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Welcome
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provide researchers, professionals, lecturers and students with high quality 
Books, eBooks, Resources and Information in the subjects of Media, 
Communication and Cultural Studies. 

We welcome your feedback on our publishing programme, so please do 
not hesitate to get in touch – whether you want to read, write, review, adapt 
or buy, we want to hear from you, so please visit our website below or 
please contact your local sales representative for more information. 

www.routledge.com 

Prices are correct at time of going to press and may be subject to change without 
notice. Some titles within this catalogue may not be available in your region.

eBooks
We have over 50,000 eBooks available across the
Humanities, Social Sciences, Behavioural Sciences,
Built Environment, STM and Law, from leading
Imprints, including Routledge, Focal Press and
Psychology Press. These eBooks are available for both
individual and institutional purchase.

INDIVIDUALS
Our eBooks are available from Amazon, Apple
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& Noble, Waterstones, Mobipocket, VitalSource, and
CourseSmart.

LIBRARIES AND INSTITUTIONS
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6th Edition 
Becoming a Public Relations Writer
Strategic Writing for Emerging and Established Media

2nd Edition
Activism and Rhetoric
Theories and Contexts for Political Engagement

Ronald D. Smith, Buffalo State College, USA
The sixth edition of Becoming a Public Relations Writer continues
its place as an essential guide to the writing process for public
relations practice.

Smith provides comprehensive examples, guidelines, and
exercises that allow students to both learn the fundamentals of
public relations writing and practice their writing skills. Ethical
and legal issues are woven throughout the text, which covers
public relations writing formats for both journalistic and
organizational media.

Edited by JongHwa Lee, Loyola Marymount University, USA
and Seth Kahn, West Chester University, USA
The second edition of this formative collection offers analysis of
the work rhetoric plays in the principles and practices of today’s
culture of democratic activism. Simultaneously challenging and
accessible, Activism and Rhetoric: Theories and Contexts for Political
Engagement is a must-read for students and scholars who are
interested in or actively engaged in rhetoric, composition,
political communication, and social justice.

Routledge
Market: Public Relations/Business
December 2019: 235 x 187: 474pp
Hb: 978-0-367-28159-5: £155.00
Pb: 978-0-367-28157-1: £62.99
eBook: 978-0-429-30040-0
Prev. Ed Hb: 978-1-138-12304-5
* For full contents and more information, visit: www.routledge.com/9780367281595

3rd Edition 
Communicating Ethically
Character, Duties, Consequences, and Relationships

Routledge
Market: Rhetoric/Politics
December 2019: 229 x 152: 246pp
Hb: 978-1-138-50170-6: £120.00
Pb: 978-1-138-50171-3: £32.99
eBook: 978-1-315-14453-5
Prev. Ed Hb: 978-0-415-87855-5
* For full contents and more information, visit: www.routledge.com/9781138501706

3rd Edition
African American Communication
Examining the Complexities of Lived Experiences

William W. Neher, Butler University, USA
This thoroughly updated third edition of Communicating Ethically
provides a broad introduction to the ethical nature of
communication, bringing together classical and modern theories
of ethical philosophy to address issues at play in specific careers
and domains throughout the field. Communicating Ethically
serves as core textbook for undergraduate courses in
communication and media ethics, and can also serve as a
supplemental resource for field-specific courses in Strategic
Communication, Interpersonal Communication, and Public
Relations. Online resources for instructors include sample syllabi,
sample assignments, and quiz questions.

Routledge
Market: Communication
March 2020: 229 x 152: 456pp
Hb: 978-0-367-35430-5: £120.00

Ronald L. Jackson II, University of Cincinnati, USA, Amber
L. Johnson, Saint Louis University, USA, Michael L. Hecht,
Pennsylvania State University and Sidney A. Ribeau, Howard
University, USA
Series: Routledge Communication Series
Now in its third edition, this text examines how African
Americans personally and culturally define themselves and how
that definition informs their communication habits, practices,
and norms.

This edition includes new chapters that highlight discussions of
gender and sexuality, intersectional differences, contemporary
social movements, and digital and mediated communication.

The book is ideally suited for advanced students and scholars in intercultural communication,
interpersonal communication, communication theory, African American/Black studies,
gender studies, and family studies.

Pb: 978-0-367-35847-1: £63.99
eBook: 978-0-429-34228-8
* For full contents and more information, visit: www.routledge.com/9780367354305

5th Edition 
Communication
Embracing Difference

Routledge
Market: communication studies, african american studies
November 2019: 229 x 152: 270pp
Hb: 978-1-138-47809-1: £110.00
Pb: 978-1-138-47810-7: £29.99
eBook: 978-1-351-10324-4
Prev. Ed Hb: 978-0-805-83994-4
* For full contents and more information, visit: www.routledge.com/9781138478091

2nd Edition 
Applied Communication Research Methods
Getting Started as a Researcher

Daniel M Dunn, Purdue University Northwest and Lisa J
Goodnight, Purdue University Northwest
Communication: Embracing Difference, 5e, provides the
fundamentals of communication theory in accessible terms and
emphasizes the practical application of communication skills in
interpersonal, small group, and public settings, which helps
students become more confident and successful
communicators.  Offering a foundation that readers can take
beyond the classroom, this volume is designed to resonate with
the diverse student populations that make up so many campuses
today.

Routledge
Market: Communication
December 2019: 254 x 178: 344pp
Hb: 978-1-138-48350-7: £155.00

Michael Boyle, West Chester University, USA and Mike
Schmierbach, The Pennsylvania State University, USA
Applied Communication Research Methods is a hands-on guide
for applying research methods to common problems, issues,
projects, and questions that communication practitioners deal
with on a regular basis. Recognizing that students engage more
directly with research methods when they experience research
through hands-on practice, authors Michael Boyle and Mike
Schmierbach developed this text to demonstrate the relevance
of research in professional roles and communication careers.

Routledge
Market: Communication
December 2019: 254 x 203: 460pp
Hb: 978-0-367-17871-0: £170.00
Pb: 978-0-367-17872-7: £52.99
eBook: 978-0-429-29644-4
Prev. Ed Hb: 978-1-138-85360-7 Pb: 978-1-138-48351-4: £94.99
* For full contents and more information, visit: www.routledge.com/9780367178710 eBook: 978-1-351-05470-6

* For full contents and more information, visit: www.routledge.com/9781138483507
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Dummy text to keep placeholder
Democratic Vernaculars Exploring Communication Ethics

A Socratic ApproachRhetorics of Reading, Writing, Speaking, and Criticism since the
Enlightenment Randy Bobbitt

Exploring Communication Ethics is a comprehensive textbook
on the ethical issues facing communication professionals in
today’s rapidly changing media environment. Empowering
students to respond to real-world dilemmas by drawing upon
philosophical and historical background, this book spawns class
discussion through professional examples and case studies.
Students will learn to navigate their ethical obligations and
consider how industry changes affect these ethical
considerations. It is ideal as a core textbook for undergraduate
or graduate courses in communication or media ethics or a
supplement for specialist classes in public relations,
communication, advertising, and journalism.

J Michael Sproule
Democratic Vernaculars is a comprehensive, culturally inclusive,
and thematically unified history of the communicative,
audience-centered rhetorical vernacular that occupies the
“middle range” of English, bounded on the one side by
expressive structure (grammar and linguistics) and on the other
by aesthetics (literature). By considering a vast collection of
vernacular resources, from elementary readers to rhetorical
treatises, it tells the story of the emergence of everyday English
idioms. Essential reading for scholars in rhetoric and the histories
of language and education, it can serve as a text for
upper-division undergraduate and graduate courses in rhetoric.

Routledge
Market: Rhetoric
March 2020: 229 x 152: 382pp
Hb: 978-0-367-41667-6: £120.00

Routledge
Market: Communication
March 2020: 254 x 178: 292pp
Hb: 978-0-367-33433-8: £120.00
Pb: 978-0-367-34208-1: £32.99

Pb: 978-0-367-41666-9: £34.99 eBook: 978-0-429-32447-5
eBook: 978-0-367-81558-5 * For full contents and more information, visit: www.routledge.com/9780367334338
* For full contents and more information, visit: www.routledge.com/9780367416676

Dummy text to keep placeholderDummy text to keep placeholder
Globalism and Gendering CancerEthics and Religion in the Age of Social Media
Tracking the Trope of Oncogenic Women from the US to KenyaDigital Proverbs for Responsible Citizens

Miriam O'Kane Mara
Series: Routledge Focus on Communication Studies
The author connects a rhetorical examination of medical and
public health policy documents with a humanistic investigation
of cultural texts to uncover the link between gendered
representations of health and cancer.

This book is suited to scholars and students working in the fields
of Rhetorics of Health and Medicine, Medical Humanities and
Gender Studies. It is also of interest to medical professionals and
readers interested in globalism and global health.

Routledge

Kevin Healey, University of New Hampshire and Robert H.
Woods Jr., Spring Arbor University
Arguing that popular digital platforms promote misguided
assumptions about ethics and technology, Ethics and Religion
in the Age of Social Media lays out a new perspective on the
relation between technological capacities and human virtue.
This book will appeal to scholars and graduate and advanced
undergraduate students investigating the intersections of media,
religion, and ethics, as well as journalists and professionals in
the digital and technological space.

Routledge
Market: Media Ethics
December 2019: 229 x 152: 220pp
Hb: 978-1-138-33498-4: £115.00

Market: Communication Studies
November 2019: 216x138: 128pp
Hb: 978-0-367-19810-7: £45.00Pb: 978-1-138-33500-4: £30.99
eBook: 978-0-429-24338-7eBook: 978-0-367-82418-1
* For full contents and more information, visit: www.routledge.com/9780367198107* For full contents and more information, visit: www.routledge.com/9781138334984

Dummy text to keep placeholderDummy text to keep placeholder
Intercultural Communication, Identity, and Social
Movements in the Digital Age

Evolutionary Communication
An Introduction

James Lull, Professor Emeritus
This book presents the first comprehensive evolutionary
approach to the study of human communication. Opening up
an inspiring new approach for teaching communication, the
book can be used as a core or supplemental text for courses
ranging from Introduction to Communication and
Communication Theory to Special Topics and graduate seminars.

Routledge
Market: Communication
December 2019: 254 x 178: 316pp
Hb: 978-1-138-31224-1: £120.00

Edited by Margaret U. D'Silva, University of Louisville, USA
and Ahmet Atay, The College of Wooster, USA
Series: Routledge Research in Communication Studies
This book examines the complex and multidimensional
relationship between culture and social media, and its specific
impact on issues of identity and social movements, in a
globalized world.

Social media becomes a space for mediated cultural information
transfer which can either facilitate a vibrant public sphere or
create cultural and social cleavages. Contributors of the book
come from diverse cultural backgrounds to provide a
comprehensive analysis of how these social media exchanges

allow members of traditionally oppressed groups find their voices, cultivate communities,
and construct their cultural identities in multiple ways.

Routledge
Market: Intercultural Communication/Digital MediaPb: 978-1-138-31225-8: £34.99
December 2019: 229 x 152: 190ppeBook: 978-0-429-45687-9
Hb: 978-1-138-30325-6: £120.00* For full contents and more information, visit: www.routledge.com/9781138312241
eBook: 978-0-203-73127-7
* For full contents and more information, visit: www.routledge.com/9781138303256

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy
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2nd EditionDummy text to keep placeholder
Natural Bridges in Interpersonal CommunicationInternationalizing the Communication Curriculum

in an Age of Globalization Randy Fujishin
Randy Fujishin’s Natural Bridges in Interpersonal Communication,
Second Edition is a concise, practical, and reader-friendly book
that introduces students to the basic concepts and skills of
interpersonal communication. The book presents the
fundamental tools necessary to effectively communicate in
face-to-face and online interactions in personal and professional
life settings. New to this edition, each chapter includes a
discussion of foundational research, with suggestions for further
reading and online resources.This textbook is designed for
Communication Studies, Business, and Career and Trade courses
at the community college and 4-year university level.

