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Welcome
Welcome to the July to December 2019 Business, Management and 
Economics Catalogue.

In this catalogue you will find information on the Routledge/CRC Press 
lists which covers a wide range of books in Business Management and 
Economics providing professionals and organizations with cutting-
edge resources to succeed and achieve their goals.

We welcome your feedback on our publishing programme, so please 
do not hesitate to get in touch – whether you want to read, write, 
review, adapt or buy, we want to hear from you, so please visit our 
website below or please contact your local sales representative for 
more information.

www.routledge.com OR  www.crcpress.com  

Prices are correct at time of going to press and may be subject to change without 
notice. Some titles within this catalogue may not be available in your region.

eBooks
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Built Environment, STM and Law, from leading
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INDIVIDUALS
Our eBooks are available from Amazon, Apple
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LIBRARIES AND INSTITUTIONS
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Dummy text to keep placeholderDummy text to keep placeholder
Aviation Planning and OperationsAviation Business Strategy
Lucy Budd and Stephen IsonLucy Budd and Stephen Ison
Series: The International Library of Essays on Aviation Policy and ManagementSeries: The International Library of Essays on Aviation Policy and Management
The delivery of reliable and efficient aviation services is predicated on effective decisions
being made concerning the planning and provision of airport and aircraft infrastructure.

The world’s commercial aviation industry comprises a complex and highly diverse range
of businesses with different forms of governance, ownership, management structure and

Decisions that are made about investment and capacity provision have long termorganisational philosophies. The essays in this volume address issues of market structure,
implications for airports, airlines and consumers. This volume addresses issues of forecasting,focusing particularly on changes in the aviation industry that have resulted from policies
infrastructure planning and provision, capacity, scheduling, safety and security, disruption
management and resilience.

of deregulation, as well as revenue, cost and pricing, airline mergers and acquisitions and
the reasons for and characteristics of global airline alliances.

RoutledgeRoutledge
Market: AviationMarket: Aviation
November 2019: 246x174: 402ppNovember 2019: 246x174: 312pp
Hb: 978-1-472-45156-9: £180.00Hb: 978-1-472-45161-3: £180.00
* For full contents and more information, visit: www.routledge.com/9781472451569* For full contents and more information, visit: www.routledge.com/9781472451613

Dummy text to keep placeholderDummy text to keep placeholder
Aviation Social and Economic ImpactsAviation Law and Regulation
Lucy Budd and Stephen IsonLucy Budd and Stephen Ison
Series: The International Library of Essays on Aviation Policy and ManagementSeries: The International Library of Essays on Aviation Policy and Management
As both an enabler and accelerator of globalisation, aviation has had profound and
sometime unintended and unanticipated social and economic impacts. This volume of

This collection of essays sets the scene for the legal and regulatory operation of international
civil aviation from the earliest days to the present. The volume explores carefully selected

essays expolores airports and economic development, airport logistics and supply chains,
air transport and tourism, aviation in remote regions, and environmental externalities.

aspects of aviation law and regulation and examines the implications of changing regulatory
intervention on the form and function of civil aviation worldwide.

RoutledgeRoutledge
Market: AviationMarket: Aviation
November 2019: 246x174: 256ppNovember 2019: 246x174: 256pp
Hb: 978-1-472-45159-0: £180.00Hb: 978-1-472-45157-6: £180.00

* For full contents and more information, visit: www.routledge.com/9781472451576

Dummy text to keep placeholder

* For full contents and more information, visit: www.routledge.com/9781472451590

Fundamentals of International Aviation Law and 
Policy

Aviation Performance and Productivity
Lucy Budd and Stephen Ison
Series: The International Library of Essays on Aviation Policy and Management Benjamyn I. Scott and Andrea Trimarchi

Series: Aviation Fundamentals
Fundamentals of International Aviation Law and Policy offers
students a systematic, tailored and dynamic approach to
understanding the legal scenario concerning international civil
aviation. The book dynamically covers the major areas of
international aviation law, and provides an introduction to the
multifaceted international regulation of aviation activities in the
sphere of public and private law.

Routledge

Modern airports are dynamic and increasingly commercialised facilities that are designed
and managed to serve the needs of a diverse group of users, including airlines, passengers
and, increasingly, private shareholders. This volume includes articles that investigate the
implications of privatisation and changes in global airport regulation on airport pricing,
the experience of airport privatisation in selected global markets and the impacts of airport
privatisation on costs and efficiency.

Routledge
Market: Aviation
November 2019: 246x174: 391pp
Hb: 978-1-472-45158-3: £180.00
* For full contents and more information, visit: www.routledge.com/9781472451583

Market: Transport
September 2019: 246x189: 264pp
Hb: 978-1-138-58878-3: £110.00
Pb: 978-1-138-58880-6: £32.99
eBook: 978-0-429-49207-5
* For full contents and more information, visit: www.routledge.com/9781138588783

Browse and order online:
www.routledge.com
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6 Volume Set
The International Library of Essays on Aviation
Policy and Management: 6-Volume Set

Edited by Stephen Ison, Loughborough University, UK and
Lucy Budd, Loughborough University, UK
This collection comprises six distinct but interrelated volumes
that contain previously published academic essays that
collectively address important issues in international civil aviation
policy and management. Each volume explores a different aspect
of aviation policy and management. The collection seeks to
provide useful insight into key areas of aviation that are of
interest both to academics and practitioners worldwide.

Routledge
November 2019: 246x174: 1932pp
Hb: 978-0-367-28136-6: £1050.00
* For full contents and more information, visit: www.routledge.com/9780367281366

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy
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Dummy text to keep placeholderDummy text to keep placeholder
Macro-Social Marketing InsightsArctic Shipping
Systems Thinking for Wicked ProblemsClimate Change, Commercial Traffic and Port Development

Edited by Ann-Marie Kennedy, University of Canterbury,
New Zealand
Series: Routledge Interpretive Marketing Research
Macro-social marketing then, provides a holistic and systemic
approach to both studying and solving wicked problems. Within
the chapters of this book, macro-social marketing approaches
to analysing and defining wicked problems, to identifying
stakeholders and potential ripple effects, and implementing
macro-level change are presented.

Routledge

Edited by Frédéric Lasserre, Université Laval, Canada and Olivier Faury, Normandy
Business School, France
Series: Routledge Studies in Transport Analysis
The seasonal melting of sea ice in the Arctic Ocean has led to speculation that Arctic sea
traffic is set to increase rapidly. Beyond the seemingly decisive advantage of Arctic routes,
however, many obstacles to navigation remain. This book considers both the present state
of Arctic shipping and possible future trends with reference to cruise tourism, container
traffic, and bulk shipping. How is traffic evolving in Canada’s Arctic, or along the Northern
Sea Route? How are the ports and the hinterland developing and what are the strategies
behind those? The contributors to this book consider all of these questions, and more, as
they map out the prospects for Arctic Shipping.

Routledge
Market: Business and Management

Market: Business / MarketingAugust 2019: 234x156: 288pp
August 2019: 229 x 152: 240ppHb: 978-1-138-48943-1: £115.00
Hb: 978-1-138-32208-0: £115.00eBook: 978-1-351-03746-4
* For full contents and more information, visit: www.routledge.com/9781138322080* For full contents and more information, visit: www.routledge.com/9781138489431

Dummy text to keep placeholderDummy text to keep placeholder
Making Sense of CultureConfucianism, Discipline and Competitiveness
Cross-Cultural Expeditions and Management Practices of Self-Initiated
Expatriates in the Foreign Workplace

Chris Baumann, Hume Winzar and Doris Viengkham
Series: Routledge Studies in International Business and the World
Economy
Based on data from the Programme for International Student
Assessment (PISA) and World Economic Forum (WEF), this book
sheds light on important insights, through empirical evidence,
that culture and discipline play an important role toward a
country’s academic performance, and ultimately,
competitiveness.

Routledge

Norhayati Zakaria, Universiti Utara Malaysia, Sintok, Kedah
This book lies within two interdisciplinary fields which are crucial
to be bridged: cross-cultural management and international
human resource management. The consequences of
globalization lead to a more extensive recruitment process of
global talents as to fit the different work structures and
competitive work environment of tomorrow. The emergence
of self-initiated expatriates (SIEs) further intensify the challenges
faced by multinational organizations because people are
searching for better career prospects and they are willing to
re-locate in order to obtain competitive salary or compensation
packages.Market: Business & Management

July 2019: 229 x 152: 256pp
Hb: 978-0-815-37861-7: £115.00
eBook: 978-1-351-06222-0
* For full contents and more information, visit: www.routledge.com/9780815378617

Dummy text to keep placeholder
Foundations and Practice of Research

Productivity Press
Market: Business & Management
June 2019: 235 x 156: 230pp
Hb: 978-1-138-49076-5: £53.99
eBook: 978-1-351-03458-6
* For full contents and more information, visit: www.crcpress.com/9781138490765

9th Edition 
Marketing Channel Strategy
An Omni-Channel ApproachAdventures with Dooyeweerd's Philosophy

Robert W. Palmatier, Eugene Sivadas, Louis W. Stern and
Adel I. El-Ansary
Marketing Channel Strategy: An Omni-Channel Approach is the
first book on the market to offer a completely unique, updated
approach to channel marketing. Palmatier and Sivadas have
adapted this classic text for the modern marketing reality by
building a model that shows students how to engage customers
across multiple marketing channels simultaneously and
seamlessly.

Routledge

Andrew Basden, University of Salford, UK
Series: Routledge Studies in Innovation, Organizations and
Technology
This book assembles a wide range of experiences of using
Dooyeweerd's philosophy in research in the fields of
mathematics, the natural sciences, the social sciences, design
sciences and the humanities. Case studies demonstrate how
Dooyeweerd's philosophy has been found fruitful in most stages
of research.

Routledge

Market: Marketing channels
July 2019: 254 x 203: 400pp
Hb: 978-1-138-59393-0: £195.00

Market: Business & Management Pb: 978-0-367-26209-9: £75.00
August 2019: 229 x 152: 304pp eBook: 978-0-429-29199-9
Hb: 978-1-138-72068-8: £115.00 * For full contents and more information, visit: www.routledge.com/9781138593930
eBook: 978-1-315-19491-2
* For full contents and more information, visit: www.routledge.com/9781138720688

Browse and order online:
www.routledge.com
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Dummy text to keep placeholder
The Streaming Media Guide

Michael D'Oliveiro, HOOQ Digital
The Streaming Media Guide demystifies the technology and
features behind a successful streaming media service, especially
in the context of how it is used by broadcasters and other media
organisations. Common terms and systems being used in this
space are presented and defined simply and clearly for
non-technical readers. Best practice examples from Michael
D'Oliveiro's experiences demonstrate how this technology can
be successfully implemented. This book equips any media
professional with the most basic of traditional media knowledge
to enable confident conversations in the typical media
organisation they work in.

Dummy text to keep placeholder
People Over Process
Leadership for Agility
Michael K. Levine
This book is about improving and sustaining agility by focusing on people over process, 
as the first agile value advocates, and is the third and final book in the author's Lean and 
agile software trilogy.

Productivity Press
Market: Business and Management / Software Development / Agile
October 2019: 235 x 156: 288pp
Hb: 978-0-367-34188-6: £26.99
eBook: 978-0-429-32475-8
* For full contents and more information, visit: www.crcpress.com/9780367341886

Dummy text to keep placeholder

The Humachine
Humankind, Machines, and the Future of Enterprise

Nada R. Sanders and John D. Wood
This book weaves together philosophical, psychological, and
legal insights; organizational governance, operations, and
strategy; and technological breakthroughs and limitations. The
authors identify where humans and machines can best
complement one another to create an enterprise greater than
the sum total of its parts: the Humachine.

Routledge
Market: Business & Management
June 2019: 234x156: 152pp
Hb: 978-1-138-36751-7: £29.99
eBook: 978-0-429-42975-0
* For full contents and more information, visit: www.routledge.com/9781138367517

Dummy text to keep placeholder
Timeless Leadership Truths
The Origins and Applications of Business Strategy
Norton Paley
This book intends to improve managers’ ability to think strategically. The further aim is to 
blend the timeless lessons of military strategy into business plans, with impact in grass-roots 
engagements with customers, as well as the inevitable clashes with competitors.In addition, 
readers can access a body of knowledge that has endured in written form and practiced 
by successful leaders for centuries. As such, managers will hold a competitive edge in an 
evolving digital-age marketplace.
Productivity Press
Market: Business and Management / Leadership / Strategy
August 2019: 235 x 156: 176pp
Hb: 978-0-367-32155-0: £38.99
eBook: 978-0-429-31716-3
* For full contents and more information, visit: www.crcpress.com/9780367321550

Dummy text to keep placeholder
Work Orientations
Theoretical Perspectives and Empirical Findings

Routledge
Market: Technology management
September 2019: 229 x 152: 264pp
Hb: 978-1-138-57135-8: £130.00
Pb: 978-1-138-57134-1: £44.99
eBook: 978-0-429-00117-8
* For full contents and more information, visit: www.routledge.com/9781138571358

The ICT Malaise
A Diagnosis and Cure for the Dysfunctional Information and
Communication Technologies Service-Delivery Workflow Edited by Bengt Furåker and Kristina Håkansson, University

of Gothenburg, Sweden
Series: Routledge Studies in Management, Organizations and
Society
Work Orientations: Theoretical Perspectives and Empirical Findings
offers up-to-date research on people’s commitment to work
and employment and job satisfaction in economically advanced
countries. It will also analyse changes that have taken place in
these respects over the last decades.

Routledge

Nadine Fruin
This book leads the reader along that path of critical thinking,
reflecting, and contemplating and offers alternative ways for
service providers, customers, and suppliers to interact with each
other. In addition, it helps them conduct their business in such
a way that customers as well as service providers and suppliers
achieve satisfaction. Not just stated in a customer survey but
crystallized in actual deeds.

Productivity Press Market: Business & Management
August 2019: 229 x 152: 256ppMarket: Business & Management
Hb: 978-0-815-38329-1: £115.00July 2019: 235 x 156: 204pp
eBook: 978-1-351-12114-9Hb: 978-0-367-22856-9: £29.99
* For full contents and more information, visit: www.routledge.com/9780815383291eBook: 978-0-429-27726-9

* For full contents and more information, visit: www.crcpress.com/9780367228569

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy
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Dummy text to keep placeholder
Islamic Corporate Finance

Edited by M. Kabir Hassan, University of New Orleans, USA,
Mamunur Rashid and Sirajo Aliyu, Federal Polytechnic
Bauchi, Nigeria
This book offers a full range of topics of corporate finance for
Islamic organizations.  It also provides a global comparison of
Shari’ah screening, dividend policy and capital structure of
Islamic firms, details on global Islamic equity markets, trends and
performance of Islamic debt (Sukuk) market, and a brief on hybrid
securities that can be used in Islamic finance. This is a useful
reference for anyone who wishes to learn more about corporate
Islamic finance.

3rd Edition 
Called to Account
Financial Frauds that Shaped the Accounting Profession

Paul M. Clikeman, University of Richmond, USA
The failure of the accounting profession to detect fraud, prevent
scandal, or control corporate behaviour has characterized its
contemporary history. Updated to account for the global
financial crisis and great recession, the new edition includes
more coverage of international issues. Additional analysis is
provided on cases such as Lehmann Brothers and Colonial Bank.
Replete with useful pedagogical features, Called to Account
remains a vital teaching resource to engage students and
encourage classroom discussion.

Routledge
Market: Accounting
July 2019: 246x174: 310pp
Hb: 978-1-138-32707-8: £150.00
Pb: 978-1-138-32708-5: £59.99
eBook: 978-0-429-44947-5
Prev. Ed Hb: 978-0-415-63024-5
* For full contents and more information, visit: www.routledge.com/9781138327078

Routledge
Market: Business
June 2019: 234x156: 210pp
Hb: 978-1-138-48091-9: £110.00
Pb: 978-1-138-48092-6: £29.99
eBook: 978-1-351-06150-6
* For full contents and more information, visit: www.routledge.com/9781138480919

Dummy text to keep placeholder
The Fundamental Principles of FinanceCorporate Foresight and Innovation Management

Robert Irons, Elmira College, USA
The Fundamental Principles of Finance offers a new and
innovative approach to financial theory. The book introduces
three fundamental principles of finance that flow throughout
the theoretical material covered in most corporate finance
textbooks. These fundamental principles are developed in their
own chapter of the book, then referred to in each chapter
introducing financial theory.

Routledge
Market: Finance and Accounting
August 2019: 246x174: 224pp
Hb: 978-1-138-47751-3: £115.00

Edited by David Sarpong and Dirk Meissner
Representing an interesting mix of competing ideas and
perspectives, the book offers deep insights into the interactive
effects of corporate foresight and its contribution to innovation
management. This book was originally published as a special
issue of Technology Analysis & Strategic Management.

Pb: 978-1-138-47752-0: £37.99
eBook: 978-0-429-29497-6
* For full contents and more information, visit: www.routledge.com/9781138477513

Dummy text to keep placeholder
The Future of Auditing
David Hay, University of Auckland, NZ

Routledge
Market: Corporate Management / Innovation
August 2019: 246x174: 154pp
Hb: 978-0-367-33220-4: £115.00
* For full contents and more information, visit: www.routledge.com/9780367332204

3rd Edition 
Foundations of Airline Finance
Methodology and Practice

Series: Routledge Focus on Accounting and AuditingBijan Vasigh, Embry-Riddle Aeronautical University, USA
and Zane C. Rowe
This book is an accessible, up-to-date introduction to the current
state of the aviation industry which provides readers with the
tools necessary to understand the volatile and often complicated
nature of airline finance. Foundations of Airline Finance provides
an introduction to the basics of finance – including time value
of money, the valuation of assets, and revenue management –
and the particular intricacies of airline finance where there can
be wild fluctuations in both revenues and costs. The third edition
of this text has been extensively updated to reflect the many
changes in the air transport industry that have taken place since

the publication of the second edition.

This book provides a concise overview of function of auditing and the future challenges it
faces, underpinned with suggestions for future research. It evaluates key challenges facing
the profession such as quality, independence and governance. The emphasis throughout
is on the value of audit, and the importance of auditing research.The author critically reviews
current assumptions about the value of audits of financial statements and explores research
opportunities to improve understanding of the value of auditing.This authoritative but
accessible guide to the future of auditing will be useful not only to auditing researchers
but also to policy makers and auditing professionals.

Routledge
Market: Accounting
July 2019: 216x138: 74pp
Hb: 978-1-138-47708-7: £45.00
eBook: 978-1-351-10548-4

Routledge * For full contents and more information, visit: www.routledge.com/9781138477087
Market: Finance/Transport
July 2019: 246x174: 658pp
Hb: 978-1-138-36776-0: £125.00
Pb: 978-1-138-36781-4: £47.99
eBook: 978-0-429-42929-3
Prev. Ed Hb: 978-0-415-74325-9
* For full contents and more information, visit: www.routledge.com/9781138367760

Browse and order online:
www.routledge.com
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Dummy text to keep placeholder
The Routledge Companion to Accounting in
Emerging Economies

Edited by Pauline Weetman, University of Edinburgh, UK
and Ioannis Tsalavoutas, University of Glasgow, UK
Series: Routledge Companions in Business, Management and
Accounting
This unique reference offers a comprehensive guide to advanced
students, academics, practitioners and policy makers on the
current state of, and potential developments in, accounting in
developing economies globally. This will be of particular interest
to students and researchers looking to identify topics in
emerging economies; academics and practitioners seeking
convenient access to an unfamiliar area, and established
researchers seeking a single repository on the current state of

knowledge, current debates and relevant literature.

Routledge
Market: Accounting
August 2019: 246x174: 280pp
Hb: 978-0-815-35620-2: £175.00
eBook: 978-1-351-12850-6
* For full contents and more information, visit: www.routledge.com/9780815356202

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy
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Dummy text to keep placeholderDummy text to keep placeholder
Loyalty ManagementBridging Boundaries in Consumption, Markets and
From Loyalty Programs to Omnichannel Customer Experiences
Cristina Ziliani, University of Parma, Italy and Marco Ieva, University of Parma, Italy
In this insightful new text, Cristina Ziliani and Marco Ieva trace the evolution of thinking
and practice in loyalty management. From trading stamps to Amazon Prime and Alibaba
88 Membership, they present a fresh take on the tools, strategies and skills that underpin
its key significance in marketing today. Research-based and practice-oriented, this text will
guide marketers, business leaders and students through the changes in marketing thought
and practice on loyalty management as well as offering practical guidance on the skills
and capabilities that companies need if they want to be successful at delivering essential
loyalty-driving customer experiences.

Routledge
Market: Business & Management
September 2019: 234x156: 280pp
Hb: 978-0-367-07762-4: £110.00
* For full contents and more information, visit: www.routledge.com/9780367077624

Dummy text to keep placeholder
The Evolution of Luxury

Culture
Edited by Karen V. Fernandez and Bernardo Figueiredo
This book focuses on the bridges that connect the dynamic relations between consumer 
actions, the marketplace, and cultural meanings. It makes for compelling reading across 
and beyond conventional boundaries associated with these fields. This book was originally 
published as a special issue of Consumption Markets & Culture.

Routledge
Market: Consumer Actions
October 2019: 246x174: 132pp
Hb: 978-0-367-35304-9: £115.00
* For full contents and more information, visit: www.routledge.com/9780367353049

Consumer Behaviour and Analytics
Ian Malcolm Taplin
This book offers a unique analysis of how our definitions of luxury
have changed over the ages, and with that the role and actions
of both suppliers and buyers of luxury products. It traces the
way luxury was seen as avarice in past societies to being viewed
in more virtuous terms.

