324

Dummy text to keep placeholderDummy text to keep placeholder
Social Theory and Public Relations ResearchPublic Relations in Hyper-globalization
Applying Habermas in Theory and PracticeEssential Relationship Management - A Japan Perspective
Alexander Buhmann, BI Norwegian Business School, Norway.Takashi Inoue, Inoue Public Relations, Inc., Japan

Public relations is the essential skill top leaders need to inspire
and motivate globalized stakeholders, survive crisis, and take
advantage of rapid technological and social change in today’s
hyper-globalization. Embedding this book’s ethics based
"self-correction model" assures governance to navigate a rapidly
changing global environment. The book’s unique strategic PR
Life-Cycle Model brings the power of PR to achieve goals fast,
economically, and consistently.

Routledge

Series: Routledge New Directions in Public Relations & Communication Research
As one of the key thinkers of social theory, public relations scholars have repeatedly turned
to Habermas’ work to inform their own scholarship. This book systematically reviews the
distinct body of PR literature that has applied Habermas’ theories to provide an in-depth
and nuanced discussion on what this influential social theorist has to offer PR research.
Demonstrating the applications and challenges for PR ethics and organizational
communications, while opening less well-known concepts such as reflexivity, and double
politics as avenues for future research, this unique source book will be of interest to all
scholar and advanced students of public relations and communication studies.

Routledge
Market: Public Relations
May 2018: 234x156: 208pp
Hb: 978-0-815-38736-7: £115.00Market: Business
Pb: 978-1-138-49748-1: £36.99March 2018: 234x156: 290pp
eBook: 978-1-351-17320-9Hb: 978-1-138-05495-0: £110.00
* For full contents and more information, visit: www.routledge.com/9780815387367Pb: 978-1-138-05496-7: £34.99

eBook: 978-1-315-16631-5
* For full contents and more information, visit: www.routledge.com/9781138054950
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Dummy text to keep placeholder
Strategic Stakeholder Engagement

Chris Anastasi, Anastasi London Ltd, UK
New government policy and regulation affect the environments 
in which organisations operate, bringing both risks potential 
opportunities. A key question is whether organisations are 
engaging with decision-makers and other key actors as 
effectively as they could. Are they managing to influence the 
policy and regulatory regime that shapes the markets in which 
they operate? Even more fundamentally, do they know who 
they should be interacting with or understand the formal and 
informal processes whereby they can present their concerns, 
views and ideas? Strategic Stakeholder Engagement and 
Communication: A Voice Behind the Curtain addresses these 
important questions. 

Routledge
Market: Public Relations
February 2018: 234x156: 222pp
Hb: 978-1-138-10664-2: £45.00
eBook: 978-1-315-10145-3
* For full contents and more information, visit: www.routledge.com/9781138106642

Dummy text to keep placeholder
The Routledge Companion to Public Relations and
Corporate Communications
Edited by Piet Verhoeven
This single reference volume brings the most authoritative work in public relations and
corporate communications from disparate disciplines together in an authoritative survey,
viewing them through the lens of communication theory. Each chapter provides a balaned
overview of theoretical perspectives, the current knowledge, empirical results, and
demonstrations of applicability to practice. The volume defines and explores the 12 most
influential media effect theories, alongside a section on the newest and most cutting-edge
perspectives.

This volume is an essential companion to marketing, PR and communications students.

Routledge
Market: Business & Management
October 2018: 246x174: 512pp
Hb: 978-1-138-21861-1: £165.00
eBook: 978-1-315-43721-7
* For full contents and more information, visit: www.routledge.com/9781138218611

Dummy text to keep placeholder
Visual Public Relations
Strategic Communication Beyond Text
Edited by Simon Collister, University of the Arts London, London College of
Communication, UK and Sarah Roberts-Bowman, London College of Communication,
UK
Series: Routledge New Directions in Public Relations & Communication Research
This book brings together a broad, diverse range of radical approaches to public
relations focussing on the increasingly vital role that visual, sensory and physical elements
play in shaping communication. Engaging with critical and cultural theories, it outlines
how non-textual forces play a central role in how PR works and explores the future
of strategic communication within a multi-sensory environment. It will be of great interest
to scholars and advanced students of PR and strategic communication, as well as cultural,
media and critical studies.

