
R O U T L E D G E

Sport, Leisure, Tourism, 
Hospitality & Events  
Catalogue 2020
July - December 
New and Forthcoming Titles

www.routledge.com

http://www.routledge.com


Welcome
Welcome to the July to December 2020 Sport, Leisure, Tourism, 
Hospitality and Events Catalogue.

In this catalogue you will find information on the Routledge list which 
provide researchers, professionals, lecturers and students with high 
quality Books, eBooks, Resources and Information in the subjects of 
Sport, Leisure & Tourism Studies.

We welcome your feedback on our publishing programme, so please 
do not hesitate to get in touch – whether you want to read, write, 
review, adapt or buy, we want to hear from you, so please visit our 
website below or please contact your local sales representative for 
more information.

www.routledge.com

Prices are correct at time of going to press and may be subject to change without 
notice. Some titles within this catalogue may not be available in your region.  

eBooks
We have over 50,000 eBooks available across the
Humanities, Social Sciences, Behavioural Sciences,
Built Environment, STM and Law, from leading
Imprints, including Routledge, Focal Press and
Psychology Press. These eBooks are available for both
individual and institutional purchase.

INDIVIDUALS
Our eBooks are available from Amazon, Apple
iBookstore, Google eBooks, Ebooks.com, Kobo, Barnes
& Noble, Waterstones, Mobipocket, VitalSource, and
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LIBRARIES AND INSTITUTIONS
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eUpdates
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Dummy text to keep placeholderDummy text to keep placeholder
Perspectives on Game-Based CoachingA Constraints-Led Approach to Golf Coaching

Edited by Shane Pill
Series: Routledge Focus on Sport Pedagogy
This book offers new perspectives on game-based coaching
(GBC), one of the most important practices for session design
and instructional delivery in sport coaching.

Representing the most up-to-date and engaging introduction
to the theory and practice of GBC, this book is invaluable reading
for all students of physical education and sport coaching, as well
as practising coaches and coach educators.

Routledge

Ian Renshaw, Queensland University of Technology,
Australia, Peter Arnott and Graeme McDowall
Series: Routledge Studies in Constraints-Based Methodologies
in Sport
A Constraints-Led Approach to Golf Coaching includes case
studies and examples of how constraints are manipulated to
induce adaption in the technical, tactical, (or put in golf terms,
course management), physiological, and psychological
development mechanisms needed to improve at golf.

Routledge
Market: Sport Science
September 2020: 234x156: 148pp
Hb: 978-0-367-48268-8: £120.00

Market: Sport Coaching/Physical Education
October 2020: 216x138: 176pp
Hb: 978-0-367-44047-3: £45.00

Pb: 978-0-367-48267-1: £34.99 eBook: 978-1-003-00727-2
eBook: 978-1-003-03891-7 * For full contents and more information, visit: www.routledge.com/9780367440473
* For full contents and more information, visit: www.routledge.com/9780367482671

Dummy text to keep placeholderDummy text to keep placeholder
'Race', Ethnicity and Racism in Sports CoachingApplied Positive Pedagogy in Sport Coaching

Edited by Steven Bradbury, Loughborough University, UK,
Jim Lusted, University of Northampton, UK and Jacco van
Sterkenburg, Erasmus University, Rotterdam, The
Netherlands
Series: Routledge Critical Perspectives on Equality and Social
Justice in Sport and Leisure
Despite a steady increase in the racial and ethnic diversity of
players in many sports globally, there has been minimal
throughput of racial and ethnic minorities into coaching and
leadership positions. This book brings together leading
researchers from around the world to examine key questions
around ‘race’, ethnicity and racism in sport coaching. Including

International Cases
Edited by Richard Light, University of Canterbury, New
Zealand and Stephen Harvey
Positive Pedagogy is an athlete-centred, inquiry-based approach
that transforms the way we understand learning and coaching
in sport that can be successfully employed across a range of
different sports and levels of performance. Applied Positive
Pedagogy in Sports Coaching: International Cases reflects the
uptake of it by coaches across different countries and sport
settings through its complete focus on their experiences of using
it and adapting it to their needs and contexts.

Routledge
Market: Sport Coaching
July 2020: 234x156: 168pp
Hb: 978-0-367-48981-6: £120.00

case studies from across North America, Europe and Australasia, this is essential reading
for students, academics and practitioners with a critical interest in the sociology of sport,
sport coaching, sport management, sport development, and ‘race’ and ethnicity studies.

Routledge
Market: Sport Studies / Sociology

Pb: 978-0-367-48982-3: £34.99 July 2020: 234x156: 264pp
eBook: 978-1-003-04381-2 Hb: 978-0-367-42669-9: £120.00
* For full contents and more information, visit: www.routledge.com/9780367489823 eBook: 978-0-367-85428-7

* For full contents and more information, visit: www.routledge.com/9780367426699

Dummy text to keep placeholderDummy text to keep placeholder
Sport Coaching with Diverse PopulationsHigh Performance Youth Swimming
Theory and PracticeEdited by Jeanne Dekerle

Series: Routledge Research in Paediatric Sport and Exercise
Science
High Performance Youth Swimming provides an in-depth view
of the physiological, biomechanical, and multifaceted
underpinning of swimming success, with a focus on youth.
Considerations to both growth and maturation processes and
the intricacies of the swimming training environment are core
throughout the book.

Routledge

Edited by James Wallis, University of Brighton, UK and John
Lambert, University of Brighton, UK
Series: Routledge Research in Sports Coaching
Sports coaches apply their skills in a wider variety of contexts,
and with a more diverse range of athletes and participants, than
ever before. This book introduces the professional competencies
and knowledge needed to build successful working relationships
across the different communities and groups with which coaches
operate. With contributions from leading coaching researchers
and practitioners, this is important reading for developing
coaches, students on sports courses and other individuals
involved in the sport pedagogy domain who seek to gain a
better understanding of the demands of meeting the specific

needs of people in the coaching process.

Market: Paediatric Sport
October 2020: 229 x 152: 336pp
Hb: 978-1-138-59597-2: £120.00
eBook: 978-0-429-46559-8 Routledge
* For full contents and more information, visit: www.routledge.com/9781138595972 Market: Sport Coaching

October 2020: 234x156: 264pp
Hb: 978-0-367-42746-7: £120.00
eBook: 978-0-367-85479-9
* For full contents and more information, visit: www.routledge.com/9780367427467

Browse and order online:
www.routledge.com
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Tactical Decision-Making in Sport
How Coaches Can Help Athletes to Make Better In-Game Decisions

Edited by David Cooper and Barrie Gordon
This book expands on the ‘Developing Thinking Players’ model
across a wide range of team and individual sports, to explain
how coaches can help athletes to learn how to make better
decisions during play and to think for themselves. It provides an
overview of game-centred and athlete-centred approaches to
teaching and coaching in sport, combining essential theory with
practical tips and guidance. This is essential reading for any
student, researcher or practicing teacher or coach working in
sport, physical education and coach education.

