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Welcome
Welcome to the January to June 2020 Sport, Leisure & Tourism Studies 
Catalogue.

In this catalogue you will find information on the Routledge list which 
provide researchers, professionals, lecturers and students with high quality 
Books, eBooks, Resources and Information in the subjects of Sport, Leisure & 
Tourism Studies.

We welcome your feedback on our publishing programme, so please do 
not hesitate to get in touch – whether you want to read, write, review, 
adapt or buy, we want to hear from you, so please visit our website below or 
please contact your local sales representative for more information.

www.routledge.com

Prices are correct at time of going to press and may be subject to change without 
notice. Some titles within this catalogue may not be available in your region.

eBooks
We have over 50,000 eBooks available across the
Humanities, Social Sciences, Behavioural Sciences,
Built Environment, STM and Law, from leading
Imprints, including Routledge, Focal Press and
Psychology Press. These eBooks are available for both
individual and institutional purchase.

INDIVIDUALS
Our eBooks are available from Amazon, Apple
iBookstore, Google eBooks, Ebooks.com, Kobo, Barnes
& Noble, Waterstones, Mobipocket, VitalSource, and
CourseSmart.

LIBRARIES AND INSTITUTIONS
Subscribe to or purchase a wide range of eBook
packages or pick and mix your own from our
complete collection (a minimum number of titles
applies). FREE TRIALS are available. For more
information, please visit www.tandfebooks.com
or contact your local sales team.

eUpdates
Register your email at www.tandf.co.uk/eupdates
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Considering Books for Course Use?
This symbol shows books that are available as
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electronic inspection copies only.
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Dummy text to keep placeholder
Coaching for Sports PerformanceThe Sceptic's Guide to Sports Science

Edited by Timothy Baghurst, Oklahoma State University,
USA
Coaching for Sports Performance provides a practical overview
of the many disciplines necessary to be an effective coach. Using
experts from across the sports science fields, this book teaches
readers the core concepts in a practical, easy to understand style,
separated into four sections.

Routledge
Market: Sports Coaching
December 2019: 229 x 152: 564pp
Hb: 978-0-367-22116-4: £110.00

Confronting Myths of the Health and Fitness Industry
Nicholas B Tiller, Academy of Sport and Physical Activity,
Sheffield Hallam University
This informative volume takes readers on an objective look at a
myriad health and performance claims that stem from the fitness
industry and, in so doing, looks at the plausibility of, and evidence
for, the most popular sports products and supplements on the
market.

Pb: 978-0-367-22117-1: £43.99
eBook: 978-0-429-29936-0
* For full contents and more information, visit: www.routledge.com/9780367221164

Dummy text to keep placeholder
Collective Bargaining in Professional Sports
Player Salaries, Free Agency, Team Ownership, League Organizational
Structures and the Power of Commissioners

Routledge
Market: Health and Fitness
April 2020: 229 x 152: 256pp
Hb: 978-1-138-33312-3: £120.00
Pb: 978-1-138-33313-0: £34.99
eBook: 978-0-429-44616-0
* For full contents and more information, visit: www.routledge.com/9781138333123

2nd Edition 
Case Studies in Adapted Physical Education
Empowering Critical Thinking

Samuel Hodge, Ohio State University, US, Nathan Murata,
University of Hawaii, US, Martin Block, University of Virginia,
US and Lauren Lieberman, SUNY Brockport, US
This book presents a series of case studies of teaching individuals
of varied ability and disability in physical activity settings.
Outlining realistic scenarios, it encourages an interactive,
problem-solving teaching and learning style, and the
development of critical thinking skills. It is valuable reading for
all physical education students, teacher candidates, and novice
and experienced teachers looking to deepen their understanding
of adapted physical education and to improve their professional
practice. It is an essential companion to any adapted physical
education or physical activity course.

Scott Bukstein, University of Central Florida, US
Series: Routledge Research in Sport Business and Management
Collective Bargaining in Professional Sports provides a timely and
practical overview of the impact and importance of the collective
bargaining process in the business of professional sports in the
United States.

An essential read for sports business industry practitioners and
students alike, this is fascinating reading for anybody with an
interest in sport business, sport law or labor relations. It is also a
valuable resource for anyone who wants to increase their
understanding of the business and financial operations of
professional sports leagues and teams, player contracts and
salaries, and the role and authority of professional sports leagueRoutledge

Market: Physical Education
November 2019: 229 x 152: 186pp
Hb: 978-0-367-42637-8: £110.00
Pb: 978-0-367-42638-5: £34.99
eBook: 978-0-367-82448-8
Prev. Ed Hb: 978-1-138-62988-2
* For full contents and more information, visit: www.routledge.com/9780367426378

Dummy text to keep placeholder

commissioners.

Routledge
Market: Sport Studies / Business and Management
March 2020: 234x156: 248pp
Hb: 978-1-138-70803-7: £90.00
eBook: 978-1-315-20126-9
* For full contents and more information, visit: www.routledge.com/9781138708037

2nd Edition 
Designing and Conducting Research in Health and
Human Performance

Coach Education and Development in Sport
Instructional Strategies

Edited by Bettina Callary, Cape Breton University, Canada
and Brian Gearity, University of Denver, USA
This book offers a comprehensive guide to instructional
strategies used by world leaders in coach education. Each
chapter is written by experienced scholar-practitioners,
seamlessly integrating personal experience and insight with
current research to show how and why to use an instructional
strategy in a specific context that can be adopted or adapted
to fit many sport contexts. Covering essential topics such as
reflective practice, social learning, online technology, diverse
populations and more, the book provides the fundamentals of
tried and trusted instructional strategies to develop coaches
from youth, club and collegiate sport to elite, professional and

Olympic levels.

Tracey D Matthews and Kimberly T Kostelis
Designing and Conducting Research in Health and Human
Performance, 2nd edition shows students how to become
effective producers and consumers of health and human
performance research. This edition provides comprehensive
coverage of quantitative and qualitative research methods and
includes step-by-step guidance for writing effective research
proposals and theses.

