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Dummy text to keep placeholderDummy text to keep placeholder
Anticipation and Decision Making in Sport‘Race’, Youth Sport, Physical Activity and Health
Edited by A. Mark Williams, University of Utah, USA and Robin C. Jackson,
Loughborough University, UK

Global Perspectives
Edited by Symeon Dagkas, Canterbury Christ Church University, UK, Laura Azzarito
and Kevin Hylton, Leeds Beckett University, UK Anticipation and Decision-Making in Sport is the first book to identify the underlying science

behind anticipation and decision-making in sport, enhancing our understanding of theseSeries: Routledge Critical Perspectives on Equality and Social Justice in Sport and Leisure
phenomena and helping practitioners to develop interventions to facilitate the acquisition

This is the first book to focus on issues of ‘race’ and racism in youth sport, physical activity
and health. Drawing on critical race theory, intersectionality and critical pedagogy, and

of the skills that underpin these judgements. Written by leading experts from a range of
countries, no other book offers such a synthesis of anticipation, perception and

presenting a range of international empirical case studies, it explores racialization processes decision-making in sport. This is a fascinating and important text for students and researchers
in pedagogical and non-pedagogical settings. The book examines how ‘race’ and racism in sport psychology, skill acquisition and expert performance, motor learning and behavior

and coaching science, as well as practicing coaches from any sport.in pedagogical settings shape young peoples’ dispositions towards participation in sport
and physical activity, and how identity discourses are being shaped in contemporary sport,

Routledgephysical activity and health. Essential reading for anybody working in sport and exercise
studies, physical education, sociology or health studies.

Market: Sport Psychology
March 2019: 234x156: 424pp
Hb: 978-1-138-50483-7: £120.00Routledge
Pb: 978-1-138-50484-4: £39.99Market: Sport and Exercise Studies/Sociology/Health Studies
eBook: 978-1-315-14627-0February 2019: 234x156: 224pp
* For full contents and more information, visit: www.routledge.com/9781138504837Hb: 978-0-815-35822-0: £115.00

eBook: 978-1-351-12294-8
* For full contents and more information, visit: www.routledge.com/9780815358220

Dummy text to keep placeholderDummy text to keep placeholder
Athlete Learning in Elite SportActive Sport Tourism
A Cultural FrameworkGlobal Insights and Future Directions

Edited by Natalie Barker-Ruchti, University of Gothenburg,
Sweden
Series: Routledge Research in Sports Coaching
This is the first sociological-pedagogical text to conceptualise
athlete learning in elite sport and across athletic careers. It
outlines theories of learning and argues for a cultural perspective
capturing contextual influence, temporal changes, individual
dispositions and subjectivity. The book features nine
international, multi-contextual and multi-experience case studies
of athlete careers, experiences, and learning across individual
and team sports such as, boxing, rugby, basketball, hockey and
gymnastics. This is fascinating reading for students, researchers
and practitioners in sport organisations, sports coaching, coach

Edited by Heather J. Gibson, University of Florida, USA,
Matthew Lamont, Southern Cross University, Australia,
Millicent Kennelly, Griffith University, Australia and Richard
J. Buning, The University of Queensland, Australia
This volume serves to expand theory-driven understandings of
active sport tourism by showcasing five empirical studies
examining a variety of active sport tourism contexts. These
include table tennis at the World Veteran’s Championships,
ultramarathon, running/cycling/triathlon, skiing/snowboarding,
and a range of issues such as active ageing and travel-related
carbon footprints. The volume also seeks to explore possibilities
for future directions in active sport tourism and act as a catalyst
for ongoing scholarly inquiry. This book was originally published

as a special issue of the Journal of Sport & Tourism.

Routledge
Market: Sport / Tourism
March 2019: 246x174: 114pp
Hb: 978-0-367-18968-6: £115.00
* For full contents and more information, visit: www.routledge.com/9780367189686

Dummy text to keep placeholder
Advancing the Profession of Exercise Physiology
Tommy Boone
Advancing the Professional of Exercise Physiology provides understanding and guidance on 
the importance and the significance of academic leadership in promoting the profession 
of exercise physiology as a healthcare profession that is founded on professionalism, 
accreditation, ethical practice, and entrepreneurial skills.

Routledge
April 2019: 234x156: 184pp
Hb: 978-0-367-14284-1: £110.00
Pb: 978-0-367-14286-5: £33.99
eBook: 978-0-429-03114-4
* For full contents and more information, visit: www.routledge.com/9780367142841

education and sport sociology and pedagogy.

Routledge
Market: Sports Coaching / Sport Studies
February 2019: 234x156: 216pp
Hb: 978-1-138-08641-8: £115.00
eBook: 978-1-315-11102-5
* For full contents and more information, visit: www.routledge.com/9781138086418

6th Edition 
Developmental and Adapted Physical Education
Making Ability Count
Michael Horvat, Ronald Croce, University of New Hampshire, US, Caterina Pesce,
University “Foro Italico”, Rome, Italy and Ashley Eason Fallaize, BlazeSports America,
Inc., USA
Now in its 6th edition, this is a complete introduction to adapted physical education. The 
book includes brand new material on developmental coordination disorders and cognitive 
development. Full of teaching and coaching strategies and techniques, it introduces 
scientific fundamentals, key legislation, and best practice in designing effective programs. 
This is an essential reference for teachers, coaches or exercise professionals working with 
children with disabilities and an invaluable resource for undergraduate or postgraduate 
students of adapted physical education, kinesiology, physical education, physical therapy, 
exercise science, athletic training or sports coaching.

Routledge
Market: Physical Education/Sports Coaching/Physical Therapy/Exercise Science
March 2019: 246x174: 536pp
Hb: 978-1-138-56986-7: £115.00
Pb: 978-1-138-56987-4: £52.99
eBook: 978-0-203-70403-5
* For full contents and more information, visit: www.routledge.com/9781138569867

Browse and order online:
www.routledge.com
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Football, Fandom and Consumption

Oliver Brooks, University of East Anglia, UK
Series: Critical Research in Football
This book argues for a more nuanced understanding of
contemporary football culture and the (self-) identity of football
fans. Drawing on original ethnographic research conducted with
fans at all levels, from international to lower league, the book
explores the tensions between fans as consumers and
‘traditional’ football cultures, arguing that modern football fans
are able to negotiate the discourses of capitalism and tradition
operating upon them to enact their own power and identity
within football culture. Featuring case studies of Norwich City,
MK Dons and Chelsea fans, this is fascinating reading for anybody
with an interest in sport and society or cultural studies.

4th Edition 
Diversity and Inclusion in Sport Organizations
A Multilevel Perspective
George B. Cunningham, Texas A&M University, USA
This is a comprehensive introduction to the ways in which people differ - including race, 
sex, age, mental and physical ability, appearance, religion, sexual orientation, and social 
class - and the importance of these differences for sport organizations. It offers strategies 
for managing diversity in work and sport environments and provides an overview of diversity 
training that can be implemented in the workplace. Grounded in research and theory and 
outlining best practice, this new edition includes more international examples and expanded 
coverage of important topics, as well as useful teaching and learning features in every 
chapter and additional online resources.

Routledge
Market: Sport management
February 2019: 246x174: 416pp
Hb: 978-1-138-58694-9: £115.00
Pb: 978-1-138-58695-6: £48.99
eBook: 978-0-429-50431-0
Prev. Ed Hb: 978-0-415-78994-3
* For full contents and more information, visit: www.routledge.com/9781138586949

Dummy text to keep placeholder
Doping in Cycling
Interdisciplinary Perspectives

Edited by Bertrand Fincoeur, University of Lausanne,
Switzerland, John Gleaves, California State University, USA
and Fabien Ohl, Université de Lausanne, Switzerland
Series: Ethics and Sport
Doping in Cycling: Interdisciplinary Perspectives provides an
up-to-date overview of the knowledge about doping and
anti-doping in cycling. It critically addresses overarching
questions, and topical issues being raised in the agenda of
policy-makers at the global level. The book features
cross-disciplinary contributions from international leading
scholars in a variety of fields. Split into three parts, it covers topics
such as, changing patterns of drug use in professional cycling,
the impact of scientific advances on doping in cycling, whether

cycling teams can prevent doping, whistleblowing on doping in cycling, and how to
improve the credibility of the sport.