Routledge
Market: Sport Coaching / Physical Education
July 2020: 234x156: 206pp
Hb: 978-0-367-27523-5: £120.00
Pb: 978-0-367-27524-2: £34.99
eBook: 978-0-429-29648-2
* For full contents and more information, visit: www.routledge.com/9780367275242

2nd Edition 
Talent Identification and Development in Sport
International Perspectives
Edited by Joseph Baker, York University, Canada, Stephen Cobley, Leeds Metropolitan
University, UK and Jörg Schorer, University of Münster, Germany
With an emphasis on practical implications for all those working in sport, the book offers
an authoritative evaluation of the strengths and weaknesses of contemporary systems for
identifying and developing talent in sport.

Routledge
Market: Sport Science/Sports Coaching
October 2020: 229 x 152: 232pp
Pb: 978-0-367-50198-3: £39.99
eBook: 978-1-003-04911-1
Prev. Ed Pb: 978-0-415-58161-5
* For full contents and more information, visit: www.routledge.com/9780367501983

Dummy text to keep placeholder
The Game-Centred Approach to Sport Literacy

Sixto González Víllora, Javier Fernández-Río, Eva Guijarro
and Jacob Sierra Diaz
Series: Routledge Focus on Sport Pedagogy
The Game Centred Approach (GCA) is the ideal framework for
coaches and teachers to develop comprehensive tactical or
technical lessons for any game, both in physical education and
in extracurricular sport contexts. Learning about the pedagogical
models included in this approach has never been easier thanks
to this short introductory guide.

This is essential reading for all educators, coaches or sports
professionals who wish to improve their teaching or coaching
to enhance their students and players’ physical literacy and sport

competence.

Routledge
Market: Sport Coaching/Physical Education
October 2020: 216x138: 168pp
Hb: 978-0-367-44043-5: £45.00
eBook: 978-1-003-00725-8
* For full contents and more information, visit: www.routledge.com/9780367440435

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy
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Doping in Sport
A Defence

Thomas Søbirk Petersen
Series: Routledge Focus on Sport, Culture and Society
In this provocative and thought-provoking book, Professor of
Ethics Thomas Søbirk Petersen explains why the World
Anti-Doping Agency’s doping rules are poorly justified and makes
a case for a new third way in anti-doping policy that would allow
athletes to use substances and methods currently on WADA’s
prohibited list. This is an essential addition to the bookshelves
of researchers and students of sports studies like sports
philosophy, sports law, sports medicine and the sociology of
sport, and a fascinating read for anybody interested in the darker
side of sport and in its possible futures.

Routledge
Market: Sport / Ethics / Law
October 2020: 216x138: 72pp
Hb: 978-0-367-52830-0: £45.00
eBook: 978-1-003-05856-4
* For full contents and more information, visit: www.routledge.com/9780367528300

2nd Edition
Exercise and Sport Pharmacology

Mark D. Mamrack
Exercise and Sport Pharmacology is an essential book for teaching
about how drugs can affect exercise and how exercise can affect
the action of drugs. It leads students through the related
pathology, exercise physiology, and drug action of many of
todays chronically used medications and discusses how drugs
can affect exercise performance.

Routledge
Market: Sport & Exercise Science
July 2020: 246x174: 442pp
Hb: 978-1-138-61321-8: £95.00
Pb: 978-1-138-61323-2: £55.99
eBook: 978-1-003-03538-1
* For full contents and more information, visit: www.routledge.com/9781138613232

Dummy text to keep placeholder
Gym Culture, Identity and Performance-Enhancing
Drugs
Tracing a Typology of Steroid Use

Ask Vest Christiansen
Series: Ethics and Sport
This book is about gym culture, the pursuit of fit, muscular bodies
and the use of drugs as a means to get there. It examines what
the altered body does to the men’s identity, self-image and
relationships with peers and partners. Taking an evolutionary
psychological approach, it investigates the biological and
psychological foundations of the fascination with the muscular
body and discusses the notion of precarious manhood. This is
essential reading for anybody with an interest in the issue of
drugs in sport, the ethics of sport, sociology of sport, sociology
of the body, masculinity or public health.

Routledge
Market: Sport Studies / Sociology
June 2020: 234x156: 242pp
Hb: 978-0-367-86330-2: £120.00
eBook: 978-1-003-01843-8
* For full contents and more information, visit: www.routledge.com/9780367863302

Browse and order online:
www.routledge.com

DRUGS IN SPORT4

http://www.routledge.com/9780367528300
http://www.routledge.com/9780367528300
http://www.routledge.com/9781138613232
http://www.routledge.com/9781138613232
http://www.routledge.com/9780367863302
http://www.routledge.com/9780367863302
http://www.routledge.com


Dummy text to keep placeholderDummy text to keep placeholder
The Science of American FootballFemale Fans, Gender Relations and Football

Fandom Jay R. Hoffman
The Science of American Football is the first to focus on the
physiology, science and medical issues associated with the game
of American football.

Routledge
Market: Sport Science / American Football
November 2020: 254 x 178: 224pp
Hb: 978-0-367-46283-3: £120.00

Challenging the Brotherhood Culture
Honorata Jakubowska, Adam Mickiewicz University, Poland,
Dominik Antonowicz and Radoslaw Kossakowski, Gdansk
University, Poland
Series: Routledge Research in Sport, Culture and Society
This book assesses the transformation of football fan culture
from a gender perspective. Referring to notions of homosociality,
hegemonic masculinity, and performative perspectives on
gender and fandom, it investigates the processes of women
entering the world of football fandom. The book is fascinating
reading for researchers and students in gender studies, sociology
of sport, football, women’s studies and Central Eastern European
studies. It is also a valuable resource for scholars, and football
and club authorities who have an interest in understanding the

development of female football fandom and its impact on the male fandom community.

Pb: 978-0-367-46271-0: £36.99
eBook: 978-1-003-02788-1
* For full contents and more information, visit: www.routledge.com/9780367462710

Routledge
Market: Sport Studies/Gender Studies
September 2020: 234x156: 232pp
Hb: 978-0-367-36552-3: £120.00
eBook: 978-0-429-34700-9
* For full contents and more information, visit: www.routledge.com/9780367365523

Dummy text to keep placeholder
Racism and English Football
For Club and Country
Daniel Burdsey
Series: Routledge Focus on Sport, Culture and Society
The book argues that racism is firmly embedded and historically rooted in the game’s
structures, cultures and institutions, and operates as a form of systemic discrimination. It
addresses the ways that racism has tainted the English football, and the manner in which
football has, in turn, influenced racial meanings and formations in wider society. Equally,
it explores how football has facilitated forms of occupational multiculture, black player
activism and progressive fan politics that resist divisive social phenomena and offer a degree
of hope for an alternative future.

Routledge
Market: Sport Studies/Sociology
November 2020: 216x138: 160pp
Hb: 978-0-367-42376-6: £45.00
eBook: 978-0-367-85315-0
* For full contents and more information, visit: www.routledge.com/9780367423766

Dummy text to keep placeholder
The Emergence of Football
Sport, Culture and Society in the Nineteenth Century

Peter Swain, University of Bolton, UK
Series: Routledge Research in Sports History
The Emergence of Football fuses sports history into mainstream
economic, social and cultural history, setting the development
of the people’s game against the backdrop of the Industrial
Revolution. It is essential reading for students of sports studies,
economic, social and cultural history, urban and local history,
and sociology, as well as a valuable resource for scholars and
academics involved in the study of football across the world.
This is an absorbing and fascinating read for any of the millions
of fans of the game who are interested in the early history of
football. 