Routledge
Market: Sport & Exercise Science
December 2019: 246x174: 248pp
Hb: 978-1-138-32077-2: £120.00

Routledge
Market: Sports Coaching
December 2019: 234x156: 276pp
Hb: 978-0-367-36732-9: £120.00

Pb: 978-1-138-32080-2: £59.99
eBook: 978-0-429-45231-4

Pb: 978-0-367-36734-3: £37.99 * For full contents and more information, visit: www.routledge.com/9781138320772
eBook: 978-0-429-35103-7
* For full contents and more information, visit: www.routledge.com/9780367367329

Browse and order online:
www.routledge.com
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Developing Sport for Women and Girls 3rd Edition 

Essentials of Performance Analysis in SportEdited by Emma Sherry, Swinburne University of
Technology, Australia and Katie Rowe, Deakin University,
US
This is the first book to focus on sport development for women
and girls, providing a theoretical and practical framework for
readers in the emerging field of sport development. It examines
both the development of sport, and development through sport
with expert contributions from Australasia, North America, and
Europe. The book offers critical analysis of contemporary sport
development, from high performance pathways to engaging
diverse communities to the use of sport to empower women
and girls.  This is essential reading for students, academics,
researchers and practitioners working in the area of sport

development or sport management.

Edited by Mike Hughes, Ian M Franks, Mike Hughes, Cardiff
Metropolitan University, UK, Ian M. Franks, University of
British Columbia, Canada and Henriette Dancs
Essentials of Performance Analysis in Sport 3rd Edition is fully
revised with updated chapters and the addition of 12 new
chapters. It is a comprehensive and authoritative guide to this
core discipline of contemporary sport science. The book offers
a full description of the fundamental theory of match and
performance analysis, using real-world illustrative examples and
data throughout. It also explores the applied contexts in which
analysis can have a significant influence on performance.

Routledge
Market: Sport & Sport Science
December 2019: 229 x 152: 462pp
Hb: 978-0-367-35539-5: £120.00

Routledge
Market: Sport Studies/Women's Studies
April 2020: 234x156: 296pp
Hb: 978-0-367-42654-5: £120.00 Pb: 978-0-367-35541-8: £49.99
Pb: 978-0-367-42655-2: £34.99 eBook: 978-0-429-34013-0
eBook: 978-0-367-85420-1
* For full contents and more information, visit: www.routledge.com/9780367426545
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Elite Soccer Players
Maximizing Performance and Safety

Edited by Ryan Curtis, University of Connecticut, USA,
Courteney Benjamin, University of Connecticut, USA, Robert
Huggins, University of Connecticut, USA and Douglas J.
Casa
Maximizing Performance and Safety in Elite Soccer Players seeks
to inform the reader with the most current research connected
to optimizing physical performance and reducing the risk of
injury of the elite soccer athlete in a variety of leagues.

Routledge
Market: Sports and Recreation
December 2019: 229 x 152: 418pp
Hb: 978-1-138-61079-8: £110.00

* For full contents and more information, visit: www.routledge.com/9780367355395

2nd Edition
Exercise and Sport Pharmacology
Mark D. Mamrack
Exercise and Sport Pharmacology is an essential book for teaching about how drugs can 
affect exercise and how exercise can affect the action of drugs. It leads students through 
the related pathology, exercise physiology, and drug action of many of todays chronically 
used medications and discusses how drugs can affect exercise performance.
Routledge
Market: Sport & Exercise Science
February 2020: 246x174: 436pp
Hb: 978-1-138-61321-8: £95.00
Pb: 978-1-138-61323-2: £55.99
Prev. Ed Hb: 978-1-138-07831-4
* For full contents and more information, visit: www.routledge.com/9781138613218

Pb: 978-1-138-61081-1: £34.99
eBook: 978-0-429-46553-6
* For full contents and more information, visit: www.routledge.com/9781138610798
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Football as MedicineEmbodiment, Identity and Disability Sport
Prescribing Football for Global Health PromotionAn Ethnography of Elite Visually Impaired Athletes

Edited by Peter Krustrup, University of Southern Denmark,
Denmark and Daniel Parnell, Manchester Metropolitan
University, UK
Series: Critical Research in Football
What are the benefits, challenges and impacts of sport on health?
This is the first book to focus on football in the context of health,
from individual, public and population-level perspectives. It
examines the effects of football training on the three main types
of fitness and on specific target populations. With its
multi-disciplinary approach, this is a valuable resource for
students, researchers and practitioners working in physical
activity and health, public health, health promotion and
medicine, as well as football and sport business management,

sport and exercise science, and the sociology of sport.

Ben Powis
Series: Disability Sport and Physical Activity Cultures
This book investigates the complex relationship between
embodiment, identity and disability sport, based on
ethnographic research with an international-level visually
impaired cricket team.

Embodiment, Identity and Disability Sport is essential reading
for any student, researcher, practitioner or policy-maker working
in disability sport, and a source of useful new perspectives for
anybody with an interest in the sociology of sport or disability
studies.

Routledge
Market: Sport Studies/Disability Studies
April 2020: 234x156: 224pp Routledge
Hb: 978-0-367-32270-0: £120.00 Market: Sport Studies / Health Sciences / Public Health / Mental Health
eBook: 978-0-429-31767-5 December 2019: 234x156: 266pp
* For full contents and more information, visit: www.routledge.com/9780367322700 Hb: 978-0-367-24888-8: £120.00

eBook: 978-0-429-28489-2
* For full contents and more information, visit: www.routledge.com/9780367248888

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy
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Kinetic Beauty
The Philosophical Aesthetics of Sport

10th Edition
Human Motor Development
A Lifespan Approach

Jason Holt
Series: Ethics and Sport
Kinetic Beauty offers a comprehensive, principled, pluralist
introduction to the philosophical aesthetics of sport. The book
tackles a wide variety of issues in the philosophical aesthetics
of sport, proposing a five-level analysis that coordinates extant
scholarship on the same conceptual map, reveals gaps in the
literature, and motivates a fresh perspective on stubborn debates
and novel topics in the field. This is an excellent resource for
professors and students in the philosophy of sport, sport
aesthetics, general aesthetics and the philosophy of art. It is also
a fascinating read for those working in kinesiology, sport studies,
philosophy, art and aesthetics.