Routledge
Market: Business
October 2019: 229 x 152: 184pp
Hb: 978-0-815-38651-3: £110.00

Andrew Smith, Nottingham University Business School, UK
Consumer Behaviour and Analytics provides a consumer behaviour
textbook for the new marketing reality. In a world of Big Data,
machine learning and AI, this text reviews the issues, research
and concepts essential for navigating this new terrain. It
demonstrates how we can use data driven insight and merge
this with insight from extant research in order to inform
knowledge driven decision making. It offers an effective and
efficient summary for undergraduate, postgraduate or executive
courses in consumer behaviour and marketing analytics or a
supplementary text for other marketing modules.

Routledge
Market: Business
August 2019: 234x156: 222pp
Hb: 978-1-138-59264-3: £110.00

Pb: 978-0-367-35122-9: £29.99Pb: 978-1-138-59265-0: £34.99
eBook: 978-0-429-32990-6eBook: 978-0-429-48992-1
* For full contents and more information, visit: www.routledge.com/9780815386513* For full contents and more information, visit: www.routledge.com/9781138592643

Dummy text to keep placeholder
Food and Experiential Marketing
Pleasure, Wellbeing and Consumption

Edited by Wided Batat, B&C Consulting Group
Series: Routledge Interpretive Marketing Research
Pleasure plays a significant but often neglected role in the
creation of consumer wellbeing and the relationship between
the food consumption experience and healthy eating. This
innovative collection focusses on the experiential and hedonic
aspects of food and the sociocultural, economic, ideological,
and symbolic factors that influence how pleasure can contribute
to consumer health, food education, and individual and societal
wellbeing. This book will be invaluable for consumer behavior
and food marketing scholars, public policy professionals, and
the food industry in understanding the importance of pleasure
in promoting healthy eating behaviors.

Routledge
Market: Marketing
June 2019: 234x156: 248pp
Hb: 978-0-815-39635-2: £115.00
eBook: 978-1-351-18220-1
* For full contents and more information, visit: www.routledge.com/9780815396352
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Climate Change and Clean Energy ManagementAbsolute Essentials of Green Business
Challenges and Growth StrategiesAlan Sitkin, Regents University, UK

Series: Absolute Essentials of Business and Economics Henry K. H Wang
Climate breakdown is a devastating issue facing contemporary society. This shortform
textbook provides a core understanding of the intersection between business and the

Renewable energy has never been more important than it is now. Solving this problem is
proving difficult and complex; none more so than for emerging economies that are

environment. Students of business and environmental studies will benefit from reading undergoing rapid development and the increased use of fossil fuels associated with
this concise textbook in order to develop their understanding of a fundamental element
of the social science curriculum.

economic growth. There are many challenges for these countries that are making efforts
to promote renewable energy use, with limited resources. Good government policies and
corporate strategies are essential to support these efforts as a part of the global climateRoutledge
change crisis. This book is essential reading for government employees, policy makers,
researchers and academics looking to affect change to global energy use policies.

Market: Business and Management
August 2019: 216x138: 128pp
Hb: 978-0-367-19672-1: £45.00

Routledge
eBook: 978-0-429-20386-2 Market: Business & Management
* For full contents and more information, visit: www.routledge.com/9780367196721

October 2019: 234x156: 208pp
Hb: 978-1-138-48488-7: £45.00
eBook: 978-1-351-05071-5
* For full contents and more information, visit: www.routledge.com/9781138484887
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Cooperatives and the World of WorkAuthentic Excellence

Edited by Bruno Roelants, International Co-operative
Alliance, Hyungsik Eum, CICOPA Europe (European
Confederation of Industrial and Service Cooperatives), Simel
Esim, International Labour Organization, Geneva, Sonja
Novkovic, International Co-operative Alliance Research
Committee and Waltteri Katajamäki, International Labour
Office, Geneva
As the world of work and jobs is more uncertain than ever
through the rise of robotics and the gig economy, Co-operatives
and the World of Work furthers the debate on the future of work,
sustainable development, and the social and solidarity economy
of which cooperatives are a fundamental component.

Flourishing & Resilience in a Relentless World
R. Kelly Crace and Robert L. Crace
Series: Giving Voice to Values
Never before have the pressures of a comparative and
competitive world impacted on our sense of wellbeing,
particularly among young adults. Building on the principles of
Giving Voice to Values, this book addresses the unique
challenges faced by young adults. It provides a clear process
that details how to harness natural wisdom to flourish through
the relentless pace and pressure of today’s world. Moving
beyond mere values clarification, Authentic Excellence helps the
reader develop a deeper relationship with their values, teaches
them how to confidently express their values, and builds effective
coping skills to manage the relentless noise of our comparative

and competitive world.

Throughout the book, the authors, who are experts in their respective fields, do not limit
themselves to praising the advantages of the cooperative model. Rather, they challenge
the narrow understanding of cooperatives as a mere business model and raise debate on
the more fundamental role that cooperatives play in responding to social changes and in
changing society itself.Routledge

Market: Business & Management
RoutledgeAugust 2019: 234x156: 164pp
Market: Business & ManagementHb: 978-0-367-15135-5: £110.00
August 2019: 234x156: 288ppPb: 978-0-367-15137-9: £29.99
Hb: 978-0-367-25084-3: £110.00eBook: 978-0-429-05527-0
Pb: 978-0-367-25085-0: £29.99* For full contents and more information, visit: www.routledge.com/9780367151355
eBook: 978-0-429-28593-6
* For full contents and more information, visit: www.routledge.com/9780367250843
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Corporate Environmental ReportingBusiness, Peacebuilding and Sustainable

Development The Western Approach to Nature
Leanne J Morrison, RMIT University, Australia
Series: Routledge Studies in Accounting
This book explores corporate environmental discourse by
examining a sample of corporate environmental reports through
the lens of environmental philosophy.

Routledge

Edited by Jason Miklian, Peace Rsearch Institute Oslo,
Norway, Rina M. Alluri and John Elias Katsos
Series: Business and Peacebuilding
The intersection of business, peace and sustainable development
is becoming an increasingly powerful space, and is already
beginning to show the capability to drive major global change.
This book deciphers how different forms of corporate
engagement in the pursuit of peace and development have
different impacts and outcomes. It looks specifically at how the
private sector can better deliver peace contributions in fragile,
violent and conflict settings. It is the first book to compile the
state-of-the-field in one place and is therefore an essential guide
for students, researchers, policy-makers and practitioners on the

role of business in peace. Market: Business / Accounting
July 2019: 229 x 152: 208pp

Routledge Hb: 978-1-138-33721-3: £115.00
Market: Business & Management eBook: 978-0-429-44256-8
June 2019: 234x156: 210pp * For full contents and more information, visit: www.routledge.com/9781138337213
Hb: 978-0-367-17503-0: £110.00
Pb: 978-0-367-17506-1: £29.99
eBook: 978-0-429-05722-9
* For full contents and more information, visit: www.routledge.com/9780367175030

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy

9CORPORATE SOCIAL RESPONSIBILITY & BUSINESS ETHICS

http://www.routledge.com/9780367196721
http://www.routledge.com/9781138484887
http://www.routledge.com/9780367250843
http://www.routledge.com/9780367151355
http://www.routledge.com/9780367151355
http://www.routledge.com/9780367250843
http://www.routledge.com/9781138337213
http://www.routledge.com/9780367175030
http://www.routledge.com/9781138337213
http://www.routledge.com/9780367175030


Dummy text to keep placeholderDummy text to keep placeholder
How to Produce a Sustainability ReportCrowdRising
A Step by Step Guide to the Practices and ProcessesBuilding a Sustainable World through Mass Collaboration

Kye Gbangbola and Nicole Lawler
This how-to book provides a step-by-step guide to the
constituent practices and processes needed to produce a
sustainability report, structured around the Global Reporting
Initiative’s Sustainability Reporting Process.

Routledge

Lorinda R. Rowledge
Open innovation enabled through crowdsourcing is one of the
hottest topics in management strategy today. Particularly striking
– and of vital importance to the world – are the pioneering
efforts to apply crowdsourcing technology and open innovation
to solve social, environmental and economic sustainability
challenges.  CrowdRising sets out, as context, the daunting
challenges and emerging shifts, then highlights the experiences
of leaders and early adopters, identifies implementation
guidelines, critical success factors and lessons learned, and finally
projects where the field is going in the future. 

Routledge Market: Business & Management
Market: Business & Management August 2014: 210x148: 143pp
July 2019: 234x156: 272pp Hb: 978-1-910-17421-0: £21.99
Hb: 978-1-783-53349-7: £80.00 eBook: 978-1-351-27452-4
Pb: 978-1-783-53377-0: £24.99 * For full contents and more information, visit: www.routledge.com/9781910174210
eBook: 978-0-429-28590-5
* For full contents and more information, visit: www.routledge.com/9781783533497
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Leadership and PurposeDisturbing Business Ethics
How to Create a Sustainable CultureEmmanuel Levinas and the Politics of Organization

Kathleen Miller Perkins
Companies that have integrated a contribution to society into
their business models are more likely than others to succeed for
the long term. This book provides you with information, tips and
tools to assess and strengthen your company for ongoing
success. Through the use of case studies, the book describes
the leaders’ journeys – the mistakes they made, the successes
they achieved and the lessons they learned. The book is for
leaders at many levels, including CEOs, senior leaders and
managers, as well as those without formal positions of authority
but who can influence others and contribute to a sustainable
culture.

Carl Rhodes
Series: Routledge Studies in Business Ethics
Disturbing Ethics: Emmanuel Levinas and the Politics of Organization
offers an unconventional and enlightening approach to ethical
thinking and practice in politics and organisations, and will be
of interest to students of business, management, leadership,
political science and organizational theory.

Routledge Routledge
Market: Business & ManagementMarket: Business & Management
July 2019: 234x156: 184ppAugust 2019: 234x156: 224pp
Hb: 978-0-367-21769-3: £29.99Hb: 978-0-367-14287-2: £115.00
eBook: 978-0-429-26595-2eBook: 978-0-429-03115-1
* For full contents and more information, visit: www.routledge.com/9780367217693* For full contents and more information, visit: www.routledge.com/9780367142872
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Leading with IntegrityGloom to Boom
Creating Positive Change in OrganizationsHow Leaders Transform Risk into Resilience and Value

Michael Smith
This book presents the stories of business leaders who have
aimed to build trust in the economy, and have delivered value
through integrity, cooperation, stewardship, purpose and
sustainability. It proposes the eight Cs of trust which can define
the culture of organizations: contracts, covenants, competences,
character, conscience, conviction, courage and change. The
book cearly makes the link between personal decision-making
and global outcomes and demonstrates how positive
decision-making can lead to change inside organizations and
beyond.

Routledge

Andrea Bonime-Blanc
A practical roadmap for leaders to achieve organizational
resilience, sustainability and value for all stakeholders by fully
understanding and deploying their key environmental, social,
governance and technology issues, risks and opportunities.

Routledge
Market: Business & ManagementMarket: Business & Management
July 2019: 234x156: 177ppOctober 2019: 234x156: 520pp
Hb: 978-0-367-20069-5: £110.00Hb: 978-1-783-53815-7: £110.00
Pb: 978-0-367-20070-1: £29.99Pb: 978-1-783-53733-4: £22.99
eBook: 978-0-429-25945-6* For full contents and more information, visit: www.routledge.com/9781783538157
* For full contents and more information, visit: www.routledge.com/9780367200695
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Sustainability Prospects for Autonomous VehiclesScenario Planning for Climate Change
Environmental, Social, and UrbanA Guide for Strategists

George T. Martin
The Autonomous Vehicle (AV) has been strongly heralded as
the most exciting innovation in automobility for decades.
Autonomous Vehicles are no longer an innovation of the future
(seen only in science fiction), but are now being road-tested for
use. And yet whilst the technical and economic success and
possibilities of the AV have been widely debated, there has been
a notable lack of discussion around the social, behavioural and
environmental implications. This book is the first to address these
issues and to deeply consider the environmental and social
sustainability outlook for the AV and how it will impact on
communities.

Routledge

Nardia Haigh
Climate change, and the resultant impact on resource
management and societal wellbeing, is one of the greatest
challenges facing businesses and their long-term performance.
Uncertainty about access to resources, unanticipated weather
events, rapidly changing market conditions and potential social
unrest is felt across all business and industry sectors. This book
sets out an engaging step-by-step scenario-planning method
that executives, Board members, managers and consultants can
follow to develop a long-term strategy for climate change
tailored for their business.

Routledge
Market: Business & ManagementMarket: Business & Management
June 2019: 234x156: 148ppJune 2019: 234x156: 153pp
Hb: 978-0-815-36331-6: £115.00Hb: 978-1-138-49838-9: £110.00
eBook: 978-1-351-10995-6Pb: 978-1-138-49840-2: £29.99
* For full contents and more information, visit: www.routledge.com/9780815363316eBook: 978-1-351-01635-3

* For full contents and more information, visit: www.routledge.com/9781138498389
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The Circular EconomySmall to Medium Sized Enterprises and Corporate

Social Responsibility A User's Guide
Walter R Stahel
This book, written by Walter Stahel, who is widely recognised
as one of the key people who formulated the concept of the
Circular Economy, is the perfect introduction for anyone wanting
to quickly get up to speed with this vitally important topic for
ensuring sustainable development. It sets out a new framework
that refines the concept of a Circular Economy and how it can
be applied at industrial levels.

This concise book presents the key themes for busy managers
and policymakers and some of the newest thinking on the topic
of the Circular Economy from one of the leading thinkers in the
field.

The Role of International Networks
Pia Popal
While the Corporate Social Responsibility (CSR) activities of small
firms have been analysed to some extent, their engagement in
international networks relating to CSR is less understood. Most
of these networks primarily address the needs of multinational
corporations. Surprisingly, however, the number of small firms
participating in such institutions has substantially increased over
recent years. Based on a qualitative empirical study of German
small firms’ participation in the most prominent CSR institution,
the UN Global Compact, this book explores the drivers for small
firms’ participation.

Routledge

Routledge
Market: Business & Management
June 2019: 234x156: 102pp

Market: Business & Management Hb: 978-0-367-20014-5: £110.00
July 2019: 234x156: 216pp Pb: 978-0-367-20017-6: £29.99
Hb: 978-0-367-19765-0: £115.00 eBook: 978-0-429-25920-3
eBook: 978-0-429-24314-1 * For full contents and more information, visit: www.routledge.com/9780367200145
* For full contents and more information, visit: www.routledge.com/9780367197650
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The Organisation of TomorrowSo You Want to be a Social Entrepreneur?
How AI, blockchain and analytics turn your business into a data
organisation

Starting Out, Scaling Up and Staying True
Michael Gordon
What’s it like to be a social entrepreneur — not a textbook social entrepreneur but on one
the ground? This book explains how.

Mark Van Rijmenam
The Organisation of Tomorrow presents a new model of doing
business and explains how big data analytics, blockchain and
artificial intelligence force us to rethink existing business models
and develop organisations that will be ready for human-machine
interactions.

This book offers governments, professional services,
manufacturing, finance, retail and other industries a clear
approach for how to develop products and services that are
ready for the 21st century. It is a must-read for every organisation
that wants to remain competitive in our fast-changing world.

Routledge

Michael Gordon, leading Social Entrepreneur expert from the University of Michigan, spoke
with more than one hundred social entrepreneurs—from six continents, young and old,
just starting out to several decades in, addressing seemingly every societal problem of the
day. This book uses their words and experiences to provide a kaleidoscopic description of
what it means to become a social entrepreneur.

Routledge
Market: Business & Management
September 2019: 234x156: 304pp
Hb: 978-0-367-19772-8: £110.00
Pb: 978-0-367-19773-5: £29.99
eBook: 978-0-429-24318-9
* For full contents and more information, visit: www.routledge.com/9780367197728

Market: Business & Management
July 2019: 234x156: 216pp
Hb: 978-0-367-23471-3: £110.00
Pb: 978-0-367-23470-6: £29.99
eBook: 978-0-429-27997-3
* For full contents and more information, visit: www.routledge.com/9780367234713
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Where Authentic Leaders DAREThe Right Way to Flourish
From Professional Competence to Inspiring LeadershipReconnecting to the Real World

Ruth Smith
This book demonstrates, complete with practical exercises, how
to be successful in both your work and your personal life by
becoming a truly authentic leader and empathic influencer.
Above all, it shows you how to do this with the positive intention
of successful, connected communication and through honouring
the other person’s perspective. The book is of particular value
to managers and leaders who are very proficient in their areas
of expertise, and are looking for ways to improve team and
personal performance further by developing their leadership
and authentic influencing skills.

Routledge

John Ehrenfeld
In this ground-breaking book, pre-eminent thought leader in
the fields of sustainability and flourishing, John R. Ehrenfeld,
critiques the concept of sustainability as it is understood today
and which is coming more and more under attack as unclear
and ineffective as a call for action.

Building upon the recent work of cognitive scientist, Iain
McGilchrist, who argues that the human brain’s two hemispheres
present distinct different worlds, this book articulates how society
must replace the current foundational left-brain-based beliefs
– a mechanistic world and a human driven by self interest – with
new ones based on complexity and care.

Routledge
August 2019: 234x156: 224pp
Hb: 978-0-367-24425-5: £29.99
eBook: 978-0-429-28233-1

Market: Business & Management
August 2019: 234x156: 152pp
Hb: 978-0-367-19766-7: £110.00
Pb: 978-0-367-19767-4: £29.99* For full contents and more information, visit: www.routledge.com/9780367244255
eBook: 978-0-429-24315-8
* For full contents and more information, visit: www.routledge.com/9780367197667
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The Wellbeing of Women in Entrepreneurship
A Global Perspective

Edited by Maria-Teresa Lepeley, Global Institute for Quality
Education, Katherina Kuschel, Universidad Tecnológica
Metropolitana, Chile, Nicholas J. Beutell, Iona College, USA,
Nicky R.M. Pouw, University of Amsterdam, The Netherlands
and Emiel L. Eijdenberg, James Cook University Singapore
Series: Human Centered Management
Women perform nearly two-thirds of total work (including
household duties), comprise one-third of the formal labor force,
but receive only one-tenth of the world income and own
one-hundredth of the world’s property. This book brings
together scholars to provide a unique global vision of the
wellbeing of women entrepreneurs to foster sustainable

development and inclusive societies. It focuses on programs that help women entrepreneurs
reach levels of wellbeing that in turn ensure business sustainability and increased
prosperity. It will be of great interest to those in the disciplines of business management,
entrepreneurship, sustainable development and women’s studies.

Routledge
Market: Business & Management
July 2019: 234x156: 416pp
Hb: 978-0-367-23438-6: £115.00
eBook: 978-0-429-27983-6
* For full contents and more information, visit: www.routledge.com/9780367234386
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Unleashing the Power of Diversity
How to Open Minds for Good

Bjørn Z. Ekelund
 The complex problems that many organizations and teams now
face are global in scope, including cultural, social and
environmental issues. In this ground-breaking book,
award-winning consultant and author, Bjørn Ekelund, presents
a clear step-by-step approach to communicate with people who
have different mindsets, perspectives and cultural backgrounds.
It is relevant and applicable across various contexts – within the
workplace; inter-professional; across different industries and
cultures, and between corporate, governmental and NGO
groups.

Routledge
Market: Business & Management
June 2019: 234x156: 162pp
Hb: 978-1-138-60270-0: £110.00
Pb: 978-1-138-60271-7: £29.99
eBook: 978-0-429-46946-6
* For full contents and more information, visit: www.routledge.com/9781138602700
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Coaching and Mentoring for Work-Life Balance

5th Edition 
Entrepreneurial Financial Management
An Applied ApproachJulie Haddock-Millar, Middlesex University, UK and Eliot

Tom, Accenture, UK
Series: Routledge EMCC Masters in Coaching and Mentoring
The coaching, mentoring profession is facing a major challenge
— helping clients cope effectively with life’s complexities and
conflicting demands in a rapidly changing environment.
Conversations around work-life balance need to address the
inter-connectedness of work, leisure, home and social life. This
is a practical and evidence-based resource to help coaches and
mentors in supporting clients to achieve greater work-life
balance. The authors present the latest thinking underpinned
by their own research and model for work-life balance, making

Jeffrey R. Cornwall, Belmont University, USA, David O. Vang,
University of St. Thomas, USA and Jean M. Hartman
This fifth edition of a classic and comprehensive resource
presents an applied, realistic view of entrepreneurial finance for
today’s entrepreneurs, completely updated to address the latest
trends and technologies.

Routledge
Market: Business & Management
September 2019: 235 x 191: 228pp
Hb: 978-0-367-33541-0: £205.00

the book indispensable to all those engaged in leadership, coaching, mentoring, and
supervision.

Routledge Pb: 978-0-367-33542-7: £66.99
Market: Business & Management eBook: 978-0-429-32048-4
August 2019: 234x156: 216pp Prev. Ed Hb: 978-1-138-86004-9
Hb: 978-0-367-23560-4: £110.00 * For full contents and more information, visit: www.routledge.com/9780367335410
Pb: 978-0-367-23562-8: £29.99
eBook: 978-0-429-28040-5
* For full contents and more information, visit: www.routledge.com/9780367235604
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Entrepreneurship and Global CitiesDiversity and Entrepreneurship
Diversity, Opportunity and CosmopolitanismEdited by Vanessa Ratten, La Trobe Business School, La

Trobe University and Leo-Paul Dana, Montpellier Business
School, France
Series: Routledge Advances in Management and Business
Studies
This edited volume is amongst the first to discuss
entrepreneurship in the context of minorities and the role they
play in society. The book looks at under-represented
communities including gay/lesbian/transsexuals, disadvantaged,
ethnic minority, religious entrepreneurs, medically limited,
Indigenous, refugees, young/old and other socio-economic
segments. It provides a holistic, comprehensive overview of how
diversity in entrepreneurship facilitates increased levels of

innovation.