Routledge
Market: Sport History/British History/Social and Cultural History
July 2020: 234x156: 248pp
Hb: 978-1-138-57160-0: £115.00
eBook: 978-0-203-70266-6
* For full contents and more information, visit: www.routledge.com/9781138571600

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy
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Time, Leisure and Well-BeingCommunity Leisure and Recreation Planning

Jiri Zuzanek, University of Waterloo, Canada
Series: Routledge Critical Leisure Studies
The significance of work and leisure as elements of our social
fabric have puzzled philosophers and social scientists for
generations. This ambitious new study considers historical views
of work and leisure alongside contemporary survey evidence
about time-use and well-being. Combining sophisticated
theoretical analysis with empirical research, the book presents
a contrarian argument that defines leisure as a serious and
stimulating challenge rather than an unqualified benefit or good.
This is vital reading for anyone with an interest in the concept
of time in the social sciences, work-life balance, organisational
studies, or the history, philosophy or sociology of work and

leisure.

Ken Marriott, John Tower, Victoria University, Australia and
Katie McDonald
Community Leisure and Recreation Planning offers an up-to-date,
evidence-based approach to planning community leisure and
recreation facilities, programs and services. It introduces readers
to key theory and best practice in the planning of effective leisure
and recreation projects. The book defines planning, leisure,
recreation and other key concepts and explains why a thorough
planning process is essential to achieving effective outcomes.
This is an essential course text for all leisure and recreation
courses, and invaluable reading for academics, practitioners,
stakeholders and students working in leisure and recreation
planning, events, culture and sport.

Routledge
Market: Leisure Management
November 2020: 234x156: 312pp
Hb: 978-0-367-34293-7: £120.00

Routledge
Market: Leisure Studies/Sociology
August 2020: 234x156: 328pp

Pb: 978-0-367-34294-4: £32.99 Hb: 978-1-138-66690-0: £115.00
eBook: 978-0-429-32485-7 eBook: 978-1-315-61917-0
* For full contents and more information, visit: www.routledge.com/9780367342944 * For full contents and more information, visit: www.routledge.com/9781138666900

Dummy text to keep placeholder
Gym Bodies
Exploring Fitness Cultures

James Brighton, Canterbury Christ Church University, UK,
Ian Wellard, Canterbury Christ Church University, UK and
Amy Clark, Canterbury Christ Church University, UK
Series: Routledge Research in Sport, Culture and Society
Gym Bodies offers a personal, interactive, ethnographic account
of the multiplicity of contemporary gym practices, spaces and
cultures, including bodybuilding, CrossFit and Spinning. It argues
that gym bodies are historically constructed, social, sensual,
emotional and political; that experience intersects with multiple
embodied identities; and that fitness cultures are profoundly
important in shaping the body in wider contemporary culture.

Routledge
Market: Sport Studies/Cultural Studies/Sociology
October 2020: 234x156: 232pp
Hb: 978-1-138-66626-9: £120.00
eBook: 978-1-315-61949-1
* For full contents and more information, visit: www.routledge.com/9781138666269

Dummy text to keep placeholder
Leisure Communities
Rethinking Mutuality, Collective Identity and Belonging in the New
Century

Edited by Troy D. Glover, University of Waterloo, Canada
and Erin K. Sharpe
Series: Routledge Critical Leisure Studies
This book analyses the concept of community by critically
exploring its many manifestations in leisure.  It unpacks patterns
of mutuality, collective expression and belonging as they emerge
through interaction, shared narrative, and practice. Global in
richness and scope, the book offers a rich and composite view
regarding how to take up and theorize leisure in relation to the
multiple dimensions of community. It will inspire a new
generation of readers in a broad range of areas across the social
sciences, including sociology, community studies, leisure studies,
and planning.

Routledge
Market: Leisure Studies/Sociology
September 2020: 234x156: 232pp
Hb: 978-0-367-42339-1: £120.00
eBook: 978-0-367-85492-8
* For full contents and more information, visit: www.routledge.com/9780367423391

Browse and order online:
www.routledge.com
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Britain’s Olympic Women
A History

Jean Williams, De Montfort University, Leicester, UK
Series: Routledge Research in Sports History
Britain has a long and distinguished history as an Olympic nation.
However, most Olympic histories have focused on men’s sport.
This is the first book to tell the story of Britain’s Olympic women,
how they changed Olympic spectacle and how, in turn, they
have reinterpreted the Games. It explores the key themes of
gender and nationalism, and presents a wealth of new empirical,
archival evidence. This is fascinating reading for anybody with
an interest in sport history, Olympic history, women’s history,
British history or gender studies.

Routledge
Market: Sport/History
July 2020: 234x156: 344pp
Hb: 978-0-367-47321-1: £120.00
eBook: 978-1-003-03484-1
* For full contents and more information, visit: www.routledge.com/9780367473211

Dummy text to keep placeholder
Disability, the Media and the Paralympic Games

Carolyn Jackson-Brown
Series: Routledge Research in Sport, Culture and Society
This book focuses on the ground-breaking coverage of the
London 2012 Paralympic Games by the UK’s publicly-owned
but commercially-funded Channel 4 network, coverage which
seemed to deliver a transformational shift in attitudes towards
people with disabilities. It sheds important new light on our
understanding of media production and its complex interactions
with sport and wider society. This is fascinating reading for any
advanced students, researchers, or sport management or media
professionals looking to better understand the media production
process or the significance of sport and disability in wider society.

Routledge
Market: Sport Studies/Media Studies/Disability Studies
July 2020: 234x156: 208pp
Hb: 978-0-367-43445-8: £120.00
eBook: 978-1-003-00321-2
* For full contents and more information, visit: www.routledge.com/9780367434458

Dummy text to keep placeholder
Routledge Handbook of the Olympic and
Paralympic Games

Edited by Dikaia Chatziefstathiou, Canterbury Christchurch
University, UK, Borja García, University of Loughborough,
UK and Benoit Séguin, University of Ottawa, Canada
Series: Routledge International Handbooks
This handbook offers an important and timely contribution to
the interdisciplinary field of Olympic Studies. It provides a
complete analysis of current and future economic, commercial,
socio-political, cultural and governance challenges facing both
the Olympic and Paralympic Games, their athletes and
institutions. This is a landmark publication for all students and
scholars of sport studies, as well as those working in sport
business, media, event management and administration,

economics, marketing, management, politics, Olympic studies and cultural studies. It is
also an important resource for sport management practitioners and sports officials.