Greg Payne and Larry Isaacs
Human Motor Development: A Lifespan Approach 10

th
 Edition

offers an overview to the study of changes in human movement
across the lifespan. The book uses a wholistic approach and
emphasizes the importance of intellectual, social and physical
development and their impact on human motor development
at all ages.

Routledge
Market: Sport & Exercise Science
March 2020: 254 x 178: 520pp
Hb: 978-0-367-34736-9: £150.00

Routledge
Market: Sport Studies / Philosophy
November 2019: 216x138: 126pp

Pb: 978-0-367-34737-6: £74.99 Hb: 978-0-367-33532-8: £45.00
eBook: 978-0-429-32756-8 eBook: 978-0-429-32043-9
Prev. Ed Hb: 978-1-138-07825-3 * For full contents and more information, visit: www.routledge.com/9780367335328
* For full contents and more information, visit: www.routledge.com/9780367347369
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Managing Sport Across BordersInclusive Physical Education Around the World

Edited by Anneliese Goslin, Darlene A. Kluka, Rosa Lopéz
de D'Amico, Universidad Pedagogica Experimental
Libertador, Venezuela and Karen Danylchuk, University of
Western Ontario, Canada
Series: ICSSPE Perspectives
Sport is both a global business and a vehicle for social inclusion
and community development. This book examines key
performance areas in sport management that cut across cultural,
economic and geographical borders, from both commercial
and social justice perspectives. Offering an authoritative survey
of contemporary international sport management, as well as
signposts for future research and practice, this is fascinating
reading for all students, researchers and practitioners working

in sport management or sport development.

Origins, Cultures, Practices
Edited by Sandra Heck, Ruhr Universitat Bochum, Germany
and Martin E. Block, University of Virginia, US
Inclusive Physical Education Around the World is the first book to
survey inclusive physical education worldwide, to examine the
history of inclusive physical education across different regions,
and to compare their policy, practice and educational cultures.
Thisis essential reading for anybody with an interest in physical
education, disability sport, adapted physical activity, special
educational needs (SEN) teaching, or social justice in education.
It is a vital resource for postgraduates, researchers and academics
who are interested in studies on inclusion and heterogeneity,
as well as sport and cultural historians, physical education
teachers and students.

Routledge Routledge
Market: Physical Education / Inclusive Education Market: Sport Management / International Business
December 2019: 234x156: 226pp March 2020: 234x156: 264pp
Hb: 978-0-367-13408-2: £120.00 Hb: 978-0-367-31279-4: £120.00
eBook: 978-0-429-02629-4 eBook: 978-0-429-31603-6
* For full contents and more information, visit: www.routledge.com/9780367134082 * For full contents and more information, visit: www.routledge.com/9780367312794

Dummy text to keep placeholderDummy text to keep placeholder
Match Fixing and SportIntercollegiate Athletics, Inc.
Historical PerspectivesHow Big-Time College Sports Cheat Students, Taxpayers, and Academics

Edited by Mike Huggins, University of Cumbria, UK and Rob
Hess, Victoria University, Australia
Series: Sport in the Global Society - Historical Perspectives
This volume studies match-fixing in historical perspective,
revealing how match-fixing has always been a major sporting
continuity. The volume begins with an overview of match-fixing’s
global contemporary contexts, the range of sports where it now
surfaces, increased recognition of its moral, social, and economic
threat, and the varied responses of leading sports organizations,
legal gambling operators, police forces, governmental
departments, and regulators. Examples show that it could be
found in Ancient Greece and Egypt and was widespread across
the early modern and modern periods in Britain, America, and

Australia.

James T. Bennett, George Mason University, USA
Intercollegiate Athletics, Inc. examines the corrupting influence
and damaging financial effects of big-time intercollegiate
athletics, especially football and to a lesser extent basketball, on
American higher education. Students, scholars, sports fans, and
those interested in learning how big-time football and basketball
have cast such an enormous—and often baleful—shadow upon
American colleges and universities will profit from this
provocative and engagingly written book.

Routledge
Market: Sport/Education
December 2019: 234x156: 224pp
Hb: 978-0-367-35387-2: £110.00

Routledge
Market: Sport History / Match-fixing / Conduct

Pb: 978-0-367-35388-9: £29.99 November 2019: 246x174: 176pp
eBook: 978-0-429-33113-8 Hb: 978-0-367-36882-1: £120.00
* For full contents and more information, visit: www.routledge.com/9780367353872 * For full contents and more information, visit: www.routledge.com/9780367368821
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Routledge Handbook of Sport GovernanceOnline Research Methods in Sport Studies

Edited by David Shilbury, Deakin University, Australia and
Lesley Ferkins, Auckland University of Technology, New
Zealand
Series: Routledge International Handbooks
The Routledge Handbook of Sport Governance is a comprehensive
and authoritative survey of the wide range of issues shaping
sport governance. It considers the evolution of the sport industry
from a largely amateur, volunteer-driven sector into the
globalised business that it is today and examines how
professionalisation has fundamentally shifted the governance
landscape for sport organisations and all those working within
sport. With broader and deeper coverage of the key issues in

Jamie Cleland, University of South Australia, Kevin Dixon,
Teesside University, UK and Daniel Kilvington
This engaging and innovative book offers a complete
introduction to online research methods in sport studies, guiding
the reader through the entire research process and bringing
that process to life with sport-related cases and examples.

Online Research Methods in Sport Studies is essential reading for
undergraduate and postgraduate students, academics and
researchers with an interest in sport studies, and is a useful
reference for practitioners working in sport or sport media who
want to improve their professional research skills.

Routledge
Market: Sport Studies / Research Methods
December 2019: 234x156: 146pp
Hb: 978-0-367-40813-8: £110.00

contemporary sport governance than any other book, this handbook is essential reading
for students, researchers and practitioners working in sport business and management.