Routledge
Market: Sport Studies
December 2018: 234x156: 260pp
Hb: 978-1-138-47790-2: £115.00
eBook: 978-1-351-10387-9
* For full contents and more information, visit: www.routledge.com/9781138477902

Dummy text to keep placeholder
Emerging Technologies in Sport
Implications for Sport Management

Edited by Cheryl Mallen, Brock University, Canada
Series: Routledge Research in Sport Business and Management
Emerging Technologies in Sport surveys the next generation of
emerging technologies and considers how sport managers,
governing bodies and officials can meet the challenges that
they pose for sport competition, participation and events. Each
chapter considers the implications of a particular technology in
terms of ethics, rules and regulations, facilities and resourcing,
and offers strategies for future sport management. It is a valuable
resource for undergraduate students in the fields of sport
management, sport tourism, and sport business and a fascinating
read for anyone with an interest in sport and future applications
of emerging technologies within sport.

Routledge
Market: Sport Studies
February 2019: 234x156: 170pp
Hb: 978-0-367-14265-0: £115.00
eBook: 978-0-429-03098-7
* For full contents and more information, visit: www.routledge.com/9780367142650

2nd Edition
Functional Anatomy for Sport and Exercise
A Quick A-to-Z Reference
Clare E. Milner, Drexel University, USA
Functional Anatomy for Sport and Exercise is the most user-friendly and accessible available 
reference to human musculoskeletal anatomy in its moving, active context. Fully updated 
and revised, the second edition features more illustrations to enhance student learning 
and an expanded hot topics section to highlight key areas of research in sport and exercise.

Functional Anatomy for Sport and Exercise is an essential quick reference for undergraduate 
students in applied anatomy, functional anatomy, kinesiology, sport and exercise science, 
physical education, strength and conditioning, biomechanics and athletic training.

Routledge
Market: Anatomy / Kinesiology
May 2019: 246x174: 120pp
Hb: 978-1-138-54123-8: £105.00
Pb: 978-0-367-15056-3: £29.99
eBook: 978-0-429-20106-6
Prev. Ed Hb: 978-0-415-43296-2
* For full contents and more information, visit: www.routledge.com/9781138541238

Functional Exercise and Rehabilitation
The Neuroscience of movement, pain and performance
James Crossley, Original Movement, UK
This book serves as an accessible and visual guide providing the essentials of therapeutic 
exercise and rehabilitation, including mobilization, stabilization and myofascial release. 
This practical guide is presented in an easy to read style and has been written by an exercise 
specialist who is also an osteopath. Therapeutic Exercise and Rehabilitation is essential 
reading for all health professionals, sports therapists and trainers involved in exercise 
prescription.

Unknown
Market: Sport & Exercise Science
January 2019: 254 x 178: 264pp
Hb: 978-1-138-59160-8: £110.00
Pb: 978-1-482-23235-6: £31.99
eBook: 978-1-482-23236-3
eBook: 978-1-482-23237-0
eBook: 978-1-482-23238-7Routledge
eBook: 978-1-315-15684-2Market: Sport Management / Ethics of Sport
* For full contents and more information, visit: www.routledge.com/9781138591608March 2019: 234x156: 200pp

Hb: 978-0-815-36063-6: £115.00
eBook: 978-1-351-11790-6
* For full contents and more information, visit: www.routledge.com/9780815360636

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy
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Human FatigueGenetics and the Psychology of Motor Performance
Evolution, Health and DiseaseSigal Ben-Zaken, Véronique Richards and Gershon

Tenenbaum
Series: Routledge Research in Sport and Exercise Science
Genetics and the Psychology of Motor Performance is the first book
to integrate cutting-edge genetic research into the study of the
psychological aspects of motor learning and control. The
book investigates the extent to which personality, emotion,
self-regulation, motivation, and perceptual-cognitive skills are
acquired or inherited, explaining how they affect motor
performance and assessing the role genetics plays in the stages
of motor development.

This is a crucial resource for any researcher seeking a deeper
understanding of motor learning, or anyone studying or working in exercise psychology,
motor development, exercise genetics, or exercise physiology more broadly.

Frank Marino, Charles Sturt University, Australia
Series: Routledge Research in Sport and Exercise Science
This ground-breaking book outlines the evidence that fatigue
is a result of adaptations distinctive to humans. It argues that
humans developed adaptations which led to enhanced fatigue
resistance compared with other mammals and discusses the
implications in the context of exercise, health and performance.
Highly illustrated throughout, it covers topics such as defining
and measuring fatigue, the emotional aspect of fatigue, how
thermoregulation affects the human capacity to resist fatigue,
and fatigue in disease. This is essential reading for all exercise
scientists as well as graduate and undergraduate students in
the broad field of physiology and exercise physiology.

Routledge
Market: Sport & Exercise Science
January 2019: 234x156: 232pp
Hb: 978-1-138-07136-0: £105.00
eBook: 978-1-315-11468-2
* For full contents and more information, visit: www.routledge.com/9781138071360

Dummy text to keep placeholder
Global Sport Business

Routledge
Market: Exercise Science/Physiology/Health Science
April 2019: 234x156: 288pp
Hb: 978-1-138-93973-8: £115.00
eBook: 978-1-315-67475-9
* For full contents and more information, visit: www.routledge.com/9781138939738

Instant Notes in Sport and Exercise Biomechanics
Managing Resources and Opportunities Paul Grimshaw, University of Adelaide, Australia, Michael

Cole, Australian Catholic University, Australia, Adrian Burden,
Manchester Metropolitan University, UK and Neil Fowler,
Manchester Metropolitan University, UK
This textbook encompasses rapidly developing areas, such as
sports equipment design and modern optoelectronic motion
analysis systems, and includes new sections that further develop
the application of biomechanics in sports performance and
injury prevention. It contains useful features, such as clear
definitions of key terms, applied examples, guides to further
reading, and revision questions with worked solutions. A new
companion website includes a test bank, downloadable

Edited by Brenda G. Pitts, Georgia State University, USA and
James J. Zhang, University of Georgia, USA
Series: World Association for Sport Management Series
This fascinating collection of papers examines how the
development and management of resources and opportunities
in sport business is vital to success. Commissioned by the World
Association for Sport Management (WASM) and featuring global
perspectives from leading international scholars and original
research data drawn from both qualitative and quantitative
inquiry, this book presents cases as diverse as customer demand
in the NBA, sport and physical activity human resources in Spain
and stakeholder relationships in Chinese football. Global Sport
Business examines key research and practical issues in sport

business management and marketing studies in both global and local contexts.

Routledge
Market: Sport management
February 2019: 234x156: 352pp
Hb: 978-0-367-13288-0: £115.00
eBook: 978-0-429-02566-2
* For full contents and more information, visit: www.routledge.com/9780367132880

Dummy text to keep placeholder

Gym Bodies
Exploring Fitness Cultures
James Brighton, Canterbury Christ Church University, UK, Ian Wellard, Canterbury 
Christ Church University, UK and Amy Clark, Canterbury Christ Church University, UK
Series: 500 Tips
In spite of the rapid increase in the number of gyms and the diversification of fitness 
practices within them, there has been a lack of empirically-based research that explores 
the embodied experiences of ‘gym goers’ and the fitness cultures that are constructed 
within these spaces. This fascinating new book offers a personal, interactive, ethnographic 
account of the multiplicity of contemporary gym practices, spaces and cultures. It argues 
that gym bodies are historically constructed, social, sensual, emotional and political; that 
experience intersects with multiple embodied identities; and that fitness cultures are 
profoundly important in shaping the body in wider contemporary culture.