Routledge
Market: Olympic Studies / Sport Studies
July 2020: 246x174: 448pp
Hb: 978-1-138-34117-3: £190.00
eBook: 978-0-429-44031-1
* For full contents and more information, visit: www.routledge.com/9781138341173

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy
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Sports Media HistoryGrowth Following Adversity in Sport
Culture, Technology, IdentityA Mechanism to Positive Change
Edited by John Carvalho, Auburn University, USEdited by Ross Wadey, Melissa Day and Karen Howells

Growth Following Adversity in Sport: A Mechanism to Positive
Change in Sport is the first text to carefully consider the positive
changes that may follow adverse experiences in sport at micro
(i.e., individual), meso (e.g., dyadic, team), and macro levels (e.g.,
organizational, cultural). It is essential reading for postgraduate
students and scholars in the fields of sport psychology, injury
and rehabilitation, sport theory and other related sport science
disciplines

Routledge
Market: Sport & Sport Science
July 2020: 229 x 152: 292pp
Hb: 978-0-367-22380-9: £120.00

Series: Routledge Research in Sports History
This research collection explores the ongoing interaction between sport, media, and society
throughout important periods in history, from the 19

th
 Century to the present day. It

examines both historical moments and broader trends in sport, with an emphasis on the
media’s role. This is essential reading for any researcher, student or media professional with
an interest in the relationships between sport, culture and society, or in the history of media,
culture or technology.

Routledge
Market: Sport Studies / Media Studies / History
October 2020: 234x156: 328pp
Hb: 978-0-367-25428-5: £120.00
eBook: 978-0-429-28775-6
* For full contents and more information, visit: www.routledge.com/9780367254285

Pb: 978-0-367-22381-6: £41.99
eBook: 978-1-003-05802-1
* For full contents and more information, visit: www.routledge.com/9780367223816

Dummy text to keep placeholder
Routledge Handbook of Sports Journalism

Edited by Rob Steen, University of Brighton, UK, Jed Novick,
University of Brighton, UK and Huw Richards, London School
of Communication, UK
Series: Routledge International Handbooks
The Routledge Handbook of Sports Journalism is a comprehensive
and in-depth survey of the fast moving and multifaceted world
of sports journalism. Encompassing historical and contemporary
analysis, and case studies exploring best practice as well as
cutting edge themes and issues, the book also represents an
impassioned defence of the skill and art of the trained journalist
in an era of unmediated digital commentary. This is essential
reading for all students, researchers and professionals working

in sports journalism, sports broadcasting, sports marketing and management, or the
sociology or history of sport.

Routledge
Market: Sport Studies/Media Studies/Journalism
November 2020: 246x174: 424pp
Hb: 978-1-138-67187-4: £190.00
eBook: 978-1-315-61670-4
* For full contents and more information, visit: www.routledge.com/9781138671874

Dummy text to keep placeholder
Sport, Film and National Culture

Edited by Sean Crosson, National University of Ireland,
Galway
Series: Routledge Research in Sport, Culture and Society
Sport and film have historically been key components of national
cultures and societies. This is the first collection dedicated to
examining the intersection of these popular cultural forces within
specific national contexts. Covering films of all types, from
Hollywood blockbusters to regional documentaries and
newsreels, the book considers how filmic depictions of sport
have configured and informed distinctive national cultures,
societies and identities. This is fascinating and important reading
for all students and researchers working in film, media, cultural
studies or sport, and for broader enthusiasts of both sport and

film.

Routledge
Market: Sport Studies / Film Studies / Cultural Studies
September 2020: 234x156: 248pp
Hb: 978-0-367-34652-2: £120.00
eBook: 978-0-429-32701-8
* For full contents and more information, visit: www.routledge.com/9780367346522
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Sport and Environmental SustainabilityCrisis and Disaster Management for Sport
Research and Strategic ManagementRichard Shipway, Bournemouth University, UK, Lee Miles,

Bournemouth University, UK and Richard Gordon
Crisis and Disaster Management for Sport is the first book to
introduce key concepts and best practice in crisis and disaster
management in sport and international sport events. The book
draws from multiple disciplines to provide insight into the issues
and challenges involved in planning for, and managing, crises
and disasters in the context of sport. With the devastating
impacts of COVID-19 illustrating the central importance of
resilience and proper preparation for crises and disasters, this
book is an essential read for all researchers, students, practitioners
and policy makers working in sport, tourism, entertainment,
leisure and critical event studies.

Edited by Greg Dingle, La Trobe University, Australia and
Cheryl Mallen, Brock University, Canada
Series: Routledge Research in Sport Business and Management
This book offers a critical examination of the latest published
research on sport and environmental sustainability.  It examines
how strategic management, policy and education influence the
relationship between sport and the natural environment, and
how the transmission and advancement of knowledge via
research journals can, and should, have an impact on policy and
practice. This is an invaluable resource for researchers in sport
and environmental sustainability, and academics working in
sport management, business, recreation and leisure studies, and
sustainability programs, as well as sport policymakers, and

industry practitioners.

Routledge
Market: Sport Studies / Environmental Studies / Business and Management
July 2020: 234x156: 248pp
Hb: 978-0-367-43503-5: £120.00
eBook: 978-1-003-00369-4
* For full contents and more information, visit: www.routledge.com/9780367435035

Dummy text to keep placeholder
Sport Business in the United States
Contemporary Perspectives

Routledge
Market: Sport Management/Security Studies
November 2020: 234x156: 208pp
Hb: 978-1-138-36457-8: £120.00
Pb: 978-1-138-36459-2: £34.99
eBook: 978-0-429-43127-2
* For full contents and more information, visit: www.routledge.com/9781138364592

Digital Sport Marketing
Concepts, Cases and Conversations

Edited by Brenda G. Pitts, Georgia State University, USA and
James J. Zhang, University of Georgia, USA
Series: World Association for Sport Management Series
Sport is big business in the USA. From collegiate sport through
to the professional leagues, the sport industry generates huge
revenues, employs thousands of people and engages millions
of fans and consumers. This book offers an evidence-based
snapshot of the contemporary sport industry in the USA. Sport
Business in the United States offers fascinating new perspectives
for researchers, students and industry professionals. It is
important reading for anybody working in sport management
or sport business, whether inside the US or around the world.

Alan Seymour, 'Teach' Consultancy, UK and Paul Blakey,
University of Worcester, UK
Digital sports marketing is a new, dynamic and rapidly evolving
area that is having a profound impact on contemporary sport
business.  This is the only textbook to introduce core principles
and best practice in digital sports marketing, focusing on key
issues, emerging topics and practical techniques. The book
surveys the new international digital landscape in sport business
and explains how to apply digital marketing across key areas
from fan engagement and public relations to strategic
communication and branding. Full of useful features, this is an
essential textbook for any sport marketing, sport management,

Routledge
Market: Sport management
October 2020: 234x156: 320pp
Hb: 978-0-367-52840-9: £120.00
eBook: 978-1-003-05862-5
* For full contents and more information, visit: www.routledge.com/9780367528409

Dummy text to keep placeholder
The Routledge Handbook of Sport in Asia

Edited by Fan Hong, Bangor University, UK and Lu
Zhouxiang, National University of Ireland Maynooth, Ireland
Series: Routledge International Handbooks
This is the first book to offer a comprehensive overview of the
history, development and contemporary significance of sport
in Asia. It addresses a wide range of issues central to sport in the
context of Asian culture, politics, economy and society. The
Routledge Handbook of Sport in Asia is a vital resource for students
and scholars studying the history, politics, sociology, culture and
policy of sport in Asia, as well as sport management, sport history,
sport sociology, and sport policy and politics. It is also valuable
reading for those working in international sport organisations.

sport business or sport development course.