Routledge
Market: Sport Management / Business and ManagementPb: 978-0-367-40816-9: £29.99
January 2020: 246x174: 434ppeBook: 978-0-367-80930-0
Hb: 978-1-138-34123-4: £190.00* For full contents and more information, visit: www.routledge.com/9780367408138
eBook: 978-0-429-44025-0
* For full contents and more information, visit: www.routledge.com/9781138341234
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School Physical Education and Teacher EducationRoutledge Handbook of Adapted Physical

Education Collaborative Redesign for the 21st Century
Edited by Ann MacPhail, University of Limerick, Ireland and
Hal Lawson, State University of New York at Albany
Series: Routledge Studies in Physical Education and Youth Sport
Setting a common international agenda for physical education,
this book asks how physical education and physical education
teacher education can be reconfigured together so that they
are responsive to change in today’s fast-paced, diverse and
uncertain global society. This is essential reading for all
researchers with an interest in physical education or teacher
education, and an invaluable source of new perspectives for
physical education students, pre-service and in-service teachers,
and educational administrators and policy-makers.

Edited by Justin A. Haegele, Old Dominion University, US,
Samuel R. Hodge, Ohio State University, US and Deborah
R. Shapiro, Georgia State University, US
Series: Routledge International Handbooks
This handbook represents the first comprehensive and
evidence-based review of theory, research, and practice in the
field of adapted physical education (APE). Exploring philosophical
and foundational aspects of APE, the book outlines the main
conceptual frameworks informing research and teaching in this
area and presents important material that will help shape best
practice and future research. Offering an unprecedented wealth
of material, this is an essential reference for advanced students,

researchers and scholars working in APE, and useful reading for anybody with an interest
in disability, physical education, sports coaching, movement science or youth sport.

Routledge
Market: Physical Education / Disability Studies
February 2020: 246x174: 544pp
Hb: 978-0-367-14611-5: £190.00
eBook: 978-0-429-05267-5
* For full contents and more information, visit: www.routledge.com/9780367146115

Dummy text to keep placeholder
Routledge Handbook of Global Sport

Routledge
Market: Physical Education / Teacher Education
February 2020: 234x156: 232pp
Hb: 978-0-367-35246-2: £120.00
eBook: 978-0-429-33018-6
* For full contents and more information, visit: www.routledge.com/9780367352462

3rd Edition 
Skill Acquisition in Sport
Research, Theory and PracticeEdited by John Nauright, University of Brighton, UK and Sarah Zipp, University of

Stirling, UK Edited by Nicola J. Hodges, University of British Columbia,
Canada and A. Mark Williams, University of Utah, USA
Skill Acquisition in Sport gives students, coaches, and
practitioners the broadest and most scientifically rigorous
grounding in the principles and practice of the discipline. Fully
revised, updated and restructured, the third edition integrates
theory and practice, and provides more material on practical
application than ever before.

Based on the latest research, including chapters on emerging
topics, and written by a global cast of world-leading experts,
Skill Acquisition in Sport is an essential textbook for any kinesiology
or sport science student taking skill acquisition, expertise
development or motor learning classes.

Series: Routledge International Handbooks
This ambitious new volume offers state-of-the-art overviews of the development of every
major sport or classification of sport, examining their history, socio-cultural significance,
political economy and international reach, and suggesting directions for future research.
Expert authors from around the world provide varied perspectives on the globalization of
sport. Thisis an essential reference for students and scholars of sport history, sport and
society, the sociology of sport, sport development, sport and globalisation, sports geography,
international sports organisations, sports cultures, the governance of sport, sport studies,
sport coaching or sport management.

Routledge
Market: Sport/History
January 2020: 246x174: 500pp
Hb: 978-1-138-88723-7: £175.00

Routledge
Market: Sport Psychology / Skill Acquisition
November 2019: 234x156: 364pp
Hb: 978-0-815-39283-5: £125.00

eBook: 978-1-315-71426-4
* For full contents and more information, visit: www.routledge.com/9781138887237

Pb: 978-0-815-39284-2: £41.99
eBook: 978-1-351-18975-0
Prev. Ed Hb: 978-0-415-60784-1
* For full contents and more information, visit: www.routledge.com/9780815392835

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy
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Sport and ChristianitySocial Activism in Women’s Tennis
Historical PerspectivesGenerations of Politics and Cultural Change

Edited by Hugh McLeod, Nils Martinius Justvik and Robert
Hess, Victoria University, Australia
Series: Sport in the Global Society - Historical Perspectives
This book examines sport and Christianity from a variety of
historical perspectives, with the main focus on the 19th to the
early 21st centuries. The book encompasses a wide range of
denominations, related philosophies and viewpoints. The
contributors are international, and their chapters extend from
China to Argentina, and from Australia to Poland. Some chapters
focus on a single sport, while others look at modern sports more
generally. Different methodological and theoretical approaches
have been adopted, as contributors explore cultural imperialism,
gender, changing Christian attitudes to leisure, and the

intersection between religion, politics and sport.

Kristi Tredway, St Mary's College of Maryland, US
Series: Routledge Research in Sport, Culture and Society
Analyzing the key players and political moments in women’s
professional tennis since 1968, this book explores the historical
lineage of social activism within women’s tennis and the issues,
expressions, risks and effects associated with each cohort of
players.

This is important reading for researchers and students working
in sport studies, sociology, women’s studies, and political science,
as well as anybody with an interest in social activism and social
movements. It is also a fascinating read for the general tennis
fan.

Routledge
Market: Sport Studies/Women's Studies/Social History
November 2019: 234x156: 214pp Routledge
Hb: 978-0-367-41671-3: £115.00 Market: Sport History / Christianity
eBook: 978-0-367-81562-2 December 2019: 246x174: 124pp
* For full contents and more information, visit: www.routledge.com/9780367416713 Hb: 978-0-367-36906-4: £120.00

* For full contents and more information, visit: www.routledge.com/9780367369064

Dummy text to keep placeholderDummy text to keep placeholder
Sport and MediatizationSociocultural Examinations of Sports Concussions

Kirsten Frandsen, Aarhus University, Denmark
Series: Routledge Research in Sport, Culture and Society
Contemporary society is highly media-saturated, and no sector
more so than sport. Drawing on case studies from the Tour de
France to fitness apps, this book introduces the concept of
‘mediatization’ and examines how media - historically and
currently – are significant drivers for social and cultural change
in sport. Offering a new analytical framework, Sport and
Mediatization enables students and scholars in the
transdisciplinary field of media and sports studies to analyze and
understand the influence of media in a much more complex
environment.