Routledge
Market: Interpersonal Communication
November 2019: 229 x 152: 232pp
Hb: 978-0-367-18386-8: £110.00

Edited by Paaige K. Turner, Soumia Bardhan, Tracey
Quigley Holden and Eddah M. Mutua
Series: Routledge Research in Communication Studies
Globalization and the resulting internationalization of universities
is driving change in teaching, learning, and what it means to be
educated. This book provides exemplars of how the
Communication discipline and curriculum are responding to
the demands of globalization and contributing to the
internationalization of higher education. This book is notable as
a professional development resource for individuals both inside
and outside the communication discipline who wish to
incorporate a global perspective into their research and
classrooms.

Pb: 978-0-367-18577-0: £32.99
eBook: 978-0-429-19693-5
Prev. Ed Hb: 978-1-138-43652-7
* For full contents and more information, visit: www.routledge.com/9780367183868

Dummy text to keep placeholder
Negotiation Preparation in a Global World
Symptoms of Success and Failure

Routledge
Market: Communication Studies
December 2019: 229 x 152: 300pp
Hb: 978-0-367-21794-5: £120.00
eBook: 978-0-429-26612-6
* For full contents and more information, visit: www.routledge.com/9780367217945

2nd Edition 
Making Sense of Messages
A Critical Apprenticeship in Rhetorical Criticism

Jill E. Rudd, Cleveland State University, USA and D. Timothy
Hughes
Negotiation Preparation in a Global World guides the reader
through a series of issues to consider in building international
and intercultural business negotiation skills.

It takes the approach of examining failed business negotiations
to analyze how improved communication might have led to
successful outcomes. Each chapter presents theoretical
background related to a communication failure and explores
alternative strategies to the situation.

Routledge
Market: Organizational Communication/Negotiation
November 2019: 229 x 152: 134pp
Hb: 978-1-138-04279-7: £110.00

Mark Stoner
Making Sense of Messages, now in its second edition, retains
the apprenticeship approach which facilitates effectively learning
the complex content and skills of rhetorical theory and criticism.

This textbook is ideal for introductory courses in contemporary
rhetoric, rhetorical criticism, and critical analysis of mass media.

Pb: 978-1-138-04281-0: £29.99
eBook: 978-1-315-17339-9
* For full contents and more information, visit: www.routledge.com/9781138042797

Dummy text to keep placeholder
Organizing Inclusion
Moving Diversity from Demographics to Communication Processes

Routledge
Market: Communication
December 2019: 254 x 178: 370pp
Hb: 978-0-815-35538-0: £165.00
Pb: 978-0-815-35540-3: £66.99
eBook: 978-1-351-13012-7
* For full contents and more information, visit: www.routledge.com/9780815355380

11th Edition
Media Ethics
Cases and Moral Reasoning

Edited by Marya L. Doerfel, Rutgers University, USA and
Jennifer L. Gibbs, University of California, Santa Barbara, USA
Series: Routledge Studies in Communication, Organization, and
Organizing
Organizing Inclusion brings communication experts together
to examine issues of inclusion and exclusion, which have
emerged as a major challenge as both society and the workforce
become more diverse. The book will be of great relevance to
organizational stakeholders, human resource personnel and
policy makers, as well as to scholars and students working in the
fields of communication, management, and organization studies.

Routledge

Clifford G. Christians, University of Illinois at
Urbana-Champaign, Mark Fackler, Calvin College, Kathy
Brittain Richardson, Westminster College and Peggy
Kreshel, University of Georgia
Media Ethics: Cases and Moral Reasoning challenges readers to
think analytically about ethical situations in mass communication
through original case studies and commentaries about real-life
media experiences.  This text provides a comprehensive
introduction to the theoretical principles of ethical philosophies,
facilitating ethical awareness.

A core textbook for classes in media ethics, communication
ethics, and ethics in journalism, public relations, and advertising.

Routledge
Market: Media/Journalism
April 2020: 246x189: 406pp
Hb: 978-0-367-24395-1: £215.00

Market: Organizational Communication/Communication Theory
January 2020: 229 x 152: 272pp
Hb: 978-1-138-32527-2: £120.00
eBook: 978-0-429-45049-5Pb: 978-0-367-24397-5: £95.99
* For full contents and more information, visit: www.routledge.com/9781138325272eBook: 978-0-429-28224-9

Prev. Ed Hb: 978-1-138-67238-3
* For full contents and more information, visit: www.routledge.com/9780367243951

Browse and order online:
www.routledge.com

COMMUNICATION STUDIES4

http://www.routledge.com/9780367183868
http://www.routledge.com/9780367217945
http://www.routledge.com/9780367183868
http://www.routledge.com/9780367217945
http://www.routledge.com/9781138042797
http://www.routledge.com/9780815355380
http://www.routledge.com/9780815355380
http://www.routledge.com/9781138042797
http://www.routledge.com/9781138325272
http://www.routledge.com/9780367243951
http://mediaethicsbook.com
http://www.routledge.com/9781138325272
http://www.routledge.com/9780367243951
http://www.routledge.com


Dummy text to keep placeholderDummy text to keep placeholder
Sacred Rhetorical Education in 19th Century
America

Punctuation Revisited
A Strategic Guide for Academics, Wordsmiths, and Obsessive
Perfectionists Austin Phelps at Andover Theological Seminary

Richard Kallan
Punctuation Revisited is an advanced, comprehensive guide to
the importance of punctuation in conveying meaning and
augmenting the power of a message. This book is a wonderful
resource for students of composition and writing, an essential
read for writing center tutors and faculty, as well as the perfect
addition to anyone’s professional library.

Routledge
Market: Communication
April 2020: 229 x 152: 118pp
Hb: 978-1-138-33827-2: £110.00

Michael-John DePalma
Series: Routledge Studies in Rhetoric and Communication
This book offers new insight into the ways rhetorical educators’
religious motives influenced the shape of nineteenth-century
rhetorical education.

The author studies the rhetorical pedagogy of Austin Phelps,
the prominent preacher and professor of sacred rhetoric at
Andover Theological Seminary, and his theologically-motivated
adaptation of rhetorical education to fit the exigencies of
preachers at the first graduate seminary in the United States.

This book will be essential reading for scholars and students of
rhetoric, education, American history, religious education, and

writing studies.

Routledge
Market: Communication Studies / Religion

Pb: 978-1-138-33828-9: £29.99 February 2020: 229 x 152: 208pp
eBook: 978-0-429-44182-0 Hb: 978-0-367-41841-0: £120.00
* For full contents and more information, visit: www.routledge.com/9781138338272 eBook: 978-0-367-81649-0

* For full contents and more information, visit: www.routledge.com/9780367418410

Dummy text to keep placeholderDummy text to keep placeholder
Teaching Content Management in Technical
Communication

Reimagining Communication: Experience
Edited by Michael Filimowicz, Michael Filimowicz, PhD, is
Senior Lecturer in the School of Interactive Arts and
Technology at Simon Fraser University and Veronika
Tzankova, Simon Fraser University
Series: Reimagining Communication
Reimagining Communication: Experience explores the embodied
and experiential aspects of media forms across a variety of
contemporary platforms, uses, content variations, audiences,
and professional roles.

This is an essential introductory text for advanced undergraduate
and graduate students and scholars of communication, media,
and interactive technologies, with an interdisciplinary focus and

an emphasis on the integration of new technologies.

Edited by Tracy Bridgeford
Series: ATTW Series in Technical and Professional
Communication
This collection offers a comprehensive overview of approaches
to teaching the complex subject of content management.

The book is an essential resource for both instructors new to
teaching technical and professional communication, and for
experienced instructors who are interested in upgrading their
pedagogies to include content management.

Routledge
Market: Communication
March 2020: 229 x 152: 216pp
Hb: 978-0-367-18125-3: £120.00

Routledge
Market: Communication Studies
March 2020: 229 x 152: 280pp
Hb: 978-1-138-49899-0: £120.00
Pb: 978-1-138-49900-3: £34.99 Pb: 978-0-367-18126-0: £34.99
eBook: 978-1-351-01535-6 eBook: 978-0-429-05961-2
* For full contents and more information, visit: www.routledge.com/9781138498990 * For full contents and more information, visit: www.routledge.com/9780367181253

Dummy text to keep placeholderDummy text to keep placeholder
The Effects of Intellectual Property Law in Writing
Studies

Reimagining Communication: Mediation
Edited by Michael Filimowicz, Michael Filimowicz, PhD, is
Senior Lecturer in the School of Interactive Arts and
Technology at Simon Fraser University and Veronika
Tzankova, Simon Fraser University
Series: Reimagining Communication
Reimagining Communication: Mediation explores information
and media technologies across a variety of contemporary
platforms, uses, content variations, audiences, and professional
roles.

This is an essential introductory text for advanced undergraduate
and graduate students and scholars of communication,
broadcast media, and interactive technologies, with an

interdisciplinary focus and an emphasis on the integration of new technologies.

Ethics, Sponsors, and Academic Knowledge-Making
Karen J. Lunsford, University of California, Santa Barbara,
USA and James P. Purdy, Duquesne University, USA
Series: Routledge Studies in Rhetoric and Communication
This book documents the intellectual property experiences of
writing studies scholars and challenges naturalized ways of
responding to intellectual property concerns. The book is an
essential read for academics working in areas of writing studies
and the humanities as well as those interested in intellectual
property. This text could also be used in graduate student
training in writing studies and related disciplines.

Routledge

Routledge
Market: Media / Communication
April 2020: 229 x 152: 430pp
Hb: 978-1-138-49890-7: £120.00 Market: Writing Studies/Intellectual Property

December 2019: 229 x 152: 234ppPb: 978-1-138-49891-4: £34.99
Hb: 978-1-138-49907-2: £120.00eBook: 978-1-351-01543-1
eBook: 978-1-351-01519-6* For full contents and more information, visit: www.routledge.com/9781138498907
* For full contents and more information, visit: www.routledge.com/9781138499072

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy
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Theories and Methods of Writing Center Studies
A Practical Guide

3rd Edition
The Global Public Relations Handbook
Theory, Research, and Practice

Edited by Jo Mackiewicz and Rebecca Babcock
This collection helps students and researchers understand the
foundations of writing center studies in order to make sound
decisions about the types of methods and theoretical lenses
that will help them formulate and answer their research
questions. It introduces an array of theories, including genre
theory, second-language acquisition theory, transfer theory, and
disability theory.

Ideal for courses on writing center studies and pedagogy, it is
essential reading for researchers and administrators in writing
centers and writing across the curriculum or writing in the
disciplines programs.

Edited by Krishnamurthy Sriramesh, University of Colorado,
Boulder, USA, Dejan Verčič, University of Ljubljana, Slovenia
and Margery Kraus
This edition of The Global Public Relations Handbook offers
state-of-the-art discussions of the global public relations industry
blending research-based theory with practice presented in essays
from both academics and practitioners. The 28 essays in three
sections take into account changes in the global communication
landscape especially since the second edition. An essential
resource for students, researchers, and practitioners of public
relations, strategic communication, and international
communication.

Routledge
Market: Writing and Comopsition
November 2019: 254 x 178: 230pp
Hb: 978-0-367-18848-1: £120.00
Pb: 978-0-367-18849-8: £36.99
eBook: 978-0-429-19875-5
* For full contents and more information, visit: www.routledge.com/9780367188481

Dummy text to keep placeholder
Workplace Communication

Routledge
Market: Public Relations
November 2019: 254 x 178: 336pp
Hb: 978-1-138-04314-5: £175.00
Pb: 978-0-367-37013-8: £67.00
eBook: 978-1-315-17329-0
Prev. Ed Hb: 978-0-415-99513-9
* For full contents and more information, visit: www.routledge.com/9781138043145

The Public Relations Writer’s Handbook
Edited by Leena Mikkola, University of Jyväskylä, Finland
and Maarit Valo, University of Jyväskylä, Finland
This book provides insights into communication practices that
enable efficient work, successful collaboration, and a functional
work environment.

Workplace Communication is ideal for current and future
employees, directors, supervisors and managers, instructors, and
consultants in knowledge-based expertise work. The book is
appropriate for courses in organizational and leadership
communication or interpersonal communication in a workplace
setting.

Whitney Lehmann
From pitches and press releases to news and feature stories to
social media writing and more, this new book by author Whitney
Lehmann and a handful of experienced contributors breaks
down the most widely used types of public relations writing
needed to become a PR pro. Whether you’re a PR major or PR
practitioner, this book is for you. Lehmann has combined her
industry and classroom experience to create a handbook that’s
accessible for PR students and practitioners alike. A dedicated
eResource also supports the book, with writing templates and
answer keys (for instructors) to the end-of-chapter exercises in
the text.