Edited by Nikolai Mouraviev, Abertay University, Scotland,
UK and Nada K. Kakabadse, Reading University, UK
Series: Routledge Studies in Entrepreneurship
This book elucidates the policy approaches related to the
formation of the cosmopolitan environment that supports
entrepreneurship in large urban areas. The book’s core theme
is the relationship between cosmopolitanism and
entrepreneurship whilst the latter is viewed as a key driver of
economic growth, sustainability and prosperity.

Routledge
Market: Entrepreneurship
September 2019: 234x156: 184pp
Hb: 978-0-367-26394-2: £115.00
eBook: 978-0-429-29308-5
* For full contents and more information, visit: www.routledge.com/9780367263942
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Educating Entrepreneurs
Innovative Models and New Perspectives

Dafna Kariv, College of Management, Academic Studies,
Israel
Educating Entrepreneurs provides an impressively broad and
thorough overview of the field of entrepreneurship education,
along with practical tools for students to be able to evaluate the
strengths and weaknesses of the different options that exist, as
well as for these programs’ developers and managing teams to
be able to plan and manage such processes.

Routledge

Routledge
Market: Business / Entrepreneurship
June 2019: 229 x 152: 150pp
Hb: 978-0-367-14056-4: £115.00
eBook: 978-0-429-02991-2
* For full contents and more information, visit: www.routledge.com/9780367140564

2nd Edition 
Entrepreneurship, Innovation and Regional
Development
An Introduction

Jay Mitra, University of Essex, UK
The fields of entrepreneurship, innovation and regional
development are inextricably linked, with people, organisations,
and environment forming the main building blocks in an
integrated model of value creation. This second edition of a key
textbook draws on the diversity of approaches in these areas to
produce a unified understanding of this important subject and
its sub-sets. With a range of new case studies and coverage of
emerging themes such as smart cities, ecosystems, female
entrepreneurship, and social and human capital, this book
provides an expert exposition of the elaborate empire of
entrepreneurship.

Market: Business & Management
Routledge
Market: Business & Management
September 2019: 246x174: 496pp
Hb: 978-1-138-68561-1: £150.00

July 2019: 229 x 152: 256pp
Hb: 978-1-138-54283-9: £120.00
Pb: 978-1-138-54284-6: £43.99
eBook: 978-1-351-00800-6

Pb: 978-1-138-68562-8: £45.99* For full contents and more information, visit: www.routledge.com/9781138542839
eBook: 978-1-315-54313-0
Prev. Ed Hb: 978-0-415-40515-7
* For full contents and more information, visit: www.routledge.com/9781138685611
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Mapping Motivation for LeadershipGlobalization and Entrepreneurship in Small

Countries James Sale, Motivational Maps Limited, UK and Jane
Thomas, Premier Life Skills Limited, UK
Series: The Complete Guide to Mapping Motivation
This is a practical guide to leadership in the C21st and builds on
the ‘4+1’ model outlined in the author's original book "Mapping
Motivation: Unlocking the Key to Employee Engagement". There
is an increasing body of evidence, that the single most important
aspect of being a leader relates to managing emotions
effectively, and this management goes way beyond simply
‘understanding’ emotional intelligence; it is in fact a practice and
one that is intimately connected with personal development
and growth, and with energy. Energy, as Mapping Motivation

Mirjana Radović-Marković and Rajko Tomaš
Series: Routledge Focus on Business and Management
This book considers important business principles and makes them accessible for
entrepreneurs and small business owners. It addresses the role of managers and leaders
and management techniques in the context of global strategy of companies, as well as
the culture diversity that comes with globalization of organizations.

Routledge
Market: Business & Management
June 2019: 216 x 140: 138pp
Hb: 978-0-367-25075-1: £45.00
eBook: 978-0-429-28587-5

made clear, is synonymous with motivation. The effective leaders of tomorrow will be those
who understand their motivators.

* For full contents and more information, visit: www.routledge.com/9780367250751

Routledge
Market: Business & Management
August 2019: 234x156: 216pp
Hb: 978-0-815-36756-7: £45.00
eBook: 978-1-351-25704-6
* For full contents and more information, visit: www.routledge.com/9780815367567

Dummy text to keep placeholderDummy text to keep placeholder
People Centered Social InnovationLabor Relations and Human Resource Management

in China Global Perspectives on an Emerging Paradigm
Edited by Swati Banerjee, Stephen Carney and Lars
Hulgard
Series: Routledge Studies in Social Enterprise & Social Innovation
People Centered Social Innovation: Global perspectives on an
Emerging Paradigm attempts to revisit and extend the existing
understanding of Social Innovation in practice by focusing upon
the lived realities of marginalized groups and communities.

Routledge

Connie Zheng, Deakin University, Australia
Series: Routledge Frontiers of Business Management
This book takes a strategic approach and provides a
comprehensive review of books and papers about human
resource management (HRM) and labor relations management
in China especially since China’s accession to the World Trade
Organization (WTO) in 2001. The book provides a historical
snapshot of how HRM has been rooted in China and its rhetoric
impact on China’s national economic development, continuing
enterprise reform and sustaining individual creativity and
innovation. It discusses and analyzes HRM and spirituality in the
context of a rising aspiration of achieving the ‘Chinese Dream’
as conceptualized by President Xi Jinping.

Market: Business & Management
July 2019: 229 x 152: 240pp
Hb: 978-0-815-39217-0: £115.00
eBook: 978-1-351-12102-6
* For full contents and more information, visit: www.routledge.com/9780815392170

Dummy text to keep placeholder
Project Management Hacking
How to Manage Projects More Efficiently and Effectively in Less Time
Douglas Peyton Martin
This book provides guidance for project managers that is missing from every major body
of knowledge and educational offering for working project managers -- It identifies the
activities that influence project success and focuses the limited time and energy available
towards just those activities.
Productivity Press

Routledge
Market: Business
May 2019: 234x156: 220pp
Hb: 978-0-367-17977-9: £115.00
eBook: 978-0-429-05880-6
* For full contents and more information, visit: www.routledge.com/9780367179779

Management Consultancy for Innovation
Christopher Williams, Durham University, UK
This book provides a new perspective on innovation in consultancy firms. Focusing on 
how consultancy firms can innovate in the modern era, it exposes and discusses key drivers 
for innovation in the industry. These are broken down into 5 dimensions, or ‘Poles’ relating 
to forms of capital (human capital, social capital, and three types of organizational capital) 
that consultancy firms can use in order to innovate. It will be of great use to undergraduate 
and postgraduate Business & Management students and those interested in pursuing a 
career in the consultancy industry. It will also be valuable to seasoned consultants and 
managers of consultancy firms seeking new ideas.

Market: Business and Management / Project Management
September 2019: 229 x 152: 92pp
Hb: 978-0-367-34896-0: £77.00Routledge

Market: Business & Management
August 2019: 246x174: 300pp
Hb: 978-1-138-31278-4: £110.00

Pb: 978-0-367-34815-1: £15.99
eBook: 978-0-429-32862-6
* For full contents and more information, visit: www.crcpress.com/9780367348960

Pb: 978-1-138-31279-1: £34.99
eBook: 978-0-429-45801-9
* For full contents and more information, visit: www.routledge.com/9781138312784
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Social Enterprise in Latin AmericaProject: Execution
Theory, Models and PracticeHelgi Thor Ingason, Rejkjavik University, Iceland. and Haukur

Ingi Jonasson, Rejkjavik University, Iceland
Project leaders and project orientated organisations need to
understand strategic planning to undertand their positon and
environment, and make rational decisions when selecting and
defining their projects and programs. Project: Execution is also an
ideal introductory textbook to progressive programs on strategic
planning, with a focus on collaborative work, open strategy, and
an exploration of open strategic planning on a social level. With
a wealth of learning tools and case studies to demonstrate best
practice, it is the ideal guide to project planning for anyone that
wants their planning decisions to be as wise as they are savvy.

Edited by Luiz Inácio Gaiger, Universidade do Vale do Rio
dos Sinos, Brazil, Marthe Nyssens, Université Catholique de
Louvain, Belgium and Fernanda Wanderley, Bolivian
Catholic University "San Pablo" (IISEC-UCB), Bolivia
Series: Routledge Studies in Social Enterprise & Social Innovation
The second of a series of four ICSEM books, this book will serve
as a key resource for teachers, researchers, students, experts,
policy makers, journalists and other categories of people who
want to acquire a broad understanding of the phenomena of
social enterprise and social entrepreneurship as they emerge
and develop across the world.

Routledge
Market: Business & Management
June 2019: 229 x 152: 314pp
Hb: 978-0-367-15119-5: £115.00
eBook: 978-0-429-05516-4
* For full contents and more information, visit: www.routledge.com/9780367151195

Dummy text to keep placeholder
Social Entrepreneurship and Innovation in 
Rural Europe

Routledge
Market: Business & Management
July 2019: 234x156: 288pp
Hb: 978-1-138-33867-8: £45.00
eBook: 978-0-429-44153-0
* For full contents and more information, visit: www.routledge.com/9781138338678

10th Edition 
Sales Management
Analysis and Decision Making

Thomas N. Ingram, Colorado State University, USA,
Raymond W. LaForge, University of Louisville, USA, Ramon
A. Avila, Ball State University, USA, Charles H. Schwepker
Jr., University of Central Missouri, USA and Michael R.
Williams, Oklahoma City University, USA
This tenth edition of Sales Management continues the tradition
of blending the most recent sales management research with
the real-life "best practices" of leading sales
organizations. Itincludes coverage of the current trends and
issues in sales management, along with numerous real-world
examples.

Edited by Ralph Richter, Matthias Fink, Richard Lang and
Daniela Maresch, University of Southern Denmark
Series: Routledge Studies in Social Enterprise & Social Innovation
Social Entrepreneurship and Innovation in Rural Europe
investigates how social entrepreneurship advances social
innovation in rural Europe and contributes to fighting social and
economic challenges in these regions. Based on longitudinal
data collected in four European countries, this book explains
how social enterprises enact their business model based on an
entrepreneurial reconfiguration of resources they obtain from
their network relations, and how their activities empower local
communities, driving change and eventually innovation.Routledge

Market: Sales Management
Routledge

October 2019: 279 x 216: 410pp
Market: Business & Management

Hb: 978-0-367-25273-1: £170.00
July 2019: 229 x 152: 224pp

Pb: 978-0-367-25274-8: £77.99
Hb: 978-0-815-37997-3: £105.00

eBook: 978-0-429-28692-6
eBook: 978-1-351-03846-1

Prev. Ed Hb: 978-1-138-85802-2
* For full contents and more information, visit: www.routledge.com/9780815379973* For full contents and more information, visit: www.routledge.com/9780367252731

Dummy text to keep placeholderDummy text to keep placeholder
Social InnovationSocial Enterprise in Asia
Asian Case Studies of Innovating for the Common GoodTheory, Models and Practice

Sarah Lai-Yin Cheah, National Univ of Singapore
Series: Innovation and Technology Horizons
This book provides insight into the common struggles of social
activists and the strategic responses necessary to overcome not
only their organizational issues, but also address the world’s
pressing social challenges. This book makes a useful contribution
in furthering the concepts of social innovation and
entrepreneurship and inspiring more change agents to create
and implement effective, scalable and sustainable solutions to
address social issues and meet the needs of the disadvantaged
groups in the society.

Routledge

Edited by Eric Bidet, Le Mans University, France and Jacques
Defourny, Université de Liège, Belgium
Series: Routledge Studies in Social Enterprise & Social Innovation
The first of a series of four ICSEM books, Social Enterprise in Asia
will serve as a key reference and resource for teachers,
researchers, students, experts, policy makers, journalists and
other categories of people who want to acquire a broad
understanding of the phenomena of social enterprise and social
entrepreneurship as they emerge and develop across the world.

Routledge
Market: BusinessMarket: Business & Management
June 2019: 234x156: 124ppJune 2019: 229 x 152: 374pp
Hb: 978-0-367-27823-6: £110.00Hb: 978-0-367-21159-2: £115.00
Pb: 978-0-367-27824-3: £29.99eBook: 978-0-429-26576-1
eBook: 978-0-429-29810-3* For full contents and more information, visit: www.routledge.com/9780367211592
* For full contents and more information, visit: www.routledge.com/9780367278236
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The Innovator’s DiscussionThe Age of Entrepreneurship
The Conversational Skills of Entrepreneurial TeamsBusiness Proprietors, Self-employment and Corporations Since 1851

Betsy Campbell, Krause Innovation Studio, Pennsylvania
State University, USA
Few ideas about innovation and entrepreneurship have caught
on as well as the lean-startup and design-thinking approaches
to breakthroughs and new ventures. However, despite
incorporating these practices into their work, most innovative
entrepreneurial teams still fail. The Innovator’s Discussion explains
why, and shows readers how to develop the unseen skills that
differentiate successful teams from the rest. It shows them how
high-performance teams verbally accomplish their work,
and offers tools and techniques to cultivate these conversational
competencies. Through engaging examples and exercises, this
book enables readers and their team mates to build a

conversational advantage.

Robert J. Bennett, University of Cambridge, UK, Harry Smith,
Carry van Lieshout, Piero Montebruno and Gill Newton
Series: Routledge International Studies in Business History
This landmark research volume provides the first detailed history
of entrepreneurship in Britain from the nineteenth century to
the present. Using a remarkable new database of more than 9
million entrepreneurs, it gives new understanding to the
development of Britain as the world’s ‘first industrial nation’. A
unique resource for future research on entrepreneurship, of
crucial significance to economic development policies for small
business, and above all the key entry point for researchers to
the database which is deposited at the UK Data Archive, this
major publication will change our understanding of the scale

and economic significance of small businesses in the nineteenth century.
RoutledgeRoutledge
Market: Innovation and EntrepreneurshipMarket: Business & Management
July 2019: 234x156: 174ppJuly 2019: 234x156: 416pp
Hb: 978-1-138-49792-4: £110.00Hb: 978-1-138-06443-0: £115.00
Pb: 978-1-138-49791-7: £29.99eBook: 978-1-315-16037-5
eBook: 978-1-351-01751-0* For full contents and more information, visit: www.routledge.com/9781138064430
* For full contents and more information, visit: www.routledge.com/9781138497924

Dummy text to keep placeholderDummy text to keep placeholder
The Routledge Companion to Arts ManagementThe Art of Co-Branding

Edited by William J. Byrnes, Southern Utah University, USA
and Aleksandar Brkić, Goldsmiths, University of London, UK
Series: Routledge Companions in Business, Management and
Accounting
The Routledge Companion to Arts management contains
perspectives from international scholars, educators, consultants,
and practitioners sharing opinions, exploring important
questions, and raising concerns about the field. The book will
stimulate conversations, foster curiosity, and open pathways to
different cultural, philosophical, ideological, political, national,
and generational insights.This book builds a comprehensive
understanding of what arts management can mean in an

From Artists to Celebrities, to NGO's, Museums, Territories and More
Geraldine Michel and Reine Willing
Co-branding is widely considered the art of the perfect match. This book is a guide to
understanding the complex process of co-branding as well as it explaining the key factors
of success to build this specific form of a partnership. This book gives tangible examples
of partnerships between various kinds of internationally renowned artists, celebrities, brands
and companies.

Filled with interviews from practitioners and vital academic and professional insights from
the authors, this book is an essential guide for brand managers, professors and students
to better understand and implement the process of successful co-branding through recent
and concrete partnership examples.

Routledge
Market: Marketing
July 2019: 234x156: 250pp
Hb: 978-1-138-49960-7: £110.00
Pb: 978-1-138-49961-4: £29.99
eBook: 978-1-351-01447-2
* For full contents and more information, visit: www.routledge.com/9781138499607

Dummy text to keep placeholder
The Business of New Process Diffusion
Management of the Early Float Glass Start-ups
Brychan Celfyn Thomas and Alun Merlyn Thomas
Series: Routledge Focus on Business and Management
This short text explores entrepreneurship, innovation and process diffusion through the
example of the development of float glass. The significance of the glass industry as a vehicle
for studying innovation activities has been recognised for some time. By using it as an
example to draw out the key themes of innovation and diffusion theory, this book uses its
specific industrial history to form an illuminating case study. This short-form volume provides
a concise but rich resource for researchers and students of the theory and practice of
innovation, new process diffusion and start-up management.

Routledge
Market: Business & Management
June 2019: 216x138: 60pp
Hb: 978-1-138-58719-9: £50.00

international context ,creating an essential resource for students, scholars and reflective 
practitioners involved at the intersection of business and the arts.

Routledge
Market: Business & Management
October 2019: 246x174: 456pp
Hb: 978-1-138-49222-6: £175.00
eBook: 978-1-351-03086-1
* For full contents and more information, visit: www.routledge.com/9781138492226

2nd Edition
The Rules of Project Risk Management
Implementation Guidelines for Major Projects
Robert Chapman
This book provides practical experienced-based guidance to support delivery of effective 
project risk management. Successful delivery requires in depth understanding of the
"ingredients" of effective risk management practices which impact project performance. 
The book’s value is derived from the description of these ingredients in a manner which 
will support their practical implementation. Enabling the reader to "get inside" risk 
management to gain an appreciation of the individual components and "how the engine 
works", this book is essential reading for project and risk management professionals.

Routledge
September 2019: 234x156: 288pp
Hb: 978-0-367-20932-2: £45.00
eBook: 978-0-429-28182-2
Prev. Ed Hb: 978-1-472-41195-2
* For full contents and more information, visit: www.routledge.com/9780367209322

eBook: 978-0-429-50410-5
* For full contents and more information, visit: www.routledge.com/9781138587199

Browse and order online:
www.routledge.com

ENTREPRENEURSHIP & BUSINESS MANAGEMENT16

http://www.routledge.com/9781138497924
http://www.routledge.com/9781138064430
http://www.routledge.com/9781138064430
http://www.routledge.com/9781138497924
http://www.routledge.com/9781138492226
http://www.routledge.com/9781138499607
http://www.routledge.com/9781138492226
http://www.routledge.com/9780367209322
http://www.routledge.com/9781138587199
http://www.routledge.com


Dummy text to keep placeholder
Theory of Social Enterprise and Pluralism
Social Movements, Solidarity Economy, and Global South

Edited by Philippe Eynaud, Jean-Louis Laville, Luciane dos
Santos, Universidade de Coimbra, Portugal, Swati Banerjee,
Flor Avelino and Lars Hulgård, Roskild University, Denmark
Series: Routledge Studies in Social Enterprise & Social Innovation
This book engages a multicontinental and pluridisciplinary
discussion in order to provide a pluralist theory of social
enterprise. The book will be of interest to researchers, academics,
and students in the fields of social entrepreneurship, social
innovation, development studies, management studies and
social work.

Routledge
Market: Business & Management
May 2019: 229 x 152: 250pp
Hb: 978-0-367-26040-8: £115.00
eBook: 978-0-429-29119-7
* For full contents and more information, visit: www.routledge.com/9780367260408

Dummy text to keep placeholder
Time, Space and Entrepreneurship

James O. Fiet, University of Louisville, USA
Series: Routledge Studies in Entrepreneurship
Identifying opportunities is essential to successful entrepreneurial
activity but good opportunities may be missed if entrepreneurs
fail to understand when and where to search for them, or
appreciate the significance of timing and place in their search.
Developing theories to solve these problems, the book also
offers practical solutions for aspiring entrepreneurs, giving them
an opportunity to practice while gaining an understanding of
both why and how these approaches work. Combining
theoretical and practical guidance, this book will be of great
interest to entrepreneurship researchers, educators, students
and aspiring entrepreneurs.

Routledge
Market: Business & Management
July 2019: 234x156: 208pp
Hb: 978-0-367-13968-1: £115.00
eBook: 978-0-429-02943-1
* For full contents and more information, visit: www.routledge.com/9780367139681

Dummy text to keep placeholder
Tourism Innovation
Technology, Sustainability and Creativity

Edited by Vanessa Ratten, La Trobe Business School, La
Trobe University, Vitor Braga, Polytechnic Institute Porto
School, Jose Álvarez-García, Universidad de Extremadura
Escuela Politecnica and Maria de la Cruz del Rio-Rama,
University of Vigo
Series: Innovation and Technology Horizons
Tourism can take many different forms and types but increasingly
it is viewed as one of the most innovative industries. This book
showcases the innovations in tourism through a creativity,
sustainability and technology perspective. Readers of this book
will gain a global perspective on how the tourism industry is
changing and taking advantage of emerging technologies,

which will help them to foresee potential changes in the industry and plan for the future.
This book is suitable for tourism industry professionals, researchers and policy experts who
are interested in how innovation is embedded in the tourism industry.

Routledge
Market: Business
July 2019: 234x156: 184pp
Hb: 978-0-367-07787-7: £115.00
Pb: 978-0-367-07789-1: £34.99
eBook: 978-0-429-02281-4
* For full contents and more information, visit: www.routledge.com/9780367077877
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Coping with Caring

3rd Edition 
HIT or Miss, 3rd Edition
Lessons Learned from Health Information Technology ProjectsA Nurse's Guide to Better Health and Job Satisfaction

Edited by Jonathan Leviss
Series: HIMSS Book Series
The third edition of HIT or Miss: Lessons Learned from Health
Information Technology Projects presents and dissects a wide
variety of HIT failures so that the reader can understand in each
case what went wrong and why and how to avoid such
problems, without focusing on the involvement of specific
people, organizations, or vendors. The lessons may be applied
to future and existing projects, or used to understand why a
previous project failed. The reader also learns how common
causes of failure affect different kinds of HIT projects and with
different results.