Edited by Matt Ventresca, School of History and Sociology
at the Georgia Institute of Technology, USA and Mary G
McDonald, Georgia Institute of Technology, USA
Series: Routledge Research in Sport and Exercise Science
Drawing from a wide range of theoretical and methodological
approaches, Socio-cultural Examination of Sports Concussion offers
a diverse set of analyses examining traumatic brain injuries as
cultural phenomena affecting more than just an athlete’s brain,
but also shaping meanings, identities, and social contexts.

Routledge
Market: Sport Studies / Media Studies
November 2019: 234x156: 142pp
Hb: 978-0-367-33711-7: £115.00
eBook: 978-0-429-32142-9
* For full contents and more information, visit: www.routledge.com/9780367337117

Dummy text to keep placeholder
Sport Branding Insights

Constantino Stavros, RMIT University, Australia and Aaron
C.T. Smith
Series: Sport Business Insights
For anyone seeking to understand or manage sport, this book
offers an immediate and salient insight into the complex and
dynamic process of creating a powerful sport brand. The book
explains how a sport brand goes beyond just an identifying
badge, reinforced by a name or a logo that helps sport
consumers recognise a product or an organisation. It reveals
how a brand becomes linked with consumers’ opinions and
perceptions of a sport product and the organisation that owns
it. Concise, informative and entertaining, this is an essential
resource for anyone exploring or practicing the business of sport.

Routledge
Market: Sport & Sport Science
December 2019: 229 x 152: 198pp
Hb: 978-0-367-13450-1: £110.00
eBook: 978-0-429-02817-5
* For full contents and more information, visit: www.routledge.com/9780367134501

2nd Edition 
Sponsorship in Marketing
Effective Partnerships in Sports, Arts and Events

T Bettina Cornwell
Sponsorship of sports, arts or events can be a powerful form of
marketing communication for businesses and organizations.
This new edition of Sponsorship in Marketing introduces the
fundamentals of sponsorship-linked marketing, helping the
reader to understand how sponsorship can be planned, executed
and measured. This is essential reading for all students and
practitioners working in sport marketing, sport business, events
marketing, arts administration, business communication or
marketing management.

Routledge
Market: Sport Management / Events Management / Arts Management / Marketing
March 2020: 234x156: 280pp
Hb: 978-0-367-34343-9: £120.00

Routledge
Market: Sport Management / Marketing
November 2019: 216x138: 102pp
Hb: 978-0-367-33164-1: £45.00

Pb: 978-0-367-34344-6: £37.99

eBook: 978-0-429-31824-5

eBook: 978-0-429-32510-6

* For full contents and more information, visit: www.routledge.com/9780367331641

Prev. Ed Hb: 978-0-415-73979-5
* For full contents and more information, visit: www.routledge.com/9780367343439
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Sport Industry Research and Analysis

3rd Edition 
Sports Publicity
A Practical ApproachAn Informed Approach to Decision Making

Joe Favorito, Columbia University, USA
Effective communications are essential for all sport organisations.
In this fully revised and updated third edition of his
ground-breaking guide to communications in sports, Joe
Favorito introduces the skills, knowledge and techniques needed
to become a successful communicator. Thisis essential reading
for all students working in sport business, marketing or
communications, and any PR practitioner looking to improve
their professional skills. The author maintains a podcast of
updated best practices, The CUSP Show, which is widely
available, as well as a blog of best practices at joefavorito.com.
Both of these resources make the perfect companion to this
book.

David A. Tobar, Bowling Green State University, US and
Jacquelyn Cuneen, Bowling Green State University, US
This book offers a straightforward approach to research design
and statistical analyses in sport organizations. It describes the
research process, from identifying a research question to
analysing data, and uses real world scenarios to help readers
understand how to conduct research and apply the results in
their wider work. It is the clearest and easiest to use guide to
research and analysis techniques in sport, helping the reader to
build essential skills and confidence in using statistics, vital to
support decision-making in any sport enterprise. It is an essential
text for any sport business research methods course, and an
invaluable reference for all sport industry professionals.

Routledge
Market: Sport Management / Business & Management / Research Methods
March 2020: 246x174: 296pp
Hb: 978-0-367-27525-9: £120.00
Pb: 978-0-367-27526-6: £43.99
eBook: 978-0-429-29649-9
* For full contents and more information, visit: www.routledge.com/9780367275259

Dummy text to keep placeholder
Sport, Outdoor Life and the Nordic World

Routledge
Market: Sport Management/Communication Studies
April 2020: 246x174: 344pp
Hb: 978-0-367-44051-0: £120.00
Pb: 978-0-367-43466-3: £44.99
eBook: 978-1-003-00345-8
* For full contents and more information, visit: www.routledge.com/9780367440510

2nd Edition 
Strength and Conditioning
A Concise IntroductionEdited by Nils Asle Bergsgard, Solfrid Bratland-Sanda,

University of South-Eastern Norway, Richard Giulianotti,
Loughborough University, UK and Jan Ove Tangen,
University of South-Eastern Norway
Series: Sport in the Global Society – Contemporary Perspectives
Sport, Outdoor Life and the Nordic World explores the Nordic
model of sport and outdoor life with respect to such issues as
sport facilities, mountain guiding, women and ethnic minorities,
urban planning, anti-doping, health, elite sport coaching and
leadership, and the globalization of sport. The aims of the volume
are twofold. First, it advances knowledge of Nordic sport and
outdoor life, as important fields of social activity in their own
rights. Second, it enhances the understanding of the ‘Nordic

John Cissik, Texas Woman's University, USA
Strength and Condition: A Concise Introduction encourages
students and professionals to think critically about their work
and to adopt an evidence-based approach. It explains the
inter-dependence of aspects of training such as needs analysis,
assessment, injury, competition level, athlete age and program
design, and it fully explains how those aspects should be
integrated

Routledge
Market: Sport Science/
December 2019: 246x174: 312pp
Hb: 978-0-367-13447-1: £120.00

model’ of society, and the ways in which this is constructed, explored and challenged
within and through sport and outdoor life activities.