Routledge
Market: Organizational Communication/Interpersonal Communication
November 2019: 229 x 152: 214pp
Hb: 978-0-367-18570-1: £115.00
Pb: 978-0-367-18571-8: £30.99
eBook: 978-0-429-19688-1
* For full contents and more information, visit: www.routledge.com/9780367185701

Writing in a Technological World

Routledge
Market: Public Relations Writing
December 2019: 229 x 152: 184pp
Hb: 978-0-815-36529-7: £120.00
Pb: 978-0-815-36528-0: £49.99
eBook: 978-1-351-26192-0
* For full contents and more information, visit: www.routledge.com/9780815365297

2nd Edition
The Routledge Handbook of Mass Media Ethics

Claire Lutkewitte, Nova Southeastern
Writing in a Technological World explores how to think rhetorically,
act multimodally, and be sensitive to diverse audiences while
writing in technological contexts such as social media, websites,
podcasts and mobile technologies. This is the ideal text for
advanced undergraduate and graduate courses in composition,
writing with technologies, and professional/business writing. A
supplementary guide for instructors is available at
www.routledge.com/9781138580985

Routledge
Market: Communication
December 2019: 229 x 152: 420pp
Hb: 978-1-138-58097-8: £110.00

Edited by Lee Wilkins, Wayne State University, USA and
Clifford G. Christians, University of Illinois at
Urbana-Champaign
This handbook explores the depth and breadth of thinking on
media ethics, representing the intellectual history of mass media
ethics over the past 40 years. Chapters summarize existing
research and thinking in the field, as well as setting agenda for
future research grounded in philosophy and social science.
Featuring contributions from such key scholars as Patrick Lee
Plaisance, Sandra L. Borden, Stephen J.A. Ward, Deni Elliott,
Michael Bugeja, Linda Steiner, and Herman Wasserman, this
Second Edition adds coverage of source ethics, social media,
the roots of law in ethics, and documentary film. It will serve

advanced students and scholars in Media Ethics, Law, Philosophy, and Business.

Routledge
Market: Media

Pb: 978-1-138-58098-5: £29.99April 2020: 254 x 178: 560pp
eBook: 978-0-429-50701-4Hb: 978-1-138-68132-3: £190.00
* For full contents and more information, visit: www.routledge.com/9781138580978Pb: 978-1-138-68133-0: £61.99

eBook: 978-1-315-54592-9
Prev. Ed Hb: 978-0-805-86191-4
* For full contents and more information, visit: www.routledge.com/9781138681323
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Bande de Filles
Girlhood Identities in Contemporary France

3rd Edition 
A Level Film Studies
The Essential Introduction

Frances Smith, University of Sussex
Series: Cinema and Youth Cultures
Few films in the twenty-first century have represented
coming-of-age with the beauty and brutality of Bande de Filles
(or Girlhood). This book provides an in-depth examination of
Céline Sciamma’s film, focusing on its portrayal of female
adolescence in contemporary Paris. Thoughtful, concise, and
deeply contemporary, this book is perfect for students, scholars,
and general readers interested in youth cultures, European
cinema, gender and sexuality.

Routledge

Sarah Casey Benyahia, Colchester Sixth Form College, UK,
John White, Anglia Ruskin University, UK and Freddie
Gaffney, Ravensbourne College of Design and
Communication, UK
Series: Essentials
This essential book covers the key areas for A Level Film Studies
students, building confidence through a careful, step-by-step
approach. Matched to the current exam specification, A Level
Film Studies: The Essential Introduction covers everything students
need to study as part of the course. The book is supported by a
companion website at www.alevelfilmstudies.co.uk offering
further advice and activities.

Routledge
Market: Media Studies and Film Studies
February 2020: 246x174: 420pp
Hb: 978-0-367-34244-9: £110.00

Market: Film & Cultural Studies
January 2020: 216x138: 104pp
Hb: 978-1-138-49196-0: £45.00
eBook: 978-1-351-03162-2Pb: 978-0-415-52089-8: £29.99
* For full contents and more information, visit: www.routledge.com/9781138491960eBook: 978-0-429-32462-8

* For full contents and more information, visit: www.routledge.com/9780367342449

Dummy text to keep placeholderDummy text to keep placeholder
Branded Entertainment and CinemaA New History of War Reporting
The Marketisation of Italian FilmKevin Williams

This book takes a fresh look at the history of war reporting to
understand how new technology, new ways of waging war and
new media conditions are changing the role and work of today’s
war correspondent. A thematically organised, historically rich
introduction, this book is ideal for students of journalism, media
and communication.

Routledge
Market: Journalism
January 2020: 234x156: 224pp
Hb: 978-0-415-69497-1: £120.00

Gloria Dagnino
Series: Routledge Critical Advertising Studies
Branded Entertainment and Cinema addresses the increasing
integration between media and advertising contents, specifically
examining the case of brand/film integration in Italy. Framed
within the global media context, the book offers a historical and
contemporary account of the manifold intersections between
commercial and cultural production. Providing an in-depth yet
clear and accessible overview of the political and economic
dynamics driving the Italian media landscape towards
unprecedented forms of marketisation this is a valuable resource
for academics and students in the fields of film and media
studies, marketing, advertising, and Italian studies.

Routledge
Market: Media Studies/AdvertisingPb: 978-0-415-69498-8: £34.99
December 2019: 216x138: 110ppeBook: 978-0-203-13362-0
Hb: 978-0-815-34852-8: £45.00* For full contents and more information, visit: www.routledge.com/9780415694971
eBook: 978-1-351-16684-3
* For full contents and more information, visit: www.routledge.com/9780815348528

Dummy text to keep placeholderDummy text to keep placeholder
Branding DiversityAsia-Pacific Film Co-productions
New Advertising and Cultural StrategiesTheory, Industry and Aesthetics

Susie Khamis
Series: Routledge Critical Advertising Studies
Branding Diversity considers how brands both reflect and affect
contemporary discussions of cultural diversity. Advancing an
innovative, critical perspective on advertising, the book
challenges the latent assumption that advertisers are inherently
conservative, reluctant to represent anything other than
popularly agreeable scripts and narratives. On the contrary,
advertising is now replete with progressive messaging. Through
Budweiser, Gillette, Vogue and Patagonia, Susie Khamis
demonstrates that such forays into the political realm are not
just shrewd appraisals of popular causes, but also inevitable
outcomes of contemporary media and politics.

Edited by Dal Yong Jin, Simon Fraser University, Canada
and Wendy Su, University of California, Riverside, USA
Series: Routledge Studies in Media and Cultural Industries
This book examines cross-regional film collaboration within and
beyond the Asia-Pacific region. Through a mixed methods
approach of political economy and industry, market and textual
analysis, the book contributes to the understanding of the global
fusion of cultural products and the reconfiguration of
geographic, political, economic, and cultural relations. Issues
covered include: cultural globalization and Asian regionalization;
identity, regionalism, and industry practices and inter-Asian and
trans-Pacific co-production practices among the U.S., China,
South Korea, Japan, India, Hong Kong, Argentina, Australia,

Taiwan, and New Zealand. Routledge
Market: Media StudiesRoutledge
February 2020: 216x138: 152ppMarket: Media Industries/Asian Studies/Film Studies
Hb: 978-0-367-14544-6: £45.00November 2019: 229 x 152: 322pp
eBook: 978-0-429-03225-7Hb: 978-0-367-44455-6: £120.00
* For full contents and more information, visit: www.routledge.com/9780367145446eBook: 978-1-003-01126-2

* For full contents and more information, visit: www.routledge.com/9780367444556
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Citizen Media and Practice
Currents, Connections, Challenges

Edited by Hilde C. Stephansen, University of Westminster,
UK and Emiliano Treré
Series: Critical Perspectives on Citizen Media
This groundbreaking collection advances understanding of the
concept of media practices by critically interrogating its
relevance for the study of citizen and activist media. Offering
both a comprehensive introduction to scholarship on citizen
media and practice and a cutting-edge exploration of a novel
theoretical framework, the book is ideal for students and
experienced scholars alike.

2nd Edition 
Cross-Cultural Journalism and Strategic 
Communication
Storytelling and Diversity

Edited by Maria E Len-Rios, University of Georgia, USA and
Earnest L Perry
Built using the hands-on and pioneering Missouri Method, this
textbook prepares readers to write about and communicate
with people of different backgrounds, offering real-world
examples of how to practice excellent journalism and strategic
communication that takes culture into account. A fantastic
introduction to this complex but important field, this book is
perfect for students, teachers, and early career communicators.
The combintion of a hands-on approach and pull-out boxes
with the diverse voices curated by editors María Len-Rios and

Earnest Perry make this an ideal text for the classroom and beyond.

Routledge
Market: Journalism/Strategic Communication
November 2019: 229 x 178: 406pp
Hb: 978-1-138-59521-7: £110.00
Pb: 978-1-138-59522-4: £43.99
eBook: 978-0-429-48841-2
* For full contents and more information, visit: www.routledge.com/9781138595217

Dummy text to keep placeholder
Cultural Ideals of Home
The Social Dynamics of Domestic Space

Routledge
Market: Media Studies/Cultural Studies
November 2019: 234x156: 266pp
Hb: 978-1-138-57182-2: £110.00
Pb: 978-1-138-57184-6: £29.99
eBook: 978-1-351-24737-5
* For full contents and more information, visit: www.routledge.com/9781138571822

Communicating Fashion Brands
Theoretical and Practical Perspectives

Deborah Chambers
Series: Directions in Cultural History
Spanning the nineteenth to twenty-first centuries, this book
investigates how home is imagined, staged and experienced in
western culture. A comprehensive and engaging study, this
book is ideal for students and researchers of cultural studies,
cultural history, media and communication studies, as well as
sociology, gender studies, cultural geography and design studies.

Routledge
Market: Cultural Studies
April 2020: 234x156: 270pp
Hb: 978-1-138-63792-4: £120.00

Emily Huggard and Jon Cope
This book demonstrates how fashion brands communicate, why
the practice is significant within wider society and how it can
be perceived as culturally meaningful. Written for scholars and
practitioners, this book is a valuable blend of theory and practice
across the fields of fashion, communication and branding.

Pb: 978-1-138-63793-1: £34.99
eBook: 978-1-315-20531-1
* For full contents and more information, visit: www.routledge.com/9781138637924

Dummy text to keep placeholder
Deep Mediatization

Andreas Hepp
Series: Key Ideas in Media & Cultural Studies
Andreas Hepp takes an integrative look at one of the biggest
questions in media and communications research: how digital
media is changing society. Providing original and critical research,
the book introduces mediatization to students of media and
cultural studies as well as neighbouring disciplines like sociology,
political science and other cognate disciplines.

Routledge
Market: Media Studies/ Communication Studies
December 2019: 198x129: 248pp
Hb: 978-1-138-02498-4: £120.00

Routledge
Market: Media Studies
March 2020: 234x156: 184pp
Hb: 978-1-138-61355-3: £120.00
Pb: 978-1-138-61356-0: £39.99
eBook: 978-0-429-46442-3
* For full contents and more information, visit: www.routledge.com/9781138613553

3rd Edition 
Convergent Journalism: An Introduction
Writing and Producing Across Media

Edited by Vincent F. Filak, University of Wisconsin-Oshkosh,
USA
Convergent Journalism is the pioneering textbook on practicing
journalism in the 21st century. Now in its third edition, the book
offers chapters by industry experts covering key components
for today’s converged media landscape.

Students looking for the practical skills and ethical background
necessary for producing journalism in the contemporary media
landscape will find this book an invaluable resource. It is perfect
for students in courses such as Convergent Journalism, Digital
Media, Online Journalism, and Multimedia Journalism.