Meredith Mealer
This book provides the nurse, and the administrators who
manage them, with an overview of the psychological disorders
that are prevalent in their profession, first-person narratives from
nurses who share traumatic and/or stressful situations that have
impacted their career and provide detailed descriptions of
promising coping strategies that can be used to mitigate
symptoms of distress.

Productivity Press Productivity Press
Market: Business & Management Market: Business & Management
August 2019: 235 x 156: 128pp June 2019: 254 x 178: 26pp
Hb: 978-1-138-33893-7: £110.00 Hb: 978-0-367-14346-6: £46.99
Pb: 978-1-138-32824-2: £30.99 eBook: 978-0-429-03140-3
eBook: 978-0-429-44877-5 * For full contents and more information, visit: www.crcpress.com/9780367143466
* For full contents and more information, visit: www.crcpress.com/9781138338937

Dummy text to keep placeholderDummy text to keep placeholder
Implementing Patient SafetyHealthcare Quality and HIT - International

Standards, China Practices Addressing Culture, Conditions, and Values to Help People Work Safely
Suzette Woodward, Sign Up to Safety Campaign c/o the
NHS Litigation Authority, London, United Kingdom
This book builds on the book, Rethinking Patient Safety. The first
book talked about the ways in which we need to rethink patient
safety in healthcare and what we’ve learned over the last two
decades. This book talks about what we can do differently. How
we can use these lessons to improve the way in which we
implement patient safety initiatives and how we can implement
a safety culture across a healthcare system. This is the ‘how-to’
book to implementing patient safety.

Productivity Press

Edited by Jilan Liu
Series: HIMSS Book Series
How and how quickly Chinese hospitals have been growing and
adopting international standards such JCI and HIMSS EMRAM
to fuel their advancements are hardly known to the western
world. Jilan Liu, as Primary Consultant of JCI and HIMSS Vice
President & Chief Executive, Greater China presents a selection
of case examples written by Chinese hospital CXOs with first
hand experiences and insights into how the leading healthcare
organizations in China.

Productivity Press
Market: Business & Management Market: Business & Management
June 2019: 254 x 178: 482pp September 2019: 235 x 156: 264pp
Hb: 978-1-138-32251-6: £115.00 Hb: 978-0-815-37686-6: £110.00
eBook: 978-0-429-45153-9 Pb: 978-0-815-37685-9: £46.99
* For full contents and more information, visit: www.crcpress.com/9781138322516 eBook: 978-1-351-23538-9

* For full contents and more information, visit: www.crcpress.com/9780815376866

Dummy text to keep placeholderDummy text to keep placeholder
Influencing HealthHIT or Miss for the Student
A Comprehensive Guide to Working with Online InfluencersLessons Learned from Health Information Technology Projects

Amelia Burke-Garcia
An easy-to-read guidebook for marketers and health
communicators alike, this book leverages storytelling as a means
for sharing lessons learned and providing readers with practical
knowledge about the online marketing industry and influencer
community.

Productivity Press

Edited by Jonathan Leviss
Series: HIMSS Book Series
HIT or Miss for Student: Lessons Learned from Health Information
Technology Projects presents and dissects a wide variety of HIT
failures so that the students can understand in each case what
went wrong and why and how to avoid such problems, without
focusing on the involvement of specific people, organizations,
or vendors. The lessons may be applied to future and existing
projects, or used to understand why a previous project failed.
The student also learns how common causes of failure affect
different kinds of HIT projects and with different results.

Productivity Press
Market: Business & Management July 2019: 229 x 152: 272pp
June 2019: 254 x 178: 242pp Hb: 978-0-367-26039-2: £110.00
Hb: 978-0-367-18568-8: £53.99 Pb: 978-0-367-24992-2: £38.99
eBook: 978-0-429-19685-0 eBook: 978-0-429-29117-3
* For full contents and more information, visit: www.crcpress.com/9780367185688 * For full contents and more information, visit: www.crcpress.com/9780367260392
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Information Technology and Data in Healthcare
Using and Understanding Data

David Hartzband
Series: HIMSS Book Series
This book addresses several topics important to the
understanding and use of data in healthcare. First it provides a
formal explanation, based on epistemology (theory of
knowledge) of what data actually is, what we can know about
it and how we can reason about it. The culture of data is also
covered and where ‘data’ fits into culture. Then data quality is
addressed with a historical appreciation and new concepts and
insights derived from the authors 35 years’ experience in
technology.

Productivity Press
Market: Business & Management
September 2019: 235 x 156: 200pp
Hb: 978-0-367-18379-0: £53.99
eBook: 978-0-429-06121-9
* For full contents and more information, visit: www.crcpress.com/9780367183790

3rd Edition
Not What the Doctor Ordered
Liberating Caregivers and Empowering Consumers for Successful Health
Reform

Jeffrey C. Bauer, Independent Health Futurist and Medical
Economist, Chicago, Illinois, USA
This 25th Anniversary edition of Not What the Doctor Ordered,
takes a look back at the predictions and recommendations made
by Dr. Bauer when the first book published. He updates each of
his points and gives us a status report of the impact of each
recommendation. He goes even further to make his future
predictions and recommendations on the state of healthcare
today and going into the future.

Productivity Press
Market: Business & Management
July 2019: 235 x 156: 158pp
Hb: 978-1-138-05080-8: £30.99
eBook: 978-1-315-16864-7
* For full contents and more information, visit: www.crcpress.com/9781138050808

2nd Edition
Safer Hospital Care
Strategies for Continuous Quality Innovation

Dev Raheja
This second edition points out why the present methods are
ineffective and shows how to find elegant solutions that are
simple, comprehensive, and produce high return on investments.

This new edition also contains all updated material with the
addition of a new chapter on systems engineering for robust
improvements, a practice that has been in practice in most
high-risk industries such as aerospace, defense, and NASA for
years. It aims at redesigning systems to make sure right things,
right coordination and right integration happens in healthcare
systems.

Productivity Press
Market: Business & Management
May 2019: 254 x 178: 214pp
Hb: 978-0-367-17849-9: £110.00
Pb: 978-0-367-17848-2: £38.99
eBook: 978-0-429-05804-2
* For full contents and more information, visit: www.crcpress.com/9780367178499
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Branding and Positioning in Base of Pyramid
Markets in Africa

Cross-Cultural Management
With Insights from Brain Science

Mai Nguyen-Phuong-Mai, Hogeschool van Amsterdam,
The Netherlands
Series: Routledge International Business Studies
Cross-cultural Management explores a broad range of topics that
are essential to provide students with a big picture perspective
on the impact of culture on international business. It provides
critical and in-depth information on how cultures, demographics,
and beliefs influence the way business is conducted in different
parts of the world, or even in the same office among employees
from different backgrounds.

With examples and cases that balance East-West perspectives,
students of cross-cultural management, international

management, and international business, will appreciate this valuable and engaging book.

Innovative Approaches
Charles Blankson, University of North Texas, USA and Stanley Coffie
Series: Routledge Focus on Business and Management
Brand management to sustain corporate reputation and customer loyalty is essential for
both multinationals and indigenous firms in Africa. This book provides a practical overview
of country branding and positioning activities in Africa, based on a broad definition of base
of the pyramid (BoP) marketing which includes both goods and services, as well as business
to business marketing, corporate branding, and country branding. The book is ideal for
researchers , educators and advanced students in international marketing, management,
and brand strategy who are interested in the unique branding characteristics of the African
continent.

Routledge
Market: Business & Management

Routledge
Market: International management
August 2019: 254 x 178: 368pp
Hb: 978-1-138-30465-9: £115.00

October 2019: 234x156: 160pp
Hb: 978-1-138-48933-2: £115.00
eBook: 978-1-351-03806-5
* For full contents and more information, visit: www.routledge.com/9781138489332

Pb: 978-1-138-30466-6: £39.99
eBook: 978-0-203-72991-5
* For full contents and more information, visit: www.routledge.com/9781138304659
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Doing Business in KoreaCorporate Governance in India

Edited by Fabian Jintae Froese, University of Goettingen,
Germany
Much of the existing research looks at the outflow of companies
and people from Korea to foreign countries, whilst less is known
about foreign firms and workers in Korea. Considering this
immense interest of both academics and practitioners in the
business opportunities in Korea, this book provides a
comprehensive overview on doing business in Korea and
recommendations on how foreign companies and individuals
can succeed in this market. This book covers a wide range of
relevant topics, including the Korean business environment,
market entry into Korea, management issues and
entrepreneurship in Korea. This is a must-read for anyone

Arindam Das, Institute for Financial Management and
Research (IFMR), India
Series: Routledge Studies in Corporate Governance
This book looks at how we can promote better governance
practices in business organizations of developing economies. It
presents a mix of conceptual perspectives and observations on
corporate governance practices in a concise manner and
illustrates through empirical evidence drawn from Indian
business environment. The secondary data analysis provides
insights into Indian firms' corporate governance practices. This
book is a useful reference for anyone who wishes to identify
leading practices and develop broad recommendations
applicable for developing economies in general.

Routledge
Market: Business
September 2019: 234x156: 168pp
Hb: 978-1-138-58112-8: £115.00
eBook: 978-0-429-50689-5
* For full contents and more information, visit: www.routledge.com/9781138581128
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Corruption in Latin America
David Arellano-Gault, CIDE, Mexico
In this book the reader is presented with an alternative starting point for understanding
corruption in this key region. The author asserts that corruption is a stable and rational

interested in or already doing business in Korea.

Routledge
Market: Business
September 2019: 234x156: 240pp
Hb: 978-1-138-54943-2: £110.00
Pb: 978-1-138-54944-9: £29.99
eBook: 978-1-351-00047-5
* For full contents and more information, visit: www.routledge.com/9781138549432
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General Management in Latin and Ibero-American
Organizations

Edited by Adrián A. Caldart, Joan E. Ricart and Alejandro
A. Carrera
This book provides an examination of the General Manager,
which encompasses their roles as Strategist, Organizational
Designer and Institutional Leader. It explores the humanist
perspective based on the conviction that maintaining high
ethical standards is a pre-condition to healthy, long-term
prosperity of firms and, more importantly, the development of
employees.

General Management in Latin and Ibero American Organizations
is an invaluable resource that will be of great interest to
practitioners and students in the field of International Business,
Management, HRD, Organization Studies, Strategy in Emerging

Markets, Leadership and Corporate Governance.

social and organizational mechanism. Seen through this lens, we can begin to understand
why it persists, and how to implement strategies to control corruption effectively.

Routledge
Market: Corporate Governance
September 2019: 234x156: 256pp
Hb: 978-1-138-58370-2: £135.00
Pb: 978-1-138-58371-9: £43.99
eBook: 978-0-429-50654-3
* For full contents and more information, visit: www.routledge.com/9781138583702

Routledge
Market: Business & Management
July 2019: 234x156: 300pp
Hb: 978-0-367-23433-1: £110.00
Pb: 978-0-367-23435-5: £35.99
eBook: 978-0-429-27982-9
* For full contents and more information, visit: www.routledge.com/9780367234331
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The Routledge Companion to the Makers of Global
Business

Indian Business
Understanding a rapidly emerging economy

Edited by Pawan S. Budhwar, Aston University, Arup Varma
and Rajesh Kumar, Menlo College, USA
The Indian economy is projected to become the world's fourth
largest by 2020 and it is central to global economic performance.
In a period of rapid change, understanding the business
environment becomes challenging. This book highlights the
unique mix of challenges and opportunities for investors and
organizations in India and brings together a wide range of
experts to present a comprehensive insight into doing business
in India. Useful features include a case study with questions for
analysis, and links to web resources. This bookprovides business
practitioners and students with a thorough understanding of
starting and growing successful organizations in India.

Edited by Teresa da Silva Lopes, University of York, UK,
Christina Lubinski, Copenhagen Business School, Denmark
and Heidi J.S. Tworek, University of British Columbia, Canada
Series: Routledge Companions in Business, Management and
Accounting
The Routledge Companion to the Makers of Global Business draws
together a wide array of state-of-the-art research on this area of
business. It aims to deepen our historical understanding of how
firms and entrepreneurs contributed to transformative processes
of globalization. The 37 chapters span the Middle Ages to the
present day, analyzing the emergence of institutions and actors
alongside key contextual factors for global business

development. With dedicated chapters focused on challenges such as political risk,
Routledge sustainability and economic growth, this prestigious collection provides a one-stop shop

for a key business discipline.
Market: Business & Management
June 2019: 234x156: 290pp
Hb: 978-1-138-28649-8: £110.00 Routledge
Pb: 978-1-138-28650-4: £44.99 Market: Business & Management
eBook: 978-1-315-26842-2 July 2019: 246x174: 636pp
* For full contents and more information, visit: www.routledge.com/9781138286498 Hb: 978-1-138-24265-4: £165.00

eBook: 978-1-315-27781-3
* For full contents and more information, visit: www.routledge.com/9781138242654
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Trade Unions and Arab RevolutionsShaping the Global Leader
Challenging the Regime in EgyptFundamentals in Culture and Behavior for Optimal Organizational

Performance Heba F. El-Shazli
Series: Routledge Research in Employment Relations
This book examines the combative role of Egyptian independent
workers’ formal and informal organizations as a contentious
social movement to challenge the regime. It will examine the
evolving role of workers as socio-economic actors and then as
political actors in very political transitions.

Routledge

Henry Biggs, Tom Bussen and Lenny Ramsey
Shaping the Global Leader fundamentally covers eight cultural
dimensions gleaned from acclaimed international leadership
scholars such as Geert Hofstede and the GLOBE study authors.

Routledge Market: Business & Management
June 2019: 229 x 152: 246ppMarket: Business & Management
Hb: 978-0-367-14059-5: £115.00September 2019: 234x156: 236pp
eBook: 978-0-429-02993-6Hb: 978-0-367-22518-6: £130.00
* For full contents and more information, visit: www.routledge.com/9780367140595Pb: 978-0-367-22519-3: £36.99

eBook: 978-0-429-27529-6
* For full contents and more information, visit: www.routledge.com/9780367225186
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The Informal Sector in Ecuador
Artisans, Entrepreneurs, and Precarious Family Firms

Alan Middleton
Series: Routledge Studies in Latin American Development
This book looks back over the last forty years of change and
development in Ecuador, showing how macro level changes
have impacted families and workplaces on the local level. Using
a combination of micro and macro analyses, this book
demonstrates how the social relations of the sector are
connected to the wider social, economic and political systems
in which they operate. This remarkable longitudinal study will
be of considerable interest to researchers of development
studies, economics, sociology, anthropology, geography and
Latin American Studies.

Routledge
Market: Latin American Studies / Development Economics
September 2019: 234x156: 306pp
Hb: 978-0-367-19210-5: £115.00
eBook: 978-0-429-20109-7
* For full contents and more information, visit: www.routledge.com/9780367192105
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Leadership in East Asia6 Building Blocks for Successful Innovation
Globalization, Innovation and Creativity in Japan, South Korea and
China

How Entrepreneurial Leaders Design Innovative Futures
Massimo Garbuio and Moritz Dressel
This book takes you inside the minds of the world’s most
effective innovators to answer these questions and more. In real
stories from industries as diverse as healthcare, finance,
technology and telecommunications, business leaders reveal
what it takes to bring new products and services to life. They
weigh in on the big debates: how to design an innovative
organization of diverse voices, how to protect and grow ideas
so they succeed, and how to tune corporate radar to inspiration
and turn the signals received into new value.

Routledge

Edited by Chris Rowley, Cass Business School, University of
London, UK and Ingyu Oh
Although many studies have offered explanations of East Asian
economic and corporate success, this book presents empirical
evidence to explain the leadership styles in Japan, South Korea
and China, and provides a fresh outlook for those studying
business and leadership in the region. This book was originally
published as a special issue of the Asia Pacific Business Review.

Routledge
Market: Business & Management
July 2019: 234x156: 178pp

Market: East Asian Business / LeadershipHb: 978-0-367-23464-5: £110.00
August 2019: 246x174: 170ppPb: 978-0-367-23461-4: £29.99
Hb: 978-0-367-33518-2: £115.00eBook: 978-0-429-27994-2
* For full contents and more information, visit: www.routledge.com/9780367335182* For full contents and more information, visit: www.routledge.com/9780367234645
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Leadership in the Life SciencesAsian Women Leadership
Ten Lessons from the C-Suite of Pharmaceutical and Medical
Technology Companies

A Cross-National and Cross-Sector Comparison
Edited by Chin Chung Chao, University of Nebraska Omaha,
USA and Louisa Ha, Bowling Green State University, USA
This book explores the basics and complexities of Asian women
leadership across Asian and western countries, offering a
comparative and global perspective. The book looks at Asian
women leadership across a myriad of issues and levels, across
sectors, as well as women leaders as immigrants and minorities,
using both quantitative and qualitative approaches. It is a useful,
practical reference for aspiring women leaders and contributes
to understanding of Asian women leaders.

Routledge

Brian D. Smith, Pragmedic Limited and Hertfordshire
University, UK.
This book looks inside the heads and hearts of those who lead
the global pharmaceutical and medical technology industry,
describes how they make sense of their markets and the wider
life-sciences economy and reveals what they have learned about
how to lead large, complex organisations to compete in
dynamic, global markets. Written as 10 succinct lessons, it gives
the reader unique insight into what the industry’s leaders are
thinking, and is essential reading for anyone working in or with
the pharmaceutical and medical technology industry and its
halo of supporting companies.

Market: Business
RoutledgeAugust 2019: 234x156: 264pp
Market: Business & ManagementHb: 978-0-367-13309-2: £110.00
July 2019: 234x156: 120ppPb: 978-0-367-13311-5: £34.99
Hb: 978-0-367-07718-1: £29.99eBook: 978-0-429-02581-5
eBook: 978-0-429-02231-9* For full contents and more information, visit: www.routledge.com/9780367133092
* For full contents and more information, visit: www.routledge.com/9780367077181
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Lean in the ClassroomCognitive Automation and Organizational

Psychology The Powerful Strategy for Improving Student Performance and
Developing Efficient ProcessesPriming Goals as a New Source of Competitive Advantage
Vincent WiegelAlexander D Stajkovic and Kayla Sergent

Series: Routledge Studies in Leadership Research
Stajković and Sergent refute the common assumption that
technological automation is the only way forward. Instead, they
directly tackle the issue of employee cognitive overload by
proposing cognitive automation as an alternative solution. The
authors present a sampling of cutting-edge research showing
that conscious guidance is not required for all goal pursuits;
goal-directed behavior at work can be automated via priming
of subconscious goals. This book is a deep well of valuable
information for those interested in solving real work problems
with application of science of organizational behavior (SOB).

This book defines Lean education in all its aspects: course design, actual teaching and
learning processes, school management, and the organization of supporting processes. It
is firmly based on the Lean management philosophy in conjunction with pedagogy. The
book draws in both scientific research in the field of Lean management in general and
Lean education in particular. In addition, it is predicated on many years of hands-on
experience applying Lean both inside and outside education.

Productivity Press
Market: Business & Management
September 2019: 235 x 156: 200pp
Hb: 978-1-138-32313-1: £30.99
* For full contents and more information, visit: www.crcpress.com/9781138323131

Routledge
Market: Business & Management
July 2019: 229 x 152: 192pp
Hb: 978-0-367-27269-2: £115.00
eBook: 978-0-429-29588-1
* For full contents and more information, visit: www.routledge.com/9780367272692
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The Art of Listening in Coaching and MentoringLetters to a Young Leader

Stephen Burt
Series: Routledge EMCC Masters in Coaching and Mentoring
The process of writing this book led the author to look closely
at his own practice, test, experiment, and push his listening to
a higher level. He invites the reader to do the same. This book
identifies what it takes to listen well – the skills, mind-set,
presence, self-awareness and self-management – and why it
can be hard. It demonstrates how four modes of listening -
attention, inquiry, observation and use of self – all contribute to
the listener’s understanding and to the speaker’s awareness. It
argues that we all have a ‘learning edge’ as listeners and provides
a framework that helps each of us find it.

A New Leadership for a New Generation
Robert B. Denhardt
Based on his experience teaching leadership to thousands of
undergraduates, graduate students, and advanced practitioners,
Denhardt speaks person-to-person with young leaders about
their questions and their concerns as they enter into the
somewhat flawed world of leadership today. The result is a call
for a new leadership for new generation.

Routledge
Market: Business & Management
July 2019: 229 x 152: 196pp
Hb: 978-0-367-24399-9: £110.00
Pb: 978-0-367-24400-2: £32.99
eBook: 978-0-429-28504-2
* For full contents and more information, visit: www.routledge.com/9780367243999
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Literature and Leadership

Routledge
June 2019: 234x156: 170pp
Hb: 978-1-138-60872-6: £110.00
Pb: 978-1-138-60903-7: £34.99
eBook: 978-0-429-46645-8
* For full contents and more information, visit: www.routledge.com/9781138608726
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The Essential Guide to Studying Abroad

The Role of the Narrative in Organizational Sensemaking Thomas R. Klassen, York University, Canada and Christine
Menges, WHU – Otto Beisheim School of Management,
Germany
This book is an indispensable how-to-guide on flourishing when
studying abroad, and how to use an international education to
begin a fulfilling career after graduation. Written in an engaging
and accessible style, using many examples, case studies and
links to resources, the book reduces the stress of studying abroad.
Covering all aspects of the international student experience –
inside and outside the classroom – the book encourages young
people to perform their very best and succeed in their new
environment. International students preparing for cross cultural
learning and recent graduates looking for employment will find

this book both practical and inspiring.