Routledge
Market: Sport Studies/Cultural Studies/Sociology
September 2019
Hb: 978-1-138-66626-9: £105.00
eBook: 978-1-315-61949-1
* For full contents and more information, visit: www.routledge.com/9781138666269

illustrations and suggestions for learning outcomes and/or lab-based sessions for lecturers. 
Engaging, direct, and now fully refreshed, this is the only biomechanics textbook you’ll 
ever need.

Garland Science
Market: Sport and Exercise Science
January 2019: 246x174: 428pp
Hb: 978-1-138-64023-8: £110.00
Pb: 978-1-138-64024-5: £32.99
eBook: 978-1-315-63676-4
* For full contents and more information, visit: www.crcpress.com

Managing Sport Organizations
Responsibility for performance
Dan Covell, University of Western New England, USA, Sharianne Walker, Western 
New England University, USA and Curt Hamakawa, University of Western New 
England, USA
Managing Sport Organizations introduces the fundamentals of sport management across 
every industry sector. Bridging the gap between theory and practice, it covers every key 
topic, issue and concept in contemporary sport management. This new edition contains 
expanded coverage of current topics such as international sport, ethics, new technologies, 
and career pathways in sport management. Each chapter includes a full range of useful 
features, such as case studies, career insights, management exercises, study questions, and 
definitions of key terms and concepts. This is the perfect foundation for any course in sports 
management, sports administration or sport business.

Routledge
Market: Sport management
February 2019: 246x174: 370pp
Hb: 978-1-138-36342-7: £120.00
Pb: 978-1-138-36343-4: £49.99
eBook: 978-0-429-43162-3
* For full contents and more information, visit: www.routledge.com/9781138363427

Browse and order online:
www.routledge.com
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Psychological Aspects of Sport-Related ConcussionsMaximising Performance in Hot Environments

Edited by Gordon A. Bloom, McGill University, Canada and
Jeffrey G. Caron, McGill University, Canada
Series: Routledge Research in Sport and Exercise Science
Psychological Aspects of Sport-Related Concussions is the first book
to set out the psychological effects of the injury and the role of
the sport psychologist in concussion prevention and
rehabilitation. The book attempts to offer a global understanding
of the injury and is crucial reading for any upper-level student,
researcher, sport scientist, coach or allied health professional
working on sport-related concussion. It is also valuable reading
for students and researchers interested in the psychosocial
processes that impact injury and recovery or general professional
practice in sport psychology.

A Problem-Based Learning Approach
Christopher J. Tyler
Maximising Performance in Hot Environments is the first book with
a problem-based learning approach to focus solely on exercise
in this common climactic condition, providing students and
coaches with a clear and concise introduction to working with
athletes in the heat. Rigorous in its physiological underpinnings,
the book encourages students to engage with the science and
apply it to practical, real-world scenarios.

It is crucial reading for any student taking classes in
environmental physiology, important applied reading for any
exercise physiology students, and a vital companion for any
sport scientist or coach working with athletes in high
temperatures. Routledge

Market: Sport Psychology / Sports Injury
March 2019: 234x156: 312pp
Hb: 978-0-815-39186-9: £120.00
eBook: 978-1-351-20051-6
* For full contents and more information, visit: www.routledge.com/9780815391869

Research Methods in Physical Activity and Health
Edited by Stephen R. Bird, RMIT University, Australia
This is the first book to present the issues associated with physical
activity and health research and introduce students to the
methods available. The book works through the full research
process, from devising a research proposal, through selecting a
research methodology and quantifying physical activity and
outcome measures. It is essential reading for any undergraduate
student in the fields of applied research in physical activity and
health, graduate students of epidemiology, public health,
exercise psychology and the related disciplines, or practicing
researchers in the area.

Routledge
Market: Physical Activity & Health
December 2018: 246x174: 348pp
Hb: 978-1-138-06767-7: £110.00

Routledge
Market: Sport & Exercise Science
March 2019: 234x156: 240pp
Hb: 978-0-815-36271-5: £110.00
Pb: 978-0-815-36272-2: £34.99
eBook: 978-1-351-11155-3
* For full contents and more information, visit: www.routledge.com/9780815362715

Motor Control, Learning and Development
Andrea Utley
An understanding of the scientific principles underpinning the
learning and execution of fundamental and skilled movements
is of central importance in disciplines across the sport and
exercise sciences. The second edition of Motor Control, Learning
and Development: Instant Notes, under a new title, offers an
accessible, clear and concise introduction to the core concepts
of motor behaviour, from learning through to developing
expertise.

It is important foundational reading for students taking classes
in motor control, learning or behaviour or skill acquisition, or a
clear and concise reference for any practicing sports coach,

Pb: 978-1-138-06768-4: £39.99
eBook: 978-1-315-15850-1
* For full contents and more information, visit: www.routledge.com/9781138067677

Dummy text to keep placeholder
Routledge Handbook of Elite Sport Performance
Edited by Dave Collins, University of Central Lancashire, UK, Andrew Cruickshank,
University of Central Lancashire, UK and Geir Jordet, Norwegian School of Sport
Sciences, Norway

physical education teacher or rehabilitation specialist.

Routledge
Market: Sport & Exercise Science / Motor Behaviour
December 2018: 246x174: 314pp
Hb: 978-1-138-10386-3: £115.00
Pb: 978-1-138-10387-0: £31.99
eBook: 978-1-315-10248-1
* For full contents and more information, visit: www.routledge.com/9781138103863

Dummy text to keep placeholder
Professional Advances in Sports Coaching
Research and Practice

Edited by Richard Thelwell, University of Portsmouth, UK
and Matt Dicks, University of Portsmouth, UK
Series: Routledge Research in Sports Coaching
Professional Advances in Sports Coaching constitutes an essential
collection of the most innovative, up-to-date reviews and
research on professional issues in sports coaching and coaching
psychology.

Written by leading experts from around the world, every chapter
clarifies and defines key concepts, gives an up-to-date and
comprehensive review of literature within the area, and examines
the implications for future research and applied practice. This is
a critical resource for any upper-level student enrolled in sports

Series: Routledge International Handbooks
Success in elite, high performance and professional sport is always a team pursuit. Talented
athletes need a supportive team around them, often consisting of coaches, managers,
medical staff, psychologists and sport scientists. This is the first book to examine the full
multi-disciplinary span of contemporary elite sport, introducing the components of high
performance processes and best practice in multi-disciplinary working. Written by authors
with elite-level experience across sports including soccer, NFL, track and field athletics and
rowing, the book spans micro to macro levels, from working with individual athletes to
developing high performance systems and policy.

Routledge
Market: Sport Science/Sport Coaching/Sport Management

coaching science or practice classes, sports coaching academics with an interest in
professional practice, and practicing sports coaches. June 2019

Hb: 978-1-138-29030-3: £175.00
* For full contents and more information, visit: www.routledge.com/9781138290303

Routledge
Market: Sports Coaching / Sport Psychology
December 2018: 234x156: 446pp
Hb: 978-0-815-38122-8: £115.00
eBook: 978-1-351-21098-0
* For full contents and more information, visit: www.routledge.com/9780815381228

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy
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Routledge Handbook of TennisRoutledge Handbook of Football Business and

Management History, Culture and Politics
Edited by Robert J. Lake, Douglas College, Canada and Carol
A. Osborne, Leeds Beckett University, UK
Series: Routledge International Handbooks
This is the first book to undertake a survey of the historical and
socio-cultural sweep of tennis, exploring key themes from
governance, development and social inclusion to national
identity and the role of the media. It is presented in three parts:
historical developments; culture and representations; and politics
and social issues, and features contributions by leading tennis
scholars from North America, Europe, Asia and Australia. The
most authoritative book published to date on the history, culture
and politics of tennis, this is an essential reference for any course

or program examining the history, sociology, politics or culture of sport.