Routledge
Market: Journalism
December 2019: 254 x 178: 192pp
Hb: 978-0-367-33537-3: £135.00

Pb: 978-1-138-02499-1: £24.99
eBook: 978-1-351-06490-3

Pb: 978-0-367-33618-9: £53.99 * For full contents and more information, visit: www.routledge.com/9781138024984
eBook: 978-0-429-32083-5
Prev. Ed Hb: 978-1-138-77500-8
* For full contents and more information, visit: www.routledge.com/9780367335373
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Epistemology of News FrameDigital Mediascapes of Transnational Korean Youth

Culture Xiao Wei and Diana Gao
Series: China Perspectives
This book combines subjective philosophy with empirical
researches to fully explore frame analysis and how a media
organization's news frame is constructed. Topics discussed
include connotation and composition, facts and sources,
functions and effects, construction and updates, competition
and negotiation, presenting a clear and systematic
epistemological framework of frame analysis. Relevant
discussions should provide inspiration for news frame
researchers, media practitioners and the public.

Routledge

Kyong Yoon, Univeristy of British Columbia Okanagan,
Canada
Series: Routledge Research in Digital Media and Culture in Asia
This book explores how digital media is integrated into various
forms of transnational life and imagination, focusing on young
South Koreans’ digital media practices. Drawing on extensive
field studies, the book provides engaging narratives that critically
examine a wide range of young people–transnational pop
culture fans, young people of transnational families, overseas
sojourners, young migrants, and transnational women bloggers.
Each chapter illustrates a form of mediascape, in which
transnational Korean youth culture and digital media are
uniquely articulated.

Market: Journalism
December 2019: 234x156: 290pp
Hb: 978-0-367-43534-9: £130.00Routledge
eBook: 978-1-003-00392-2Market: Digital Media/Asian Studies
* For full contents and more information, visit: www.routledge.com/9780367435349November 2019: 229 x 152: 158pp

Hb: 978-1-138-60300-4: £115.00
eBook: 978-0-429-46925-1
* For full contents and more information, visit: www.routledge.com/9781138603004

Dummy text to keep placeholderDummy text to keep placeholder
Essays in Media and Cultural StudiesDiscourses in Action
In TransitionEdited by Klaus Krippendorff and Nour Halabi

Series: Shaping Inquiry in Culture, Communication and Media
Studies
This interdisciplinary collection brings together leading and
emerging scholars of discourse, conceptualizing how discursive
practices shape social, political, and even material realities.
Providing a useful examination of current discourse studies, this
interdisciplinary volume is ideal for both students and researchers
within media, communication, discourse analysis, linguistics and
cultural studies.

Graeme Turner
Spanning a decade of key research, this collectionbrings together
the essays and chapters of leading media scholar Graeme Turner
for the first time. Providing key insights into a range of topics,
this book is ideal for students and scholars looking to deepen
their understanding of the transitory nature of media and cultural
studies.

Routledge
Market: Media & Cultural Studies
December 2019: 234x156: 172pp
Hb: 978-0-367-33895-4: £120.00
Pb: 978-0-367-33896-1: £34.99
eBook: 978-0-429-32271-6
* For full contents and more information, visit: www.routledge.com/9780367338954

2nd Edition
Fashion Journalism

Julie Bradford
Fashion Journalism presents a comprehensive overview of how
this branch of journalism operates and how to report on the
industry. This new and updated edition addresses the pivotal
role played by social media, bloggers and influencers, the skills
needed to plan, shoot and present video and the current state
of fashion journalism internationally. The book includes case
studies and interviews with fashion journalists, as well as with
stylists, PR executives, photographers and bloggers.

Routledge
Market: Journalism/Media
December 2019: 234x156: 328pp
Hb: 978-0-815-38683-4: £120.00

Routledge
Market: Media & Cultural Studies
February 2020: 234x156: 202pp
Hb: 978-0-367-40420-8: £120.00
eBook: 978-0-429-35603-2
* For full contents and more information, visit: www.routledge.com/9780367404208

Dummy text to keep placeholder

Documenting the Visual Arts
Edited by Roger Hallas
This edited collection examines the international history,
aesthetics and politics of visual arts documentaries from the
1940s to the present. The first book to both examine the global
range of documentaries about the visual arts and address the
proliferation of this understudied genre of documentary film
during the past several decades, Documenting the Visual Arts
brings together new international and interdisciplinary
scholarship on documentaries about a diverse array of visual art
forms, including painting, sculpture, photography, performance
art, installation art, collaborative art and fashion.

Routledge
Market: FILM STUDIES / ART HISTORY
December 2019: 234x156: 232pp
Hb: 978-1-138-56599-9: £120.00

Pb: 978-0-815-38684-1: £32.99
Pb: 978-1-138-56598-2: £34.99

eBook: 978-1-351-17462-6
eBook: 978-1-315-12330-1

Prev. Ed Hb: 978-0-415-68660-0
* For full contents and more information, visit: www.routledge.com/9781138565999

* For full contents and more information, visit: www.routledge.com/9780815386834
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Hybrid PlayGothic Cinema
Crossing Boundaries in Game Design, Player Identities and Play SpacesXavier Aldana Reyes

Series: Routledge Film Guidebooks
Arguing for the need to understand Gothic cinema as an
aesthetic mode, this book explores its long history, from its
transitional origins in phantasmagoria shows and the first ‘trick’
films to its postmodern fragmentation in the Gothic pastiches
of Tim Burton. This ground-breaking bookis the first thorough
chronological, transhistorical and transnational study of Gothic
cinema, ideal for both new and seasoned scholars, as well as
those with a wider interest in the Gothic.

Routledge
Market: Film Studies
December 2019: 198x129: 256pp
Hb: 978-1-138-22755-2: £110.00

Edited by Adriana de Souza e Silva and Ragan Glover-Rijkse
Series: Routledge Advances in Game Studies
This book explores hybrid play as a site of interdisciplinary
activity—one that is capable of generating new forms of
mobility, communication, subjects, and artistic expression as
well as new ways of interacting with and understanding the
world.

The chapters in this collection explore hybrid making, hybrid
subjects, and hybrid spaces, generating interesting conversations
about the past, current and future nature of hybrid play.

Together, the authors offer important insights into how place
and space are co-constructed through play; how, when, and for

what reasons people occupy hybrid spaces; and how cultural practices shape elements of
play and vice versa.

Pb: 978-1-138-22756-9: £21.99 Routledge
eBook: 978-1-315-39538-8 Market: Media Studies
* For full contents and more information, visit: www.routledge.com/9781138227552 February 2020: 234x156: 264pp

Hb: 978-0-367-42778-8: £120.00
eBook: 978-0-367-85505-5
* For full contents and more information, visit: www.routledge.com/9780367427788

Dummy text to keep placeholderDummy text to keep placeholder
Immersive CommunicationGraphic Novels and Visual Cultures in South Asia
The Communication Paradigm of the Third Media AgeEdited by E. Dawson Varughese and Rajinder Dudrah

Graphic Novels and Visual Cultures in South Asia explores the
shifting landscapes of the graphic narratives and related visual
cultures scene in South Asia today.

Through its inclusion of articles, visual essays and in-conversation
pieces, this collection offers insight into the ways in which this
narrative is unfolding, the kind of stories which are being told
and how, in telling these stories, South Asian society is called
upon to engage and crucially, to react to what we see, how and
why we see it. This book was originally published as a special
issue of the South Asian Popular Culture journal.

Routledge

Qin Li and Qiusha Lv
Series: China Perspectives
Communication, like the atmosphere itself, is ubiquitous and
essential for humans and with the development of new
technologies, such as wireless internet, 3D printing and virtual
reality, it has become almost impossible to live without it.

This book proposes a new research paradigm that incorporates
new features and factors of communication and a new
theoretical framework named “immersive communication”. the
author discusses the definition, characteristics, information
structure, and models of immersive communication using
various examples including Fitbit, Apple, 4G and other
technologies, while envisioning future applications of the

immersive communication model.

Market: Media Studies
February 2020: 246x174: 135pp
Hb: 978-0-367-43711-4: £120.00
* For full contents and more information, visit: www.routledge.com/9780367437114 Routledge

Market: media studies/communication studies
December 2019: 234x156: 182pp
Hb: 978-0-367-37671-0: £130.00
eBook: 978-0-429-35553-0
* For full contents and more information, visit: www.routledge.com/9780367376710

Dummy text to keep placeholderDummy text to keep placeholder
Immersive Journalism as StorytellingHacking Gender and Technology in Journalism
Ethics, Production and DesignSara De Vuyst

Series: Disruptions
Hacking Gender and Technology in Journalism addresses the
question of whether journalism’s new digital spaces suffer from
the same gendered structures as traditional media organisations
or whether they go beyond such bias. The book offers insights
into the challenges that women journalists face in relation to
technological innovation as well as the potential for developing
strategies for empowerment that it offers. More specifically, there
is a focus on the gendering of digital skills, the construction of
gender in new digital spheres of journalism, and how these
changes can lead to the disruption of gender inequalities in
journalism.

Edited by Turo Uskali, Astrid Gynnild, Sarah Jones and Esa
Sirkkunen
This book sets out cutting edge new research and examines
future prospects on 360-degree video, virtual reality (VR) and
augmented reality (AR) in journalism, analyzing and discussing
virtual world experiments from a range of perspectives. This
book is written for journalism teachers, educators and students
as well as scholars, politicians, lawmakers, and citizens with an
interest in emerging technologies for media practice.

Routledge
Market: Media/Journalism Studies
April 2020: 234x156: 232pp
Hb: 978-1-138-33764-0: £120.00

Routledge
Market: Media/Journalism Studies
February 2020: 216x138: 144pp
Hb: 978-0-367-20528-7: £45.00
eBook: 978-0-429-26202-9 Pb: 978-1-138-33766-4: £34.99
* For full contents and more information, visit: www.routledge.com/9780367205287 eBook: 978-0-429-43774-8

* For full contents and more information, visit: www.routledge.com/9781138337640
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Journalism Beyond Orwell Marxism

Karl Marx’s Fifteen Key Concepts for Cultural and Communication 
Studies

Richard Lance Keeble
Journalism Beyond Orwell adapts and updates pioneering work
by Richard Lance Keeble to explore George Orwell’s legacy as a
journalist in original, critical – and often controversial – ways.
This collection will be of particular interest to students and
researchers in journalism studies, English literature, media,
intelligence studies and international relations.

Routledge
Market: Media/Journalism Studies
February 2020: 234x156: 200pp
Hb: 978-0-367-33356-0: £120.00

Christian Fuchs, University of Westminster, UK
Series: Key Ideas in Media & Cultural Studies
This introductory text is a critical theory toolkit on how to how
to make use of Karl Marx’s ideas in media, communication and
cultural studies.

Students taking courses in Media, Culture and Society;
Communication Theory; Media Economics; Political
Communication and Cultural Studies will find Fuchs' concise
introduction an essential guide to Marx.

Routledge
Market: Media Studies
December 2019: 198x129: 288pp
Hb: 978-0-367-41878-6: £110.00

Pb: 978-0-367-33355-3: £34.99
eBook: 978-0-429-31936-5
* For full contents and more information, visit: www.routledge.com/9780367333560

Pb: 978-0-367-41877-9: £22.99
eBook: 978-0-367-81675-9
* For full contents and more information, visit: www.routledge.com/9780367418786
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Marxism Goes to the MoviesJournalism, Citizenship and Surveillance Society

Mike Wayne
This book provides a long-awaited account of how Marxism has
shaped both the medium of film and the study of film. It covers
key concepts that anyone studying film needs to engage with,
as well as key theorists (both within and beyond film studies)
and provides an historical perspective on the development of
Marxism and film.

Author Mike Wayne argues the need to de-reify how we look at
film, link text to context, consciousness to social being, industrial
strategies to cultural struggle and assesses new technological,
cultural and political trends historically.

Routledge
Market: Film Studies
December 2019: 234x156: 218pp
Hb: 978-1-138-67786-9: £115.00

Edited by Karin Wahl-Jorgensen
This book shows how surveillance society shapes and interacts
with journalistic practices and discourses. It illustrates not only
how surveillance debates play out in and through mediated
discourses, but also how practices of surveillance inform the
stories, everyday work and the ethics of journalists. The book
raises fundamental questions around the role of journalism in
creating the conditions for digital citizenship. The chapters in
this book were originally published in a special issue of the
journal, Digital Journalism.