John R Shoup and Troy W. Hinrichs
Series: Leadership Horizons
This book is ideal for the initiated and uninitiated in the study of literature and leadership
by making explicit complementary and relevant insights to make reading and leading
much more meaningful. Those unfamiliar with great literature will gain a deeper appreciation
for books to serve as tutors and mentors in the ways of leadership and become more
discerning readers. Those unfamiliar with the leadership genre will improve their acumen
to use endearing and enduring narratives to influence people and organizations.

Routledge
August 2019: 216x138: 136pp
Hb: 978-0-367-26645-5: £45.00
eBook: 978-0-429-29436-5
* For full contents and more information, visit: www.routledge.com/9780367266455

Routledge
Market: Studying Abroad/Fresh Graduates Guide to Work
August 2019: 234x156: 192pp
Hb: 978-0-367-23515-4: £110.00
Pb: 978-0-367-23516-1: £29.99
eBook: 978-0-429-28011-5
* For full contents and more information, visit: www.routledge.com/9780367235154
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The Façade of Excellence
Success Is Within

Defining a New Normal of Leadership

The 21 Ways for Achieving Results, Prosperity, and Fulfillment by
Changing Your Leadership Mindset

John Dyer
This book defines and helps the reader understand a new normal of leadership by
explaining the four different styles of leaders and how these are different than a typical

Payal Nanjiani
 Drawing from a blend of Eastern and Western wisdom, this book
blends true-life storytelling about the challenges of actual
business professionals with insights drawn from traditional
parables from classic “wisdom books” to inspire readers to
think-through how to transform their mindsets. Ultimately, the
book helps magnify one’s inner power: the power of one’s mind.
The book calls on business professionals to unleash their “inner
leader.” When they recognize the power of their inner leader,
they will become unstoppable.

Routledge

manager. It also indicates which style is appropriate given a certain set of circumstances
and how a leader knows when it is time to migrate from one style to another. The book
Illustrates what it means for an organization to shift from the "dictator" style to the
"collaborator" and the steps needed to achieve this transformation.The author explores
the current definition of a "promotable manager" and how this differs from a new normal
definition of an outstanding, effective "style 4" leadership.

Productivity Press
Market: Business & Management
October 2019: 235 x 156: 200pp
Hb: 978-0-367-14533-0: £30.99
eBook: 978-0-429-03218-9
* For full contents and more information, visit: www.crcpress.com/9780367145330June 2019: 235 x 156: 182pp

Hb: 978-0-367-23267-2: £69.99
Pb: 978-0-367-23263-4: £20.99
eBook: 978-0-429-27904-1
* For full contents and more information, visit: www.routledge.com/9780367232672
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The Relationship Factor in Safety Leadership
Achieving Success through Employee Engagement

Rosa Antonia Carrillo
At the core of The Relationship Factor in Safety Leadership are
eight beliefs about human nature that are common to leaders
who successfully communicate that safety is important while
meeting business results. The book explains in business language
how to create and recover important stakeholder relationships
by setting priorities and taking action on a set of positive
assumptions. The book is written for managers and leaders, at
all levels, concerned with occupational health and safety, and
wishing to learn how to leverage relationships to achieve higher
performance.

Routledge
Market: Health & Safety
July 2019: 234x156: 136pp
Hb: 978-0-367-17772-0: £45.00
eBook: 978-0-429-05769-4
* For full contents and more information, visit: www.routledge.com/9780367177720
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Throughput Economics
Making Good Management Decisions

Eli Schragenheim, Henry Fitzhugh Camp and Rocco Surace
This book offers a new and well-defined process that applies to
every manufacturing organization and many others that consider
both financial impacts and capacity limitations, and also includes
the impact of uncertainty by providing the range of reasonable
results instead of one number, which is always proven wrong
in the end. Overall, the book provides a holistic method for
simplified decision making in seeming complex or shifting
environments using a constraints mindset to facilitate
companies’ realization, for the first time, their true potential.

Productivity Press
Market: Business & Management
June 2019: 254 x 178: 270pp
Hb: 978-0-367-03061-2: £61.99
eBook: 978-0-429-02012-4
* For full contents and more information, visit: www.crcpress.com/9780367030612
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Women's Leadership Development
Caring Environments and Paths to Transformation

Gelaye Debebe, George Washington University, USA
Series: Routledge Studies in Leadership Research
Leadership development is a huge industry though research on
developing women leaders is dwarfed by the
mainstream. Focusing on women-only training, the author uses
rich descriptive data to explore the substantive changes women
undergo in training as well as to explore the characteristics and
processes of the training environment that lead to positive
developmental outcomes. Providing a theoretical framework to
guide practice and research, this book will be important reading
for researchers interested in leadership and women's studies.

Routledge
Market: Business & Management
July 2019: 229 x 152: 200pp
Hb: 978-1-138-92001-9: £115.00
eBook: 978-1-315-68745-2
* For full contents and more information, visit: www.routledge.com/9781138920019
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The Leadership RoadmapCreating an Effective Management System
People, Lean, and Innovation, Second EditionIntegrating Policy Deployment, TWI, and Kata

Dwane Baumgardner and Russell Scaffede
The Leadership Roadmap is a practical resource that will foster
a new generation of roving leaders, committed team members
who are willing to step up and fill a void, who lead by asking
questions that trigger positive change rather than simply giving
orders. These new leaders will understand that while the
framework for achieving success is simple, the implementation
can be complex and daunting, requiring a firm and enduring
dedication to renewal, and a step by step guide to show them
the way.

Productivity Press

Patrick Graupp, Skip Steward and Brad Parsons
Despite the vast library of knowledge on Lean tools and models,
the majority of Lean implementations fail to sustain themselves
over time for lack of what David Mann in Creating a Lean Culture
calls "the missing link in Lean" -- the Management System. In
turn, however, when organizations try to apply a prescribed,
one-size-fits-all, management system they inevitably find that
what works for others may not work quite as well in their unique
situation. Putting the right pieces in the right places, for the right
reasons, is a unique challenge for every organization and no two
successful management systems will, or should, be the same.

Market: Business & Management
June 2019: 235 x 156: 190pp
Hb: 978-1-138-31504-4: £26.99
eBook: 978-0-367-25270-0
* For full contents and more information, visit: www.crcpress.com/9781138315044
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Theory of Constraints, Lean, and Six Sigma
Improvement Methodology
Making the Case for Integration

Bob Sproull
Essentially, this book contains lays the foundation for what most
practitioners are just beginning to understand -- this integrated
improvement methodology is superior to the three components
used in isolation from each other. This book presents a
step-by-step method of how to combine the Theory of
Constraints, Lean, and Six Sigma and then demonstrates its
effectiveness in a very diverse array of industries.

Productivity Press
June 2019: 235 x 156: 288pp
Hb: 978-0-367-24709-6: £38.99
eBook: 978-0-429-28400-7
* For full contents and more information, visit: www.crcpress.com/9780367247096

Dummy text to keep placeholder
Transforming Leader Paradigms
Evolve from Blanket Solutions to Problem Solving for Complexity

Productivity Press
Market: Business & Management
July 2019: 254 x 178: 208pp
Hb: 978-1-138-59498-2: £115.00
Pb: 978-1-138-59495-1: £30.99
eBook: 978-0-429-48849-8
* For full contents and more information, visit: www.crcpress.com/9781138594982

Dummy text to keep placeholder
Global Lean for Higher Education
A Themed Anthology of Case Studies, Approaches, and Tools
Edited by Stephen Yorkstone
This book collects a series of investigations that reflect the state-of-the-art in the global 
practical application of Lean for Higher Education (HE). The contributions introduce and 
describe the practical application of Lean in HE so that other practitioners can learn from 
these experiences, and apply effective practice in their institutions.

Productivity Press
Market: Business & Management
July 2019: 235 x 156: 208pp
Hb: 978-0-367-02428-4: £49.99
eBook: 978-0-429-39968-8
* For full contents and more information, visit: www.crcpress.com/9780367024284

2nd Edition 
Lean for the Process Industries
Dealing with Complexity

James E. Luckman and Olga Flory
The book provides guidance to leaders on how to accomplish
a paradigm shift to move away from blanket solutions toward
deliberate problem solving. The authors demonstrate how the
practice of deliberate problem solving helps build the culture
of trust and respect, boost employee engagement and achieve
operational excellence in serving the customer.

Productivity Press

Peter L. King, Lean Dynamics LLC, Newark, Delaware, USA
Compared to its widespread implementation across almost all
areas of production, Lean improvement efforts lag within the
process industries. While, a number of innovators have
successfully applied Lean principles to these industries over the
last two decades, most of those pioneering efforts were never
recorded to guide the improvement efforts of others.
Drawing on more than 40 years of application experience at one
of the world’s largest chemical and materials manufacturers,
Peter King corrects this void by providing the first comprehensive
resource written explicitly for change agents within the process
industries.

Productivity Press
Market: Business & ManagementMarket: Business & Management
June 2019: 235 x 156: 190ppJune 2019: 235 x 156: 340pp
Hb: 978-0-367-13930-8: £30.99Hb: 978-0-367-02332-4: £46.99
eBook: 978-0-429-02925-7eBook: 978-0-429-40015-5
* For full contents and more information, visit: www.crcpress.com/9780367139308Prev. Ed Hb: 978-1-420-07851-0

* For full contents and more information, visit: www.crcpress.com/9780367023324
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Management, Organizations and Contemporary 
Social Theory

Edited by Stewart Clegg, University of Technology, Sydney,
Australia and Miguel Pina e Cunha, Nova University of
Lisbon, Portugal
Social theorists speculate about large-scale social questions,
asking of any phenomenon, how is it possible? This book
addresses how various social theories contribute key insights
into the nature of organizations and management.

Drawing on research from international contributors, this
valuable textbook is an essential resource for students and
introduces key social theories and theorists making them
accessible to a management audience. The chapters include
objectives and end-of-chapter reflective questions, as well as a

glossary for readers grapping with new terms, available in the book and as a downloadable
document.

Routledge
Market: Business & Management
June 2019: 246x174: 12pp
Hb: 978-0-815-36584-6: £110.00
Pb: 978-0-367-23377-8: £29.99
eBook: 978-0-429-27959-1
* For full contents and more information, visit: www.routledge.com/9780815365846

Dummy text to keep placeholder
Organizational Behaviour and the Physical
Environment

Dummy text to keep placeholder
Beyond Rationality in Organization and
Management
Edited by Robert McMurray, The York Management School, UK and Alison Pullen, 
Macquarie University, Australia
Series: Routledge Focus on Women Writers in Organization Studies
A critical, intellectually provocative text that provides a nuanced and practical account of 
rationality in organizational contexts, making it clear that women have and continue to 
write ground breaking work on the subject. Each Women Writer is introduced and analysed 
by an expert in their field. This book is relevant to students, researchers and practitioners 
with an interest in business and management, organizational studies, critical management 
studies, gender studies and sociology. Like all the books in the series, it will also be of interest 
to anyone who wants to see, think and act differently.

Routledge
Market: Business & Management
June 2019: 216x138: 94pp
Hb: 978-0-367-23393-8: £45.00
eBook: 978-0-429-27965-2
* For full contents and more information, visit: www.routledge.com/9780367233938

Contemporary Issues in Work and Organisations
Actors and Institutions

Edited by Russell D. Lansbury, University of Sydney,
Australia, Anya Johnson, University of Sydney, Australia and
Diane van den Broek, University of Sydney Business School,
Australia
In a complex and interconnected world, work and organisations
are rapidly changing. This book addresses key emerging issues
in organisational and human resource management by
combining theory and case studies. It elucidates how ideas and
concepts can be applied to work and organisations in a variety
of contexts. Topics covered include understanding the impact
of external forces and institutions on workplaces and
organisations; how organisations are being managed from

Edited by Oluremi B. Ayoko, University of Queensland,
Australia and Neal M Ashkanasy
This book looks at how the physical environment of work shapes
organizational behaviour, demonstrating that our physical
surroundings at work can have a big influence on employee
productivity, performance and wellbeing. Drawing upon the
latest research, it provides comprehensive coverage of the
different aspects of the physical environment at work – the
buildings, furnishings, equipment, lighting, air quality and their
configurations. It will be invaluable supplementary reading for
advanced students, researchers and practitioners across the
fields of organizational behaviour, HRM, organizational and
environmental psychology, and workspace design.within; and finally how both these perspectives influence and are interconnected with

each other. Routledge
Market: Business & ManagementRoutledge

Market: Business
September 2019: 234x156: 248pp
Hb: 978-1-138-34192-0: £110.00

July 2019: 234x156: 334pp
Hb: 978-1-138-05352-6: £110.00
Pb: 978-1-138-05353-3: £34.99
eBook: 978-1-315-16723-7Pb: 978-1-138-34193-7: £34.99
* For full contents and more information, visit: www.routledge.com/9781138053526eBook: 978-0-429-43991-9

* For full contents and more information, visit: www.routledge.com/9781138341920

Dummy text to keep placeholderDummy text to keep placeholder
Organizational DevelopmentFeminism
Designing Episodic InterventionsA Key Idea for Business and Society

Jan Achterbergh, Radboud University Nijmegen, the
Netherlands and Dirk Vriens, Radboud University Nijmegen,
the Netherlands
Organizational Development gives readers an understanding of
organizational structures and presents a new and
easy-to-understand framework which describes the three
dimensions of organizational interventions.

Containing practical guidelines to show how interventions can
be designed and controlled, this book should be considered
essential reading for postgraduate students of organizational
development, design and change, and practitioners carrying
out organizational development projects.

Celia V. Harquail
Series: Key Ideas in Business and Management
In this concise book, feminist thought is made accessible and
relevant to both students and management practitioners. An
empowering introduction to an often-overlooked key idea, this
book illuminates how feminist thinking can liberate our
understanding of work and management. Feminism: A Key Idea
for Business and Society boldly challenges assumptions about
both feminism and business. As one of the first books to offer
feminist insights and critiques of business to the practicing
manager, business student and non-academic, this book offers
a fresh, positive vision that is remarkably relevant.

Routledge Routledge
Market: Business & Management Market: Business & Management
July 2019: 234x156: 158pp June 2019: 246x174: 360pp
Hb: 978-1-138-31509-9: £85.00 Hb: 978-1-138-90702-7: £110.00
Pb: 978-1-138-31518-1: £24.99 Pb: 978-1-138-90703-4: £29.99
eBook: 978-0-429-45650-3 eBook: 978-1-315-69522-8
* For full contents and more information, visit: www.routledge.com/9781138315099 * For full contents and more information, visit: www.routledge.com/9781138907027
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2nd Edition 
Our House
Visual and Active Consulting
Antony Williams, Santo and Williams P/L, Australia
In this innovative book, Anthony Williams establishes a "House" as the basic analogy for 
approaching many business issues, and its "Rooms" as places to focus specialist consulting 
interventions. He details unique visual and active processes for each Room, and provides 
sturdy guidelines for conducting interventions based on vision, movement, space and 
dialogue.

Routledge
Market: Organisational Development
October 2019: 234x156: 184pp
Hb: 978-0-367-27767-3: £45.00
eBook: 978-0-429-29777-9
Prev. Ed Hb: 978-1-138-55926-4
* For full contents and more information, visit: www.routledge.com/9780367277673

Positive Organizational Behaviour

Dummy text to keep placeholder
Radical Organisation Development
Mark Cole
Contemporary organisation development in practice draws on sophisticated theory and 
tools to advance organisational change, using a range of concepts and techniques including 
positive psychology, appreciation and active engagement with the workforce. OD is 
considered to be humanistic and, as a result, progressive. Mark Cole's original and 
thought-provoking treatise points at a hole at the heart of OD practice: it fails to consider 
the role of power in the workplace--and the result is disempowering. This ground-breaking 
manifesto is essential reading for any thoughtful OD practitioner, researcher, student or 
teacher.

Routledge
Market: Business & Management
September 2019: 234x156: 272pp
Hb: 978-1-138-59088-5: £45.00
eBook: 978-0-429-49079-8
* For full contents and more information, visit: www.routledge.com/9781138590885

2nd Edition
Reshaping Change
A Processual PerspectiveMiguel Pina e Cunha, Arménio Rego, Catholic University

of Portugal, Portugal, Ace Simpson, University of
Technology, Sydney, Australia and Stewart Clegg, University
of Technology, Sydney, Australia
Positive Organizational Behaviour: A Reflective Approach introduces
the most recent theoretical and empirical insights on positive
organizational practices, addressing emerging topics such as
resilience, job crafting, responsible leadership and mindfulness.
It provides an integrated conceptual framework, evidence-based
findings and practical tools to gain an understanding of the
potential of positive organizational practices. It is also supported
by a companion website for students and lecturers.

Patrick Dawson
Series: Routledge Studies in Organizational Change &
Development
This book views change as an ongoing process that should not
be solidified or treated as a series of linear events. In drawing on
data collected from over 40 years of research, it highlights the
theoretical and practical value of using a processual perspective.
Illustrative examples from a range of organizations including:
Micro-X, General Motors, Pirelli Cables, BHP Billiton, Royal Dutch
Shell, British Rail, British Aerospace, Hewlett Packard, Laubman
and Pank and the CSIRO make the approach understandable
and accessible to both researchers and practitioners.Routledge

Market: Business & Management
October 2019: 246x174: 536pp
Hb: 978-1-138-29308-3: £110.00

Routledge
Market: Business and Management, Change Management, Organizational Behaviour and
HRM
June 2019: 229 x 152: 282pp

Pb: 978-1-138-29309-0: £34.99
eBook: 978-1-315-23224-9

Hb: 978-1-138-57468-7: £175.00* For full contents and more information, visit: www.routledge.com/9781138293083
Pb: 978-1-138-48650-8: £52.99
eBook: 978-1-351-26492-1
Prev. Ed Hb: 978-0-415-28409-7
* For full contents and more information, visit: www.routledge.com/9781138574687

Dummy text to keep placeholderDummy text to keep placeholder
The Institutional Theory of the FirmPower, Politics and Exclusion in Organization and

Management Embedded Autonomy
Alexander Styhre, OPUniversity of Gothenburg, Sweden
Series: Routledge Studies in Management, Organizations and 
Society
This book brings together a diverse literature to advance the 
argument that the corporation is best understood as what is 
embedded in a social and economic context, yet best serving 
its defined and stipulated ends by assuming considerable 
degrees of freedom to operate in isolation from various 
stakeholders.

Routledge

Edited by Robert McMurray, The York Management School,
UK and Alison Pullen, Macquarie University, Australia
Series: Routledge Focus on Women Writers in Organization
Studies
There is a long tradition of research on politics, power and
exclusion in areas such as sociology, social policy, politics,
women’s studies and philosophy. However, it has made limited
inroads into mainstream management research and teaching,
particularly where the work of women writers is concerned. This
book considers the ways in which women have challenged the
power, politics and exclusion wrought by others. It will be
relevant to students and researchers across business and
management, organizational studies, critical management

studies, gender studies and sociology. Market: Business / Management, Organizations & Society
August 2019: 229 x 152: 184pp

Routledge Hb: 978-0-367-14267-4: £115.00
Market: Business & Management eBook: 978-0-429-03099-4
June 2019: 216x138: 106pp * For full contents and more information, visit: www.routledge.com/9780367142674
Hb: 978-0-367-23399-0: £45.00
eBook: 978-0-429-27968-3
* For full contents and more information, visit: www.routledge.com/9780367233990
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Dummy text to keep placeholder
Workplace Attachments
Managing Beneath the Surface

James Grady, Victoria Grady, School of Business at George
Mason University, USA, Patrick McCreesh and Ian Noakes
Series: Routledge Research in Employment Relations
Workplace Attachments: Managing Beneath the Surface provides
the first comprehensive review of attachment in the workplace.
We explore the biological and evolutionary roots of our
attachments, explain how you can find attachment behaviour
in your workplace, and help you proactively understand
attachment behaviour with your team.

Routledge
Market: Business & Management
July 2019: 229 x 152: 176pp
Hb: 978-0-367-26568-7: £115.00
eBook: 978-0-429-29399-3
* For full contents and more information, visit: www.routledge.com/9780367265687

2nd Edition 
The Intelligent Organisation
Driving Systemic Change with Information
John Beckford, Loughborough University, UK
This fully updated 2

nd
 edition proposes a radically different way of designing organisations 

and explores how to go about enabling change to both efficiency and effectiveness through 
systemic reinvention. Two chapters have been added to apply the ideas of the Intelligent 
Organisation both to the individual and to the nation. Further discussion on the current 
issues around technology and ethics have been incorporated, as well as review questions 
and improved pedagogy. The text is supported by updated case studies throughout and 
a dedicated website, www.intelligentorganisation.com, with support materials for lecturers.

Routledge
Market: Business & Management
September 2019: 234x156: 288pp
Hb: 978-1-138-36848-4: £110.00
Pb: 978-1-138-36849-1: £36.99
eBook: 978-0-429-42920-0
Prev. Ed Hb: 978-1-138-84704-0
* For full contents and more information, visit: www.routledge.com/9781138368484

Dummy text to keep placeholder

The Management of Consumer Co-Operatives in
Korea
Identity, Participation and Sustainability
Edited by Seungkwon Jang, Sungkonghoe University, South Korea
Series: Routledge Frontiers of Business Management
This book explores and analyzes cooperative management and provides insight into how 
Korea’s consumer cooperatives have evolved and been managed. It focuses on Korea’s 
consumer cooperative management practices and examines their growth and performance. 
This book is an invaluable resource for those interested to learn more about the successes 
and failures of consumer cooperatives.