Edited by Simon Chadwick, Centre for Sports Business,
Salford University Manchester, Manchester, UK, Daniel
Parnell, Manchester Metropolitan University, UK, Paul
Widdop, Leeds Beckett University, UK and Christos
Anagnostopoulos, Molde University College, Norway
Series: Routledge International Handbooks
This book surveys contemporary football in unparalleled breadth
and depth. Presenting critical insights from world-leading
football scholars and introducing football’s key organisations,
leagues and emerging nations, it explores key themes from
governance and law to strategy and finance, as well as cutting
edge topics such as analytics, digital media and the women’s

game. This is essential reading for all students, researchers and practitioners working in
football, sport business, sport management or mainstream business and management. Routledge

Market: Sport Studies/Tennis
Routledge February 2019: 246x174: 544pp
Market: Sport Studies/Business and Management Hb: 978-1-138-69193-3: £175.00
November 2018: 246x174: 624pp eBook: 978-1-315-53357-5
Hb: 978-1-138-57907-1: £175.00 * For full contents and more information, visit: www.routledge.com/9781138691933
eBook: 978-1-351-26280-4
* For full contents and more information, visit: www.routledge.com/9781138579071

Dummy text to keep placeholderDummy text to keep placeholder
Sex, Gender, and Sexuality in SportRoutledge Handbook of Global Sport
Queer InquiriesEdited by John Nauright, University of Brighton, UK and Sarah Zipp, University of

Stirling, UK Edited by Vikki Krane, Bowling Green State University, US
Gender and sexual identities have historically been pushed to
the margins in sport. While there is more visibility and inclusion
for LGBTIQ (lesbian, gay, bisexual, transgender, intersex, queer)
people in sport today than in the past, there still exists bigotry
and marginalization. This book critically assesses what we know
about sex, gender and sexuality in sport, and explores the range
of sport climates for LGBTIQ people, from fully inclusive to overtly
hostile. Drawing on a cultural studies perspective, and with social
justice at the heart of every chapter, the book discusses theory,
policy, practice and the experiences of LGBTIQ sportspeople
around the world.

Series: Routledge International Handbooks
The story of global sport is the story of expansion from local development to globalised
industry, from recreational to marketised activity. Alongside that, each sport has its own
distinctive history, sub-cultures, practices and structures. This ambitious new volume offers
state-of-the-art overviews of the development of every major sport or classification of sport,
introducing their history, socio-cultural significance, political economy, and suggesting
directions for future research. By putting sport itself in the foreground, this book represents
the ideal companion to any social scientific course in sport studies, and the perfect
jumping-off point for further study or research.

Routledge
Market: Sport/History
June 2019: 246x174: 528pp Routledge
Hb: 978-1-138-88723-7: £175.00 Market: Sport Studies / Gender Studies / Sociology
eBook: 978-1-315-71426-4 December 2018: 234x156: 254pp
* For full contents and more information, visit: www.routledge.com/9781138887237 Hb: 978-1-138-07060-8: £110.00

Pb: 978-1-138-07061-5: £29.99
eBook: 978-1-315-11499-6
* For full contents and more information, visit: www.routledge.com/9781138070608

Dummy text to keep placeholderDummy text to keep placeholder
Sport and AnthropologyRoutledge Handbook of Sport and Exercise Systems

Genetics Thomas F. Carter, University of Brighton, UK
Series: Frontiers of SportEdited by J. Timothy Lightfoot, Texas A&M University, US, Monica J. Hubal, George

Washington University, US and Stephen M. Roth, University of Maryland, US This is the first book to offer a comprehensive, critical analysis of the relationship between
sport and anthropology. It introduces the reader to the distinct ways that anthropologistsSeries: Routledge International Handbooks
consider and research sport, and argues that its central object of enquiry – humanity –

The Routledge Handbook of Sport and Exercise Systems Genetics is the most authoritative and
comprehensive reference in the area, consolidating knowledge and providing a framework

leads to very different questions about sport from those posed by sociology, political
science or other disciplines. It draws on unusual sporting examples, including darts,

for interpreting future findings. Taking an approach which covers single gene variations cockfighting and buzkahi, to convey to the reader the full array of sporting practices as
through to environmental influences, the book discusses state-of-the-art genetic methods, well as the complex factors behind the emergence of sport, opening up fascinating

perspectives for any student or researcher working in sport or anthropology.physical activity, exercise endurance, muscle strength, sports performance and ethical
considerations.

Routledge
Made up of contributions from some of the world’s leading exercise scientists, this is an
important reference for any upper-level student, researcher of practitioner working in the
genetics of sport and exercise or exercise physiology.

Market: Sport Studies / Anthropology
June 2019
Hb: 978-1-138-12288-8: £85.00
Pb: 978-1-138-12289-5: £26.99Routledge
* For full contents and more information, visit: www.routledge.com/9781138122888Market: Sport & Exercise Science

April 2019: 246x174: 552pp
Hb: 978-1-138-50485-1: £165.00
eBook: 978-1-315-14628-7
* For full contents and more information, visit: www.routledge.com/9781138504851
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Strength and Conditioning
Optimising Training and Coaching for Superior Performance
Ian Jeffreys
Strength and conditioning has established itself as a key aspect of elite sports performance, 
a distinct career route and an academic subject. This innovative textbook relates directly 
to the work that a S&C coach does on a daily basis. It takes the reader through the entire 
strength and conditioning process, from needs analysis and planning to delivery, and 
addresses the typical tasks that are faced in the workplace, required for formal accreditation, 
and make up the typical assessment requirements within academic courses. Focused on 
the fundamental aim of enhancing coaching practice, this book covers the why and how 
of becoming a successful S&C coach.

Routledge
June 2019
Hb: 978-0-415-83998-3: £100.00
Pb: 978-0-415-83999-0: £36.99
eBook: 978-0-203-79499-9

Sport Policy and Development
An Introduction
Daniel Bloyce, University of Chester, UK and Andy Smith, Edge Hill University, UK
Now in a fully revised, expanded and updated second edition, Sport Policy and Development 
introduces the complex relationships between modern sport, policy, development and 
other aspects of wider society. It clearly explains the wider policy context that frames the 
governance and management of sport, and closely examines the two central components 
of sport development: development of sport (from grassroots to elite level) and development 
through sport (how sport is used at community level to achieve social objectives and to 
tackle social problems). The book includes detailed case studies throughout, including 
London 2012 and Rio 2016.

Routledge
Market: Sport Studies
June 2019
Hb: 978-1-138-02412-0: £95.00
Pb: 978-1-138-02413-7: £34.99
* For full contents and more information, visit: www.routledge.com/9781138024120

Dummy text to keep placeholder
Sport Policy and Politics in an Era of Austerity

Edited by Dan Parnell, Manchester Metropolitan University,
UK, Peter Millward, Liverpool John Moores University, UK,
Paul A. Widdop, Leeds Beckett University, UK, Neil King,
Edge Hill University, UK and Anthony May, Coventry
University Business School, UK
Austerity is perhaps the major challenge of our times, given the
speed at which it arrived and the consequences of its impact
upon society. This comprehensive volume draws upon
quantitative and qualitative research methodologies to provide
a varied and contextually rich insight into sport, policy and
politics in an era of austerity. The authors cover a wide range of
issues in a variety of organisational contexts and geographies.
This book makes a significant contribution to the current

academic debate, while raising important considerations for policy makers and managers.
It was originally published as a special issue of The International Journal of Sport Policy and
Politics.