Routledge
Market: Public Relations/Communication Studies
March 2018: 234x156: 232pp
Hb: 978-1-138-06466-9: £110.00
eBook: 978-1-315-16029-0
* For full contents and more information, visit: www.routledge.com/9781138064669
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Dummy text to keep placeholderDummy text to keep placeholder
Quality, Improvement and Human Resource
Management

Cementing Customer Relationships
H. James Harrington, Harrington Associates, Los Gatos, California, USA and Thomas
H. Carmody

The People Management Implications of Business Excellence
Series: The Little Big Book Series

Angela Mulvie, Corporate Elevation International, UK
This book defines how 21st century technologies are changing the way companies interface
with customers as well as discuss customer trend tools and the identification of future This new text provides an informed, current and topical consideration of continuous

improvement with a strong focus on business excellence, from the highly practicalmarkets and new demand. It examines customer alignment tools and derivative models,
perspective of people management implications. In other words, it looks at how and wherecustomer engagement tools, and scorecards that create lasting relationships, customer

retention, and data mining models. HR meets Quality Management, and the implications of this. Practical and applied, this
textbook is ideal for any professional HR or performance improvement practitioner that

Productivity Press wants to understand how a CI/BE approach could benefit their organisation, as well as
postgraduate students of HR or quality management.

Market: Business and Management
November 2018: 235 x 156: 175pp

RoutledgePb: 978-1-466-59066-3: £18.99
Market: Business & ManagementeBook: 978-1-466-59068-7
August 2018: 246x174: 336pp* For full contents and more information, visit: www.crcpress.com/9781466590663
Hb: 978-1-138-06401-0: £110.00
Pb: 978-1-138-06402-7: £29.99
* For full contents and more information, visit: www.routledge.com/9781138064010

5th Edition • TEXTBOOK • READERDummy text to keep placeholder
Total Quality Management and Operational
Excellence

Formulation Simplified
Finding the Sweet Spot through Design and Analysis of Experiments
with Mixtures John S. Oakland, Oakland Consulting Plc, Michael Anthony Turner and Robert

James Oakland, Oakland Consulting, UK.Mark J. Anderson, Stat-Ease, Minneapolis, MN, USA, Patrick J. Whitcomb, Stat-Ease,
Minneapolis, MN, USA and Martin A. Bezener This updated guide to John Oakland’s classic text, in many ways a precursor to these

frameworks is the ultimate holistic overview of performance improvement strategy forWhat differentiates Formulation Simplified from the standard statistical texts on mixture
design is that the authors make the topic relatively easy and fun to read. They provide a operations students and busy professionals looking to achieve sustainable competitive

advantage. Incorporating the frameworks that succeeded it, like Six Sigma and Lean, itwhole new collection of insighful original studies that illustrate the essentials of mixture
demonstrates how process improvement techniques can accelerate change, reduce cost
and protect reputation.

design and analysis. Solid industrial examples are offered as problems at the end of many
chapters for those who are serious about trying new tools on their own. Statistical software
to do the computations can be freely accessed via a web site developed in support of this
book.

Oakland’s popular, practical, jargon-free style, along with eleven updated cases, effortlessly
ties the model to its real-life applications, making it easy to understand how to apply what
you’ve learned to your practices.Productivity Press

Market: Business & Management Routledge
Market: Business and Management
July 2018: 246x189: 554pp
Hb: 978-1-138-67340-3: £100.00

March 2018: 254 x 178: 168pp
Hb: 978-1-138-05604-6: £140.00
Pb: 978-1-138-05601-5: £46.99
eBook: 978-1-315-16557-8 Pb: 978-1-138-67341-0: £48.99
* For full contents and more information, visit: www.crcpress.com/9781138056046 eBook: 978-1-315-56197-4

Prev. Ed Hb: 978-0-415-63549-3
* For full contents and more information, visit: www.routledge.com/9781138673403

Dummy text to keep placeholder
Project Management for Performance Improvement
Teams
H. James Harrington, Harrington Associates, Los Gatos, California, USA and William
S. Ruggles, Managing Partner, Ruggles & Ruggles, New York City, NY
Series: The Little Big Book Series
Project Management for Performance Improvement Teams (or, PM4PITs, for short) provides
practical guidance based on innovative concepts for project teams – especially performance
improvement teams (PITs) – and their Project Managers. It shows how to successfully
complete a project using a scalable, iterative framework based on an innovative foundation
fusing elements of both Project Management and Continuous Improvement to create a
"Lean Project Management" model.

Productivity Press
Market: Business & Management
May 2018: 235 x 156: 200pp
Hb: 978-1-138-49715-3: £115.00
Pb: 978-1-466-57255-3: £18.99
eBook: 978-1-466-57256-0
* For full contents and more information, visit: www.crcpress.com/9781466572553

Browse and order online:
www.routledge.com

QUALITY CONTROL & MANAGEMENT92

http://www.crcpress.com/9781466590663
http://www.routledge.com/9781138064010
http://www.crcpress.com/9781138056046
http://www.routledge.com/9781138673403
http://www.crcpress.com/9781466572553
http://www.routledge.com


2nd Edition • TEXTBOOK • READERDummy text to keep placeholder
Mastering Your Business DissertationHistory in Management Research
How to Conceive, Research and Write a Good Business DissertationContext, Content, Conduct
Robert Lomas, University of Bradford, UKMatthias Kipping and Behlül Üsdiken, Sabanci School of Management, Turkey
The ability to write to a high standard is a key skill that is often overlooked in the business
world. This short book from international, best-selling author Robert Lomas offers a practical