Routledge
Market: Sport / Leisure / Nordic Pb: 978-0-367-13449-5: £36.99
December 2019: 246x174: 212pp eBook: 978-0-429-02654-6
Hb: 978-0-367-44328-3: £120.00 Prev. Ed Hb: 978-0-415-66664-0
* For full contents and more information, visit: www.routledge.com/9780367443283 * For full contents and more information, visit: www.routledge.com/9780367134471
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Testing and Evaluation of Strength and PowerSports Coaching

Mike McGuigan, Auckland University of Technology, NZL
Testing and Evaluation of Strength and Power provides a detailed
explanation of testing and evaluation methods for strength and
power. The book considers the relationship between the
methods of assessment, research on the various approaches to
evaluation and how practitioners and researchers can use the
information in applied settings.

Routledge
Market: Sport & Sport Science
December 2019: 229 x 152: 170pp
Hb: 978-0-367-13705-2: £120.00

A Theoretical and Practical Guide
Edited by Ed Cope, University of Hull, UK and Mark
Partington, Edge Hill University, UK
This is the first book to truly integrate academic research on
sports coaching with an assessment of and recommendations
for applied practice. Written by coaching researchers and
practicing coaches, the book introduces the academic evidence
base and discusses how and why theory should be integrated
into practice. The book is a vital resource for any sports coaching
student, researcher or practitioner to develop their
evidence-based practice.

Routledge
Market: Sports Coaching
December 2019: 234x156: 174pp
Hb: 978-0-815-39208-8: £110.00

Pb: 978-0-367-13707-6: £34.99
eBook: 978-0-429-02818-2

Pb: 978-0-815-39209-5: £29.99 * For full contents and more information, visit: www.routledge.com/9780367137052
eBook: 978-1-351-20003-5
* For full contents and more information, visit: www.routledge.com/9780815392088
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The Use of Video Technologies in Refereeing
Football and Other Sports

The Myths About Nutrition Science
David Lightsey, Bakersfield College, USA
The Myths About Nutrition Science provides an authoritative,
yet readily understandable, overview of the common
misunderstandings that are commonplace within consumer or
athletic communities regarding the food production process
and nutrition science, which may affect their physical
development, performance, and long-term health

Routledge
Market: Sport & Sport Science
December 2019: 229 x 152: 232pp
Hb: 978-0-367-31334-0: £110.00

Edited by Manuel Armenteros, Anto J. Benitez and Miguel
Ángel Betancor
Series: Routledge Research in Sports Technology and Engineering
The Use of Video Technologies in Refereeing Football and Other
Sports analyses the capacity of audio-visual technology from
different perspectives to help understand the best
implementation of the Video Assistant Referee (VAR) system in
football and, more generally, in other sports

Routledge
December 2019: 229 x 152: 364pp
Hb: 978-1-138-31204-3: £115.00Pb: 978-0-367-35429-9: £24.99
eBook: 978-0-429-45555-1eBook: 978-0-429-33133-6
* For full contents and more information, visit: www.routledge.com/9781138312043* For full contents and more information, visit: www.routledge.com/9780367313340

Dummy text to keep placeholder
The Nordic Model and Physical Culture

Edited by Mikkel B. Tin, Frode Telseth, Jan Ove Tangen,
University of South-Eastern Norway and Richard Giulianotti,
Loughborough University, UK
Series: Routledge Research in Sport, Culture and Society
This book examines the relationships between the Nordic social
democratic welfare system (‘The Nordic Model’) and physical
culture, across the domains of sport, education, and public space.
Presenting important new empirical research, it helps us to
understand how the paradoxical blend of social democracy and
liberalism in the Nordic countries influences physical culture,
which in turn contributes to a quality of life that ranks highest
in the world. This is fascinating reading for anyone with an
interest in physical culture, sport studies, leisure studies, or

outdoor studies, as well as sociologists or political scientists with an interest in Nordic
politics, culture and society.

Routledge
Market: Sport Studies/Outdoor Studies
December 2019: 234x156: 256pp
Hb: 978-0-367-33500-7: £115.00
eBook: 978-0-429-32018-7
* For full contents and more information, visit: www.routledge.com/9780367335007

Dummy text to keep placeholder
The Psychology of Soccer

Edited by Joe Dixon, Jamie Barker, Staffordshire University, 
UK, Richard Thelwell, University of Portsmouth, UK and Ian 
Mitchell
Understanding the Psychology of Soccer presents a detailed 
understanding of the theories underpinning the psychological 
issues relating to soccer along with practical insights into 
effective psychological interventions and strategies.

Routledge
Market: Sports Psychology
April 2020: 254 x 178: 344pp
Hb: 978-0-367-35027-7: £120.00
Pb: 978-0-367-35028-4: £42.99
eBook: 978-1-003-00556-8
* For full contents and more information, visit: www.routledge.com/9780367350277
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Creating HeritageAgritourism, Wine Tourism, and Craft Beer Tourism
Unrecognised Pasts and Rejected FuturesLocal Responses to Peripherality Through Tourism Niches

Edited by Thomas Carter, University of Gloucestershire, UK,
David Charles Harvey, Aarhus University, Denmark, Roy
Jones, Curtin University, Australia and Iain J.M. Robertson,
The University of the Highlands and Islands, UK
Series: Routledge Cultural Heritage and Tourism Series
This book investigates the selection process of heritagisation to
understand what specific pasts are being selected or rejected
for representation, who is selecting them, how and to whom
they are being represented and why they are being presented,
or dismissed, in the ways that they are.