Routledge
Market: Sport Policy / Austerity
February 2019: 246x174: 220pp
Hb: 978-0-367-17771-3: £115.00

* For full contents and more information, visit: www.routledge.com/9780415839983

The Constraints-Led Approach
Principles for Sports Coaching and Practice Design
Ian Renshaw, Queensland University of Technology, Australia, Keith Davids, Sheffield 
Hallam University, UK, Daniel Newcombe, Oxford Brookes University, UK and Will 
Roberts, Oxford Brookes University, UK
Series: Routledge Studies in Constraints-Based Methodologies in Sport
The Constraints Led Approach: Principles for Sports Coaching and Practice Design provides 
students and practitioners with the theoretical knowledge to implement constraints-led 
approaches. The book sets an ‘environment design framework’, including practical tools 
and guidance for the application of the framework in coaching and skill acquisition settings. 
It includes constraints-led approaches in coaching children, golf, and hockey, with applied 
reading for undergraduate and postgraduate students of motor learning, skill acquisition 
and developing sport expertise. It is a vital pedagogical resource for students and practicing 
sports coaches, physical education teachers and sport scientists.

Routledge
Market: Sports Coaching / Skill Acquisition
February 2019: 234x156: 200pp
Hb: 978-1-138-10406-8: £110.00
Pb: 978-1-138-10407-5: £34.99
eBook: 978-1-315-10235-1
* For full contents and more information, visit: www.routledge.com/9781138104068

Dummy text to keep placeholder
The Psychology of Sport and Performance Injury
An Interprofessional Case-Based Approach

* For full contents and more information, visit: www.routledge.com/9780367177713

2nd Edition 
Sport, Violence and Society

Edited by Monna Arvinen-Barrow, University of Wisconsin,
US and Damien Clement
The Psychology of Sport and Performance Injury is the first book
to offer students, academic scholars, and practitioners case
studies that are grounded in psychological theory and empirical
evidence, with a specific focus on addressing psychological
aspects of sport and performance injuries in an interprofessional
manner.

This book presents nine "real-life inspired" fictional sport and
performance injury cases and each chapter includes a theoretical,
conceptual, and empirical analysis of the case. It is a vital resource
for any upper-level student of the psychology of sport or
performance injury.

Kevin Young, University of Calgary, Canada
In this new edition of his landmark study of violence in and
around contemporary sport, Kevin Young offers a comprehensive
sociological analysis of an issue of central importance within
sport studies. The book explores organised and spontaneous
violence, both on the field and off, and calls for a much broader
definition of ‘sports-related violence’, to include issues as diverse
as criminal behaviour by players, abuse within sport and
exploitative labour practices. Sport, Violence and Society is a vital
read for anyone studying or working in the areas of the Sociology
of Sport, Sport Psychology, Ethics and Philosophy of Sport, Sport
and Politics, Sports History, and Sport and the Media.

Routledge
Market: Sport Studies/Sociology/Criminology

Routledge
April 2019: 234x156: 328pp

Market: Sports Psychology / Sports Injury
Hb: 978-1-138-83070-7: £90.00

April 2019: 234x156: 224pp
Pb: 978-1-138-83071-4: £29.99

Hb: 978-0-815-36268-5: £110.00
eBook: 978-1-315-73708-9

Pb: 978-0-815-36269-2: £34.99
Prev. Ed Hb: 978-0-415-54994-3

eBook: 978-1-351-11159-1
* For full contents and more information, visit: www.routledge.com/9781138830707

* For full contents and more information, visit: www.routledge.com/9780815362685
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Youth Sport, Migration and Culture
Two Football Teams and the Changing Face of Ireland

Max Mauro, Southampton Solent University, UK
Series: Routledge Critical Perspectives on Equality and Social
Justice in Sport and Leisure
Youth Sport, Migration and Culture emphasises the
epistemological and ethical urgency of doing research with
rather than on young people. Engaging with the social changes
in Irish society through the eyes of children of immigrants
growing up in Ireland, the book looks closely at young people’s
leisure practices in multi-ethnic contexts, and at issues of
inclusion in relation to public discourses around ‘national
identity’ and immigration. Offering compelling analysis of how
ideas of race and racism are elaborated through sport, this book
is fascinating reading for anybody with an interest in the

sociology of sport, sport development or youth culture.

Routledge
Market: Sport Studies
February 2019: 234x156: 224pp
Hb: 978-0-815-38391-8: £115.00
eBook: 978-1-351-20523-8
* For full contents and more information, visit: www.routledge.com/9780815383918
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Culture and Cultures in Tourism

2nd Edition
Business Events

Exploring New TrendsRob Davidson, MICE Knowledge, UK
The dynamic and fast-expanding business events sector plays
a vital role in the professional lives of hundreds of millions of
people worldwide.This book provides a sound practical and
theoretical context for the study of this subject by covering, in
depth, all categories of business-related events including
corporate meetings, association conferences, political events,
incentive travel, exhibitions, corporate hospitality, awards
ceremonies, and SMERF (social, military, educational, religious
and fraternal) gatherings. Written in an accessible yet analytical
manner, Business Events is essential reading for all students of
Events, Tourism, and Hospitality Management.

Edited by Andres Artal-Tur, Technical University of
Cartagena, Spain and Metin Kozak, Dokuz Eylul University,
Turkey
This comprehensive volume explores new trends in cultural
tourism, demonstrating how and why culture has become a
central factor in tourism. The authors analyse a wide range of
relevant issues, including: how heritage-based and cultural
tourism could contribute to the sustainability of destinations;
the increase of religious travels to and within Arab countries;
and how cultural tourism fosters understanding among people
and cultures, and could even potentially help to consolidate
peace at a regional level. This book will be of great interest to
students and researchers of cultural tourism. The chapters in

Routledge
Market: Events Management
December 2018: 246x174: 466pp
Hb: 978-1-138-73574-3: £110.00
Pb: 978-1-138-73576-7: £34.99
eBook: 978-1-315-18634-4
* For full contents and more information, visit: www.routledge.com/9781138735743

Dummy text to keep placeholder

this book were originally published in the journal Anatolia.

Routledge
Market: Cultural Tourism
March 2019: 246x174: 278pp
Hb: 978-0-367-15084-6: £115.00
* For full contents and more information, visit: www.routledge.com/9780367150846

Entrepreneurship in TourismCity Branding and Promotion
Andreas Walmsley
Small businesses are the backbone of the tourism and hospitality
industry. This is a critical, yet accessible, introduction to
entrepreneurship in tourism. Structured into twelve chapters,
this book takes an intuitive step-by step progression through
the subject: context, theoretical perspectives and definitions;
the entrepreneurial process from concept to reality; the business
plan; marketing, employment and strategy to growth, policy
context and future directions. This is essential reading for anyone
studying tourism degree programmes at undergraduate and
graduate level.

Routledge

The Strategic Approach
Waldemar Cudny, University of Lodz, Poland
Series: Routledge Studies in Urbanism and the City
The book presents the rules of creating a city promotion and branding strategy. It presents
the problems of the strategic management of urban areas, various types of development
strategies designed for cities, and the individual principles of creating a city promotion and
branding strategy. It explores the procedures of implementing the strategy as well as
monitoring and controlling its results. This book will appeal to scholars and students in
tourism, urban studies and geography.

Routledge
Market: Urban Studies/Tourism
February 2019: 234x156: 224pp

Market: TourismHb: 978-1-138-48810-6: £115.00
December 2018: 246x174: 238ppeBook: 978-1-351-04194-2
Hb: 978-1-138-04876-8: £110.00* For full contents and more information, visit: www.routledge.com/9781138488106
Pb: 978-1-138-04877-5: £32.99
eBook: 978-1-315-16998-9
* For full contents and more information, visit: www.routledge.com/9781138048768

Dummy text to keep placeholderDummy text to keep placeholder
Events, Places and SocietiesCorporate Social Responsibility for Sustainable

Tourism Edited by Nicholas Wise, Liverpool John Moores University,
UK and John Harris, Glasgow Caledonian University, UK
Events can be synonymous with a particular place, helping shape
and promote a location. Given the rise of the global events
industry, this book uncovers how events impact upon places
and societies, looking at a range of different events and
geographical scales. Geographers are concerned with how
notions of space and place impact people, communities and
identity, and events have played a central role in how places are
perceived, consumed and even contested. This international
edited collection will appeal to academics across disciplines
such as geography, planning and sociology, as well as students
on Events management and Events Studies courses.