Series: Routledge Studies in Management, Organizations and Society
History in Management Research: Context, Content, Conduct is unique in presenting a
comprehensive and integrated view of how history informed management research with guide to conceiving, researching and writing a business or management dissertation.Topics

covered include collecting and measuring data, using business statistics, planning researcha specific focus on organization theory and strategy. The volume will provide an overview
projects and the real mechanics of writing a dissertation. This second edition has beenof how the relationship between history and management scholarship evolved from the
thoroughly revised and updated according to current business and management course
requirements.

19
th

 century until today, focusing mainly on the post-World War II period; and systematically
survey the kind of research programs within organization theory and strategy that have
used historical data and/or history as a theoretical construct, while also identifying the Routledge

Market: Business & Management; Research Methods
July 2018: 216x138: 184pp
Hb: 978-1-138-06439-3: £125.00

remaining "blind spots"; and offer guidance on how to conduct and publish such historical
research, drawing on extant exemplary studies and the rich literature on the philosophy
and methodology of history.

Pb: 978-1-138-06440-9: £34.99
Routledge eBook: 978-1-315-16040-5
Market: Business & Management Prev. Ed Hb: 978-0-415-59678-7
September 2018: 229 x 152: 232pp * For full contents and more information, visit: www.routledge.com/9781138064393
Hb: 978-1-138-72091-6: £95.00
* For full contents and more information, visit: www.routledge.com/9781138720916

TEXTBOOK • READERDummy text to keep placeholder
Research using Secondary SourcesKick Start Your Career
A guide for Business, Management and Organization StudiesSuccessful Strategies and Winning Techniques

Samantha Warren, University of Essex, UK
Why write a dissertation using secondary sources only? We live
in an age where media and the Internet make an abundant
source of material that may be interrogated unobtrusively by
researchers, and desk based research is a valuable skill which is
transferable to your future management career.

While methodology textbooks mention secondary sources, the
assumption is that the research is quantitative and statistical. No
textbook has gone beyond this, until now. This much-needed
book is a start-to-finish guide to every step of your project, from
inspiring ideas to crafting conclusions, all from work already in
the public domain, and in a conversational, humorous and even
inspiring way.

Lee Smith, Independent Consultant, Australia and John L
van Genderen, University of Twente, The Netherlands
For new graduates the key challenge remains how to secure
that first career related job. Full of guidance and tips on how to
handle the complex field of job hunting, Kick Start Your Career
can help navigate an ever changing job market and secure your
chance at your desired career.

This book will help graduates progressively builds up job hunting
resources- skills, achievements, resume, cover letter and interview
responses and turn this into a practical outcome.

The aim of this book is to help young graduates navigate the
job hunting marketplace and succeed in getting their first career

related job and is a key companion to any student or recent graduate.
Routledge
Market: Business & Management
July 2018: 234x156: 240pp
Hb: 978-0-415-83406-3: £95.00

Routledge
Market: Research Methods
March 2018: 234x156: 328pp
Hb: 978-1-138-06754-7: £110.00

Pb: 978-0-415-83407-0: £26.99Pb: 978-1-138-06766-0: £29.99
eBook: 978-0-203-48640-5eBook: 978-1-315-15853-2
* For full contents and more information, visit: www.routledge.com/9780415834063* For full contents and more information, visit: www.routledge.com/9781138067547

TEXTBOOK • READERDummy text to keep placeholder
Soft Skills for EmployabilityManagement Consultancy Insights and Real

Consultancy Projects A Practical Guide for Business Students
Jon Hopwood, Southern Cross University, Melbourne, Australia.Edited by Graham Manville, Olga Matthias and Julian

Campbell, University of East Anglia, UK
Consultants have become a common feature in organizational
change initiatives, involved in both providing advice and in
implementing ideas and solutions. However, management
consultancy is still often misunderstood or criticized for its lack
of theoretical underpinning. The book offers applied theoretical
insights from academics that both teach and practice
management consultancy, and identifies emerging themes with
critical discourse and rich empirical case study evidence to show
the reader how management consultancy projects are
implemented. Real-world projects are featured, as written up as

cases featuring organizations from multi-national corporations to the public sector.

This book is a practical guide for business undergradautes to harnessing ‘soft’ or ‘enterprise’
skills to boost their employability. Through a combination of useful theory and applied
practical exercises this book helps students to navigate these skills, harnessing confidence,
empathy, communication and commanding a room, and putting an action plan in place
to put these skills into practice so that they can be improved through consistent practice.
This textbook is an ideal companion on undergraduate employability courses, particularly
in business schools.