This volume considers how the actors in the heritage industry

Edited by Maria Giulia Pezzi, Gran Sasso Science Institute,
Italy, Alessandra Faggian, Gran Sasso Science Institute, Italy
and Neil Reid, The University of Toledo, USA
Series: The Dynamics of Economic Space
This book explores the manner in which agritourism, enotourism
and aletourism contribute to the development of peripheral
rural areas. It offers an array of case studies from North America
and Europe, presenting this connection as a global phenomenon
and one that is worthy of much more consideration by
community and economic development planners and
entrepreneurs. It celebrates the entrepreneurial spirit of residents
re-inventing the experience economy, particularly adding vitality
to peri-urban/peri-rural regions.

Routledge
Market: Tourism
December 2019: 234x156: 312pp
Hb: 978-1-138-61441-3: £115.00
eBook: 978-0-429-46410-2
* For full contents and more information, visit: www.routledge.com/9781138614413

Dummy text to keep placeholder

admit, valorise, prioritise, and rationalise historic resources as 
heritage products. These findings provide practical examples of how heritage institutions 
privilege, frame and/or exclude a wide range of heritage items.

Routledge
Market: Heritage/Tourism/Cultural Studies
December 2019: 234x156: 244pp
Hb: 978-0-815-34792-7: £115.00
eBook: 978-1-351-16852-6
* For full contents and more information, visit: www.routledge.com/9780815347927

Employability and Skills Handbook for Tourism,
Hospitality and Events Students

Anthropocene Ecologies
Entanglements of Tourism, Nature and Imagination

Edited by Mary Mostafanezhad, University of Hawai’i at
Manoa, USA and Roger Norum, University of Oulu, Finland
This book examines anthropocenic imaginaries across several
critical themes in social science studies of tourism such as
gender, health, conservation, agriculture, climate change, disaster
and coastal marine management. Individually, each chapter
theoretically and empirically integrates linkages between tourism
practice, the tourism industry and political ecological responses
to tourism through the lens of the Anthropocene. Collectively,
it reflects a range of geographic case studies from
tourism-focused scholars that investigate the thought, politics
and practices that drive imaginaries of the Anthropocene.

Routledge

Miriam Firth
This handbook provides students with an essential
understanding of the skills and knowledge needed to work in
the Tourism, Hospitality and Events industries. It offers reflective,
reflexive and critical analysis on personal, academic and
professional development.

The first book to focus on skills and employability in Tourism,
Hospitality and Events, this is a must read for all students in these
fields.

Market: Tourism / Anthropocene / Political Ecology
December 2019: 246x174: 200pp
Hb: 978-0-367-42908-9: £120.00
* For full contents and more information, visit: www.routledge.com/9780367429089

Dummy text to keep placeholder
Authenticity in North America

Routledge
Market: Tourism, Hospitality and Events
January 2020: 246x174: 414pp
Hb: 978-1-138-49394-0: £115.00
Pb: 978-1-138-49397-1: £29.99
eBook: 978-1-351-02694-9
* For full contents and more information, visit: www.routledge.com/9781138493940

4th Edition 
Event StudiesPlace, Tourism, Heritage, Culture and the Popular Imagination

Donald Getz and Stephen J. Page, University of
Hertfordshire, UK
Series: Events Management
Event Studies is the only book devoted to developing knowledge
and theory about planned events. It focuses on event planning
and management, outcomes, the experience of events and the
meanings attached to them, the dynamic processes shaping
events and why people attend them.

This will be an invaluable resource for all undergraduate students
of Events Studies throughout their degree programs.

Routledge
Market: Events, Tourism, Leisure
November 2019: 246x189: 558pp
Hb: 978-0-367-08562-9: £120.00

Edited by Jane Lovell and Sam Hitchmough
Series: Contemporary Geographies of Leisure, Tourism and
Mobility
This interdisciplinary book addresses the highly relevant debates
about authenticity in North America, providing a contemporary
re-examination of American culture, tourism and
commodification of place.

Written by a range of leading experts, this book offers a
contemporary view of American authenticity, tourism, identity
and culture. It will be of great interest to upper level students,
researchers and academics in Tourism, Geography,
History, Cultural Studies, American Studies and Film Studies.

Routledge
Market: Tourism
December 2019: 234x156: 206pp
Hb: 978-1-138-34131-9: £120.00

Pb: 978-0-367-08563-6: £42.99eBook: 978-0-429-44021-2
eBook: 978-0-429-02300-2* For full contents and more information, visit: www.routledge.com/9781138341319
Prev. Ed Hb: 978-1-138-89916-2
* For full contents and more information, visit: www.routledge.com/9780367085629

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy

9TOURISM, HOSPITALITY & EVENTS MANAGEMENT

http://www.routledge.com/9780815347927
http://www.routledge.com/9781138614413
http://www.routledge.com/9781138614413
http://www.routledge.com/9780815347927
http://www.routledge.com/9780367429089
http://www.routledge.com/9781138493940
http://www.routledge.com/9780367429089
http://www.routledge.com/9781138493940
http://www.routledge.com/9780367085629
http://www.routledge.com/9781138341319
http://www.routledge.com/9781138341319
http://www.routledge.com/9780367085629


Dummy text to keep placeholder 2nd Edition 
Strategic Management for Hospitality and TourismFront and Back Stage of Tourism Performance

Fevzi Okumus, University of Central Florida, USA, Levent
Altinay, Oxford Brookes University, UK, Prakash Chathoth,
American University of Sharjah, UAE and Mehmet Ali
Koseoglu
Strategic Management for Hospitality and Tourism is an essential
text for both intermediate and advanced learners aspiring to
build their knowledge related to the theories and perspectives
on the topic. The book provides critical and analytical insights
on contemporary theoretical models and management practices
while enhancing the learning process through worked examples
and cases applied to the hospitality and tourism setting.

Imaginaries and Bucket List Venues
Edited by Frances Julia Riemer, Northern Arizona University,
USA
Series: Routledge Advances in Tourism and Anthropology
Front and Back Stage of Tourism Performance situates our travel
imaginaries, those dream destinations on our travel bucket lists,
as co-constructed by the tourist industry, state development
policies, and community negotiations, and as framed by
modernity’s new global cultural economy.

Drawing on a range of international case studies, this book will
appeal to those interested in tourism, anthropology, global
studies, environmental issues, microeconomics, and identity
studies.