Edited by Xavier Font, University of Surrey, UK and Jennifer 
Lynes, University of Waterloo, Canada
This comprehensive volume considers the corporate social 
responsibility (CSR) of tourism and hospitality firms towards 
stakeholders, exploring CSR in terms of broad stakeholder 
accountability by considering both the scope of reporting and 
the quality of stakeholder engagement. The authors also analyse 
the role of shareholders, managers, employees and consumers 
in the delivery of CSR. This book was originally published as a 
special issue of the Journal of Sustainable Tourism.

Routledge
Routledge
Market: Events Studies

Market: Sustainable Tourism / CSR April 2019: 234x156: 288pp
November 2018: 246x174: 270pp Hb: 978-1-138-48247-0: £115.00
Hb: 978-0-367-13593-5: £115.00 eBook: 978-1-138-48248-7
* For full contents and more information, visit: www.routledge.com/9780367135935 * For full contents and more information, visit: www.routledge.com/9781138482470
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Hospitality in Asia
A New Paradigm

Kaye Chon, Hong Kong Polytechnic University
This book proposes that a new paradigm in hospitality has been
developed in Asia due to its unique culture, social values and
traditions. It is vital that new business models embrace
innovation and, in present times, this means finding ways to
implement new technology. Written in an accessible style, this
book will be valuable reading to students and practitioners who
wish to further understand the rapidly developing hospitality
and tourism industries in Asia. It will a useful resource for those
studying hospitality, tourism development, leisure studies,
business studies management, and the service industries.

Dummy text to keep placeholder
Human Rights and Tourism
Atsuko Hashimoto, Brock University, Department of Geography and Tourism Studies, 
Elif Harkonen and Edward Nkyi
Series: Tourism, Environment and Development Series
This book focuses exclusively on Human Rights issues associated with tourism development 
and tourism businesses. It provides a multi-disciplinary analysis of a range of human rights 
issues in tourism from displacement, security, privacy, freedom of movement to labour 
conditions. All chapters include case studies to either showcase specific issues such as slum 
tourism or tourism policy/regulation. This significant volume on the interaction between 
tourism development and the safeguarding of human rights will be of interest to a variety 
of disciplines, in the fields of tourism, political science and tourism/human rights law

Earthscan
Market: Tourism
June 2019: 234x156: 224pp
Hb: 978-1-138-49103-8: £110.00
Pb: 978-1-138-49106-9: £31.99
eBook: 978-1-351-03386-2
* For full contents and more information, visit: www.routledge.com/9781138491038

Routledge
Market: Hospitality/Tourism
February 2019: 246x189: 88pp
Hb: 978-0-815-38624-7: £110.00
Pb: 978-1-138-38755-3: £29.99
eBook: 978-0-429-42614-8
* For full contents and more information, visit: www.routledge.com/9780815386247

3rd Edition 
Justice and Ethics in TourismHuman Resource Management for the Hospitality

and Tourism Industries Tazim Jamal
Series: Tourism, Environment and Development Series
This is the first book to look at justice and ethics in tourism in
one volume, bringing theoretical perspectives into conversation
with tourism, development and the environment.The book
explores some key ethical perspectives and approaches to
justice, including building capabilities, distributive justice,
recognition, representation and democracy. Human rights,
integral in the context of tourism, are discussed throughout.
Comprehensive and accessible, this is essential reading for
tourism students and researchers and will be of interest to
students of geography, development studies, business and
hospitality management, cultural studies, international relations

and environmental studies.

Dennis Nickson, Strathclyde University, UK
Human Resource Management for the Hospitality and Tourism Industries 3

rd
 Edition, takes

an integrated look at HRM policies and practices in the tourism and hospitality industries.
It looks at the specific employment practices of these industries, such as how to manage
tour reps or working in the airline industry and covers core topics including: recruitment
and selection, legislation and equal opportunities, staff health and welfare and remuneration
strategies in the industry. This 3rd edition has been fully updated with: new data, statistics
and examples; new material on flexible working, absent management, skills shortages,
stress management and new international examples.

Routledge
Market: Hospitality, Tourism, Human Resource Management
June 2019: 246x174: 352pp
Hb: 978-1-138-67212-3: £95.00
Pb: 978-1-138-67211-6: £39.99 Earthscan
eBook: 978-1-315-61653-7 Market: Tourism
Prev. Ed Hb: 978-0-415-64211-8 February 2019: 234x156: 304pp
* For full contents and more information, visit: www.routledge.com/9781138672123 Hb: 978-1-138-06070-8: £110.00

Pb: 978-1-138-06071-5: £29.99
eBook: 978-1-315-16294-2
* For full contents and more information, visit: www.routledge.com/9781138060708

Dummy text to keep placeholderDummy text to keep placeholder
Management of International Resort Hotel
Operations

Human Rights and Global Events
Rebecca Finkel, Queen Margaret University, UK
Series: Advances in Tourism Robert Hayward, David Graham, John Soane and Zoe McClelland
This original and timely book is the first to fully examine the globalized nature of events
and their wider impact on human rights agendas. The book maps human rights abuses

This title introduces the reader to the complex and diverse nature of managing an
international resort hotel, exploring the concept of the resort and its management, its

on the current global events landscape and critically examines international case studies development and typologies. Taking a holistic view, it links the revenue generating areas
of various types of human rights controversies within global events frameworks. This of the resort to the strategic management functions. Firstly, the volume looks at the historical
encompasses issues pertaining to dislocation of populations, labour issues, gender issues
and the impacts of mega events on vulnerable people.

development of the resort industry and to the management activities primarily associated
with the contemporary resort hotel. It then looks at the revenue sources, such as food and
beverage, guest leisure activities, and conferencing. Finally it tackles the strategic
management functions that underpin a successful resort.

Routledge
Market: events management, tourism
June 2019: 234x156: 280pp Routledge
Hb: 978-0-415-59416-5: £105.00 Market: Tourism
* For full contents and more information, visit: www.routledge.com/9780415594165 January 2019: 246x189: 256pp

Pb: 978-1-856-17535-7: £31.99
* For full contents and more information, visit: www.routledge.com/9781856175357
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Managing People in the Hospitality Industry Marketing for Tourism and Hospitality
Collaboration, Technology and ExperiencesMichael Riley

Series: Hospitality Essentials Series
This is a book about being a successful manager in the complex
hospitality industry. Approaching the subject in the context of
personal development, it offers future managers essential
knowledge and insight into the opportunities, the constraints,
the problems and the solutions that face management at any
level in the industry.Combining theory and practice, Managing
People in the Hospitality Industry offers a concise portrait of the
industry at work and is essential reading for the hospitality
managers of tomorrow.

Routledge

Alan Fyall, Patrick Legohérel, University of Angers, France,
Isabelle Frochot, Université Savoie Mont Blanc, France and
Youcheng Wang
This book provides students with a contemporary and accessible
resource as they prepare to encounter the complexities and
challenges of tourism and hospitality marketing globally. It offers
a clear articulation of the changing landscape, a comprehensive
introduction to the three underpinning themes of collaboration,
technology and experiences, and a plentiful supply of
international case material, preparing students for day-to-day
problems in the dynamic world of marketing. This contemporary,
challenging and highly applied text is an indispensable resource

for all students of tourism and hospitality degree programmes.Market: Hospitality Management
January 2019: 234x156: 208pp

RoutledgeHb: 978-1-138-29686-2: £110.00
Market: Tourism and HospitalityPb: 978-1-138-29688-6: £33.99
March 2019: 246x189: 528ppeBook: 978-1-315-09968-2
Hb: 978-1-138-12127-0: £110.00* For full contents and more information, visit: www.routledge.com/9781138296862
Pb: 978-1-138-12129-4: £38.99
eBook: 978-1-315-65102-6
* For full contents and more information, visit: www.routledge.com/9781138121270
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Resilient Destinations and TourismMarginalisation and Events
Governance Strategies in the Transition towards Sustainability in
Tourism

Edited by Trudie Walters, University of Otago, Dunedin,
New Zealand and Allan Stewart Jepson, University of
Hertfordshire, UK
Series: Routledge Advances in Event Research Series
This book is the first to take an in-depth examination of
marginalisation and events. Using of a range of different
theoretical and methodological approaches from a variety of
disciplines, the volume applies a critical approach to events as
they relate to marginalisation that seeks to address the ‘how’
and ‘why’ and to provide a holistic picture of their place and
influence in the lives of marginalised individuals and
communities. This is essential reading for students and
researchers in the fields of critical event studies, anthropology,

Edited by Jarkko Saarinen, Geography Research Unit
University of Oulu and Alison M. Gill
Series: Contemporary Geographies of Leisure, Tourism and
Mobility
Sustainability is one of the most important issues currently facing
the tourism sector. Recently the role of resilience thinking has
been highlighted in sustainable development discussions as an
alternative perspective. This book approaches these concepts
as interwoven processes and looks at change through a
socio-ecological lens. It will appeal to a wide range of research
disciplines and students whose modules focus on the
relationship between tourism with respect to sustainability

planning, governance, environment, and hazards and disasters.