Routledge
Market: Business
July 2019: 234x156: 160pp
Hb: 978-1-138-48994-3: £115.00
eBook: 978-1-351-03646-7
* For full contents and more information, visit: www.routledge.com/9781138489943

Dummy text to keep placeholder
Trust, Control, and the Economics of Governance

Philipp Herold
Series: Routledge Studies in Trust Research
Trust, Control, and the Economics of Governance is a highly
necessary development of institutional economics to reflect
progress made in trust research and is a relevant addition for
practitioners to better understand the role of trust in the
governance of contemporary cooperation-structures. It will be
of interest to researchers, academics, and students in the fields
of economics and business management, institutional
economics, and business ethics.

Routledge
Market: Business & Management
June 2019: 229 x 152: 212pp
Hb: 978-0-367-25090-4: £115.00
eBook: 978-0-429-28601-8
* For full contents and more information, visit: www.routledge.com/9780367250904
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Dummy text to keep placeholderDummy text to keep placeholder
Networks and Collaboration in the Public SectorClimate Change Denial and Public Relations
Essential research approaches, methodologies and analytic toolsStrategic communication and interest groups in climate inaction

Edited by Joris Voets, University of Ghent, Belgium, Robyn
Keast, Southern Cross University, Australia and Christopher
Koliba
Series: Routledge Critical Studies in Public Management
Networks and other collaborations are central to the public
sector’s ability to respond to their diverse responsibilities, from
international development and regional governance, to policy
development and service provision. Great strides have been
made towards understanding their formation, governance and
management, but more opportunities to explore methodologies
and measures is required to ensure they are properly understood.
By bringing together leading and upcoming scholars in network
research, the book will be of enormous assistance in guiding

students and scholars in public management.

Edited by Núria Almiron, Universitat Pompeu Fabra,
Barcelona, Spain and Jordi Xifra, Universitat Pompeu Fabra,
Barcelona, Spain
Series: Routledge New Directions in Public Relations &
Communication Research
This is the first book on climate denial and lobbying that
combines the ideology of denial and the role of
anthropocentrism in the study of interest groups and
communication strategy. Climate Change Denial and Public
Relations: Strategic communication and interest groups in climate
inaction is a critical approach to climate change denial from a
strategic communication perspective.This unique volume is
recommended reading for students and scholars of

Routledge
Market: Business & Management
August 2019: 234x156: 304pp
Hb: 978-1-138-68272-6: £115.00
eBook: 978-1-315-54493-9
* For full contents and more information, visit: www.routledge.com/9781138682726

Dummy text to keep placeholder
Public Relations as Emotional Labour

Liz Yeomans
Series: Routledge New Directions in Public Relations &
Communication Research
Inextricably linked to neoliberal market economies, Public
Relations’ influence in our promotional culture is profound. Yet
many aspects of the profession are under-researched, including
the impact on workers who construct displays of feeling to elicit
a desired emotional response, to earn trust and manage clients.
The emotionally demanding nature of this work, and how this
is symptomatic of "always on" culture, is particularly overlooked.
Scholars, educators and research students in PR and
communications studies will gain insights into the emotion
management strategies employed by public relations workers

in handling professional relationships.

Routledge
Market: Business & Management
June 2019: 234x156: 240pp
Hb: 978-1-138-92030-9: £115.00
eBook: 978-1-315-68716-2
* For full contents and more information, visit: www.routledge.com/9781138920309

Dummy text to keep placeholder
Public Service Management and Asylum
Co-production, Inclusion and Citizenship

communication and public relations.

Routledge
Market: Public Relations & Communication Studies
July 2019: 234x156: 254pp
Hb: 978-0-815-35883-1: £115.00
eBook: 978-1-351-12179-8
* For full contents and more information, visit: www.routledge.com/9780815358831

Dummy text to keep placeholder

Complexity Theory in Public Administration
Edited by Elizabeth Anne Eppel and Mary Lee Rhodes, Trinity College Dublin, Ireland
This book illustrates how complexity theory informs new research methods for studying 
this field, while examining the different practices required of public administrators to cope 
with the complexity encountered in the public policy and public management fields. This 
book was originally published as a special issue of the Public Management Review journal.

Routledge
Market: Public Management / Complexity Theory
August 2019: 234x156: 172pp
Hb: 978-0-367-33396-6: £115.00
* For full contents and more information, visit: www.routledge.com/9780367333966

Digital Government
Managing Public Sector Reform in the Digital Era

Kirsty Strokosch, University of Edinburgh, UK
Series: Routledge Critical Studies in Public Management
 Public Service Management and Asylum: Co-production, Inclusion
and Citizenship offers a comprehensive exploration of
co-production from the public administration and service
management perspectives.

Routledge

Miriam Lips, Victoria University of Wellington, New Zealand
Series: Routledge Masters in Public Management
Digital Government presents a public management perspective
on e-Government and ICT-enabled change in the public sector.
It incorporates theoretical and empirical insights along with
international case studies to provide students with a broader
and deeper understanding of the complex and multidisciplinary
nature of e-Government initiatives, impacts, and implications.

This textbook is ideal for postgraduate students on courses in
public administration, public management, public policy, political
science and international relations and e-government. It is also
suitable for Public Service managers who are experiencing the

impact of ICTs in the public sector.

Market: Business / Public Management
Routledge
Market: Business & Management
August 2019: 246x174: 288pp
Hb: 978-1-138-65564-5: £110.00

June 2019: 229 x 152: 208pp
Hb: 978-1-138-33314-7: £115.00
eBook: 978-0-429-44615-3
* For full contents and more information, visit: www.routledge.com/9781138333147

Pb: 978-1-138-65565-2: £34.99
eBook: 978-1-315-62240-8
* For full contents and more information, visit: www.routledge.com/9781138655645
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3rd Edition 
Rethinking Public Relations
Persuasion, Democracy and Society

Kevin Moloney, Bournemouth University, UK and Conor
McGrath, University of Ulster, Ireland
This third edition of Rethinking Public Relations continues the
argument of previous editions that public relations is weak
propaganda. However, while earlier editions focused on PR as
representative of the uneven power distribution in society, this
book goes further, conceiving the power of PR as more than
just structural but also as having an important rhetorical
component. Maintaining the rigorous and critical stance of
previous editions, this new edition will also prove accessible to
Masters level and final-year undergraduate students studying
public relations, media and communications studies. It will also
be of great value to practitioners who seek to widen PR’s ‘voice’.

Routledge
Market: Business and Management
August 2019: 234x156: 194pp
Hb: 978-1-138-59365-7: £110.00
Pb: 978-0-367-31300-5: £36.99
eBook: 978-0-429-48931-0
Prev. Ed Hb: 978-0-415-37061-5
* For full contents and more information, visit: www.routledge.com/9781138593657

Browse and order online:
www.routledge.com

PUBLIC RELATIONS30

http://www.routledge.com/9781138593657
http://www.routledge.com/9781138593657
http://www.routledge.com
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Internal Crisis CommunicationCompeting for and with Human Capital
Crisis Awareness, Leadership and CoworkershipIt Is Not Just for HR Anymore

Mats Heide, Lund University, Sweden and Charlotte
Simonsson, Lund University, Sweden.
Most organizations have a crisis response plan yet much of the
emphasis has been on action outside of the organization. This
book is one of the first guides to communication inside
organizations, before, during and after a crisis, to provide a
complete, holistic guide for managers to help them manage
and contain crises. It includes an in-depth real-life case study
from the author's own experience, which makes practical
application explicit and the methodology clear. The methods
included will be invaluable for communication professionals,
security officers and crisis managers, as well as valuable reading
for students and researchers interested in crisis and risk

J. Stewart Black
When it comes to human capital, most books get it wrong.
Strategy books place human capital to the side as an enabler of
competitive advantage. HR books treat human capital as a
support activity to business strategy. This book places human
capital where it should be—not to the side and not as an enabler
or a support activity, but at the center and as the source of
competitive advantage.

Productivity Press
Market: Business & Management
June 2019: 254 x 178: 220pp
Hb: 978-0-367-24719-5: £30.99
eBook: 978-0-429-28409-0
* For full contents and more information, visit: www.crcpress.com/9780367247195

Dummy text to keep placeholder
Enlightened Planning
Using Systematic Simplicity to Clarify Opportunity, Risk and Uncertainty
for Much Better Management Decision Making

Christopher Chapman
Strategy, risk management and project management are often
considered separately by those applying their principles—but
at their most effective, are dependent upon each other for
success. This book teaches this holistic perspective and
demonstrates how a synthesis of these approaches yields greater
opportunities. Supported throughout with real-life cases from
the author’s considerable experiences with commercial
organisations, and a website containing even more cases,
learning and teaching materials. This book is essential reading
for any practitioner specialising in risk management, project
management or strategy; as well as teachers or participants in

executive programmes.

management.

Routledge
Market: Business & Management
June 2019: 234x156: 156pp
Hb: 978-1-138-35407-4: £45.00
eBook: 978-0-429-42504-2
* For full contents and more information, visit: www.routledge.com/9781138354074

4th Edition 
Learning to Think Strategically
Julia Sloan, Sloan Consulting Inc. USA
Strategic thinking has become a core competency for business leaders globally. Overused 
and under-defined, the term is often used interchangeably with other strategic management 
terms. This unique and practical text is an original primer of how successful strategists learn 
to think strategically. This book is vital reading for MBA, Strategy, Leadership Development, 
and Executive Education students. The practical nature of this book also makes it valuable 
for business and policy executives, as well as managers and emerging leaders looking to 
develop their strategic thinking skills.

Routledge
Market: Business & Management
September 2019: 246x174: 272pp
Hb: 978-0-367-14145-5: £145.00
Pb: 978-0-367-14146-2: £39.99
eBook: 978-0-429-03052-9
Prev. Ed Hb: 978-1-138-68476-8
* For full contents and more information, visit: www.routledge.com/9780367141455

Routledge
Market: Business & Management
June 2019: 246x174: 668pp
Hb: 978-1-138-35352-7: £65.00
eBook: 978-0-429-42539-4
* For full contents and more information, visit: www.routledge.com/9781138353527
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Practical Customer Success ManagementFad-Free Strategy
A Best Practice Framework for Rapid Generation of Customer SuccessRigorous Methods to Help Executives Make Strategic Choices

Confidently Rick Adams
This book provides a simple-to-follow best practice framework
that explains what the core CSM (customer success
management) steps are at each stage of the customer journey
to business outcome success. The book describes and explains
which situations each step applies to and provides
recommendations for activities or tasks that the CSM can perform
to complete each step, together with detailed explanations and
step-by-step guidance for successfully completing each activity
or task. Included in this book are tools and templates that enable
rapid completion of each task and ensure consistency of
approach both across multiple customer engagements and by

multiple CSMs within a team.

Daniel Deneffe and Herman Vantrappen
This book provides a ground-breaking approach to making better business strategy
decisions: more efficient, open to out-of-the-box opportunities and evidence-based.. It
contains expert advice from accomplished strategic advisors and thought leaders Daniel
Deneffe and Herman Vantrappen. It is a useful tool for smart business executives at
mainstream companies who are disappointed with strategy fads and simplistic solutions
based on cherry-picked, anecdotal evidence from today’s hero companies. It will also appeal
to economics faculty members teaching graduate courses in business strategy who are
looking for an economics-based strategy textbook that is both rigorous and comprehensive.
Routledge
Market: Business & Management
August 2019: 234x156: 376pp
Hb: 978-0-367-24356-2: £29.99 Productivity Press
eBook: 978-0-429-28198-3 Market: Business & Management
* For full contents and more information, visit: www.routledge.com/9780367243562 June 2019: 254 x 178: 246pp

Hb: 978-0-367-18276-2: £38.99
eBook: 978-0-429-06045-8
* For full contents and more information, visit: www.crcpress.com/9780367182762
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Pricing Strategy Implementation
Translating Pricing Strategy into Results

Andreas Hinterhuber, Hinterhuber and Partners, Austria
and Stephan M. Liozu
Providing the theories and best practices that enable the
effective implementation of pricing strategies, this book offers:
a best practice overview on how to convert a pricing strategy
into superior results; insights from current academic research
on driving profits; examples on how to deal with digital
transformation in the context of pricing; and tools and insights
into how to overcome internal resistance, align the organization,
and forge win-win relationships with customers. Taking a new
approach, this volume is a critical and practical tool for executives
and managers, as well as academics and researchers in pricing,

marketing strategy and strategic management.

Routledge
Market: Business & Management
August 2019: 246x174: 176pp
Hb: 978-1-138-33216-4: £110.00
Pb: 978-1-138-33217-1: £32.99
eBook: 978-0-429-44684-9
* For full contents and more information, visit: www.routledge.com/9781138332164
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Strategic Risk Management
A Research Overview
Torben Juul Andersen, Copenhagen Business School, Denmark and Johanna Sax
Series: State of the Art in Business Research
Organizations face challenges in adapting their current business and operational activities
to dynamic contexts. Successful companies share a common characteristic of dealing with
the emergent risks and threats in responses that generate viable solutions. This shortform
book provides an expert overview of the topic, providing insight into the theory and
practice. Essential reading for strategic management researchers, the authors frame the
fundamental principles, emerging challenges and responses for the future which will also
provide valuable insights for adjacent business disciplines and beyond.

Routledge
August 2019: 216x138: 112pp
Hb: 978-1-138-31534-1: £45.00
eBook: 978-0-429-45638-1
* For full contents and more information, visit: www.routledge.com/9781138315341

The Science of Risk Analysis
Foundation and Practice
Terje Aven, University of Stavanger, Norway
The Science of Risk Analysis seeks to strengthen risk analysis as a field and science by 
summarising and extending current work on the topic. It presents the foundation for a 
distinct risk field and science based on recent research, and explains the difference between 
applied risk analysis (to provide risk knowledge and tackle risk problems in relation to for 
example medicine, engineering, business or climate change) and generic risk analysis (on 
concepts, theories, frameworks, approaches, principles, methods and models to understand, 
assess, characterise, communicate, manage and govern risk).

Routledge
Market: Health & Safety
July 2019: 234x156: 312pp
Hb: 978-0-367-13919-3: £110.00
Pb: 978-0-367-13922-3: £44.99
eBook: 978-0-429-02918-9
* For full contents and more information, visit: www.routledge.com/9780367139193
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Equity Home Bias in International FinanceBanking, Lending and Real Estate
A Place-Attachment PerspectiveClaudio Scardovi, Alix Partners LLP, UK and Alessia

Bezzecchi, Bocconi University, Italy
Series: Banking, Money and International Finance
Deals directly with the risk/return multiple trade-offs emerging
as a result of the closely intertwined relationship between
banking and real estate. It provides a "state of the art"
representation and analysis of the holistic and proactive
strategies that best practices in banking are adopting to manage
these issues and plan for a new set of interrelations, driving a
"virtuous circle", as opposed to the current one. This "best
practice" analysis comes from the authors' experience of real life
consulting projects in the EMEA region and from working with
global, regional and domestic banks and the real estate players

acting across its value chain.

Kavous Ardalan, Marist College, USA
Series: Banking, Money and International Finance
The book’s approach is unique in that it does not use data and
statistical methods but rather discusses the issues in conceptual
terms. The opening chapter provides, for the first time, a
comprehensive and up-to-date review of the extant literature,
while chapter two offers a philosophically multi-paradigmatic
view of Place Attachment. Chapter three gives readers a clear
explanation for the longstanding Equity Home Bias Puzzle, while
the fourth chapter analyses the social-psychological
underpinnings of Place Attachment and considers the effect of
multi-culturalism on the future of Equity Home Bias, and looks
to the future of place attachment and its effect on the home

bias.Routledge
Market: Economics

Routledge
May 2019: 234x156: 176pp

Market: Economics
Hb: 978-0-367-23547-5: £115.00

May 2019: 234x156: 230pp
eBook: 978-0-429-28030-6

Hb: 978-0-367-23067-8: £115.00* For full contents and more information, visit: www.routledge.com/9780367235475
eBook: 978-0-429-27818-1
* For full contents and more information, visit: www.routledge.com/9780367230678
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Financial Mathematics, Volatility and Covariance
Modelling

Cryptocurrencies
A Primer on Digital Money
Mark Grabowski, Adelphi University, New York, USA Volume 2
Series: Routledge Focus on Economics and Finance Edited by Julien Chevallier, University Paris 8, France,

Stéphane Goutte, University Paris 8, France, David
Guerreiro, University Paris 8, France, Sophie Saglio,
University Paris 8, France and Bilel Sanhaji, University Paris
8, France
Series: Routledge Advances in Applied Financial Econometrics
Offering a series of advanced chapters on applied financial
econometric techniques, Financial Mathematics, Volatility and
Covariance Modelling: Volume 2 provides a key repository on the
current state of knowledge, the latest debates and recent
literature on financial mathematics, volatility and covariance
modelling. This book will be useful to students and researchers

Cryptocurrencies such as Bitcoin are arguably the hottest investment product currently
available. A recent survey by Ipsos found that 8% of Americans own cryptocurrency and
an additional 21% are interested in investing. The New York Times reported in February
that many universities are scrambling to offer courses on the topic in response to growing
student demand. This book provides a plain-language primer on how to confidently
navigate the rapidly evolving world of cryptocurrency. It covers what cryptocurrency is,
how to acquire it, how to send and receive it, along with investment strategies. Bitcoin,
blockchain technology, history and legal issues are also covered.

Routledge
Market: Economics
June 2019: 216x138: 112pp
Hb: 978-0-367-19267-9: £45.00
eBook: 978-0-429-20147-9
* For full contents and more information, visit: www.routledge.com/9780367192679
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Digital Finance

in applied econometrics; academics and students seeking convenient access to an unfamiliar 
area. It will also be of great interest established researchers seeking a single repository on 
the current state of knowledge, current debates and relevant literature.

Routledge
Market: Economics
July 2019: 234x156: 400pp
Hb: 978-1-138-06094-4: £140.00
eBook: 978-1-315-16273-7
* For full contents and more information, visit: www.routledge.com/9781138060944
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Financial Risk Management in Banking

Big Data, Start-ups, and the Future of Financial Services Shahsuzan Zakaria, Universiti Teknologi MARA, Malaysia
and Sardar Islam, Victoria University, Australia
Series: Banking, Money and International Finance
In the presence of challenging domestic and international
environments, risk management efficiency measurement and
analysis has become the key for the survival of all banking
activities. This book proposes a new method for measuring risk
management efficiency by integrating two elements: (i) a
non-parametric approach known as Data Envelopment Analysis
(DEA); and (ii) a Dollar-offset Ratio (DOR) method of hedge
effectiveness tests. It presents a new approach to financial risk
management, which will help banks to formulate risk
management and derivative policies, improve their risk

management practices, and reduce impacts from financial risks.

Perry H. Beaumont, Columbia University, USA
Digital Finance is a text that explains what the new digital world
of finance is all about, and how to make optimal use of all it has
to offer. Without the knowledge or understanding of what these
new insights can offer, businesses are making important
decisions without the full benefit of all the information available
to them. Innovative Key Performance Indicators (KPIs) are being
missed, representing lost opportunities to improve upon existing
practices. For any financial executive, or anyone in sales,
marketing, accounting, risk, operations, or management eager
to translate real-time analyses into actionable breakthroughs,
being conversant with Digital Finance is simply a must.

Routledge
Market: Economics
October 2019: 234x156: 200pp

Routledge

Hb: 978-0-367-14677-1: £115.00
Market: Economics

Pb: 978-0-367-14679-5: £34.95
September 2019: 234x156: 304pp

eBook: 978-0-429-05304-7
Hb: 978-1-138-38827-7: £115.00

* For full contents and more information, visit: www.routledge.com/9780367146771
eBook: 978-0-429-42565-3
* For full contents and more information, visit: www.routledge.com/9781138388277
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Investment AnalysisFrontier Capital Markets and Investment Banking
An Introduction to Portfolio Theory and ManagementPrinciples and Practice from Nigeria
Mike Dempsey, Ton Duc Thang University, VietnamTemitope W. Oshikoya, West African Monetary Institute,

Ghana and Kehinde Durosinmi-Etti, Variant Advisory, Nigeria
Series: Banking, Money and International Finance
This book discusses the role of capital markets and investment
banking in Nigeria, the largest frontier market economy in the
world. It provides a synopsis of the economic attractiveness,
financial systems, intermediation, capital markets, as well as the
regulatory framework within a frontier market.It explores capital
raising through equity underwriting, debt underwriting, and
private equity, paying particular attention to putting capital to
work on mergers and acquisitions, project and infrastructure
finance, and real estate finance. Further, it analyses asset
management, pension industry, and securities trading in a

The textbook is designed as a core text for finance courses that cover market investments,
portfolio formation and the management of investment portfolios. As such, the text seeks
to convey insight and actual wisdom as to the nature of these activities. It builds in
step-by-step stages with illustrative examples that consolidate the student’s progress and
understanding through each chapter. When combined with a commitment to thinking
independently, this book offers the student a rigorous preparation for entry to the funds
management industry.

Routledge
Market: Economics
October 2019: 246x174: 312pp
Hb: 978-1-138-38873-4: £110.00
Pb: 978-1-138-38874-1: £45.00
eBook: 978-0-429-42439-7
* For full contents and more information, visit: www.routledge.com/9781138388734
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Public Value Theory and Budgeting
International Perspectives

frontier market.