Routledge
Market: Business & Management
July 2018: 234x156: 240pp
Hb: 978-1-138-68275-7: £95.00
Pb: 978-1-138-68276-4: £24.99
eBook: 978-1-315-54492-2

Routledge * For full contents and more information, visit: www.routledge.com/9781138682757
Market: Business and Management
October 2017: 246x174: 262pp
Hb: 978-1-472-47929-7: £105.00
Pb: 978-1-138-09013-2: £34.99
eBook: 978-1-315-59342-5
* For full contents and more information, visit: www.routledge.com/9781472479297
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Dummy text to keep placeholder
A Short Guide to Cartel Risk
Helen Bignall and John Pheasant
Series: Short Guides to Business Risk
The US Department of Justice has secured multi-million dollar fines against businesses in
the US and across Europe who have fallen foul of cartel and anti-trust legislation and the
European Union have proved equally tough. Businesses face fines, damage to reputation,
loss of access to contracts and, in some cases, executives face jail sentences. A Short Guide
to Cartel Risk provides both risk managers and the senior executives to whom they report
with a succinct best-practice guide to cartel and anti-trust risk across the world; and how
to manage it. The authors explain the main sources of risk; key differences in the various
jurisdictions and explain the process and tactics for risk identification, management and
mitigation.
Routledge
Market: Business and Management
July 2018: 216x138: 150pp
Pb: 978-1-409-42523-6: £30.00
* For full contents and more information, visit: www.routledge.com/9781409425236

TEXTBOOK • READER
Contemporary Crisis Management
Christine Pearson
This practical book helps MBAs and professionals develop a new perspective on crisis
management that accommodates the challenges associated with today’s organizational
realities. An interactive, action-oriented approach that includes exercises, assessments, and
mini cases makes the content relevant and useable.

Routledge
Market: Crisis management
July 2018: 229 x 152
Hb: 978-1-138-05833-0: £115.00
Pb: 978-1-138-05834-7: £39.99
eBook: 978-1-315-16432-8
* For full contents and more information, visit: www.routledge.com/9781138058330

Dummy text to keep placeholder
Forecasting Air Travel Demand
Looking at China

Yafei Zheng, Shenwan Hongyuan Securities Co. Ltd. China,
Kin Keung Lai, City University of Hong Kong, Hong Kong
and Shouyang Wang, Chinese Academy of Sciences, China
Series: Routledge Advances in Risk Management
This book provides an updated, concise summary of forecasting
air travel demand methodology. It looks at air travel demand
forecasting research and attempts to outline the whole
intellectual landscape of demand forecasting. It helps readers
to understand the basic idea of TEI@I methodology used in
forecasting air travel demand and how it is used in developing
air travel demand forecasting methods. The book also discusses
what to do when facing different forecasting problems making
it a useful reference for business practitioners in the industry.

Dummy text to keep placeholder
Global Money Laundering
Trends, Lessons and Policy Responses
Christopher Bajada and Roderick Opena
Much of the literature on the topic of money laundering covers a range of issues, some of 
which are very specific (e.g. money laundering in the real estate sector and anti-money 
laundering initiatives in the European Union) or deal with particular dimensions of money 
laundering, (e.g. money laundering and technology and the scale and impacts of money 
laundering). Bajada and Opena, however, take a much broader approach to the subject, 
providing a comprehensive overview of money laundering activities, with specific links to 
the various illegal acts that are considered to be the drivers of such (e.g. piracy, smuggling, 
drug, trafficking, shadow economy activities, etc). These drivers are normally written on 
independently of money laundering activities and often with limited reference. The authors 
present a comprehensive measure of global money flows and a country level analysis, the 
social and economic consequences of money laundering and its impact on public policy.
Routledge
August 2018: 246x174: 249pp
Hb: 978-1-472-47697-5: £75.00
* For full contents and more information, visit: www.routledge.com/9781472476975

Dummy text to keep placeholder
Island Compliance Risk and the Protocol of Global
Finance
Kirk Taitt
Kirk Taitt examines the threat money laundering poses to Caribbean Island nations involved 
in international financial services, the role of compliance regimes in averting sanctions and 
the future of these nations at the table of global capital. He addresses and indeed positions 
island nations in a strategic space outside of the global clamour, unceasing debate and 
severe criticism over their bona-fides/qualifications to engage in the trillion dollar industry 
of offshore finance, alongside certain of their G20 counterparts. He conveys the notion that 
a high ground (ethical) approach is required to counteract potential reputational harm. 
Throughout the book, Taitt weaves a GRC (governance, risk and compliance) thread in 
order to speak directly to practitioners and to demonstrate how a strong GRC paradigm 
at the jurisdictional and institutional level could be leveraged to competitive advantage. 
Among his recommendations, he determines the following as key in the fight against 
money.
Routledge
October 2018: 246x174: 165pp
Hb: 978-1-472-48335-5: £65.00
* For full contents and more information, visit: www.routledge.com/9781472483355