Routledge
Market: Tourism
December 2018: 234x156: 204pp
Hb: 978-1-138-06177-4: £115.00
eBook: 978-1-315-16215-7
* For full contents and more information, visit: www.routledge.com/9781138061774

2nd Edition
Strategic Management for Hospitality and Tourism
Fevzi Okumus, University of Central Florida, USA, Levent Altinay, Oxford Brookes 
University, UK, Prakash Chathoth K, American University of Sharjah, UAE and Mehmet 
Ali Koseoglu
Strategic Management for Hospitality and Tourism is a vital text for all those studying cutting 
edge theories and views on strategic management in these service industries. The book 
provides critical and analytical discussion of the latest contemporary strategic management 
models and thinking supported with worked examples to enable the reader to apply these 
to everyday situations and decision making in the unique hospitality and tourism setting. 
Highly illustrated and in four colour design, this book is essential reading for all future 
hospitality and tourism managers of the future.

Routledge
March 2019: 246x189: 334pp
Hb: 978-0-815-39346-7: £110.00
Pb: 978-0-815-39347-4: £44.99
* For full contents and more information, visit: www.routledge.com/9780815393467

cultural studies, tourism, sociology and management

Routledge
Market: Events
January 2019: 234x156: 252pp
Hb: 978-1-138-58356-6: £115.00
eBook: 978-0-429-50669-7
* For full contents and more information, visit: www.routledge.com/9781138583566

2nd Edition 
Marketing Communications in Tourism and
Hospitality
Scott McCabe
Marketing Communications in Tourism and Hospitality: Concepts, Strategies and Cases discusses 
this vital discipline specifically for the tourism and hospitality industry. Combining a critical 
theoretical overview with a practical guide to techniques and skills, it illustrates the role 
that communications play in the delivery and representation of hospitality and tourism 
services, whilst developing practical skills needed to understand, interpret and implement 
communications strategies within a management context. This systematic and cohesive 
text is essential reading for hospitality management students, and an invaluable resource 
for marketing practitioners in this growing area.

Routledge
June 2019: 246x189: 352pp
Hb: 978-1-138-67926-9: £90.00
Pb: 978-1-138-67927-6: £34.99
eBook: 978-1-315-56335-0
* For full contents and more information, visit: www.routledge.com/9781138679269
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The Routledge Handbook of Gastronomic TourismThe Morphology of Tourism

Edited by Saurabh Kumar Dixit, North Eastern Hill University,
India
The Routledge Handbook of Gastronomic Tourism explores the
rapid transformations that have affected the interrelated areas
of gastronomy, tourism, and society, shaping new forms of
destination branding, visitor satisfaction and induced purchase
decisions.

Combining the knowledge and expertise of over a hundred
scholars from thirty-one countries around the world, the book
aims to foster synergetic interaction between academia and
industry. Its wealth of case studies and examples make it an
essential resource for students, researchers and industry

Planning for Impact in Tourist Destinations
Philip Feifan Xie and Kai Gu
Series: New Directions in Tourism Analysis
Applying the methods and models of morphology to tourism,
this book illustrates the form, use and effects of the development
and transformation of the tourist destination.  International in
scope, this book pays close attention to key sectors and locations
such as coastal tourism, urban tourism and waterfront
redevelopment. It advocates that awareness of the critical link
between temporospatial impacts and morphological progress
is necessary to accommodate changes within a pattern of
evolutionary growth. As such, this book makes a significant
contribution to the literature on tourism planning, urban design,
geography and landscape architecture.

practitioners of hospitality, tourism, gastronomy, management, marketing, consumer
behaviour, business and cultural studies.

RoutledgeRoutledge
Market: TourismMarket: Tourism
February 2019: 246x174: 576ppDecember 2018: 234x156: 204pp
Hb: 978-1-138-55155-8: £170.00Hb: 978-1-472-47878-8: £115.00
eBook: 978-1-315-14762-8eBook: 978-1-315-55546-1
* For full contents and more information, visit: www.routledge.com/9781138551558* For full contents and more information, visit: www.routledge.com/9781472478788

Dummy text to keep placeholderDummy text to keep placeholder
Tourism and CubaThe Museum as a Space of Social Care
Complexities of Tourism Planning and DevelopmentNuala Morse, Independent Researcher

Series: Critical Studies in Heritage, Emotion and Affect Edited by Lauren Duffy, Clemson University, USA and Carol
Kline, Appalachian State University, USA
This comprehensive volume examines how Cuba has
restructured some of its core economic policies to tackle
stagnation, and the surge of entrepreneurial activity in tourism
among Cuban residents due to these reforms. It highlights the
factors that are influencing, and in some cases complicating,
tourism planning and development. The authors explore a range
of topics including tourism and land-use policy, competitiveness,
responsible practices, gender and ethical advertising, the role
of tour guides, emergence of casa particulares, experiential
learning and solidarity, and authenticity through local art. This
book was originally published as a special issue of Tourism

This book explores the realities and potentialities of museums as spaces and agents of
social care. Bringing together a range of interdisciplinary perspectives, including professional
insights, this book explores the social function of the museum. It provides a theoretical
overview of how the ‘caring museum’ might be conceptualised, exploring how museums
promote and engage with communities, co-curation, well-being and affect, and the political,
social and economic imperatives to these activities. This book offers new theoretical insights
and practical understandings into what the role of the museum is, what it can be, and what
it ‘ought’ to be, in contemporary societies.

Routledge
Market: Tourism/Heritage/Geography
May 2019: 234x156: 224pp
Hb: 978-1-138-20767-7: £105.00
* For full contents and more information, visit: www.routledge.com/9781138207677
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Planning & Development.

Routledge
Market: Tourism / Cuba
November 2018: 246x174: 160pp
Hb: 978-0-367-14100-4: £115.00
* For full contents and more information, visit: www.routledge.com/9780367141004

Dummy text to keep placeholder
Tourism and Everyday Life in the Contemporary
City

The Routledge Handbook of Business Events
Edited by Charles Arcodia
Series: Routledge International Handbooks Edited by Thomas Frisch, University of Hamburg, Germany,

Christoph Sommer, Humboldt University Berlin, Germany,
Luise Stoltenberg, University Hamburg, Germany and
Natalie Stors, Trier University, Germany
Series: Routledge Studies in Urbanism and the City
This book explores the phenomena of the urban every day and
new urban tourism. It provides a systematic framework, and
draws on a mix of theoretical and empirical work from different
perspectives to explore the increasing intermingling of ‘tourists’
and residents to create, consume and experience everyday life.
Tourism and urban everyday life are deeply connected in a
mutually constitutive way. Tourism has become a key
momentum of urban development and affects cities beyond its

The Routledge Handbook of Business Events explores and critically evaluates the debates
and controversies inherent to this rapidly expanding subject of study and industry. It brings
together leading specialists from range of disciplinary backgrounds and geographical
regions, to provide state-of-the-art theoretical reflection and empirical research on
management aspects as well as economic, social and environmental impacts and external
factors such as transportation. This is essential reading for student, researchers & academics
of Events as well as those of related studies in particular Tourism, Sport, Leisure, Hospitality,
Marketing, Business & Development Studies.