Routledge
Market: Economics
June 2019: 234x156: 290pp
Hb: 978-0-367-19113-9: £115.00
eBook: 978-0-429-20051-9
* For full contents and more information, visit: www.routledge.com/9780367191139

Fundamentals of Investment
A Practitioner's Guide

Usman W. Chohan, UNSW Canberra, Australia
Series: Routledge International Studies in Money and Banking
This book revisits public value theory with a new lens at a time
when impasses caused by ostensibly intractable problems have
begun to hold the theory back. Yet, as the chapters of this book
show, public value’s problems can be systematically engaged
through international budgeting perspectives, and the vitality
of public value theory can be applied towards the pressing
socio-administrative problems of our times, and within contexts
from around the world. This is an exploration that is interesting
both for public managers and practitioners as well as for
academics and scholars of public administration.

Brian O'Loughlin, BL Financial Management, Dublin and
Frank O'Brien
This new edition offers a comprehensive review of the operations
of the industry post-financial crisis, from a variety of perspectives.
There are two substantive changes to the previous edition, which
run through the entire book. Firstly, the perspective is more
international, although the focus is still primarily on the UK and
Irish markets. Secondly, the role of the financial planner/adviser
has been incorporated throughout the book. The authors'
objective is to present the reader with a clear linkage between
investment theory and concepts (the ‘fundamentals’) and the
practical application of these concepts to the financial planning
and advisory process.

Routledge
Routledge Market: Economics
Market: Finance and Accounting June 2019: 234x156: 146pp
June 2019: 234x156: 436pp Hb: 978-0-367-07769-3: £115.00
Hb: 978-1-138-06160-6: £110.00 eBook: 978-0-429-02272-2
Pb: 978-1-138-06162-0: £41.95 * For full contents and more information, visit: www.routledge.com/9780367077693
eBook: 978-1-315-16222-5
* For full contents and more information, visit: www.routledge.com/9781138061606
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SME Finance and the Economic CrisisInternational Financial Markets
The Case of GreeceVolume 1

Alina Hyz, University of West Attica, Greece
Series: Routledge Studies in the European Economy
This book offers a detailed analysis of the financing problems of
Greek SMEs, within a liberalized financial system and within an
economic environment of fiscal and monetary constraints.
Financial liberalization means elimination of quantitative and
price controls on domestic banking, thus making the allocation
of funds more competitive. Fiscal austerity, on the other hand,
leads to a reduction of expansion opportunities for SMEs. The
author argues that the availability of investment capital, and not
only the short-term financing of current needs, is one of key
factors determining the growth opportunities of SMEs.

Edited by Julien Chevallier, University Paris 8, France,
Stéphane Goutte, University Paris 8, France, David
Guerreiro, University Paris 8, France, Sophie Saglio,
University Paris 8, France and Bilel Sanhaji, University Paris
8, France
Series: Routledge Advances in Applied Financial Econometrics
Offering a series of advanced chapters on applied financial
econometric techniques, International Financial Markets: Volume
I provides a key repository on the current state of knowledge,
the latest debates and recent literature on international financial
markets. This book will be useful to students and researchers in
applied econometrics; academics and students seeking

convenient access to an unfamiliar area. It will also be of great interest established Routledge
Market: Economicsresearchers seeking a single repository on the current state of knowledge, current debates

and relevant literature. May 2019: 234x156: 124pp
Hb: 978-1-138-38812-3: £115.00

Routledge eBook: 978-0-429-42580-6
Market: Economics * For full contents and more information, visit: www.routledge.com/9781138388123
July 2019: 234x156: 472pp
Hb: 978-1-138-06092-0: £140.00
eBook: 978-1-315-16277-5
* For full contents and more information, visit: www.routledge.com/9781138060920
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The Growth of Islamic Finance and Banking
Innovation, Governance and Risk Mitigation

Edited by Hussain Mohi-ud-Din Qadri, Minhaj University,
Pakistan and Ishaq Bhatti, La Trobe University, Australia
Series: Islamic Business and Finance Series
Taps into the recent literature concerning IBFs. It highlights the
development history of the Islamic banking and finance system
and introduces recent innovative concepts and practices in the
field.

Routledge
Market: Economics
September 2019: 234x156: 400pp
Hb: 978-0-367-20588-1: £115.00
eBook: 978-0-429-26243-2
* For full contents and more information, visit: www.routledge.com/9780367205881
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The Regulation of Financial Planning in Australia
Current Practice, Issues and Empirical Analysis
Angelique Nadia Sweetman McInnes, Central University of Queensland, Australia
Series: Routledge Advances in Management and Business Studies
This book investigates the legitimacy of the current Australian Financial Services
Licensee-Authorised Representative (AFSL-AR) licensing model, as specified in the
Commonwealth Corporations Act 2001. The book rectifies the deficiency in scholarly
attention to this matter by developing a new conceptualised framework for the financial
planning discipline. It takes into account of theories in agency, legislation, legitimacy and
the independent individual regulatory regimes in other professions; thereafter applying
it to financial planning theory to examine the legitimacy of the current AFSL-AR or
licensee-adviser licensing model.

Routledge
Market: Financial Accounting, Finance
July 2019: 234x156: 296pp
Hb: 978-0-367-14997-0: £115.00
eBook: 978-0-429-05437-2
* For full contents and more information, visit: www.routledge.com/9780367149970
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Unlocking SME Finance in Asia
Roles of Credit Rating and Credit Guarantee Schemes

Edited by Naoyuki Yoshino, Asian Development Bank
Institute, Japan and Farhad Taghizadeh-Hesary, Waseda
University, Japan
Series: Routledge Studies in Development Economics
This book proposes new and sustainable models to help ease
the access of SMEs to finance and boost economic growth and
job creations in Asia. This book looks at the difficulties of SMEs
in accessing to finance and suggests ways on how to mitigate
these challenges. It suggests how we can develop credit
information infrastructures for SMEs to remedy the asymmetric
information problem and to utilize credit rating techniques for
the development of a sustainable credit guarantee scheme.

Routledge
Market: Economics
July 2019: 234x156: 410pp
Hb: 978-1-138-35342-8: £115.00
eBook: 978-0-429-40106-0
* For full contents and more information, visit: www.routledge.com/9781138353428
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Globalization, Planning and Local Economic 
Development

Agricultural Development in Brazil
The Rise of a Global Agro-food Power

Edited by Antonio M. Buainain, Universidade Estadual de
Campinas, Brazil, Rodrigo Lanna, Universidade Estadual de
Campinas, Brazil and Zander Navarro, Embrapa, Brazil
Series: Routledge Studies in Agricultural Economics
Brazilian agriculture has experienced huge transformation over
the last decades, and its conflicting facets have fed different and
opposing narratives. This book covers the changes, exploring
issues including the role of agriculture in the contemporary
Brazilian economy, environmental challenges, and the processes
of social differentiation. Written in an engaging and accessible
style, it is perfect for all those interested in learning about
Brazilian agriculture. It will be of particular interest to
undergraduate and graduate students of economic

Andrew Beer and Terry L. Clower, University of North Texas,
USA
This textbook is concerned with economic development at the
local, community or regional scale. Its aim is to provide students
with a comprehensive introduction to contemporary thinking
about locally-based economic development, how growth can
be planned and how that development can be realised. In
addition to a wealth of case studies and pedagogical features,
the book is also complemented by a comprehensive range of
online resources. In offering a full toolkit of economic
development knowledge, techniques and strategies, this text
will thoroughly prepare students for a career in urban planning,

transport planning, human geography and applied economic analysis.
development, agricultural economics, rural sociology, comparative economic development,
rural development and agricultural policies.

Routledge
Market: Regional Development / Planning / Economics
September 2019: 246x174: 232ppRoutledge
Hb: 978-1-138-81030-3: £105.00Market: Economics
Pb: 978-1-138-81031-0: £34.99May 2019: 234x156: 272pp
eBook: 978-1-315-74962-4Hb: 978-1-138-49277-6: £115.00
* For full contents and more information, visit: www.routledge.com/9781138810303eBook: 978-1-351-02974-2

* For full contents and more information, visit: www.routledge.com/9781138492776
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Ideas in the History of Economic DevelopmentFull and Productive Employment in Developing

Economies The Case of Peripheral Countries
Edited by Estrella Trincado, Complutense University of
Madrid, Spain, Andrés Lazzarini, National Scientific and
Technical Research Council (CONICET), Argentina and Denis
Melnik, National Research University Higher School of
Economics, Russia
Series: Routledge Studies in the History of Economics
This edited volume examines the relationship between economic
ideas, economic policies and development institutions, analysing
the cases of 11 peripheral countries in Europe, Latin America
and Asia across the 19th and 20th centuries.

It sheds light on the obstacles that have prevented the sustained
economic growth of these countries and examines the origins

Towards the Sustainable Development Goals
Rizwanul Islam, International Labour Organisation
Series: Routledge Studies in Development Economics
This book presents a broad framework which could enable us
to pursue the challenging goal of full, productive employment
in developing countries. It revisits the conceptual foundations
of full employment, and carefully examines the issue of suitable
indicators for monitoring progress.The book examines the
challenges created by globalized production chains, and labour
market fluctuations caused by economic crises.The focus falls
on the effective implementation of employment strategies and
policies.This authoritative work will appeal to a diverse readership
of academic researchers, think-tanks, international organizations,
and development partners.

of national and regional approaches to development. The chapters present a fascinating
insight into the ideas and visions in the different locations, with the overarching categories
of economic nationalism and economic liberalism, and how they have influenced
development outcomes.

Routledge
Market: Economics
August 2019: 234x156: 208pp Routledge
Hb: 978-0-815-36786-4: £115.00 Market: Economics
eBook: 978-1-351-25636-0 August 2019: 234x156: 328pp
* For full contents and more information, visit: www.routledge.com/9780815367864 Hb: 978-0-367-22054-9: £115.00

eBook: 978-0-429-27050-5
* For full contents and more information, visit: www.routledge.com/9780367220549
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Information and Communication Technologies for
Development Evaluation

Gender, Poverty and Access to Justice
Policy Implementation in Sub-Saharan Africa
Edited by David Lawson, University of Manchester, UK, Adam Dubin, Universidad
Pontificia Comillas, Madrid, Spain and Lea Mwambene

World Bank Series on Evaluation and Development, Volume 10
Edited by Oscar A. García, International Fund for Agricultural Development, Italy and
Prashanth Kotturi, Independent Office of Evaluation, IFADSeries: Routledge Studies in Development Economics

Access to justice is a fundamental right guaranteed under a wide body of international,
regional and domestic laws. In Africa, women make up much of Africa’s poorest and most

Series: World Bank Series on Evaluation & Development
Written by a team of expert practitioners at the Independent Office of Evaluation of IFAD,
this book gives an insight into the implications of new and emerging technologies in
development evaluation.

marginalized population, and as such are often prevented from enforcing rights or seeking
other recourse.

This book brings together contributors to explore and analyze the issue of gendered access
to justice, poverty and disempowerment across Sub-Saharan Africa (SSA), and provides Growing technologies such as big data analytics, machine learning and remote sensing

present new opportunities for development practitioners and development evaluators,policy discussions on the integration of gender in justice programming. Through individual
particularly when measuring indicators of the Sustainable Development Goals. The volumecountry case studies, the book focuses on the challenges, obstacles and successes of
provides an overview of ICTs in the context of evaluation, looking at the theory and practice,
and discussing how the landscape may unfold.

developing and implementing gender focused access to justice policies and programming
in the region.

RoutledgeRoutledge
Market: Economics / DevelopmentMarket: Economics
July 2019: 234x156: 160ppNovember 2019: 234x156: 256pp
Hb: 978-0-367-13714-4: £115.00Hb: 978-1-138-22275-5: £105.00
eBook: 978-0-429-02823-6eBook: 978-1-315-40710-4
* For full contents and more information, visit: www.routledge.com/9780367137144* For full contents and more information, visit: www.routledge.com/9781138222755
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Metropolitan Economic Development
The Political Economy of Urbanisation in Mexico

Alejandra Trejo Nieto, El Colegio de México, Mexico
Series: Regions and Cities
Metropolitan areas are home to a significant proportion of the
world’s population and its economic output. Taking Mexico as
a case study and weaving in comparisons from Latin America
and developed countries, this book explores current trends and
policy issues around urbanization, metropolisation, economic
development and city-region governance.

Despite their fundamental economic relevance, the analysis and
monitoring of metropolitan economies in Mexico and other
countries in the global south under a comparative perspective
are relatively scarce. This volume contains empirical analysis
based on comparative perspectives with relation to international

experiences.

Routledge
Market: Economics / Geography
September 2019: 234x156: 328pp
Hb: 978-1-138-31584-6: £115.00
* For full contents and more information, visit: www.routledge.com/9781138315846
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Transnational Regions in Historical Perspective

Edited by Marten Boon, Norwegian University of Science
and Technology, Norway, Hein A.M. Klemann, Erasmus
University Rotterdam, the Netherlands and Ben Wubs,
Erasmus University Rotterdam, the Netherlands
Series: Routledge Advances in Regional Economics, Science and
Policy
National competitiveness has become a misnomer, as
competitiveness is increasingly understood as a regional
phenomenon and regions are not confined to the boundaries
of the nation state. This book focusses on the port of Rotterdam
and its hinterland – i.e. the Lower Rhine and the Ruhr area.

A transnational perspective is imperative to understand the
historical trajectories of the port, the hinterland and the region itself. This book brings
geography and the transnational study of regions back into the historical discipline, linking
places to larger geographical scales and to systems of production and consumption and
the global chains in which they are organised.

Routledge
Market: Geography, Politics, Economics, Business
August 2019: 234x156: 198pp
Hb: 978-1-138-67085-3: £105.00
eBook: 978-1-315-61740-4
* For full contents and more information, visit: www.routledge.com/9781138670853
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Urban Policy in Latin America
Towards the Sustainable Development Goals?

Edited by Michael Cohen, The New School, USA, Maria
Carrizosa, The New School, USA and Margarita Gutman,
The New School, USA
Series: Routledge Studies in Development Economics
This book evaluates the impact of 20 years of urban policies in
six Latin American countries: Argentina, Brazil, Chile, Colombia,
Ecuador and Mexico. Taken as a whole, the book provides a
critical assessment of the economic, social and environmental
consequences of urban interventions during Habitat II. The
country-level chapters have been written by recognized experts
in urban issues, with first-hand knowledge of the Habitat process.
The latter part of the volume considers wider topics such as the
Habitat Commitment Index, the New Urban Agenda and the

regional and global-scale lessons that can be extracted from this group of countries.
Routledge
Market: Economics / Urban Studies
August 2019: 234x156: 416pp
Hb: 978-0-367-13699-4: £115.00
eBook: 978-0-429-02813-7
* For full contents and more information, visit: www.routledge.com/9780367136994
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The Economics of CrimeA Comparative Perspective of Women’s Economic

Empowerment An Introduction to Rational Crime Analysis
Harold Winter, Ohio University, USAEdited by Meltem Ince Yenilmez, Yasar University, Turkey

and Onur Burak Celik, Yasar University, Turkey
Series: Routledge Studies in Labour Economics
This book provides an insightful approach to dissecting the
contemporary issues surrounding women's empowerment and
gender inequality in Turkey. It sheds light on the possible
remedies within the target country and the concerted efforts
made to create a reliable framework to discuss gender conflicts.
The focal point of the book is to lend a voice in support of the
improvement of the plight of women, and to call attention to
their need for economic and social empowerment in present
day Turkey. This is a collection of arguments from renowned
international scholars, who share practical strategies for the

Wide ranging and accessible, The Economics of Crime is the most up-to-date textbook in
the field, taking current economic research and making it accessible to undergraduates
and other interested readers. Without use of graphs or mathematical equations, Winter
surveys the latest findings from the literature, policy analysis and key topics in the news.
The second edition includes new chapters on behavioral economics and crime, key issues
in crime and economics and greater coverage of racial issues. This book is a perfect choice
for students new to the study of economics and public policy, and will also be of interest
to students of criminology, law, and political science.

Routledge
Market: Economics
September 2019: 246x174: 168pp
Hb: 978-1-138-60752-1: £110.00
Pb: 978-1-138-60753-8: £29.99
eBook: 978-0-429-46715-8
Prev. Ed Hb: 978-0-415-77173-3
* For full contents and more information, visit: www.routledge.com/9781138607521
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The Ethical Formation of Economists

cooperation of states to facilitate bilateral and regional agreements.

Routledge
Market: Economics
June 2019: 234x156: 240pp
Hb: 978-0-367-14694-8: £115.00
eBook: 978-0-429-05314-6
* For full contents and more information, visit: www.routledge.com/9780367146948

2nd Edition
Principles of Economics in Context

Edited by Wilfred Dolfsma, Loughborough University, UK
and Ioana Negru, SOAS University of London, UK
Series: SCEME Studies in Economic Methodology
Economists' role in society has always been an uneasy one, and
in recent years the ethicality of the profession and its
practitioners has been questioned more than ever. This collection
of essays is the first to investigate the multifaceted nature of
what forms economists' ethical and economic views. It argues
that it is important to understand these influences, as without
such insights, the demonization of economists is too easily
adapted as a stance by society as well as too easily dismissed
by economists. This book will be of great interest to those
studying and researching in the fields of economics, ethics,

philosophy and sociology.

Neva Goodwin, Tufts University, USA, Jonathan M. Harris,
Tufts University, USA, Julie A. Nelson, University of
Massachusetts Boston, USA, Brian Roach, Tufts Unversity,
USA and Mariano Torras, Adelphi University, USA
Principles of Economics in Context lays out the principles of
micro- and macroeconomics in a manner that is thorough and
up to date, addressing such critical concerns as ecological
sustainability, distributional equity, the quality of employment,
and the adequacy of living standards.

This new, affordable edition is ideal for undergraduate economics
courses. It combines the just-released new editions of

Microeconomics in Context and Macroeconomics in Context to provide an integrated full-year
text covering all aspects of both micro and macro analysis and application, with many
up-to-date examples and extensive supporting web resources for instructors and students.

RoutledgeRoutledge
Market: EconomicsMarket: Economics
June 2019: 234x156: 190ppSeptember 2019: 276x219: 798pp
Hb: 978-1-138-48706-2: £115.00Hb: 978-1-138-34403-7: £110.00
eBook: 978-1-351-04380-9eBook: 978-0-429-43875-2
* For full contents and more information, visit: www.routledge.com/9781138487062Prev. Ed Hb: 978-0-765-63882-3

* For full contents and more information, visit: www.routledge.com/9781138344037
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Workers, Unions and Truck Wages in British SocietyRoutledge Handbook of the Belt and Road
The Fight for Real Wages, 1820-1986Edited by Cai Fang, Chinese Academy of Social Sciences,

China and Peter Nolan
Series: Routledge International Handbooks
Chinese President Xi Jinping announced “Belt and Road Initiative”
(BRI) in 2013, a development strategy involving infrastructure
development and investments in countries in Europe, Asia and
Africa. As one of the most frequently mentioned concepts in
the official media, the influence is huge, and controversy is not
unexpected. This is an initial review of the theory and practice
of BRI, and is the first handbook of its kind.  A total of 117 entries
related to the BRI have been included, aiming to reflect the
original intentions, history and current situation, basic knowledge

Christopher Frank
Series: Perspectives in Economic and Social History
 This book will explore and analyse the changing ways that truck and workplace deductions
were experienced by different groups in British society, arguing that it was far more common
than has previously been acknowledged. This analysis brings to light issues of class and
gender, the discourse of free trade, popular politics and protest, the development of the
trade union movement, and the use of the legal system as an instrument for bringing about
social and legal change.

Routledge
Market: Economics
October 2019: 234x156: 256pp

and latest studies. It is an essential guide for researchers and practitioners involved in the
BRI construction.

Hb: 978-1-138-12106-5: £70.00
eBook: 978-1-315-65128-6
* For full contents and more information, visit: www.routledge.com/9781138121065Routledge

Market: Economics
June 2019: 246x174: 618pp
Hb: 978-0-367-19526-7: £175.00
eBook: 978-0-429-20303-9
* For full contents and more information, visit: www.routledge.com/9780367195267
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Natural Resource Economics: The Essentials
Tom Tietenberg, Colby College, USA and Lynne Lewis,
Bates College, USA
This text offers a policy-oriented approach to the increasingly
influential field of natural resource economics that is based upon
a solid foundation of economic theory and empirical research.
Students will not only leave the course with a firm understanding
of natural resource economics, but they will also be exposed to
a number of case studies showing how underlying economic
principles provide the basis for specific natural resource
policies. The text is fully supported with end-of-chapter
summaries, discussion questions, and self-test exercises in the
book and multiple-choice questions, simulations, references,

slides, and an instructor’s manual on the Companion Website.

Agribusiness
An International Perspective

Julian Roche, The University of Western Australia, Australia
Agribusiness offers a unique introduction to the business of
agriculture: what agribusiness is, why it matters, what the role
of technology is, how trade fits into the picture, what its key risks
are, who is lending and investing and why, and what returns
they are getting. It is both practical in orientation – focusing on
the role of managers in the industry as well as that of lenders
and investors – and international in scope – drawing on case
studies and interviews with key figures all over the world. This
engaging textbook offers a complete guide to the international
business of agriculture which is ideal for all students, scholars
and practitioners.