Routledge
Market: Tourism
January 2020: 234x156: 248pp
Hb: 978-1-138-34786-1: £115.00
eBook: 978-0-429-43684-0
* For full contents and more information, visit: www.routledge.com/9781138347861

2nd Edition 
Hospitality Business Development

Highly illustrated and in full colour design, this book is essential reading for all future 
hospitality and tourism managers.

Routledge
Market: Tourism, Hospitality and Events
November 2019: 246x189: 338pp
Hb: 978-0-815-39346-7: £110.00
Pb: 978-0-815-39347-4: £44.99
eBook: 978-1-351-18851-7
* For full contents and more information, visit: www.routledge.com/9780815393467

6th Edition 
The Economics of Recreation, Leisure and Tourism

John Tribe, Surrey University, UK
One of the leading texts in the field, this is the ideal introduction
to the fundamentals of economics in these industries, helping
you to enjoy and pass an economics module as part of tourism,
recreation, events or sport management degrees.

It is written in a clear and engaging style that assumes no prior
knowledge of economics. It applies economic theory to a range
of tourism industry issues at the consumer, business, national
and international level by using topical examples to give the
theory real-world context.

Ahmed Hassanien, Edinburgh Napier University, UK and
Crispin Dale, Wolverhampton Uinversity, UK
Hospitality Business Development analyses and evaluates the
different aspects of business growth routes and development
processes in the international hospitality industry. It considers
the essential features of the strategic business context, in which
any hospitality organization operates.

This bookequips students and aspiring hospitality managers
with the necessary knowledge, expertise and skills in business
development. It is a must-read for anyone studying or working
in the hospitality industry.

Routledge
Market: Hospitality
November 2019: 246x189: 208pp
Hb: 978-1-138-49117-5: £115.00
Pb: 978-1-138-49118-2: £36.99
eBook: 978-1-351-03370-1
* For full contents and more information, visit: www.routledge.com/9781138491175
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Routledge
Market: Tourism
April 2020: 246x189: 400pp
Hb: 978-0-367-23081-4: £120.00
Pb: 978-0-367-23083-8: £32.99
eBook: 978-0-429-27825-9
Prev. Ed Hb: 978-1-138-78232-7
* For full contents and more information, visit: www.routledge.com/9780367230814

The Fundamentals of Event DesignPilgrimage beyond the Officially Sacred
Vladimir Antchak, University of Derby, UK and Olivia
Ramsbottom, University of Derby, UK
The Fundamentals of Event Design aims to rethink current
approaches to event design and production. The textbook
explores the relationship between event design and multiple
visitor experiences, as well as interactivity, motivation, sensory
stimuli, and co-creative participation. 

This is the first textbook in event design that integrates areas of
anthropology, social psychology, management, marketing,
graphic design and interactivity. Focusing on bringing theory
into practice, this is essential reading for all Events Management
students.

Understanding the Geographies of Religion and Spirituality in Sacred
Travel

Edited by Michael A. Di Giovine, West Chester University,
USA and Jaeyeon Choe, Bournemouth University, UK
This volume examines the ways in which pilgrimage engages
with sacredness, delving beyond the officially recognized
pilgrimage sites. Separating the social category of "religion" from
the "sacred," it brings together scholars employing perspectives
from anthropology, geography, sociology, religious studies,
theology and interdisciplinary tourism studies to theorize
sacredness, its variability, and the ways in which it is officially
recognized or condemned by power brokers. It is rich in case
studies from sacred centers throughout the world.

Routledge

Routledge
Market: Events Management
December 2019: 246x189: 198pp
Hb: 978-0-815-35091-0: £120.00

Market: Pilgrimage / Religious Tourism / Anthropology Pb: 978-0-815-35092-7: £34.99
December 2019: 246x174: 196pp eBook: 978-1-351-14208-3
Hb: 978-0-367-44119-7: £120.00 * For full contents and more information, visit: www.routledge.com/9780815350910
* For full contents and more information, visit: www.routledge.com/9780367441197
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Tourism
A Modern Synthesis

Stephen J. Page, University of Hertfordshire, UK and Joanne
Connell
Tourism can be a challenging subject for students because it is
both dynamic and susceptible to economic turbulence and
shifts in trends. Tourism: A Modern Synthesis is an essential
textbook for tourism students seeking a clear and comprehensive
introduction to their studies that addresses these challenges.
The authors apply a strong business approach to the subject
reflecting developments in the teaching and content of
university courses and the text covers both key principles and
contemporary themes and issues at a global scale.

This is the ideal guide to Tourism for students across all levels,
serving as a point of reference throughout a programme of

study.

Routledge
Market: Tourism
April 2020: 276x219: 600pp
Hb: 978-0-367-43737-4: £120.00
Pb: 978-0-367-43736-7: £47.99
eBook: 978-1-003-00552-0
* For full contents and more information, visit: www.routledge.com/9780367437374

2nd Edition 
Tourism and Innovation

Edited by C. Michael Hall, University of Canterbury, New
Zealand and Allan M. Williams
Series: Contemporary Geographies of Leisure, Tourism and
Mobility
This ground-breaking volume on the relationships between
tourism and innovation provides an overview of relevant
innovation theories, and related literatures on entrepreneurship,
productivity, regional development and competitiveness, and
their significance to contemporary tourism practices.

It is structured so as to introduce the reader to the overall
significance of innovation, at various levels, and the role that
innovation plays in firm and place competition. Supported with

case studies throughout, this book is essential reading for all Tourism students.

Routledge
Market: Business and Tourism
December 2019: 234x156: 480pp
Hb: 978-1-138-06076-0: £120.00
Pb: 978-1-138-06082-1: £33.99
eBook: 978-1-315-16283-6
Prev. Ed Hb: 978-0-415-41404-3
* For full contents and more information, visit: www.routledge.com/9781138060760

Dummy text to keep placeholder
Tourism, Sanctions and Boycotts

Siamak Seyfi and C. Michael Hall, University of Canterbury,
New Zealand
Series: Routledge Focus on Tourism and Hospitality
This is the first book to provide a comprehensive account of
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