Dummy text to keep placeholder
Resilience, Risk and Reason
A Guide to Methods and Implementation
John Arthur and Louise Moody
Resilience, Risk and Reason reflects the need for organizations to adopt a distributed, risk-
based, reasoning approach at the heart of their operations. John Arthur and Louise 
Moody draw on research and a lifetime in risk, safety and crisis prevention, to bring together 
ideas from the worlds of systems thinking, business continuity, risk, human factors and 
organizational psychology. The book outlines a 'journey of design' for any modern, 
competitive risk and resilience system; one that explores the longer term human factors 
behind mature governance, processes and tools.
Routledge
Market: Business and Management
January 2018: 246x174: 231pp
Hb: 978-1-472-48235-8: £95.00
* For full contents and more information, visit: www.routledge.com/9781472482358

Routledge
Market: Business
January 2018: 234x156: 160pp
Hb: 978-0-815-37955-3: £115.00
eBook: 978-1-351-21550-3
* For full contents and more information, visit: www.routledge.com/9780815379553
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Dummy text to keep placeholder
The Routledge Companion to Risk, Crisis and
Security in Business
Edited by Kurt J. Engemann, Iona College
The Routledge Companion to Risk, Crisis and Security in Business provides a broad and thorough
survey of the latest scholarship in this critical field, with particular emphasis on
decision-making using a holistic approach. Each chapter provides a balanced overview of
current knowledge, identifying issues and discussing relevant debates.

Topics include environmental threats, supply chain risk and more. Also covered are the
variety of crisis management tools in use and the decision technology and risk modeling
methodologies that are used to assess risk and formulate critical strategies.

This volume is an essential library addition for researchers and professionals in risk and
security.

Routledge
Market: Business & Management
March 2018: 246x174: 608pp
Hb: 978-1-138-64310-9: £125.00
* For full contents and more information, visit: www.routledge.com/9781138643109

Dummy text to keep placeholder
Risk Frameworks
Models, Designs and Implementation
Martin Davies
GRC (Governance, Risk Management and Compliance) is the little acronym that has become 
the shorthand watchword for how large organizations of all kinds structure the elements 
that make up their approach to risk. Articulating the acronym still leaves the challenge of 
designing, implementing and monitoring an effective operational framework to manage 
these three elements. Martin Davies' Risk Frameworks is a comprehensive guide to the 
elements within the framework and they correlation one to another; as well as to the 
models and processes that enable organizations to design and test risk management 
strategies and solutions. The author provides a battery of risk tools: flow charts, dashboards, 
statistical tables, mathematical formulae with a plenty of explanation and sound good 
advice. For risk managers and analysts, the challenge is how to communicate risk and 
governance to a lay audience; for non-specialists, it is learning how to operate safely with 
a sense of risk in their daily work.
Routledge
October 2018: 246x174: 0pp
Hb: 978-1-472-43061-8: £75.00
* For full contents and more information, visit: www.routledge.com/9781472430618

2nd Edition • TEXTBOOK • READER
Risk Management in Organizations
An Integrated Case Study Approach
Margaret Woods, Aston University
Measuring and managing risk in organizations is not simple in theory or in practice. This 
book provides an overview of the field alongside a cross-section of case studies from a 
range of industries.

In an updated edition, the author adds a new case on cyber risk whilst bringing the other 
stories up to date with significant changes. Expert analysis of the risk management practice 
in organizations in the public sector, global retail, and finance ensures that readers benefit 
from substantial learning opportunities.

In setting the scene as part of a wider corporate governance agenda, the book is essential 
reading for risk management professionals and postgraduate and executive learners.

Routledge
Market: Business & Management / Accounting
July 2018: 234x156: 208pp
Hb: 978-1-138-63233-2: £125.00
Pb: 978-1-138-63231-8: £39.99
eBook: 978-1-315-20833-6
Prev. Ed Pb: 978-0-415-59173-7
* For full contents and more information, visit: www.routledge.com/9781138632318

Dummy text to keep placeholder
The Routledge Companion to Risk and Crisis
Management
Edited by Robert P. Gephart, University of Alberta, Canada, C. Chet Miller, University
of Houston, USA and Karin Svedberg Helgesson, Stockholm School of Economics,
Sweden
Series: Routledge Companions in Business, Management and Accounting
Promising to be a definitive treatise of the field today, this volume is the first to present the
separate, but related disciplines of risk, crisis, and emergency management together. It will
be a valuable resource for students, researchers and practitioners.