Routledge
Market: Media Studies
February 2020: 246x174: 160pp
Hb: 978-0-367-43740-4: £120.00

Pb: 978-1-138-67787-6: £31.99* For full contents and more information, visit: www.routledge.com/9780367437404
eBook: 978-1-315-55930-8
* For full contents and more information, visit: www.routledge.com/9781138677869
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Media, Voice, Space and PowerMapping Citizen and Participatory Journalism in

Newsrooms, Classrooms and Beyond Essays of Refraction
Nick Couldry and Jonathan Gray
Nick Couldry is one of the world’s leading analysts of media
power and voice, and has been publishing widely for 25 years.
This volume, published 20 years after The Place of Media Power,
brings together a rich collection of essays from his earliest to his
latest writings, some of them hard to access, plus two previously
unpublished chapters. The result is an exciting and clearly-written
text that will interest students and researchers of media, culture
and social theory across the world.

Routledge
Market: Media & Communication Studies
December 2019: 234x156: 252pp
Hb: 978-0-367-18205-2: £120.00

Edited by Melissa Wall
Series: Journalism Studies
This book assesses citizen journalism within the context of
hyperlocals, non-profits and large global news organizations,
critically examining various forms of participation by citizen
contributors to the news.

The contributors examine the following: Does citizen journalism
close the news participation gap between the Global North and
South? How can citizen journalism enable the socially excluded
to overcome marginalization? What are the obligations of
professional news outlets to citizen reporters in war zones?
Furthermore, some contributors critique the ways traditional
journalism makes use of non-professional content, while others

propose new analytical frameworks.

Routledge
Market: Journalism Pb: 978-0-367-18206-9: £34.99
December 2019: 246x174: 248pp eBook: 978-0-429-06009-0
Hb: 978-0-367-43744-2: £120.00 * For full contents and more information, visit: www.routledge.com/9780367182052
* For full contents and more information, visit: www.routledge.com/9780367437442
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Privacy and the News MediaMigration, Identity, and Belonging

Chris Frost
Critically examining current journalistic practices using both
theoretical and applied approaches, this book addresses the
interplay between the right to free expression (and what that
means to a free press) and the right to privacy. This insightful
exploration of privacy and journalism combines theory and
practice to provide a valuable resource for both Media and
Journalism students and working journalists.

Routledge
Market: Media/Journalism Studies
November 2019: 234x156: 212pp
Hb: 978-0-367-14021-2: £110.00

Defining Borders and Boundaries of the Homeland
Edited by Kumarini Silva, University of North Carolina Chapel
HIll, USA and Margaret E. Franz, University of North Carolina,
Chapel HIll, USA
Series: Routledge Research in Cultural and Media Studies
This volume responds to a seemingly simple question: How do
you know when you belong to a country? The boundaries and
borders defining who belongs and who does not proliferate in
the age of globalization. Contributors to this collection engage
with how these boundaries are made and sustained.The authors’
diverse methodologies, ranging from archival research, oral
histories, literary criticism, and ethnography attend to these
contradictions by studying how the practices of migration and

identification, procured and produced through global exchanges of bodies and goods
that cross borders, foreclose those borders to (re)produce, and (re)imagine the homeland
and its boundaries. Pb: 978-0-367-14023-6: £29.99

eBook: 978-0-429-02981-3Routledge
* For full contents and more information, visit: www.routledge.com/9780367140212Market: Migration/Cultural Studies

January 2020: 229 x 152: 200pp
Hb: 978-1-138-60290-8: £120.00
eBook: 978-0-429-46937-4
* For full contents and more information, visit: www.routledge.com/9781138602908

Dummy text to keep placeholder5 Volume Set
PropagandaMuseum Studies
Ideas, Discourses and its LegitimizationEdited by Rhiannon Mason, Newcastle University, UK

Series: Critical Concepts in Media and Cultural Studies
In the last few decades Museum Studies has expanded
enormously to become an internationally recognized and highly
interdisciplinary academic field. This five volume collection
addresses the philosophical, theoretical, and ethical concerns
of museums—alongside the equally important practical,
organizational, and operational issues—to understand how they
operate today.

Hailong Liu and Diana Gao
Series: Chinese Perspectives on Journalism and Communication
The book explores the discovery and development of
propaganda concepts in China. It introduces what propaganda
is, why it exists and why the public tolerates propaganda. Setting
propaganda under the framework of modernity, It displays a
panorama of the mutual conflicts between nation and
individuals, control and freedom, ideas and bodies. Not only will
scholars and students studying journalism and communication
find this book interesting, professionals working in journalism,
advertisement, public relations and publicity will also find it
readable and enlightening.

Routledge

Routledge
Market: Museum Studies
November 2019: 234x156: 2110pp
Hb: 978-1-138-01435-0: £1125.00
* For full contents and more information, visit: www.routledge.com/9781138014350

Market: Communication Studies
November 2019: 234x156: 354pp
Hb: 978-0-367-37397-9: £130.00
eBook: 978-0-429-35353-6
* For full contents and more information, visit: www.routledge.com/9780367373979
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Radio ModernismsPolitical Economy of Media Industries
Features, Cultures and the BBCGlobal Transformations and Challenges

Edited by Aasiya Lodhi, University of Westminster, UK and
Amanda Wrigley, University of Reading, UK
This collection interrogates and stimulates deep,
cross-disciplinary engagement with the various understandings
and interplays of ‘radio modernisms’ from the early decades of
the twentieth century through to the 1950s. In examining the
myriad ways in which radio gave shape to new modernities and
both evolved and constituted new forms of modernism, the
collection offers fresh perspectives on the interconnected
significance of ‘radio modernisms’ within the socio-cultural,
literary, and political landscapes of twentieth century Britain.
This book was originally published as a special issue of Media
History

Edited by Randy Nichols, University of Washington Tacoma,
USA and Gabriela Martinez, University of Oregon, USA
Series: Routledge Studies in Media and Cultural Industries
Building on Janet Wasko’s political economy of communication
research, contributors examine prevalent themes in the study
of media work and industries--labor, power, money--by
discussing their relevance to new media platforms, to the crisis
economy, and to the rise of non-Western economies. The volume
comprises a theoretical discussion of foundational issues in the
political economy of communication (such as ideology and
capitalism) and analysis of an array of "old" and new media, from
newspaper and film to the Internet and video games.

Routledge
RoutledgeMarket: Media Economics/Media Industries
Market: Media / Radio / ModernismsNovember 2019: 229 x 152: 290pp
February 2020: 246x174: 142ppHb: 978-1-138-60296-0: £115.00
Hb: 978-0-367-36765-7: £120.00eBook: 978-0-429-46933-6
* For full contents and more information, visit: www.routledge.com/9780367367657* For full contents and more information, visit: www.routledge.com/9781138602960
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South Asian Creative and Cultural IndustriesReimagining Journalism and Social Order in a

Fragmented Media World Edited by Khaleel Malik and Rajinder Dudrah
It is widely acknowledged that creativity is emerging as one of
the most important sources of economic growth. This book
investigates the varied forms of the creative and cultural
industries including the arts, culture, film, design and other
related fields.

Using contemporary and fresh examples from South Asia and
its diasporas, South Asian Creative and Cultural Industries offers
new research perspectives on a growing and important region
of the world. This book was originally published as a special issue
of the South Asian Popular Culture journal.

Routledge

Edited by Robert E. Gutsche, Jr. and Kristy Hess
This book examines journalism’s ability to promote and foster cohesive and collective
action while critically examining its place in the intensifying battle to maintain a society’s
social order. Rich with perspectives from across the globe, this book connects journalism
studies to critical scholarship on social order and social control, nationalism, social media,
geography, and the function of news as a social sphere. This book was first published as
two special issues, in Journalism Studies and Journalism Practice.

Routledge
Market: Journalism Studies / Journalism and Society
June 2020: 246x174: 258pp
Hb: 978-0-367-36605-6: £120.00
* For full contents and more information, visit: www.routledge.com/9780367366056

Market: Media and Cultural Studies
February 2020: 246x174: 122pp
Hb: 978-0-367-43756-5: £120.00
* For full contents and more information, visit: www.routledge.com/9780367437565
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Television and the Embodied ViewerRe-scheduling Television in the Digital Era
Affect and Meaning in the Digital AgeHanne Bruun

Series: Routledge Focus on Television Studies
This book explores how the television industry is adapting its
production culture and professional practises of scheduling to
an increasingly non-linear television paradigm. Based on four
case studies the book argues that a third television paradigm is
being produced from within the multiplatform television
organisations themselves in order to adapt to changing viewer
habits and the tensions between digital and broadcast television.
Situated at the intersection of the humanities and sociology
within media production studies, this book will be of interest to
scholars and students of television studies, media production
studies and cultural studies.

Marsha F. Cassidy, University of Illinois at Chicago, USA
Series: Routledge Advances in Television Studies
Presenting a fresh approach to television studies, the book
illustrates how TV’s multisensory appeal builds viewer empathy
and animates meaning.

The book examines a range of provocative television works,
notably The Americans, Mad Men, Little Women: LA, and Six Feet
Under, with emphasis on the dramatization of gender, disability,
sex, childbearing, and death.

At a time when questions of embodiment and affect are crossing
disciplines, this book will appeal to scholars and students
working in the fields of television, film, and media studies, bothRoutledge

Market: Media Studies
December 2019: 216x138: 120pp
Hb: 978-0-367-22675-6: £45.00
eBook: 978-0-429-27630-9
* For full contents and more information, visit: www.routledge.com/9780367226756
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Sketching as Design Thinking

in the humanities and cognitive traditions.

Routledge
Market: Television Studies/Cognitive Media
January 2020: 229 x 152: 216pp
Hb: 978-1-138-24076-6: £120.00
eBook: 978-1-315-28265-7
* For full contents and more information, visit: www.routledge.com/9781138240766

Telling Science Stories
Reporting, Crafting and Editing for Journalists and ScientistsAlma R. Hoffmann

This book argues for the importance of sketching as a mode of
thinking, and the relevance of sketching in the design process,
design education, and design practice. Sketching as Design
Thinking explains how drawing and sketching remain a
prominent aspect in our learning and creative process, and
provides a rich resource for students of visual art and design.

Routledge
Market: Design Studies
November 2019: 234x156: 190pp
Hb: 978-1-138-57940-8: £110.00

Martin W. Angler
A practical manual for anyone who wants to turn scientific facts
into gripping science stories, this book provides an overview of
story elements and structure, guidance on where to locate them
in scientific papers and a step-by-step guide to applying
storytelling techniques to writing about science. A valuable
resource for students of journalism and science communication
as well as professional journalists, scientists and
scientists-in-training who want to engage with the public or
simply improve their journal papers.

Routledge
Market: Journalism
March 2020: 234x156: 288pp
Hb: 978-1-138-49056-7: £120.00

Pb: 978-1-138-57941-5: £29.99
eBook: 978-0-429-50804-2

Pb: 978-1-138-49059-8: £34.99* For full contents and more information, visit: www.routledge.com/9781138579408
eBook: 978-1-351-03510-1
* For full contents and more information, visit: www.routledge.com/9781138490567
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The History of Chinese AnimationThe Cold War and Asian Cinemas

Edited by Lijun Sun and Xiaolu An
Series: China Perspectives
This book describes the history, present and future of China’s
animation industry. The author divides the business’s 95-year
history into six periods and analyses each of these from an
historical, aesthetic, and artistic perspective. In addition, the book
focuses on representative works; themes; directions; artistic
styles; techniques; industrial development; government support
policies; business models; the nurturing of education and talent;
broadcasting systems and animation. Scholars and students
who are interested in the history of Chinese animation will
benefit from this book and it will appeal additionally to readers
interested in Chinese film studies.

Edited by Poshek Fu, University of Illinois at
Urbana-Champaign, USA and Man-Fung Yip, University of
Oklahoma, USA
This book offers an interdisciplinary, historically grounded study
of Asian cinemas’ complex responses to the Cold War conflict.
It situates the global ideological rivalry within regional and local
political, social, and cultural processes, while offering a
transnational and cross-regional focus.

With its interdisciplinary orientation and broad geographical
focus, the book will appeal to scholars and students from a wide
variety of fields, including film studies, history (especially the
burgeoning field of cultural Cold War studies), Asian studies, and
US-Asian cultural relations.