Routledge
Market: Sport Studies / Business and Management / Marketing
September 2020: 246x174: 250pp
Hb: 978-1-138-70139-7: £120.00
Pb: 978-1-138-70140-3: £34.99
eBook: 978-1-315-20407-9
* For full contents and more information, visit: www.routledge.com/9781138701403

2nd Edition 
Managing Major Sports Events

Milena M. Parent, University of Ottawa, Canada, and the
Norwegian School of Sport Sciences and Aurélia Ruetsch
Managing Major Sports Events: Theory and Practice is a complete
introduction to the principles and practical skills that underpin
the running and hosting of major sports events, from initial bid
to post-event legacy and sustainability. Now in a fully-revised
and updated new edition, the book draws on the latest research
from across multiple disciplines; explores real-world situations,
and emphasises practical problem-solving skills. Thisis an
essential textbook for any course on sports event management
or international sports management, and an invaluable resource
for all sport management researchers, practitioners and

policy-makers.
Routledge
Market: Sport Studies/Asian Studies
July 2020: 246x174: 616ppRoutledge

Market: Sport/Sport Management
November 2020: 246x174: 528pp
Hb: 978-0-367-34594-5: £125.00

Hb: 978-0-367-18377-6: £190.00
eBook: 978-0-429-06120-2
* For full contents and more information, visit: www.routledge.com/9780367183776

Pb: 978-0-367-34595-2: £59.99
eBook: 978-0-429-32677-6
Prev. Ed Pb: 978-0-415-67233-7
* For full contents and more information, visit: www.routledge.com/9780367345952
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Complete Guide to Respiratory Care in Athletes

Edited by John W. Dickinson, School of Sport and Exercise
Science, University of Kent, UK and James H. Hull, Royal
Brompton Hospital, London, United Kingdom
This bookintroduces the respiratory system and its function
during exercise. It considers the main respiratory conditions
affecting athletes and delivers practical advice for their
management.

Contributions from leading international experts discuss
fundamental scientific principles and practical applications.
Chapters include case studies and guides for carrying out tests.
Topics covered include environmental challenges to the airways
and respiratory muscle training.

This is important reading for any practitioner working with athletes with respiratory issues,
and for students of sports medicine, sports therapy, and sport and exercise science courses.

Routledge
Market: Sport and Exercise Science
July 2020: 234x156: 200pp
Hb: 978-1-138-58834-9: £120.00
Pb: 978-1-138-58835-6: £34.99
eBook: 978-0-429-49234-1
* For full contents and more information, visit: www.routledge.com/9781138588356

Dummy text to keep placeholder
Relative Age Effects in Sport
International Perspectives

Edited by Jess C. Dixon, Sean Horton, University of Windsor,
Canada, Laura Chittle and Joe Baker
Series: Routledge Research in Sport and Exercise Science
This new volume assists in communicating and mobilizing
knowledge and research about RAEs, focusing on developing
feasible and attractive solutions to the RAE  and creating a
resource that is accessible to professionals within the sport and
educational communities.

Routledge
Market: Sport & Sport Science
July 2020: 229 x 152: 166pp
Hb: 978-0-367-22119-5: £120.00
eBook: 978-1-003-03073-7
* For full contents and more information, visit: www.routledge.com/9780367221195

Dummy text to keep placeholder
Routledge Handbook of Athlete Welfare

Edited by Melanie Lang, Edge Hill University, UK
Series: Routledge International Handbooks
Athlete welfare should be of central importance in all sport.  This
comprehensive volume features cutting-edge research from
around the world on issues that can compromise the welfare of
athletes at all levels of sport, and on the approaches taken by
sports organisations to prevent and manage these. As the first
book to focus exclusively on athlete welfare, this is an essential
read for students and researchers in sports studies, coaching,
psychology, performance, development and management, and
physical education. It is also a useful reference point for anyone
working in welfare, safeguarding, child protection, and equity

and inclusion in and beyond sport.

Routledge
Market: Sport Studies
October 2020: 246x174: 456pp
Hb: 978-0-367-19325-6: £190.00
eBook: 978-0-429-20174-5
* For full contents and more information, visit: www.routledge.com/9780367193256
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Managing International EventsEvaluating the Local Impacts of the Rio Olympics

W. Gerard Ryan
This book provides a comprehensive overview and examination
of the international aspect of Events Management and the many
challenges and complications that arise in the planning and
delivery specifically of cross-border and cross-cultural events.

This will be of great interest not only to students and researchers
of International Events Management, Tourism and Hospitality,
but also to current practitioners in the Events sector.

Routledge
Market: Events Management
September 2020: 246x174: 344pp
Hb: 978-1-138-57276-8: £120.00

Edited by Marcelo Neri
Series: Routledge Advances in Tourism
This book evaluates the local impacts and legacies of the
Olympics in Rio by comparing Rio2016 with other Olympic
experiences and evaluating the ways in which the Games served
the city.

This thorough analysis offers readers further understanding on
assessing the impacts and legacies of the Olympic experience.
It will be of great interest to upper-level students and academics
of tourism, hospitality and events management.

Routledge
Market: Sports Management and Events Management
July 2020: 234x156: 296pp

Pb: 978-1-138-57277-5: £35.99Hb: 978-0-367-49172-7: £120.00
eBook: 978-0-203-70184-3eBook: 978-1-003-04489-5
* For full contents and more information, visit: www.routledge.com/9781138572775* For full contents and more information, visit: www.routledge.com/9780367491727

Dummy text to keep placeholderDummy text to keep placeholder
Mega-Events, City and PowerEvents Tourism

Nelma Gusmão de Oliveira, Universidade Estadual do
Sudoeste da Bahia, Brazil
Series: Routledge Studies in Urbanism and the City
This book examines the power relations that emerge from the
convergence of the universe in which the sporting spectacle is
produced and the universe in which a city is produced.  

It will be of interest to students, scholars and professionals in
architecture and urban studies, urban planning, municipal
governance, sport and leisure studies, and those interested in
the relationship between State and capital in the production of
urban space

Routledge

Critical Insights and Contemporary Perspectives
Edited by Violet V. Cuffy, Fiona Bakas and Willem J. L.
Coetzee
Series: Routledge Critical Event Studies Research Series.
This bookpresents critical insights and contemporary
perspectives for exploring current trends, concerns and
prospects of events tourism. It examines modern-day global
issues facing the events and tourism industry, policymakers,
researchers and academics to advance understanding of practice
and development of theory. ; ; With an international appeal
because of cross-national contributions, this book will interest
events and tourism practitioners, academics, students,
researchers, policy makers, and the business and investment
sector professionals across the globe. Market: Urban Studies, Cultural Studies of Sports, Geography

October 2020: 234x156: 232pp
Routledge Hb: 978-0-367-19698-1: £120.00
Market: Events Studies/Tourism, Hospitality and Management/Cultural Studies eBook: 978-0-429-24266-3
October 2020: 234x156: 296pp * For full contents and more information, visit: www.routledge.com/9780367196981
Hb: 978-0-367-36167-9: £120.00
eBook: 978-0-429-34426-8
* For full contents and more information, visit: www.routledge.com/9780367361679

Dummy text to keep placeholderDummy text to keep placeholder
Planning and Managing Smaller EventsFestival and Event Tourism Impacts
Downsizing the Urban SpectacleEdited by Dogan Gursoy, Washington State University, USA,

Robin Nunkoo and Medet Yolal
Series: Routledge Advances in Event Research Series
Festival and Event Tourism Impacts provides a comprehensive
review and analysis of the multi-faceted impacts that festival
and events have on a host community, whether positive or
negative, and offers recommendations for communities for the
successful management of this kind of tourism.  