Routledge
Market: Event Management
June 2019: 246x174: 432pp
Hb: 978-1-138-62900-4: £150.00
eBook: 978-1-315-21056-8
* For full contents and more information, visit: www.routledge.com/9781138629004 economic dimension. This book will be very useful for students and researchers across

fields such as Tourism and Mobility Studies, Urban Studies, Leisure Studies, Tourism
Geography and Tourism Sociology.

Routledge
Market: Tourism/Urban Studies
March 2019: 234x156: 296pp
Hb: 978-1-138-58072-5: £115.00
eBook: 978-0-429-50716-8
* For full contents and more information, visit: www.routledge.com/9781138580725
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Tourism Ethnographies
Ethics, Methods, Application and Reflexivity

Edited by Hazel Andrews, Liverpool John Moores University,
UK, Takamitsu Jimura and Laura Dixon
This book is a collection of essays that discuss the practice of
ethnography in tourism settings. How is ethnography practiced
in the context of tourism? This is the first book to bring together
several tourism scholars using ethnography as their research
method. It gives insight into the experience of this unique
technique and will be a useful guide for those new to the field,
as well as the more seasoned ethnographer who may recognise
similar experiences to their own.

Routledge
December 2018: 234x156: 182pp
Hb: 978-1-138-06176-7: £105.00
eBook: 978-1-315-16216-4
* For full contents and more information, visit: www.routledge.com/9781138061767

Dummy text to keep placeholder
Tourism Events in Asia
Marketing and Development

2nd Edition 
Tourism and Innovation
Edited by Michael C. Hall, University of Canterbury, New Zealand and Allan Williams
Series: Contemporary Geographies of Leisure, Tourism and Mobility
This volume provides students with an overview of relevant innovation theories, and related 
literatures on entrepreneurship, productivity, regional development and competitiveness, 
and their significance to contemporary tourism practices. In addition, the book also 
highlights the role of tourism-related mobility as a component of knowledge transfer, and 
as a source of innovation in its own right. The book is structured so as to introduce the 
reader to the overall significance of innovation, at various levels, and the role that innovation 
plays in firm and place competition. Supported with case studies throughout, this book is 
essential reading for all Tourism students.

Routledge
Market: Business and Tourism
June 2019: 234x156: 320pp
Hb: 978-1-138-06076-0: £110.00
Pb: 978-1-138-06082-1: £33.99
eBook: 978-1-315-16283-6
Prev. Ed Hb: 978-0-415-41404-3
* For full contents and more information, visit: www.routledge.com/9781138060760

Dummy text to keep placeholder
Tourism and Nationalism in Nepal
A Developing Country Perspective

Edited by Azizul Hassan and Anukrati Sharma
Series: Routledge Advances in Event Research Series
Tourism Events in Asia is a unique contribution to the
understanding of the impacts of events in the development
planning, promotion and marketing of destinations in the rapidly
growing tourism market of Asia. Balancing theory and practical
examples, the book analyses the tools and techniques of
branding, marketing and media involvement as well as visitor
motivations for successful tourism events in Asia. Written by an
international team of authors, this book is essential reading for
anyone interested in the Asian tourism events market and will
be a valuable resource for students and researchers of events,
tourism, marketing and branding.

Kalyan Bhandari
This book explores the role of tourism in the expression of
nationalism in Nepal. It considers how various touristic sites,
icons, events and celebrations exemplify the ‘national’
imagination, foster national unity, and a sense of community.
This book will be of great interest to students, scholars and
professionals working in tourism and heritage studies, sociology,
anthropology, geography, political science, area studies and
those interested in the study of developing societies.

Routledge
RoutledgeMarket: Tourism
Market: Events and TourismNovember 2018: 216x138: 102pp
December 2018: 234x156: 194ppHb: 978-1-138-18439-8: £45.00
Hb: 978-1-138-47691-2: £115.00eBook: 978-1-315-64523-0
eBook: 978-1-351-10574-3* For full contents and more information, visit: www.routledge.com/9781138184398
* For full contents and more information, visit: www.routledge.com/9781138476912

Dummy text to keep placeholderDummy text to keep placeholder
Tourism in Changing Natural EnvironmentsTourism and Urban Planning in European Cities
Edited by Natalie Ooi, Colorado State University, USA, Esther A. Duke, Western
Program Director, LightHawk, Colorado, USA and Joseph O'Leary, Colorado State
University, USA

Edited by Noam Shoval, The Hebrew University of Jerusalem,
Israel
This comprehensive collection investigates the interrelationship
between urban planning and tourism consumption in European
cities, and its evolvement and transition over time. The authors
focus on urban planning and tourism consumption in a range
of European cities – Berlin, Paris, Vienna, Barcelona, Lisbon,
Prague, Budapest and Skopje. The book addresses concerns
regarding the social and economic carrying capacity of these
capital cities due to the growing intensity and volume of tourism.
It will be of interest to students, researchers and professionals
in the fields of urban planning and tourism geography, and was

Natural environments, and the human interactions that occur within, are continuously
changing and evolving. This comprehensive volume explores how the impacts of climate
change, natural and man-made disasters, economic instability, and other
macro-environmental factors can have profound implications for local and global
economies, fragile ecosystems, and human cultures and livelihoods. The authors examine
the numerous ways in which changes in the natural environment impact tourism, and
how the tourism industry is responding and adapting to such changes, in both developed
and developing regions. This book was originally published as a special issue of the journal
Tourism Geographies.

Routledge
Market: Tourism / Natural Environment

originally published as a special issue of the journal Tourism Geographies.

Routledge
April 2019: 246x174: 152ppMarket: Tourism / Urban Planning
Hb: 978-0-367-19473-4: £115.00November 2018: 246x174: 208pp
* For full contents and more information, visit: www.routledge.com/9780367194734Hb: 978-0-367-13863-9: £115.00

* For full contents and more information, visit: www.routledge.com/9780367138639
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6th Edition 
Tourism Management

Stephen J. Page, University of Hertfordshire, UK
This is the ideal introduction to the fundamentals of tourism as
you study for a degree, diploma or single module in the subject
with a global focus. It is written in an engaging style that assumes
no prior knowledge of tourism. It traces the evolution and future
development of tourism and the challenges facing tourism
managers in this fast growing sector of the world economy. This
book is highly illustrated with diagrams and colour images, and
contains short case studies of contemporary themes of interest,
as well as new data, statistics, weblinks to key reports and
industry studies.

Routledge
Market: Tourism
April 2019: 246x189: 552pp
Hb: 978-1-138-39115-4: £120.00
Pb: 978-1-138-39116-1: £42.99
eBook: 978-0-429-42289-8
Prev. Ed Hb: 978-1-138-78457-4
* For full contents and more information, visit: www.routledge.com/9781138391154

Tourism, Transport and Travel Management
M.R. Dileep
This comprehensive textbook provides students with essential
knowledge of the intricate relationship existing between travel,
transport and tourism. The book analyses the structure, functions,
activities, strategies and practices of each of the sectors in the
travel industry. It is structured into six parts, covering all modes
of transport, travel intermediation, the tour operation business
and impacts and prospects for the future. International case
studies are integrated throughout to showcase practical realities
and to aid students’ learning and understanding. This is an
invaluable resource for students of tourism, hospitality, transport
and travel management courses.

Routledge
Market: Tourism
February 2019: 246x174: 528pp
Hb: 978-1-138-55738-3: £115.00
Pb: 978-1-138-55744-4: £39.99
eBook: 978-1-315-15106-9
* For full contents and more information, visit: www.routledge.com/9781138557383
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