RoutledgeRoutledge
Market: animation/art history/Chinese film studiesMarket: Film Studies/Asian Studies
March 2020: 234x156: 586ppDecember 2019: 229 x 152: 320pp
Hb: 978-0-367-42781-8: £260.00Hb: 978-1-138-35381-7: £120.00
eBook: 978-0-367-85506-2eBook: 978-0-429-42520-2
* For full contents and more information, visit: www.routledge.com/9780367427818* For full contents and more information, visit: www.routledge.com/9781138353817
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The History of Chinese Animation IThe Ethics of Photojournalism in the Digital Age

Edited by Lijun Sun and Xiaolu An
Series: China Perspectives
This book describes the history, present and future of China’s
animation industry. The author divides the business’s 95-year
history into six periods and analyses each of these from an
historical, aesthetic, and artistic perspective. In addition, the book
focuses on representative works; themes; directions; artistic
styles; techniques; industrial development; government support
policies; business models; the nurturing of education and talent;
broadcasting systems and animation. Scholars and students
who are interested in the history of Chinese animation will
benefit from this book and it will appeal additionally to readers
interested in Chinese film studies.

Miguel Franquet Santos Silva and Scott A. Eldridge II,
University of Groningen, Netherlands
Delving into the complexities of contemporary reportage, this
book draws from moral philosophy and histories of
photojournalism to understand the emergence of this distinct
practice and discuss its evolution in a digital era. A targeted,
comprehensive and engaging book, this is a valuable resource
for academics, researchers and students of photojournalism, as
well as philosophy, communications and media studies more
broadly.

Routledge
Market: Media/Journalism Studies
March 2020: 234x156: 172pp
Hb: 978-1-138-58629-1: £120.00

Routledge
Market: animation/art history/Chinese studies
March 2020: 234x156: 302pp
Hb: 978-0-367-42751-1: £130.00Pb: 978-1-138-58630-7: £34.99
eBook: 978-0-367-85486-7eBook: 978-0-429-50468-6
* For full contents and more information, visit: www.routledge.com/9780367427511* For full contents and more information, visit: www.routledge.com/9781138586291
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The History of Chinese Animation IIThe Golden Age of Data

Edited by Lijun Sun and Xiaolu An
Series: China Perspectives
This book describes the history, present and future of China’s
animation industry. The author divides the business’s 95-year
history into six periods and analyses each of these from an
historical, aesthetic, and artistic perspective. In addition, the book
focuses on representative works; themes; directions; artistic
styles; techniques; industrial development; government support
policies; business models; the nurturing of education and talent;
broadcasting systems and animation. Scholars and students
who are interested in the history of Chinese animation will
benefit from this book and it will appeal additionally to readers
interested in Chinese film studies.

Media Analytics in Study & Practice
Edited by Don Grady
Series: Electronic Media Research Series
Audience and media analytics are more important now than
ever, and this latest volume in the cutting-edge BEA Electronic
Media Research Series collects some of the top scholars working
with big data and analytics today. This book summarizes the
insights of analytics practitioners regarding the current state of
legacy media analysis and social media analytics. Topics covered
include the evolution of media technologies, the teaching of
media measurement and analytics, the transition taking place
in media research, and the use of media analytics to answer
meaningful questions, drive content creation, and engage with

audiences. Routledge
Market: cartooning/animation/art history

Routledge March 2020: 234x156: 248pp
Market: Big Data Hb: 978-0-367-42775-7: £130.00
November 2019: 229 x 152: 278pp eBook: 978-0-367-85503-1
Hb: 978-0-367-22791-3: £120.00 * For full contents and more information, visit: www.routledge.com/9780367427757
eBook: 978-0-429-27685-9
* For full contents and more information, visit: www.routledge.com/9780367227913
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The Routledge Companion to Cyberpunk CultureThe Routledge Companion of Local Media and

Journalism Edited by Anna McFarlane, University of Glasgow, Scotland,
Lars Schmeink and Graham Murphy, Seneca College,
Canada
Series: Routledge Companions
This expansive companion addresses not only literary and
cinematic manifestations of cyberpunk, but also other cultural
manifestations of cyberpunk such as video games, music, fashion,
and online culture, including sample case studies of
oft-overlooked texts in these categories. The volume does not
limit its analytical apparatus to overview discussions of singular
media forms, but also engages in critical analysis refracted
through contemporary theoretical approaches, such as

posthumanism, human-animal relations, utopianism, postmodernism, and more.

Edited by Agnes Gulyas and David Baines
Series: Routledge Media and Cultural Studies Companions
This comprehensive edited collection provides key contributions
in the field, mapping out fundamental topics and analysing
current trends through an international lens. For students and
researchers in the fields of journalism studies, journalism
education, cultural studies and media and communications
programmes, this is the comprehensive guide to local media
and journalism.

Routledge
RoutledgeMarket: Media / Journalism
Market: Media Studies/Cultural StudiesApril 2020: 246x174: 504pp
December 2019: 254 x 178: 454ppHb: 978-0-815-37536-4: £190.00
Hb: 978-0-815-35193-1: £190.00eBook: 978-1-351-23994-3
eBook: 978-1-351-13988-5* For full contents and more information, visit: www.routledge.com/9780815375364
* For full contents and more information, visit: www.routledge.com/9780815351931
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The Routledge Companion to Disability and MediaThe Routledge Companion to American Literary

Journalism Edited by Katie Ellis, Curtin University, Australia, Gerard
Goggin, University of Sydney, Australia, Beth Haller, Towson
University, USA and Rosemary Curtis
Series: Routledge Media and Cultural Studies Companions
An authoritative and indispensable guide to disability and media,
this thoughtfully curated collection features varied and
provocative contributions from distinguished scholars alongside
next-generation research leaders. International in scope and
orientation, The Routledge Companion to Disability and Media
offers students and scholars alike a comprehensive survey of in
the intersections between disability studies and media studies.

Routledge

Edited by William E. Dow, American University of Paris,
France, Roberta S. Maguire, University of Wisconsin -
Oshkosh, USA and Yoko Nakamura, University of Iowa, USA
Series: Routledge Media and Cultural Studies Companions
Taking a thematic approach, this new companion provides an
interdisciplinary, cross-cultural, and international study of
American literary journalism. Provoking reconsideration and
inquiry, while providing new historical interpretations, this
companion recognizes, interacts with, and honors the tradition
and legacies of American literary journalism scholarship.
Engaging the work of disciplines such as sociology,
anthropology, African American studies, gender studies, visual Market: Media Studies/Disability Studies

November 2019: 254 x 178: 424pp
studies, media studies, and American studies, in addition to journalism and literary studies,
this book is perfect for students and scholars of those disciplines.

Hb: 978-1-138-88458-8: £175.00
eBook: 978-1-315-71600-8
* For full contents and more information, visit: www.routledge.com/9781138884588Routledge

Market: Literary Journalism
November 2019: 254 x 178: 558pp
Hb: 978-1-138-69583-2: £175.00
eBook: 978-1-315-52601-0
* For full contents and more information, visit: www.routledge.com/9781138695832
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The Routledge Companion to Global TelevisionThe Routledge Companion to Cult Cinema

Edited by Shawn Shimpach
Series: Routledge Media and Cultural Studies Companions
Featuring scholarly perspectives from around the globe and
drawing on a legacy of television studies, but with an eye toward
the future, this authoritative collection examines both the
thoroughly global nature of television and the multiple and
varied experiences that constitute television in the twenty-first
century. In this volume, editor Shawn Shimpach has brought
together an essential guide to understanding television in the
world today, how it works and what it means – perfect for
students, scholars, and anyone else interested in television, global
media studies, and beyond.

Edited by Ernest Mathijs, University of British Columbia,
Canada and Jamie Sexton
Series: Routledge Media and Cultural Studies Companions
This book offers an overview of the field of cult cinema – films
at the margin of popular culture and art that have received
exceptional cultural visibility and status mostly because they
break rules, offend and testify to contested levels of
accomplishment. It goes beyond the traditional scope of
Anglophone and North-American cinema by including case
studies of East and South Asia, continental Europe, the Middle
East and Latin America, making it an innovative and important
resource for researchers and students alike.

RoutledgeRoutledge
Market: Television StudiesMarket: Film Studies
November 2019: 254 x 178: 512ppDecember 2019: 246x174: 500pp
Hb: 978-1-138-72434-1: £180.00Hb: 978-1-138-95027-6: £175.00
eBook: 978-1-315-19246-8eBook: 978-1-315-66881-9
* For full contents and more information, visit: www.routledge.com/9781138724341* For full contents and more information, visit: www.routledge.com/9781138950276
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Transnational Feminisms, Transversal Politics and
Art

The Routledge Companion to Media and Class
Edited by Erika Polson, Lynn Schofield Clark and Radhika
Gajjala
Series: Routledge Media and Cultural Studies Companions
This companion brings together scholars working at the
intersection of media and class, with a focus on how
understandings of class are changing in contemporary global
media contexts. Outward-looking, intersectional, and highly
contemporary, The Routledge Companion to Media and Class is a
must-read for students and researchers interested in the
intersections between media, class, sociology, technology, and
a changing world.

Routledge

Entanglements and Intersections
Marsha Meskimmon
This bookexplores the critical significance of the visual arts to
transnational feminist thought and activism. Including examples
of artwork in full colour, this is essential reading for students and
researchers in art history, theory and practice, visual culture
studies; feminism, and gender studies, political theory and
cultural geography.

Routledge
Market: Art History/Visual Culture
March 2020: 234x156: 188pp
Hb: 978-1-138-57973-6: £120.00

Market: Media Studies
December 2019: 254 x 178: 312pp
Hb: 978-1-138-49361-2: £190.00
eBook: 978-1-351-02734-2
* For full contents and more information, visit: www.routledge.com/9781138493612

Pb: 978-1-138-57974-3: £34.99
eBook: 978-0-429-50783-0
* For full contents and more information, visit: www.routledge.com/9781138579736
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Understanding Citizen Journalism as Civic
Participation

The Routledge Companion to Media and Risk
Edited by Bishnupriya Ghosh and Bhaskar Sarkar, University of California, Santa
Barbara, USA

Seungahn Nah, University of Kentucky, USA and Deborah
S. Chung, University of Kentucky, USA
Series: Routledge Research in Journalism
Understanding Citizen Journalism as Civic Participation
re-conceptualizes citizen journalism in the context of Habermas’s
theory of the public sphere and communicative action, to
examine how citizen journalism practice as civic participation
may contribute to a heathier community and democracy in the
civil society context.

Drawing on the authors’ decade-long collaboration on citizen
journalism scholarship, this book posits a theoretical framework
that relies on diverse communication perspectives to understand

citizen journalism practice and its democratic consequences.

Series: Routledge Media and Cultural Studies Companions
This collection presents new work in risk media studies from critical humanities perspectives.
Defining, historicizing, and consolidating current scholarship, the volume seeks to shape
an emerging field, signposting its generative insights while examining its implicit
assumptions. Editors Bhaskar Sarkar and Bishnupriya Ghosh bring together contributors
who elucidate and interrogate risk media’s varied histories and futures. This book is meant
for students and scholars of media and communication studies, science and technology
studies, and the interdisciplinary humanities, looking either to deepen their engagement
with risk media or to broaden their knowledge of this emerging field.

Routledge
Market: Media/Cultural Studies
March 2020: 254 x 178: 524pp
Hb: 978-1-138-63893-8: £190.00
eBook: 978-1-315-63750-1 Routledge
* For full contents and more information, visit: www.routledge.com/9781138638938 Market: Journalism Studies

March 2020: 229 x 152: 176pp
Hb: 978-1-138-28126-4: £120.00
eBook: 978-1-315-27128-6
* For full contents and more information, visit: www.routledge.com/9781138281264
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Understanding Engagement in Transmedia CultureThe Routledge Companion to Photography Theory

Elizabeth Evans, University of Nottingham, UK
This book offers a new, interdisciplinary model for understanding
audience engagement as a type of behaviour, a form of response
and a cost to audiences that, combined, offer value to the screen
industries. It offers a way of understanding audience
engagement that is not restricted to a single media, but instead
accounts for and adapts to the various ways in which screen
content is experienced. Offering a unique approach by
presenting practitioner and audience perspectives, it is perfect
for students and scholars working in film and television studies,
as well as media industries and audience studies.