Routledge
Market: Risk Management
May 2018: 246x174: 464pp
Hb: 978-1-138-20886-5: £165.00
eBook: 978-1-315-45817-5
* For full contents and more information, visit: www.routledge.com/9781138208865
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Dummy text to keep placeholderDummy text to keep placeholder
Coping with the FutureAngell at 100
Rethinking Assumptions for Society, Business and WorkA Century of Compassionate Care for Animals and Their Families at

Angell Animal Medical Center Edited by Hans Christian Garmann Johnsen, University of
Agder, Norway, Halvor Holtskog, Norwegian University of
Science and Technology, Norway and Richard Ennals
The future is not predictable. In political and economic terms,
we are in unknown territory. This book redefines the nature of
modern business. In contrast to recent trends, it has a focus on
human-centred manufacturing, and on decision-making which
goes beyond a focus on short-term profit. The Liberal Capitalism
of the USA and UK is not the only current variety of capitalism.
Business is not just about managers, but requires participation
and engagement by workers. This pulls together current research
and practice, and poses new questions, based on cases. The
world has always been unpredictable, but we had allowed

ourselves to be comforted by convenient myths. It is time to wake up.

Karen Campbell
Angell at 100: A Century of Compassionate Care for Animals and
Their Families at Angell Animal Medical Center chronicles the
achievements of one of the foremost clinical veterinary
institutions in the world. Angell Animal Medical Center is the
first and largest animal hospital in New England. This book is a
celebration of one hundred years of groundbreaking innovation
and heartfelt compassion.

Routledge
Market: Business and Management
April 2018: 234x156: 280pp
Hb: 978-1-138-55931-8: £110.00
Pb: 978-1-138-55932-5: £29.99
eBook: 978-0-203-71289-4
* For full contents and more information, visit: www.routledge.com/9781138559318

Dummy text to keep placeholder
Dynamic Competitive Strategy
Turning Strategy Upside Down

Tony Dr Grundy
Dynamic Competitive Strategy casts a radically new light on
Competitive Strategy by showing you the dynamic dimension
of existing strategy tools and new ones created to deal with
rapid innovation and turbulent change. It shows us refreshing
and challenging ways of developing strategy, including Agile
approaches to Strategy and Planning, How Emotional Value can
leverage Competitive advantage and Dynamic Stakeholder
Analysis and Influencing. The author draws on case studies of
Arsenal, Dyson, Tesco and Brexit.This book provides an overall
theory and wealth of practical guidance that will transform your
thinking about Strategy: Tony truly "Turns Strategy upside down."

Routledge
Market: Business and Management
December 2017: 234x156: 278pp
Hb: 978-1-138-08108-6: £45.00
eBook: 978-1-315-11303-6
* For full contents and more information, visit: www.routledge.com/9781138081086

Dummy text to keep placeholder
Ethnographic Information Design
Sheila Pontis, University College London, Interaction Centre, UK
This book bridges the two complementary practices of information design and ethnography.
While the latter follows more established methodologies and rigorous approaches to
understand people’s behaviours, needs and emotions, the former uses a more robust and
visual set of skills to identify patterns, make sense of and communicate information. This
book combines a repertoire of qualitative methods from more established practices (e.g.
interviews, diary studies) with principles and frameworks from information design (e.g.
organizing principles, visual coding). This book aims to primarily provide support to students,
professionals and researchers related to information design.

Routledge
Market: Information Design
May 2018: 234x156: 256pp
Hb: 978-0-415-79002-4: £34.99
Pb: 978-0-415-79003-1: £34.99
eBook: 978-1-315-21361-3
* For full contents and more information, visit: www.routledge.com/9780415790024

Routledge
October 2017: 234x156
Hb: 978-1-138-46994-5: £145.00
Pb: 978-1-942-10804-7: £17.99
* For full contents and more information, visit: www.routledge.com/9781138469945

Dummy text to keep placeholder
Blowback in Business
How to Avoid Unintended and Undesired Consequences in
Decision-Making
Andrew Holmes
Whilst there are many books which deal with decision making in a general, process or 
mathematical sense, there are very few books which address the nature of poor decision 
making and particularly how to avoid decisions with unintended consequences and 
surprises. There are plenty of sources of influence on any significant decisions within 
business; the politics or culture of the organization (or of the environment in which it 
operates); the passage of time following the decision; the availability of information; the 
behaviour of customers, stakeholders or activitists and the impact of fear, greed or panic 
on their view of the situation. Andrew Holmes provides readers with the means to 
understand the nature of this influence; how to model the potential for blowback on any 
decisions that you may be planning, along with a series of tools and techniques for 
mitigating or avoiding blowback. 
Gower
Market: Business and Management
July 2018: 246x174: 200pp
Hb: 978-0-566-08851-3: £75.00
* For full contents and more information, visit: www.routledge.com/9780566088513

Dummy text to keep placeholder
Building Sustainable Cultures of Enterprise
Excellence
The Enduring Principles of the Shingo Model
Robert Derald Miller
This book chronicles key insights that went into development of the Shingo Model for 
Enterprise Excellence. For more than 50 years, organizations of all types have struggled to 
achieve lasting benefits from the many tools and programs associated with various 
continuous improvement initiatives. In fact, the notion of 'continuous' improvement is 
largely a misnomer -- for many organizations, continuous improvement has been anything 
but continuous.