Drawing on the knowledge and expertise of highly regarded
academics from around the world, this will be of great interest
to all upper-level students and researchers in Tourism, Hospitality,
Events, and related fields.

Edited by Stefano Di Vita, Politecnico di Milano, Italy and
Mark Wilson, Michigan State University, USA
Series: Routledge Studies in Urbanism and the City
Planning and Managing Smaller Events: Downsizing the Urban
Spectacle explores the role of smaller scale events in contributing
to the renewal and development of urban societies.

This book adopts a case study approach to examine a diverse
range of events taking place in towns and cities in Europe, Asia
and North America. This volume begins by defining and
classifying these kinds of events and then verifying if and how
they can provide opportunities for cities and towns without the
disadvantages of world-famous large events. It concludes byRoutledge

Market: Events Management discussing the growing regional scale of urban phenomena and their transition in
post-metropolitan spaces.September 2020: 234x156: 232pp

Hb: 978-0-367-22315-1: £120.00
RoutledgeeBook: 978-0-429-27439-8
Market: Events/Urban Studies/Tourism* For full contents and more information, visit: www.routledge.com/9780367223151
September 2020: 234x156: 182pp
Hb: 978-0-367-21815-7: £120.00
eBook: 978-0-429-26626-3
* For full contents and more information, visit: www.routledge.com/9780367218157

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy

11EVENTS MANAGEMENT

http://www.routledge.com/9781138572775
http://www.routledge.com/9780367491727
http://www.routledge.com/9781138572775
http://www.routledge.com/9780367491727
http://www.routledge.com/9780367196981
http://www.routledge.com/9780367361679
http://www.routledge.com/9780367196981
http://www.routledge.com/9780367361679
http://www.routledge.com/9780367223151
http://www.routledge.com/9780367218157
http://www.routledge.com/9780367223151
http://www.routledge.com/9780367218157


3rd Edition 
Wedding Planning and Management
Consultancy for Diverse Clients

Maggie Daniels, George Mason University, USA and Carrie
Wosicki
Wedding Planning and Management: Consultancy for Diverse
Clients, third edition provides students, consultants, engaged
couples, vendors and scholars with a comprehensive
introduction to the business of weddings.

Looking through an event management lens, this is the only
book to thoroughly explore the fundamentals of weddings,
including historical and cultural foundations, practice and the
business of wedding planning in one volume. Diversity and
inclusivity are emphasized through the integration of wedding

traditions from cultures around the globe and international case studies that inspire and
set standards for best practice.

Routledge
Market: Event Management and Hospitality Management
August 2020: 246x189: 530pp
Hb: 978-0-367-22782-1: £120.00
Pb: 978-0-367-22784-5: £32.99
eBook: 978-0-429-27682-8
* For full contents and more information, visit: www.routledge.com/9780367227845
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The Museum as a Space of Social CareCultural and Heritage Tourism in the Middle East

and North Africa Nuala Morse, Independent Researcher
Series: Critical Studies in Heritage, Emotion and Affect
This book examines the practice of community engagement in
museums through the notion of care. It focuses on building an
understanding of the logic of care that underpins this practice,
with a view to outlining new roles for museums within
community health and social care.

This book will appeal to museum studies scholars and
professionals, geographers, organisational studies scholars, as
well as students interested in the social role of museums.

Routledge

Complexities, Management and Practices
Edited by Siamak Seyfi and C. Michael Hall, University of
Canterbury, New Zealand
Series: Contemporary Geographies of Leisure, Tourism and
Mobility
This is the first book to provide a comprehensive account of
cultural and heritage tourism in the Middle East and North Africa
(MENA) region and the many complexities that heritage sites
and tourist attractions face.

This book is therefore of interest not only to heritage managers
and policy makers but those academics who seek to address
the delicate balance between tourism development,
communities and the tourists who visit such sites in a turbulent

but highly significant region of the world.

Market: Tourism/Heritage/Geography
October 2020: 234x156: 264pp
Hb: 978-1-138-20767-7: £120.00
eBook: 978-1-315-46140-3
* For full contents and more information, visit: www.routledge.com/9781138207677Routledge

Market: Tourism
September 2020: 234x156: 272pp
Hb: 978-0-367-23271-9: £120.00
eBook: 978-0-429-27906-5
* For full contents and more information, visit: www.routledge.com/9780367232719

Dummy text to keep placeholder
Cultural Heritage, Transnational Narratives and
Museum Franchising in Abu Dhabi

Sarina Wakefield, Independent Scholar
This publication contributes to new understandings of how
heritage operates as a global phenomenon and the transnational
heritage discourses that emerge from this process. The book
critically examines the processes that are involved in the
franchising of heritage and its cultural effects.

The book offers innovative insights into heritage as a
transnational process, exploring how heritage operates within
local, national and international identity concerns and debates.
It will appeal to scholars and students interested in critical
heritage studies, museums, tourism, cultural studies, and Middle
Eastern studies.

Routledge
Market: Museum and Heritage Studies, Gulf Studies, Global Heritage
September 2020: 234x156: 252pp
Hb: 978-1-138-08822-1: £120.00
eBook: 978-1-315-11003-5
* For full contents and more information, visit: www.routledge.com/9781138088221

Dummy text to keep placeholder
The Economics and Finance of Cultural Heritage
How to Make Tourist Attractions a Regional Economic Resource

Vincenzo Pacelli, University of Foggia, Italy and Edgardo
Sica, University of Foggia, Italy
Series: Routledge Cultural Heritage and Tourism Series
This book analyses the economic and financial profiles of
heritage assets as tourist attractions. Offering both theoretical
insights, methods and global empirical examples, it considers
how heritage assets can create economic and social value for
the region.

The book will be of interest to academics and students at both
undergraduate and post graduate levels in the fields of tourism
economics, cultural studies and environmental studies.

Routledge
Market: Tourism Economics/Heritage Studies
July 2020: 234x156: 150pp
Hb: 978-0-367-89475-7: £120.00
eBook: 978-1-003-01939-8
* For full contents and more information, visit: www.routledge.com/9780367894757
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Social Entrepreneurship in HospitalityCross-Cultural Aspects of Tourism and Hospitality
Principles and Strategies for ChangeA Services Marketing and Management Perspective

Willy Legrand, Miguel Angel Gardetti, Center for Studies
on Sustainable Luxury, Argentina, Robert Schønrock
Nielsen, Colin Johnson and Mehmet Ergul
This innovative book is the first to explore social
entrepreneurship in the field of hospitality, introducing students
to the principles of social entrepreneurship motivation, finance,
sustainability, issues and challenges, and how these can be
successfully implemented in a range of hospitality settings.