Routledge
Market: Media Studies / Television Studies
December 2019: 234x156: 198pp
Hb: 978-1-138-63278-3: £120.00

Edited by Mark Durden, University of Wales, UK and Jane
Tormey, Loughborough University, UK
Series: Routledge Art History and Visual Studies Companions
With newly commissioned essays by some of the leading writers
on photography today, this companion tackles some of the most
pressing questions about photography theory’s direction,
relevance and purpose. Diverse in its scope and themes, The
Routledge Companion to Photography Theory is an indispensable
collection of essays and interviews for students, researchers and
teachers. The volume also features extensive images, including
beautiful colour plates of key photographs.

Routledge
Market: Photography
November 2019: 246x174: 458pp
Hb: 978-1-138-84577-0: £175.00
eBook: 978-1-315-72799-8

Pb: 978-1-138-63279-0: £34.99* For full contents and more information, visit: www.routledge.com/9781138845770
eBook: 978-1-315-20805-3
* For full contents and more information, visit: www.routledge.com/9781138632783
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Why We RemakeUnited Artists
The Politics, Economics and Emotions of Film and TV RemakesEdited by Peter Krämer, Gary Needham, Nottingham Trent

University, UK, Yannis Tzioumakis, University of Liverpool,
UK and Tino Balio, University of Wisconsin, Madison, USA
Series: The Routledge Hollywood Centenary Series
This edited collection brings together leading film historians to
examine key aspects of United Artists' centennial history from
its origins to the sometimes chaotic developments of the last
four decades. The second title of the Routledge Hollywood
Centenary series, United Artists is a fascinating and
comprehensive study of the firm’s history and legacy, perfect
for students and researchers of cinema and film history, media
Industries, and Hollywood.

Lauren Rosewarne
Series: Routledge Advances in Film Studies
Each chapter provides insight into the business of Hollywood,
the motivations of filmmakers and also the pleasures for
audiences, and offers a separate explanation for the whys of
remaking.

Utilizing an interdisciplinary approach, the author draws from
existing literature, close readings of films and a dataset of
hundreds of film reviews, to provide a taxonomy and deep-dive
into six unique rationales for remaking premade titles: the better
remake, the economic remake, the nostalgic remake, the
Americanized remake, the creative remake, the fashionable
remake.

Routledge
Market: Film Studies / Media Studies
February 2020: 234x156: 330pp
Hb: 978-0-367-17898-7: £120.00
Pb: 978-0-367-17900-7: £34.99
eBook: 978-0-429-05833-2
* For full contents and more information, visit: www.routledge.com/9780367178987
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Routledge
Market: Media Studies
January 2020: 234x156: 320pp
Hb: 978-0-367-41913-4: £120.00
eBook: 978-0-367-81683-4
* For full contents and more information, visit: www.routledge.com/9780367419134

Writing and Editing for Digital MediaWhat Journalists Are Owed
Brian Carroll, Berry College, USA
In this new edition, Brian Carroll explores writing and editing for
digital media with information about voice, style, media formats,
and content development, combining hands-on exercises with
new sections on idea generation, multi-modal storytelling,
podcasting, and information credibility. Updated with
contemporary examples and new pedagogy, the fourth edition
broadens its scope, helping digital writers and editors in all fields,
including public relations, marketing, and social media
management. This is an ideal handbook for students from all
backgrounds who are looking to develop their writing and

editing skills for this ever-evolving industry.

How Structures, Systems and Audiences Enable News Work Today
Edited by Fred Vultee and Lee Wilkins
Series: Journalism Studies
The study of news and news practice is rich in examinations of
what journalists owe to society. However, this book looks at
what journalists can expect from society: what roles ownership
structures, colleagues, governments and audiences should play
so journalists can do their jobs well – and safely.

This volume opens a discussion on the cultural, legal-system
and professional agreements that societies should provide so
journalists can do their jobs in increasingly hostile political
environments. This book was originally published as a special
issue of Journalism Studies.

Routledge
Market: Journalism/Digital Media
December 2019: 229 x 178: 376pp
Hb: 978-0-367-24505-4: £115.00
Pb: 978-0-367-24509-2: £47.99
eBook: 978-0-429-28294-2
* For full contents and more information, visit: www.routledge.com/9780367245054

Routledge
Market: Media
December 2019: 246x174: 120pp
Hb: 978-0-367-43790-9: £120.00
* For full contents and more information, visit: www.routledge.com/9780367437909

2nd Edition
What Painting Is

James Elkins, Art Institute of Chicago, USA
In this classic text, James Elkins communicates the experience
of painting beyond the traditional vocabulary of art history.
Alchemy provides a magical language to explore what it is a
painter really does in the studio--the smells, the mess, the
struggle to control the uncontrollable, the special knowledge
only painters hold of how colors will mix, and how they will look.
Written from the perspective of a painter-turned-art historian,
this anniversary edition includes a new introduction and preface
by Elkins in which he further reflects on the experience of
painting and its role in the study of art today.

Routledge
Market: Art and Aesthetics
December 2019: 216 x 140: 262pp
Hb: 978-1-138-31989-9: £110.00
Pb: 978-1-138-31988-2: £29.99
eBook: 978-0-429-45370-0
Prev. Ed Hb: 978-0-415-92113-8
* For full contents and more information, visit: www.routledge.com/9781138319899
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Major Label MasteringCloud-Based Music Production
Professional Mastering ProcessSampling, Synthesis, and Hip-Hop

Evren Göknar, Capitol Records Studios/ Universal Music
This book distils twenty-five years of mastering experience at
Capitol Records into practical understandings and reliable
systems. Containing unparalleled insights, this book reveals the
mastering techniques used by Evren Göknar, including the Five
Step Mastering Process, a system that equips the practitioner to
master a project to exacting standards of audio fidelity. Each
chapter ends with exercises intended to deepen understanding
or to supplement course study. Suitable for all levels, this is a
unique resource for students, artists, and recording and
mastering engineers. Supplemented by digital resources
including audio examples and video tutorials.

Routledge

Matthew T Shelvock
Series: Perspectives on Music Production
Cloud-Based Music Production: Samples, Synthesis, and Hip-Hop
presents a discussion on cloud-based music-making procedures
and the musical competencies required to make hip-hop beats.
By investigating how hip-hop producers make music using
cloud-based music production libraries, this book reveals how
those services impact music production en masse. Cloud-Based
Music Production will be of interest to musicians, producers,
mixers, and engineers and also provides essential supplementary
reading for music technology courses.

Routledge
Market: AudioMarket: Audio
April 2020: 254 x 178: 224ppMarch 2020: 254 x 178: 200pp
Hb: 978-1-138-05857-6: £120.00Hb: 978-0-815-35318-8: £120.00
Pb: 978-1-138-05858-3: £32.99Pb: 978-0-815-35319-5: £34.99
eBook: 978-1-315-16410-6eBook: 978-1-351-13710-2
* For full contents and more information, visit: www.routledge.com/9781138058576* For full contents and more information, visit: www.routledge.com/9780815353188
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Practical Audio ElectronicsDeveloping Virtual Synthesizers with VCV Rack

Kevin Robinson
A comprehensive introduction to basic audio electronics and
the fundamentals of sound circuit building, providing the reader
with the necessary knowledge and skills to undertake projects
from scratch. Suitable for all levels of technical proficiency, this
book encourages a deeper understanding through highlighted
sections of advanced material and example projects including
circuits to make, alter, and amplify audio, providing a snapshot
of the wide range of possibilities of practical audio electronics.
An ideal resource for students, hobbyists, musicians, audio
professionals, and those interested in exploring the possibilities
of hardware-based sound and music creation.

Focal Press

Leonardo Gabrielli
This book takes the reader step-by-step through the process of
developing synthesizer modules. Using the intuitive VCV Rack
and its open source C++ API, even the least experienced reader
will learn to master efficient DSP coding to create oscillators,
filters and complex modules. Covering everything from theory
to practice with exercises and example patches in each chapter,
the reader will build a library of synthesizer modules to modify
and expand. Recommended reading for students of audio
engineering, music technology, computer science, electronics,
and related courses; audio coding and do-it-yourself enthusiasts;

and professionals looking for a quick guide to VCV Rack.

Focal Press
Market: Audio Market: Audio
February 2020: 235 x 191: 269pp February 2020: 235 x 191: 438pp
Hb: 978-0-367-07774-7: £120.00 Hb: 978-0-367-35986-7: £120.00
Pb: 978-0-367-07773-0: £32.99 Pb: 978-0-367-35985-0: £36.99
eBook: 978-0-429-02276-0 eBook: 978-0-429-34305-6
* For full contents and more information, visit: www.routledge.com/9780367077747 * For full contents and more information, visit: www.routledge.com/9780367359867
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Recording AnalysisLearn Audio Electronics with Arduino
How the Record Shapes the SongPractical Audio Circuits with Arduino Control

William Moylan
This book identifies and explains how the sounds imparted by
recording processes enhance the artistry and expression of
recorded songs. Moylan investigates how the process of
recording a song transforms it into a richer experience and
articulates how the unique elements of recorded sound provide
essential substance and expression to recorded music. Evaluating
the music, lyrics, social context, literary content and meaning, it
offers detailed analyses of recording elements as they appear
in a wide variety of tracks. Accompanied by a range of online
resources, this is an essential read for students, academics and
practitioners in record production, song-writing and popular
music.

Charlie Cullen
Learn Audio Electronics with Arduino teaches the reader how to
use Arduino to control analogue audio circuits and introduces
electronic circuit theory through a series of practical projects,
including a MIDI drum controller and an Arduino-controlled
two-band audio equalizer amplifier. Building on high-school
physics and mathematics in an accessible way, Learn Audio
Electronics with Arduino is suitable for readers of all levels. An
ideal tool for those studying audio electronics, including as a
component within other fields of study, such as computer
science, human-computer interaction, acoustics, music
technology, and electronics engineering.

Routledge
Routledge
Market: Audio
March 2020: 279 x 216: 576pp
Hb: 978-1-138-66707-5: £120.00

Market: Audio
April 2020: 235 x 191: 496pp
Hb: 978-0-367-18664-7: £120.00
Pb: 978-0-367-18665-4: £39.99

Pb: 978-1-138-66706-8: £39.99eBook: 978-0-429-19749-9
eBook: 978-1-315-61717-6* For full contents and more information, visit: www.routledge.com/9780367186647
* For full contents and more information, visit: www.routledge.com/9781138667075
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Women in Audio

Leslie Gaston-Bird
Series: Audio Engineering Society Presents
Women in Audio features almost 100 profiles and stories of audio
engineers who are women and have achieved success
throughout the history of the trade. This textbook documents
the history of trailblazing women and offers a current look at
women succeeding in every audio-related field imaginable. It
covers the historical achievements of women in various audio
professions and focuses on organizations that support and train
women and girls in the industry. This book is a valuable resource
for professionals, educators and students.

Routledge
Market: Audio
December 2019: 235 x 191: 316pp
Hb: 978-1-138-31601-0: £150.00
Pb: 978-1-138-31599-0: £41.99
eBook: 978-0-429-45594-0
* For full contents and more information, visit: www.routledge.com/9781138316010
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5th Edition
Crafting Short Screenplays That Connect Introduction to Interactive Digital Media

Concept and PracticeClaudia Hunter Johnson, Award-Winning Screenwriter and
Florida State University's Screenwriter-in-Residence, FL, USA
The newly updated 5th edition stands alone among
screenwriting books by emphasizing that human connection is
essential to writing effective screenplays. This book will show
you how to advance and deepen your skills, increasing your
ability to write more resonant short screenplays. This 20

th

Anniversary Edition features 11 short screenplays, including
Academy Award Winning Barry Jenkins (Moonlight, If Beale Street
Could Talk) and an accompanying website featuring completed
films and additional screenplays. It is expanded and updated to
include two new award-winning screenplays and a brand-new
chapter exploring the use of genre in the short film.

Julia V. Griffey, Webster University, USA
As our reliance on and daily usage of websites, mobile apps,
kiosks, games, VR/AR and devices that respond to our commands
has increased, the need for practitioners who understand these
technologies is growing. Author Julia Griffey provides a valuable
guide to the fundamentals of this field, offering best practices
and common pitfalls throughout.The book also notes
opportunities within the field of interactive digital media for
professionals with different types of skills, and interviews with
experienced practitioners offer practical wisdom for readers.