This book describes for leaders why and how to shift their focus from primarily results to 
both results and behaviors. It helps leaders to see how their singular focus on achieving 
results is usually done at the expense of creating sustainability of those results -- the 
unintended consequence of failing to focus on building a great culture.

Productivity Press
Market: Business & Management
September 2018: 235 x 156: 200pp
Hb: 978-0-815-38704-6: £30.99
eBook: 978-1-351-17400-8
* For full contents and more information, visit: www.crcpress.com/9780815387046
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Dummy text to keep placeholderDummy text to keep placeholder
Winning with Our PeersOrganizational Resilience
12 Timeless Takeaways From the “Year of the Peer” that Will Change
Your Life

Revisiting the Fall of France in 1940
Elmar Kutsch
Military conflicts have often been used by researchers, they contribute to management
thought and practice. For example, scholars such as Mintzberg (1994; 2003) and Ansoff

Leo Bottary
In this fast-changing, complex world, our peers ("people like me") have never been more
important, and the implications for business leaders and their organizations have never(1965) used the abundance of factual data from the battlefields of WWI and WWII and more

recent conflicts such as the Vietnam War to develop leadership and strategic thinking. been more far-reaching. During 2017, the author conducted 50 interviews with thought
Building on that tradition, this book looks at the fateful events of 1940 offering critical leaders from around the world for a weekly podcast called Year of the Peer with Leo Bottary.
discussion of key managerial aspects. This distinctive and readable book explores the His guests came from various walks of life, from scholars and entrepreneurs to CEOs and
strategy, operations and tactics of modern business and the role of resilience in sustaining
business in increasingly complex, often fast-changing and adverse conditions.

poets, and he focused the conversation on the people who surround us and how much
they can matter to our success and happiness if we just ask them.

Routledge Routledge
Market: Business and Management Market: Business Management
July 2018: 234x156: 196pp July 2018: 229 x 152
Hb: 978-1-138-05875-0: £95.00 Hb: 978-1-138-55820-5: £18.99
Pb: 978-1-138-05876-7: £35.00 * For full contents and more information, visit: www.routledge.com/9781138558205
eBook: 978-1-315-16401-4
* For full contents and more information, visit: www.routledge.com/9781138058750

Dummy text to keep placeholder
Strategic Analysis Through a Circular Economic Lens
Marcello Tonelli, QUT Business School, Australia and Nicolò Cristoni, Bocconi
University, Italy
Series: Routledge Research in Strategic Management
Strategic Analysis Through a Circular Economic Lens aims to bridge the theory-practice
gap by putting forward a detailed step-by-step process for design, implementation and
execution of CE strategies.
Routledge
Market: Business & Management
October 2018: 229 x 152: 232pp
Hb: 978-1-138-10363-4: £105.00
eBook: 978-1-315-10264-1
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Trust Building and Boundary Spanning in
Cross-Border Management

Edited by Michael Zhang, Nottingham Trent University, UK
Series: Routledge Studies in Trust Research
Trust Building and Boundary Spanning in Cross-Border Management
is dedicated to addressing these under-researched themes and
contributing to the emerging streams of research in micro
foundations and role-based organization theory. It illustrates the
latest research on the topic and will be of interest both to
students at an advanced level, academics and reflective
practitioners. It addresses the topics with regard to trust research
and international business and management and will be of
interest to researchers, academics, and students in the fields of
organizational behaviour and theory, strategic management,
global strategy and strategic alliance.
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Air Cargo Management
Yoon Seok Chang, Korea Aerospace University, Goyang-City
Air transportation is a key component of the global economy. Airport authorities are
struggling to meet the increasing demand due to facility limitations, cost concerns, training
and education, and the complexities of elasticity in demand. This book discusses next
generation cargo management based on recent multi-million dollar research and
development cases. It includes discussions of conventional cargo management, cargo
process software and hardware/facilities, key performance indicators (KPI), the latest state
of the art technologies (including advanced facilities) and process innovation.
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China and Global Value Chains
Globalization and the Information and Communications Technology
Sector