RoutledgeRoutledge
Market: Economics\EnvironmentMarket: Agribusiness
August 2019: 246x189: 448ppAugust 2019: 246x174: 400pp
Hb: 978-0-367-28035-2: £140.00Hb: 978-1-138-48865-6: £120.00
Pb: 978-0-367-28034-5: £66.99Pb: 978-1-138-48866-3: £44.99
eBook: 978-0-429-29928-5eBook: 978-1-351-03974-1
* For full contents and more information, visit: www.routledge.com/9780367280352* For full contents and more information, visit: www.routledge.com/9781138488656
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Routledge Handbook of Energy EconomicsEnergy, Environmental and Economic Sustainability

in East Asia Edited by Uğur Soytaş, Middle East Technical University,
Turkey and Ramazan Sarı, Middle East Technical University,
Turkey
Series: Routledge International Handbooks
Energy consumption and production have major influences on
the economy, environment and society, but in return they are
also influenced by how the economy is structured, how the
social institutions work, and how the society deals with
environmental degradation. The need for integrated assessment
of the relationship between energy, economy, environment,
and society is clear and this handbook offers an in-depth review
of all four pillars of the energy-economy-environment-society

Policies and Institutional Reforms
Edited by Soocheol Lee, Meijo University, Japan, Hector
Pollitt, Cambridge Econometrics, United Kingdom and
Kiyoshi Fujikawa, Nagoya University, Japan
Series: Routledge Studies in Sustainability
This book looks at institutional reforms for the use of energy,
water, and resources toward a sustainable future in East Asia. It
analyzes environmental impacts stemming from the use of
energy, water and mineral resources via economic development
in East Asia in the medium to long term (through 2050) through
theoretical and empirical modelling. The book also evaluates
the ripple effects of environmental and resource policies on
each country’s economy and clarify the direction of institutional
reform in energy systems, resources, and water use for a

nexus. It will be of great interest to all those studying and researching in the area of energy
economic. It offers guidelines and suggestions for policy makers as well as for future research.

Routledge
Market: Economics
September 2019: 246x174: 640pp
Hb: 978-1-138-20825-4: £175.00
eBook: 978-1-315-45965-3
* For full contents and more information, visit: www.routledge.com/9781138208254

sustainable future.

Routledge
Market: Economics
September 2019: 234x156: 328pp
Hb: 978-1-138-50006-8: £115.00
eBook: 978-1-351-01347-5
* For full contents and more information, visit: www.routledge.com/9781138500068

Environmental Economics: The Essentials
Tom Tietenberg, Colby College, USA and Lynne Lewis,
Bates College, USA
Environmental Economics: The Essentials offers a policy-oriented
approach to the increasingly influential field of environmental
economics that is based upon a solid foundation of economic
theory and empirical research. Students will not only leave the
course with a firm understanding of environmental economics,
but they will also be exposed to a number of case studies
showing how underlying economic principles provided the
foundation for specific environmental and resource policies. This
key text highlights what insights can be derived from the actual
experience.

Routledge
Market: Economics\Environment
August 2019: 246x189: 352pp
Hb: 978-0-367-28037-6: £140.00
Pb: 978-0-367-28033-8: £66.99
eBook: 978-0-429-29929-2
* For full contents and more information, visit: www.routledge.com/9780367280376
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The Economic Thought of James SteuartA History of Utilitarian Ethics
José Manuel Menudo, Universidad Pablo de Olavide, SpainStudies in Private Motivation and Distributive Justice, 1700-1875
Series: Routledge Studies in the History of EconomicsSamuel Hollander

Series: Routledge Studies in the History of Economics
In this landmark volume, Samuel Hollander presents a fresh and
compelling history of moral philosophy from Locke to John
Stuart Mill, showing that a ‘moral sense’ can actually be
considered compatible with utilitarianism.

The book also explores the link between utilitarianism and
distributive justice. Hollander engages in close textual exegesis
of the works relating to individual authors, while never losing
sight of the intellectual relationships between them. Tying
together the greatest of the British moral philosophers, this
volume reveals an unexpected unity of eighteenth and
nineteenth century ethical doctrine at both the individual and

social level.

Traditional historiography has tended to disregard and even deny James Steuart’s oeuvre,
categorising him as the last, outdated advocate of mercantilist policies in Britain. This book
brings together an international team of experts to overturn this myth and explore different
interpretations of Steuart’s oeuvre within the context of the writings of other contemporary
authors.

A clear portrait of a modernising and enlightened Steuart emerges from this book, opening
up an alternative approach to many key developments in economic theory. This volume
will be of interest to scholars of history of economic thought, intellectual history and 18th
century history.

Routledge
Market: Economics
November 2019: 234x156: 320pp
Hb: 978-1-138-33596-7: £115.00
eBook: 978-0-429-44342-8

Routledge * For full contents and more information, visit: www.routledge.com/9781138335967
Market: Economics / Philosophy
July 2019: 234x156: 464pp
Hb: 978-0-367-24387-6: £115.00
eBook: 978-0-367-24389-0
* For full contents and more information, visit: www.routledge.com/9780367243876
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The Economic Thought of Michael PolanyiHistory, Methodology and Identity for a 21st

Century Social Economics Gábor Bíró, Budapest University of Technology & Economics
Series: Routledge Studies in the History of Economics
Michael Polanyi is most famous for his work in chemistry and
the philosophy of science, but in the 1930s and 1940s he made
an important contribution to economics. Drawing on rich
archival materials on Polanyi and his correspondents, Gábor Biró
explores their competing worldviews and their struggles to
popularise their visions of the economy, economic expertise
and democracy. Special focus is given to Polanyi’s pioneering
economics film and postmodern ideas. This volume will be of
interest to advanced students and researchers of the history of
economics, philosophy of science, and science and technology
studies.

Edited by Wilfred Dolfsma, Loughborough University, UK,
D. Wade Hands, University of Puget Sound, USA and Robert
McMaster, University of Glasgow
This book seeks to advance social economic analysis, economic
methodology, and the history of economic thought in the
context of twenty-first century scholarship and socio-economic
concerns. Bringing together carefully selected chapters by
leading scholars it examines the central contributions that John
Davis has made to various areas of scholarship. This unique
volume will be essential reading for advanced students and
researchers across social economics, history of economic
thought, economic methodology, political economy and
philosophy of social science. Routledge

Market: Economics / Philosophy
Routledge July 2019: 234x156: 208pp
Market: Economics Hb: 978-0-367-24563-4: £115.00
June 2019: 234x156: 154pp eBook: 978-0-429-28317-8
Hb: 978-0-367-11106-9: £115.00 * For full contents and more information, visit: www.routledge.com/9780367245634
eBook: 978-0-429-20074-8
* For full contents and more information, visit: www.routledge.com/9780367111069
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The Political Economy of the Han Dynasty and Its
Legacy

Macroeconomics without the Errors of Keynes
The Quantity Theory of Money, Saving, and Policy

James C. W. Ahiakpor, California State University, USA
Series: Routledge Studies in the History of Economics
Modern macroeconomics is in a stalemate, with seven schools
of thought attempting to explain the workings of a monetary
economy.

This book pinpoints as the source of this confusion errors made
by Keynes in his reading of classical macroeconomics. It argues
that if these misunderstandings are resolved, it will lead to
economic policies consistent with promoting the employment
and economic growth that Keynes was seeking.

The book will be crucial reading for all scholars with an interest
in the foundations of Keynes’ theories, and anyone seeking to

understand current debates regarding macroeconomic policy-making.

Edited by Cheng Lin, Terry Peach and Fang Wang, Shanghai
University of Economics and Finance, China
Series: Routledge Studies in the History of Economics
This book contains original essays on various aspect of the Han’s
political economy and its legacy, written by leading Chinese and
Western scholars whose collective expertise spans Economic
History, History of Economic Thought and Sinology. It offers
refreshingly diverse interpretations of major events, policies and
ideas that were current in what was arguably the most formative
and influential period of China’s history.

It will be of interest not only to specialist economic historians
and historians of economic thought, but also to historians of

any stripe who are concerned with this remarkable period of China’s history.
Routledge Routledge
Market: Economics Market: Economics
June 2019: 234x156: 230pp June 2019: 234x156: 200pp
Hb: 978-1-138-65856-1: £105.00 Hb: 978-1-138-06075-3: £115.00
eBook: 978-1-315-62073-2 eBook: 978-1-315-16291-1
* For full contents and more information, visit: www.routledge.com/9781138658561 * For full contents and more information, visit: www.routledge.com/9781138060753
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Fiscal Policy in Early Modern EuropeCentrally Planned Economies
Portugal in Comparative ContextTheory and Practice in Socialist Czechoslovakia
Rodrigo da Costa Dominguez, University of Minho, PortugalLibor Žídek

Series: Routledge Studies in the European Economy
This book offers a comprehensive analysis of the
centrally-planned economy of Czechoslovakia before 1989. In
particular, it investigates how such a planned economy worked
in practice. The research presented in the book contributes to
the discussion on the systems of central planning, offering a
retrospective view (of nearly 30 years), of how such a system
worked in the case of the Czechoslovak economy. One of the
book’s key questions concerning the functioning of central
planning is: Why did centrally-planned economies lag behind
the developed economies? This book makes a major contribution
to the discussion on central planning, as no similar recent

publication on the topic exists.

Series: Perspectives in Economic and Social History
This book will examine the gradual assembly and consolidation of Portuguese fiscal policy
in the second half of the fifteenth century, providing a comparative analysis of the
Portuguese State’s finances and fiscal dynamics with other Western European monarchies.

This book examines relevant aspects of the Portuguese Royal finances, particularly the
different instruments employed to provide income and the rubrics involving all types of
expenditure between the reigns of Afonso V and Manuel I at the dawn of Modern Ages.
The analysis of Portugal’s case will also serve as a main conducting wire to a broader fiscal
examination of other Mediterranean and North Atlantic kingdoms.

Routledge
Market: Economics
November 2019: 234x156: 216pp
Hb: 978-0-815-36781-9: £115.00
eBook: 978-1-351-25648-3Routledge
* For full contents and more information, visit: www.routledge.com/9780815367819Market: Economics

June 2019: 234x156: 258pp
Hb: 978-1-138-61438-3: £110.00
eBook: 978-0-429-46411-9
* For full contents and more information, visit: www.routledge.com/9781138614383
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French Banking and Entrepreneurialism in China
and Hong Kong

East Asian Integration
Goods, Services and Investment

Edited by Lili Yan Ing, Economic Research Institute for
ASEAN and East Asia (ERIA), Indonesia, Martin Richardson,
Australian National University and Shujiro Urata, Waseda
University, Japan
Series: Routledge-ERIA Studies in Development Economics
The growth of world trade has been stagnant in recent times;
trade liberalisation now has been challenged. The recent rise of
anti-globalisation calls for a better integration in East Asia. How
should East Asia manage its openness? This book provides
profound analyses on rules of origins, non-tariff measures,
restrictiveness in services and investment. It gives insight into
how East Asian countries should shape its trade, investment and
industrial policies. This book helps to answer what kind of a

better integration it should be, and how East Asia can realise it.

From the 1850s to 1980s
Hubert Bonin, GRETHA research centre, Bordeaux University
Series: Banking, Money and International Finance
This book confronts arguments about "the great divergence",
"the first globalisation", and forms of "economic patriotism". It
gauges the competitive edge of French companies and banks,
their struggle with British domination (HBSC, Chartered, shipping,
trade houses/hongs) and their resistance against competitors
from other countries.The book delves into studies of
management abroad, therefore mixing broad geo-economic
issues with precise business history and deep banking history.
Essential reading for academics interested in banking and
business history, the history of entrepreneurship as well as the
contemporary history of China and Hong Kong.

Routledge Routledge
Market: Economics Market: Economics
June 2019: 234x156: 264pp June 2019: 234x156: 224pp
Hb: 978-1-138-35962-8: £115.00 Hb: 978-0-367-21042-7: £115.00
eBook: 978-0-429-43360-3 eBook: 978-0-429-26507-5
* For full contents and more information, visit: www.routledge.com/9781138359628 * For full contents and more information, visit: www.routledge.com/9780367210427
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Mediterranean Migration and the Labour MarketsFamily Firms and Merchant Capitalism in Early

Modern Europe Policies for Growth and Social Development in the Mediterranean Area
Edited by Salvatore Capasso, Italian National Research
Council, Italy and Eugenia Ferragina, Institute of Studies on
Mediterranean Societies (ISSM), Italy
Series: Routledge Studies in Labour Economics
The book is a collection of original work by academics and
experts on Mediterranean migration flows and their causes. The
originality of this book is to set out a new vision for the
Mediterranean space where neighbourhood relationships issues
are conceived as two-faceted challenges that can be overcome
by a common knowledge and a shared effort in order to set up
a more comprehensive understanding and dialogue on the
triggers of migrations and barriers to solutions. This vision is
necessary both to foster the role of the EU and to empower that

The Business, Bankruptcy and Resilience of the Höchstetters of
Augsburg
Thomas Max Safley, University of Pennsylvania, USA
Series: Routledge Explorations in Economic History
This fascinating study follows the fortunes of the Höchstetter family,
merchant-manufacturers and financiers of Augsburg, Germany in the late-fifteenth and
early sixteenth centuries, and sheds light on the economic and social history of failure and
resilience in early modern Europe. The result is a microhistory that offers macro-conclusions
about the lived experience of early capitalism and capitalistic practices.

This book will be valuable reading for advanced students and researchers of economic,
financial and business history, legal history and early modern European history.

Routledge
of non-EU Mediterranean countries in the search of the most appropriate strategies and
instruments to cope with the root causes of migration.

October 2019: 234x156: 320pp
Hb: 978-0-367-13710-6: £115.00
eBook: 978-0-429-02820-5 Routledge
* For full contents and more information, visit: www.routledge.com/9780367137106 Market: Labour Economics

August 2019: 234x156: 288pp
Hb: 978-1-138-55734-5: £105.00
eBook: 978-1-315-15096-3
* For full contents and more information, visit: www.routledge.com/9781138557345

Companion WebsiteNew in Paperbacke-InspectionComplimentary Exam Copy

41INTERNATIONAL ECONOMICS

http://www.routledge.com/9781138614383
http://www.routledge.com/9780815367819
http://www.routledge.com/9781138614383
http://www.routledge.com/9781138359628
http://www.routledge.com/9780367210427
http://www.routledge.com/9781138359628
http://www.routledge.com/9780367210427
http://www.routledge.com/9781138557345
http://www.routledge.com/9780367137106
http://www.routledge.com/9781138557345


Dummy text to keep placeholderDummy text to keep placeholder
Social and Economic Development in Central and
Eastern Europe

North Korea and Economic Integration in East Asia
Yeongseop Rhee, Seoul National University, South Korea
and Patrick Messerlin
Series: Routledge Studies in the Modern World Economy
This book looks at external economic strategies that North Korea
will show much interest in and are related with East Asian
economic integration process for its reform and development.
This book emphasizes that considering theoretical factors and
conditions of North Korean economy, economic opening and
integration should have a high priority, anteceding or at least
being parallel to economic reform and transformation. This book
is timely as it presents how a new economic blueprint on Korean
peninsula may be accomplished.

Stability and Change after 1990
Edited by Grzegorz Gorzelak, University of Warsaw, Poland
Series: Regions and Cities
The integration of post-socialist Central and Eastern Europe into the EU is one of the success
stories of European development. The region has seen significant economic convergence,
dramatic changes in socio-economic indicators, and improvements in the natural
environment. However, some challenges remain, such as political divergence, public
governance issues, and population demographics. ; This book identifies and analyses the
key post-1990 developments across the New Member States at the sub-national and
national levels, with frequent country-level and regional comparisons.
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Following on from their previous books, the authors continue
their exploration of the geography of early mortality from
age-related chronic conditions, of risk behaviors and their health
outcomes, and of infant and child mortality, all due to rigid
hierarchy. They divide the 50 states into those that gave their
electoral college votes to Trump and those that gave theirs to
Clinton in the 2016 presidential election and compare the two
sets for socioeconomic and public health profiles. They
deliberately apply only simple standard statistical methods in
the public health analyses: t-test, Mann-Whitney test, bivariate

regression, and backward stepwise multivariate regression.

Series: Economics in the Real World
This book presents a new narrative on the eurozone crisis. It argues that the common
currency has the potential to kill the European Union, and the conventional wisdom that
the eurozone can be fixed by a common budget and further political integration is incorrect.
In order to save the European Union and the common market, the book proposes an
orderly dismantling of the eurozone, and the creation of a new European currency
coordination system. The authors make the case that the optimal solution would be to
start the process with the most competitive countries exiting the Eurozone first.
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This book provides an insightful approach to dissecting the
contemporary issues surrounding women's empowerment and
gender inequality in Turkey. It sheds light on the possible
remedies within the target country and the concerted efforts
made to create a reliable framework to discuss gender conflicts.
The focal point of the book is to lend a voice in support of the
improvement of the plight of women, and to call attention to
their need for economic and social empowerment in present
day Turkey. This is a collection of arguments from renowned
international scholars, who share practical strategies for the

cooperation of states to facilitate bilateral and regional agreements.
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This book reveals the recent trends in Russian trade policy in
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and barriers to its development. It investigates the main factors
influencing the evolution of Russian trade policy; the impact of
trade policy on actual Russian trade flows and vice-a-versa; and
considers what the reasonable expectations might be regarding
the future prospects of Russian trade policy. It explores in detail,
developments such as Russia’s accession to the WTO, Western
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Microeconomic Principles and Problems offers a comprehensive
introduction to all major perspectives in modern economics,
including mainstream and heterodox approaches. Through
providing multiple views of markets and how they work, it will
leave readers better able to understand and analyse the complex
behaviours of consumers, firms, and government officials, as
well as the likely impact of a variety of economic events and
policies. Written in an engaging style focused on real world
examples, this ground-breaking book brings economics to life.
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Series: Routledge Frontiers of Political Economy
The 2007/08 financial crisis exposed the shortcomings of
mainstream economic theory with economists unprepared to
deal with it. In the face of this, a major rethinking of economics
seems necessary and in presenting alternative approaches to
economic theory this book contributes to the rebuilding of the
discipline. The collection is aimed at economics scholars,
researchers, academics, and practitioners, as well as upper
undergraduates and graduates in this area of knowledge. It may
also be of interest for people interested in methodological issues
in economics and the relationship between economic theory

and the real world.

It offers the most contemporary and complete package for any pluralistic microeconomics
class.
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Nonviolent Political Economy offers a set of theoretical solutions
and practical guidelines to build an economy of nonviolence
which implies a social state of peacefulness, involving minimal
violence and minimal destruction of nature. Discussing
cutting-edge developments, this book provides valuable tools
to build alternatives to the prevailing models of (violent) political
economy. It will be of great interest to a public of critical citizens,
students and researchers from a range of disciplines and
backgrounds, and all those seeking to understand the

fundamental concepts of nonviolent political economy.
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Centre d’Economie de la Sorbonne, Université Paris 1
Panthéon-Sorbonne, France, Stefano Lucarelli, University
of Bergamo, Italy and Carlo Vercellone, University of Paris,
Pantheon-Sorbonne, France
Series: Routledge Frontiers of Political Economy
This book deals with the transformations of both accumulation
process and labour in the transition from a Fordist to a cognitive
capitalism paradigm, with specific regard to Western economies.
It outlines the advent, after industrial capitalism, of a new phase
of the capitalist system in which the value of cognitive labour
becomes dominant. This volume will be of great interest to

scholars and researchers who wish to develop a critical thinking of the mainstream analysis
of this topic. Contributing to the "Marxism-heterodox" approach, it is aimed at all those
who act socially and aspire to a better understanding of the development and the
contradictions of contemporary capitalism.
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There has been a miscommunication between mainstream
economics and human rights that has paved the way to a
justificatory ideology that validates the submission of human
rights to the logic of market capitalism. This book shows how
the discourse of mainstream economics' is intrinsically opposed
to the strengthening of human rights and outlines the principles
upon which a human rights-based political economy can be
built. It will offer students, academics, activists, and policy makers,
useful tools to understand some of the main contradictions of
contemporary societies and new paths leading to a more just
and fraternal world.
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This book examines the contribution of Veblen, Minsky and
Mitchell to financial macroeconomics. It explores the common
denominators and crucial differences in the methodology of
their analyses of the institutions that cause incoherence and
instability in the financial and the macroeconomic systems. The
book argues that integrating Veblen’s and Mitchell’s institutional
analysis of finance and of economic change and Minsky’s
financial processes of creation and destruction provides the
foundations for an evolutionary analysis of the financial
macroeconomics of modern capitalist economies with major
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The social sciences often fail to examine in any systematic way
the nature of their subject matter. Demonstrating that this is a
central explanation of the widely acknowledged failings of the
social sciences, not least of modern economics, this book sets
about rectifying matters. The Nature of Social Reality is for all
those, academics and non-academics alike, who wish to gain a
grasp on the nature of social phenomena that goes beyond the
superficial.
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This volume is a state-of-the-art compilation of diverse and
innovative perspectives, principles, and a number of practiced
approaches of fields, courses, and methods of pluralist
economics teaching. It fosters constructive controversy aiming
to incite authors and commentators to engage in fruitful debate.
Principles and Pluralist Approaches in Teaching Economics is a
unique collection of diverse perspectives on the methodology
and applications of pluralist economics teaching. It will be a
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rationale and effects of current policy-making trends in the neoliberal age of behavioural
economics.In this provocative book,the author presents a re-examination of the
methodological foundations of behavioural economics and its consequences for addressing
the deep social and economic policy challenges of our times.Offering a new take on the
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prompt the general public to consider new ideas about the darker side of behavioural
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The Economics of Military Spending offers a comprehensive 
analysis of the effect of military expenditures on the economy. 
It is the first book to provide both a theoretical and empirical 
investigation of how military spending affects the profit rate, a 
key indicator of the health of a capitalist economy. Presenting 
a general discussion on the economic models of the nexus of 
military spending and economic growth, it also explores military 
Keynesianism and the Military Industrial Complex. Offering a 
Marxist perspective and an emphasis on quantitative analysis, 
this book will be of great interest to students and scholars of 
defence.
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