The is a timely addition to the literature, written by a team of
highly regarded professionals and academics, and will be
essential reading for all current and future entrepreneurs in the
field of Hospitality Management.

Erdogan Koc
Cross-Cultural Aspects of Tourism and Hospitality is the first
textbook to offer students a guide to the influence of culture
on service providers as well as its influence on customers,
affecting both the supply and demand sides of the industry -
organisational behaviour and human resource management,
and marketing and consumer behaviour.

This book integrates international case studies throughout to
show the application of theory, includes self-test questions,
activities, further reading and a set of PowerPoint slides to
accompany each chapter. This will be essential reading for all
students and future managers in the fields of Tourism and

Hospitality. Routledge
Routledge
Market: Tourism and Hospitality Management
September 2020: 246x174: 354pp
Hb: 978-0-367-86289-3: £120.00

Market: Hospitality
November 2020: 234x156: 256pp
Hb: 978-1-138-73408-1: £120.00
Pb: 978-1-138-73411-1: £32.99

Pb: 978-0-367-86074-5: £32.99 eBook: 978-1-315-18736-5
eBook: 978-1-003-01819-3 * For full contents and more information, visit: www.routledge.com/9781138734111
* For full contents and more information, visit: www.routledge.com/9780367860745

Human Resource Management in Hospitality Cases
Peter Szende, Suzanne Markham Bagnera and Danielle
Clark Cole
Human Resource Management in Hospitality Cases adopts a
practical case-based approach to develop critical thinking and
problem-solving skills in future hospitality managers. Using
tried-and-tested real-life scenarios, this book thoroughly prepares
hospitality students for a career in the field.

This book will be essential for all students of hospitality and an
invaluable resource for current practitioners in the field as well.

Routledge
Market: Hospitality
July 2020: 246x174: 280pp
Hb: 978-0-815-37801-3: £120.00
Pb: 978-0-815-37802-0: £32.99
eBook: 978-1-351-23331-6
* For full contents and more information, visit: www.routledge.com/9780815378020

Dummy text to keep placeholder
Slavery and Liberation in Hotels, Restaurants 
and Bars

Edited by Conrad Lashley
This is the first book to explore workforce slavery and liberation
together within commercial hotel, restaurant and bar activities,
the hospitality industry being particularly vulnerable to potential
illegal action and reputational damage via involuntary
involvement in human trafficking and sexual exploitation.

Written by international specialists, this significant book will
appeal widely to upper-level students and researchers in
Hospitality, and specifically, to all those interested in human
resource management in the hospitality and hotel industry, as
well as human rights issues and business ethics.

Routledge
Market: Hospitality and Hotel Management
October 2020: 216x138: 224pp
Hb: 978-0-367-42466-4: £120.00
eBook: 978-0-367-85538-3
* For full contents and more information, visit: www.routledge.com/9780367424664
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Dummy text to keep placeholder
An SPSS Guide for Tourism, Hospitality and Events 
Researchers

Affective Architectures
More-Than-Representational Geographies of Heritage

Edited by Jacque Micieli-Voutsinas, Clark University, USA
and Angela M. Person, University of Oklahoma, USA
Series: Critical Studies in Heritage, Emotion and Affect
How do places manipulate our emotions? How are spaces
affectious in their articulation and design? This book provides
theoretical frameworks for exploring affective dimensions of
architectural sites based on the notion that heritage, as an
embodied experience, is embedded in places and spaces.

This book offers interdisciplinary perspectives on fundamental
questions of memory, identity and space. It will be of interest to
students and scholars in the fields of geography, architecture,
cultural studies, and museum and heritage studies.

Edited by Rahul Pratap Singh Kaurav, Dogan Gursoy,
Washington State University, USA and Nimit Chowdhary
This is the first book to provide the student of Tourism,
Hospitality and Events with all that they need to undertake
statistical analysis using SPSS for research in their
industry. Employing examples directly from the sector, it provides
a comprehensive explanation on how appropriate statistical
tools and methods can be identified for this research context
and provides a step-by-step demonstration on how to carry out
the chosen statistical operations. Adopting an interdisciplinary
perspective and written by a range of industry experts from all
over the globe, this book will be essential for all students and

researchers in the field of Tourism, Hospitality, and Events
Routledge

Routledge
Market: Tourism, Hospitality and Events Management
October 2020: 246x174: 424pp
Hb: 978-0-367-23657-1: £120.00

Market: Heritage/Urban Studies/Cultural Geography
September 2020: 234x156: 276pp
Hb: 978-0-367-15211-6: £120.00
eBook: 978-0-429-05573-7

Pb: 978-0-367-23658-8: £32.99* For full contents and more information, visit: www.routledge.com/9780367152116
eBook: 978-0-429-28106-8
* For full contents and more information, visit: www.routledge.com/9780367236588

Dummy text to keep placeholderDummy text to keep placeholder
City Integration and Tourism Development in the
Greater Bay Area, China

Agrifood System Transitions in Brazil
New Food Orders

Paulo André Niederle and Valdemar João Wesz Junior
Series: Critical Food Studies
This book explores the agrifood system transitions in Brazil to
provide a new understanding of the trajectory of agriculture
and rural development in this country. It accentuates the
increasing diversification and hybridization of food production
and consumption practices throughout history.

Offering key insights into the contemporary sociology of
agriculture and food, this book demonstrates how strengthening
democracy and supporting the organization of civil society are
major challenges when we think about transition for sustainable
food systems.

Jian Ming Luo, City University of Macau, China and Chi Fung
Lam, The Chinese University of Hong Kong, The People's
Republic of China
Series: Routledge Focus on Tourism and Hospitality Research
City Integration and Tourism Development in the Greater Bay Area,
China explores the tourism development related issues of city
integration in the Greater Bay Area. This book starts with a
general introduction to the background of the Greater Bay Area
in China. Chapter 2 is a historical review, focusing on tourism
development in GBA. Chapter 3 introduces the concept of city
integration and the profile of GBA. Chapter 4 discusses the effect
of city integration on tourism development. Chapter 5 describes
the trends of city integration and tourism. Lastly, Chapter 6 is aRoutledge

Market: Environmental Studies/Sociology/Economy/Agriculture
October 2020: 234x156: 280pp
Hb: 978-0-367-46318-2: £120.00
eBook: 978-1-003-02812-3
* For full contents and more information, visit: www.routledge.com/9780367463182

case study with recommendations for city destination management.

Routledge
Market: Tourism Development
July 2020: 216x138: 94pp
Hb: 978-0-367-25953-2: £45.00
eBook: 978-0-429-29072-5
* For full contents and more information, visit: www.routledge.com/9780367259532
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Destination Marketing

Agritourism, Wine Tourism, and Craft Beer Tourism

Essentials
Local Responses to Peripherality Through Tourism Niches

Steven Pike, University of Queensland, Australia
Destination Marketing offers the reader an integrated and
comprehensive overview of the key challenges and constraints
facing destination marketing organisations (DMOs) and how
destination marketing can be planned, implemented and
evaluated to achieve successful destination competitiveness.