Yutao Sun, Dalian University of Technology, Peoples
Republic of China and Seamus Grimes
Series: Routledge Frontiers of Business Management
Based on a theoretical framework of the global distribution of
value chains, this book attempts to investigate China’s evolving
role in global value chains (GVCs) at the macro-, meso- and
micro-level. This book is a useful reference for those who
are interested in acquiring insights into the development of
China as the world’s fastest-growing economy.
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Effective Marketing and Business Development in
Professional Services
Jack Berkovi and Ashley Nicholls
Research shows that professional services firms can improve their approaches to attract, 
retain and develop their clients. However, even those firms that have invested in marketing 
and business development are now facing the challenges of integration of these functions 
along with sophisticated digital and global communications. Clients now have opportunities 
to research potential suppliers through a variety of channels including social media. Many 
of the large and medium-sized firms have global clients seeking local servicing. This book 
covers both strategic and tactical perspectives and processes for all involved in seeking, 
keeping, developing and servicing clients. The text is supported by the annual Marketing 
Benchmark carried out by Meridian West and the Managing Partner’s Forum combined 
with a new, 2015, BD Benchmark of professional service practitioners. The findings, 
complemented with interviews with practitioners, fee-earners and clients, will underpin 
the practical advice.
Routledge
November 2018: 246x174: 223pp
Hb: 978-1-472-48410-9: £80.00
* For full contents and more information, visit: www.routledge.com/9781472484109
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Fashion Supply Chain and Logistics Management
Yi Wang, University of Manchester, UK.
The fashion industry has a dynamic, ever changing landscape. The last decade has seen a 
shift in consumer expectations and a heightened dependence on supply chain 
management. These shifts in the consumer mentality have already forced apparel retailers 
to adapt, making changes throughout their organizations to maintain consumer loyalty. 
This new text provides an overview of the latest trends and advances in fashion supply 
chain management and logistics.

Drawing on the expertise of academics, researchers and industry experts, including a wealth 
of real-life cases, this book is an ideal overview for advanced students and academics in 
fashion management, as well as practising professionals.
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Green Supply Chain Management
A Concise Introduction

Joseph Sarkis and Yijie Dou
This book gives students a thorough overview of the
environmental issues that impact the supply chain, and details
strategic methods of addressing the political, social,
technological, market, and economic concerns that have caused
organizations to reconsider their impact. Readers will learn how
to integrate the fields of operations management, procurement
and purchasing, logistics, and marketing into a successful green
supply chain, looking outward to form sustainable partnerships,
rather than focusing their efforts within the company.
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Crude Oil and the Successful Intermediary
The Export and Import of Petroleum Based Products by Intermediaries
Davide Giovanni Papa and Jonathan Epelle
With all of the news surrounding climate change and the need to reduce emissions, 
renewable energy is gaining a stronghold and there is a sharp focus on the reporting of 
energy usage and carbon emissions. As such, it seems that the petroleum industry is 
heading for a steep decline. The reality is, however, that renewable energy is not cheap 
nor is it suitable for heavy industry use; two factors which drive a viable economy. As more 
people take up alternative and renewable types of energy sources, as obtained from the 
sun or wind, it the price of localised coal and fuel-powered electricity generation will 
increase, in direct correlation with the decreased use of so-called ’dirty energy’. Yet, Davide 
Papa contends that there is no other practical form of energy that could match the energy 
output of crude oil pound per pound. 
Routledge
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2nd Edition • TEXTBOOK • READER
Purchasing and Supply Chain Management
A Sustainability Perspective
Thomas Johnsen, ESC Rennes School of Business, France, Mickey Howard, University
of Exeter, UK and Joe Miemczyk, Audencia Nantes School of Management, France
Purchasing and Supply Chain Management aims to inspire the development of current and
future purchasing and supply chain leaders. Aimed at students, educators and practitioners,
this fully updated new edition integrates sustainability into each chapter as a core element
of purchasing and supply chain management. Incorporating case studies from industry
into each chapter, the book strikes a balance between theoretical frameworks and guidelines
for implementation in practice.

Routledge
Market: Business & Management
November 2018: 246x189: 420pp
Hb: 978-1-138-06474-4: £110.00
Pb: 978-1-138-06476-8: £32.99
eBook: 978-1-315-16024-5
Prev. Ed Hb: 978-0-415-69087-4
* For full contents and more information, visit: www.routledge.com/9781138064744
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The Ultimate Route to Market
How Technology Professionals can Work Successfully with Global
Systems Integrators, Outsourcers and Consulting Firms
Ian Shanahan
Global Systems Integrators, Outsourcers and Consulting Firms (GSIOCF) directly leverage
or influence the majority of IT investment in large corporations. The projects that the GSIOCF
deliver are specialist meaning that IT companies require skill, knowledge and a sophisticated
alliance approach to gain credibility and maintain long term relationships. Here, Ian
Shanahan provides organizations with a thorough overview of the GSIOCF sector, offers
insight into its culture and expertly explains alliance best practice methodology. A must
read for anyone that aspires to understand the market so that they can execute alliance
engagements to the sector in a measured, methodical and low risk way.
Routledge
Market: Business and Management
May 2018: 234x156: 232pp
Hb: 978-1-472-48307-2: £70.00
* For full contents and more information, visit: www.routledge.com/9781472483072
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