Routledge
Market: Screenwriting/Film
March 2020: 234x156: 352pp
Hb: 978-0-367-33816-9: £120.00
Pb: 978-0-367-33819-0: £37.99
eBook: 978-0-429-32209-9

Routledge
Market: Digital Media / Media Production
February 2020: 254 x 178: 194pp
Hb: 978-0-367-14862-1: £130.00
Pb: 978-0-367-14863-8: £36.99
eBook: 978-0-429-05365-8
* For full contents and more information, visit: www.routledge.com/9780367148621

4th Edition 
Lighting for Digital Video and Television

John Jackman, Head of Inspirita Films and contributing
editor to DV Magazine
This book gives a comprehensive overview of lighting equipment
and techniques for digital production. Suitable for either
beginners or more advanced users, the fully updated fourth
edition covers human sight vs. film or video, the basic issues of
contrast and exposure, with explanation of how exposure of
digital video differs from analog video or film, electrical
connectors, requirements, electrical load management, safety
issues, and the latest LED systems. It is the ideal text for both
beginners studying lighting and cinematography, as well as
more advanced practitioners.

* For full contents and more information, visit: www.routledge.com/9780367338169

6th Edition 
Directing
Film Techniques and Aesthetics

Michael Rabiger, Professor Emeritus, Columbia College,
Chicago, IL, USA and Mick Hurbis-Cherrier, CUNY - Hunter
College, USA
Directing: Film Techniques and Aesthetics is a comprehensive
exploration into the art and craft of directing for film and
television. It’s filled with practical advice, essential technical
information, and inspiring case studies for every stage of
production. This book covers the methods, technologies,
thought processes, and judgments that a director must use
throughout the fascinating process of making a film, and
concentrates on developing the human aspects of cinema to
connect with audiences. It offers eminently practical tools and
exercises to help you develop your artistic identity and hone

your narrative skills, with an accompanying companion website.

Routledge
Market: Film and Video
March 2020: 235 x 191: 520pp
Hb: 978-0-815-39430-3: £120.00
Pb: 978-0-815-39431-0: £47.99
eBook: 978-1-351-18639-1
* For full contents and more information, visit: www.routledge.com/9780815394303
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Routledge
Market: Filmmaking and post production
March 2020: 235 x 191: 304pp
Hb: 978-1-138-93796-3: £155.00
Pb: 978-1-138-93795-6: £43.99
eBook: 978-1-315-67600-5
* For full contents and more information, visit: www.routledge.com/9781138937963

Producing for the ScreenFilming the Fantastic with Virtual Technology
Edited by Amedeo D'Adamo, Università Cattolica del Sacro
Cuore, Italy
Series: PERFORM
Producing for the Screen is a collection of essays written by and
interviews with working producers, directors, writers, and
professors, exploring the business side of producing for film and
television. Written for undergraduates and graduates studying
filmmaking, aspiring producers, and working producers looking
to reinvent themselves, Producing for the Screen provides readers
with a wealth of first-hand information that will help them create
their own opportunities and pursue a career in film and
television.

Filmmaking on the Digital Backlot
Mark Sawicki and Juniko Moody
This book brings fantasy storytelling to a whole new level by
providing an in-depth insight into the tools used for virtual
reality, augmented reality, 360 cinema and motion capture in
order to repurpose them to create a virtual studio for
filmmaking. Tutorials, case studies and project breakdowns
provide essential tips on how to avoid and overcome common
pitfalls, making this book an indispensable guide for both
beginners to create virtual backlot content and more advanced
VFX users wanting to adopt best practices when planning and
directing Virtual productions with Reality® software and
Performance Capture equipment such as Qualysis.

Routledge

Routledge
Market: Filmmaking/Producing
March 2020: 234x156: 264pp
Hb: 978-0-367-02459-8: £120.00

Market: Filmmaking and post production
April 2020: 234x156: 224pp

Pb: 978-0-367-02460-4: £25.99Hb: 978-0-367-35422-0: £130.00
eBook: 978-0-429-39947-3Pb: 978-0-367-35421-3: £37.99
* For full contents and more information, visit: www.routledge.com/9780367024598eBook: 978-0-429-33128-2

* For full contents and more information, visit: www.routledge.com/9780367354220
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David E. Elkins, SOC, Filmmaker-In-Residence and Chair of
the Cinematography Department, North Carolina School of
the Arts School of Filmmaking, Winston-Salem, USA.
Excel as a cameraman in today’s evolving film industry with this
updated classic. Learn what to do -and what NOT to do - during
production and get the job done right the first time.This seventh
edition covers the basics of cinematography and provides you
with the multi-skill set needed to maintain and transport a
camera, troubleshoot common problems on location, prepare
for job interviews, and work with both film and digital
technologies. Illustrations, checklists, and tables accompany
each chapter and highlight the daily workflow of an AC. This is
a must-have for anyone looking to succeed in this highly

technical and ever-changing profession.

Production Design
Visual Design for Film and Television

Peg McClellan
Production Design: Visual Design for Film and Television is a
hands-on guide to the craft of production design and art
direction. Author Peg McClellan gives an insider’s view of the
experiences and challenges of working as a Production Designer
in film and television. With case studies, insights from successful
Production Designers, and inspiration in the form of over 200
colour photos and illustrations from storyboards to sets, this is
the ideal book for students seeking a career in production design,
and professionals looking to further their design knowledge.

Routledge
Market: Cinematography
April 2020: 234x156: 520pp
Hb: 978-1-138-32334-6: £135.00
Pb: 978-1-138-32335-3: £45.99
eBook: 978-0-429-45145-4
* For full contents and more information, visit: www.routledge.com/9781138323346

Routledge
Market: Film
January 2020: 235 x 191: 266pp
Hb: 978-1-138-18543-2: £110.00
Pb: 978-1-138-18542-5: £32.99
eBook: 978-1-315-64452-3
* For full contents and more information, visit: www.routledge.com/9781138185432

5th Edition
Set Lighting Technician's Handbook
Film Lighting Equipment, Practice, and Electrical Distribution

Harry C. Box, Cinematographer, credits include NBC's Heroes
and ABC's Brothers and Sisters
A friendly, hands-on training manual and reference for lighting
technicians in motion picture and television production, this
handbook is the most comprehensive guide to set lighting
available. It provides a unique combination of practical detail
with a big-picture understanding of lighting, technology, and
safety. This is the ideal text for professional lighting technicians
across film and television including lighting directors, gaffers,
DOPs, and rigging crews, as well as film and television production
students studying lighting, camera techniques, film production,
and cinematography. With a revamped Companion Website
with supplementary resources.

Routledge
Market: Set Lighting / Film Production
March 2020: 235 x 191: 592pp
Hb: 978-1-138-39169-7: £150.00
Pb: 978-1-138-39172-7: £47.99
eBook: 978-0-429-42256-0
* For full contents and more information, visit: www.routledge.com/9781138391697

The Basics of Filmmaking
Blain Brown
This is an introductory textbook tailored to the needs of
beginning and intermediate film students and independent
filmmakers that expertly guides you through the entirety of the
craft, from screenwriting all the way through to editing, with
details chapters covering each department involved in the
filmmaking process. Written by Blain Brown, a seasoned expert
who has worked professionally as a cinematographer,
screenwriter, director, producer, line producer, assistant director,
gaffer, grip, and editor, this is a must have resource for any
filmmaking student. featuring an accompanying companion
website with video examples and downloadable production
forms.

Routledge
Market: filmmaking
February 2020: 279 x 216: 174pp
Hb: 978-0-367-02605-9: £120.00
Pb: 978-0-367-02606-6: £32.99
eBook: 978-0-429-39876-6
* For full contents and more information, visit: www.routledge.com/9780367026059
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The Film Developing CookbookArt Hack Practice

Bill Troop, Photochemist and Professional Writer and Steve
Anchell
For nearly two decades The Film Developing Cookbook has helped
photographers acquire a working knowledge of photographic
chemistry—what photo chemicals do and why—for black and
white film developing. Now reissued in a revised edition, this
must-have manual for photographic film development
techniques covers films, their characteristics, and the developers
each require for maximum control of the image. Readers will
learn how to mix and use photographic solutions from scratch,
and even how to create new ones. Includes invaluable
information about films, developer ingredients, formulas, speed
increasing, mixing and storing stock solutions, stop baths, and

Critical Intersections of Art, Innovation and the Maker Movement
Edited by Victoria Bradbury, University of North Carolina
Asheville, USA and Suzy O'Hara, Universtiy of Sunderland,
UK
Bridging art and innovation, this book invites readers into the
processes of artists, curators, cultural producers and historians
who are working within new contexts that run parallel to or
against the phenomenon of ‘maker culture’. Art Hack Practice:
Critical Intersections of Art, Innovation and the Maker Movement is
essential reading for courses in art, design, new media, computer
science, media studies and mass communications as well as
those working to bring new forms of programming to museums,
cultural venues, commercial ventures, and interdisciplinary
academic research centers.
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* For full contents and more information, visit: www.routledge.com/9780815374923
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November 2019: 254 x 178: 208pp
Hb: 978-1-138-20486-7: £110.99
Pb: 978-1-138-20487-4: £34.99
eBook: 978-1-315-46845-7
Prev. Ed Hb: 978-1-138-12875-0
* For full contents and more information, visit: www.routledge.com/9781138204867

5th Edition 
The Underwater PhotographerEnvironmental Portraiture

Martin Edge, Freelance lecturer in underwater photography
and regular columnist for all major diving magazines and
Stuart Gibson
In this long-awaited fifth edition of the best-selling book, Martin
Edge continues to provide the definitive guide to underwater
photography. The book covers everything from the basic
principles, the equipment, approaches to composition and
lighting, through to creating an individual style with over 400
updated colour images. Packed with inspiring examples from
global diving destinations and speciality chapters written by
professionals in the field, this book is an indispensable
masterclass for both the novice and seasoned underwater
photographer.

A Complete Guide to the Portrait Photographer’s Most Powerful
Imaging Tool

Jim Cornfield, freelance journalist, travel writer and veteran
commercial photographer; film and video director
This book is a photographer’s guide to powerful environmental
portraits—many shot by legends of this genre. These
photographers take the reader behind the scenes to reveal, in
their own words, their work styles and creative impulses. A series
of comprehensive tutorial chapters embrace the technical,
aesthetic and logistical dimensions of the environmental
portrait—composition and design, color, location scouting,
setting up and lighting interior and exterior environments, the
use of props and wardrobe—with detailed how-to advice. The

Routledge
Market: Photography
April 2020: 246x189: 504pp
Hb: 978-1-138-21138-4: £150.00
Pb: 978-1-138-12358-8: £32.99
eBook: 978-1-315-64782-1
* For full contents and more information, visit: www.routledge.com/9781138211384

book serves as both guide and inspiration, to create powerful, communicative environmental 
portraiture.
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Hb: 978-1-138-23516-8: £145.00
Pb: 978-1-138-93566-2: £36.99
eBook: 978-1-315-67687-6
* For full contents and more information, visit: www.routledge.com/9781138235168

2nd Edition
Jill Enfield’s Guide to Photographic Alternative
Processes
Popular Historical and Contemporary Techniques

Jill Enfield, fine art, editorial, and commercial photographer
Series: Alternative Process Photography
Jill Enfield’s Guide to Photographic Alternative Processes, 2

nd
 edition

is packed with stunning imagery, how-to recipes, techniques
and historical information for emulating the ethereal, dream-like
feel of alternative processing. Whether in a darkroom using
traditional chemicals, at the kitchen sink with pantry stapes, or
in front of the computer re-creating techniques digitally, you
will learn how to add a richness and depth to your photography
like never before. This edition is comprehensively updated to
include more techniques and a companion website with
step-by-step videos of processes.

Routledge
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January 2020: 254 x 178: 384pp
Hb: 978-1-138-22906-8: £110.00
Pb: 978-1-138-22907-5: £37.99
eBook: 978-1-315-39036-9
* For full contents and more information, visit: www.routledge.com/9781138229068
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