It is written in an engaging style and applies theory to a range
of tourism destinations at the consumer, business, national and
international level by using topical examples.

Routledge
Market: Tourism
October 2020: 246x189: 336pp
Hb: 978-0-367-46953-5: £120.00

Edited by Maria Giulia Pezzi, Gran Sasso Science Institute,
Italy, Alessandra Faggian, Gran Sasso Science Institute, Italy
and Neil Reid, The University of Toledo, USA
Series: The Dynamics of Economic Space
This book explores the manner in which agritourism, enotourism
and aletourism contribute to the development of peripheral
rural areas. It offers an array of case studies from North America
and Europe, presenting this connection as a global phenomenon
and one that is worthy of much more consideration by
community and economic development planners and
entrepreneurs. It celebrates the entrepreneurial spirit of residents
re-inventing the experience economy, particularly adding vitality
to peri-urban/peri-rural regions.

Routledge
Market: Tourism

Pb: 978-0-367-46954-2: £38.99

July 2020: 234x156: 264pp

eBook: 978-1-003-03220-5

Hb: 978-1-138-61441-3: £115.00

* For full contents and more information, visit: www.routledge.com/9780367469542

eBook: 978-0-429-46410-2
* For full contents and more information, visit: www.routledge.com/9781138614413
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Tourism Development, Governance and
Sustainability in The Bahamas

Routledge Handbook of Tourism Cities
Edited by Alastair M. Morrison and J. Andres
Coca-Stefaniak
The Routledge Handbook of Tourism Cities presents an up-to-date,
critical and comprehensive overview of established and
emerging themes in urban tourism and tourist cities.

This Handbook fills a notable gap by offering a critical and
detailed understanding of the diverse elements of the tourist
experience today. It contains useful suggestions for practitioners,
as well as examples for theoretical frameworks to students in
the fields of urban tourism and tourism cities. The Handbook
will be of interest to scholars and students working in urban
tourism, heritage studies, human geography, urban studies and

urban planning, sociology, psychology and business studies.

Edited by Sophia Rolle, Jessica Minnis and Ian
Bethell-Bennett
Series: Contemporary Geographies of Leisure, Tourism and
Mobility
This book focuses on the complex issues of tourism
development, governance and sustainability in the long-standing
popular island destination, The Bahamas, where tourism remains
one of the primary fiscal industries.

Given the complexity of these key concepts and The Bahamas
as an established popular tourism destination archipelago which
relies so heavily on the industry, this book offers significant
insight for other tourism regions and will therefore be essentialRoutledge

Market: Tourism, Hospitality, Meetings and events, Urban Planning
August 2020: 246x174: 624pp
Hb: 978-0-367-19999-9: £190.00
eBook: 978-0-429-24460-5
* For full contents and more information, visit: www.routledge.com/9780367199999

Dummy text to keep placeholder

reading for upper-level students and academics in the field of Tourism research.

Routledge
Market: Tourism
July 2020: 234x156: 236pp
Hb: 978-0-367-46967-2: £120.00
eBook: 978-1-003-03231-1
* For full contents and more information, visit: www.routledge.com/9780367469672

4th Edition 
Tourism Impacts, Planning and Management

The Routledge Handbook of Tourism Experience
Management and Marketing

Peter Mason, University of Bedfordshire, UK
This is a unique text, which links these three crucial areas of 
tourism - impacts, planning and management. Tourism impacts 
are multi-faceted and therefore are difficult to plan for and 
manage. This title looks at all the key players involved - be they 
tourists, host communities or industry members - and considers 
a number of approaches and techniques for managing tourism 
impacts successfully. The text is written in an accessible style 
and includes a plethora of features that engage and aid 
understanding. 

Edited by Saurabh Kumar Dixit, North Eastern Hill University,
India
Series: Routledge International Handbooks
This handbook offers a comprehensive and thorough inquiry
into both customary and emergent issues of tourism experience
and co-creation. Drawing together contributions from 83 authors
from 28 countries with varied backgrounds and interdisciplinary
interests, it highlights multiple representations and
interpretations of the theme.

Encompassing the latest thinking and research themes, this will
be an essential reference for upper-level students, researchers,
academics and industry practitioners of hospitality as well as

those of tourism, gastronomy, management, marketing, consumer behavior, cultural studies,
development studies and international business.

Routledge
Market: Tourism
May 2020: 246x174: 618pp
Hb: 978-0-367-19678-3: £190.00
eBook: 978-0-429-20391-6
* For full contents and more information, visit: www.routledge.com/9780367196783
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Tourism Development in Japan

Routledge
Market: Tourism
July 2020: 246x189: 300pp
Hb: 978-0-367-22160-7: £120.00
Pb: 978-0-367-22162-1: £32.99
eBook: 978-0-429-27354-4
Prev. Ed Pb: 978-1-138-01629-3
* For full contents and more information, visit: www.routledge.com/9780367221621
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Tourism Marketing in Bangladesh
An IntroductionThemes, Issues and Challenges

Edited by Azizul Hassan
Series: Routledge Advances in Management and Business
Studies
Tourism is often a key driver of economic growth in many
countries.This is the first edited volume published from an
international publisher which looks at this industry and how it
has developed and flourished. This book will appeal to those
interested to learn more about developing tourism industry in
emerging economies and may provide invaluable lessons from
Bangladesh’s experience and success.

Routledge

Edited by Richard Sharpley, University of Central Lancashire,
UK and Kumi Kato
Series: Contemporary Geographies of Leisure, Tourism and
Mobility
This significant and timely volume focuses on the unique
trajectory of tourism development in Japan, which has been
characterised by an historical emphasis on promoting both
domestic and international tourism to Japanese tourists, followed
by the more recent policy of competing aggressively in the
international incoming tourist market.

Written by a team of well-known editors and contributors
including academics from Japan, this will be of great interest to

upper-students and researchers and academics in Development Studies, Cultural Studies,
Geography and Tourism.

Market: Tourism
October 2020: 234x156: 304pp

Routledge Hb: 978-0-367-44042-8: £130.00
Market: Tourism eBook: 978-1-003-00724-1

October 2020: 234x156: 336pp * For full contents and more information, visit: www.routledge.com/9780367440428
Hb: 978-0-367-22147-8: £120.00
eBook: 978-0-429-27351-3
* For full contents and more information, visit: www.routledge.com/9780367221478
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8th Edition 
Worldwide Destinations
The Geography of Travel and Tourism

Brian Boniface, Robyn Cooper and Chris Cooper, Oxford
Brookes University, UK
Worldwide Destinations: The Geography of Travel and Tourism is a
unique text that explores tourism demand, supply, organisation
and resources for every country worldwide.

It is an invaluable resource for studying every destination in the
world, by explaining tourism demand, evaluating the many types
of tourist attractions and examining the trends that may shape
the future geography of tourism. This thorough guide is a
must-have for any student undertaking a course in travel and
tourism.

Routledge
Market: Tourism
November 2020: 246x189: 616pp
Hb: 978-0-367-20040-4: £120.00
Pb: 978-0-367-20041-1: £32.99
eBook: 978-0-429-25930-2
* For full contents and more information, visit: www.routledge.com/9780367200411
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